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CinemaScope-Styled Cafe Layouts 
As Answer to High Cost of Names? 





The new style tn nitery con-¢ 
struction seems to be based on the | 
hope that bonifaces will ulti-| 
mately be able to dispense with | 
names and use only production | 
phus playable acts. Bulk of cafe | 
stage building is presently follow- | 
ing the original blueprints of Le | 
Lido, Paris. Patterned directly | 
after this cafe is the new Cafe de} 
Paris, N. Y., and the Stardust Ho- 


‘Salesman’ Grand Opera 
Brussels, March 18. 





Flemish composer Jef Van 
Durme has written a grand | 
opera score to “The Death of 
a Salesman” with the permis- | 
sion of American playwright 
Arthur Miller who authored 
the play. 

It may be premiered during 
the World Exposition here. 








tel, Las Vegas. The Latin Quar- 
ter, N. Y., is refurbishing along a 
style that nearly simulates that 


kind of stage. 

Within the past year, the stages 
at the Deauville, and Cafe De | 
Paris, both Miami Beach, and the 
Havana Riviera, Havana, have 
been designed to handle gigantic 
production. The new gimmicks 
include plexiglass floors which 
take multicolored lights, swim- 
ming pools, ice rinks, rain and 
steam curtains, several levels of 
staging. And many have lighting 
setups that can handle the most 
complex cues. 

Thus far, however, the bulk of 
the big stages have been forced to 
stay with the name system. But, | 
bonifaces say that it is more nec- | 

(Continued on page 13) 


POLITICS K.0.’S ‘FOLIES’ 
BOOKINGS IN TUNISIA 


Marseilles, March 18. 

War and political upheavals 
have some curious effects on show 
biz. Because of the recent troubles 
between France and Tunisia, the! 
Tunisian government decided to! 
cancel a projected visit there of | 
the touring Folies Bergere. Dictum | 
caught up with the company just} 
as the troupe was about to sail| 
from here and barely in time to 
unload the scenery and costumes. 

Because of the international 
amenities involved (crazy laws any- 
where in the world) it was okay 
to take the show material off and 
deposit it in town here while other 
arrangements for booking the 
show are made—but the cast was 
ordered to go back to their native) 
countries. Those of them who are| 
not French, that is. And this meant 
that all but five of the chorus—| 
showgirls and strippers totaling 35, | 
had to go home to London, leaving 
the producer (Jules Borkon) the | 
only one who is still blushing. Girls | 
will rejoin the troupe in Lyons, 








Leo the Lion May 


Roar Live on TV 


Via Spectaculars 


Hollywood, March, 18. 

Metro will be the first of the| 
majors to enter live television if 
negotiations now in progress with | 
Robert Saudek Associates are| 
firmed. Given the green light by 
Joseph R, Vogel, Metro president, 


and Benny Thau, administrative 
veepee, to explore all facets of live 
tv, Charles C. Barry, veepee in) 





| charge of the studio’s tv operation, | 


has_ initiated discussions with 
Saudek for the production of six 
spectaculars, musical and _ dra- 
matic, each to cost around $350,000. 

In line with the thinking in the 
tv industry that °58-’59 will be a 
“spec year,” Barry opened conver- 
sations with Saudek, whom he re- 
gards as the most quality-minded 
producer in television because of | 
his success over the years with 
“Omnibus’™~ and association with| 
the Ford Foundation. Vogel has! 
been insistent that a high level of | 
production be maintained regard- 
less of costs and in which the stu- 
dio’s roaring lion trademark is| 
used. Spex running 60 and 90 min- 
utes wil) carry the Leo intro even 
though the shows will be produced 
off the lot. Long form specials 
will be made only on order. While 
properties are now being explored, | 
Barry would not venture their iden-| 
tities. Sponsors and networks will | 
be given their choice of a wide 
range of studio properties. | 

While the spex would be made 


(Continued on page 20) | 


| pace, the videxperts here strongly 
| feeling the spring casualty season 


| wholesale turnover in shows, with 





PILOTS ROLLING 


AT RECORD PAGE! 


By DAVE KAUFMAN 
Hollywood, March 18. 
Hollywood's _ vidfilmeries are 
grinding out pilots at a record 





—already in progress—will see a 


| 
over 40 being axed. That word | 


| “record” fits into the frenetic pace 
| ot the telebiz—producers expect a 


record number of axings; when 
they’re finished pilot-filming they 
likely will set another record, and | 
production coin for the year looks 
like a record $100,000,000. 

Unlike tv of so recently as five 
years ago, vidfilmers aren't too 
concerned about the state of the 
industry when a telefilm series is 
guillotined, for sponsors and ad} 
agencies these days invariably 
latch onto another telefilmer. Too, 
the bankrollers want series with 
stars and no topliner will work in 
a live series, without those residual 
stars in his eyes. So despite the 
heavy casualty list—over 20 ax- 
ings to date and the big knife is 
still busy—Hollywood's tv film fac- 
tories anticipate as big. a year as 
ever. 

Revue leads the field production- 

(Continued on page 95) 


Bingo Worse Than 
Video —Exhibs 


Minneapolis, March 18. | 
Some of this territory’s small 
town exhibitors are finding bingo | 
a more adverse boxoffice influence | 
than television and daylight sav-| 
ings, which were harmful last sum- | 
mer, it was brougnt out at last 
week’s exhibitors’ meeting here. 
One smalltown exhibiter took 
the floor to declare that his busi- | 
ness is suffering more from bingo 
opposition than video and he asked | 
other theatreowners to join him in 
trying to get the state legislature | 
to ban it. 
“I have to get the bulk of my 
business on Sundays and last Sun- 
day, for example, the bingo game 
in my town was advertising a/| 
$1,095 jackpot,” he declared. “In- | 
stead of watching tv or coming to} 
my theatre most people in my} 
town of 1,500 inhabitants are play- | 
ing bingo on Sundays.” 





6 


| the bill, 


| while on route. 


‘Jamaica’ Nears Payoff, Will Give 


Merrick 4-Hit B way Grand Slam 





St. Patnik 


Philadelphia, March 18. 
Local WCAU newscasters 
referred to the Navy’s orbiting 
of its Vanguard earth satellite 
as “the St. Patnik.” 








Authors League 
Hits More Govt. 
Book Censorship 


Authors League of America Inc 
has asked Congress to vote down 
three pending bills that would 
change the Federal statute that 
makes punishable the mailing of 
“obscene” material 

The League's objections center 


on bill HR 3663, under. which—— 


says the League—‘Congress itself | 


would determine how far it could 
go in avoiding the prohibitions 
imposed on it by the First Amend- 
ment.” 
arguing it would “result 
in the suppression of numerous 
books written by eminent men of 
letters, contemporary works and 
established classics.” 

In its statement 


before the 


House Judiciary Committee sub- | 


committee, the League also op- 
posed bills HR 6239 and 2542 as 
“intended to make the use of the 
mail, for the transport of non- 
mailable material, a ‘continuing’ 
crime.” This means that-an ac- 
cused could be prosecuted not 
only in the state where such mat- 
ter is mailed, but in any state 
through which such matter passes 
“Such an approach 
+ % is repugnant to established 
standards of fair play,” the League 
held. 

At the moment, the U.S. Code 
punishes the mailing of “non- 
mailable” material. One class of 
such matter consists of “obscene, 
lewd, lascivious or filthy” books 
and pictures. Court rulings have 
gone along with. the. “Ulysses” 
standard, i.e., the test of obscenity 
is whether a book, judged as a 
whole, has a libidinous effect, ex- 
cites lustful thoughts. The liter- 
ary merit of the accused volume 
also must be taken into account. 


The League also opposes | 


* David Merrick, who has set a 


? 


precedent with four productions 
running simultaneously on Broad- 
way, is about to outdo himself by 
having all of them become hits. 
Three of the four have already 


|} recouped their investments, while 


|} recoup 


the fourth is doing near-capacity 
business and is figured likely to 
its cost in about six-to- 


eight more weeks. The quartet's 


| take last week was $139,500 gross, 


with an estimated 30G net profit. 


Various other managements 
have had several Broadway hits in 
succession, but Merrick is the first 
in many years to have four simul- 
taneously. As an added wrinkle, 
Merrick’s current four entries are 
all in the same block in West 45th 
Street. The present four, inciden- 
tally, give the producer a record 


of seven hits te date, without a 
failure, 
His previous successes have in- 


cluded “Clutterbuck” (which took 
several years to pay off), in part- 


nership with the late Irving 
Jacobs; “Fanny,” in partnership 
with Joshua Logan; and “The 


Matchmaker,” in partnership with 
the Theatre Guild. All of Merrick's 
current four are solo presentat' ons. 
The four Merrick productions 
(Continued on page 13) 


‘NEW’ SHIRLEY TEMPLE: 
REISSUES, TV & DOLLS 


A Shirley Temple vogue revival 
is developing as a result of (a) re- 
cent showings of the former mop- 
pet star’s pictures on television 
and (b) the emergence of the star 
herself, now a 30-year-old ‘“ma- 
tron” with three children, from 
comparative obscurity. 

The exposure of Miss Temple 
as she was almost a quarter of a 
century ago plus her new person- 
ality via the “Storybook” tv series 
on NBC is prompting manufac- 
turers to resume the promotion of 
Shirley Temple merchandise. For 
this purpose actress is in N. Y. to 
confer with the Ideal Toy Co. and 
the Rosenau Dress Co. relating to 
the merchandising of Shirley Tem- 
ple dolls and dresses. At the 
same thme, NBC and NTA Pictures, 
latter controls the rights to 19 of 
the Shirley Temple pictures made 
by 20th-Fox) are doing their ut- 
most to revive and perpetuate the 

(Continued on page 21) 
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N.Y. Saloonkeepers Look to Pay-TV | 
For That Old Video , 


By JG RANSON 


Pay tv will be the saloon keep- 
ers’ biggest pick-me-up since Mrs. 
Murphy found a pair of overalls 
in her chowder 

New York's approximate 3,000 
saloons, once pioneers in serving 
tv entertainment back in °48, are 
now in the financial dumps and bar 


keeps aye certain that some form | 


of fee tv would prove a stimulant 


at bars 

Ten years ago the saloons were 
mopping up with tv Today tv 
viewing is a minor diversien 
among imbibers Tavern owners 
and officials of the bartenders’ 
union agree that something must 
be done to boost their biz The 
answer, they insist, is toll tv. 


Today's average saloon is geared 
to three classes, say union officials 
First group is from 20 to 28 years 
old and this section gives the bar- 
tender the most trouble; the sec- 
ond group is from 28 to 50, once 
the saloon keeper's best spenders, 
but now largely stay-at-homers 
glued to their installment-bought 
tv receivers, and the third class 
is the 50-year and older, a group 
largely existing on pensions, social 
security and which now sits around 
bar tables nursing a beer and re- 
calling prohibition days. 

If pay tv should strike this area, 
the starving saloon owners believe 
they could woo back the 28 to 50- 
year old contingent, 
group is on a limited budget and 


most of their tv receivers have 
been bought on the installment 
plan, tavern proprietors figure 


they'd come in to see toll tv shows 

for the small price of a beer. 
“Toll tv will be the greatest sal- 

vation to saloon keepers,” John F. 


Because this | 


Pick-Me-Up of 8 





+ 


Hawaiian Police Yarns Up 


| Commodore Productions & Art- 
|ists Inc. of Hollywood is offering 
| “No Escape,” a filmed series based 
on confidential material from the 
files of the Hawaiian Police De- 
partment, for sponsorship 

Walter White Jr., president of 
the firm, has the pilot in New 
York, showing it to networks a 
advertising agencies, it v dis- 


{ 
a 


as 


closed here. Produced entirely in 
the Hawaiian Islands, the scries 
stars ‘Anthony George as Police 


Inspector Kam Maku. 


PUT BEST PIX FORWARD: 
" TODD'S ADVICE RE USSR 


Hollywood, March 18 

Films showing U. S. in bad light 
| Shouldn't go to Russians at outset 
of the cultural exchange between 
the two nations, Mike Todd yes- 
terday (Mon.) told U. of California 
students at local campus. “To of- 
| fer such pix as basis of first im- 
| pression by Russians of our way of 
life,” he stressed, “would be a 
tragic mistake. Public-spirited 
people should remember this, for- 
|} get the dollar when making and 
shipping films behind iron cur- 
tain.” 

Said the producer: “Russians 
| believe what they see is stark real- 
jisms. After seeing a film such as 
| ‘Blackboard Jungle’ they would be 
;convinced our schools are filled 
with hoodlums.” 


Abbott Sues Costello 














Kelly, secretary-treasurer of Lo- 
cal 70 of the Bartenders’ Union 
said this week. “As a matter of 
principle, I'm opposed to this type 
of entertainment, but as a matter of 
self-preservation, I'm in favor of 
it. I know this will stimulate tav- 
Continued on page 85) 


From Gus Edwards to NTA 
In 50 Years: WW & Jessel 


Two veteran show biz personali- 
ties Jessel and Walter 
Winchell, who in their early days 
teamed together, now find their 
separate vidpix shows being syndi- 
cated by the same distrib, National 
Telefilm Associates. 

NTA has acquired the “Walter 
Winchell File,” due to go off the 
ABC-TV next month, with the bow- | 
out of sponsor Revlon. NTA, in 
addition to picking up the 26 net- 
work exposed episodes, will pro- 
duce via Desilu Productions a fresh 
group of 13 half-hours. The 39 
“Walter Winchell File” episodes | 
will be offered in syndication for 
fall airing ; on bills to locate a National Cul- 

NTA already has put “George tural Center of the Performing 
Jessel’s Show Business” skein into Arts on the Mall in Washington. 
the syndication mart. | The proposed site is near the 

Winchell and Jessel were mem- | National Art Gallery, more popu- 
bers of the original Gus Edwards | larly called the Mellon Art Gal- 
kid act nearly 50 years ago. ‘lery. 


Over Vidpix Payments 


Los Angeles, March 18 

Bud Abbott is demanding pay- 
ment of $222,475.19 assertedly due 
him on a contract signed April 27, 
1951, in a Supreme Court suit filed 
against’ his former screen partner, 
Lou Costello, and T.C.A., his pro- 
duction company 

Complaint states Abbott was en- 
gaged by the defendants to act in 
52 one-half hour vidpix, to be pro- 
duced by them, and promised pay- 
ment of one-half the proceeds. In 
no event, however, was this pay- 
ment to exceed $7,500 per film. 

Abbott claims he’s already been 
paid $167,524.81, but still is owed 
| balance on total sum of $390,000. 
Pix to date have grossed over 
$2,000,000, according to complaint. 


George 





Senate Committee Will 
Mull Natienal Theatre 


Washington, March 18. 
The Senate Public Works Com- | 
mittee has agreed to hold hearings 
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| Variety Club convention in Lon- | 








Popcorn Paean 





| N.Y.U.’s Town Hall 


Town Hall, lecture setup once 
famed on radio, is now part of New 











By ARTHUR L. MAYER 


“There will be a drastic 
shortage of popcorn and much 


| of the popcorn that will be 
| available will be of poor qual 
ily 
| Variety, Feb. 26, 1958 
The fate of movies new is 
sealed 
By the sad facts above re- 
vealed 
What price “Commandments” 
or “Old Yeller” 


If we can’t feed the inner fel- 


Who can conceive of “Peyton 
Place” 

Without some popcorn in his 
Tac 

“Farewell to Arms” may be all 

If ere is something else to 
bite 

We might as well shut up the 
shop 

If we have lost our popcorn 
crop, 

| And naught but TV will be 

seen 

When all the corn is on the 





screen. 


York U. Move was approved by 


Ho Vote As 
scree Recor crk| CBS, Benny Lose 
| ‘Gaslight’ Appeal 


| Carrol V. Newsom, prexy of 

NYU, said new unit will be tagged 

“Town Hall of New York Univer- 

sity” and its future will be devel- Rae 

loped through NYU's Division of Washington, March 18. 

General Education. | In a decision which still leaves 
the broad principle up in the air, 
the Supreme Court yesterday (17) 
;upheld a lower court’s injunction 
barring CES from using a filmed 


Music concerts and recitals will 
| be continued, as will lectures, short 
parody on the Metro film, “Gas- 


| courses and Saturday morning pro- 
| grams for children 
Ormond J. Drake is director of 


Town Hall and associate dean of | light. : 

| Division of General Education, Jack Benny made the parody, for 
| P 
|which gives non-degree courses, | use on a tv show, under the title, 


“Autolite.” 
| The Supreme Court’s ruling was 
by the narrowest of margins—4 to 


under deans Paul A. McGhee and 
Warren Bower 


CAN'T SHOW DIETRICH’S cx ia'yst nie tase, Pe’ se 
preme Court merely announced 


GAMS ON PARIS POSTER 


|“the judgment is affirmed by an 
| 

Paris, March 18 

} 


equally divided court.” It was to 
make precedent by ruling for the 


Although the French public has (Continued on page 95) 


|been subjected to posters of near | 


Pad yh te SAUTER, 56, DIES 
OF BRAIN HEMORRHAGE 








~ TALENT FOR 
BRUSSELS 


Brussels, March 18 

“You have been reading recently 
| about some of the difficulties and 
{problems confronting us concern- 
}ing a rather important item— 
money,” said Mrs. Charles P. How- 
ard, Deputy Commisssioner Gener- | 
al of the U. S. Delegation, Brussels 
Universal & International Exhibi- 
tion, at a Belgo-American Assn. 
luncheon Speaker alluded to! 
largely expressed in the 
American Press and in VARIETY 
(Feb. 5). But, apparently, addition- 
al funds were found to round out 
program of musical and theatrical 
attractions and make it truly rep- 
resentative of America’s foremost 
accomplishments and artistry in a 
most extensive field | 

And impressive indeed will be 
the U. S. artistic contributions to 
the arts program to be presented 
at the World’s Fair by all partici- 
pating nations 

Gian-Carlo Menotti’s new opera, | 
“Marie Colovin,” will be pre- 
miered in Brussels. The Philadel- | 
phia Orchestra, conducted by Eu- 
gene Ormandy, soloist Isaac Stern, 
will perform during American Na- 

Continued on page 14) 





views 


J. H. Harris’ USSR Visa 


Pittsburgh, March 18. 


John H. Harris, producer of 
“Ice Capades” and head of a string 
of film houses here, has been 


granted a Soviet visa and will visit 
Russia right after he goes to the 





don next month. One of the 
founders of the showmen’s organ- | 
ization, Harris is presently its life- | 
time honorary head. | 

Although the project is still only | 
in the thinking stage, it’s under- | 
stood that Harris would like one 
day to introduce his skating ex- | 
travaganzas to the USSR. 


NEAR EAST ANTI-U. S. 


1] 


Libya's Cancellation of ‘Ben Hur’ 
Permit Cue To Bad Feeling | 





Rome, March 18 
The Libyan government has re- 
voked the permit given Metro's 


IMPRESSIVE U.S. 


}’em in 
. . 


and Sophia Loren, they took um- 
James A. Sauter, at one time 


brage at one which showed Mar- 

lene Dietrich sprawled in a clinch 

with T,;rone Power and showing 

her famous gams. Made up for|president of Air Features which 
| was absorbed several years ago by 
| CBS, and later president of USO- 

|Camp Shows, died March 18 of a 


\“Witness For Prosecution” (UA), 
| 
lcerebral hemorrhage at Doctor’s 


the police got many complaints 

from irate citizens who consider- 

ered Miss Dietrich’s posture as too! 

suggestive and offensive to public| Hospital N.Y., at the age of 56. He 

morality. was stricken the previous day in his 
Police cracked down and Miss apartment in the Hotel Pierre. Sau- 

Dietrich’s underpinnings were/|ter, was in semi retirement for the 

covered by the names of the teen] tet two years because of a heart 

tres at which pic was playing! ailment. However, this condition 

| around town. didn’t prevent him from working 


actively in a multitude of charities. 
Churchill Paints Good 








He affectionately described him- 
: E | self as “the only ‘goy’ on the board 
Like Eisenhower Should of several Jewish charities.” He 
If house managers need alibi for| WS 4 board member of the Jewish 
falling biz, they can blame it on Sir| Theatrical Guild and regularly 
Winston Churchill who is jamming| Worked on the benefit committee 
at Metropolitan Museum of | of the Actors Temple. 


Ar 7; In the habit of speaking daily to 
Biggest thing since “September (Continued on page 12) 
Morn,” Churchill show consisting | en 





of 41 paintings, was thronged last | 
Sunday (16) and guards kept re-| 


Jane Powell, Liberace 


peating a show biz phrase, “Keep| .. «4 ? 

moving, keep moving” throughout Delay Dates In Hot ‘Cuba 

day. Similar performance took Thi : : ' 

place (9) first Sunday of British | owed © po Regeln deed “" 

statesman’s art display. | s_ : : 
Mrs. Franklin D. Roosevelt, who Havana pending more tranquil 


times, the Havana Hilton is plan- 


caught the show, said she heard| ~. 

one visitor exclaim: “Churchill|mé 0 Breem tomorrow (Thurs) 
paints good like Ejisenhower| #5 Per scnecule. ane Powell, 
should.” who was to have opened yesterday 


(Tues.) at the Riviera, and 


Free display, continui P RS 
splay, continuing through Liberace, who was to have gone 


March 30, is drawing wide assort-|* : : 
ment of customers from 10th Ave. into the Capri later this week, have 
teeners to Madison Ave. matrons.| 4¢layed their Cuban dates to a 
|period when there will be more 
|tourists. Most travelers have been 
scared off by the increase of rebel 


‘Sir John’ Makes It 
San Francisco, March 18. activity in Havana. 

First American production of| The Hilton chain is flying down 
British composer Ralph Vaughan!a flock of newspapermen, celebs 
Williams’ 30-year-old opera, “Sir| and hotel execs to the Cuban capi- 
John in Love,” was given at San/|tal in preparation for the opening 
Francisco State College last week-| of the latest link in the chain. 
end, as part of a Shakespeare Fes-| They anticipate no difficulties. Re- 
tival. |ports that the rebels planted a 

Rue Knapp staged and Ear] Mur-| bomb in the Hilton casino have 
ray conducted. been denied. 


—_— ———— : —— 
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“Ben-Hur” company, which was|| 
scheduled to start its background || 
shooting this week in the North 
African desert, and refused to al- 
low the group entry into the strife-| | 
torn country | 
The move, taken suddenly and | | 
without prior warning, is seen as || 
tied in with current Arab unrest || 
and as a part of the Libyan gov-|| 
ernment’s annoyance with the U.S. | 
State Dept. refusal to take || 
stronger stand versus France. 
Photographer Robert Surtees is| 
here with his crew and is now ex-| |} 
ploring the possibility of doing the 


required background work in 
Israel or Spanish Morocco, the| 





only two countries in the Near and 
Middle East currently not antag- 
onist to the U.S. 1] 
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GOTTA KEEP CAMERAS ROLLING 
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Columbia Studio 


Doubt That Bill Goetz 


‘Chief’ Uncertain 


Would Accept—Kahane 


Operating as Administrator 
+ 


Hollywood, March 18. 

For time being at least, Colum- 
bia Pictures will get along with 
a “United Artists type policy” of 
acquiring and/or financing inde- 
pendent productions to fill out its 
release schedule. As of now, Abe 
Schneider and committee of five, 
including board members have 
been unable to find production | 
head suitable to them 
company. 

Schneider said studio will be| 
run by administrative head, which 
means B. B. Kahane, who came out 
of semi-retirement two weeks ago 
following death of Harry Cohn, to 
assume management reins at stu- | 
dio. It’s understood one or two 


ministrative duties within year or 
two 

Asked whether anybody offered | 
post of studio production head, 


Schneider said committee hadn’t | 


arrived at definite recommenda- 
tions. Re Goetz beng offered job, | 
Schneider said he doubted William | 


Goetz would give up independent | 
| stock went up to $16.25 last week, 


hadn’t been brought | 


status to take over studio helm 
Said matter 
to point requiring decision by | 
Goetz. 
Schneider 
shortage of top 
power 
mount were unable to solve prob- 
lem, While Columbia hasn't 
abandoned idea of having a pro- 
duction head, per se, conditions 
make it necessary for studio to 
operate at least temporarily under 
strictly administrative head. 


admitted an acute} 
production man-| 


Discharge Clause. 
Now Big Worry | 


Of Pubs’ Guild 


Security rather than money will 
be the main concern of the N. Y. 
Screen Publicists Guild in its ne- 
gotiations with the film companies 
for a new contract. The SPG rep- 
resents pub-ad staffers at United 
Artists, Warner Bros., Columbia, 
20th-Fox, Universal and Metro. Ex- 
cept for the contract with Metro, 
which expires on June 1, all other | 
pacts terminate during April. As 
a conseouence the union has opened | 
talk with UA (separately) and 
jointly with 20th, Warners and 
Col. 

The SPG, which has seen its 
ranks substantially depleted dur- 
ing the recent economy waves, is 
determined to fight for a stronger 
discharge clause and for an in- 
crease in severance pay for long- 
time staffers. The SPG is hopeful 
of inserting a clause in each con- 
tract providing for the arbitration 
of economic layoffs. At present, 
only the contract with UA con- 
tains this provision. 

SPG leaders have long felt that 
the pub-ad staffers have been the 
first victims of real or imaginary 
economy binges. In a number of 
instances. they have maintained 
that the firings have been uniusti- 
fied. However, without legal re- 
course. the union was unable to 

(Continued on page 20) 





OCEANIC COMMUTING 





Lazarus Over on Tuesday, Back 
on Friday 





Paul N. Lazarus Jr., Columbia 
v.p., was back in N. Y. yesterday 
(Tues.) after a quickie to London. 
He winged across Friday (14). 

Exec trekked to the British capi- 
tal to see the first cut of “The 
Key,” Carl Foreman indie produc- 
tion starring William Holden and 
Sophia Loren. He also discussed 


the ad-pub campaign with the film- 
maker. 





to head | } 


| 


younger executives will be trained | 
by Kahane to take over top ad- | 


and said Metro and Para- | 





To Film Kennedy Book 
Ottawa, March 18. 

Tyrone Guthrie is president 
of Contemporary Productions 
Inc., which will film U. S. 
Senator John Kennedy's book 
“Profiles In Courage.” Vee- 
pees are Robert Whitehead 
and Leonid Lipnis. 

Latter produced Toronto- 
made color “Oedipus Rex,” 
which Guthrie directed. 


Columbia Stock 
Up as Textile 


Operator Buys 











| er than in past. 








TIME UPSLACK 
OF INACTIVITY 


Barney Balaban, president, vice- 
presidents Paul Raibourn and 
George Weltner and other top- 
echelon Paramount executives in 
New York will head for the Coast 
Monday (24) for what promises to 
be one of the most important 
series of product conferences in 
the company’s recent history. Par 
is intent on starting a strong new 
program rolling and, despite the 
absence of any of the usual hoopla 
announcements, is set to go high 
on the cash outlay. 

Of the major studios, Par has 
been among the more conservative 
making about 20 new pictures each | 
year. Whether this figure is to ge | 
up shortly remains to be seen bu 
sotto voce intelligence has it that 
the outfit is bent on blue chips | 
production investments for a vari- 
ety of reasons. Prominent among 
them is the thought that several 
other companies likely will have a 
short supply of product—or, yr 
Par could ta 


Although its two past quarterly | up the slack 


dividends have been passed, Co- 
lumbia is getting upbeat treatment | 
in the financial area. The Col 


for a rise of $3.12144 within just 
| the last three weeks, Presumably 
|due to profit-taking, the issue 


In line with this it’s noted that 


| Universal president Milton Rack- 
pledged resumed fiim- | 


|}mil has 
making by July but property and 
talent commitments so far hardly 
indicate any full-scale studio ac- 
tivity by that time. 

Too, Columbia president Abe 


| slipped to $15 by the close of trad- | Schneider is determined to keep 


| ing on Friday (15). 


Reason for the fancy jump is a| 


| subject of some speculation, as is 
| usually the case when a company’s 
| earnings are off and the stock goes 
up. Wall Street sources of the 
“informed” variety believe they 
have the answer. 
| Lester Martin, millionaire textitle 
| industry operator, is buying up the 
Col issue through the brokerage 
firm of Reynolds & Co. and, on 
| the heels of Col president Harry | 

Cohn’s death, will be seeking a po- | 
‘te on the board. 

As of a week ago Martin owned 
| 100,000 shares—possibly more by 

now—and clearly is the biggest 


Cohn family. 


Over 100 Asst. Directors 
Unemployed; About 657, 
Of Guild Now Working 


Hollywood, March 18. 
Employment in the Screen Di- 
rectors Guild has dipped to its low- | 
lest point in two years, despite an 
upsurge in jobs in the vidfilm field. 
About 65% of the SDG member- 
[sit are currently working, the 








They say that} 


individual stockholder outside the | 





| the cameras rolling but it’s none- 
(Continued on page 14) 


‘NEW COAST PLOT TO 
OVERTHROW YATES 


Hollywood, March 18. 
Bid to oust from control Herbert 
J. Yates, Republic Pictures’ presi- 





| dent and to secure a controlling in- 


|terest in the company’s stock, has 
been made by a group which ap- 
| proached financier Elliott Evans 
|and asked him to form a syndicate 
to purchase 200,000 shares of avail- 
able Rep stock. 

Group, which has chosen to re-| 
main anonymous, presently owns | 
300,000 shares, which, added to) 
Evans’ proposed 200,000, would en- | 
able them to take control. 

Evans confirmed the report when 
contacted. 





Eastman ila ial 
Eastman Kodak hasn't heard 


about the recession, having 
paid out yesterday (Tues.) its 
biggest wage dividend since 


such dividends were begun in 
1912. 

Total of 50,000 employees in 
the United States shared $37,- 
900,000. Eligible persons re- 
ceived at the rate of $32 for 
each $1,000 they earned in the 
past five years. 








British Unionists | 


Pledge Petrillo: 
: ‘No Black Work’ 


The British Film Industry Em- 
ployees Council, repping the major 
British entertainment unions, has 
behind the 
American Federation of Musicians! 
in current strike against the major 
British | 
council, headed by George H. EI-| 


thrown its support 


Hollywood studios. The 
vin, which includes the British 
Musicians Assn., informed AFM 
prexy James C. Petrillo that it 
would not handle so-called 
work,” 
ings for U.S, films slated for over- 
seas. 

Elvin pointed out that the Brit- 
— musicians recently refused to 
work on the soundtrack score of 
| Paramount's production of “Ver- 
tigo.” 





Martin Davis Travels 

Martin S. Davis, assistant ad-pub 
director of Paramount, leaves New 
| York tomorrow (Thurs.) for a swing 
| of Chicago, Los Angeles and Dallas. 
8 He'll confer with division reps 
in each of the three cities and catch 
|}up with the new product at the 
| studio. 








National Boxoffice Survey 


Trade Perking Up; ‘Kwai’ Cops First, ‘Brothers’ 2d, 
‘Witness’ 3d, ‘80 inal 4th, ‘Search’ 5th 


After a brief lull, caused pri- 
marily by some less than sensa- 


low figure being the result of less | | tional newcomers, key city trade 


motion picture production. 

SDG has 1,100 members, and of 
that figure 664 are directors; 298 | 
assistant directors, and 139 second | 
assistants. Biggest unemployment 
is with assistants, with over 100 of 
them out of work. This, too, is 
directly attributable to the fact 


many assistants as does pix. 
Last year, SDG employment was 


toiling in theatrical films, the other 
half in vidpix. But today, in tune 
with the times, employment in tv 
films has shot up 10% while theat- 
rical film employment has slipped 
ta the point where from 60% to 
65% of SDG are now kept busy in 
tv pix. 

While tv films have helped some- 
what to take up the slack created 
by the dip in theatrical film em- 
ployment and tv commercials and 
industrial films have also helped. 
they haven’t made up for the loss 
in normal film industry employ- 
ment in SDG today is from 10% ta 
15% below average. 

A number of vet theatrical film 
directors, such as David Butler, 
Lewis Milestone, Bruce Humber- 
stone, Stuart Hexsler and Tay Gar- 
nett, have retently gone into vid- 
pix and done considerable work 
for that medium. 











fewer motion pictures are being | 
made, and tv film does not use as! 


split 50-50, with half the members | 





i is pushing ahead vigorously in 
current session. Such new pictures 


las * ‘Bridge on River Kwai” (Col), 


) and 
(UA) 


| “Brothers Karamazov” (M- 
“Witness for Prosecution’ 
and older entries like “Peyton 
Place” (20th!, “Sayonara” (WB), 
“Old Yeller” (BV) and “Farewell 
to Arms” (20th) are now making 
exhibitors happy. 

In first week out on reelase to 
any extent, “Kwai” is soaring to 
around $450,000 gross in keys cov- 
ered by Variety. This makes it 
a cinch winner of first place. 
“Brothers” is finishing second, It 
was champ last week. 

“Witness” is winding up in third 
place after being on top for two 
weeks in a row, and second last 
round. “Around World in 80 Days” 
(UA) is copping fourth position 
while “Search for Paradise” (Cine- 


|/rama) is a strong winner in fifth 


place. 

“Raintree County” (M-G) is cop- 
ping sixth position. “Farewell to 
Arms” (20th) will land seventh 
spot after being much higher for 
weeks. “Paths of Glory” (UA), 
just getting around currently, is 
taking eighth money. 

“Cowboy” (Col), making a much 
better showing this stanza than in 
previous weeks, is finishing ninth. 
“God Created ‘Woman” (Kings) 
rounds out the Top 10. “Seven 
Wonders of World” (Cinerama), 


" “Lady 1 Takes Flyer” (U) and “Ger- 
vaise”’ (Cont) are the runner-up pix 
Even though there are several 
very big new films on release pres- 
ently, some other newies hint of 
further bright b.o. takings. “Long, 
Hot Summer” (20th), due in N.Y. 
shortly, is rated mighty in L.A. and 
strong in Frisco. “Saddle the 
Wind” (M-G) looms fair in Balto. 
“High Cost of Loving” ‘(M-G), 
another newie, is torrid in Chi. 
“Summer Love” (U) is rated sturdy 
in Omaha. Still another with real 


ings in N.Y., is “Desire Under 
Elms” (Par). It is great in opening 
round at both the Odeon as well as 
the arty Sutton. 


ing a better showing currently, 
being okay in Balto, Boston and 
L.A. “I Accuse” ‘(M-G) still is 
highly disappointing in present 
round. 

“Wild Is Wind” (Par), fast in 
Omaha, is rated great in Detroit. 
“Beautiful But Dangerous” (20th) 
looms okay in Cleveland. “Lafay- 
ette Escadrille”’ 
Portland and Detroit. 

“Mark of Hawk” (U) looks good 


boffo in Chi, shapes big in Port- 
land and fancy in N.Y. “Man in 
Shadow” (U) is good in Boston, 


(Complete Boxoffice Reports 





on Pages 8-9) 


| policy is to 


“black | 
or soundtrack music record-| 





promise, judging from its two open- | 
| dio overhead. 


“Bonjour Tristesse” (Col) is mak- | 


in Detroit. “Tall Stranger” also is 
nice in Louisville. 
“Snow White” (BV) (reissue), | 


Hollywood Product Crowding Imports 
For Booking i in Special Houses 


American companies’ current 
flirtations with East side outlets in 
N.Y. are seen creating a buyer's 


| market that will put the squeeze 


on foreign film distributors. 
Situation has always been a 
fluctuating one, with the theatre 
market very tight one moment and 
wide open the next. But the influx 
of U.S. films, which promises to 
increase this year, is creating sev- 


| eral new aspects. 


As the East side population ex- 
| pands, the major companies are 


[omn®- conscious of its greater 


potential. But the number of avail- 
able houses in that area is limited, 
j}and tg building of new theatres 
is prouibitively expensive. 

There now exists among the com- 
the a feeling that their more 
unusual fare can preem on the 
ee side day-and-date with Broad- 

vay. Eventually, some of these pic- 
hams may end up with exclusive 
firstruns on the East side. Already, 
pictures like “Raintree County” 
and “Witness for the Prosecution” 
have shown their grossing capacity 
on the East side (not to mention 
“Lili” of some time ago) and an- 
other biggie—“‘The Long, Hot Sum- 
mer”’—has been booked into the 
Fine Arts to run day-and-date with 
the Mayfair. The Little Carnegie 
has slotted “Chase a Crooked 
Shadow.” 


Tough on Linguals 


The immediate results of such a 
“lock out” the foreign- 
language imports, which have lit- 
erally no other place to go. One 
of the additional problems for 
them is that, at least according to 
present-day thinking, they can't 
(Continued | on on page 13) 


Mirisch Freres 
6 by Year's-End, 
$8-Mil in Cans 


Hollywood, March 18. 
The Mirisch Company, set up last 
September by the three Mirisch 
brothers, will heve completed six 
pictures by Dec. 31, 1958, at a 
total expenditure of $8,000,000, 





| prexy Harold Mirisch revealed over 


the weekend. All will be for United 
Artists release, with whom outfit 
originally contracted for 12 pic- 
tures but now number has been 


| upped to an indefinite figure. 


Mirisch reported that with un- 
limited financing and distribution 
to, offer- through UA—his com- 
pany is concentrating on joint pro- 
duction ventures and already has 
lined up with five outside units, 
four headed by stars and one by 
Billy Wilder. In each case, separate 
companies will be formed, such as 
Ashton Productions, set up by the 
Mirischs and Gary Cooper for the 
Cooper starrer, “Man of the West,” 
currently in work. Mirisch said 
that his company can operate like 
a major in wooing outside deals 
without the handicap of a big stu- 


With initialer, “Fort Massacre,” 
starring Joel McCrea, already com- 
pleted and “Man of the West” in 
final stages of completion, next film 
to roll will be “Cast the Long 
Shadow” in association with Audie 
Murphy, to roll in April. Mirisch 
Co. has a two-picture deal with 


| Murphy and his company, with op- 
|tion for one more. 


A two-picture deal also is in ef- 
fect with Alan Ladd, first to be 
“The Man in the Net,” going be- 


(WB ke ih fore cameras around late May. The 
wa & oe | Wilder co-production still is un- 


titled, with producer-director cur- 
rently collabing with I. A. L. Dia- 
|; mond on script, set to roll in July 
at a cost of $2,500,000. Final pic 
of year will be “Roar Like a Dove,” 
with Doris Day’s Arwin Produc- 
tions. Partners on this also will 
team up with Roger Stevens’ Play- 
wrights Co. in N. Y. for a Broad- 
way dramatization of London play. 








4 PICTURES 


VARIETY 


Wednesday, March 19, 


1958 





MANHATTAN 'S IMPORTERS NEED A FRONT; 
BUT LONE WOLF TACTICS PREVENT IT IT 


independent 
foreign films are seca 
a phat 
of 


\lo of the 


ie need for 


trade 


of t 


and active association 


dis- ¢- — 


their own, but few believe it can | 
be realized 

Situation is an odd one in the 
light of several facts, ie. the con- 
tinuous growth of that film biz sec- 
tor and the acknowledged prob- 
lems that can and should be met 
via a united front. There exists 
the Independent Motion Picture 
Distributors Assn., but it’s been 


chewed up into little more than a 
pape! ‘anization via internal 
strife and the strong personal feel- 


ore 


ings and antagonisms among vari- 
ous of the top indies 

At the luncheon marking the 
20th anniversary of his Apollo 
Theatre last week, Harry Brandt 
made the need for organized unity | 
the keynote of his address. Urging 
the foreign film distributors to 
stick together, form an organiza- 


tion and hire a paid executive di- 
rector, Brandt said one of the aims 
of such a group might be to com- 
bat the sures of censor groups | 
and to counter-balance their influ- 
ence with politicians. 


pre 


There are many other areas in 


which such an association could be 


active, and attempts were made 
from time to time to get IMPDA | 
into action, It was headed for a 
long time by Arthur L. Mayer, 
who is still in it, but who admits 
that his enthusiasm has waned in 
the face of the continuous friction, 
much of it generated over the 
question of who should be dom- | 
inant, dues representation, ete. 


Several important indies have re- 
signed from the group, others were 


hever active in it, or never even 
joined 

Current status is that the or-! 
ganization exists, but that's about | 
all. It's felt that it should be kept | 
up (if necessarily dormant) pend- | 
ing a possible emergency. It also 
sponsors the annual Joseph Bur- 
styn awards. | 

Observers close: to the field see 
little hope for a change. Though 
they've been growing in number 
aid in importance, the indies still 
are a highly individualistic, highly | 
competitive lot, each absorbed in 
makin go of What are active but 
still essentially small operations, 
Ihe clash of personalities, ex- 
pressed in some real and personal | 
antagonisn is such that coopera- 


extensive scale is vir- | 


tion on any 


tually impossible even though it | 
might be beneficial to everyone | 
concerned 

Since ti 
of the top men in the field, and 
any sense of responsibility towards | 
the group as a whole is conspicu- | 
ously lacking, no amount of urging 
is—at the present stage—going to | 
overcome the dissension. Yet, in- 
dividually, the indies are sharply 
iware of the price they're paying 
for disunity 

For instance, nothing is being 
done about the storage problem, 
nothing is done about a proposal 
to simplify and’ unify contracts 
With Overseas producers, nothing | 


is done about censorship and Cus- 


| Staff screenings of a 
‘the company’s. completed pictures 


tom 0 restrictive legislation, 
et though the common interest 
area large, the indies prefer to 
tackle these problems individually, | 
bickering all the way and _ pro- 
claiming their own righteousness. 
One of the difficulties, too, is 
the indifference shown by several | 
of the outfits, notably Distribu- | 
tors Cory of America, Walter 
Reade Continental Distributing) 





DCA’s Dallas Exchange 


Dallas, March 18. 
melictuters Corp. of America 
has opened its own exchange for 
the Dallas and Oklahoma City ter- 
ritories, per DCA sales manager, 
Irving Wormser. 

Exchange manager is Fred W 
Beiersdorf. Other staff personnel 
lincludes Peggy Smith and Ernest 
Gribble. 


Bardot’s ‘Parisienne’ As 
East Side-West Side 


Manhattan Premiere 


Dual Broadway-East Side re- 
lease pattern, which appears to be 
working itself into a fullblown 
trend, is to be refined with the 
simultaneous premiere of the Bri- 
gitte Bardot French starrer, “Une 
Parisienne,” at the Victoria and 
Plaza theatres on July 23, 

Film will open in its original 
version with subtitles at the Plaza 
but will play dubbed at the Vic- 
toria. Thus it'll be available to 
audiences in any form they prefer 

Picture will be released by Ilya 
Lopert who acquired it, in part- 
nership with United Artists, for 
$225,000. 
and UA controls the Victoria. 

This is the first time that a for- 
eign film has preemed in N. Y. in 
both original and dubbed version 
simultaneously. At the moment, 
and in the past, films open in one 
version or the other. “God Cre- 
ated Woman,” for instance, is cur- 


|rent at the Paris Theatre in sub- 


it hits the 
it'll play in 


titled version. When 
circuits later this year, 
dubbed form. 

Lopert said last week that he 
could see po reason why there 
shouldn't be a dual run. He said he 


originated the idea of Times 
Square-East Side day-dating some 
five years ago when he _ booked 
“Outcast of the Islands” into the 
Fine Arts and Victoria theatres. It 
was a revolutionary idea at that 
time. Since then, and particular- 


ly lately, this practice has been in- 
tensified on both imports and 
American films, 


Lopert owns the Plaza, | 


'Ricketson Beats i 
For Oscar Sequels In 


Regional ‘Festival’ Form. 


Los An es, March 18. 
Hollywood Academy Awards 
ceren f this 1 th ought to 
be followed by a series of Ameri- 
can Fi I i or Expositions, 
p the benefit of the Oscar 
and continue to generate new 


strength and 
ilm industry, Fra 


veepee-genel 





re operations for 

Theatres, declares. | 

‘The Academy Awards activities 
stimulate the entire industry, 
one institutional program 
supply the momentum to carry us 
for an entire year,” he pointed out. 

The industry needs at 

Contir 


ied on page 20) 


Doggie Saga Is 


progress for 

H. Ricket- 

manager of 

National 
| 


but 


cannot 


leasi 


$1.50 Per Share 


Disney ‘Bonus 


Walt 
drawing 
Street practictioners 
and special reason 
the unique Disney 
up, 
company’s earnin 


Disney 
the ttention of 


for a 


gs by 


Productions 


fs 
Wall 
new 


Because of 
production set- 
a single picture can boost this 
as much as 





| of the exec 


| ss 
| for organizing and supervising 


$1.50 per share, as is the case with | 


| 


| 


“Old Yeller.” | 

Financial observers in large 
numbers are opposed to the in- 
dustry-wide practice of participa- 
tion deals—in which the partici- 
pants take no risk, sharing only 
in either net and/or gross on each 
picture in which they're involved. 

What the Wall Streeters like 
about Disney is the absence of | 
such percentage arrangements. 


no one else. 

“Yeller” 
of $1,000,000. Its worldwide 
is figured at $10,000,000 


was produced at a cost 


gross 


Lifting of Secrecy Peps U's Morale 


s friction envelops some News That Studio Resumes Production Cheers Staff 


—Facts Replace Rumors as Boss Opens Up a Bit 


Milton R 
will 


Statement of prexy 
Rackmil that Universal 
sume production on July 1 
number 


re- 
plus 


of 


has had a salutary effect on the 
morale of U's remaining em- 
ployees For several months— 
since Rackmil ordered the tem- 
porary shutdown of the studio and 
a drastic economy  program— 


homeoftice staffers, who have been | 
observing the departure of many | 


of their long-time colleagues, op- 
erated in a sort of limbo—not cer- 
tain if the management planned 
to liquidate or resume activities. 

For the most part, the morale 
the staffers was shot they 


of as 


sweated out each week in the fear | 
that a pinkslip would accompany | 


the pay envelope. Rackmil's 
statement to,the stockholders was 
| the first forthright indication of 


and others, who by stepping 
into a framework of activity could 
force ne of the dissident mem- 
bers into line. Such an idea was 
activated once by Richard Brandt 
of T Lux, but it never reached 
frustion and Brandt appears to 
have lost interest, | 


Federation of Commie 


In Cleveland April 16 


Federation of Motion Picture 
Councils will hold its 1958 Confer- 
ence at the Hotel Carter, Cleve- 


land, Apfil 16 and 17. 

Every one of the councils is ex- 
Pected to be 
delegates There will 
speakers 
in New York. 


be several 


represented by two! 
| tually 
Councils 1957 meet was | production only last week, 


Al- 


ly 


the company’s future plans. 
though Rackmil stated on 
that the company did not plan to 
liquidate and that it would resume 
production, the chief executive did 
not outline the type of 
Universal will pursue. 
It's believed, however, 
company will make fewer pictures 
annually, perhaps half of the 30 
to 32 pictures it has available 
| presently until Feb., 1959. In ad- 
dition, it's expected that U will 
drop program-type pictures and 
open the lot to independents who 


that the 


will produce films on a partner- | 


ship basis with Universal financing. 
At present U’s studio, which ac- 
terminated all theatrical 


At 


program 


is op- | 
lerating with a skeleton staff. 


, the saine time 


the company has no specific 
mitments with 
for upcoming 
ever, Rackmil 


productions, 
told the 


stars and deals 
In the meanwhile, 


as far as is known, 


com- 


creative personnel 


How- 


stockhold- 
ers that the company is now in the | 
process of assembling properties, | 
; helm of the former. 
there is con- 


siderable hope for improvement in 


U's profit statement on the 
Continued on page 20) 


L. A. to N. Y. 


Angeli 

Bean 

Rossano Brazzi 

Carl Dudley 

Louis F, Edelman 
Mitzi Gaynor 

Mitchell J. Hamilberg 
Harry Mandell 

David March 

Joseph H. Moskowitz 
Louis A. Nov 
John Reynolds 
Lee Steiner 
Howard Strickling 
Joseph R. Vogel 
Virginia Wickes 
Richard Widmark 


N. Y. to Europe 
Patricia Collinge 
Alec Coppel 
Tom Curtiss 
Jim Ferguson 
Al Hibble1 
Jane Magid 
Lee Magid 
Don Petrie 
Alvin Sullum 
Gladys Swarthout 
Maurice Winnick 


Pier 
Ja 


ins 


basis 


Artistic Demands Get Stifter 


Motion picture studios may run into additional grief anent get- 


ting 
behind-th 
old director 
that’s not to his liking and, 
in the production blueprinting 

Lumet, mainly known for 
ample, he had been offered 
Morningstar’ 


e-cameras talent tha 


eve to eye with the WB studio on how it should be 
His two — so far have been “12 
He said that 


to-be-released “Stage Struck.” 
$1,300,060 in 


The Henry Fonda starrer, 


his television work, 
the 
at Warners but turned it down because he didn't see 


wouthetie rentals, 
which h 


new properties rolling if Sidney Lumet is typical of the new 
*s coming to 
stated this week he’s not going to take on 
additionally, w 


fore. This 33-yea 
any ame 


ants plenty of freedom 


the 


claimed. for e 
opportunity to direct ‘Marjorie 
handled. 

Angry Men” and the soon- 
“Men” will gross about 
suggests a hefty profit. 
widely accoladed, cost 


which 
been 


$308,0 000 to : ee Deaesnictoatins to Lumet 








Jurgens Paid $50,000 7” Postponement 


Did Not ‘Cancel’ Terra Fils Commitment For 
Bergman Film—Contrasts U.S.-Europe 





BOB BENJAMIN CHAIRS 


DEMS’ FINANCE COMM. 


Robert S. Benjamin, United 
Artists board chairman, yesterday 
(Tues.) was named chairman of the 
finance committee of the Demo- 
eratic Advisory Council. In past 
he held many key posts in New 
York state Democratic organiza- 
tions and in 1956 was a member 
committee of the N. Y 
State Volunteers for Stevenson 
and Kefauver. 

New spot makes him responsible 
all 
for the 


fund-raising activities 


Council. 





BACHE ATTABOYS U. A. 





Only Film Shares Currently Rec- 
ommended As ‘Good Buy’ 


Rarely has a film company got- 
ten such a boost from an impor- 
tant Wall Street outfit as did 
United Artists this week. New 
York Stock Exchange firm of 
Bache & Co., in appraising a long 
list of issues on the big board, se- 
lected UA as the only picture out- 
fit whose stock is recommended for 


| buying at this time. 
When there is a profitable picture | 
the profit goes to the company and | 


| 
| 


| 


iz 


| 
| 





In a report prepared for its cli- 
ents. Bache went over 396 differ- 
ent stocks and advised whether to 
buy, sell or hold. 

Bache is not the only one sup- 
| porting UA. This issue went up to 
slightly over $18 per share a few 
months ago, from a low of $15, 
and has remained at that level con- 
sistently, Stock is not a dormant 
one, an average of about 2.000 
shares being traded each week. 

Reason why UA is a favorite is 
twofold. On the first count, the 
$1.40 annual dividend rate appears 
- to continue indefinitely. This, 

course, is impressive to the 
a in-the-street investor. Sec- 
ond, brokers are high on the UA 
management It’s no secret that 
several of the top money men at 


Loew’s at one time wanted the 
Arthur B. Krim-Robert S. Ben- 
jamin regime at UA to take the 





N. Y. to L. A, 
Sid Blumenstock 
Donald H. Coleman 
Lisa Daniels 
Martin S. Davis 
Arthur Fleming 
David Golding 
Ernie Heckscher 
Jack H. Levin 
Milton R. Rackmil 
Arnold Stang 
Don Wolff 


New York to Orient 
Diana Adams 
George Balanchine 
Robert Barnett 
Vida Brown 
Elizabeth Cage 
Jacques d’Amboise 
Andre Eglevsky 
Hugo Fiorato 
Melissa Hayden 
Charles Jaffe 
Allegra Kent 
Lincoln Kirstein 
John Kopera 
Nananne Porcher 
Vera Safonoff 
David Shearer 
Henry Sieg] 
Maria Tallchief 
Roy Tobias 
Jonathan Watts 
Patricia Wilde 


|is one of the highest 


| tures of Fox and they pay me quite 


—__———~ © 


By DAVE JAMPEL 


Tokyo, March 11. 

Austrian film star Curt Jurgens 
pausing in Japan enroute to Eng- 
land where he’ll co-star with In- 
grid Bergman in “The Inn of the 
Sixth Happiness” for 20th-Fox 
under Mark Robson's direction 
cracked as follows 

“In Hollywood it’s business and 


straight and fair. There is no pre- 
tending. They make boxoffice pic- 
tures and admit it.” Contrarily 
Jurgens said, “In Europe, espe- 
cially in France, Germany and 
taly. every director, even the di- 


thinks he 
very pre- 


rector of a little comedy, 
is a genius. They are 
tentious in comparison to the nor- 
mal industrial job of Hollywood, 
They think they invented the mo- 
tion picture industry I'm fed up 
with the genius who says you have 
to drink the water this way and 
do this that way.” 

Jurgens offered, “Directors have 
much more power in Europe. They 
don’t have major studios as in 
Hollywood. There are no front of- 
fices with mighty producers who 
do the picture. In America, al- 
most always it is the producer who 
does the picture. There are only 
a half-dozen directors in the U. S. 
who have that much power.” 

Of a story in a French paper 
that accused him of running out 
on a contract with Terra Fils to 
make his forthcoming 20th-Fox 
film, Jurgens explained, “They 
are very wrong and definitely mis- 
taken about that. Yes, I had a 
contract for the same period. I 
had my lawyer get in contact with 
Terra Fils and they explained that 
a postponement would cost them 
$50,000 in preparation costs. So 
I paid them that amount in cash 
out of my own pocket for a 12 or 
14 week postponement. It is very 
rare that an actor does that, but I 
wanted to do a picture with Miss 
Bergman and I appreciate so much 
the chance to work with Mark 
Robson. 

“It is a wonderful script, one of 
the best I’ve ever read. I play 
Eurasion—half Chinese and half 
British—who is an officer in the 
Chinese Army. Miss Bergman 
plays a missionary girl. Buddy 
Adler himself is the producer. It 
budget pic- 


well.” 

Jurgens, still a citizen of his 
native Austria, was en route to 
Hong Kong where “The Inn” was 


| slated to be made after coopera- 


tion conflicts in Teipei, original 
location choice, because of the 
| Studio’s insistance that a sequence 
| Show the binding of feet be re- 
}tained. Teipei authorities refused 
'to go along with that footage al- 
| though the studio argued that in 
| 1932 when the story takes place, 
|}such occurrances were not un- 
| known, 

20th decided to switch locations 
to London, however, while Jur- 
| gens was en route to the Orient. 
| While swinging through Southeast 
Asia before arriving here, the ac- 
tor discovered that he had 
achieved international status when 
he was mobbed in the streets. His 
recent U. S. release, “The Enemy 


Below,” which is doing big b.o. in 
these parts, accounts for that 
| recognition. 


Europe to N. Y. 
Peter Brook 
John Davis 
Paul N.-Lazarus Jr. 
Charles Michelson 
John O'Hare 
Robert Siodmak 
Robert Whitehead 
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BROADWAY CUTS DOWN TO SIZE | 


Writers’ Dinner Highlight: Writing 


Jack Warner, Jerry Wald, Other Producers Get An 
Artistic Ribbing in Hollywood 





By DAVE KAUFMAN 


Hollywood, March 18. 

Screen Writers’ Guild’s tenth 
annual awards dinner, held before 
an SRO crowd of over 1,000 at the 
Moulin Rouge last Wednesday 
night, saw John Lee Mahin re- 
ceive the Laurel Award of Achieve- 
ment, given each year to the writer 
who has contributed most to the 
screen over a period of years. 
Other award presentations were 
for the _ best-written American 
screenplays in musical, drama and 
comedy. 

Billy Wilder and I. A. L. Dia- 
mond won the award for best- 
written comedy, Allied Artists’ 
“Love in the Afternoon,” based on | 
a Claude Anet novel, and starring | 
Audrey Hepburn, Gary Cooper ; 
and Maurice Chevalier. Jt was a} 
repeat for Wilder, who Fast year | 
won the Laurel award with Char- |} 
les Brackett; also a repeat for AA, | 
whose “Friendly Persuasion” | 


screenplay by Michael Wilson won | 





_in the dramatic classification last | 


year | 
| 
Reginald Rose won an award for ! 


best-written American drama, for | 
his screenplay of “12 Angry Men,” | 
United Artists film which he, 
adapted from his own television 
original. “The Bridge on the 
River Kwai,” incidentally, wasn’t | 
eligible for this award under guild 
regulations which don't allow any | 
screenplays from  foreign-localed 
companies, or where the guild has | 
no hand in arbitration of the! 
cerdit. “Kwai” was produced by | 
Sam Spiegel’s Horizon company, | 
located in London, and while wri- | 
ter Pierre Boulle is an Oscar ‘can- | 
didate—along' with Rose—rules | 
prohibited his eligibility for the | 
guild award. Rose, in N.Y., was} 
unable to attend the affair. | 

John Patrick won the best-writ- | 
ten American musical award for | 
his screenplay of Metro's “Les| 
Girls,” from an original story by | 
Vera Caspary. 

Mahin, Laurel award winner, has | 
such top credits as “Red Dust,” | 
“Scarface.” “Prizefighter and the 
Lady,” “Boom Town,” “Captains | 
Courageous,” “Dr. Jekyll and Mr. 
Hyde.” “Quo Vadis,” “Show Boat” 
and “Heaven Knows, Mr. Allison,” 
which was a contender this year 
in the best drama category. He is 
a vet of 25 years of screenwriting. 

Lots of Stars 

Star-studded writers’ show, al- 
ways the main attraction which 
brings those SRO crowds to the 
annual event, had an array of tal- 
ent including Jack Benny, Jack 
Carson, Nanette Fabray, Rock Hud- 
son, Wendell Corey, Ernie Kovacs, 
David Niven, Shirley MacLaine, 
Marvin Kaplan, Pat Buttram—and 
even Jerry Wald. 

One of the evening's highlights 
was a Satire on “Kwai” called “The 
Bridge on the River Burbank,” or 
“I'll Kwai Tomorrow!” with Rock 
Hudson plaving the William Hol- 
den role; Wendell Corey as Alec 
Guinness; Jack Benny as “Colonel 
Sessue Warner,” last of the Holly- 
wood tycoons; and David Niven in 
Jack Hawkins’ role. Skit was load- 
ed with laughs. 

Said “Colonel Warner” to his 
writer-prisoners: “Hollywood wri- 
ters! I am the Commandant here 
--the only man left in this industry 
who runs his own studio! You are 
here to help me. You will work. 
Remember that, writers! You are 








here to work. If you work you eat; | 


if you eat, you get indigestion. If 
you get indigestion, don’t tell me 
you're too sick to work because if 
you don’t work you don’t eat! And 
if you don’t eat you can’t work, so 
you better eat!” 

Another sample: “At RKO they’re 
making bongo drums. Paramount 
has become a bottling plant for 
Coca-Cola. Universal is a store- 
house for Decca albums. At Fox 
they have so much oil they don’t 
know where to bury their dead.” 
Writers were then ordered to build 
a toll bridge so exhibs could pay 


Triple-Bills Again 
St. Paul, March 18 

Roxy Theatre here, located 
on loop’s outer skirt, has gene 
to triple bills on Sundays. 

On the past weekend it of- 
fered “Smiley,” “Thunder 
Over Arizona” and “Beginning 
of the End” on one show. All 
three are late runs. 








Siegel-to-Metro 


Still on Burner 


The proposed deal whereby Sol 
. Siegel would become production 


, chief of Metro is not as cold as trade 


generally believed a fortnight back. 
Actually the matter has not been 
presented to the board of directors 
as yet for final action. Meanwhile, 
prexy Joseph R. Vogel, who re- 
turned from the Coast over the 
weekend, continued his _ discus- 
sions with Siegel. It’s expected 
he'll pitch a Siegel deal to the 
board when it meets early in April. 

Siegel, if he assumes the produc- 
tion post, is asking Loew's to buy 
out his indie company for a sum 
believed in excess of $1,000,000 in 
addition to a term contract calling 
for a participation interest in all 
Metro pictures produced under his 
aegis, a la Louis B. Mayer in past. 

The board, which was originally 
scheduled to meet in New York 
today (Wed.), but postponed the 
session to April, will also be asked 
to approve a new contract for Ben 
Thau, studio administrative chief. 
Thau’s old agreement expired some 
months ago and he has since been 
working under an interim arrange- 
ment made with Vogel. 

If the deal with Siegel is made, 
the studio operation will most 
likely be divided between produc- 
tion and administration, with Thau 
as head of the latter as well as 
overall supervisor. 

Meanwhile, Jerome A. Newman, 
newly-elected director and an as- 
sociate of Louis A. Green, who 
owns over 100,000 shares of Loew's 
Stock, is currently on the (Coast 
surveying the Metro studio opera- 
tion. Both Newman and Green are 
members of Loew's newly-formed 
finance committee and it’s ex- 
pected that one of them will be 
chairman of the finance group. 
Green has been mentioned far the 
job, but he is said to favor his col- 
league for the post. 


Hold Up Rule on Move 
To Delay Reoublic Meet 
As Mst., Reader Clas 


N. Y. Supreme Court Justice 
Benedict D. Dineen yesterday 
(Tues.) reserved decision on a mo- 
tion by Republic Pictures minority 
stockholders Charles D. Reader 
and John Marchese to examine the 
company’s bocks and records and 
at the same time to enjoin the 
firm’s April 1 annual meet from 
being held until 45 days after the 
examination. 

There was no oral argument be- 
fore the court, but an affidavit by 
Reader pointed out that he sought 
an inspection of the books berause 
of a “steadv deterioration” in 
Rep’s affairs. He also charged mis- 
management on the part of com- 
pany prexv Herbert J. Yates and 
certain of his execs. 

Rep secretary Joseph E. Mc- 
Mahon, who opposed the insvec- 
tion, claimed in an aff‘davit that 
the petitioners were not acting in 
good faith. Reader and Marchese, 
he asserted, rep outside interests. 
While these interests weren't iden- 
tified, there was a strong hint that 
there’s a link between the plain- 
tiffs and financier Joseph Harris 
who's pressing his own suit against 








| 


000 FEWER 


By HY HOLLINGER 


Without including the diversion 
to legitimate of a Main Stem film 
house (the Globe), there are ap- 
proximately 250,000 less’ seats 


film houses currently than there 
were eight years ago. Addition of 


sented by the closing of the Globe 
would add another 42,000 seats. 
The total is a conservative esti- 
mate and is figured on the basis 
of four shows per day (or 28 per 
week) on the regular grind policy. 
Decrease in the number of avail- 
able seats per week was caused by 
the increasing popularity of the 
hard-ticket policy on Broadway 





ber of shows per week. In addi- 
tion, a number of the houses 


techniques were forced to decrease 
the seating capacities of the the- 
atres. 

For example, the Roxy, which 
will soon introduce the Cine- 
Miracle process, wil] now have 
2,500 seats as compared with 
5,886 seats previously. Under the 


basis of four shows per day, the 
Roxy's total seat 
would be 164.808 seats per week. 
Cutting the size of the house to 
2.500 seats and presenting the 
show on a two-a-day policy would 
give the house a total of 35,000 
seat availabilities per week. 
Similarly, the Palace, a 1.700- 
seat house, would have 47,600 


continuous run as compared with 


1l-performance per week policy 
for “The Bridge on the River 
Kwai.” The Criterion, Warner, 
and Rivoli theatres, all operating 


seats available per week. 


atres have decreased their seating 
capacities, the Warner from 2,776 
to 1,600 and the Rivoli from 2.092 
}to 1,545. ‘The Criterion’s seating 
capacity has remained at 1,700, but 
the house has been offering less 
shows per week with “The 10 
Commandments” and will follow 
this policy with “South Pacific.” 
It's expected that Loew's State will 
join the other theatres in about a 
year in offering pictures on a two- 
a-day or 11 performances per week 
policy. 

Although the theatres which 
have shifted to hard tickets are 
playing to less people, they are, of 
course, grossing more per week 
than previously because of the in- 
crease in the admission tariff. 
However, a concomitant of the 
hard-ticket policy, not generally 
realized by the industry, is a sub- 
stantial decrease in Broadway traf- 





| fic and impulse buying of pictures. | 


With so many theatres presently 
|operating in a legit-style manner, 
| the habit of “Let's go to Broadway 
}and see what's playing” is lost. 


| Film-going appears to have devel- | 
| oped into an advance-planned ac- | 


| tivity similar to theatre-going. As 
|a consequence, film houses which 
|eontinue to operate on the time- 
honored continuous performance 
| policy no longer can depend on 
| the substantial trade from passers- 
| by who might purchase tickets on 
|an impulse. 
{ 


| LA. UNIVERSITY WINNERS 








1, 2, 3 Prizes Go To Collegians 
Near Hollywood 





Hollywood, March 18. 

U. of Southern California copped 
first and second prizes in Screen 
Producers Guild’s Jesse L. Lasky 
Intercollegiate Awards, and U. of 
California in Los Angeles drew 
third place out of 30 films submit- 
| ted by college students throughout 
| the country. 
Winner of Gold Medallion was 
;““An Occurrance at Owl Creek 
| Bridge,” and Silver Medallion 
went to “Escape to Nowhere.” Run- 





the colonel for jumping off it, but | Rep for reneving on a buy-out deal | ner-up was “The Dark Corner,” re- 


(Continued on page 14) 


lof the company. 





|ceiving the Bronze Medallion. 


available per week in Broadway | 


the loss of 1,500 seats as repre- | 


| with the resultant cut in the num- | 


which introduced new projection | 


former grind policy and on the! 


availabilities | 


seats per week under a four-a-day | 


18,700 seats per week under its | 


presently on a hard-ticket policy, 
also show substantial decreases in | 
In ad-| 
dition, the Warner and Rivoli the- | 


+ 








| 
| 


Ex-Journalist Gervasi Welcomed: 


SEATS WEEKLY Linguistics Help; ‘Zopeful’ on Spain 





| Casting Problem 


Part of the casting sheet for 


| 

|} 20th-Fox’'s upcoming “The 
Long War” calls for the fol- 
lowing 


1. One guy from Boston, 
2. A guy from Brooklyn 

3. The entire United States 
Marine Corps. 





Settle UA-Nasser_ 
- Suit On Four Pix 


Arthur B. Krim, president of 
United Artists, revealed in New 
York yesterday (Tues.) the com- 
pany has agreed to a settlement of 
its suit against James Nasser Pro- 
;ductions and allied independent 
companies which charged the de- 
fendants with unauthorized release 
to television cf four pictures. Set- 
| tlement involved “substantial pay- 
| ments” to UA but the specific fig- 
ures were not given. 


tuted by UA in Los Angeles in 
1954 and sought to prevent the 
tv’ine of “Don't Trust Your Hus- 
band.” “Cover Up,” “Without 
Honor” and “A Kiss for Corliss.’ 
UA had the theatrical distribution 


| rights to these productions. After | 


the filing of the complaint, the 
Nasser interests came back with 
counter claims against UA alleging 
maldistribution and antitrust law 
violations. 

These counter charges were dis- 
| missed in Fed Court on the Coast 
in 1956 and such dismissal has 
been made permanent by the 
settlement. 

UA action, which sought an ac- 
covnting of the tv receipts, is 
called off as against the Nassers 
but continues against defendants 


Quality Films and Charles Wein-| 


| traub, who distributed the quartet 
| of Nasser pix in tv. 

| Still pending in L. A. is a similar 
UA suit against Benedict Bogeaus, 
Quality and Weintraub which 


charges the unauthorized tv dis- 


tribution of Bogeaus’ “My Outlaw | 


Brother.” 


Screen Actors Guild 
_ Warns Members to Shun 
‘Bootleg’ Film-Makers 


Hollywood, March 18. 
| Members of Screen Actors Guild 
| have been warned by SAG against 
| working in any theatrical films or 
| telepix for companies which have 
not signed a pact with the guild— 
so-called “bootieg” compantes. 
Guild said “such ‘bootleg’ com- 
panies are engaged in unfair com- 
petition with the hundreds of legit- 
imate producers who have signed 
the guild’s contracts, pay guild 
scales and abide by guild working 
conditions. In some cases, actors 
| have been employed at $25 and $30 








mum of $80 in television films and 
| $90 in theatrical features. In at 
least one recent instance, actors 
worked for nothing. 

‘While the films made by such 
non-union, fringe producers are 
few in number and unimportant 
the actions of such employers tend 
|to undermine the guild contact 
and cannot be tolerated,” said 
SAG, adding a warning any mem- 
ber working for non-union produc- 
ers face strict disciplinary action 


‘Raintree’ 90c to $1.50 
St. Paul, March 18 

“Raintree County” 
having its initial local showing 
here on a continuous policy at 
$1.50, instead of $0c, after 5 p.m. 





In the other twin, Minneapolis, | 


had its first and exclusive terri- 
tory engagement as a hard-ticket 
attraction at $2.25 top. It ran four 
weeks to moderately good busi- 
4 hess. 


Federal Court action was insti-| 


a day instead of the guild mini- | 


(Metro) is} 


By HANK WERBA 


Madrid, March 18. 
The new Motion Picture Export 


Assn. Mediterranean representa- 
tive, Frank Gervasi, succeeding 
Charles Baldwin, presented his 


credentials here in an atmosphere 
of unusual courtesy and goodwill, 
MPEA viceprexy, Griifis Johnston, 
introduced the new staffer to top 
officials in all Government film 
circles Both Johnston and Ger- 
vasi voiced cautious optimism 
about possibilities of restoring 
normal relations between U. S., 
major distribs and Spain, as this 
major film conflict between the 
two countries nears its third year. 

Film trade in Madrid reacted 
favorably to MPEA’s new negoti- 
ator who speaks the local lingo 
and whose Italian schooling makes 
him a betting favorite to renew 
the flow of American pix to Spafn, 
, Gervasi’s reputation as a news- 
man had been given advance press 
tub thumping in Madrid and he 
felt friendly attitude taken by 
local scribes would go a long way 
to dispel hostile publi¢ relations 
MPEA has received in recent 
| years 

Johnston winged back to New 
York last Thursday (13! and after 
initial hand shaking with local 
newsmen friday, Gervasi left for 
| Barcelona where he will hold 
| policy sessions with MPEA agency 
| managers. Gervasi recognized that 
he has an end-of-May deadline to 
get a new pact if MPEA is to re- 
appear here for the 1958-59 season 
and this will be his main objective 
in the coming months. 

Gervasi's task will be abetted by 
film policy taken by all MPEA 
members in New York ordering 
their Spanish representatives to 
refrain from any discussions, par- 
ticipation or intervention in the 
Spain-MPEA dispute until new 
pact is signed. 


Studio's Priority 
With Schneider 


Hollywood, March 18. 

Newly-designated president of 
Columbia Pictures, Abe Schneider, 
remains on Coast two more weeks 
before returning to N. Y. home of- 
fice. He asserts that there’s con- 
siderable studio business here re- 
quiring his attention and he'll re- 
main east but short before again 
returning to studio for more 
parleys. 

Leo Jaffe goes to N. Y. this 
week but he, toc, returns to Coast 
shortly on studio matters. 








Commonwealth Theatres’ 
$750,000 Shopping Centre 
Its Prime Realty Venture 


Kansas City, March 18. 

| Shopping center which Com- 
monwealth Theatres has plotted 
for Columbia, Mo., will be the 
circuit's biggest venture in real es- 
tate to date. It is to cost about 
$750,000 with construction to begin 
about June 1, according to Elmer 
| Rhoden Jr., president. 

Part of a 16-acre tract is to be 
utilized, about six acres being held 
back for future development, 
When the development eventually 
is completed it will encompass the 
Broadway Drive-In Theatre which 
the circuit operates there 

When the balance of the plot is 
developed it could push the in- 
vestment into the $1,000,000 class, 
it is pointed out by Richard Orear, 
vice president and general 

| manager 





Lois Brandt (Mrs Richard 
Brandt) is going back to showbia 
after some years devoted to raising 
children. A singer and comedienne, 
she'll make her “comeback” Friday 
(21) at a fashion musical put on 
by Theatre Network Television in 
Jersey. Mrs. Brandt has appeared 
jon tv, the stage and in nightclubs 
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FILM REVIEWS ~ 
nd clip the $20 bill 


yates, 

into it which they had thefted as 
= of the training camp persecu- 
| caions, 


The Young Lions 
(CINEMASCOPE) 





-kbuster. ; 
A Weckouaer Brando, blondined, and speak- 


ing with a German accent, under- 





20th Century Fox release of Al Licht- 
man production Stare Marien Brass. plays his role with studied delibera- 
Montgome Clift, Dean artin, features ‘ > in 
lupe, Lange, Barbara Rush, May Britt,| 40m and considerable conviction 
Maximilian. Sehell, Dora Doll, Litane | His concept is not as hard-core at 
Montevecet a A a a Shaw's original. There have been 
tryk Screenplay, AWar Anna rom . . 
Irwin Shaw's bestselling novel Camera. | oe changes, including his self- 
Joe MacDonald; special effects, L. B.|abnegation as, half-crazed by dis- 
Abboit ssh luge Friedhofer, con: | jjlusionment after he stumbles into 
ducted by Lionel Newman: editor, Doro tl . scaiaitaeti ae he hes 
thy Spencer, orchestrations, Edward B.|the concentration camp, he hears 
Powell; asst. director, Ad Schaumer; cos-|the functionary officer, who is in 
pines, See See 2 command, complain with cruel mat- 
er rie advise . , / sc . . . 
Conrad. Previewed NY. March 13, ’58. | ter-of-factness that he is short- 
Kunning Ume, 167 MINS, handed and hence his schedule in 
Christian Marlon Brando the willful annihilation of his hu- 


Montgo C) 
. — 4 man fuel—Jews, Poles, Russians— 


Noah 
Michael Whiteacre 
retarded “But don't 


Hope Plowman Hope Lange 18 SO they 

ae sah A “oes Bi sis sr err seem to understand this in Berlin,” 
vretchen ardenberg ay nm 5 " 

Hardenberg Maximilian Schell he complains a Js 
Simone Dora Dell| The shocked “Christian Diest! 
Skt. Rickett Lee Van Cleef | (Brando) staggers out of the cre- 
Francoise Liliane Montevecchi atory, destr | fle. and — 
Brant tarley Baer ma ory, des roys fis rile and per- 
Lt. Green Arthur Franz| mits himself to become another 
Private Burnecker Hal Baylor |“kraut” target for Dean Martin} 


Private Cowle Richard Gardner 


who accompanies Clift (Noah) into | 


Capt. Colclo igh Herbert Rudiley | 
Corp. Kraus John Ajderson |the open-air, upon an understand- | 
Griese Beonelio Sim Giyman jing officer's orders, when he ob- 
Private Brailsford Julian Burton | Serves the gas chambers and the | 
—— | Nazi brutalities. In Shaw’s book 
“The Young Lions” is a block-| the Brando character was unrecon- 
buster. So much for the boxoffice, | Structed, shoots the Jewish GI, and | 
It will serve as a monument Is ruthlessly stalked to his own 


to} 
film pioneer Al Lichtman who, re- | death by the Dean Martin charac- 
turning to production, made the} te 
filmrization of Irwn Shaw's bestsel- 
Jer his first “independent” effort in 


r. 
The Anhalt screenplay has cap- 
tured shade and nuance of role in 


his long career. So much for the | pithy, pungent dialog. The ac- 
sentiment ;cent on romance is as strong as the 

“The Young Lions” in Cinema- | War stuff. Underplaying is the 
Scope, is a canvas of World War | keynote of virtually all the per- 
Il of scope and stature that gives | formances. Same is true of Dmy- 
accent anew to the observation|tryk’s celluloid treatment of this 
that television’s competition is |Saga which is virtually three sto- 
still, fundamentally, a peepshow| Tries in one, played almost in coun- 
despite all the now familiar con- | terpoint to one another, and only 
veniences of at-home comfort So | meshing in the closing war scenes 


| The bullying dogface, who was 
}one of four whom Ackerman (Clift) 
had to fight for a reason that Mar- 


much for the physical realties. 
“The Young Lions” is also many 


more things. A few like this and |} : , 
the picture business’ “comeback” | tin doesn't seem to understand, 
will be here. It’s a kingsized credit | but proves a coward when attempt- | 


ing to swim across a short span, is 
rescued by Clift, and both in turn 
by Martin when the 
panicky GI almost drowns Clift in 
a death-grip in the water The 
emaciated rabbi, who asks permis- 


to all concerned, from Edward An- | 
halt's skillful adaptation to Edward | 
Dmytryk’s realistic direction, and | rescued 
not the ieast the highly competent 
portrayals of virtually everyone in 


the cast 

Marion Brando's interpretation | sion for services for the dead in 
of Anhalt'’s modified conception of | the concentration camp, when the 
the young Nazi officer; Montgom-| Yanks liberate the town, is a 
ery Clift, the drafted GI of Jewish | poignant — touch. The romance 
heritave; Dean Martin as a frank- | Sequences in the more or less con- 
ly wouldbe draft-dodger until the ventional American standard are 


realities of war catch up with him | contrasted to the “golden warrior” 


are standout all the way. It’s in-| (typified by Brando); the fanatic- 
evitable that his performance as | ism of his superior officer (Schell), 
the happy-go-lucky, dame-chasing | the two-timing by the lissome May | 
Broadway character will be likened | Britt, a looker and an actress who | 
with what “From Here To Eter- | Vill zoom high, the fraternization of 
nitv” did for Frank Sinatra 'Dora Doll with Parley Baer; and 


I the proud French spirit of Liliane 
Montevecchi until she realizes that 
Brando is no longer the conqueror 
but a refugee like herself. 

Credits are on the upside all the 


Hiope Lange gives a sensitive per- 
formance as the New England 
girl opposite Clift and Barbara 
Rush is properly more resourceful 


as Martin's romantic — vis-a-vis. ‘te 
Even more vivid are the pertor- | Way from the authenticity of sets 
mances of Sweden's May Britt,|to the stark black-and-white lens- 





making her U.S. film debut in the|ing to the unobtrusive but effec- 
role of the cheating wife of the|tive Hugo Friedhofer score, _ba- 
Nazi officer, latter capitally plaved toned by Lionel Newman. Even 
by Switzerland's Maximilian | the civilian men’s clothes are prop- 
(young brother of Maria) Schell,| erly period World War II, with the 
also marking his Hollywood bow.| Wide lapels and the _fashionplate 
Two other debuts are Dora Doll | concept of the day (Martin as the 
(France) and Liliane Montevecchi | Broadway character). 
(Italy) as Parisians in fraternization The whole kaleidoscope of war 
roles with their German conquer- and its futilties, of the rubble and 
ors {the obliteration of all human feel- 
Director Edward Dmytryk ef- ings (‘we take no prisoners” says 
fectively highlighted the human | the Nazi office in the North African 
values on both the German and / annihilation of a British company) 
American home-fronts It gravi-|all come vividly to life in “The 
tates from the boot-camp in the | Young Lions,” easily one of the| 
Staies to the fall of France, the | standout pictures of the year and 
North African campaign, the de-| one destined to remain a highlight 
terioration of the Third Reich, the in the annals. Abel. 


smrking obsequiousness to the in- 
vading Yanks by the Bavarian town 
mayor when the Gls liberate the 
inhuman concentration camp, and 
the gradual disillusionment of the 
once ardent Nazi as symbolized by 
Brando 

There 


ECHEC AU PORTEUR ‘(Not Delivered) | 
(FRENCH). Corona release of Orex Pro-| 
duction, Stars Jean Moreau, Serge Reg- | 


may be some dislike over 





the persecution of Noah Ackerman | giani, Paul Meurisse; features Simone | 
(Clift’s verformance = eon ~ “ Renant, Gert Froebe, Reggie Nadler. 
performance 1s different) Fernand Sardou. Directed by Gilles | 
from hs usual wont, and most con-| Grangier. Screenplay. age Pog Noel | 
‘ing ) fell -G P Calef from the novel by Calef; camera, 
hime *: “ y his fellow Gis, and the Jacques Lemare; editor, Jacqueline Sad- 
countenancing thereof by the | Gul. At Paris, Paris. Running time 90 
sergeant ‘Lee Van Cleef, okay in| MINS. 





a thankless role) and his command- 
ing captain (Herbert Rudley, also| Sketchy pic uses a suspense gim- 
okay). There is some strong dialog | mick of a bomb hidden in a foot- 
about blacketeering, the Bronx, “is | ball that gets into the hands of 
New York a part of the United | kids. Director Gilles Grangier’s 
States’,”” ete. but this may have | lack of direct, telling character ob- 
inspired Brando's observations at | servation, and the telegraphed pro- 
# Berlin press conference: “Shaw | ceedings, rarely give this the chill- 
wrote his great book while war|er, ironic notations it needs. 

hatreds were still white hot. We| Stars hardly get a chance to 
hope they have cooled. The pic- | make anything of their one dimen- 
ture will try to show that Nazism | sional personnages and this 
is a matter of mind, not geography; | emerges of little chance for the 
that there are Nazis—and people |U- S. Technical credits are good 





of good will—in every country.”|/and some gun fights are well 
A Berlin journalist is said to have | staged. y Mosk. 
observed, “Brando speaks more like —— 

a statesman than a movie acior.” RASCEL-FIFI (FRANCO-ITALIAN). Lux 


It’s true, also, that after one of | Film release of a Vides Film production. 





the most realistic series of fist | Stars Renato Rascel; features Franca 
fights—Clift takes his f > bul Rame, Dario Fo, Annie Fratellini, Peppino 
akes on his tour Dul-| DeMartino. Directed by Guido Leoni 
~. one at a time, is badly beated Seroenaaey, Leoni, Dino Verde, Otello | 
y all, although he manages to} Colange ; camera, Gianni di Venanzo. At 
knock out the fourth opponent— Pm Metropolitan, Rome. Running time, 
the dogfaces treat him with new — 
respect; restore his James Joyce! Modest budgeter looks to be-| 


Foreign Capsule Reviews 


| Bella 


| 85 MINS. 


Merry Andrew | 
(COLOR-C’SCOPE) 

Bright, sometimes hilarious 

comedy farce, with dull 

stretches. Not always Danny 

Kaye at his best but prospects 

good, 


Hollywood, March 14 








Metro release of Sol ¢ Siegel produc 
tion. Stars Danny Kaye; co-stars Pier 
Angeli, Bac oni, Noel Purcell; features 
Patricia Cut Rex Evans, Walter Kings 

rd et Mamak« Rhys Williams 
rommy Rall. Directed by Michael Kidd 
Screenplay, Isobel Lennart, I. A Dia 
mond fre a story b Paul Gallico; 
camera (Metrocolor) Robert Surtees; edi 
tor, Harold f Kress, music adaptor-con 
ductor Nelson Riddle songs, Saul Chap 
lin and Jot Mercer. Previewed Mar 
14, °58. Runming time, 103 MINS 
Andrew Larabee Danny Kaye 
Selena Pier Angeli 
Antonio Gallini Baccaloni 
Matthw Larabee Noel Purcell 
Dudley Larabee Robert Coote 
Letitia Fair d Patricia Cutts 
Gregory I bee Rex Evans 
Mr. Fairchil Walter Kingsford 


Vittorio Gallini Peter Mamakos 
Constable Rhys Williams 
Giacomo Gallini Tommy Kall 


“Merry Andrew” has a happy-go- 
chuckley attitude and some of the 
smartest musical numbers in some 
time, set up by stand-out music and 
lyrics. Against this is the fact that 
the Sol C. Seigel production for 
Metro does not always maintain its 
own set of very high comedy val- 


ues, nor the pace of its initial 
scenes 
The highlights of the comedy-| 


with-music are very high, but there 
are low and slow stretches in ‘e- 
tween. Michael Kidd, who makes 
his screen debut as a director with 
“Andrew,” still has a lot to learn 
about comedy set-ups and this un- | 
sureness is made the more evident | 
by the contrast of the narrative 
stretches with the brisk and imag-| 
inative manner in which Kidd has 
choreographed the musical num- 
bers. Here he is on experienced 
ground and he shows it 

Despite these reservations, how- 


ever, a good cast headed by Danny 
Kaye in his first picture in two 
vears, is attractive enough in the 


better parts of “Merry Andrew” to 
give it a comfortable ride at the 
box office 

The romance and 
screenplay by Isobel Lennart 
1. A. L. Diamond, based on a story 
by Paul Gallico, are based on the 
fact that Andrew, played by Danny 
Kaye, is anything but merry in the 
opening sequences. He is an in- 
structor im a stuffy British boys’ 
school, presided over by his mar- 
tinet father, Noel Purcell, and en- 
gaged to cool and detached Patricia 
Cutts. Via his avocation (archeol- 
ogy) he gets mixed up with a fam-| 
ily circus presided over by papa 


humor of the | 
and 


Zaccaloni and featuring daughter 
Pier Angeli. This gives Kaye an 


opportunity to slap on the clown 
makeup and do several turns with 
handy circus props. The free-and-| 
easy life also so sells him on the} 
permanent possibility of the merry 
life that although he returns brief- 
ly to the stuffy schoolroom corri- 
dors, he soon cuts Miss Cutts and 
takes off with Baccaloni, Angeli! 
and tribe for the carefree carnival 
life 

Kidd has staged a fluid marvel 
of a number as Kaye sigs one of 
the five Saul Chaplin-Johnny Mer- 
cer songs, “Tickety-boo,” while 
bike-riding over what is (or seems 
a reasonable facsimile of) the roll- 
ing English countryside. Mercer’s | 
lyrics are exceptionally clever 
rhyming “Pan,” for instance with 
“bad Samaritan,” in a number 
called “Pipes of Pan,” is a neat 
trick. The other numbers, all with | 
ingenious Chaplin melodies, are 


come a b.o. winner with a good 
payoff to its producers. Renato 
Rascel name is a top sales factor 
If all of the pix running time was 
up to its first half hour, it would 
be a first-rate spoof of the conven- 





| tional gangster meller. Early reels, | 


though slightly derivative (“Guys | 
and Dolls”), have a flair and style | 
of comedy with tongue in cheek | 
rarely seen in such obviously com- 
mercial efforts. While still remain- 


ing amusing, pic loses both pace 
and stature later on. } 
Plot tells hoary mistaken iden- | 


tity tale involving nitery owner 
Rascel and a gang of thieves. Com- 
edian is amusing as usual, while | 
Dario Fo makes an eccentric gang | 
chieftain and Franca Rame plays 
the sexy moll. Hawk, 


RAFLES SUR LA VILLE (Raids on the 
City (FRENCH). Corona release of Robert 
Woog production. Stars Charles Vanel 
Darvi, Michel Piccoli, Mou!lcudii; 
features Francois Guerin, Danik Patisson 
Directed by Pierre Chenal. Screenplay 
Jean Ferry, Payl Andreota; camera 
Marcel Grignon: editor, Suzanne Ron- 
deau Marignan, Paris. Running time 


At 


Gangster opus is mainly about a 
hardboiled police inspector out te 
get a shrewd, elde-:ly gangster who 

(Continued on page 18) 


} 


“Chin Up—Stout Fellow,” 
Square of the Hypotenuse,” and 
“You Can't Always Have What You 
Want.” j 

Kaye is defeated sometimes by 


comedy situations that were not ex- 


pertly plotted. On the songs, he is 
fine and on scenes where he plays 
alone, he shines. Pier Angeli is 
pretty but her accent flaws impact 
for punch lines. Baccaloni, too, has 


at times a harried look about him | Kayo 


as if he wanted more room to ex- 
pand and is defeated 

Noel Purcell whose natural 
beard is one of the greatest brush- 
es since Fuller, and Roberte Coote 
and .Rex Evans, do stiff-upper-lip 
Britons to a rare turn. Miss Cutts 
is lovely and other cast members 
contribute ably. 

Robert Surtees’ Metrocolor pho- 
tography is rich and varied, and 
well set off by Harold F. Kress’ 
editing. Walter Plunkett has con- 
tributed some notable costumes— 
most obviously in the circus scenes 
—and the backgrounds of both the 
boys’ school and the circus are im- 
aginatively done in the art direc- 
tion of William A. Horning and 
Gene Allen, with set decoration by 
Henry Grace and Richard Pfefferle. 
Nelson Riddle’s adaptation and 


“The 


| 





| 


} 
| 
| 


| 


conducting of the musical score is | 


memorable and ably given its tru- 
est value through Dr. Wesley C. 
Miller’s sound Powe. 


High Flight 
(C’SCOPE) 
Fair programmer with some 


good aerial action; Ray Milland 
name to attract. 


Hollywood, March 14, 


Columbia release of Irving Allen-Albert 


R. Broccoli production. Stars Ray Mil 

land; features Anthony Newley, Helen 
Cherry. Leslie Phillips, Bernard Lee 

Kenneth Haigh, Kenneth Fortescue. Di- 
rected by John Gilling. Screenplay. Jo- 
seph Landon, Kenneth Hughes, based 
on story by Jack Davies; camera, Ted | 
Moore: editor, Jack Slade; music. Ken 

neth V Jones Douglas Gamley. Pre- 
viewed March 13, ‘58. Running time, 83 
MINS. 

Wing Commander Ray Milland 
Flight Sergeant Harris Bernard Lee 


Kenneth Haigh 
Anthony Newley 
Kenneth Fortescue 


Tony Winchester 
Roger Endicott 
John Fletcher 


Grace Arnold 
Hal Osmond 
Leslie Weston 


Commandant’s Wife 
Barman 
Publican 


Cadet Connor 
Controller (Cranwell) 
( Glyn Houston 
¢ Room) 

Alfred Burke 


‘ontroller (Leuchars) 


‘ontroller (Operations 


Co-Pilot 


Radar Operator Bernard Horsfall 


Some rather stirring final air se- 
quences save this Warwick produc- 
tion filmed in England from utter 
mediocrity. It’s routine story of 
young iliers in training—RAF 
cadets during a three-year course, 
here—has been done before and 
better by innumerable producers, 
but interest picks up during aerial 
footage sufficiently for film to rate 





Cadet Day Sean Kelly 
Louise Helen Cherry 
Squadron Leader Blake Leslie Phillips 
Minister for Air Kvynaston Reeves | 
Commandant John Le Mesurier 
Diana Jan Brooks 
Jackie Jan Holden 
Chauffeur Richard Wattis 
Valetta Instructor Andrew Keir 
Colonel Charles Clay 
Tweedy Lady Noel Hood 
Farmer Frank Atkinson 
Policeman Bill Shine 
Bishop lan Fleming 
| Bishop’s Wife Nancy Nevinson 


| Susan Anne Aubrey 
Cadet Pringle John Downing 

| Cadet Phillips Richard Bennett 
Cadet Wileox Barry Foster | 
Cadet Benson Peter Dixon | 
Cadet Johnson Robert Raikes 
Cadet Seymour Douglas Gibbon 


Alan Penn | 
William Lucas | 


| modern 


| 
Owen Holder 


| 
| 





as a fair program entry, where the | 


Ray Milland name should help with 
bookings. 


Milland enacts the wing com- 


} 
| 


The Lower Depths 


(JAPANESE) 
Paris, March 11. 
Toho production and release. Stars 
Toshiro Mifune; features Isuzu Yamada 
Kyoko Kagawa, Bokuzen Hidari. Directed 


by Akira Kurosawa. Screenplay, Hideo 
Oguni, Kurosawa from play by Maxim 
Gorki; camera, Ichio Yamaski; editor, 
Yoshiro Huraki. Preemed in Paris. Run- 
ning time, 124 MINS. 


eer Toshiro Mifune 
GORGE .nccccccsce ccesosene Isuzu Yamada 
ries knassnkew eee Kyoko Kagawa 

BOGE . wcccegeccccccsc Bokuzen Hidari 
Rokubei .....05--+55 Genjiro Nakamura 
Akira Kurosawa, director of 


“Rashomon” and the “Magnificent 
Seven,” now easily turns to a filmie 
adaptation of the Russo play, “The 
Lower Depths,” for unique results 
Pic brims with characterizations 
without making this grim or down- 
beat. It is visually taking, but its 
theme limits this to U.S. art house 
chances. There also was a French 
pic of the same title. 

Here again an itinerant peddler 
comes into a hovel filled with hu- 
man derelicts. Ostensibly wanted 
by the police, his gentleness and 
humanity soon win over many of 
the human wrecks. But he is powe 
erless to really aid these falle 
people. The drama of the thie 
in love with a young girl, who 
spurns him, and that of an oe 
woman in love with the thief (bu 
spurned by him) weaves solid 
threads about the lower depths. 

Isuzu Yamada, as the vindictive 
woman, gives a brilliant, vitupera- 
tive turn to her character while 
Toshire Mifune does his cynical 
character of the thief nicely. Di- 
rector Kurosawa has kept this 
moving, and his observation makes 
this crucible film dramatic and 
plausible. Mosk, 





Teacher's Pet 
(V’VISION) 





Fresh approach and smart 
comedy lends appeal to news- 
paper yarn, Top stars insure 
strong b.o, 





Hollywood, March 14. 

Paramount release of Perlberg-Seaton 
production. Stars Clark Gable, Doris Day; 
co-stars Gig Young, Mamie Van Dorenj 
features Nick Adams, Peter Baldwin, 
Marion Ross, Charles Lane, Jack Albert- 
son, Florenz Ames, Harry Antrim, Vivian 
Nathan. Producer, William Perlberg. Di- 
rector, George Seaton. Screenplay, Fay 
and Michael Kanin; camera, Haskell 
Boggs; music, Roy Webb; songs, Joe 
Lubin; editor, Alma Macrorie. Previewed 





Mar. 10, “58. Running time, 120 MINS. 

James Gannon ..... lark Gable 
Erica Stone ......... Doris Day 
Dr. Huvo Pine ....... . Gig Young 
Peggy Defore ......<+ Mamie Van Doren 
ONY DE v<cessaueecs Nick Adams 
DE MOD sccnsenecece Peter Baldwin 
DO DE incccedosieves Marion Ros¢ 
Roy, Assistant ....cccces: Charles Lane 
NT ~ 16s 4 beobereen Jack Albertson 
J. L. Ballentine .., .. Florenz Ames 


Lloyd Crowley ... Harry Antrim 
Mrs. Kovac a Vivian Nathan 
The hard-boiled city editor and 
his devastating impact on other, 
more idealistic, members of his 
profession have become a staple of 
theatrical literature. 
“Teacher's Pet,” a Perlberg-Seaton 
production for Paramount, might 
sound on hasty recap to be yet 
another version of “The Front 
Page.” Actually there is rich new 
life and liveliness, and even a 
fresh approach with humor and 
heartiness in Fay and Michael 
Kanin’s original screenplay. Clark 
Gable and Doris Day give it solid 
star appeal, Gable particularly 
turning in one of his best perform- 
ances in years. It should be a 
winner. 

The basis for humor in “Teach- 
er’s pet” is that Gable is one of 
those crusty, old-line newspaper- 


mander in this Irving Allen-Albert |™€n Who believes that nothing 


R. Broccoli production, 
of turning cadets at the Royal Air 
Force College into expert pilots. 
Story is given a certain personliza- 
tion via relations between Milland 
and a _ non-conformant, 
Haigh, son of Milland’s 
squadron leader killed 


| 





in charge | 200d comes out of colleges, cer- 


tainly not out of schools of jour- 
nalism. When he is invited to lec- 
ture by journalism professor Doris 
Day, he replies caustically and 


Kenneth | conclusively in the negative only 
former | to d’scover that for what manage- 
during | ment calls “policy” he must back- 


World War II in trying to save| track. 


Milland. 


When he meets Miss Day, Gable 


Millanmd goes all out in trving to! discovers his ideas about female 
straighten out the cadet, (appa: | various. were wrong, but for 


by his own conscience, but appa- 
rently can't get through. Later, in 
saving the boy during maneuvers 
in Germany when Milland leads 
him back to base at hedge-hopping 
altitude after youngster has been 
wounded by flak, understanding is 
established. 

Under John Gilling’s tepid direc- 
tion, characterizations fail to build 


| up interestingly for American taste, 


Milland is harassed in his role, and 
the three leading cadets, including 
Haigh, Anthony Newley and Ken- 
neth Fortescue, lack spark. Bernard 
Lee is okay as a flight sergeant, 
but balance of cast are strictly 
English. 

Second unit, responible for air 
scenes, functions effectively, in- 
cluding directors Max Varnel, An- 
thonk Squire and Bernard Main- 
waring, and lensers Stan Pavey and 
Cyril Knowles. Ted Moore as first 
camera handle essignment well, 
other okay technical credits includ- 
ing Jack Slade, editor; John Box, 
are director; Kenneth V. Jones and 
Douglas Gamley, music. Whit. 





| 


various reasons he must pretend 
he is not a city editor but a pupil. 
In trying to get this straightened 
out, his emotional relations with 
M'ss Day become more involved 
and they finally arrive at the ex- 
pected conclusion. 

This is the straight story line, 


| but the Kanins have decorated the 


framework with some hilarious 
comedy lines and scenes which di- 
rector George Seaton has set up 
with skill and delivered with gusto. 
There is the sequence of Gable’s 
reactions to a strip-tease by Mamie 
Van Doren; another § between 
Gable and his rival for Miss Day, 
Gig Young, where Young is suffer- 
ing from the grandfather of all 
hengovers, these and a dozen other 
bright gags spark the story. It runs 
long (two hours) for a comedy but 
it holds up. 

There has been a good deal of 
acvence exploitation about the 
newspaper aspects of the picture, 
inelvding the fact that producer 
Will‘am Perlberg imported a cou- 


(Continued on page 16) 
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Friars Club’s testimonial for Mike Todd next Sunday night (23) at 
the Waldorf will be emceed by George Jessel. Some 1,200, including a 
Hollywood contingent, will attend. 

On the tail of last week's tale of the Miami stripper calling herself 
“Treasure Chest” who threw tomatoes (very expensive this winter) at 
Anita Ekberg, in town to exploit “Paris Holiday” for U.A., the old one 
as to whether the tomato is fruit or vegetable has been settled by a 
showman defining it as a missile . . . Eugene W. Castle, founder of 
Castle Films, now owned by Universal, and author of two books at- 
tacking Washington's spending—‘“Billions, Blunders and Baloney” and 
“The Great Giveaway’—testified again (for umpteenth time) before 
a Congressional committee .. . It was March 7 but behind locked doors. 


French actress, Marina Vlady, and her actor-husband, Robert Hos- 
sein, will team again in a picture, “C’Est Toi, le Venin” (The Venomous 
One.) Co-starring will be Miss Vlady’s sister, Odile Versois. Story is 
about two sisters in love with the same man and the casting follows 
the suggested pattern . . . Fernando Lamas has been dropped as co- 
star with Brigitte Bardot in her upcoming “The Woman and the Pup- 
pet.” Instead, Spanish thesp Antonio Vilar was signed to star opposite 
Miss Bardot. Lamas was virtually set, but threw in so many conditions, 
the French became fearful he'd be a problem to handle on the set. 

Indie producer George Moskov, who puts “A Million Dollar Nose” 
before cameras in June, is pitching to Sid Caesar for lead role . . . Ma- 
mie Van Doren set by Edward Small to star in “Guns, Girls and Gang- 
sters,” for UA release . . . Roy Rowland, now an indie, has acquired 
“Double Smokestacks,” Mississippi yarn, for his program. 

Three majors and five indies have already made pitch via William 
Morris Agency for acquisition of Meredith Willson’s Broadway hit, “The 
Music Man,” for future film production. Warner Bros., 20th-Fox and 
Metro are oveftturing, plus Hecht-Hill-Lancaster, Frank Sinatra, 
George Sidney, Bing Crosby and Gene Kelly. 

The Apollo Theatre, the poor man’s art house on W. 42d St. grind 
row, celebrated the 20th anni of its foreign film policy on the lush eastside 
with a champagne and wine luncheon at the Waldorf Astoria last week. 
Film importers, the press, and government and civic officials showed 
up to pay tribute to Martin Levine, general manager of the Brandt op- 
eration. Levine received scrolls from importers of British, French, Ital- 
ian, German and Russian films. An organization representing mutes also 
hailed the Apollo’s policy because the English subtitles on the foreign 
films added to their enjoyment of the pictures. Nathan D. Golden, head 
of the film division of the Dept. of Commerce, represented the govern- 
ment. Noel Meadow, who handled the 20th anni promotion, rates a bow 
for a hip job... 

Canada’s Prime Minister John Diefenbaker, campaigning for re-elec- 
tion March 31, spoke last week (7) in Palace Theatre, Hamilton, Ont. 
He'd just received a second assassination threat. Palace marquee read: 

SCIENCE MONSTER 
DIEFENBAKER 
TONIGHT AT 8 
ALSO THE HIRED GUN 
He drew capacity 2,300. 

David Unger who, while in retirement keeps close watch on the pic- 
ture industry because of fairly substantial stock investments in vari- 
ous companies, used to be an office boy for Samuel Goldwyn, when 
the producer, years ago, was on his own and hadn't yet changed his 
name from Goldfish. Unger picked up his loot from the textile busi- 
ness ... Trade ad on “An Affair to Remember” likens the picture to 
the racehorse Silky Sullivan. For those who don’t dig this kind of 
matcn-making, the nag has a big reputation for starting slow and wind- 
ing up the winner ... Max Youngstein passes along the word that Sam- 
my Davis will do a one-man show at Town Hall May 4 for the benefit 
of the Asthma Research Campaign . . . Dore Schary has an article in 
the cumnent Look branding as “downright lies” the rumors about his 
being ousted from Metro because he hadn't made money for the stu- 
dio. Former producer boss said he was tempted to answer back but de- 
cided against it . . . Business Relations, new outfit formed in Cincin- 
nati to engage both actively and in a consultant capacity im various 
management relations fields, has as its co-owners Harry K. McWilliams, 
former exploitation director at Columbia, and Robert L. Sidell, man- 
aging director of the Cincinnati Summer Opera Assn. 

Ilya Lopert Europe-bound April 15. He said he (and UA) bought 
“Une Parisienne” starring Brigitte Bardot for $225,000, not $220,000 as 
originally reported . . . Jacques Flaud, head of France’s Centre Na- 
tional du Cinematografie, due in N.Y. next week, coming up from Rio 
..- Massive pan of virtually every one of the several books about films 
published last year appears in The New Yorker mag. Dwight MacDon- 
ald does the hatchet job. (Sample: Bosley Crowther’s “The Lion's 
Share” (Dutton) is a shoddily written and badly organized history of 
Metro-Goldwyn-Mayer that throws at the reader a vast quantity of un- 
digested trivia.”) 

German star Horst Buchholtz has been invited by director Billy 
Wilder to visit the States .. . Raoul Levy due today (Wed.) from France. 
Coming with him is Roger Vadim. Several other French directors, in- 
cluding Claude Autant-Larat, also heading for Gotham ... The Little 
Carnegie is angling for “Stage Struck”... 

Paramount paid $500,000 for Han Suyin’s unpublished novel, “The 
Mountain Is Young” . . . Aaron Rosenberg will do “It Started With a 
Kiss” for his next Metro production, to be directed by Valentine 
Davies . . . Henry Ephron renewed by 20th-Fox to producer-director- 
writer pact . . . Metro’s start last week of “Cat on a Hot Tin Roof” 
makes seventh film to roll within a six-week span, others including 
“Imitation General,” “The Badlanders,” “High School Confidential,” 
“The Reluctant Debutante,” “Infamy at Sea,” “Tunnel of Love”... 
John Santikos, manager of the Olmos Theatre in San Antonio, reports 
that “King Solomon's Mines” (Gaumont-British) broke an eight year 
boxoffice record with standing room only for the 7 p.m. show and some 
patrons turned away at the 9 p.m. showing on Saturday. 

Pearl S. Buck, Cleveland Amory and John Vandercook are Authors 
Guild nominees for president, veep and secretary to serve until May 
1960... 

William J. Heineman angling for 175 key theatre dates for “Paris 
Holiday” pronto on the strength of the film’s b.o. at three Miami 
houses. Took in $22,132 in two days, says the UA exec .. . Norman Vane 
trekked from London to the Coast where he’s doing the screenplay of 
his legiter, “The Fish Are Dying in the Sea,” for Allied Artists release 
. .. Paramount hired a Chicago law firm to press for revocation of the 
adults-only rating given “Desire Under the Elms” by Chi police. 

Varrety’s headline of a couple months ago, “NEW BRITISH SPORT: 
SPANK-YANKS,” is getting considerable mileage. It appeared in a 
London Daily Sketch article, text and head lifted, sans credit, of 
course. Other pickups were noted and latest is a piece in Christian Sci- 
ence Monitor reproducing the Daily Sketch article . .. Article was 
based, in first instance, upon a study of the national newspapers of 
London and their playing up of anti-American angles. The ammunition 
was fed them by some Hollywood films. Study was the work of Edward 
L. and Doris Bernays, the man-and-wife PR team. 

Screen Producers Guild’s Intercollegiate Awards henceforth will be 
known as Jesse L. Lasky Intercollegiate Awards, in honor of lete film 
pioneer .. . Presentations for three best college-produced films of 1957 
will be made Thursday (20) at 20th-Fox .. . Gregory Peck and Sy Bart- 
lett bought “The Winged Horse,” novel by Clifford Allen, for their 
Melville Productions, to follow “Pork Chop Hill” for United Artists 





RACKMIL DEBUNKS VALUE OF TV DEALS; 
U NOT LIQUIDATING’, RESUMES JULY 1 


,’ 





‘No TV for 7 Years’ 
Dallas, March 18. 

A pair of trailers, produced 
to inform patrons of Texas mo- 
tion pic houses that current 
pics will not be shown on tele- 
vision for at least seven years, 
are on sale at $4.50 for the 
longer versions and $4 for a 
slighter shorter version. Trail- 
ers are on sale for members 
of the Texas Drive-In Theatre 
Owners Association at its home 
office here. 

The trailers state that “The 
new 1958 feature motion pic- 
tures are especially produced 
for exclusive exhibition in mo- 
tion picture’theatres and will 
not be seen on free-TV, cable- 
TV or any other form of TV 
for seven years .. . only in mo- 
tion picture theatres will you 
see 1958's superb pictures in 
all their splendor.” 








Serge Semenenko 
Discussed at U's 
- Annual Meeting 


Serge Semenenko, the somewhat 
mysterious Boston banker whose 
name frequently crops up in film 


discussion at Universal’s annual 
meeting last week. 


question relating to the influence 
of Semenenko in U's activities, 
prexy Milton R. Rackmil declared 
that although Semenenko and he 
were personal friends, “he has} 
nothing to do or say about the 
operation of this company.” oy 

He noted, however, that Seme- 
nenko was an official of the First 
National Bank of Boston which | 
has granted Universal an $11,000,- 
000 loan. “As long as we make 
our payments,” Rackmil declared, 
“there is nothing Semenenko can 
tell us to do. Only when we don't 
pay him can he come into the 
picture.” 





WANTS MAUREEN O’HARA 


company affairs, was a subject of | 





Bob Hope Feels ‘Business’ 
In ‘Paris Holiday’ Okay 
For Soviet Comprehension 


Before departing for Moscow 
Friday (14), Bob Hope told a New 
York press conference he has no 
trepidations about showing his 
newest comedy, “Paris Holiday,” 
to Russian audiences.. 
Hope indie production for United 
Artists release and selected by the 
U. S. State Department as part of 
the now-prominent cultural ex- 
change between America and the 
Soviet. 

Hope believes, he said, the sight 
gags and chase sequences will 
serve to transcend the language 


no need for fear anent audience 
acceptance. He commented, how- 
ever, he has been-forbidden by 
State to discuss bookings of the 
picture in Russia or any of the 
Iron Curtain countries. 

He said he will be in Moscow 
| six or seven days and traveling 
| with him is a party of writers, 
| press agents and a television cam- 
leraman. He intends to photo- 
| graph a show for his tv series and 
| hopes to line up the Red Army 





| Same. Actual footage will be 
lensed by Russian technicians and 
| Red government officials have in- 
| sisted upon script approval but be- 
| yond this there is to be no “cen- 


| sorship” as such. 


| 





| 


ting last week ocoicers STMeNON Heads 


Belgium's Jurors 


Novelist George Simenon will be 
president of the 1l-member jury 
for the world film festival at Brus- 
|sels this summer. Among the| 
group, too, is Charles Spaak, 
brother of Paul-Henri Spaak. 

Entire jury includes Simenon, 
Spaak, Johan Daisne, Olivier Del-| 
| ville, Louis De Meester, Suzanne | 
Lilar, Theodore Louis, Maria Ros- 
seels, Jean Servais ‘(a well-known 
French actor), Henri Storck and 
Jos Van Liempt. 

The American industry will par- 
ticipate at Brussels as one of the 


This is a, 


barriers and for this reason there's | 


Chorus and the Moisyev Ballet for | 


| Actually, he 


|interim, 


#¢ Universal will resume produc. 
{tion on July 1, prexy Miltom R, 
Rackmil told the company's stock- 
holders last week at the annual 
meeting. At the same time, he 
vigorously denied that the com- 
pany had entertained any thought 
of liquidating or even considered 
selling its post—1948 backlog. 

The chief executive reported, 
however, that because of the drop 
in boxoffice receipts the company 
would probably show a loss of 
$400,000 to $450,000 in the first 
| quarter of the current fiscal year 
jand that he would recommend to 
|the board of directors that the divi- 
dend due at this time be “passed.” 
At a meeting of the board follow- 
ing the stockholders’ session, the 
directors concurred with Rackmil's 
suggestion and voted not to declare 
a dividend. 
| a asseussing the present produc- 
tion hiatus at the studio, Rackmil 
| explained that the business was go- 
jing through a revolution. “Your 
|management recognized that con- 
ditions had changed and it took 
steps to meet them long before 
everybody else,” Rackmil declared. 
|“Something had to be done. There 
|Was nothing unusual about it, 
|Since we had enough pictures to 
take us through 1958, we thought 
we'd take a breather and see what 
happens.” 

Universal's temporary shutdown 
of the studio plus other economies 
jat the homeoffice, exchanges, and 
abroad had resulted in an overall 
annual saving of between $6,.000,- 
000 and $7,000,000, Rackmil re- 
| ported In revealing plans to re- 
| sume production, the U prexy said 
jthat at present the company is 
| toohing around for properties, stars 
| and deals. He did not specify what 
| type of operation U would pursue 
on reactivation of production, but 
he told reporters later that we'll 
make pictures we think will make 
money for us.” 

The July 1 date, Rackmil added, 
was selected because the manage- 
|ment, after careful study, had de- 
cided that was the time pictures 
would have to be made in order to 
continue U's orderly flow of re- 
leases. “With the pictures we have 
available now,” he said, ‘“‘we don't 
have to do a thing until July 1.” 
pointed out, the 
studio did not cease theatrical pro- 
duction until last week. In the 
Rackmil indicated, the 
company would continue produc- 
tion on tv commercials and tele- 
pix. He revealed that the company 





| major European fests this year. 


Mary Magdalene’s Screen Billing: 
‘The Great Sinner’ 





ee 20TH SUES ALLIED ARTISTS 
Hollywood, March 18. ee 
Negotiations are under way for ,C!#ims Water Damage From Neigh- 
Maureen O'Hara to star in “The ber’s Fire ‘Negligence 
Great Sinner,” which tells the 
story.of Mary Magdalene, for pro- 
ducer Otavio Poggi in Italy. 


Poggi has _ informed Miss | jcts and the latter’s manager, Sol J 
O'Hara's reps, Famous Artists, he | Francis, in District Court for 


wants her for the lead, and Hal | $4,546.13 over a fire last year. 
Ross of that agency is currently | Suit stemmed from a March 15 
handling negotiations. Film is due | gre in the Allied offices. The fire, 
to roll in Italy Sept. 1. the petition alleged, resulted in 
Currently, other Magdalene proj- | water damage to a carpet and film 
ects include one of David O. Selz- | in the adjoining 20th-Fox quarters. | 
nick’s, another UI has had for sev-| Improper film storage, in viela-_ 
eral years, and one by Reginald tion of a city ordinance, caused 
LeBorg. the fire, 20th claims. | 





Omaha, March 18 
Twentieth Century-Fox’s local 








release . . . Samuel Goldwyn rolls “Porgy and Bess,” budgeted at $5,-! 
000,000, April 1. “Hong Kong Confidential” is Robert E. Kent produc- 
tion starring Gene Barry and Beverly Tyler for UA release on top of | 
Metro’s “High School Confidential.” | 

Monique Van Vooren in Gotham for promotional work on Metro’s | 
“Gigi.” ... Anne Jackson, actress wife of Eli Wallach, off to join Yul 
Brynner, Deborah Kerr and Jason Robards Jr. in Vienna for “The Jour- | 
ney,” Anatole Litvak production for Metro release .. . Movielab has 
completed construction of another of its exclusive patented Octette mul- 
tiple printers, which produce eight reduction prints simultaneously with 
one pass of the 35m negative through the aperture . . . Pier Angeli, who 
co-stars with Danny Kaye in “Merry Andrew,” in N.Y. for inter- 
views... 

Gabe Sumner and John Friedkin handling Morris Engel’s “Weddings 
and Babies.” , , , Kathy Barr signed by Cine-Roma Films to star oppo- 
site Lex Barker in “The Appian Way,” to be filmed in Rome in August 
... Henry Herdegen, charter member of Newark’s (N.J.) Porjectionists 
Local 244, tendered a testimonial dinner on his 50th year as a licensed 
boothman . . . In addition to writing the screenplay for “Voice at the 
Back Door,” Aaron Rosenberg production for Metro, Millard Kaufman 
will also direct the film... Arthur P. Jacobs, of the Rogers, Cowan & 
Jacobs p.r. firm, accompanying Bob Hope on his trip to Moscow... . 
Gena Rowlands back in N.Y. following a three-city tour on behalf of 
Metro's “The High Cost of Loving.” . . . Amedeo Nazzari, rated Italy's 
top boxoffice personality, signed for the Manuel Godoy role in “The 
Naked Maja,” which will star Ava Gardner as the Duchess of Alba and 
Anthony Franciosa as Goya. Henry Koster will direct the Goffredo Lom- 
bardo-Titantus production to be filmed ou location in Italy and Spain. 
Film, a three-way production arrangement, will be released by United 
Artists in the U.S. and Canada, by Titantus in Italy, and by Metro in 





the rest of the world... 





| was in the midst of a number of tv 
production deals and “if we can 
make money on them, we'll pursue 
them.” ° 
TV Not Gravy Train 

Replying to the comments of 
stockholders who suggested that 
|the company discontinue theatrical 
production and concentrate on tele- 


branch office has sued Allied Art-| pix, Rackmil made the point that 


video production is not as lucrative 
as generally believed. He told the 
investors, if they wanted confirma- 
tion, to look at the statements of 
20th-Fox, Metro, Columbia and 
other companies involved in tele- 
pix production. 

As has been customary at recent 
annual meetings of film companies, 
a number of stockholders recom- 
mended that the company liqui- 
date the studio. One stockholder 
said he had heard a report that 
Universal had been offered $35,- 
000,000 for the studio property. 
First Rackmil stressed that “we 
have not talked with anybody 


jabout selling the studio or any- 


thing else.” Then he added “if 
anybody walked in with half that 
amount, he wouldn't be able to 
walk out of the door.” 

Most people, Rackmil explained, 
have an exaggerated idea of the 
value of the studio property. “It 
doesn't have anywhere near the 
value of $35,000,000," he empha- 
sized. In addition, he noted that 
liquidation is not as simple a proc- 
ess as generally believed. “The 
cost of liquidation is so fantastic 
that I doubt you would see much 
above the book value of the stock,” 
he said. 

Dubious On 20th Deal 

Pressed on 20th-Fox's $80,000,- 
000 real estate deal, the U chief- 
tain commented that he'd be will- 
ing to make at bet that in three 
years from now the 20th real estate 
plan “would not come about.” 

Formal action taken at the meet: 


| ing included the reelection of the 


(Continued on page 20) 








8 PICTURE GROSSES 


VARIETY 


Wednesday, March 19, 1958 





L.A. Perks; ‘Long Summer’ Smash 486, 
‘Cowboy’ Big 316, ‘Warrior’ Pale 116, 
‘Kwai $19,700, 13th, Days’ 196, 65th 


March 18. 4-——— 





Los Angeles 


Heavy pickup in L. A. grosses in 
current stanza probably partly Broadway Grosses 
stems from the great showing of 





“Long, Hot Summet! It is heading 


for a mighty $48,000 or better Estimated Total Gross 
opening frame at four theatres, This Weew $438,900 
biggest week for a pic in regular 


(Based on 24 theatres) 


tions in more than a Beet Seow $578,100 


first-run situa 











_ “ ving was’ made despite acaah an 06 abenivend 
hie rai 

Also nev Cowboy” with “True | ——. ——— 
Story of Lynn Stuart” is heading | 
for smash $31.000 in three houses 
“Rock Baby, Rock It” with R-R Rangers 7 
staveshow is only fairish $14,000 “4 


Downtown Pa Underwater War- 
riot looms pale 


$11,000 in War-| 
spots. Otl newcomers are slow | yer 
°9 


to drab 


Bridge on River Kwai” looks | 
socko $19,700 at Egyptian in 13th Kansas City, March 18. 
week while “Around World in 80 First-runs are registering moder- 
Days” is torrid $19,000 at ¢ arthay | ate to good currently with little 
in 65th. “Seven Wonders of World” | : z ¥ 
was big $17.00 last (41st) week at great strength in evidence. New- 


comer “Cowboy” at 
This Week islight but “Darby's 
‘ABPT)| Paramount looms hefty. Latter 
(3,300: 90-$1.50 “Rock Baby, | may hold, “Lady Takes Flyer” in 
Ro k It (Indie) and ba | four Fox Midwest houses is moder- 
show, headed by Roy i ‘th Iris, |? ate. “Brothers Karamazov” in sec- 
Fair $14,000, Last week, with «ps a week at Roxy is still very good. 
Uptown, “Ft. Dobbs” (WB), S-\“And God Created Woman” at 


Midland is 
Rangers” at 


Warner Hollywood 
Estimates for 
Downtown Paramount 


cape San Quentin” (Col), $18,000. | | Kimo in sixth week is not far off 
Downtown, Wiltern, Hollywood | fom first week. 

(SW-FWC) (1,757; 2.344; 756; 90- p ‘ 
$1.50)\—"Cowboy” (Col) and “True Estimates for This Week 
Story Lynn Stuart” (Col). Smash Glen, Dickinson, Shawnee Drive- 
$31.000 or near. Last week, Down-| in, Leawood Drive-in (Dickinson) 
town, Wiltern, “10 Command- | ‘700; 750; 1,100 cars; 900 cars; 75- 
ments” (Par) (20th wk), $13,500; | 90)—"“Beast of Budapest” (AA) and 


“Bride and the Beast” (AA). Open- 
outdoor season in 
help, so mild $4,500 
Last week, Glen “Street of 


Prosecu- | i 
(UA) (3d | 18 
Weather no 
looms. 


Witness For 
“Hiell Bound” 


Hollywood 
tion” (UA 
wk), $6,600 


Hillstreet, Iris ‘RKO-FWC) (2.- 


52: 825: 90-$1.50 ‘Giant. from Shame” (indie) (3d wk), $700. Dick- 
Unknown” (Indie) and “She De-| ison subsequent. Drive-ins were 
mons” ‘(Indie Low $6,400. Last | dark. 
week, Hillstreet with New Fox,| Kimo (Dickinson) (504; 90-$1.25) 
Ritz, Lovola. “Gift of Love” (20th)|—“God Created Woman” (Kings) 
(Ist mulli-run “Ride Violent | (6th wk). Record-breaking $4,500. 
Mile” (20th), $13,900 Last week, $5,000. 


Ritz (UATC-G&S- | 
1,106; 1,320; 90-$1.50) | “ 


State, Hawaii, 


Midland ‘Loew) (3,500: 
FWC) (2,404 


Cowboy” (Col) and 


75-90)— 
“Return To 


“Underwater Warrior’  (M-G)| Warbow” (Col). Dull $6,500 but 
and “Safecracker M-G). Pale | may hold. Last week, “Paths of 
$11,000 or less. Last week, State,|Glory” (UA) and “Invisible Boy” 

(Continued on page 18) | (M-G), $6,000. 
‘ ; nace Missouri (SW-Cinerama) (1,194; 
Mi : M4 $1. 25-$2) — “Seven Wonders of 
Kwai Cigantic $40,000, | World” (Cinerama) (29th wk). 


| Stead $6,000. Last week, same. 
‘ ’ y , , 
Det et.; Hawk Lofty 126, _raramount (UP) (1,900; 75-90) 
arby’s Rangers” (WB). Hefty 
$10,000; likel ll stay. Last ok, 
‘Wind’ 166, ‘Woman’ 11¢ “Wild Is Wind” (Par $5, 500. 
Detroit, March 18. | 


B , tl Rockhill (Little Art Theatres) 
ig news this stanza is the gigan- | (750: 75-90)—"Bed of Grass” (T-L). 


tic total being racked up Y'| Usual $1,600. Last wee Pension 
a ae ny an AB the | Ste Seana” ticings), ditto. 
adciso 1e1 newce ers 

doing fine, too “Wild Is Wied” | co" a (879; 90-$1 25- 
is great at the Michigan. “Mark 7G) aa rot 1eTSs Karamazov 
of Hawk" shapes good at the “G) (2d wk). Moderately good 
Broadway-Capitol. “Lafayette Es- $5,500. Last week, $7,000. 
cadrille” is rated okay atthe Palms.| Tower, Uptown, Fairway, Gra- 


Second week of “Brothers Kara-| Mada (Fox Midwest) (2,000; 2,043; 





mazov" is shapes socko at the Fox. | 700; 1,217; 75-90)—* ‘Lady Takes a 
“And God Created Woman” con-| Flyer” (U) with “Escape To Red 
tinues torrid in ninth week at| Rock” (20th) added at Tower and 
Trans-Lux Krim Granada. Modest $12,000. Last 

week, “Farewell To Arms” (20th), 


Estimates for This Week | third week at Tower, moveover at 


Fox ‘Fox-Detroit) (5,000; $1.25- jae. $11,000. 
$1.50) ‘Brothers Karamazov” 
(M-G) (2d wk) Great $22,000. | 


Last week, $31,000 

Michigan (United Detroit) (4,000; | 
90-$1.25)\—""Wild Is Wind” (Par) | 
and “Spanish Affair” (Par). Smash 
$16,000. Last week, “Lady Takes 
Flyer’ (U) and “Female Animal” 
{U), $15,000 

Palms (UD) (2,961: 
“Lafayette Escadrille” 
“World Was His Jury” (Col). Oke 
$14,000 Last week, “Paths of 
Glory” UA) and “Man God's 
Country AA), $16,000. 

Madison (UD) (1,900; $1.25-$1.75) 


90-$1.25)— 
(WB) and Minneapolis, March 18. 
There are only two newcomers 
downtown, smallest number in 
many weeks, but one of them, 
“Bridge on River Kwai,” is terrific 
| in opening week at Radio City. The 


; ; ati | other newie, “Sing Boy, Sing,” is 
—"Bridge on River Kwai” (Col).| only fair at the Gopher. And up- 
Gigantic $40,000. Last | week, | town “Gervaise,” also shapes big at 
“Bonjour Tristesse” (Col, $10,000. | the arty Suburban World. 

Broadway-C apitol (UD) (3,500; | ‘The long holdovers list finds the 
90 $1.4 ge Mark of Hawk" ‘U) | hard-ticket “Around World” and 
and “All Mine To Give” (U).| “Search for Paradise” in their 36th 
Good $12.0 Last week, “Bride | and third — si: anzas, respectively 
and Be. AA) and “Beast of 


- Fourth week for “Witness for Pros- 
Budapest” (AA), same jecution” is hefiy at World while 


United Artists UA) (1,667; $1.25-| second for “Brothers Karamazov” 
$1.80 Farewe Ne fo Arms” (20th) | at Lyrie shapes great. 
(6tn wk). Fair $8.000. Last week, Fstimates for This Week 
$8,600 Academy (Mann) (947; $1.50- 

Adams (Baiaban) (1 700; $1.25- | $2.65)—“Around World in 80 Days” 
$1.50 Rat ree Counis (M-G) | (UA) (36th wk). Final eight weeks 
(4i) wk). Big $15,009. Last week,| for this bonanza. Sturdy $7,000. 
$17,500. Last week, $7,500. 

Music Hlall (‘SW-Cinerama)| Century «*SW-Cinerama) (1,150; 
(1,205; $1.20-$2.65)——Search for | $1.75-$2.65) -— “Search for Para- 
Paradise” Cinerama) (6th wk).| dise” (Cinerama) (3d wk). Going 


Strong $20,000. Last week, same.| along at almost same fast pace as 
Trans-Lux Krim (Trans-Lux) | its three predecessors. Great $17,- 

1.000; 90-$165) — “Goa Created | 000. Last week, $17,700. 

Woman” (‘Indie) (9th wk). Torrid! Gopher (Berger) (1,000; 85-90)— 

$11,000. Last week, $12,000. i“Sing Boy, Sing” (20th), Fair $5,- 


this area | 


‘Brothers’ Smash 11G, 
Port.; ‘Snow White’ 9G 


Portland, Ore., March 18 
Weak product, which has hurt biz 


here for several weeks, is being 
replaced by some better fare in 
current session. “Brothers Kara- 
mazov” shapes smash at the Fox 
while “Snow White,” Out on an- 
other reissue date, looks big at 
Liberty Lafayette Escadrille” is 


rated okay at Orpheun 
Estimates for This Week 


| Broadway Parker) 1.875; $1- 
$1.50)—"'l Accuse” M-G and 
“Black Tent” (Rank Sad $3,000 
Last week, “Missouri Traveler” 
(BV) and “All Mine To Give” (U), 
$2,400 
| Fox (Evergreen) (1.536; $1-$1.50) 
|—“"Brothers Karamazo\ M-G) and | 
“Town On _ Trial M-G coe le 
$11,000 Last week ‘Cowboy 
Col) and “The Long Haul” ae 
2d wk), $7,100 
Liberty Hamrick 1.890; $1- 

$1.50 “Snow White” ‘BV) (reis- 
sue) and “Man From God's Coun- | 
trv” ‘AA Big $9,000 or over. 
Last week. “Witness For Prosecu- 


“Chicago Confi- 

$6,700. 
1,600; $1- 

Escadrille” 
Dressing 


tion” (UA) and 
dential” (UA) (3d wk 
Orpheum (Evergreen) 
$1.50) “Lafayette 
(WB) and “Woman In 


Gown” (WB Okay $6,000. Last 
week, “Sing Boy, Sing” (20th) and 
“Back From The Dead” (20th), 
$6,100. 

Paramount (Port-Par) (3,400; $1- 
$1.50 Moto 7 Gang” Al) 
and “Sorority ag Al) Dull 
$6,000. Last week, “The Last Para- | 
dise” (Indie and. “Girl In Black 


Stockings” (UA), $5,300. 


Brothers’ Bright 206, 
| Pitt; ‘Deep Six’ Dull 


| Pittsburgh, March 18. 

Long-running hits in the Golden 
Triangle have finally disappeared. 
And of the crop of newcomers, 
only “Brothers Karamazov” at 
Penn is making much dent. It’s 
doing smash and will hold. Else- 
where, “Gift of Love” at 
“Deep Six” at Stanley 
Boy, Sing” at Fulton are languish- 
ing far behind. In the 23d stanza, 
“Search for Paradise” will have the 
best week of its entire run at War- 
ner. New Brigitte Bardot entry, 
“Please, Mr. Balzac” at Guild, got! 
away very well while the Bardot 
champ, “And God Created Woman” 
at Squirrel Hill, continues to make 
hay. 

Estimates for This Week 

Fulton (Shea) (1,700; 80-$1.25)— 

“Sing Boy, Sing” (20th) Good 


campaign, sparked by visit to town | 


of Tommy Sands, star 
only weak $4,000 
week, “Farewell To 
(5th wk-9 days), $8,000 
Guild (Green) (500; 99-$1.25)— 
“Please, Mr. Balzac” (DCA). Bar- 
dot name potent enough to over- 
come miserable notices and should 
do trim $3,500, best here 
time. Last week, “Devil's Gen- 
'eral” (DCA) (3d wk), $1,800, 
Harris (Harris) (2.165; 80-$1.25) 
—"Gift of Love” (20th). Just a 
| fill-in, and isn’t likely to beat dis- 
mal $5,500. Last week, “Peyton 
Place” (20th) (9th wk-8 = days), 
$9,000. Could have stayed but had 
(Continued on page 18) 


of pic, but 
looms. Last 
Arms” (20th), 


‘Kwai’ Terrif $29,000, Mpls. Topper; 
‘Sing Fair 5G, Brothers’ Socko 106 


000. Last week, “Seven = of 
Rome” (M-G) (2d wk), $2,500. 

Lyric (Par) (1,000: 90-$1.25).— 
“Brothers Karamazov” (M-G) (2d 
wk). Gaining momentum from fa- 
vorable word-of-mouth. Great $10,- 
000. Last week, $13,500. 

Radio City (Par) (4,100; $1.25- 
$1.50/—“Bridge on River Kwai” 
(Col). No complaints on boosted 
admission scale for this heavily 
pre-sold topper Huge $29,000. 
Last week, “Deep Six’ (WB), $5,- 
000 in six days at 85-90e scale. 

RKO Orpheum (RKO) (2,800; 75- 
90 “Cowboy” (Col) (2d wk). Just 
| about making the b.o. grade. Mild 
$5.000. Last week, $7,000. 

RKO Pan (RKO) (1,800; 
“Paths of Glory” 
Okay $4,000 

State (Par) 


75-90)— 
(UA) (3d wk). 
Last week, $5,000. 
(2,300; 85-90)—“Wild 
Is Wind” (Par) (2d wk). Moderate 
$5.000. Last week. $7,000. 

Suburban World (Mann) (700; 
85)—“Gervaise” (Cont). Big $2,500. 
Last week, “Bride Much Too Beau- 
tiful” (Indie) (3d wk), $1,800. 

World (Mann) (400; 85- $1. 25)— 
“Witness for Prosecution” 
(4th wk). Healthy $5.000, and stays 
on. Last week, $5,500. 


76; ‘Search’ 156, 23d 


Harris, | 
and “Sing, | 


in long | 


(UA) | 


‘Snow Hits Hub; ‘Shadow’ Bright 126, 
Brain Good 186, ‘Witness’ 156, 4th 


Boston, March 18. 
Sloughed by sneak snowstorm 
Friday and Saturday (14-15), pix biz 
took nosedive, storm keeping pa- 
—- trons out of city. New product is 
Estimated Total Gross light with “Brain From Planet 
This Week $2,547,400 Arous” in horror package at Para- 
(Based on 22 cities and 233 josey and Fenway shaping okay. 
theatres, chiefty first runs, in- |‘‘Man In Shadow” looms good at 

cluding N. Y.) | Memorial. : ; 

Total Gross Sarne Week _Holdovers dominate with hard- 
Last Year $2,383,500 ticket pix getting _B00d play. 
(Based on 21 cities and 228 Witness For Prosecution” stays as 
thantres) | biggest thing in town with fourth 
smash week at the State. “Don't 
a Go Near Water” is hotsy in fifth at 
“God Created Wom- 


the Orpheum. 

an” is holding slick in sixth at the 
Bro ers: 0 0 Beacon Hill. “Bridge on River 

iK 


wai” is holding sock in 12th round 


at the Gary. “Search for Para- 
March 18. | 





Key City Grosses 











dise”’ is holding good in 17th at 
the Boston. 
Estimates for This Week 
Astor (B&Q) (1,372; 90-$1.50)— 
“Bonjour Tristesse”’ (Col) (4th wk), 


Cincinnati, 


“Brothers Karamazov,” shaping ‘ on 
smash at the small Grand, tops Oke $5,500. Last week. $7.00. 


Beacon Hill (Sack) (678; 90-$1.50) 


currently. “Lady |__ God Created Woman” (Kings) 


newcomer at the 


|first-runs here 
| Takes a Flyer,” 


Palace, rates fairish. Second round — ae smash $8,000. 
ow < : Irnceciti ” - | Lid = 7 » 
of “Witness for Prosec gg Boston (SW-Cinerama) (1,354: 


looming good at the Albee. 
well to Arms” is fairish trend at 
Keith's. Both are contributing to 
an okay mid-Lent session on the 
Cincy pie front. “Search for Para- 
dise” contiues solid in 15th week 
at Capitol. 


$1.25-$2.65)—“‘Se 
(Cinerama) (17th wk). 
000. Last week, $17,000. 
Capri (Sack) (990; 50-$1.50)— 
“Light Across Street’ (UMPO) and 
“Beachcomber” a ae wk). Nice 
; 7 ‘ 1/$6.500. Last week, $7,500. 
Estimates for This Week Exeter (Indie) (1,200; 60-$1.25)— 
Albee (RKO) (3,100; 90-$1.25)— .“‘Man Escaped” (Cont) and “Naked 
| “Witness for Prosecution” (UA) (2d | Eye” (FR). Opened Sunday (16). 
wk). Good $9,000 following $13,-|Last week, “Ladykillers” (Cont) 
| 500 bow. and “To Paris With Love” (Cont) 
| Capitol (SW-Cinerama) (1,376; | (reissues) (4th wk}, $6,000. 
| $1.20-$2.65)—“‘Search for Paradise” Fenway (NET) (1,373; 60-$1.10)— 


ch for Paradise” 
Good $16,- 


(Cinerama) (15th wk). Solid $14.-| “Brain From Planet Arous” (Indie) 
000 on pickup of juve groups. and Teen-Age Monster” (Indie). 
Last week. $13.C00. Good $5,000. Last week, “Song of 


Bernadette” (20th) (reissue), $2,000. 

Gary (Sack) (1,340; $1.50-$2.75)— 
“Bridge on River Kwai” (Co!) (12th 
wk). Stout $16,000. Last week, 
$17,000. 

Kenmore (Indie) 
: : —‘Gervaise”’ (Cont) 

Guild (Vance) (300; 50-90\— wk). Neat $5,000. 
“Constant Husband” (Indie) (3d $6 000. ; 
wk). Perking to okay $1,600 on ad- Memorial (RKO) (3,000; 75-$1.10) 
dition of Tom McCarthy, local ra-|_“Man in Shadow” (U) and “Flood 
dio personality, in film-talk of his | (Continued on page 18) 


"K Mth's (Shor) (500; 9091.25) 
eith’s (Shor) | — R ’ 
‘Rangers’ Lean $6,000 In 
Balto; ‘Arms’ Lusty 116, 


Grand (RKO) (1,400; 90-$1.25)— 
“Brothers Karamazov” (M-G). 
Smash $13,000. Holds, natch! Last 
week, “Winchester 73” (U) and 
“Criss Cross” (U) (reissues), $4,000 ae - 

,at 75-$1.10 scale. (700; 85-$1.25) 
(9th wk-final 
Last week, 





“Farewell to Arms” 20th) (3d wk). 
So-so $6,500 after $8,300 second 
round. 


| Palace (RKO) (2, 600; 75-$1.10)— 


sea Mee ese. BOSE) Qs “Witness” Solid 106 
(WB), $7,200. 


Baltimore, March 18. 
Film biz is just warmish here 
|this frame with the new product 


‘KWAP HUGE $36,000, making only a fair showing. Lead- 
FRISCO; ‘SUMMER’ 15G Arms”“witeh is hetty ‘in "second 


hs . | stanza at Century and “Witness for 

_ San Francisco, March 18. | the Prosecution,” still tall in third 
First-run biz is mixed here this | at Mayfair. “Saddle the Wind” at 
stanza. “Bridge on River Kwai”|Hipp is quite mild for a newie. 
shapes tremendous at 1,400-seat|“Darby’s Rangers” at Stanley 
St. Francis to pace city. “Search | shapes dull. “Paths of Glory” at the 
For Paradise” is rated only fair at| New shapes robust. “Seven Won- 








Orpheum, especially in view of|ders of World” is slow in last 
what other Cinerama pix have! weeks at the Town but “And God 
done here. “Long Hot Summer,” in| Created Woman” is still pleasing 


one tr pr — ogee slant |in 18th record frame at the Cinema. 
country, looms nice a e gian 

Fox. “Brothers Karamazov” looks Estimates for This Week 
good in second Warfield round. | By eee (Fruchtman) (3,100; 50- 
“Witness For Prosecution” is wind- | $1.50)—‘Farewell To Arms” (20th) 





ing its run at the United Artists | (2d wk). Hefty $11,000 after $15,- 
with an okay sixth week. a 
Estimates for This Week mema (Schwaber) (450; 50- 
Golden Gate (RKO) (2,859; 90- $1.25)—"“God Created Woman” 
$1.25) — “Summer Love” (U) and | ‘Kings) (18th wk). Good $3,300 af- 
“Big Beat” (U). Slim $7,000, Last | te’ near same in previous week. 
week, “Missouri Traveler” (BV) Film Centre (Rappaport) (890; 50- 


and “Badge of Marshal Brennan” 
(AA), $6,800. 
Fox (FWC) (4.651; $1.25-$1.50— | $4,200 
“Long Hot Summer” (20th) and Five West (Schwaber) (460; 50- 
“Diamond Safari” (20th). Nice | $1.25)—"Smiles of Summer Night” 
$15,000. Last week, “Sing Boy,! (Rank) (3d wk). Nice $2,800 after 
 * —_, $10,000 in 9 days. $2,500 in second. 
jarfield (Loew) (2.656; 90-$1.25) ; - 
— “Brothers Karamazov” (M-G) wae ae aoe; 
2d wk). Good $14,000, Last week, | (M-G). Slight $4,100. Last week, 
500. pry se F peteg Nar 
Paramount (Par) (2,646; 90-$1.25) ohh 3S ba of Rome” (M-G) (2d 
—"“Cowboy” (Col) and “World Was | Mypage 
His Jury” (Col) (2d wk). Fair|.. Mayfair (Fruchtman) (980; 50- 
$11,000. Last week, $14,800. $1.25) —* Witness for Prosecution 
St. Francis (Par) (1,400; 90-$1.25) | (UA) (3d wk). Neat $10,000 after 
|—“Bridge On River Kwai” (Col). $11,000 in previous sound. 
Smash $36,000. Last week, “Des--| New (Fruchtman) (1,600; 50- 
}ert Fury” (Par) and “California” |$1.25)—“Paths of Glory” (UA). 
|(Par) (reissues), $5,000. Robust $8,000. Last week, “Wild 
Orpheum (SW-Cinerama) (1,458; | Is Wind” (Par) (2d wk), $5,000. 
$1.75-$2.65) — “Search For Para-| Playhouse (Schwaber) (460; 50- 
dise” (Cinerama). Fair $21,000. | $1.25)—“All At Sea” (M-G) (4th 
Last week, “Seven Wonders} wk). Warm $2,800 after $3,000 in 
(68th wk), | second. 


World” (Cinerama) 
$28,000 for 8 days. | Stanley (Fruchtman) (3,200; 50- 


| $1.25)—“Bonjour Tristesse”’ 
| (3d wk). 


(Col) 
Oke $3,500. Second week, 


United Artists (No. Coast) (1,207; | $1.25) — “Darby’s Rangers” (WB). 
90- “$1. 33) “Witness For Prosecu- | Slow $6,000. Week previous, ‘“Mis- 
tion” (UA) and “Ride Out For Re-| souri Traveler” (BV), $4,000. 


| venge” (UA) (6th wk). Okay $6,500. 


|Last week, $8,200. | $1.25-$2.25) — “Seven Wonders of 

Stagedeor (A-R) (440; $1.25-| World” (Cinerama) (12th wk OT 

$1.50) — “Henry V” (Rank) (reis-|to fair $6,500 efter $6,609 ¥ .°x 
(Continued on page 18) | before. 


Town (SW - Cinerama) (1,125; 





Ty eee 











PAS ARLES ED i EIEIO NED POE: OF EMT ae PN 


CAE 








ARAL OTE ES? PLE TENN IEE Se OE SE. LET 


as 


— 





Wednesday, March 19, 1958 


VARIETY 





PICTURE GROSSES 9 





New Pix Help Chi Soar; ‘Kwai’ Giant 
$68,000, ‘Glory’ Mighty 206, ‘Hills’ 


’ ° “Lady Takes a Flyer” is getting 
oot ro rs nice returns at Circle to lead new 
starters. “Sing Boy, Sing” is dull 

| 


“Brothers Kara- 
is under expectations in 


Chicago, March 18. 


Loop first-run biz this session! 
mainly to 
carry- 
overs are also contributing to the 


shapes smash, thanks 


new blockbusters. Some 


upbeat 


“Bridge on River Kwai” looks 
tremendous $68,000 at State-Lake 
“Paths of Glory” is boff 


opener. 
$20,000 at Roosevelt also in first. 
“Seven Hills of Rome” looms nice 
$25,000 in first Oriental round. 
“High Cost of Loving” rates a tor- 
rid $9,500 at Esquire. 


‘FLYER’ FANCY $8,000, 
INDPLS; ‘BROTHERS’ 66 


Indianapolis, March 18. 
Biz is off a little at first-runs 
here this stanza, partly because 
holdovers continue to dominate. 


}at the Indiana. 
+ mazov” 


‘ second week at Loew's. 
Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; ie., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however, as indicated, 





“Farewel 


final stanza at Keith’s, 
Created Woman” still is doing wel 


house. 
Estimates for This Week 


“Parole Violators” (Indie). 
$8,000. Last week, “Gift of Love’ 
(20th) and “Plunder Road” (20th) 
$7,500 





to Arms” is still okay in sixth and | 
“God | Way a very spotty appearance this, 


Dearth of new product plus the 
1| fact that some fong-runs have been 
overly extended will give Broad- 





1| week. Weather has been favorable 


in 11th stanza at Esquire, art film | excepting for the all-day snow and 


|rainstorm last Friday (14). 


| Aside from one arty theatre 


Cirele (Cockrill-Dolle) (2.800: 75- | opener, the lone newcomer is “De- 
90)—“Lady Takes Flyer” (U) and| 
Nice 


sire Under the Elms,” which is 
smash both at the Odeon and the 
»| arty Sutton. The former looks to 
hit $21,500 while the Sutton, with 
‘| about 300 fewer seats, will likely 


“Snow White” figures to do a include the U. S. amusement , " reach $16,500. Showing is bein 
boffo $15,800 at Garrick in first tax. a i (3,200; 75-90) — racked up despite nina into the 
stanza. “Guys and Dolls” on reis- cE ebili ‘/.— — (20th) and | storm on Friday, second day of run. 
sue at Monroe looks mild. ¢ ’ a $7 000° re aby” (20th). Drab) «1 ovemaker” registered a big $10.- 

“Brothers Karamazov” is very uick” st week, “Gun I8|509 opening round at the arty 
nice in second at the Woods. “Pey- ms au c ’ 2 and “Chicago Con-| Trans-Lux 52d Street. 
ton Place” is expecting a terrific entia UA), $6,000 “Brothers Karamazov” plus 


for third Chicago frame. “Witness 
for Prosecution” is shaping torrid 
in fifth United Artists round. 
Estimates for This Week 
Carnegie (H&E Balaban) (485; 
$1.25)—“‘Gervaise” (Cont) (6th wk). 
Very nice $3,100. Last week, $4.500. 
Chicago (B&K) (3,900; 90-$1.80) 
—"Peyton Place” (20th) (3d wk). 
Terrific $43,000. Last week, $49,000. 
Esquire (H&E Balaban) (1,350; 


$1.25-$1.50)—“High Cost of Lov- 


ing” ‘(M-G). Hotsy $9,500. Last 
week, “All At Sea” (M-G) (3d wk), 
$7,000. 

Garrick (B&K) (850; 90-$1.25)— 
“Snow White” (BV) (reissue). Boff 
$15,800. Last week, “Day of Bad- 
man” (U) and “Damn Citizen” (U) 
(2d wk), $5,500. 

Loop (Telem’t) (606; 90-$1.50)— 
“And God Created Woman” (King) 


(12th wk). Socko $8,000. Last 
week, $8,000 
Monroe (Indie) (1,000; 57-97)— 


“Guys and Dolls” (M-G) (reissue) 


and “Crooked Circle” (Rep). Mild 
$4,500. Last week, 
down” (UA) and 
(UA), $4,800. 


Oriental (Indie) (3,400; 90-$1.50) 
(M-G). 


—‘“Seven Hills of Rome” 
(Continued on page 18) 


‘Kwai’ Wham $40,000 In 


Toronto; ‘Raintree’ Hot 





3336, ‘Peyton’ 236, 3d) “Riatto (Fourth Ave.) (3,000: 50-| 


Toronto, March 18. 

Heading the newcomers. cur- 
rently is “Bridge on River Kwai” 
terrific at  2,318-seat 
“Raintree County,” in two Loew 
houses here, also is smash. “Bridge” 
may set a house record. Leading 
the holdovers is “Peyton Place” 
still mighty in third frame at Im- 
peria! 

Estimates for This Week 

Carlton (Rank) (2,318; $1.25- 
$1.50)—"‘Bridge on River Kwai” 
(Col). Socko $40,000. Last week, 
“One That Got Away” (Rank), 
$15,000. 

Colony, Danforth, Humber, Hy- 
land (Rank) (838; 1,330; 1,203; 
1,357; $1)—“One That Got Away” 
(Rank) (2d wk). Big $15,000. 

Downtown, Glendale, Scarboro, 
State (Taylor) (1,054; 995; 698; 694; 
50-75)—“Cattle Empire” (20th) and 
“Plunder Road” (20th). So-so $10,- 
000. Last week, “Steel Bayonet” 
(UA) and “Valerie” (UA), $12,500. 

Fairlawn (Rank) (1,165; $1.25- 
$2.50) — “Bolshoi Ballet” (Rank) 
(4th wk). Nice $9,000. Last week, 
$10,000. 

Hollywood (FP) (1,080; $1-$1.25) 
—‘Farewell to Arms” (20th) (6th 
wk). Solid $11,000. Last week, same. 

Imperial (FP) (3,344; 75-$1.25)— 
“Peyton Place” (20th) (3d wk). Still 
big at $23,000 for one of this 
house’s greatest grosses. Last week, 


International (Taylor) (557; $1)— 
“Happy Is Bride” (IFD). Smash 
$5,500. Last week, “ Silken Affair” 
(IFD) (2d wk), $3,500. 

Loew’s, Uptown (Loew) (2,098; 
2,073; 75-$1.25)—“‘Raintree County” 
(M-G). Terrific $33,500. Last week, 
Loew's, “Don't 


(3d wk), fine $7,000 for five days. 
Tivoli (FP) (955; $1.75-$2.40)— 
“Around World in 80 Days” 


(31st wk). Big $7,500. Last week, | 


$8,000. 

Towne (Taylor) (695; 
“Golden Age of Comedy” (IFD). | 
Fine $5,500. Last week, 
Affair” (Par), $3,000. 

University (FP) (1,233; $1.50-| 
$2.40!\—“This Is Cinerama” (Cine- | 
rama) (21st wk). Still way up at 
$10.500. Last week, $11,560 

York (B&F) (745; $1-$1.25)— 
“Julius Caesar” (M-G) (reissue) (2d | 
wk). First time here at pop prices, 
stundy. $4,500. Last week, $5,000. 





biz this week at four of downtown | $10,000. 
area’s first-runs. Standout is the 
holdover of “Farewell To Arms” at 
the Brown in second week, with an- 
other smash take. “Paths of Glory” 
at the Kentucky shapes excellent. 
“Cowboy” at the United Artists 
looms lightweight. Snowfall of 
nearly 6-inches Thursday (13) re- 
sulted in early closing of downtown 
stores, curtailed school sessions 
and brought traffic tieups. All of 
this put a crimp in film house biz. 
Recovery from the snow was rapid, 
however. 





‘Kwai’ Philly Ace, 


Keith’s (C-D) (1,200; 90-$1.25)— 


e 9° “Farewell To Arms” (20th) (6th 
l] On) L’ville wk). Oke $5,500. Last week, 
r in ' $7,000. 


io (Loew) (2,427; 75-90)— 
Louisville, March 18. | Brot ers Karamazov” (M-G) (2d 
Outlook is for average to fair | WK. Moderate $6,000. Last week, 


Lyric (C-D) (850; $1.25-$2.20)— 
“Raintree County” (M-G) (5th wk), 
Good $9,000. Last week, $11,000. 


Stageshow is winding up a highly 
successful four weeks at the Music 
Hall with a lusty $125,000 in final 
round. The Hall opens its annual 
Faster stageshow with “Merry An- 
drew” tomorrow (Thurs.), Advance 


will hit a new high for the Easter 
show by Thursday. 

“Witness For Prosecution” con- 
tinues to roll in sixth week day- 
dating the Astor and arty Plaza. 
Pic looks to hit big $19,000 at the 
Astor and a smash 
Plaza. 





“Raintree County” still is 


‘ ’ solid with $17,000 for final six days, 
DG: Se ch 0G of 13th week at the State. “Saddle 
’ ar the Wind” opens tomorrow. 


“Mark of Hawk” held to fair 


sale of reserved seats in the mez- | 
zanine has been terrific, and likely 


$16.000 at the) 


“Fury Sun- 
“Fort Laramie” 


Carlton. | 


Go Near Water” | « *” 
(M-G) (8th wk), big $10,000; Up-| wi “okey ‘S100 
town, “Seven Hills of Rome” (M-G) | $8.500 last week 


(UA) | “Brothers Karamazov” (M-G). Wow 


1) — | (34 wk), $13,000 in 9 days at $1.50 


“Spanish c 


Estimates for This Week 
Brown (Fourth Ave.-Loew’s) (1 
000; 99-$1.45) — 
Arms” (20th) (2d wk). Saturday 
(15) trade was virtually a repeat of 
previous Saturday, both being 
turnaway. Solid $11,000 looms 

after opening week's $12,000. 
Kentucky ‘Switow) (900; 50-85)— 
“Paths of Glory” (UA). Lavish 
press comments helping this to ex- 
cellent $6,000. Last week, “Wild 

Is Wind” (Par) (2d wk), $5,000. 
Mary Anderson (People’s) (1,000; 
50-85)—“Tall Stranger” (AA) and 
“Portland Expose” (AA). Fair $4,- 
500. Last we®k, “Darby's Rangers” 





|85)—"Kiss Them For Me” (20th) 
|}and “Young and Dangerous” (20th) 
(reissues). Good $9,000. Last week, 
“Old Yeller” (BV) (3d wk), same. 

United Artists (UA) (3,000; 50- 
85)—“‘Cowboy” (Col) and “Escape 
From San Quentin” (Col). Small 
$7,500. Last week, “Bonjour Tris- 
tesse” (Col) and “Domino Kid” 
(Col), $8,000. 


‘Kwai’ Record $30,000, 
D.C.; Brethers’ Big 31 


Washington, March 18. 

A pair of blockbusters are cur- 
rently breathing new life into main 
stem biz. “Bridge on River Kwai,” 
at the Trans-Lux launched by a 
fancy preem and rave reviews, 
looks like a record-breaking $30,- 
000 or better. Even the scale hasr't 
seemed to discourage lines outside 
the 600-seat house. “Brothers 
Karamazov” shapes sensational at 
Loew’s Palace with $30,000, and a 
$1.25 top. “God Created Woman” 
continues solid in 19th stanza at 
tiny Plaza. “Cowboy” looms good 
in two spots. 

Estimates For This Week 

Ambassador - Metropolian (SW) 
(1,490; 1,100; 80-$1.10)—“Cowboy” 
(Col). Good $12,000. Last week, 
“Darby’s Rangers” (WB), $12,500. 

Capitol (Loew) (3,434; 90-$1.25) 
—“Saddle the Wind” (M-G). Drab 
$10,000. Last week, “Underwater 
Warriors” (M-G), $9,000 








—‘“Raintree County” (M-G) 
run) (7th wk). Very steady $7,000 
| for second consecutive week. Holds. 
| Keith’s (RKO) (1,850; 85-$1.25)— 
(UA) (3d-final 
Okay $7,000 after pleasing 


Palace (Loew) (2,350; 90-$1.25)— 


$31,000. Holds, of course. Last 
week, “Fareweli To Arms” (20th) 


top. 

Plaza (T-L) (276; 90-$1.50)—“God 
reated Woman” (Kings) (19th 
wk). Stays right on top with hefty 
$5,000 for fourth consecutive week. 
Continues. 

Trans-Lux (T-L) (600; $1.25-$2) 
—‘Bridge on River Kwai” (Col). 
Sensational $30,000 or better, and 
absolute eapacity, at unusually 


cata To | soaring after two days of snow and | 


Columbia (Loew) (1,154: 90-$1.25) | 


"Phi : | $18,000 in second stanza at the Par- 
gs ng ogy oh amount, and stays on through 
Saturday with boxoffice ‘takings | March 24. Par flagship then closes 
‘ for about a week to prep for preem 
slush had cut into the week's take °! © Youns Lions” on April 2. 
bit. Only two _first-runs have, “South Pacific’ opens with a 
| fresh fare, with “Bridge on River | benefit for PAL tonight (Wed.) at 
| Kwai” easily standout and landing | the Criterion to be followed by an- 
| a giant total at the Randolph. “Big | other benefit showing tomorrow 
| Beat” paired with “Summer Love” | night. The opus opens to the public 
is not so good at the Goldman. on Friday (21). 
| “Witness For Prosecution” shapes The Capitol brings in “Teacher's 
trim in fifth Stanley round. “Broth-| Pet” today (Wed.) after swinging 
i Karamazov” still is lusty in/|low in fourth session with “Cow-| 
second Trans-Lux session while boy.” “And God Created Woman” 
“Peyton Place” continues sturdy in' continues its amazing pace at the} 
llth stanza at the Fox, Paris, with 21st round holding at | 
| Estimates for This Week $14,000. “Snow White” also stil! is 
Arcadia (S&S) (526: 99-$1.80)—| lively at $10,000 in current (6th) | 
( j week at Normandie 
Both “Around World in 80 Days” 





| “Farewell to Arms” (20th) (3d wk). 
| Okay $10,000. Last week, $12,500. 


_ = > ivoli (7 ek) 1 
| Boyd (SW - Cinerama) (1.340:| at the Rivoli (74th week) anc 
| $1.20-$2.80)—“S y ico” | “Bridge on River Kwai” at the 
/ ¥3.00) sarah Soe Porastos Palace (13th week) are still run- 


| (Cinerama) (23d wk). Solid $20,000 
| in last 8 days. Last week, $12,500. 
Fox (National) (2,250; 65-$1.25)— 
|“Peyton Place” (20th) (11th wk). 
Sturdy $13,000. Last week, $18,200. 
Goldman (Goldman) (2,250: 65- 
$1.25)—"Big Beat” (U) and “Sum- 
mer Love” (U). Tepid $7,000. Last 
week, “I Accuse” (M-G), $7,000. 
— Hill (Serena) (750; 75- 
Re a eee se loot | (880; $1.25-81 80"—"The "Awaken. 
Last week. $5,100 ; ne ‘| ing” (Kings) (3d wk). Second stanza 
Mastbaum (SW) (4,370; 99-$1.49) ended Friday (14) was fine $6.200: 
—"Paths of Glory” (UA) (2d wk), | First hit $8.000. “Chase a Crooked 
| Slow $9,000. Last week, $13,000. | Shadow” (WB) opens Monday (24). 
| Midtown (Goldman) (1,000; 99-| Baronet (Reade) (430; $1.25- 
| $1.89)—“Raintree County” (M-G) |$1.70) — “Gervaise” (Cont) (19th 


ning capacity. 
Estimates for This Week 

Astor (City Inv.) (1,300; 75-$2)— 
“Witness For Prosecution” (UA) 
(6th wk). This round winding up 
today (Wed.) looks like great $19.- 
000 or close. Fifth was $23,000. 
Stays on. 

Little Carnegie ‘L. Carnegie) 











ti wk). The 18th frame ended Sun- 
ee day (16) was nice $4,400. Last 
week, $5,100. “Ladykillers’’ (Cont! 


and “To Paris With Love” (Cont) 
(reissues) open Friday (21). 

Capitol (Loew) (4,820; $1-$2.50)— 
“Teacher's Pet” (Par). Opens to- 
day (Wed.). In ahead, “Cowboy” | 
(Col) (4th wk), thin $13,000 or near 
after $17,000 in third. | 


‘Witness’ Sterling 166, 
Prov; ‘Gift’ 0.K. $7,000, 
‘Arms’ Rugged 746, 3d 


Providence, March 18. 





Reserve Thursday (20) night. 





Eimwoset 2a werk ot Maven; | Regular run, sans benefit, shows 
13” ; sarts Friday (21). Last week, 
pkey Se ee Se See Commandments” (Par) —_ —? 

Estimates for This days), this longrun ended with! 
Albee (RKO) 2.200," 65 80)— | $34,000 and total gross of $2,.749,- | 








“Gift of Love” (20th) and “Plunder | $1.25-$1.80)—“Henry V” (Rank) ‘re- 


000. Last week, “High Cost. of Lov-| finished Monday (17) was fancy 


“Seared Stiff’ (Par) 
Opened Monday (17). Last week, 
“Across Bridge” (Rank) and “Alli- 


First was $9,000. 
(BY) 





(Continued on page 18) 





ator Named Daisy” (Rank), drab | $1.80)—“Snow White” 
$3,000. | wk). 


| (DCA) 


Normandie (Trans-Lux) (592; 95-' “Paths of 
(6th | $8,000. 
Current round ending tomor- 'County” (M-G) (5th wk), $7,500 


Bway Spotty as H.0.'s Predominate; 
‘Elms’ Smash $38,000 East-Westside, 
Arty ‘Lovemaker’ Big 10.46 in Bow 


row (Thurs.) looks like lively $10,- 
000. Fifth week, $12,500. 

Palace (RKO) (1,700; $1-$3)— 
“Bridge on River Kwai" (Col) (14th 
wk). The 13th round ended last 
night (Tues.) was capacity $34,700 
in 10 performances. The 12th week 
was $35,500 for 11 shows. 

Paramount (AB-PT) (3,665; $1-$2) 
—“Mark of Hawk” (‘U) (3d wk). 
First holdover session ended last 
night (Tues.) was fair $18,000. In- 
itial week, $24,000. House c!oses 
March 25 to prep for preem of 
“Young Lions" (20h) on April 2 
| Fifth Ave. Cinema (R&B) (250; 
$1.80) — “Gervaise” (Cont) (10th 
wk). The ninih session ended yes- 
terday (Tues.) was smooth $4,100. 
The eighth was $4,200. 

Paris (‘Pathe Cinema) (568; 90- 
$1.80) — “God Created Woman” 
(Kings) (22d wk). The 21st stanza 
finished Sunday (16) was fancy 
$14,000. The 20th week, $14,200. 

Radie City Music Hall ‘Rockefel- 
lers) (6,200; 90-$2.75) — “Brothers 
Karamazov” (M-G) with stageshow 
(4th-final wk). This week winding 
lup today (Wed.) looks like lusty 
| $125,000, being helped somewhat 
by St. Patrick's Day. Third week, 
| $130,000. “Merry Andrew” (M-G) 
{with annual Easter stageshow 
opens tomorrow ‘Thurs.). 

Rivoli (UAT) (1,545; $1.25-$3.50) 
—“Around World in 80 Days” (UA) 
(75th wk). The 74th stanza ended 


yesterday (Tues.) was capacily 
$37,700 in 11 performances. The 
73d week was the same for like 


{number of shows. 

Plaza (Lopert) (525; $1.50-$2)— 
“Witness For Prosecution” (UA) 
| (6th wk). This round ending today 
|(Wed.) is heading for wham $16,- 
000. The fifth was $15,000. 

Odeon (Moss) (854; 90-$1.80) — 
“Desire Under Elms” (Par) (2d 
wk). First stanza ending today 


|(Wed.) looks like great $21,500. In 


ahead, “Henry V" (Rank) (5th wk), 
$9,000. 

Staie (Loew) (3,450; 50-$1.75)— 
“Saddle Wind" (M-G). Opens to- 
morow (Thurs.). Last week, “Rain- 
tree County” (M-G) (13th wk-6 

(Continued on page 18) 


‘Kwai’ Powerful $35,000, 
Cleve.; ‘Brothers’ Socko 
176, ‘Paths’ Bright 8G 


Cleveland, March 18. 

Some powerful new entries here 
currently will give first-runs a 
bright appearance this session. - 
“Bridge on River Kwai" did turn- 
away trade over the weekend, with 
a mighty total in prospect for 
opening week at the Allen. “Broth- 
ers Karamazov” is rated lively if 
not big at the State. “Paths of 
Glory” shapes very smooth at 
Stillman. Beautiful But Danger- 
ous” looms okay at Embassy but 
“Bonjour Tristesse” is thin at 
Hipp. 

Estimates for This Week 

Allen (S-W) (3,800; 90-$1.50) -— 
“Bridge on River Kwai" (Col), 
Whopping $35,000, with turnaway 
biz on sellout weekend. Last week, 
“Lafayette Escadrille” (WB), 
$9,000. 

Continental ‘Art Theatre Guild) 
(850; $1.25\—"God Created Wom- 
an” (Kings) (m.o.). Fair $2,806 for 
fourth lap after $3,000 last week. 


' “Wi Criterion (Moss) (1,671; $1.80- > d “ ~ th —“ 
cunts State's “Witness for Prose- | ss 59) — “South Pacific” (20th). | 99) ""“Beautitul But’ Dangerous” 
moderate week at the b.o oes Opens tonight (Wed.) with a bene- | (20th) and “Showdown at Boot 
ever, “Farewell To Arms” looks| ft for PAL. to be followed by an-| Hin” (20th). Okay $4,200. Last 
fine in third at Albee. “Gift of | Other benefit preem for Naval Air| week, “Day of Bad Man” (U) and 


“Flood Tide” (U), $4,100. 

Heights Art (Art Theatre Guild) 
(925; $1.25) — “Mlle. Striptease” 
Light $3,500. Last week, 
“Gervaise” (Cont) (3d wk), $1,900. 

Hipp ‘Telem’t) (3,700; 70-90) — 


| “Farewell To Arms” (20th) . | 000. : : “Bonjour Tristesse’ (Col). Thin 
(2d | Fancy $7,500 after $8,500 Ae tenesg Fine Arts (Davis) (468; 90-$1.80) | $10,000. Last week, “Sing Boy, 
Elmwood (Snyder) (745; 90-$1.25) |—Demoniaque” (UMPO) (3d wk)./ Sing” (20th), same 
—“Around World in 86 Davs” (UA)|Second frame completed Sunday| Lower Mall (Community (500; 
(23d wk). Meek $4,000. Last week, | (16) was big $12,000. First was §0-90)—“Garden of Eden” (Indie) 
ditto. $15,000. (4th wk). Passable $1,800. Last 
Majestic (SW) (2,200; 65-80)—| 55th St. Playhouse (Moss) (300; | week, $2,300 


Ohio (Loew) (1,244; $1.25-$2.50) 


Road” (20th). Oke $7,000. Last | issue) (m.o.) (2d wk). Initial week “Around World in 80 Days” 
week, “Deep Six” (WB) and “Green concluded yesterday (Tues.) was|(UA) (40th wk). Fine $8,000. Last 
Eyed Blonde” (WB), same. good $4,500. - | week, $12,600. 

State (Loew) (3,200; 75-90-$1.25) Guild (Guild) (450; $1-$1.75)—| Palace (SW-Cinerama) (1,250; 
—Witness for Prosecution” (UA). “Confessions of Felix Krull” (DCA) $1.25-$2.40) — “Seven Wonders of 
Busiest spot in town for big $16,- (3d wk). First holdover round World” (Cinerama) (7th wk). Mod- 


} est $14,000. Last week, $15,500 


ing” (M-G) and “Gunsighj Ridge” | $8,000. First week, $9,500. State (Loew) (3,500; 70-90) — 
(UA), $7,000. | Mayfair (Maurer) (1,736; 79- “Brothers Karamazov” (M-G). Neat 
Strand (National Realty) (2,200; $1.80)—‘Unholy Wife” (U) (2d wk). | $17,000. Last week, “Witness for 


65-80)—"‘Jumping Jacks” (Par) and| This round ending today (Wed.);Prosecution” (UA) (4th wk). 
(reissues). | looks to sag to lean $7,000 or less. $11,000. 


Stillman (Loew) (2,700; 70-90)— 
Glory” (UA). Good 
Last week, “Raintree 
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Callas’ Portugal Dates Carry More 


Conditions Than a Summit Meet 


Lisbon, March 18. 
Meneghini Callas is due to | 
at the San Carlos 
re on March 27 and 


Maria 
sing “Traviata 


opera house fhe 





on Sunday March 30, matinee. 
Tickets sold at the usual top price 
of $4 to subscribers and $5 
remaining seats were sold out in 
a couple of hours. Reportedly a 
black-market developed and ducats 
reached $40 a pair, enormous for 
Portugal 

However the demand for tickets 
is not so much due to a desire to 
hear Callas sing as the hope of a 
display of temperament At the 
San Carlos here will be the Presi- 
dent of the Portuguese Republic 
and as Mme. Callas is apparently 
allergic to presidents, so think the | 
wags, a special historic angle is 
involved 

Unconfirmable, it’s whispered 


Callas will receive $10,000 (in U.S. 
currency) for the two Lisbon per- 
formaices. This is more than 20 
times what has been paid, in the 
past to the most important stars. 
Reportedly fee is net, free of taxes 
and all expenses 

She will be the guest of the the- 
atre and trouble has already start- 
ed since the royal suite at the Aviz 
Hotel, which had been promised to 
her, is not free and Mme. Callas 
refuses to go to the Palace Hotel, 
Estoril because it is too far. A spe- 
cial plane will fly her from London 
to Lisbon and then to Rome with 
all her costumes and a personal 
dresser. She will arrive only on 
the eve of the first performance 
and not a week before, as usual. 

As Callas has changed her mind 
four times about the opera she 
wanted to sing deciding, at last in 
December, on “Traviata” it was 
impossible to arrange everything 
as she wanted, but at the end she 
agreed that director Franco Ghi- 
one, tenor Alfredo Kraus, baritone 
Mario Sereni, producer Riccardo 
Moresco would please her. 

Another vexation: Callas doesn’t 
want the opera in which she will 


7 





sing to be radio-transmitted as it 
is the tradition in Portugal and | 
this is causing a lot of discussions | 
with the Portuguese National Ra-| 
dio that has already signed a con-| 
tract with the theatre. It is under-| 
stood some 50 people will come) 
from Italy and Spain to hear Cal-| 
las and she wants to offer them! 
free seats and has asked for 100) 
in the stalls and boxes. The thea-| 
tre is faced with impossibility of | 
satisfying this request because the | 
house was sold out long ago. 
Two star dressing rooms are be-| 
ing joined and a_ bathroom in-! 
stalled to give soprano comfort in! 
the theatre | 
No outsiders will be allowed at 
the rehearsal. This will be incon-| 
venient for the local opera critics | 
who start to write their column-| 
long criticisms on an evaluation of | 
the rehearsal 
San Carlos management admits | 
It has never spent so much money |} 
in cables and international phone} 
calls 
} 


Callas’ Atlanta Recital 
Atlanta, March 18. 

iria Callas will sing here Oct. 
!. It was frontpaged in Atlanta | 
Journal her “Dixie” debut, 
though she has sung once and {1s 
set for a repeat in Dallas. Ameri- 
can-born Greek soprano from 
Italy is now being handled for re- 
citals by Sol Hurok. 

Other concert events set by Mar-| 
vin McDonald 
Club next season include Philadel- 
phia Symphony, Danish National 
Orchestra, Ballet Russe de Monte 


M: 
1 


a) 
« 


as 


| 
for Atianta Music| 





Carlo, National Ballet of Canada. 





New Zealand Bans 
Risky Drive-Ins 


The Government of New Zea- 


land has banned the construction | 
re- | 


of drive-ins in that country, 
ports received in N. Y. say. After 
consicering the 


matter for some | 





Yank Soprano in ‘Aida’ 


London, March 18. 

American soprano, Edith 
Lang will sing one of the lead- 
ing roles in the Covent Gar- 
den production of Verdi's 
“Aida,” which has been 
lected to open its Spring Sea- 
son on April 2. Singing oppo- 
site her will be Jon Vickers. 

Oreste Kirkop, the Maltese 
tenor, who has recently re- 
turned from Hollywood, has 
also been lined up to sing in 
“La Boheme,” and “Rigoletto.” 


se- 





World Film Fair 
In Mex Seen Sure 


Mexico City, March 11. 

The often attempted staging of a 
world film fair in Mexico looks to 
become a reality this time, with 
the announcement of Congressman 
Jorge Ferretis, chairman of the 
National Cinematographic Board, 
that the government intends to 
sponsor such a show in September 
when Mexico celebrates her Inde- 
pendence. 


He indicated that the fair will 
open on or near Sept. 16, Inde- 
pendence Day. Ferretis went on 
to say that Rene Clair will act as 
presiding judge at the show. 

The government administered 
National Auditorium here, has 
been tentatively chosen as the site 
of the fair. The government will 
grant the fullest facilities to all 
cae in the show, Ferretis 
said. 


Menotti’s 2-World Fest 
Scheduled at Spoleto; 
Gala Nights’ Top: $16 


vian-Carlo Menotti’s Italian proj- 
ect, the Festival of Two Worlds, has 


now completed its schedule of 
events for the June 5-29 event 
which will unite opera, dance, 
|drama, instrumental recitals and 


! fine arts in the mountain town of 
Spoleto, 75 miles north of Rome. 
| Dario Soria, former head of Angel 


Records, recently journeyed to 
Spoleto to set up the several the- 
|atres, chart the managerial needs 


| . . . 
| and will return there soon with his 


| wife to stay through the festival. 
| Admission prices are scaled up 
to $16 for gala opening nights, av- 
|erage $3.20 for pop performances. 
| Teatro Nuovo and Teatro Caio Me- 
|lisso are being used, 


* Jerome Robbins will present an 


evening of American ballet and 
John Butler one of chamber ballet. 
Plays include Eugene O'Neill’s “A 
Moon For the Misbegotten” and a 
| French company’s version of Dau- 
|det’s “L’Arlesienne.” Operas will 
be Verdi's “Macbeth,” conducted 
by Thomas Schippers, plus two 
contemporary works, one the 
| American Lee Hoiby’s “The Scarf.” 








Britain’s Art Council 


Given 11% More Coin 


London, March 11. 

The government is to give the 
Arts Council an 11% increase in 
coin which will raise its annual al- 
lotment from $2,758,000 to $3,080,- 
000 

When the government’s inten- 
tions were revealed in the House 
of Commons a Treasury spokes- 
man said the House would agree 
that in view of the overriding need 
for economy in government expen- 
dtiure, the Chancellor of the Ex- 





chequer had been generous to the 
Arts Council 


controversy. Opera-goers 


car stickers. 


money. 


| 


Protest Wells-Rosa Shotgun Wedding 


London, March 18. 


The proposed merger of the Sadler’s Wells and Carl Rosa Opera 
Companies, which has already led to the resignation of Norman 
Tucker director of the former outfit, is sparking a new public 
have been queueing up outside the 
Sadler’s Wells Theatre to sign a protest petition. In the first 
couple of days more than 3,000 signatures were obtained and sup- 
porters of the protest have been handed “save Sadler’s Wells” 


In his letter of resignation to James Smith, chairman of the 
Sadler’s Wells Trust, Tucker objected to the proposed merger 
just because there had been a one year decline in takings. He 
thought they should have been given a three year run for their 


Alexander Gibson, Sadler’s Wells musical director and Stephen 
Arlen, the general manager, have also handed in their resignations. 








—— } 








Osaka Festival Has Ma jor Dream 


This Year’s Outlook Big Via N. Y. City Center Ballet 





Salzburg Near Sellout 


Frankfurt, March 11. 

Tickets for the Salzburg 
Music Festival, set for July 27 
through August 31, are nearly 
sold out already, according to 
the report of a ticket agency 
here. 

The new Samuel Barber 
opera “Vanesse,” debuted re- 
cently in N. Y., is the most 
contemporary production 
slated, along with operas by 
Beethoven, Strauss, Mozart 
and Verdi. 

Hugo von Hofmannsthal’s 
morality play, “Everyman,” will 
be performed seven times, and 
Franz Werfel’s “Juarez and 
Maximilian” is set for five per- 
formances. 

oT 








Mike Frankovich, Columbia's 
production topper in Britain, ex- 
pected to be given a say-so in the 
company’s European production 
lans. 




















Numbers. 


travel’. 





time, the government said the | 

ozoners wouldn't be in the public | LONDON. W. C. 2 

interest a 
Ministry of Internal Affairs made | 8 St. Martin's Place 

the ruling ‘in the light of the) Trafalgar Square 

present economic outlook and the} 

speculative nature of the enter-| 

prise.” NEW YORK 36 
New Zealand exhibitors had| 154 W. 46th St. 

strenuously campaigned against | R 7 


any drive-in competition, 





the nation-to-nation situations. 


HAVE AARIETY — 


CAN TRAVEL 


Wonderful thing about the journal of amusements, VARIETY, pub- 
lished weekly at 154 West 46th Street, New York 36, is that this paper 
circulates anywhere that showmen are showing their wares. 


VARIETY discovered International Show Business well before World 
War I, opened an office in London as early as 1908. During the late 
1920’s and early 1930's there was a series of foresighted International 


Now again, next month, VARIETY will explore, exploit and engineer 
The International Film Section, now in 
preparation, will be an ideal showcase for advertisers who wish “to 
Producers, Studios, Distributors, Laboratories, Services, Stars, 
Directors, Writers, Technicians — whoever and whatever — have the assur- 
ance of an alert, knowing, noticing, planning audience. 


Space reservations can be made at any office listed below for the: 


INTERNATIONAL FILM NUMBER 


of 


ARIETY 


PARIS 


28 rue de la Huchette 
Paris 5 


HOLLYWOOD 28 
6404 Sunset Blvd. 


Stampa Estera (Foreign Press 


ROME 
Club), Via Mercede 55 
CHICAGO 11 





612 N. Michigan Ave. 





And Leningrad Philharmonic Appearances 
+ 


Tokyo, March 18. 
The New York City Ballet has ar- 


|rived here for a series of Tokyo 


performances prior to appearing 
at the Osaka International Festival 
of Music, Drama and ‘Art which 
will run for one month beginning 
April 10. Group will appear in 
Osako April 10-13 and then leave 
for performances in Manila, New 
Zealand and Australia. 

The arrival of the troupe has 
further mushroomed interest here 
in the Osaka project, first of an 
annual event that is hoped will 
rival like festivals in Europe and 
the U. S. 

Performances of the New York 
ers and of the Leningrad Philhar- 
monic, making a rare outside-Rus- 
sia appearance, are almost sold out 
in Osaka, 

Other top fest attractions will be 
Metropolitan tenor Jan Peerce, 
Gasper Cassado, Benno Moisei- 
vitch, Henri Piette and Janine 
Reding, Amadeus String Quartet, 
Salzburg Marionette Troupe, Chi- 
nese Dance Troupe and Japanese 
entries include, kabuki, noh play, 
puppet drama, ancient court musi¢ 
and traditional dancing as well as 
symphonic and operatic contribu- 
tions. 

Festival’s executive director, 
Miss Michi Murayama, told 
Variety she did not think the 
event would loose money. She 
added that Japan has been spend- 
ing foreign currency for foreign 
artists since the end of the war and 
fest is a more concentrated effort 
to bring about a meeting of East- 
West cultures. 

Miss Murayama, who visited the 
Salzburg and Edinburgh fests two 
summers ago, revealed that the 
forthcoming art convention was 
originally pencilled in for either 
Kyoto or Nara, but lack of ade- 
quate hall and hotel facilities shift- 





| 


ed plans and arrangements to near- 
by Osaka, an industrial city that is 
Japan's second largest city. 

Miss Murayama is the daughter 
of Nagataka Murayama, chairman 
of the board of the Ashahi Shim- 
bun, Japan’s largest newspaper em- 
pire, and a member of the Osaka 


International Festival Society 
Board of Directors. Civic and ine 
dustrial leaders round out 





Pakistan Sets Up 


Cinema ‘Academy’ 


Karachi, Mareh 11. 

Lahore, the film capital of Pak- 
istan, is to have a Motion Picture 
Academy. The idea has been 
mooted by the West Pakistan Di- 
rector of Industries and it has been 
welcomed by film circles of the 
country. 

‘The Academy when established 
will impart training in various 
branches of the cinematic arts. It 
will also hold a film festival every 
year and give awards to: best pros 
duction, actor, actress, director 
and others, 

There is great dearth of trained 
film technicians in the country 
and such an Academy is very 
badly needed. . 

Early in 1956 the Central Pak- 
istan Government advanced a simi- 
lar project and a department of 
Film Development was opened un- 
| der the Central Ministry of Indus- 
|tries for the purpose. But the 
|scheme was shelved for undis- 
closed reason and the department 
itself has become’ more or less de- 





funct. 
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UN-SNAFUED, VARIETY HOPS ON 


Plan to Up Fees for Music Performed 
In Britain's Cinemas Shocks Exhibs 


London, March 18. 

British exhibitors are “appalled” 
by the Performing Rights Society 
proposal to up its fees for music 
performed at picture theatres. They 
have registered their “dismay and 
astonishment” that the PRS should 
have seen fit to make the proposal 
at a time when the industry is go- 
ing through “grave difficulties.” 
And also at a time when PRS fees 
from other sources such as com- 
mercial tv, gramophone records 
and dance halls are at a peak. 

But H. L. Walter, general man- 
ager of the PRS, told VARIETY that 
his outfit was aware that the in- 
dustry was going through a bad 
time, and that it was inevitable that 
more theatres would be forced to 
shutter. However, he added, this 
would not be the fault of the PRS. 

The plan proposed by his organ- 
ization, which would assess fees on 
1% of boxoffice takings, had been 
drawn up with an eye to the future 
when the industry had found its 
own level and superfluous theatres 
had been shuttered. 

Walter added that the idea had 
first been submitted to exhibitors 
back in 1947 when the industry was 
booming, but it had been rejected. 
Now, when times were hard, it 
was unreasonable to expect the 
PRS to cut its fees, he said. 

At present, fees are based on a 
graded scale of percentages vary- 
ing with the size of the theatre. 
The Cinematograph Exhibitors 
Assn. plans. to set up a special sub- 
committee to investigate the situa- 
tion. The committee will have un- 
til December, when the current 
PRS license expires, to find a 
solution. 


Fear More Aussie 
Cinema Closings 


Sydney, March 11. 

Show biz observers here fear 
that before the end of the year 30 
to 40 “in-the-red” cinemas will fold 
and relight as commercial business 
operations. Those spots may cover 
coast-to-coast key cities, nabes and 
those in the stix. 

Major loops like Hoyts and 
Greater Union Theatres already 
have turned some of their non- 
paying nabes over to former mana- 
gers to operate as individual op- 
erators. Now understood that 
some cinemas are in the hands of 
real estate agents for a quick sale. 
In the major setups, there is a gen- 
eral denial of any drastic closures, 
now or in the future. 

Apparently, tele has nothing to 
do with any mooted sales or clos- 
ings. Keen experts say that both 
major and minor operators will 
weed out houses uneconomical to 
run under current conditions. In 
other words, it’s just a case of 
throwing out the “baddies” and 
keeping the profitable ones. 

In Melbourne, for example, sev- 
eral showmen are seriously figur- 
ing screening only three times 
weekly instead of the usual six in 
a bid to beat high operation over- 
head and slower boxoffice. This 
applies to the nabe sectors only, 
plus near country zones. 

A sudden upbeat in unemploy- 
ment in key industrial centres is 
one of the major reasons for the 
drop in cinema trade generally. 
Patrons are shopping for entertain- 
ment but have a more limited 
budget. Hence, only the real 
toppers are pulling the business 
today. 


French ’57 Censorships 


Paris, March 11. 
In ’57 the pic censorship board 
nixed four foreign pix for showing 
here, forbade the exportation of 
four Galie films, and cut extensive- 
ly six French and seven foreign en- 
tries. 
And 16 films were forbidden to 
those under 16 years of age. 








160 FOR LONDON 
NON-SGHEDULE 





The success of the Variety Clubs 
International convention in Lon- 
don April 22-25, which was seri- 
ously threatened by a cancellation 
of charter flights from the United 
States, appears upbeat again as a 
result of conferences with the 
Civil Aeronautics Board and the 
restoration of a number of char- 
tered plane trips. 

Deal has been made with the 
Flying Tigers Airline, a non-sked 
airline with a perfect safety rec- 


Film to Run 5 Hours 


Tokyo, March 11. 

Seeking to capitalize on the 
“good old days” film boom 
here, Toei is planning to make 
a picture that may be 25,000 
feet in length and run four or 
five hours. Project is titled 
“Great Imperial Japan.” It 
will survey modern Japanese 
history from the start of Meiji 
Era to outbreak of World 


War II. d, to t Vari l 
Idea was submitted by Toei monibese +" Lenten go ‘New 
topper Hiroshi Ohkawa to / york on three separate, specifically- 


“enhance the patriotism of the 
Japanese people” and trace 
this nation’s rise from feudal- 


designated flights. The airline is 
providing three Super H Constel- 
lations which will seat 96 people 
ism to a world power. each and with an allowance of 66 
pounds of luggage for each pas- 

senger. 
According to George Hooper, 
Variety International executive di- 
rector, the original charter flights 


were cancelled because of viola- 








23% Added—Pakis 


Tax Now Highest in 





Sermon at Sunday Show 
London, March 11. 

A local council has _ with- 
drawn its objection to Sunday 
picture theatre openings fol- 
lowing the submission of a 
scheme whereby the resident 
cleric would deliver a short 
sermon during the intermis- 
sion. 

However, the local church- 
men are doubtful that the idea 
would succeed. Now that the 
council has withdrawn its ob- 
jections, there is little doubt 
but that the plan will be put 
into operation. 


Free Pix Trade 
Stirs British 








Sharp Upbeat | tions (which Variety International 
was unaware of) of rules of the 
CAB and the International Oceanic | 
Travel Assn. In addition to the 
Flying Tigers, a number of Ameri-,| 
can and foreign overseas airlines 
were involved in the transporta- 
tion. } 
despite the general downbeat talk Hooper stated that CAB and) 
hereabouts. Top ratings are still) IOTA rules do not permit an or-| 
being racked up by “10 Command-| ganization with more than 5,000) 
ments” (Par), now past the $150.-| members (Variety International | 
600 mark in its moveover first-run| has about. 9,000) to arrange for! 
situation, and “Around World in| eharter flights. In addition, accord- 
80 Days” (UA) doing well on a/|ing to Hooper, coordination of the 
longrun at the 4 Fontane Theatre. | charter flights by a travel organiza- 
“Peyton Place” (20th) is now bet-|tion also constitutes a violation. 
;ter than $40,000 in three houses| The Thomas Cook travel agency 
| while the Swedish “Smiles of a had been making the arrangements 
Summer Night” has shown surpris- | for Variety International. 
ing stamina, with $39,000 for - Hooper insisted that the CAB 
tial runs. : and the IOTA did not actually 
Later starters such as “Witness | “cancel” the original flights. They 
for Prosecution” (UA), “Sayonara” | merely “informed” the airlines and 
(WB) and “Timbuctu” (Italo title Cook that the rules of the govern- 
of “Legend of Lost”) (UA), are also | ing bodies had been violated. As a 
grossing well, with “Witness” hit- | consequence of this “informing” 
| ting a very strong $2,300 daily av-| the airlines and the travel agency 
erage, and the other pix not far | “voluntarily” cancelled the trips. 


Rome, March 11. 
Rome film grosses have shown 
| the first sharp rise of the season 
this week, with several recent re- 
leases showing surprising strength 








London, March 18. 

Extreme anxiety about the fu- 
ture of the British film industry 
if pictures were included in the 
terms of the European free trade 
area was expressed by Eireen 
White, a member of Parliament 
and chairman of the Parliamentary 
Labor Party's film group. Mrs 
White, speaking at the 25th annual 
convention of the Assn., of Cine- 
matograph, Television and Allied 
Technicians, said if it came about 
that films were included, Britain 
should have a position where it 
could hold its quota protection 
against American, non-European 
films. 

“But,” she added, “we would 
have to have European films com- 
ing in, not for levy but for quota. | 
In return this would be reciprocal, | 
making it a great deal easier for | 
our films to be shown in Continen- | 
tal countries. One would have to) 
remove the various barriers you 


| now have, such as fantastically in- 


flated dubbing fees. If we have a 


.Lthe bars will, have to be shuttered. 


behind. Top per-diem rating, how- 
ever, goes to an Italo-made com- | 


jedy, “Il Marito,” which is topping charter flights would come within 


$2,400 per day in a relatively small 
theatre, exceptional trade for here. 

Nationally, situation shapes up 
| for the current season as follows: 
| Excluding “War and Peace” (Par) 
and “Giant” (WB), currently con- 
tinuing their first-runs and subse- 
quents and far ahead for the year, | 
“Commandments” is leading the 
nation merely on the basis of its 
first two dates here and Milan. An- 
other Par release, “Gunfight at OK 
Corral” is second, followed by | 
“Love in Afternoon” (AA), Other | 
toppers, in this order, are: “Sun 
Also Rises” (20th), “Pride and Pas- 
sion” (UA), “Prince and Showgirl” 
(WB), “Vacanze ad Ischia” (Rizzoli- 
Italian), “Belle ma Povere” (Tita- | 
nus-Italian), “Friendly Persuasion™ 
(AA) and “80 Days.” 

Of the first 30 toppers (accord- 
ing to first-run figures) 20 are | 
U.S.-made, eight are Italian, one is | 
French and one is Swedish. 


High Tax Bite Threat To 
Dublin Ace Vande Spot 


Dublin, March 11. 

Warning that the 3,500-seat The- 
atre Royal here may abandon its 
film-variety policy and go to 
straight pix if the entertainment 
tax bite isn’t eased in the imme- 
diate future was given by Edmond 
Grace, secretary of Irish Cinemas 
Ltd., which controls the vauder for 
the J. Arthur Rank Organization 
He has seen leaders of theatre 
trade union and told them that 70 
staffers will be fired if the house 
discontinues vaude shows. Trade 
unionists, headed by president John 
Conroy, relayed this news to the 
government. 

Royal, the only remaining major 


| 





| bers from the western part of the 





house staging vaude in Ireland, 
gets a current rebate of 30% of 
the entertainment tax for staging 
the part-live shows. It also can 
operate bars (there are three in 
building). If vaude is abandoned, 











Hooper reported that new ar- 
rangements were made so. that the 


really good film industry in this 
country, then on the whole, I think 
we should benefit by having a 
wider market open to us.” 

Anthony Asquith, president of 
the conference, urged an expansion 
of filming. “If we believe in films, 
if particularly we believe in Brit- 
ish films, and if we happen to work 
for an organization which has had 
a reasonably good financial record 
in recent years, then we cannot be- 
lieve there was any need for Pine- 
wood studios to dismiss 400 work- 
ers recently and to cancel four 
productions. 

“We will never compete with 
television by shutting our film 
studios, sacking the staff, or by 
closing our cinemas. We will only 
compete by making films which 
the public will demand to see.” 


the rules. Instead of Variety In- 
ternational or a commission-collect- 
ing travel agency contracting for 
the charter flights, individual 
Variety Clubs made their own 
deals. For example, the Memphis! 
tent arranged for the flight which 
will be open to Variety Club mem- 


U.S. while the Philadelphia tent 
is coordinating the two flights for 
eastern members. 

Price for round trip transporta- 
tion New York to London and re- 
turn from Paris will be the same 
as originally planned for the 
charter deals—$285 as compared 
with the new regular flights’ econ- 
omy fare of $453. The charter 
flights, all leaving from New York, 
include: April 17 for 24 days; April | 
19 for 29 days, and April 21 for 26 
days. It’s stressed that members ; Each Arts Quarteter To 
selecting one of the three flights . Ss 
must adhere to the schedule ry BB, ag Soper _— 
cannot return by any fligh her | ne ! , 
than the one octane a string ensemble in the concert 

In addition to these three Series oy goes = a yond a 
flights, there'll be two others whi i Lurope C e Ath n 
rey been chartered by individual | fun. And that’s precisely what the 
clubs more than a year ago and Fine Arts fiddlers plan to do on 
which were not involved in the | their first European swing this 
dispute. These include the Balti-; Summer. 
more Tent’s via Pen-Americen and — eee of "~ aq ete 
the San Francisco Tent’s via| Purchased a new car trom the N. t. 
TWA. In addition, a large number | Office of Auto-Europe Inc. They'll 
of Variety Club members will be| take possession in Paris and, at the 
going to London by ship and by end of the three-months tour, will 
regularly-scheduled flights. |have the vehicles shipped home. 
They'll play in France, Italy, 
Germany, Switzerland, Holland, 


The Warner in London Belgium and Britain. 
Members of the quartet are 


Dates Outside ‘Peyton’ Leonard Sorkin, Abram Loft, Irv- 
London, March 18. | ing Ilmer and George Sopkin. On 
For first time since it opened in| their concert “vacation,” they'll 
1938, the Warner is to play a Hol-| each have in their cars one musi- 
lywood picture other than one pro-| cian, one wife, two offsprings and 
duced by WB. The honor goes to} a threemonth supply of family lug- 
“Peyton Place” (20th), which} gage. 
preems there tonight (Tues.). The Fine Arts Quartet is handled 
In its lifetime, the Warner) in Europe by the Valmalette con- 
showcase in Leicester Square has,| cert agency and in the U. S. by 
of course, frequently played British | Concert Associates. They've re- 
pix made by companies in order| corded on Mercury, Decca and 














tani Film Ticket 
World—857; 


Karachi, March 11. 

Pakistan Government has _ in- 
creased entertainment tax by 25%. 
This increase was among the fresh 
| taxations devised by the Pakistan 
| Finance Minister in the budget for 
| 1958-59 which has just been passed 
| by the Pakistan Parliament. 
| The increase in entertainment 
tax will effect admission tickets of 
| the actual value of Annas—/12/6 
j (about 17c). Tickets below that 
| amount will be exempted from the 
| increased tax. 

The rate of entertainment tax 
| prior to this latest blow was 50% 
|of the actual value of the admis- 
| sion ticket. This means that now 
the percentage goes up to 75%— 
the highest in the world. Besides 
| this there is a surcharge ef 10% 
| which means that a picturegoer in 

Pakistan actually pays 85°% of the 
money he spends on a film show ag 
taxes to the government. 
_ This situation naturally is caus- 
ing grave apprehension in film 
circles here. To protest against the 
government decision the producers, 
distributors and exhibitors re- 
cently observed a one-day strike. 
All cinemas were closed for one 
show and the offices of all the 
distributing concerns remained 
closed for the day. The Eastern 
Studios, the only functioning stu- 
dio in Karachi, also remained 
closed. 

The increase in entertainment 
tax is bound to have an adverse 
effect on attendance. What is 
worrying the local fiim-men is that 
native production, whose sole mare 
ket is Pakistan, will be discouraged. 


Mex Exhibs Score 
In Fight Vs. Tax 


Mexico City, March 11. 
Filmites have seemingly scored 
another victory over the govern- 
ment's flamboyant tax hike ideas. 
Operators of the 64 cinemas in 
Monterrey, the eastern Texas bor- 
der factory town (Mexico's third 
largest city) got their theatres back 
by getting the embargo 9n their 
houses lifted. The city govern- 
ment had ordered the embargo 
when exhibitors flatly refused to 

pay the demanded 50% tax hike. 
The government, declaring that 
the cinemas all are thriving, ruled 
that it would only be fit and proper 
that they contribute much more, in 
the form of tax payments, to pro- 
vide the coin the administration 





needs for an ambitious publie 
works _ program, Rejecting that 
proposition, the exhibs asserted 


that while some of them are doing 
well, their biz is nothing like a 
bonanza. The government replied 
by plastering the embargo. 

The cinemas reopened when 
Cesar Santos Galindo, prexy of the 
National Cinematographic Cham- 
ber, and Gabriel Alarcon, chief of 
the Cadena de Oro (Golden Chain) 
which operates most of the thea- 
tres, planed up from here and had 
a frank talk with the mayor 


Scot Juve Delinquency 
Officer Blasts Tele 


Ayr, Scotland, March 11. 
Television shows were attacked 
here by a probation officer speak- 
ing on juvenile delinquency. Alex 
Stevenson, Ayrshire’s chief proba- 
tion officer, said some tv planners 





did not seem to appreciate the 
pressures built up in teenage 
viewers. 


Musical shows, he said, were de- 
veloping the “personality cult,” 
which seemed to have a language 
of its own. These programs made 
idols of singers who rose to fame, 
often recently acquired, on the 
strength of a hit record. 

Stevenson added: “It is more like 
hit and run. For certain types it 
gradually builds up to what best 
can be described as a form of mass 


$e Sulfil, the, quota, obligations, .. LVaMQMaTd. .. 2... eweweeeennnnn storia” ) 
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Par Suit to Remove Chis ‘Adults Only’ 


‘COMMANDMENTS’ RACKS 
$1,385,300 IN L.A. 


Hard-Ticket Showings Under 872 


Bar on Elms’ Tests City’s Power To: (°»22"i=tst "3 


Regard Persons Under 21 ‘Immature 





By JACK PITMAN | 


Chicago, March 18. 
Paramount Film Distributing | 
Corp. Thursday (13) sued in Fed- | 
era! District Court here to remove | 
the adults-only restriction here on 
“Desire Under the Elms.” Pic is 
expected to open late next month 
at the Esquire Theatre, which is | 
owned by the Par distribbery. 
In pink-ticketing the film, Chi- | 
cago Police Censor Board quoted 
support its, 


a city ordinance to 
judgment that pic has “such as- | 
‘pects of immorality or obscenity | 


as might tend to create harmful | 
impressions in the minds of chil- 


| 
” | 


dren 

Paramount, 
join application of the ordinance, 
maintains it is “vague and indefi- 
nite” and that it violates the First 
Amendment to the Constitution. 
Also, that it's an unreasonable use 
of police power. Suit is believed 
unprecedented in that it seeks to 
test a city’s power to regard all 
persons under 21 as_ immature. 
Par's argument, according to law- 
ver Samuel W. Block, who filed the 
action, will be under “modern 
conditions that is no longer true.” 
Block is with the firm of Thomp- 
Ravmond, Mayer, Jenner & 


son, : 
Bloomstein. retained by the plain- 
tiff expressly for the “Desire 
case 
They Won't ‘Learn’ 
Few months ago, Times Film 
Corp. successfully sued to remove 


the Censor Board's ban on “Game 


of Love.” which the board termed 
obscene U. S. Supreme Court’s 
ruling favoring Times dealt only 


with content, and not the touchy 
issue of prior restraint, which the 


Richard Kahn Upgraded 


At Columbia Pictures 
Richard Kahn has been appoint- | 
ed exploitation manager of Colum- | 
bia, replacing Ray Murray, who. 
was released by the company last | 
week as part of an economy move. | 
Kahn moves up from the second- 
in-command post. Previously with | 
the Buchanan & Co. agency, he 
joined Col in 1955, going first to | 
the press book department and 
jater switching to exploitation. 
Herman Silver, with Col since 
1945, has been promoted to adver- 
tising copy chief, from staffer in 
the department. He succeeds Lester 


in the cutdown operation. | 


Czechs Yen Yank 
Features But Top 








| 006 a piece for them, Emile J. Lus- 
tig, producer and foreign film rep, 
| Said in N.Y. last week. Lustig add- 
ed that, if some sort of “compen- 
sation” deal could be made, the 
Czechs probably would pay more. 

He had been to Prague recently 
after spending several weeks in 


The Czechs would like to buy. 
_American films, but are willing to | 
| pay only between $8,000 and $10,- | 


Los Angeles, March 18. 
Commandments” to date 
300 locally in four enclosures. To- 
morrow ‘(Wed DeMille feature 
goes into local subsequent run in 
14 houses. 

Latest record run up by pic was 
$354,600 for 20 weeks in Down- 
town and Wiltern Theatres. Pre- 
viously, it hit $972,400 at Warner 
Beverly, where it showcased, dur- 
ing 46 weeks, four days, and addi- 
tional $58,300 in nine weeks at 
Hollywood Paramount. 


20 Years of ‘Art 
On N.Y.’s 42d St. 


Art has been on a continuous 
grind for 20 years at a New York 





in seeking to en-|Denber, who also was pinkslipped | !ocation whose atmosphere seems 


almost more suggestive of peep 
shows. This is “Grind Alley”’—42d 
between Sixth and Eighth Avenues 
where theatres are eperating prac- 
| tically side by side and where the 
| emphasis is on the carny type of 
| merchandising. Only a couple of 
spots play major company product 
on a second round basis; others 
work with reissues and exploita- 
tion specials. 
Turning the 





fifth-of-a-century 


| 
Around $10,000 | mark at this time is Brandts Apollo 


and over that period it has played 


more than 1,000 foreign motion 
pictures. 

It was in March of 1938 that 
then N. Y. Mavor LaGuardia de- 


cided to shutter all live burlesque 
houses and among them was the 


| Apollo, owned by Max Wilner. He 


high tribunal has consistently Germany. 
ducked Lustig said he was impressed by 
Named defendants in Par’s suit the modern equipment he found 
are the city of Chicago, Mayor ,at the Czech Barandov studios 
Richard J. Daley and Police Comr. (most of it was American) which 
Timothy J. O'Connor. are among the largest in Europe. 
The mavor has shown no dispo- pel: gata al * = _ 
sition to intercede in the matter ae that sitet rw Soran 
following appeals by the law firm | him vee rhe = _ "4 
and “Desire” producer Don Hart- World in eg which 1 ps e| 
man. A spokesman for Par's Chi 9 dl n sl ays, rich is fea- | 
office said Hartman wasn't ex- ture-length. The Czechs told him 


pected here before the pic's open 
ing. 





Jim Sauter Dies 


& Continued from page 2 ee 


L— 


his longtime friend, singer Lucy 
Monroe, she called the Hotel 
Pierre at midnight when Sauter) 
didn't phone that day. She re-| 
quested that a manager go into his| 


room to determine if he was well. 
Sauter w found unconscious and 
poaysicians were called, He died 


at noon the next day. 


they're looking for coproduction. 
As for Germany, Lustig, who has 
sold some of the top German films 


turned to the Brandts to take over 
the operation and division manager 
Martin Levine was assigned to the 
job by the circuit 

Levine admits he had no 
Accidentally he came upon an im- 
port, “Lives and Loves of Bee- 
thoven.” It seemed like an outland- 
ish booking for such an area but 
paid off nonetheless. 

Levine has been playing the 
arties ever since, on second run, 
and result is the Apollo is doubt- 
less one of the most profitable art 
houses in the country. The weekly 
gross ranges from $8,000 to $12,- 
000, usually nearest the latter fig- 
ure. Admission scale of 45c to 85c 
is attractive to those who simply 
can’t afford the $2 bite at the first- 


in the States (“Hauptmann von|run art situations and they've be- 
Koepenick,” “Confessions of Fe- come a_ loyal following, states 
llix Krull,” “Liane,” ete.) reported | Levine. 


|he was getting two more to offer 
to the U.S. distribs. They're “Das 
Wirtshaus von Spessart” (The Inn 
j}at Spessart) and “Wet Asphalt,” 
the latter starring Horst Buchholtz. 
Both are big b.o. hits in Germany. 





| U Severees Find Jobs 


Albany, March 18. 
A number of dropped Universal 
employees have obtained positions 


Regular trade is sometimes en- 
hanced by the theatre shoppers 
along “Grind Alley.” This hap- 
pens when the Apollo has an im- 
port with sexy angles, Levine re- 
lates, 





HAIL HOBLITZELLE HEALTH AID 
Dallas, March 18 

Kar] Hoblitzelle, prez of the In- 

terstate Theatre Circuit, will be 


A florid, exuberant man, Sauter, outside the industry, on the closing Presented the 1958 award for out- 
for many vears was active in poli-| of the local exchange, but one of | standing contribution to communi- 
tical cireles, having been enter-| their number, Mrs. Catherine Rei-| ty health by the Dallas Hospital 
tainment airman of the Deimo-| bou, assistant cashier, stayed on Council. 
cratic National Committee. He) Film Row, filling an opening at the The award is to be presented at 
handled some of the details in the | Columbia exchange. the hospital council's annual award 
“fireside chats” by the late Pres.| Branch manager Norman Weit- dinner Thursday at the Baker Ho- 
Franklin D. Roosevelt and later for | man also remained—as sales rep- tel. With the award will go a 
Pres. Harry S. Truman. Seme years | resentative. He will maintain an/ lengthy citation which indicates 
azo, he was in charge of the Phil-| Office in the exchange until the that Hoblitzelle’s contributions in 


adelphia Orchestra broadcasts un- 


der Lecpold Stokowski 

Sauter graduated Regis High 
School, private parochial school in 
N.Y. City. As No. 1 honor student 
he merited a scholarship to Holy 
Cross, which he didn’t accept. He} 
went into business instead, and, | 
at 19 was a vicepresident of the | 
Chase National Bank. He also was | 
a member of the N.Y. Stock Ex-! 
change. He joined Air Features in 
1937 which was a “service” organi- 
zition for Frank and Anne Hum- 
mert, then King and Queen of 


Soap opera. Air Features Inc. was 
sold to CBS in 1951. 

Sauter was at one time chairman 
of the United Theatrical War Ac- 
tivities Committee and served with 
USO-Camp Shows before elevated 
to the presidency. Because of his 
activity in Bond Drives, the Trea- 
sury Dept. recently awarded him 
its highest civilian decoration. 

He left no immediate family. He 
was married at one time, but his 
wife died. Funeral services will be 
held Friday (21) morning at 11 a.m. 
at St. Patrick’s Cathedral, N.Y, 

Be] 207 3D + 


iease expires in late June, but will 


| be on the road much of the time. ter are without parallel 


developing Dallas as a medical cen- 


Canada’s Exchanges Spread Thin as Is 


} Vancouver, March 18. 
| Warner Bros. Canadian branches 
won't be following Milwaukee and 

Portland economy steps, says 
| Earle H. Dalgleish, studio’s topper 
this area. Distrib was commenting 
on recent Variety items on dis- 
tributorship cutbacks. 

“Whe have eight and a half staff 
here, and there'll be no changes,” 
he said. The fractional member is 
part-time help. Reasons Dalgleish 
gives are, “Canadian branches 
have a wide great area to cover, 
whereas in the states the problem 
was the overlapping, like Portland 
and Seattle.” 

He pointed out that Vancouver, 
as fer-instance, is 600 miles to the 





ti 


So Cutbacks Unlikely—Dalsleish 


“where, what with oil business and 


[LEGIT UNION YIELDS JURISDICTION] 


Publicists Local 872, a newly-organized eastern unit of the In- 
ternational Alliance of Theatrical Stage Employees, has reached 
an agreement with the Assn. of Theatrical Press Agents and Man- 
agers relating to jurisdiction on hard-ticket, legit-style film pre- 
sentations. 

According to David Cassidy, IA official in charge of the publicists’ 
union, all film presentation from now on will be in the domain of 
the Publicists Local 872 and its Coast affiliate. The only reason 
ATPAM handled two-a-day film shows previously, Cassidy ex- 
plained, was because there was no other union in the field. Cassidy 
noted that a number of the publicists who had been handling vari- 
ous Cinerama presentations in different cities have joined the new 
IA union. It’s conceiveable that many press agents in the field will 
be members of both the IA union and ATPAM. Although ATPAM 
members have frequently been hired to publicize films, the strict 
rules of ATPAM prevented film publicists from handling legit 
shows or even joining the theatrical union. There were many com- 
plaints from film publicists about the “one way street” and Cassi- 
dy's deal with ATPAM is seen as the first step in containing the 
legit flacks in their own field. With the market for film publicists 
becoming tighter in New York, it’s felt that both the Publicists Lo- 
cal 872 and the Screen Publicists Guild will seek contract clauses 
that will prevent the ATPAM members from invading the film field. 

At present Publicists Local 872 represents the homeoffice and 
field pub-ad staffers at Paramount. The IA union, however, is in 
the midst of an organizational drive to corrai all the field publi- 
cists working for the film companies. It has had considerable sue- 


idea 
of what to do with the situation. | 


(Thurs.), Cassidy reported. 


cess in signing up the travelling ballymen although it has not as 
yet commenced negotiations with the film companies, other than 
Par, for recognition. According to Cassidy, however, the film com- 
panies have shown an indication toward hiring the IA members. 
He noted that a large number of men who are out working on 
Columbia’s “The Bridge of the River Kwai” are members of Pub- 
licists Local 872, The unit's contract with Paramount expires short- 
ly and negotiations with the company will commence tomorrow 








TOA’s ‘Conventionette’ 





~ San Francisco Drive-in Agenda 


Expects Attendance of 


250 Ozone Operators 





5 Sindlinger-Sponsored 
Mike Simons Workshops 
A total of five ticket selling work- 

shops has been organized by Sind- 

| linger & Co. for theatre operators 
in various sections of the country. 

The workshops, under the direc- 
tion of Mike Simons, former Metro 
| exhibitor relations-chief, get under 
| Way in Baltimore on April 1. Sub- 
}sequent dates set include Rich- 
| mond,, April 3; Nashville, April 
116 and St. Louis, April 21. 

The Sindlinger program is re- 
ceiving assistance from exhibitor 
| organizations. For example, Mis- 
| souri-Illinois Theatre Owners 
Assn. a Theatre Owners of Amer- 
ica affiliate, voted to announce the 
| workshops in its ‘bulletin to mem- 





| bers and urged all-out cooperation | 


with the project. 


Show Biz Big 
White-Spacers 
In US. Dailies 


Amusement enterprises ranked 
| high as users of space for adver- 
tising in U. S. daily and Sunday 
;newspapers, according to the 
Newsprint Information Committee. 
| Of the total of 3,894,000 tons of 
| newsprint consumed by America’s 
advertisers last year, the amuse- 
ment industry was responsible for 











}ing to the committee, composed of 
Canadian newsprint manufacturers. 
| Amusement advertising, largely 
for neighborhood film theatres, 
| ranked fifth in the retail category. 
Total messages in the retail cate- 


one-channel tv, Alberta business is | 2°°Y: which accounted for 54% of 


particularly healthy. Calgary 


has 


j}all newspaper acvertising, con- 


three times the film situations (of | S¥™ed more than 2,103,000 tons-of 


most exchanges)."” He added that 
position was about identical in 
Manitoba and Saskatchewan ex- 
changes 
Dalgleish that 


also. said 


“overlap of branches” by WB was| newspaper 


| newsprint last year. 

|} In the retail category, film 
houses were outranked only by de- 

| partment stores, retail grocers, fur- 


the | niture and clothing stores. In toto, 


publishers laid out 


brought about by other studios in-| $525,760,000 last year to buy news- 


dulging the same extravagance. 
“We moved in 
with the Jones’”, and stated that 


his branch had always used bookers| retail 


who double as salesmen. 
Distrib exec concluded, 


| print for their retail, national, 


too—to keep up| Classified and financial advertisers. 


| Their investment in newsprint for 
advertisers alone totaled 
| $284,000,000. In addition, pub- 


“Our | lishers spent another $336,000,000 


pictures always do good business—|0n 2,500,000 additional tons of 


j}and even more with the teenage 


next film exchange, in Calgary,, pictures.” 


! 


|mewsprint devoted to news, fea- 
tures and editorial comment 
isée° v 2 i f 5] 


113,000 tons of newsprint, accord- | 


Theatre Owners of America has 
designated moderators and panel- 
ists for its forums on ticket selling, 
equipment and concessions at the 
exhibitor organization’s first drive- 
in “conventionette” in San Fran- 
cisco March 26 and 27. The two- 
day meeting, timed to come on the 
eve of the drive-in spring openings, 
is expected to draw some 250 dele- 
gates, according to advance reser- 
vations. Session will immediately 


| follow the mid-winter meeting of 
| TOA’s board of directors and exec- 
|utive committee on March 24 and 
25. 





Summer Redstone, v.p. of Red- 
| stone Drive-In Theatres of Boston, 
| will be moderator of the Ticket 
selling forum on March 26. Panel- 
ists and their subjects will be: 

“Reopening Your Dive-In With 
|}a Bang,” Harold Field; ‘‘Face Lift- 
ing and Short Cuts on Theatre 
Maintenance,” Edward Stokes; 
“Service With a Smile—How to Get 
the Most Out of Your Staff,” Ro- 
tus Harvey; “Promotions That Paid 
Off at the Boxoffice,” Paul Krue- 
ger. 


The ticket selling forum will be 

followed by a “talk-a-table” ses- 
sion in which the delegates will 
split up at tables of 10, with each 
table collecting the best sug- 
| gested promotional activity and re- 
| porting the stunts to the full meet- 
jing. After the convention, ail 
suggestions will be collected and 
published by TOA as part of its 
| business building service to its 
| members, 
Panel on drive-in equipment 
| will be held March 27 and wil] be 
moderated by Hal Neides of Blu- 
menfeld Theatres of San Frane 
|cisco. Panelists will include Rob- 
;}ert Woelfl of National Theatre 
| Supply, James Barry of Western 
Theatrical Supply, and Robert W. 
Bemis of W. G. Preddey Co. 

Concluding session that day will 
|be a concessions forum, moder- 
| atored by George G. Kerasotes, 
| Senior assistant to the TOA prexy 
| and head of Kerastes Theatres of 
Springfield, Ill. Scheduled speak- 
ers include Spyros J. Pappas, 
Charles Brinkman, W. H. Turpie, 
William B. David, Sam Gillette, B. 
G. Manheimer, James Reed, and 
Ike Rubin. National Assn. of Con- 
cessionaires is cooperating with 
TOA in staging this forum session. 

Additional features of the meet- 
ing will be arrangements whereby 
the delegates will be able to see 
the closed-circuit telecast of the 
Robinson-Basilio fight on March 
25 as well as the Academy Award 
telecast on March 26, 
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Yen Blocked Up to $8,490,000 


Tokyo, March 18. 


Blocked yen account of foreign film distributors has mushroomed 
to an estimated 3,056,700,000 ($8,490,000) yen as of the end of Jan- 


uary. 

Figure stood at 2,704,000,000 y 
last year and receipts during Janu 
more to the account. 


en as of the end of December 
ary accumulated 352,700,000 yen 


Increase in the account was attributed to the reduced (by 20%) 


foreign currency budget for film i 


mports of the Japanese Govern- 


ment for latter half of current fiscal year (ending March 31) from 


the previous $4,500,000 to $3,550, 


home remittance rates for rental-b. 


000 and eventual reduction of 
ase pictures, 18% for rental less 


than 60% and 15% for rental exceeding 60% 
Foreign releases imported during first six months of current fis- 


cal (through Sept. 1957) number 


125 of which rental base films 


constituted 94 and flat base films 31. 

Distribution receipts of the rental base films during the six- 
month period totalled 4,938,000,000 yen of which 1,108,000,000 
yen was remitted leaving the accounts of “non-residents” 1,429,- 


000,000 yen. Including the remai 
1,631,000,000 yen as of the end of 

Remittance after that date was 
inciuding 47,333,877 yen of BCFC, 
717 of Vowa Films. 











nder, accumulated yen reached 
last September. 

only 53,300,704 of British films 
846,110 of Shingaiei and 5,120,- 








Good Results Handling Bolshoi’ Film 
Via Local Concert Or Legit Auspices 


Concert-type showings of “The¢ 
Bolshoi Ballet,” a feature-length 
film of the famous Russian troupe, 
is racking up tall coin in one and 
two-night stands in various cities. 

Rank Film Distributors of Amer- 
ica, which is distributing the pic- 
ture, turns the film over to a local 
concert or legit impresario who 
then handles the attraction as if it 
were a live show. 

In Miami recently, playing the 
Dade County Auditorium, the pic- 
ture cha:iked up $5,200 for a one 
night exposure. At the Bushnell 
Auditorium in Hartford, it scored 
$3,600. It is scheduled for two 
evenings each in Cleveland and 
Cincinnati. 

For the Miami engagement, 
which was followed by similar sin- 
gle night “gala performances” in 
other Florida cities, the Interna- 
tional Repertory Co. of Pittsburgh 
sent its managing director, Francis 
Mayville, to Florida to handle the 
showings there. 

Following the Florida dates, 
Mayville planned back to Pitts- 
burgh to handle International’s 
booking of National Ballet of Can- 
ada and to ready Pitt's Interna- 
tional Theatre’s spring season of 
plays and ballet. 

Thus far this season the Inter- 
national Repertory Co. has man- 
aged the opening dates of Harry 
Belafonte in Pitt and Cleveland; 
Carmen Amaya in Pitt, Cleveland 
and surrounding Pennsylvania and 
West Virginia cities; the Ballet 
Russe de Monte Carlo in Pitt, Jack- 
sonville and Miami Beach, and 
Jose Greco in Pittsburgh. 


EE 


‘Jamaica’ Payoff 


are, in chronological order of open- 
ing, “Look Back in Anger,” “Ro- 
manoff and Juliet,” “Jamaica” and 
“The Entertainer.” All but “Ja- 
maica” are British importations, 
“Anger” and “Entertainer” being 
by John Osborne and “Romanoff” 
having been authored by its star, 
Peter Ustinov. The financial 
status of the shows is as follows: 

Look Back in Anger 
Investment, $40,000. 

Profit paid to backers to date, 
$4,000. 

Additional this 
week, $8,000. 

Currently netting $2,000-to-$7,- 
25th week. 
Romanoff and Juliet 
Investment, $80,000. 
Repaid thus far, $48,000. 
Additional payment due 
week, $16,000. 

Recouped balance of cost last 
week. 

Currently netting $2,000-to- $7,- 
000 per week, 24th week. 

Jamaica 

Investment, $300,000. 

Repaid to date, $120,000. 

Additional payment due 
week, $60,000. 

Has recouped $225,000. 

Currently netting $14,000 per 
week, 21st week. 

Entertainer 

Investment, $60,000. 

Repaid to date, $30,000. 

Additional payment due this 
week, $30,000. 

Recouped balance of cost last 
week. 

Currently netting $11,000 a week, 
sixth week. 

Ends limited engagement May 10. 





— 








payment due 


this 


this 








Embassy Suit Delay 


San Francisco, March 18. 

Opening of Embassy Thea- 
tre’s $8-million antitrust suit 
against all major producer-dis- 
tributors was delayed until 
this week because of lawyers’ 
plea for more time and illness 
of Federal Judge Edward P. 
Murphy. 

Trial ‘had first been sched- 
uled to start March 10, was 
then delayed until last Wednes- 
day (12) and finally put over a 
week. 


Cafe Layouts 


Continued from page 1 


essary to build the expensive 
stages than ever before. The op- 


erators feel that ultimately, they 
may have to make the run sans 
names if they are to stay in busi- 
ness. Under present competitive 
setups, they claim that prices of 
some of the names make it impos- 
sible to come out ahead. The pres- 
ent season in Florida also indicates 
that even with the turn of the 
weather for the better, certain 
names have worn out their effec- 
tiveness because of frequent re- 
peats, 

The try at production had a fair- 
ly good average this season, with 
the Florida Casino de Paris, sans 
expensive talent, holding its own 
for the greater part of the Florida 
season. The Geisha Girl Revue at 
the Saxony was also a major draw 
this winter in Miami Beach. The 
former was making coin until the 
advent 0” Donald O'Connor at the 
Deauville, Milton Berle at the La- 
tin Quarter, and Frank Sinatra at 
the Fontainebleu, which drew the 
bulk of the Florida money. The 
Deauville, incidentally, had _ to 
abandon its production policy in 
midseason and go in for headliners. 
It started with O’Connor and fol- 
lowed up with the McGuire Sisters. 
Bill Miller, former booker for the 
Sahara and who operated the 
Dunes Hotel, Las Vegas, is now the 
talent buyer for the Deauville. 

The Latin Quarter, N. Y., fre- 
quently is able to go through long 
periods on production, and gets a 
name periodically as an added in- 
centive. The Dunes, Las Vegas, 
has been hitting good takes with a 
series of Minsky units. All stages 
in the major Las Vegas hotels, in- 
cidentally, have been built to 
house major production. However, 
the newer stages, as exemplified by 
the Stardust, will be even more 
elaborate and capable of effects 
now impossible in the regulation 
floors. 

An indication of the kind of 
shows that will be used on the new 
stages is seen in the fact that the 
N. Y. Casino de Paris issued a 
call last week for chorus girls who 
ean dance, swim and skate. 

The Lido type of show doesn’t 
run cheap, despite absence of top 
names. Under the deal made by 
Lido ops Pierre-Louis Guerin & 
Rene Fraday with the Stardust, 
overall cost of the show is likely to 
go up to $250,000. Stardust then 
pays the transportation to Vegas, 
and takes over the salaries: along 
with the costs of the show. 

















OPEN-END TRUST TO GIVE EXHIBS ‘VOICE’ 
IN FILM COMPANIES PEPS UP MEETING 





Berger Sees Victory Over 
Paramount Policies Re 


‘Ten Commandments’ 


Legal sources at Paramount 
this week, upon being apprised 
of comments made by Benja- 
min Berger anent a _ licens- 
ing arrangement for “The 
Ten Commandments” disputed 
Berger's accuracy. 

Dept. of Justice wrote to Par 
about Berger's complaint anent 
the “Commandments” deal, 
Par replied with a description 
of the terms cflered Berger, 
and the D. of J. thereupon told 
Berger there was nothing 
wrong with such a deal—all ac- 
cording to Par. 

Upshot of it all was that Ber- 
ger booked the picture on an 
agreement to pay Par on a 
per-admission basis. 





Minneapolis, March 18. 

Circuit. owner Bennie Berger 
claims he has won his point in his 
dispute with Paramount over terms 
for “The Ten Commandments” for 
his Fergus Falls, Minn., theatre. 

Berger has been informed by the 
Dept. of Justice to which he com- 
plained against Paramount that the 
distributor has promised to sell the 
DeMille picture to Fergus Falls 
either on straight percentage or 
for a guarantee without, in the for- 
mer case, requiring that he state in 
advance the admission price he'll 
charge. 

However, at this writing he still 
hadn't gotten together with Para- 
mount to try to close the deal. 

In his complaint to the D. of J. 
Berger alleged that after he had 
signed his percentage contract for 
“Commandments” Paramount “ille- 
gally” demanded that he specify 
the admission price and when he 
refused it changed the terms to an 
“impossible” $2,750 rental guaran- 
tee for the engagement. 

Berger claimed this was “dis- 
criminatory” against Fergus Falls 
because no other of this territory's 
deals called for a guarantee. He 
asked the D. of J. to require Para- 
mount to go through with the origi- 
nal deal. 


CHICAGO FIRM EXPANDS 
INDIANA DRIVE-INS 


Fort Wayne, Ind., March 18. 

Alliance Amusement Co. of Chi- 
cago, which operates two indoor 
theatres in Fort Wayne, the Em- 
bassy and Jefferson, has _ pur- 
chased four drive-in theatres in the 
area, and plans to spend approx- 
imately $100,000 in new equipment 
for the ozoners. They are the Lin- 





colndale, East 30, Fort Wayne, and 


Sunset Drive-Ins. 

Improvements will include new 
speakers, new high intensity lamps, 
magnetic sound heads, new play- 
grounds, and new concession equip- 
ment. 





Byproduct of Residual Selloffs: 


By JOHN 


Kansas City, March 18 
Plan revealed by Howard Jamey- 


vestors as an “open end” trust for 
rank and file of the motion picture 
industry to invest in its future got | 
off the ground with a bang when it | 
was announced at 
conventions of Kansas Missouri 
Theatre Assn. and. Allied Inde- 
pendent Theatre Owners at 
Hotel Pickwick here March 1-13. 

More than 300 exhibitors, 
of the largest turnouts every 
sembted for a trade convention 
here, gave him a standing ovation, 
and wheels began turning immedi- 
aleiy to set in motion the machin- 
ery to work out the details of the 
management plan. Before the con- 
vention was over, upwards of 
$100,000 had been pledged and 
indications were that there will be 


tions, Jameyson revealed at the 
closing session. He is the semi- 
retired board chairman of Com- 
monwealth Theatres. 

Word of the plan spread nation- 
| wide rapidly, and Jameyson and 
other convention officials, received 
inquiries from a distance. The 





exhibitors to be felt by producing 
and distributing policy makers 
through ownership of common 
stock, will have firm support from 
exhibitors all over the country. 

Earl Kerr, midwest independent 
exhib who resides near 
ver, told Jameyson he felt cer- 
tain the mountain area would come 
up wiih $100,000 in initial pledges 
promptly. Representatives pres- 
ent from a number of other exhi- 
tor organizations indicated they be- 
lieve the backers will underwrite 
the idea as promptly as it can set 
up to receive firm financial sup- 
port. 

In addition to giving exhibition 
a means of expressing its voice in 
industry development, the invest- 
ment trust will provide a tremen- 
dous morale factor for the 
industry, giving it a common 


fective, Jameyson said. Specific 
goal for the present is to speak 
out authoritatively against the sale 
of features to television. 

After the idea was revealed early 
in the session Wednesday morning 
its facets permeated the meetings 
throughout the balance of the con- 
vention. -It was easily the tops 
among a bevy of operational and 
money-making ideas presented at 
what is conceded the most success- 


held here by exhibitor groups. 


Better Feeling? 

A new tone of cooperation be- 
tween exhibs and distribs was 
plainly evident as distributors were 
honored at the Wednesday break- 
fast. Area exhibs chose Russell 
Borg, Warner Bros. veteran, their | 
favorite exchange manager, and he | 
was gifted with a handsome deck 
set. Mrs. Dorothie Warneke, 
Buena Vista, was voted the fa- 
vorite booker, and | “Tammy” 





Museum ‘Oldies’ Hard to Supply 


In the wake of the library sales | 


to tv, the Museum of Modern Art | 


in N, Y. 
task of 


is engaged in the slow 


pictures. 


Hardest hit by the new assign- | 


ment of rights, and the resulting | 
confusion, is the Museum’s circu- | 
lating library, which services be- | 
tween 500 and 1,000 schools and 
colleges each year with 16m prints. 
Several of the distributors, notably 
Metro and Universal, have with- | 
drawn their 16m prints from the | 
Museum. Warner Bros. is partly | 
out. 

“We've just got to be patient | 
and see how things develop,” said | 
Richard N. 
Museum’s film library. “In some 
instances it’s getting to be quite 
difficult to figure out who does 
own residual rights now.” Also, | 
the whole purpos? of the Museum's 


functions has to be explained over | 
again. 


Prior to the tv sales, the 


renegotiating contracts | 
with the individual companies now | 
controlling the rights to the old) 


Griffith, curator of the | 


industry dealt with the Museum 
via a committee. 

“We've got no such united front 
now,” said Griffith. “When we had 
it, we thought the committee was 
at times difficult. Now we know 
|it had its advantages.” 

Metro withdrew because 
wanted to deal via Encyclopedia 
| Britannica Films. WB withdrew 
some pictures, but not other: 
years back. The reasoning was 
sae adequately explained A 
large part of the Museum's col- 
| lection of old films isn’t affected 


it 


, some 


|by the companies’ tv dealings 
Griffith explained. On _ today’s 
the Museum continues to 


| films, 
get copies of pictures it reques 
for its collection. 

Occasional thoughtiessness on 
| the part of the studios is deplored 
by Griffith. “Universal once de- 
| stroved its entire lot of silent film 


ne“atives,” he related. “Only after 
it was done did someone ask ‘Why 
didi i we at least offer them to 
the Museum?’” 


son for forming Motion Picture In- | 


the combined | 


the | 


one | 
as- | 


no shortages cf investors subscrip- | 


plan, which calls for opinions of | 


Den- | 


entire | 


ground of unity not heretofore ef- | 


ful convention and trade show ever | 


W. QUINN 


| voted the exhibitor's favorite pic- 
'ture of the year. 

Surprise accompanied the desig- 
nation of M. B. Smith, Common- 
| wealth circuit ad-pub director and 
president of KMTA, as “show- 
man of the vear.” He had aided 
in the plan to select the showman 
and expected he would announce 
| the name of someone else as win- 
ner from the rostrum Wednesday 
afternoon. He was called aside 
while Beverly Miller, president of 
Allied, took the mike and pinned 
| the honor on Smith. 
| A judging to make the vear's 
award for outstanding shewman- 
| ship resulted in the nod to Har- 
j}ley Freyer, Lamar, Mo., drive-in 
theatre operato: He received an 
“Oscar” and $100 check. 

A second major step was re 
vealed in the acopticn of reselu- 
tions, one of which calls for unit- 
ing KMTA and Allied units here 
into one exhibitor organization. It's 
to be decided by a vote of member- 
Ships, but is given an excellent 
chance of passing. It would be 
known as United Theatre Owners 
of the Heart of America. 

Solid Front 

Differences which caused the or- 
| ganization of Allied few years back 
| are now minimized, and industry- 
| wide cooperation is the newer 
trend, it was pointed out by officials 
of both organizations A solid- 
|front exhibitor organization is 
more fitting in light of the revital- 
| izing industry, they said 

Other backed the 
plan of orderly distribution as 
described by Ed Hyman, AB-PT 
vice president, at the opening ses- 
; Sion Tuesday afternoon. Another 
endorses the Jameyson plan. 

An offbeat note occurred Wed- 
nesday afternoon after speaking 
for several hours Kroger Babb, 
president of Ha'imark Productions, 
collapsed on the stand and was 
| taken to the hospital. Doctors next 
day described his ailment as ner- 
vous exhausiion and his condition 
| Satisfactory, but gave no indica- 
tion of how long he might be con- 
fined here 

Annual election of officers of the 
KMTA_ boar returned Smith to 
office for another year. They also 
picked W. L. Barrett, Witchita, vice 
Sto. seer James Cook, Maryville, 





resolutions 


Mo., secretary; and Ed Harris, Neo- 
} sho, Mo., treasurer 

Ideas propounded early in the 
convention by Fred Soutter, Fox 
Midwest Wichita district manager, 
gained exhibitor attention. He 
described a newspaper magazine 
| supplement entirely devoted to mo- 
tion pictures which had consider- 
| able circulation in .Kansas papers, 
| through urgings by the circuit, and 
| proposed that it could be done 
| several times a year as a basic in- 
| dustry production. The thought 
of a large exposition of motion pic- 
tures, similar to auto and sports 
shows held here, was also pro- 
posed. 








: “= 
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| “Growd’ Imports 


= Continued from page 3 





| spread beyond a certain area. The 
| Beekman Theatre, for instance, 
might go firstrun provided it were 
assured of sufficient top product, 
but many feel that it’s already too 
far uptown. 

Making it additionally tough is 
the fact that so many of the arties 
are run by distributors, some of 
whom prefer slotting in their own 
releases almost regardless of what 
else may be offered to them. 

What it all adds up to is a stead- 


ily rising flood of imports, an arti- 
ficially limited number of outlets 
and, now, a new competition in 
those outlets via offbeat American 
releases. Added in this pressure 
cooker is the almost inevitable 
“freak” hit run, like “And God 
Created Woman" at the Paris Thea- 
tre, which can tie up a house for 
many months 

Pointing to the fact that some 
of the foreign lingualers may play 
only a week or two, making the 
state of the theatre market unpre- 
dictable, one of the indies this week 
held that the East side needed at 
least one more house. It may get 
it via the RKC 58th St. Theatre 
switching to a first-run poliev on 


American films, which would take 
olf some of the pressure. 
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Hollywood Production Pulse 








ALLIED ARTISTS 


This Date, Last Year...... 








“— Lien a, 








COLUMBIA 


Starts, This Year 
This Date, Last Year..... 





BOOK AND CANDLE” 
Prod.) 


“THE LAs T HURRAH” 


“TWO HEADED SPY” 


“FLAG OVER TARAWA” 











WALT DISNEY 


This Date, Last Year...... O 








This Date, Last Year...... 5 











“THE RELUCTANT DEBUTANTE” 
(Avon I s 


“THE BADLANDERS” 
Arcol d) 


“CAT an A HOT TIN ROOF” 





PARAMOUNT 








“THE BLACK ORCHID” 
Girosi Prod 








20th CENTURY-FOX 


Starts, This Year 








~~ CERTAIN SMIL E ; 


BS sd Batre OF ANNE FRANK” 
Pro ns 


Diane Baker, Dody 





“THE ROOTS OF HEAVEN” 
(Darryl F. Zanuck Prod.) 
(Sheoting in Africa) 
Prod.—Darryl F. Zanuck 
Dir.—John Huston 
Trevor Howard, 
Albert, Juliette 
Ledebour 
(Started March 5) 
“THE HUNTERS” 
Prod.-Dir.—Richard Powell 
Robert Mitchum, Robert Wagner, Rich 
ard Egan, Lee Philips, May Britt, John 


Flynn, Eddie 
Frederick 


Errol 


Greco 


sabriel 
(Started March 6) 





WARNER BROS. 


Starts, This Year ........ 2 
This Date, Last Year ...... 5 








“HOME BEFORE DARK” 
Prod.-Dir Mervyn LeRoy 
Jean Simmons, Dan O'Herlihy, 
Fleming, Efrem Zimbalist Jr., Mabel 
Albertson, Joanna Barnes, Steve 
Dunne, Albert Godderio 

(Started Jan. 13) 

“THE NUN’S STORY” 

(Fred Sinnemann Prod.) 

(Shooting in Africa) 

Prod.—-Henry Blanke 

Dir —Fred Zinnemann 

Audrey Hepburn, 
Dame Peggy Ashcroft, Peter 
Molly Urquhart, Dorothy Alison 

(Started Jan. 27) 


INDEPENDENT 
Starts, This Year.......... 20 


Finch, 








This Date, Last Year.. 33 
“FROM THE EARTH TO THE MOON” 
(Benedict Bogeaus Prod.) 

(For RKO Release) 
(Shooting in Mexico) 
Prod —Benedict Bogeaus 
George Sanders, Debra Paget. Don Dub- 


bins, Patric Knowles, Melville Cooper, 
Carl Esmond, Henry Daniell, Ludwig | 
Stoesel, Morris Ankrum 

Dir.—Byron Haskin 


Joseph Cotten 
(Started Jan. 31) 


“MAN OF THE WEST” 
(Ashton Prods.) 
(For UA Release) 
Prod.—Walter M. Mirisch 
Dir.—Anthony Mann 
Gary Cooper, Julie London, Lee J Cobb. 
Arthur O'Connell, Royal Dano, Jac 
Lord, John Dehner, Robert J. 
(Started Feb. 10) 
“TARZAN’S FIGHT FOR LIFE” 
(Sol Lesser Prod.) 
(For MGM Release) 
Sol Lesser 
Bruce Humberstone 
Gordon Scott, Eve Brent, Rickie Soren 
sen, Cheta the Chimp, Jill Jarmyn, 
Carl Benton Reid, Harry Lauter, 
Woody Strode, James Edwards, Kuss 
Evans, Otis Greene, Nick Stewart 
(Started Feb. 10) 


“ESCORT WEST” 


(Batjac-Romina Prods.) 
‘For UA Release) 
Prods.—R. E. Morrison-Nate Edwards 


Dir 
Victor 
Domergue, 


Francis D. Lyon 
Mature, Elaine Stewart, Faith 
Reba Waters, Rex Ingram, 
Harry Carey Jr., Noah Beery Jr 
(Started Feb. 10) 
“THE PHOENIX” 
«(Seven Arts Intl 
(For UA Release) 
(Shooting in Berlin) 
Prod.— Michael Carreras 
Dir.—Robert Aldrich 
Jeff panaee Jack Palance, 


Prods.-Hammer Films) 


Martine 


ar 
(iarted Feb. 17) 
“SATELLITE OF BLOOD” 
(Algamated Prods.) 
(Shooting in London) 
Exec. Prods.—Richard 
F. Vetter Jr 
Prods —John Croydon, Robert Day 
Marshall Thompson 
(Started Feb. 24) 
“THE COLOSSAL BEAST” 


Gordon, Charles 






(‘American international Picts.) 
Prod Sert I. Gordon 
Dir Fert I. Gordon 
Sally Fraser. Roger Pace. Dean Parkin, 
Russ Bender, Charles Stewart, Jack 
Kossivn, Bob Garnet, June Burt, Rico 
Alanix, June Jecelyn 
(Started Feb. 24) 
“THE DEFIANT ONES” 
(Stanley Kramer Prods.) 
(For t 
Prod -Dir.—-Stanley Kramer 
Tony Curtis, Sidney Poiter. Theodore | 
Bikel, Cara Williams, Charles McGraw 
Lon Chaney, Lawrence Dobkin, Whit | 
Bissell. Claude Akins, Carl Switzer 


(Started Feb 


“VILLA!” 
‘Artys Films for 20th Fox) 
(Shooting in Mexico) 
Prod Plato Skouras 
Dir James B. Clark 
Brian Keith. Cesar* Romero 
Dean, Rudolpho jHéyas 
(Started March 3) 
“LITTLE MIRACLE” 
(Hugo Haas Prod.) i 
Prod.-Dir Hugo Haas 
Carol Morris, Dick 
Vague am aon 
(Started March 
“ HONG KONG. CONFIDENTIAL’ F 
(Vogue Picts. for UA) 


2%) 


Margia 


Kallman Vera 


Prod. Robert E. Kent 
Di Edward L. Cahn 
Gene Barry, Beverly Tyler, Michael 


Pa 
(Star ted March 6) 

UNISSILE INTO SPACE” 

Regal Films for 30th-Fox) 
Prod Bernard Glasser 
Assoc. Prod —Norman Maurer 
ir Fdward Bernds 
Bill Williams, a Thomas 
Started 


( March 
‘THE BONNIE PARKER STORY” 


Prod Stanley Sheptner 

Dir William Witney 

Dorothy Provine, Jack Hogan, Richard 
Bakalayan, Pat Huston, Carolyn 
Hughes, Jeff Morris, Jim Beck. Made 
line Foy, Ken Lynch, Joel Colin, Joe 
Yrigoven, William Stevens, Frank Ray 

(Started March 10) 


Paul Ellis, for 30 years with the 
Robins Amusement Co. at Warren, 
O., serving as general manager and 
secretary, has left the firm. He had 


been on sick leave recently. During | of rights on 


his employment in Warren, Ellis | 
managed the Robins, Daniel, and 
Ohio theatres, 


| 
Rhonda | 


NEW TRIAL FOR EXHIB 
UNDER ‘OBSCENITY’ RAP | 





Dame Edith Evans, | 


Wilke | 


|\cmmmms Continued f 





| pany,” 





Los Angeles, March 18. 
New trial has been granted Ray- 
mond Rohauer, owner- operator of 
| Core net heatre who was arrest 
led last ¢ 11 for having shown 
asserted “obscene fil: and con- 
victe Feb. 9 Municipal Judge 
Harold Shepherd nted defense | 
attorney Stanley Fleishman’s plea 
vhen Rohauer appeared for sen- 
encing last Friday (14) 
Fleist contended two films 
hown bv theatre were “different 
fre at Re 1 arrested 
unde I city ord ince dealing 
with. obscene play At time of 
Rohaue conviction the prosecu- 
tion held that ordinance was broad 
enough to include motion pictures 
as well as plays 
Films question were pair of 
experimental psychological — pix 
Fireworks” and “The Voices.” 
Brussels Talent 
Continued from page 2 =e 
| tional Days. Also American Ballet 
Theatre, with prima » baile rina Nora 
{Kaye and premier dancer Eric 
Brun heading the company. There 
} also will be Yehudi Menuhin, the 
Juilliard Quartet, the N. Y. Wood- 


the three well- 
winners of the 


and 
American 


wind Quintet 
known 


| Queen Elisabeth competition: Leon 
Fleisher, John Browning, Berl Se- 
nofsky. Also appearing will be 
Rosalyn Tureck, Byron Janis and 


the harpischordis 
and Ralpl 


ts Sylvia Marlowe 
Kirkpatrick. From the 
Metropolitan Opera will come 
Eleanor Steber, George London 
and Negro baritone Robert Mce- 
Ferrin. The Smith College choris- 
ters, the Knox College Choir, the 
Yale University Glee Club and the 
University of Illinois Men’s Glee 
Club will add a significant Ameri- 
can note Also, the U. §S. 7th 
Army Symphony Orchestra from 
Germany. But, in a different field 
the Benny Goodman orchestra, 
Harry Belafonte, Leontyne Price 
and William Warfield will add va- 
riety and balance 

once saw a truly 
“Porgy and Bess.” 


Belgium only 
American opera, 


“Carousel” will now be produced 
and the European premiere of 
“South Pacific’ in Todd-AO, will 
show the lighter side of American 
filmusicals 

The regional theatre, one of the 
more unique developments of | 
American stagecraft, will not be 
forgotten ‘But,” as Mrs. Howard 
emphasized, “our program is not 


yet completed and we expect soon 
to announce additional attractions 
just as representative 
tional cult 
atre, opera, ballet and choral | 
work. We feel that the diversity 
and quality of our cultural presen- 


tations, along with those of other | 
nations, will help to establish at 
the Brussels Exposition a “new di- 


mension” in international coopera- 
tion and international understand- 
ing.” 

iis ros is program, with | 
exce opt ions, will be presented 





few 


in the U. S 'Pavillion’s own audi- 
torium, seating 1,150, equipped 
with the latest technique in light- 
ing, both for stage and auditorium 
itself 








Cameras Roll 


a m\page 3 
theless apparent t! 
its problems with studio overhead 
and a long-range program has not 
been blueprinted 


So far as new pictures are con- 
}cerned, both* RKO and Republic 
| virtually are out of business, 
Warners has started only two new 
| pict ures this year, as compared | 
| with five at this time in 1957. 

It’s further noted that Par has a | 

| substantial cash position to back 
up its'new-pic plans Within the 
; past few days the studio bought 
| two properties that will eventually 
| cost at least $500.000 and could go 
up much higher, depending on the | 
percentage splits 


hese were the unpublished Han 
Suyin novel, “Mountain Is Young,” 
at $400,000 plus a participation, 


and Samuel Taylor's yet-to-be-pro- | 


duced play, “Pleasure of His Com- 
at a minimum of $100,000, 
with possible other payments to be 
in accordance with the Dramatist 
Guild formula which sets the cost 
the basis of the legit- 
er’s gross, 

As one source put it, 
“doen't have to play it tight.” 


Par 





Amusement Stock Quotations 


Weck Ended Tuesday (18) 
Y. Stock Exchange 














of our na-| 
ure in the world of the- | 


at Col has had | 

















America, who was played by Ernie 


1957-'58 Net 
| High Low Weekly Vol. Weekly Weekly Tues. Change 
| in 100s High Low Close for wk. 
173 1114 ABC Vending 36 16148 15% 16 + 4% 
2478 115s Am Br-Par Th 470 1534 17% 1544 + 4 
361% 2314 CBS“A” 205 28% 26 2834 4234 
35142 223g CBS “B”. 124 28 25% 277% +1% 
20144 1158 Col Pix .... 51 15% 1442 1412 —1%% 
195g 133g Decea ..... 418 15% 144% 1454 —1% 
157g «13 Disney 162 193g 171% 19 417% 
115 8124 Eastman Kak. 105 10542 10214 104 ee 
454 318 EMI 84 4\8 4 4 er 
10g «671% $=List Ind. 15 1% 7 - —%M% 
22 1114 Loew’s (<i aoe 1334 13% 13%8 —\% 
914 7 Nat. Thea.... 43 812 848 83% — 
3858 28 Paramount .. 52 3458 33% 335% ome, 5h 
18%g 11 Philco 163 1512 15 15% = 
65 30 Polaroid . 1,082 65 5734 64 +41%4 
40 27 RCA 368 33% 33 33% — 1g 
814 434 Republic 16 614 6% 6% aaa 
13} 4 Rep., pfd.... 9 1058 10% 1058 + ly 
18142 133% Stanley War. 61 1654 16 161% +1% 
2914 1834 Storer an 22% 2214 2254 — \% 
303 195g 20th-Fox . 42 25 24 2414 —l 
2538 15 United Artists 22 1814 18 185% + % 
30% 18% Univ. Pix.... 29 2248 1914 20 —2% 
73 65 Univ., pfd *10 638 68 68 —214 
287%, 1614 Warner Bros. 11 1838 18 18% — 4 
705s 6712 Zenith 55 70% 6814 70 +1 
American Stock Exchange 
414 214 Allied Artists 11 3% 31% 31% — 
1134 6% Assoc. Artists 94 9% 9% 9% 
1% 3g C. & C. Tele. 100 oe) 4% 2 +-1/16 
618 3 DuMont Lab. 106 4% 338 4 + %& 
458 214 Guild Films 83 27% 254 254 — % 
934 554 Nat'l Telefilm 34 6 5% 578 -- 
9 314 Skiatron 54 + 3% 37% — 
834 278 Technicolor 32 4 33% 334 —% 
578 35g Trans-Lux... 2 4 4 4 — 
Over-the-Counter Securities 
Bid Ask 
Ampex 7 ele teva eganan 5144 56l2 +1 
Chesapeake ‘Industries . Pe Pr 1% 2% eo 
Cinerama Prod. Lcamadeee soe aewenae 15% 861% —M% 
DuMont Broadcasting ............- omar 7% 68% + % 
Magna Theatre ...... Pecaweebekassine a 3 3°4 + % 
Official Films .....ccccccces ere 1 138 -- 
Teleprompter. ..ccccccccccccssces aie 4% 4%4 —1%4 
U. A. Theatres ..ccccccscceccesesscccece 5% 55 — % 
* Actual Volume. 
(Quotations furnished by Dreyfus & Co.) 
es Continued from page 5 3 
it later came out the bridge was Screenwriters prexy Frank Nu- 
'to take post-48 pix to tv, so the gent introed the “keynote speak- 
| writers blew it up. er” of the night, exhibitor “Ira C. 
| When the “colonel” struck Babcock” of Theatre Owners of 


in the face, it was with 
ithe budget of “The Old Man and 
the Sea.” Another “Colonel” 
quote: “ ... when I get through 
| with most people, they're through 
| __finished—kaput! Never heard 


“Guinness” 


lfrom again. John Huston, Hal 
Wallis, Doris Day, Darryl Zanuck.” 


Jerry the Grabber 

Another sketch, penned by John 
Michael Hayes, concerned 20th- 
Fox producer Jerry Wald and his 
penchant for buylng properties. 
Carson limned Wald. and Marvin 
Kaplan was the writer in the 
sketch. Among the properties the 
producer bought during this rou- 
tine were a complete set of “early 
love letters” between Dean Martin 
| and Jerry Lewis, which he was go- 
| ing to call “An Affair to Forget,’ 

An Introduction to the Outline of 
| Human Stupidity,” the story of 


RKO and Howard Hughes; “The 
Federalist Papers,” to star Cary 
Grant; two surly memos from Da- 


| vid O. Selznick for $80,000; a copy 
of the Rocicrusians index of Unac- 


|ceptable Films; “Roget’s Thesau- 
| rus”; the Boy Scout Handbook, also 


for Grant; a tome, “Arthritis and 


|Common Sense,” to be Wald’s first 
|musical. Wald himself came on- 
stage at the end to “buy” the 


| skefch—for Grant, of course. 

Shirley MacLaine, Nanette Fa- 

| bray and Mary McCarty starred in 
a Sammy Cahn-Jimmy Van Heu- 


sen skit, “Silvano, Sophia & Gina, 
| the Seven Hills of Rome,” marked 
| by some robust lyrics anent the 


Italian sexpots. 
“The Time Capsule, 
Kanter, 


” by Hal 


| the cornerstone of the Writers’ 
Guild new building. Among ob- 
jects placed in were “unfair lists” 


served in alcohol with a dash of 
vermouth; a map of San Fernando 
Valley, showing the exact loca- 
tion of Seymour Nebenzal, and a 
real live agent donated by the 
agents’ committee, the agent be- 
ing Louis Shurr. 





| Skits were Herbert Baker, 


featured Pat Buttram as a| 
;}cement worker sealing objects in | 


of the guild; an actor’s brain pre- | 


Kovacs. Comedian said he wanted 
to pay tribute to an outstanding 
writer—a Mr. Taradash, subse- 
quently identified as “Irving Tara- 
dash, parking lot attendant of the 
Mickey Hargitay Memorial The- 
atre in East Skouras, Ind., who 
wrote the homeoffice that historic 
memo; ‘Why don’t we put two 
cents worth of meited butter on 
the pepcorn and charge an extra 
dime?’ ” 

He cited statistics to prove the 
industry’s troubles are due to the 
fact “‘you cannot trust an audi- 
ence because an audience is com- 
prised of people,” then suggested 
the answer might be to show pix to 
captive audiences, such as those at 
Alcatraz, Dannemora and Sing 
Sing. 

Jay Adler was seen as a pro- 
ducer, Jesse White as an agent in 
a “Writer’s Agent” sketch which 
evoked laughter. 

George Wells produced the 
awards show, and Danny Arnold 
directed. Writers of the tunes and 
Cahn, 
Diamond, Ken Englund, Julius Ep- 
stein, Melvin Frank, Everett Free- 
man, Ivan Goff, Edmund L. Hart- 
mann, Kanter, Hayes, Norman 
Panama, Joseph Quillan, Ben 
Roberts, George Seaton and Van 
Heusen. Allen Rivkin was general 


chairman of the dinner. 





GREENSBORO VET RETIRES 





M. S. Hill Quits After 29 Years As 
District Manager 


Greensboro, N. C., March 18. 
fontgomery S. Hill, for the past 


29 years district manager for N. C. 
T’ eatres Inc., will retire from that 


post April 1. His successor has not 


been revealed. 


Hill, who has made his head- 


| quarters in National Theater here, 
| has served a territory including 13 


sities and towns in North Carolina 


and Virginia, and Bluefield, W. Va. 
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ee ns / ala ais 


Peyton Place 


BEST PICTURE —JVerry Wa/d 

BEST ACTRESS — Lana Turner 

BEST DIRECTION — Mark Robson 

‘BEST SUPPORTING ACTRESS — Diane‘ Varsi 
BEST SUPPORTING ACTRESS —Hope Lange 
BEST SUPPORTING ACTOR -- Arthur Kennedy 
BEST SUPPORTING ACTOR — Russ Tamblyn 
BEST SCREENPLAY — John Michael Hayes 


BEST COLOR 
CINEMATOGRAPHY — William Mellor 


Ain. Afeair to Remember : 


BEST SONG —Harry Warren, Harold Adamson & Leo McCarey 


BEST COLOR 
CINEMATOGRAPHY — Milton Krasner 


BEST MUSICAL SCORING — Hugo Friedhofer 
BEST COSTUME DESIGN — Charles Le Maire 


Heaven Knows, Mr. Allison 


BEST ACTRESS — Deborah Kerr 
BEST SCREENPLAY — John Lee Mahin & John Huston 


The Three Faces Of Eve 
BEST ACTRESS — Joanne Woodward 


RWBTEUL or RAIAS 


BEST ACTOR — Anthony Franciosa 


A FAREWELL TO ARMS 


BEST SUPPORTING ACTOR -— Vittorio De Sica 


April Love 


BEST SONG —Pau/ Francis Webster & Sammy Fain 


_ Every Oscar nomination BOY ON A DO[PHIN 
means new box-office power! BEST MUSICAL SCORING — Hugo Friedhofer 


VU S AO PRS e THe ENEMY BELOW 
March and April to WAST in on the | BEST SPECIAL EFFECTS — Wa/ter Rossi 
Academy Award telecast slogan: 


“GET MORE OUT OF LIFE - THE MOST EAGERLY AWARDED STUDIO © 
GO OUT IO A MOVIE!” 6 IN THE INDUSTRY TODAY! 

















Be WR: 











Wednesday, March 19, 1958 




















clude Nick Adams, Peter Baldwin, 


Marion Ross, Charles Lane, Jack 
Albertson, Florenz Ames, Harry 
Antrim and most particularly, 
Vivian Nathan. 


Haskell Bogg’s Vista Vision cam- 
era work in black and white is 
sharp and vivid for fullest comedy 
effect, aided by Alma Macrorie’s 
slick editing. Joe Lubin has writ- 
ten two good songs, “The Girl Who 
Invented Rock and Roll” (a novel- 
ty) and “Teacher’s Pet,” both of 
them woven ingeniously into the 


} 
| 








posedly is deserving of a bit of 
sympathy. At least, there’s a hint 
of it in dialogue, even though it 
isn’t seen in his characterization 
Aside from this, he turns in a 
unique and absorbing performance. 
Heston keeps his plight the point 
of major importance, combining a 
dynamic quality with a touch of 
Latin personality. Miss Leigh, 
sexy as all get-out, switches from 


|charm to fright with facility in a 


| 
| 


capable portrayal. Two of the best 
performances come from Joseph 


ynuusical background by Roy Webb.|Calleia and Akim Tamiroff, with 
Art direction by Hal Pereira and | good work done by Joanna Moore. 


Earl 


Sam 


Hedrick, set 


Comer and Robert 


decoration by | Ray Collins, Valentin de Vargas 
Benton, | and Mort Mills. 


Dennis Weaver, as 


ard sound by Hugo Grenzbach and the night man, is fine though ex- 


Vinston 
other technical credits, 


Powe. 


good 


Touch of Evil 


Orson Welles scripts, directs 
and stars with Janet Leigh and 
Chariton Heston. Confusing, 
somewhat “artsy” film. So-so 
prospects, 





Hollywood, March 14. 


producti n. Stars Charlton Heston, Janet 
eigh, Orson Welles; costars Joseph Cal- 


lei \kim Tamiroff; guest stars, Marlene 
Dietrich, Zsa Zsa Gabor. Directed by 
Orson Welles) Screenplay, Orson Welles, 


from a novel by Whit Masterson; camera, 





Russel! Metty; music, Henry Mancini; edi- 
tors, Virgil M. Vogel, Aaron Stell, Pre- 
viewed at the studio, March 13, ’58. Run- 
ning time, 95 MINS, 
Ramon Miguel (Mike) Vargas 
» Chariton Heston 

Susan Vargas ....ccsceivs Janet Leigh 
Hank Quinlan ........06. Orson Welles 
Pete Menzies §.... ..eeee Joseph Calleia 

Unele Jow” Grandi......Akim Tamiroff 
Marcia Linnekar ......... Joanna Moore | 
Pe. - «\  riceenugp eae Ray Collins 
The N Dennis Weaver 


ight Man 


} che Valentin de Varees 
DONWEEGE ......vacseoans Mort Mills 
nt lo Sanchez Victor Millan 
SN <4 Doaientyhounanere Lalo Rios 
Pret Boy . Michael Sergent 
5 ss wirbedkeauwe see Phil Harvey 
Blonde . Joi Lansing | 
SONNE os vicxaclétyteonnies Harry Shannon 
Casey Rusty Wescoatt 
Gang Memt Wayne Tavlor, Ken 
Miller, Raymond Rodriguez 

Ginnie 5 Arlene McQuade 
Lackey Domenick Delgarde 
Your Delinquent oe Basulto 
Jockie Jennie Dias | 
Bobbie Yolanda Bojerquez | 
Lia Eleanor Dorado 
Orson Welles is back at it, play- 
ine himself as writer-director-actor 
and turning out a picture, “Touch 
of Evil.” that smacks of brilliance 


but ultimately flounders in it. The 
Universal release falls in no cate- 


g£orv—it’s not a “big” picture nor 
is it in the exploitation class— 
and must depend solely on star 
names of Welles, Charlton Heston 


and Janet Leigh for boxoffice lure. 
The added “guest” names of Mar- 


lene Dietrich and Zsa Zsa Gabor 
may help, but overall prospects 
look rather slim. 

Welles establishes his creative 


talent with pomp, but unfortunate- 
ly the circumstances of the story 
suffer. There is insufficient orien- 
tation and far too little exvositiog, 
with the result that much of the 
action is confusing and difficult to 
relate to the plot. Taken scene by 
scene, there is much to be said for 


this filmization of Whit Masterson’s | 


| ‘ wave. 
Universal release of an Albert Zugsmith | ture 8 finish, turn to sn 


Leverett are among the | aggerated. 


Spicing up the Albert Zugsmith 
production are a single closeup of 
Zsa Zsa Gabor as a non-stripped 
stripper, a word or two from Jo- 
seph Cotten who's slipped in with- 
out screen credit, and a provoca- 
tive few minutes with gypsy-look- 
ing Marlene Dietrich. Miss Die- 
trich is rather sultry and fun to 
watch, even though it’s somewhtt 
incongruous to see her walk into 
the Mexican darkness at the pic- 
then 
wail, “Adios.” Ron. 


She Demons 


Mediocre adventure 
lower-bracketed with 
From the Unknown.’ 


Hollywood, March 14. 


Astor release of Arthur A. Jacobs pro- 





yarn, 
‘Giant 


| ter’s handsome production for Uni- 


|avuncular chum of neighbor John 
| Saxon, and fending off an acid and 


|gens whose cooking specialty is but- 





duction, Stars Irish McCalla, Tod Griffin; | 


features Victor Sen Yung, Rudolph An- 


ders, Gene Roth, Leni Tana. Directed by | 


Richard E. Cunha; _ story-screenplay, | 
Cunha, H. E. Barrie; camera, Meredith 
Nicholson; editor, William Shea; music, 


Nicolas Carras. Reviewed March 13, 
Running time, 76 MINS 


Pt ee Irish MeCalla 
BeOS BE cccccccecocs Tod Griffin 
Sammy Ching .......... Victor Sen Yung 
Kris Kamara .......000+; Charlie Opuni 
Oe rrr Gene Roth 
BUOEe QUbee cc cccccccsccs Rudolph Anders 

OR ccccoccccsecsdocess ... Leni Tana 





“She Demons” unfolds on a vol- 
canic island where a former high 
Nazi scientist, living in secrecy 
from the world, changes lovely 
maidens into snarling beasts of kill. 
Mediocre film is actually more 
Straight adventure than horror, al- 
though it fits adequately into the 
package top-bracketed by “Giant 
from the Unknown.” 

In a hurricane, the yacht carry- 
ing Irish McCalla, spoiled rich 
man’s daughter, and Tod Griffin, 
leading an expedition to find re- 
ported “animal people,” is wrecked 
on the island and small party, in- 
cluding a Chinese crewman, cap- 


| of art directors Alexander Golitzen 


tured by the scientist's men. The | 


German, who years before set up 
a complete laboratory to find ways 
of developing a perfect race of men 
for Hitler’s Reich, has been trans- 
ferring the beauty of the island 
maidens to his wife’s scarred fea- 
tiires, result of an explosion. In the 
stranded newcomer he sees addi- 
tional beauty for his experiments, 
but before he can complete them 
he’s killed when a volcano rocks 
the isle. 


Principals handle their roles as , 


well as script by Richard F. Cunha, 


' who also directs. and H. E. Barrie 


novel, “Badge of Evil.” Welles’ 
script contains some hard-hitting 
dialogue his use of low key light- | 
ing with Russell is effective, and 
Russell Metty’s photography _ is | 
fluid and impressive; and Henry 


Mancini's music is poignant. 
“Touch of Evil” proves 


But 


g00d picture. 


Within the framework of major! David Koehler. 


it takes | 


permits. Miss McCalla has little to 
do but pout, but Griffin is properly 
heroic. Rudolph Anders is ok 
the scientist and Victor Sen Yung 
is in for comedy relief. 


| Meredith Nicholson's photography | ious “She Demons.” combo 
more than good scenes to make a\ heads technical credits and special | ch 


effects are expertly handled by 


Whit, 


ay aS | of film 


| 


| 





rhe 


across 


situa- 
Hun- 


lines and 
in Ross 


sound 
tions 


gags 
smash 


versal. Debbie Reynolds turns in 
a seemingly effortless performance 
in an amusing May-September-May 
triangle romance with Curt Jur- 
gens and John Saxon. There's 
nothing wrong at Universal City 
that a few pictures like this can’t 
cure 

Basically, the story is not star- 
tling. Jurgens is a retired matinee 
idol now breeding horses at his 
Connecticut farm, playing’ the 





amorous leading lady, Alexis Smith, 
when Miss Reynolds shows up in 
all her girlish charm. Jurgens be- 
gins to feel younger than he should 
and Miss Reynolds is lightly torn 
between the glitter of his mature 
suavity and the glow of Saxon’s 
fresh youth. 

Estelle Winwood is the continu- 
ously sound housekeeper for Jur- 


terscotch pancakes: principal ingre- 
dients, butter and Scotch. Troy 
Donahue is a heavily moody de- 
votee of the Actors Studio school 
of drama. There is a demented 
sea gull which wanders through 
the proceedings for no discernible 
reason except to provide laughs. 
There has to be another reason? 

Edwards’ direction doesn’t allow 
anything to go by the boards, de- 
veloping line and gesture for com- 
edy. 

Jurgens does a slick and profes- 
sional job and Saxon plays for full 
impact. Alexis Smith and Mary 
Astor render strong support, while 
Miss Winwood, Donahue and Hay- 
den Rourke are outstanding. 

Jay Livingston and Ray Evans 


did the adroit title song and it 
sounds like a disclick as Miss Rey- 
nolds does it. The Eastmancolor 
photography by Arthur E. Arling 
points up the story’s moods, set 


against the handsome backgrounds 


and Richard H. Riedel, with set 
decorations by Russell A Gausman 
and Julia Heron. Eileen Younger 
did Miss Reynolds’ gowns, which | 
are knockouts. | 
Frank Skinner's music highlights | 
the comedy, while editing by Mil-| 
ton Carruth is slick and expert, with 
first-rate sound by Leslie I. Carey 
and Frank Wilkinson. Powe. 











Giant From the Unknown 
Okay horror pic for program 
market, packaged with “She 
Demons.” 


Hollywood, March 14. 


Astor release of Arthur A. Jacobs pro- 





duction. Stars Edward Kemmer, Sally 
Fraser, Bob Steele, Morris Ankrum; fea- | 
tures Buddy Baer, Oliver Blake, Joline | 
Brand, Billy Dix. Directed by Richard E. | 
Cunha Story-sereenplay, Frank Hart | 
Taussig-Ralph Brooke camera, Dick 
Cunha; music, Albert Glasser. Reviewed 


March 13, 58. Running time, 77 MINS. 


Wayne Brooks Edward Kemmer 
Janet Cleveland . Sally Fraser 


Vargas, the Giant Buddy Baer 
Profesror Cleveland Morris Ankrum 
Sheriff Parker Bob Steele 


Ann Brown . Joline Brand 
“Giant from the Unknown” car- 
ries enough shocker treatment to 
make it an okay entry for the pro- 
gram market catering to this type 
Subject matter is imagina- 
tive and characters are well devel- 
oped. Packaged with less-meritor- 
has a 
ance of showing fair returns, 
Theory of life in suspended ani- 
ation is given a strong play in 





m 





Screaming Mimi 





Psychological meller with 
Anita Ekberg as the femme 
lead; a dualler. 


Columbia release of a Sage (Harry Joe 
Brown, Robert Fellows) production. Stars 
Anita Ekberg, Phil Carey, Gypsy Rose 
Lee; features The Red Norvo Trio, Harry 
Townes, Linda Cherney, Romney Brent. 
Directed by Gerd Oswald. Screenplay, 
Robert Blees, based on book by Fredrick 


Brown; camera, Burnett Guffey; editors, 
Gene Havlick, Jerome Thoms; music. 
Mischa Bakaleinikoff. Tradeshown N.Y 
March 6, ’58. Running time, 79 MINS, 

Virginia Wilson Anita Ekberg 
Bill Sweeney Phil Carey 
Joann Mapes ._.....++.. Gypsy Rose Lee 
Dr. Greenwood Harry Townes 
Fee Linda Cherney 
Charlie Wilson Romney Brent 
Capt. Bline Alan Gifford 
Walter Krieg Oliver McGowan 
Red Yost Red Norvo 


Stephen Ellsworth 
Vaughn Taylor 


Roal Reynarde 
nts i Frank Scannell 


Paul 

With a nightclub background and 
Anita Ekberg as the femme lead, 
“Screaming Mimi” would appear to 
have a strong audience interest. 
But this psychological meller fails 
to rise above the calibre of a typi- 
cal “B” programmer and its b.o. 
destiny lies in the duals. 

Based on the book by Fredrick 
Brown, the Robert Blees screen- 
play has a pulp quality that is 
scarcely improved by the stock di- 


jrection of Gerd Oswald and the 


to. PICTURES VARIETY 
ix Hi , Feel this Arthur A. Jacobs production, Juvenile Jungle 
ane . a | This Happy Feeling *h deals with a brutal Spanish (NATURAMA) 
= . C’SCOPE) which dea vi E vr ssa I 
” ‘ (COLOR—C’S 7 conquistador of gigantic propor- 
Film Reviews Part slapstick, part romantic | tions coming back to life after Pav. | Billed with “Young and Wild” 
- stator ‘ ing “slept” for 900 years. ;| in an effective teenage combo 
comedy. Should get healthy re- ; ™ » scientific world : . 
. - - theory which the scié i ‘ Shoul o well in adoles 
. —= Continued from page 6 turn on good b.o. values. attributes to lower forms of life is | a escent 
" tacti 4 irecti e oan a : -onceived in the Frank Hart} ee 
leacher’s Pet | action, Welles direction moves | Holly wood March 14. well : Ral h Brooke screenplay. 

' n fr ound | With reasonable motivation, filling| Universal release of a Ross Hunter pro- | Taussig-Ralp cihaars akan Se Hollywood, March 14. 
ee Saeed the picture with emotional touches | ductio: rs Debbie Reynolds, Curt | Opening reels are rather slow but! Republic release of a Coronado Pro- 
the country, using them and the | P ~pted On the | Jurgens hn Saxon; co-stars Aiexis| 4 fast pace later is reached by di- duction. Producer, Sidney Picker. Stars 
local product to add authenticity |that can be accepted. . Smith, Mary Astor; features Estelle Win- | 4 78S) Tot 0° nha Corey Allen; features Rebecca Welles, 

‘arth aa ‘ene Seaton | fringe, however, Welles has drawn wood, Tr« Donahue, Hayden Rorke, also rector Richar¢ = . Richard Bakalyan, Anne Whitfield, Joe 
OF ey eee a few eccentric characterizations | with Gloria Holden Alex Gerry Joe Principals are Morris Ankrum, | pi Reda; with Joe Conley, Walter Coy, 
does not overdo it, fortunately, or | 4 2 sing. are dis-| Flynn. Alexander Campbell, Clem Fuller. | | archaelologist searching for Taggart Casey, Hugh Lawrence, Leon 
lay it cute. The real newspaper- | that, although amusing, are ¢ Produced Ross Hunter. Directed by | an archaeloiogist  sear< how | Tyler. Harvey Grant, Louise Arthur. Di 
did are handled nat-|turbing to the flow of action. Blake rds. Screenplay, Blake Ed-|traces of the Spanish giant, whom | \eucr, “William Witney; screenplay, 
men ‘and women) are handlec nat- | : fallen 06 wards the play For Love of| phic research indicates died in the| arthur T. Horman; editor. Joseph Har. 
urally and at a minimum so their| In his role as actor, Welles por- | yey) ip Hugh Herbert, produced | California mountains: his daughter, | rison; music, Gerald Roberts; sound, Dick 

esence, while effective for ex-|trays an American cop who haS | on the stage by Bernard Straus; camera, valitornia ‘dw -d Kemmer, Tyler, Sr. Previewed March 11, 58. Run- 

p : 2 : 7 Ce f- | Arthur E. Arling; music, Frank Skinner; | Sally Fraser; and Edwarc € ’| ning time: 69 MINS. 
ploitation purposes, does not mat-|the keen reputation of always get-| Arthur FE. Arline: eee oeeviewed in s scientist. Kemmer has al- . 
ter or become an inside joke. Th’s|ting his man. Before you know it,! poliywood, March 7, ’58. Running time, bg youns = 4 a lizard, buried in. the Hal McQueen waMatnxd ees rene? fnen 
and other newspaper touches are | he’s hot on the trail of — 92 MINS ' ‘ ” reat? agg Pan a ae 5 bist ote athe a neue is Welies 

' . q ile . a Ww smither- | Janet Bla} lebbie Reynolds . b iy . Carol a ee Whitfie 
authentically wane oa = scoundrels “— blew no ~~ ot 2 Preston Mitchell Curt Jurgens | stored to life, and he and Ankrum )tyn E oe Reda Hae _— Di meas 
point seems to be made that the|eens the wealthy “owner Tac, | Bill Tremaine John $3x00 | hit upon the theory that the by-| puke 0 2°022220222: . Joe Conley 
only Kind of daily Ee ta “tae small Mexican season we. —_ oe tee 4 — _— zone " conmmiateder may have re-!/John Elliot .............. Walter Coy 

j tain > : js lowig { > Mexicz v- | Mrs. Tren Mary Astor | § genes Th. saith aan eee Tagg: ase 
sible of success these cays “is ne ton, a bigwig in the be aa ape ah a Sly... Estelle Winwood | peated this process. The giant's re- eeeermenEa tones ode eaore suai Uareneees 
“Love Nest Sex Slaying” variety, a ernment, just happens to be around | 7rs. Sur Troy Donahue | +n Jeads to murder before he is! Usher |... Leon Tyler 
view that seems open to debate. | with his new American bride, Janet | mr. Bo H yen Oe | killed Pete Harvey Grant 

Gable frankly mugs through | Leigh, and gets himself rather in- ag ede Oe ee | a” lelivers well and An-, ™*- Elliot Louise Arthur 
many of his comedy scenes and it | volved in the proceedings, feeling | pe Cotter é Joe Flynn|, Kemmer ce ely presents the sci- : i 
is effective ow comedy. He is also|the dynamiting has something to | Briggs Alex: nder Campbell wom goonies Py noe rodigy Republic Pictures has come up 

tiv y. ‘ J : Ae agiedtan fa tn. | George Clem Fuller | entific theory that come: _ with a pair of teenage exploitation 
strong in nis serious scenes, his|do with a narcotics racket he’s is hg | “ . ees uistador. real- , - tga 
lationship with his staff and its | vestigating. When Heston discovers ae s d the case of the conquistz meer, | DIX with the essentials to lure hich 
oh M D h ppar- | Welles “always gets his man” be- Delightful comedy, strongly and | jctically enacted by Buddy , taf school trade. Coronado’s produc- 
roblems liss Day, who appar- : ways ye - , saa P iiss Fraser offers attractive distaff ° ‘ : ” © 

: itly can do almost any kind of a/| cause he plants evidence for some-| happily reminiscent of the zany | Miss Fraser offers sre age ea tion, “Juvenile Jungle” smacks of 

role is as bright and fresh as alone else to find, he starts a go0d/ school of the 30’s, “This Happy | parent, ene Dooded sheriff inves- adolescent crime, drinking and a 
‘ -. } hie sults. | a ‘ : ays a hard-headed § ’ : foil , i 

newly set stick of type. ‘deal of trouble —— oe Feeling’ should rack up strong | P rating murders in the neighbor- hint of sex—all well ge aye Ah 

Gig Yous Oe a Py Seman canetien etaaetl- response to its potent ingredients | hood. Joline Brand is thé pretty pat Bg Rte wig = — _ 

unnies ome i ne | being accus = er , . ered ate ier victi ; oy # it : 
funniest = —.. —s P, a|ted by Welles, the timely death of of humor deftly manipulated with | murder V ictim. ets double billing with “Young and 
= ial see or ae san ‘possible | Welles himself and a complete, wholesome sex | Technical credits oe Kn Wild” (reviewed herewith), the 

arcla laste . ns , | . > , : : . srce create aer’s |, ; : } 
laugh. Miss Van Doren is seen| shakeup of the whole town. | Blake Edwards’ direction of his | dled. Jack — “ha oo Dick | fm should ring loudly in teenage 
briefly but importantly and others! Off his rocker since his wife was own screenplay, from F. Hugh Her- nos meres De vane: makes the ‘Situations. 

in the large cast who score in-| murdered years ago, Welles sup-_| bert’s play, “For Love or Money,” | Cun OF tie fa Whit. Sidney Picker’s production val- 

liberally sprinkled with sight and | most of the subject. 


ues frequently show the picture's 
low budget, but the overall effect 
actually in indicative of a fairly 
well-produced film. William Wit- 
ney’s direction is stable, having 
put his young thesps through their 
paces with a sure hand. Arthur T. 
Horman penned the script with a 
feeling that, at the very least, will 
keep young moviegoers absorbed 
from beginning to end. 

Toplined is Corey Allen, and he 
does quite well, combining under- 
playing with highly wrought action. 
As a cunning hoodlum who turns 
good, he obviates most cliches in- 
herent in the part he plays, turning 
in a good performance. The cast 
boasts a number of fine portrayals, 
with most effective jobs turned in 
by sexy Rebecca Welles, Richard 
Bakalyan, Joe Di Reda and Anne 
Whitfield. 

All the youngsters except Allen 
are involved in a gang with big 
ideas. The teenage mobsters, in 
meeting Allen, realize his ideas 
are even bigger and are hopped up 
to join forces for a big payoff, all 
of which suits Allen just fine. He 
maneuvers a meeting with the 
daughter of a well-to-do store own- 
er, anticipating the day he and his 


jcohorts can fake a kidnapping to 


cast’s mechanical performances. 
Yarn concerns the hunt for the 
murderer of a San _ Francisco 
stripper. } 
As per tradition, script has a 
newspaper columnist who runs 


down all the clues long before the 
slow-witted police get wind of 
them. He's portrayed by Phil 
Carey who makes a good stab at 
going through the motions. His 
reportorial chores introduce him 
to Miss Ekberg, an exotic at a 
Frisco strippery run by Gypsy Rose 
Lee. 

After Miss Ekberg is superficial- 
ly wounded by an unidentified as- 


| 
| 


Sailant, Carey is reminded of the| 


earlier murder. Key clue is a nude 
statue of a frightened woman, 
otherwise known as “Screaming 
Mimi.” Running down his lead, the 
columnist uncovers Miss Ekberg’s 
history as a mental patient with a 
homicidal fixation and the rest is 
obvious. 

There are a few scenes of Miss 
Ekberg in scanty garb. These may 
offer an exploitable touch to show- 
manly inclined exhibitors. Her per- 
formance, for the most part, is an 
uninspired one with possible excep- 
tion of some romantic bits with 
Carey. Miss Lee has relatively lit- 
tle to do as the nitery proprietor. 
Also involved in this Columbia re- 
lease, among others, 
Townes, suitably menacing as Miss 
Ekberg’s doctor-manager; Romney 
Brent, okay as Miss Ekberg’s sculp- 
tor-stepbrother; Linda Cherney, a 
nitery entertainer, and vibe player 
Red Norvo as himself. 

Physical values of the Sage Pro- 
duction, turned out by Harry Joe 
Brown and Robert Fellows, . be- 
speak a low budget. Burnett Guf- 
fey’s camerawork is good, especial- 
ly in the outdoor scenes. Editing 
of Jerome Thoms and Gene Hav- 
lick is standard as are the music 
conducted by Mischa Balaleinikoff, 


Cary ODell’s art direction and|ally high quality for this ty 
i production, H 


other technical credits. Gilb, 


| 


| 
|abandon and considerable ability 
| while her suito~* haven’t a chance 
|other than to flex their muscles. 
|Seript, direction, production qual- 


| walking the streets 
| Greece. 


are Harry | 


| 


| Copy, 


become sole owners of the mer- 
chant’s safe keepings. As one might 
suspect, Allen falls for the girl and 
the respectable life she leads, ulti- 
mately trying to end the fracas 
and, in so doing, gets shot full of 
holes by his former friends. There’s 
every indication he'll live through 
the ordeal and may even up with a 
gentle wife and a lawful! life. 
Ron. 





La Venere di Cheronea 
(The Venus of Cheronea) 
(FRANCO-ITALIAN) 

Rome, March 11. 


Euro International Films release of a 
Prora-Faro-Rialto Film co-production. 
Stars Belinda Lee, Massimo Girotti, 
Jacques Sernas; features Claudio Gora, 
E. Parv, Jean Chevrier, Camillo Pilotto. 
Directed by Victor Tourianski, Giorgio 


Rivalta. Screenplay, Federico Zardi, D. 
Damiani; camera, (Ferraniacolor-Total- 
scope). Arturo Gallea. At Cinema Gal- 


leria, Rome. Running time, 94 MINS. 

Afrodite Belinda Lee 
Praxiteles Massimo Girotti 
Claudio Jacques Sernas 


Straightforward triangle tale cen- 
tering around a beautiful girl who’s 
said to have inspired Praxteles’ 
greatest sculptures, this might 
make a good exploitation entry in 
the U.S. though color print costs 
may mitigate against this. 

Two men are in love with Be- 
linda Lee: the sculptor, Massimo 
Girotti, needs her as his model, and 
Jacques Sernas, a warrior whom 
the sculptor hides from the author- 
ities. She tries to escape with the 
latter, but he’s wounded. They 
are separated, and she winds up 
of ancient 


While Miss Lee’s rugged suitors 
pine away through the picture, the 


| Camera remains focused on her at- 
| tributes, 


displayed in various 
forms of garb. The censor obvi- 
ously has been at work on the local 
and trouble may be ex- 
pected elsewhere. 

The actress plays.the role with 


ity (including some impressive bat- 
tle scenes), and lensing in a muted 
Ferraniacolor all add up to unusu- 
pe of 
awk. 
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-rue BROTHERS 
KARAMAZOV 


It’s the new box-office 
champ in Variety’s na- 
tional box-office survey, 
thrilling audiences from 
Coast to Coast. The most 
publicized attraction of 
the vear, with LIFE 
Magazine devoting 8 
colorful pages and cover 


to M-G-M’s blockbuster. 
* 


M-G-M presents “THE BROTHERS 
KARAMAZOV” starring YUL BRYN- 
NER + MARIA SCHELL + CLAIRE 
BLOOM «+ Lee J. Cobb + Albert Salmi 
and co-starring Richard Basehart + with 
William Shatner + From the Novel by 
Fyodor Dostoyevsky * An Avon Produc- 
tion * In Metrocolor + Screen Play and 
Direction by Richard Brooks « Produced 
by Pandro S. Berman 





“9 SELLING 
v4 YOUTH! 





Out of 4 pictures featured in current 


"MERRY 
ANDREW" 





20-year, all-time record 
set first week of Singapore 
World Premiere. A fore- 
cast of its draw. Be sure 
you’ve got one of the 
nationwide Easter book- 
ings for Danny’s happiest 
holiday show. Launched 
at Exchange City Theatre 


Previews. Big campaign! 
+ 


M-G-M presents A Sol C. Siegel Pro- 
duction starring DANNY KAYE in 
“MERRY ANDREW” © co-starring 
Pier Angeli + Baccaloni » Noel Purcell 
Robert Coote with Patricia Cutts 
Screen Play by Isobel Lennart and I.A.L. 
Diamond + Based on a Story by Paul 
Gallico + Music by Saul Chaplin + Lyrics 
by Johnny Mercer + Choreography by 
Michael Kidd + In CinemaScope and 
Metrocolor + Associate Producer Saul 
Chaplin + Directed by Michael Kidd 








“Seventeen” Magazine, (reaching 3,144,000 
young readers) 3 are M-G-M. The Industry 
Survey says Youth is your bread and butter. 
They're reading about these Big M-G-M Hits! 


SEVEN HILLS 
OF ROME" 





No wonder “Seventeen” 
recommends it for young 
people. It’s packed with 
youth appeal, rock ’n roll, 
romance, songs galore. 
Mario Lanza at his win- 
ning best introduces a 
gorgeous new beauty 
from Italy, sensational 


Marisa Allasio. 
* 


M-G-M presents MARIO LANZA in 
“SEVEN HILLS OF ROME” «* co- 
starring Renato Rascel + Marisa Allasio 
with Peggie Castle + Screen Play by 
Art Cohn and Giorgio Prosperi + Based 
on a Story by Giuseppe Amato + Filmed 
in Technirama® + A Product of Techni- 
color + Produced by Lester Welch* Directed 
by Roy Rowland: A Le Cloud Production 


MGM 
BACK ON 


TOP IN 
58! 
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‘Kwai’ Gigantic $35,000, 
Buff; ‘Witness’ 106, 3d. 


] 
Buffale, March 18. | 
gest strength being displayed | 
ion is by the holdovers | 
h there is one blockbuster, 
on River Kwai,” rated ter- 
Century opening week. 
is fairly good at Para- | 
ount. ‘Lady Takes Flyer” shapes | 
ish at Lafayette. “Witness for 
cution” looms terrid in third 
the Buffalo. 
Estimates for This Week } 
Buff Loew) (3,500; 70-$1.25) 
— Witness for Prosecution” (UA) 
(3d Rousing $10,000. Last 
week, $16,000 


Paramount (AB-PT) (3,000; 70-90) 


rille I 


—"“Cowboy (Col) and “Brothers 
Dico Col). Good $10,000. Last | 
week, “Long Haul” (Col) and “Deci- 


sion Sundown” (Col), $11,000. 

Center (AM-PT) (2,000; 70-90) — | 
“Great to Be Young” (Indie) and 
“Iron Sheriff” (UA), Modest $8,000 


Last week, “Farewell to Arms” | 
(20th) (5th wk-9 days), $9,500 at 
$1.25 top 


Lafayette (Basil) (3,000; 70-90)— 
“Lady Takes a Flyer” (U) and “The 


Violators” (U). Sluggish $8,000. 
Last week, “Missouri Traveler” | 
(BV) and “Up in Smoke” (AA), | 
$7,000 | 


Century (UATC) (2,900; 70-90)— 

on River Kwai” (Col). 
$35,000. Last week, “Sing 
(20th) and “Unknown 
20th), $6,000. 


“Bridge 
Mighty 
Boy, Sing” 
Terror” 


‘Summer Love’ Lofty 
6G, Omaha; ‘Wind’ 4G 
Omaha, March 18. 
Biz is lagging all down the line 
at first-cuns this session. “Summer 
Love” looms as fanciest entry 
ylaying at the Omaha. “Wild Is 
Vind" is slick at the Brandeis but 
“Underwater Warrior’ is modest 
at the State. “Farewell To Arms” 
is below par in third session at the 
Orpheum 
Estimates for This Weck 
Brandeis (RKO) (1,100; 75-90)— 


“Wild Is Wind” (Par) and “That 
Night” it Fast $4,000. Last week, 
“Witness for Prosecution” (UA) 
(2d wk), $5,000. 

Omaha (Tristates) (2,066; 75-90) 
— “Summer Love” (U) and “Big 
Beat” (U). Lotty $6,000. Last week, 
“Gift of Love” (20th) and “Am- 
bush Cimarron Pass” (20th?, $5,000. 


Orpheum (Tristates) (2,980; 90- 


$1.25)—"Farewell to Arms” (20th) 
(3d wk). Fair $5,500, Last week, 
$7 Oov 


State (Goldberg) (850; 75-90) — 


“Underwater Warrior” ‘M-G). | 
Fairish $3,000. Last week, “Rain- | 
tree County” (M-G) (4th wk), 
$4,000 at $1.25 top. 

Continued from page 9) 
days), hit fine $17,000. The 12th 


ful! week was $20,000 
Sutton (R&B) (561; 95-$1.75) — 





“Desire Under Elms” (Par) (2d } 
Wk’. First round ending tonight | 
(Wed ooks like great $16,590 or 


close } 
Prans-Lux 52d St. (T-L) (540; $1- | 
$1.90 ‘Lovemaker” (T-L) 


(2d | 
wk. Initial round finished Sunday | 





(16) was big $10,500. In ahead, | 
“Old Yelle: BV) (llth wk-5) 
days), $3,500 

Victoria (City Inv.) (1,060; 50-$2) 
- \ Paradise’ (UA) (3d wk). | 
This trame ending tomorrow 
(Thurs.! looks like mild $9,000 or 
es second was $11,000. “Run 
Silent, Run Deep” (UA) opens 
March 27 

Warner (SW -Cinerama) (1,600; | 
$1.80-$3.50 “Search For Para- 
dis Cinerama) (26th wk). The 
25th me finished Saturday (15) 
- fine $25,200. The 24th week, 

World (Times) (400; 95-$1.50) — 
“y e | Much Too Beautiful” | 
(Ellis) (9th wk). The eighth round | 
ended Sunday (16) held at fancy | 
$5,600, same as seventh week 





SAN FRANCISCO 


Continued from page 8) 





suc ke $2,500. Last week, “Rain- 
tre inty (M-G) (11th wk), | 
$3.8 | 
Presidio (Hardy-Parsons) (774; | 
$1.25-$1.5¢ Passionate Summer” 
(Indie Neat $3,200. Last week, 
“Nove \ffair’ (Cont) (2d wk), 
$3,000 
Vogue (‘S. F. Theatres) (364; | 
$1.25)—“Golden Age Of Comedy” | 
(Indie) (5th wk). Big $4,200. Last 


week, $4,700 
Coronet (United 
(1,250; $1.50 - $3.75) “Around 
World In 80 Days” (UA) (64th wk). 
Okay $11,500. Last week, $12,000. 


California) 


| “Girl in Black” 2d wk). 


LOS ANGELES 


(Continued from page 8) 
“Narcotics Story” (Indie), $6,400. 
Hawaii with Orpheum, “Quiet 
American” (UA) (Ist multi-run), 
“Lady of Vengeance” (UA), $7,100. 

Orpheum, New Fox, Uptown 
(Metropolitan-FWC) (2,213; 765; 
1,715; 90-$1.50)—“‘Young and Wild” 
(Rep) and “Juvenile Jungle” (Rep) 
Minor $8,500. 

Los Angeles, Fox Beverly, Loy- 


ola, Vogue (FWC) (2,097; 1,170; 
1,248; 825; $1.25-$2.40)—‘Long, 
Hot Summer” (20th). Mighty 
$48,000 or a bit more. Last week, 
Los Angeles, New Fox, Vogue 
“Peyton Place” (20th) (8th wk, 
Los Angeles; 13th wk at others), 
$13,300. 


El Rey (FWC) (861; 90-$1.50)— 
“Three Faces of Eve” (20th) and 
“Hatful of Rain” (20th) (reissues). 
Lazy $2,200. Last week, ‘Brothers 
in Law” (Indie), $1,000. . 

Warner Beverly (SW) (1,612; 90- 
$1.50)\—"Golden Age of Comedy” 
(DCA) (2d wk). Poor $2,800. Last 
week, $4,000. 


Pantages (RKO) (2,812; $1.25- 
$2.40) — “Brothers Karamazov” | 
(M-G) (3d wk). Okay $15,500. 


Last week, $18,400. 
Four Star (UTAC) (868; 90-$1.50) | 


—‘Bonjour Tristesse” (Col) (5th 
wk). Oke $3,000. Last week, 
$3,500. 


Fine Arts (FWC) (631; 90-$1.50) 
—"“All At Sea” (M-G) (5th wk). 
Mild $2,500. Last week, $3,200. 

Hollywood Paramount (F&M) 
(1,468; $1.25-$2.40) — “Sayonara” 
(WB) (12th wk). Strong $17,000. 
Last week, $17,300. 

Egyptian (UATC) (1,503; $1.25- 
$3.50)—“Bridge on River Kwai" | 


(Col) (13th wk). Socko $19,700. 
Last week, $18,000. 
Warner Hollywood (SW-Cine- 


rama) (1,384; $1.20-$2.65)—‘Seven 
Wonders of World” (Cinerama). | 
Started 41st wk Sunday (16) after | 
big $17,800 last week. 

Carthay (FWC) (1,138; $1.75- 
$3.50)—“Around World in 80 Days” | 


(UA) (65th wk). Torrid $19,000. 
Last week, $17,700. | 

Crest, Sunset (Lippert-Cohen) 
(800; 540; $1.25-$1.50) — “Bride 
Much Too Beautiful” (Indie) (3d 
wk). Good $3,500. Last week, 
$4,500. 





CHICAGO 


(Continued from page 9) 

Fine $25,000. Last week, “Farewell 
To Arms” (20th) (7th wk), $18,000. | 
Palace (SW-Cinerama) (1,434: 
$1.25-$3.40) — “Seven Wonders of 
World” (Cinerama) (65th  wk).! 
Sturdy $15,000. Last week, $15,200. 

Roosevelt (B&K) (1.400; 75-90)— | 
“Paths of Glory” (UA) and “Man | 
on Prowl” (UA). Sock $20,000. Last 
week, “Missouri Traveler” (BV) 
and “‘LaFayette Escadrille’ (WB), 
$14,000. | 


State-Lake (B&K) (2,400; 90- 
$1.80)—"‘Bridge on River Kwai” 
(Col). Wham $68,000. Last week, 


“Cowboy” (Col) (3d wk), $15,000. 
Surf (H&E Balaban) (685; $1.50) | 
—"Golden Age of Comedy” (DCA) | 


;and “Fields Festival” (Teitel) (4th 


wk). 
$5,300. 

Todd's Cinestage (Todd) (1,036; 
$1.75-$3.30)—“Around World in 80 
Days” (UA) (50th wk). Sturdy 
$17,200. Last week, $17,800 

United Artists (B&K) (1,700; 90- 
$1.50)—“Witness for Prosecution” 
(UA) (5th wk). Great $16,000. Last | 
week, $20,000. 

Woods (Essaness) (1,200; 90- 
$1.50) “Brothers Karamazov” (M-G) 
(2d wk). Brisk $26,000. Last week, 
$37,000. 

World (Indie) (606; 90)—‘'Two 
Loves Had 1” (DCA). Sluggish 
$2,500. Last week. “Scarlet Week” 
(Indie) (2d wk), $3,000. 


PHILADELPHIA 


(Continued from page 9) 
(11th wk). Oke $7,500. 
$8,500. 

Randolph (Goldman) (1,250; 65- 


Warm $4,000. Last weck, 





Last week, 


$1.25)—“Bridge on River Kwai” 
(Col). Giant $50,000. Last week, 
“Wild Is Wind” (Par) (2d_ wk), 


$13,000. 

Stanley (SW) (2,900; 99-$1.80)— 
“Witness for Prosecution” (UA) 
(5th wk). Trim $14,000. Last week, 
$17,000. 

Stanton (SW) (1,483; 99-$1.49)— 
“Legend of Lost” (UA) (6th wk). 
Fair $5,500. Last week, £5,000 

Trans-Lux (T-L) (500; 99-$1.80)— 
“Brothers Karamazov” (M-G) (2d 
wk). Loud $15,000. Last week, 
$20,500. 

Viking (Sley) (1,000; 99-$1.49)— 
“Seven Hills of Rome” (M-G) (6th 


wk). Okay $6,000. Last week, 
$7,000. 
World (Pathe) (500; 99-$1.89)— 


Slow $2,- 
100. Last week, $1,500 in 4 days. 


‘Glory’ Lush $12,000, 


Denver; ‘Kwai’ 24G, 2d 


Denver, March 18. 

“Bridge on River Kwai” is still 
pacing the city with another ter- 
rific session in second round at the 
Center Naturally, it is holding 
again Cowboy” is rated fairly 
good at the Denver, and will have 
a brief holdover “Paths of 
Glory” shapes fancy at Paramount 
but “Safecracker” is very slow at 
Orpheum. Snowstorm last Sunday 
hurt biz all over town 

Estimates for This Week 

Aladdin ‘Fox) (1,400; 70-90)— 
“Miracle of Marceline Indie) (3d 
wk). Good $4,000 Last week, 
Same. 

Centre (Fox) (1,247; 90-$1.25)— 
“Bridge River Kwai” (Col) (2d 
wk Great $24,000 Last week, 
$32,000 

Denver Fox 2.586; 70-90)— 
“Cowboy Col) and “Crash Land- 
ing Col Good $13,000. Last 
week, “Missouri Traveler” (BV), 
$7,000 

Orpheum (RKO) (2,596; 70-90)— 
“Safecrackel M-G) and “I Ac- 
cuse” (M-G). Sad $5,500. Last 
week, “Saddle Wind’ (M-G) and 
“World Was His Jury” (Col), $9,000. 

Paramount (Wolfberg) (2,200; 
70-90)—"Paths of Glory” (UA) and 
“Lady of Vengeance” (UA). Good 


$12,000. 
Prosecution” 


Last week, “Witness for 
UA) (3d wk), $11,000. 


BOSTON 


(Continued from page 8) 
Tide” (U). Good $12,000. Last 
week, “Tarnished Angels” (U) and 
“Escape From Red Rock” (20th), 
$14,000 

Metropoliten 
$1.25)—“Jolson Story” (reissue). 
Slow $7,000. Last week, “Gift of 
Love” (20th) and “God Is My Part- 
ner” (20th), $9,000. 

Paramount (NET) 





(NET) (4,357; 90- 


(1,700; 60- 


$1.10)—"Brain From Planet Arous” | 


and 
Nice $13,000. 
of Bernadette” 


(Indie) 
(Indie), 
“Song 
$6,000. 

Pilgrim (NET) 
“Darby's Rangers” 


(reissue), 


(1,000; 65-95)— 
(WB) and “Man 


From God's Country” (AA) (reis- 
sue) Oke $6,000. Last week, 
“Winchester 73” (U) and “Criss 
Cross” ‘(Ll reissues), same. 


Saxon (Saxon) (1,100; $1.50-$3.30 
—‘‘Around World in 80 Days” (UA 
49th week Big $15,000. Last 
week, $16,000. 

Trans-Lux (Trans-Lux) (730; 75- 
$1.10)—"Fedra” (Times) and “For- 


bidden Desire” (Indie). Good 
$6,000. Last week, “Wife For 
Night” (Indie) and “The Bed” 


(Indie) (2d wk), $4,000. 

Orpheum (Loew) (2,900; 75-$1.25) 
—"Don't Go Near Water” (M-G) 
(5th wk) Good $11,000. Last 
week, $15,000 

State (Loew) (3,600; 75-$1.25)— 
“Witness For Prosecution” (UA 
(4th wk) Torrid $15,000. Last 
week, $18,000 

(Continued from page 8) 
to come out because of multiple- 
nabe run 

Penn (UA) (3,300; 80-$1.25)— 
“Brothers Karamazov” (M-G). 
Only thing downtown doing any 
biz. Should easily get great $20,- 
000, and certain h.o. Last week, 
“Witness for Prosecution” (UA) 
(3d wk-10 days), $15,500. 

Squirrel Hill (SW) (900; 99-$1.25) 
—‘God Created Woman” (Kings) 
(13th wk Will come in with 


close to $4,000, sensational at this | 


stage of run. Last week, $4,500. 


Stanley (SW) (3,800; 80-$1.25)— 
“Deep Six” (WB) Alan Ladd) 
doesn’t mean much at the wickets 
here So-so $7,500 looms. Last 
week, “Old Yeller” (BV) (4th wk), 
$7,000 

Warner (SW-Cinerama) (1,000; 
$1.25-$2.40!\—“‘Search for Paradise” 
(Cinerama) (23d wk). Hitting over 
$15,000, biggest week of entire 
run. Closes Saturday (22), house 


reverting to conventional films on 
March 28 with the oldie, “Snow 
White” (BV). Last week, $10,400. 

WASHINGTON 

(Continued from page 9) 
high scale for grind. Last week, 
“Bonjour Tristesse” (Col) (6th wk), 
$3,500 


Uptown (SW) (1,100; $1.25-$3)— 
“Around World in 80 Days” (UA) 


(50th wk Fancy $12,000. Last 
week, $10.500 
Warner (SW-Cinerama) (1,300; 


$1.20-$2.40'\—“‘Search for Paradise” 


(Cinerama) (10th wk). Pleasing 
$10,000 after $9,000 last 
Stays. 


“Teen-Age Monster” | 
Last week, | 











Capsu 








| has killed his best friend. Women 
lactually best both these men and 


both get their comeuppance. How- | 


ever, film is haltingly directed and 
acted. It rarely gets the needed 
tension. 

Charles Vanel gives heavyweight 
thesping to the old underworld 
character while Bella Darvi is a 
fine foil. However, this is a sec- 
ondary gangland film way below 
| Yank par and of little chance for 


American marts. It is technically 

well done and location shooting 
helps Mosk. 
Rome, March 11. 

iL COCCO DI MAMMA (Mamma’s Boy) 

(ITALIAN). Warner Bros. release of a 

Pallavicini-Bistolfi production. Stars Inge 

Schoener, Maurizio Arena; features 


Edoardo 
Carotenuto, 
Directed by 
Massimo Franciosa 
camera, Guglielmo Mancori; editor, 
| Lionello Massobria. At Capranica, Rome. 
Running time, 108 MINS. 


| One of many similar “Roman” 
| items, principally intended to cash 
in on Italian run, this manages 
some colorful moments in telling 
| tale of neighborhood hero who en- 
|ters prizefighting game but loses 
;}out because he’s afraid his face 
will be disfigured. His gal’s advice 
| finally wins out, and he fights and 
| wins. 

Embroidery on this plot outline 
furnishes pic’s better moments in 
life and the ro- 
}mance between the boy, Maurizio 
| Arena, and the girl, Inge Schoener. 
| Latter shows ability and looks far 
and away above her current mate- 
rial. Technical credits are standard. 

Tawk. 


Leda Gloria 
Mauro Moi 
P 


Virgilio Riento. 
assi. Screenplay, 
F Campanile; 


limning Roman 


IL MEDICO E LO STREGONE (The 
Doctor and the Healer) (ITALO-FRENCH). 
CINERIZ release of a Royal Film-Fran- 
cinex coproduction. Stars Vittorio De- 
Sica, Marcello Mastroianni, Marisa Mer- 
lini; features Gabriella Pallotti, Lorella 
De Luca. Directed by Mario Monicelli 
Screenplay, Monicelli, DeConcini, Age, 
Scarpelli, Emmanuele; from story by Age 
| and Scarpelli; camera (Cinescope), 
| Luciano Trasatti; music, Nino Rota. At 
Rome. Running time, 96 MINS. 


Capitol, 





| Lightweight entertainment along 
lines already exploited in the 
“Bread, Love . . .” pix, film leans 
heavily on surefire talents of De- 
Sica, Mastroianni and Merlini, 
backed by Gabriella Pallotti and 
Lorella DeLuca for teenage ap- 
peal. Should pay off in depth, and 
makes fairly acceptable export 
fare. 

Plot has Mastroianni arriving in 
a backward village to start a medi- 
cal practice. Here he comes face to 
face with a faith healer (DeSica), 
who has the town sewed up as far 
as patients are concerned. Battle 
ensues, with medic winning at the 
end. Script is often amusing 
though overindulging in broad, 
folksy humor. Direction is taut and 
effective in the hands of Mario 
| Monicelli. Location lensing and 
technical credits are excellent. 
Hawk. 
| en 

BELLE MA POVERE (Poor Girl Pretty 
| Girl) (ITALIAN). Titanus Films release 
| of a Titanus Production. Stars Marisa Al- 
lasio, Renato Salvatori, Maurizio Arena; 
features Lorella DeLuca, Alessandra 
Panaro. Directed by Dino Risi. Screen- 
play, Risi, P. F. Campanile, Massimo 
Franciosa; from story by P. F. Campanile; 
camera, Tonino delli Colli. At Capitol, 
Rome. Running time, 95 MINS. 


Followup of successful low-bud- 
geter “Poor But Handsome,” pic 
{has lost some of the freshness 


which characterized the first. How- | 


ever, it looks to pay off just as 
| lushly, especially in local release. 
| Marisa Allasio, here given less of 
a chance to shine, tops an almost 
identical cast, and may help film’s 
export chances. 

“Belle” again chronicles. the 
more or less legitimate doings of 
some Roman left-bank youth as 
well as their early 
with the opposite sex, Besides Miss 


Allasio, both Lorella DeLuca and | 
the | 


Alessandra Panaro 
scene in their attempts to win 
their boys, respectively Maurizio 
Arena and Renato Salvatori. A col- 
orful cast of backdrop characters 
has been included. Script is. good 
for plenty of laughs, albeit with 
the local slant. Technical credits 
|are good. Hawk. 


brighten 





TOTO, VITTORIO E LA DOTTORESSA 
(Toto, Vitorrio, and the Doctor) ITALO 
FRANCO — SPANISH). Jolly-Gallus-Fenix 
Film coproduction and release. Stars 
Vittorio DeSica, Toto, Abbe Lane; fea- 
tures German Cobos, Darry Cowl, Titina 
DeFilippo, Pierre Hondy. Directed by 
| Camillo Mastrocinque. Screenplay, Metz 
|} and Marchesi; camera, Gabor Pogany. At 
Artemede, Rome. Running time, 94 








Amusing, mostly slapsticked 
; comedy with good marquee values 
jin Vittorio DeSica, Toto and Abbe 
Lane. Set in Naples, it lets (mar- 
ried) doctor Miss Lane loose on a 
|set of eccentric patients, who soon 


jantique in-laws suspect the worst 


le Foreign Film Reviews 
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involvements | 
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———— 





and call in private eye Toto with 
| predictable results. 

DeSica manages an offbeat por- 
|trayal of an aging Don Juan to 
| good effect while Miss Lane regis- 
jters via a neat (and eyefilling) 
tongue-in-cheek rendering of the 
doctor. Toto acts the detective in 
|good form, while German Cobos, 
Titina DeFilippo and others back 
colorfully. Modest - budgeted, pic 
; should ring up a good b.o. record, 
especially in countries involved in 
the production, Hawk. 


MARITI IN CITTA CHusbands in the 
City (TALIAN). LUX Film release of an 
Oscar-Morino production. Siars Giorgia 
Moll, Nino Taranto, Renato Salvatori, 
Franco Fabrizi; features Memmo Caro- 
tenuto, Helene Remy, Irene Cefaro, 
Franca Valeri. Directed by Luigi Com- 
encini. Screenplay, Anton, Verde, Mac- 
cari, Continenza, Comencini; camera, 
Armando Montini. At Rivoli, Rome. Run- 
ning time, 101 MINS. 


| 





Amusing little item is bright- 
jened by a winning performance by 
|Giorgia Moli, well seconded by 

Renato Salvatori, in one of the 
| sketches which make up this 
| sketchbook on the summer habits 
of husbands who stay behind in 
| the city while their wives go off to 
| the seashore. Most of the’ episodes 
are fairly obvious and overworked, 
|such as the one about the servant 
| girl in the opposite apartment, or 
another in which the husband has 
|the tables turned on him and 
{rushes off to the seashore to check 
}or his wife. But the one in which 
|a foreign painter is approached by 
|the errant Italian husband (Salva- 
| tori), and how it’s finally resolved, 
}is handled with care and comes off 
| best. Humor often has a decided 
local slant. 

Direction by Luigi Comencini 
makes the most of his material. 
Technical quality is geacnely ape. 
} awk. 





| LA MINA (The Mine) (SPANISH-ITAL- 
| 1AN-COLOR). Lux Film release a 
| Maxima Film-Aspa Cinematografica pro- 
| duction. Stars Elsa Martinelli, Antonia 
| Ciffarielo; features Giancarlo Zarfati, Luis 
Pena, Felix Acaso, Julia Cavas Alba. 
| Directed by Giuseppe Bennati. Screen- 
play. Bennati, Benvenuti, DeBernardi, 
Mangione, Aibani; from a story by Ben- 
nati; camera  (Ferraniacolor), Marco 
Scarpelli; music, Carlo Rustichelli. At 
Imperiale, Rome. Running time,97 MINS. 


| Well-made pic looks headed for 
|only average grosses on the home 
market partly due to unsensational 
and unexploitable aspects of its 
telling. Conversely, it appears to 
|have a better chance abroad in 
{certain European countries where 
the Elsa Martinelli name means 
something. It’s for the general 
trade, hence dubbing may be in 
order. 

Story involves a fisherman 
stranded in a seaside village by a 
storm in a protracted fight with a 
local man and a love affair with a 
local belle. Also in the plot is a 
fisherman who claims he lost his 
urm in a wartime incident, actually 
was hurt while fishing with dyna- 
mite. Latter activity produces a 
chilling bit involving a mine 
caught in a fishnet and a child who 
tries to neutralize the explosive 
charge. Romance is also well 
handled. ; 

Miss Martinelli is very good in 
her hard-to-get role as the local 
gal while Antonio Ciffariello makes 
a fine opposite number. Some good 
|character portrayals are added by 
Spanish thesps Luis Pena and 
Felix Acaso. Direction by Giuseppe 
Bennati is in his usual easy-going 
style. Other production credits are 
excellent. Some trimming is sug- 
| gested. Hawk. 


Paris, March 11. 
LES FANATIQUES (FRENCH). 

release of Cinegraph-CGC-Regent 
production. Stars Pierre Fresnay, Michel 
Auclair; features Gregoire Aslan, Thilda 
Thamar, Betty Schneider. Directed by 
| Alex Joffe. Screenplay, n Levitte, 
| Joffe; camera, L. H. Burel; editor, Ray- 
mond Lamy. At Paris, Paris. Running 
time, 95 MINS. 





Pic begins with some rugged 
newsreel footage of revolutionary 
|terror in some unnamed South 
| American country. Then it segues 
into a thriller about a revolution 
trying to kill the returning dictator 
|with a time bomb on a crowded 
|plane. Slick aftermath rarely lives 
|up to the terse, real footage, but 
|}engenders enough suspense to 
'make this a possible Yank dualer 
;or good video fare. It has some 
| name values, too, in Pierre Fresnay 
}and Michel Auclair. 
| Main trouble is the lack of iden- 
|tifying the would-be terrorists, 
Fresnay and Auclair, with the revo- 
|lution. Their subsequent moral 
| dilemmas are talked out and the 
telegraphed suspense is effective in 
some spots. Film is smartly paced 
|and directed by Alex Joffe but 
lacks the depth to make this a top 
work. Fresnay is sufficiently un- 
yielding. Gregoire Aslan etches a 
| fine bit as the tyrant, and Auclair 


week. begin chasing her, of course. Her|is competent as the humane ter- 


rorist. Mosk. 
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Fatuer Gardiner’s Well-Written, Candid ®:* 2'* 58.0" 
Volume on Catholics & Censorship 


By FRED HIFT l 
There has been so much contro- 
versy about Roman Catholic actj- 
vity in the realm of films and | 
books that any reasonably defini- 
tive expression on the Catholic 
view and position should be wel- 
come and deserves close and care- 
ful study. 
Such an expression, invaluable to 
anyone who may wish to gain a 


better insight into the Catholic 
mind, now comes in “Catholic 
Viewpoint On Censorship” (Han- 
over House; $2.95) by Harold C. 
Gardiner, S.J. 

Father Gardiner, who is the 
literary editor of America Maga- 
zine, makes no bones—from the 


very outse!—that he believes in at 
least the theory of limited censor- 
ship. “The proponents of free- 
dom as an absolute are devoted to 
a false ideal of law which does not 
take sufficiently into account the 


fact that law is for poor, 
fallible, str ving human beings 
who need the pedagogy of coer- 


cion and restraint no less than the 
expansive skies of liberty and | 
freedom,” he writes. 

And again, when he discusses | 
the proper limits of freedom, the 
Jesuit priest holds that because 
“not all citizens are equipped, 
either by temperament, education, 
opportunity or what not, to deter- 
mine for themselves what the so- 
cial ‘ought’ is that those ‘compe- 
tent’ ones with the legitimately 
delegated power have not only the 
right but the duty to ‘impose’ so- 
cial ‘oughts’ on the citizens. But 


clined to seek its opinion even be- 
fore a film is completed or le- 
leased. 
Hits at ACLU 

Book makes the charge that the 
American Civil Liberties Union, 
and others, are “engaged in a cam- 
paign to censor the Legion and the 
NODL out of existence by d sagree- 
ing with their right to disagree 
and putting their own criticism 
on a phony basis of ‘American- 
ism.’” In fact, maintains the au- 


thor, “The Catholic viewpoint on | 


censorship is an admirably sane 
adjustment of the sometimes di- 
vergent drives of law and freedom, 
and the viewpoint of American 
Catholics is truly a democratic 
viewpoint.” 

Trouble with the ACLU, writes 
Gardiner, is its tendency to think 
only the law can settle censorship 
cases. In any case, he reminds, 
even the ACLU doesn’t really be- 
iieve in “total” freedom of ex 
pression. 

(It may be pertinent to in- 
sert here a brief quote from 
Walter Kerr’s volume, “Criti- 
cism and Censorship.” Kerr, 
drama critic of the N.Y. Herald 
Tribune, is a practicing Catho- 
lic. He writes: “With (this) 
training, it is not surprising 
that the average lay Catholic 
in America should, in his ma- 
turity, move toward the arts 
with a chip on his shoulder 
and a panicky apprehension 
in his breast. He comes to it 
with the unfriendly eye and 
the suspicious sniff of a 
watchdog.” 





... those ‘oughts’ cannot we legiti- 


mately be imposed unless they are | 


conformable to reason, io the ob- 
jective order of things.” 
Do Not ‘Censor’ 

Father Gardiner defends the ac- 

tivities of both the National Legion 


of Decency and the National Of- | 


fice for Decent Literature against 
the charge that both are censor- 
ship organizations and intrude on 
the liberties of non-Catholics. 
These groups do not censor, he 
maintains, they “eontrol”; and, he 
States flatly, “they are not free to 
impose their standards of judg- 
ment on those who are not subject 
to the discipline of the Church.” 
The Legion and the NODL are 
“agencies of organized criticism,” 
says Father Gardiner, “which tries 
to arouse public opinion by meth- 
ods of persuasion. But can it be 
that in their tactics of persuasion 
they have come (or may uncon- 
sciously come) to advocate or at 


Jeast tolerate methods of coer- | 


cion?” And, he goes on, “if 
coercion were not that lamentable, 
could it still be a judicious and 
prudential way of achieving the 
goals of the organizations?” He 
never adequately answers that 
self-posed question. 

He does make the flat state- 
ment that the Legion “does not ex- 
ercise prior censorship” but in al- 
most the same breath relates that 
producers occasionally ask the Le- 
gion to give an opinion on scripts 
in progress “and changes occa- 
sionally have been made.” There’s 
another side to this coin, and that 
is that the Legion has managed to 
instill such fear in the hearts of 
producers that the latter are in- 
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(And, in yet another Kerr chap- 
ter: “The censorial attitude is, of 
| course, principally concerned with 
|the health of society. Its various 


| acts are performed in the interests | 


of sanity, balance, all those quali- 
ties that help keep the moral life 
of the community on an even keel. 
But the health of society .. . does 
not comey from negative, protective 
acts alone. 
society is not necessarily 
strong by not doing things.’’) 

Jesuit scholar’s book, calm, well- 
written and liberally documented, 
allows that—in  practice—there 
| really is no such thing as a single 
| Catholic viewpoint. A good 
| Catholic may agree with the need 
\for the Legion, but may disagree 
| with its tactics. He acknowledges 
that the action of the Albany dio- 
cese in forbidding Catholics to at- 
tend for six months a house that 
|has shown Warners’ “Baby Doll” 
was “a type of punitive boycott” 
and adds, rather tentatively, that 
“Some Catholic opinion might de- 
| bate its public-relations value.” 
|But this is underestimating the 
| points of opposition to some prac- 
' tices of organized Catholicism. 

Pressure Groups 

A whole chapter in the book fs 
devoted to “pressure groups,” boy- 
cott and cooperation. The Legion, 
says Father Gardiner, in an “inter- 
est” rather than a pressure group. 
“The purpose of the Legion is not 
‘to control the behavior of recalci- 
trant or non-conforming individ- 
uals’; that is to say, to bring the 
movie producers into line or to 
regiment the thinking of non- 
Catholics,” he writes. But, he 


made 





the Legion can be achieved only 
| by action) the changed attitude it 
strives to foster can be shown only 
| by an abstention from movies es- 
| timated as unworthy of Catholic 
viewing.” 

The book denies that the Legion 
| is engaged in secondary boycott, 
| but openly affirms that it exercises 
|a species of primary boycott, which 
jis “not illegal, undemocratic, un- 
American or ‘extra-legal.’” What 
it all adds up to, in effect, is that 
‘end means (if lawful) justify the 


end. And one cannot escape the 
suspicion that Father Gardiner in 
his heart has no objection to ron- 
Catholics being affected by restric- 
tive actions of Catholics who seek 
what is morally “right.” 

He says the antagonists of the 
Legion and the NODL would be 
satisfied if the two organizations 
were to talk to Catholics alone. 
They wish, he holds, “that these 
two Catholic ‘censorship’ organiza- 
tions would not talk at all, for 
there is always the danger that they 
may be overheard.” This is a 
statement that is open to consid- 
erable criticism in that it, acci- 
dentally or by design, overlooks 
the “coercive” activity with which 





The constitution of | 


adds, “Since the very purpose of | 


Catholic majority's resentment. 

Father Gardiner would appear 
to be a moderate in his camp, and 
he writes with a certain “detach- 
ment.” Non-Catholics will find his 
book fascinating and enlightening 
in many respects. It will convince 
| few of the absolute fairness of the 
Church's position. 





Teenagers Prod Reps | 
Into Passing State Law 
‘ . . , - 
Vs. ‘Subliminal’ Films 
Albany, March 18. 

The optimism and determination 
of teenage boys and girls belong- 
ing to the legislative committee of 
the New York State Hi-Y Assem- 
bly paid off Wednesday (12), when 
State’s Senate unanimously ap- 
proved the Desmond bill banning 
subliminal advertising “for com- 
mercial purposes on film.” 

As originally adopted by the 
YMCA group, at its armnuai legis- 
lative session in Albany last De- 
cember, the measure made viola- 
tions a felony. Senator Thomas C. 
Desmond and Assemblyman D. 
Clinton Dominick, Newburgh Re- 
-publicans, agreed to introduce the 
bill—just as the youngsters had 
prepared it. 

A group headed by John Garman, 
}of Albany, began making daily 
| visits to the Capitol, button-holing | 


legislators on behalf of the 
proposal, 
Eventually Senator Earl W. 


Brydges, chairman of the commit- 
tee on public education, agreed to 
report it out—amended to make 
violation a misdemeanor. The kids 
| continued to solicit support from 
lawmakers; won it from Senate 
| Majority Leader Walter J. Maho- 
; ney, of Buffalo—among others. 








_Albany-Buffalo Split 
For Universal Pictures 
Albany, March 18. 
The northwestern part of the Al- 
bany exchange district is being sold 
by Universal from Buffalo, through 
salesman Frank Dana, under an 
arrangement made as a result of 
the recent drastic cutback in the 
company’s operation of the ex- 
change here. Manager Norman 
Weitmah, the only employee re- 
tained in Albany, is covering most 
of the territory, as sales representa- 
tive except the Utica-Watertown- 
Rouses Point sector. 


Bookings and billings for Univer- 


sal are being handled from Buffalo; 
print shipments from this city, via 
Clark Film Service. e 

| Jim Tunney, local head shipper 
for the company 30 years, may re- 
main with Clark, after the latter 
| finishes installation of additional 
|racks in its quarters (two blocks 
|from Filmrow). Tunney and in- 
spectress Mabel Van Amburgh were 
temporarily hired by Clark, which 
| has been using the Universal facil- 
| ities pending completion of the ex- 
| pansion at the former's location. 





Jap ‘Rocan, Witcox’s ‘Battle Hell’ 


Backed by 


GRAND, EX-LEGITER, DARK 





$81,009 DCA Budget 


--@ 
| 
| 


Every time the picture business 
hits the nadir of pessimism along 
comes a surprise entry that renews 


Chicago Now Has City Total of 171. ‘¢ hopes of tradesters and con- 


Film Houses 


Chicavro, March 18 


Protracted boxoffice stumn has 
closed the 1,200-seat indie Grand 
Theatre First-run ac‘ion house 
dorkened last night (17), reducing 
Chi to 171 filmeries 

Theatre was sold by Mrs. Van 
Nomikos, widow of the owner, to 


a svndieate which owns the pron- 
erty Sum involved was rot dis- 
cloced. Once the Fovr Cohans. a 
lesit house, Grand is on Clark St., 
half a block south of bu-v. nenn- 
snlashed Randolnvh St., ard it’s felt 
that off-path location 
with eenerally mediocre pix to fin- 
allv do it in 

Originelly the Grand Onvera 
Hovee, theatre was teken over af- 
ter World War II by the P09 eir- 
evit and the name shortened to the 
Grand. It was sold a few vears 
aco to a group which ‘recluded 
Nomikos, who bought ovt his port- 
ners late last year. Nomikos died 
in February. 


combined 





DORSEY FROM U1 70 
EQUIPMENT RENTALS 


Washington, March 18 

George Dorsey Jr., former Uni- 
versal rep in Washington, has been 
named manager of Allied Motion 
Picture Center Inc., new space and 
equipment rental facility to be 
opened at Sheraton Park Hotel. 
Allied, which will function as a 


|}to WOR-TV 


| Spot 


service organization for local andj 


out-of-town motion picture and 
telefilm producers and ad agencies, 


has taken over studios being va-' 


cated by WRC-NBC, 
process of moving 
panded h.q 

Dorsey, before going with Uni- 
versal, was w.th the NBC o&o sta- 
tion for eight years, serving at va- 
rious times as program manager 
and film director. He is the son 
of George Dorsey, Warner studio 
rep in the capital. He takes over 


which is in 
to new, ex- 


vinces them that there's still con- 
siderable life left in the industry. 
Prime example this time is the 
amazing returns chalked up by Dis- 
tributors Corp. of 


package 


America with a 
consisting of “Rodan,” a 
Japanese science fiction entry ed- 
ited and dubbed by the King Bros., 
“Battle Hell,” a British film 
produced by Herbert Wilcox 
Combo was booked in a total of 
79 theatres in the New York metro- 


politan area for runs of four days 


and 


to one week starting last Saturday 
15). Included in the lineup of the- 
atres were 25 RKO houses 

DCA backed the 
gagement with an 
paign primarily on tele 
WRCA, NBC's New York outlet, 
getting the bulk of the business. 
Some of the video plugs also went 
Exploitation tech- 
nique, marked by heavy use of tv 
campaign and special video 
trailers, followed the pattern of 
similar bally successfully employed 
previously for sci-fi pix and for 
certain types of action films. 

According to Irving Wormser, 
DCA sales chief, the four-day to 
one-week runs in the Gotham ter- 
ritory is expected to rack un a 
gross of between $450,000 to $500,- 
000. The package, he added, fared 
better than any recent science fic- 
tion picture. In some cases, the 
attraction equalled or bettered the 
returns of some recent blockbust- 
ers in certain theatres. 

Wormser said that “Rodan,” 
playing by itself in certain terri- 
tories, had chalked up solid re- 
turns. It has p!ayed regular en- 
gagements and saturation bookings 
in many sections of the U. S. 


Saturation 
$80,000 


en- 
came 
sion, with 





PUBLIC NOTICE 


PUBLIK HEARING—STATE OF 
NEW YORK 


his new chores in advance of the| MINIMUM W —— aad 


April 15 debut of Allied’s film op- 
eration 
(Above Allied will be plenty con 


fusing in a trade which already 
mixes Allied Artists and Allied 
States Assn.—Ed.) 





Dallas Tent Boss Quits 
Dallas, March 18 
Jack Bryant, manager of Variety 
Club, Tent 17, since 1945, has re- 
signed effective April 15. He will 
join a hotel chain, a reentry for 
him. Bryant came here from the 


helm the showmen’s club 

Joe Caffo, a club board member 
and theatre concessions exec, is 
understudying Bryant and_ will 
succeed him next 
manager. 


125 Protest, Only 10 Saw Bardot Film 


Dayton Bothered by French Import—But Authorities 


Some 125 “aroused” citizens at- 
tended a meeting of City Council 


against the films being shown by 
the Far Hills Theatre, art house, 
|and especially the current French 
|import, “And God Created Wo- 
|/man” with the sexkitten, Brigitte 
| Bardot. 
| anonymous caller telephoned police 
| at 9:21 p.m. to say there was a 
bomb planted in the theatre. As 
a result, some 300 patrons were 
evacuated and their admission re- 
|funded, while police searched in 
vain for the bomb. 





letters of protest from clergymen 
were read, and spokesmen for the 
protestors demanded action against 
features and advertising 
termed “obscene.” 
how many had seen the current 


their hands. The turnout was said 





ing in the last four years. 


Dayton, O., March 18. | 


That same _ night, an | the prosecution would 


Point Out Hazards of Careless Prosecution 


City Solicitor Francis McDaniel 
said council could not enact any 
censorship bill without infringing 


of suburban Oakwood to protest | the 14th amendment, under recent 


U. S. Supreme Court rulings. He 
| said that probably the only answer 


month as| 


| therof, 


| would be criminal prosecution un- | 


'der state law banning “obscene” 
films. In this particular instance, 
have to 
prove to a court that a given film 
was obscene, which he doubted 
could be done in the case of “And 
God Created Woman.” He said 


Kingsley, distribution 


Pursuant to Section 657 of the Labor 
Law, the Industrial Commissioner will 
hold public hearines on the report and 


recommendations of the Amusement and 
Recreation Minimum Wace Board re- 
lating to the Minimum Wace Standerds 
in the Amusement and Recreation Indus- 


try as follows 


New York City, Friday, March 28, 1958, 
at 2:90 PM... New York State Office 
Building, Room 659. 89 Centre Street, 
New York 13, New York 

NITIONS 


DE“! 
1. AMUSEMENT AND RECREATION 
INDUSTRY. “The Amusement and Recrea- 
tion Industry” is defined to include all 
establishments whose primary service is 
to provide amusement, enteriainment, or 
recreaticn, including estoblishmen's 
which produce and distribute motion pic- 


| tures and services allied to this, such as 


Marchman Hotel, Wichita Falls, to | 


casting and rental of 
film or equipment. The industry also in- 
cludes owners, lessees, and concession- 
aires whose business is incidental thereto 
or in connection therewith, or a part 
end such services as are allied 
therewith 

The industry includes but is not limited 
to motion picture and other theatres, 
dance halls and studios, ballrooms, bowl- 
ing alleys, billiard parlors, skating rinks, 
riding academies, race tracks, and stab'es, 


nrotion picture 


amusement parks and centers, penny 
arcades and other coin-oper¢ted amuse- 
ment-device parlors, athletic fields, 
arenas, ball parks and stadiums, swim- 
ming poots, beaches, gymnasiums end 
slenderizing salons, golf courses, tennis 
courts, carnivals, circuses, boathouses, 
ecard clubs and other similar establish- 


ments, as well as play-producing or other 
entertainment-producing companies, thea- 
trical, agents, ticketbrokers. and profes- 
sional sports promoters. The industry 
also includes allied services operated in 
connection with amusement and recrea 
tion establishments, such as check rooms 
and parking lots 
e industry excludes (a) establish- 
ments engaged in the operation of radio 
and television broadcasting stations, and, 
(b) non-profit organizations organized ex- 
clusively for religious, charitable, or 
educational purposes 
2. EMPLOYEE. “Employee” means a 
woman 21 years of age and over, and 
any person under the age of 21 years 
employed in the amusement and recrea- 
tion industry. Summer Theatre appren- 
tice actors, actors, employed in New 
York City theatres with less than 300 
seats, and roliing chair pushers shall be 
excluded from this definition. (Pursuant 
to Section 663-a of Article 19 of the 
Labor Law ali of the provisions of a 


| minimum wage order apply also to males 
\ | 21 years of age and over 
| the possibility of a countersuit by | 


company, | 


| made council reluctant to press ob- | 


At the Council meeting, three | scenity charges. 


| duties of 


One spectator’s insistent offer to | 


sign a criminal affffidavit of ob- 
|scenity was declined when he ad- 


Hills. Citizens suggested that 


they | mitted he had not seen this or any | 
When asked | other “questionable” film at the Far 


film, less than 10 persons raised | Council study the possibility of en- | 


3. WORKING TIME. “Working time” 
méans time worked or time of required 
attendance, including wailing time, 
whether or not work is provided, and 
time spent in travelling as part of the 
the employee. This provision 
shall mot apply to pinsetters, caddies, and 
ushers at sports exhibitions 

4 MOTION PICTURE SERVICE STAFF 


EMPLOYEE. An employee in a motion 
picture theatre whuse duties involve 
the performance of services for patrons 


and require direct contact with patrons 

Copies of the Board's recommendations 
are available on request at the Office of 
the Industrial Commissioner, 80 Ceatre 


|acting an ordinance to govern the | Street, New York 13, New York 


to be the largest at any city meet- |aze limit of those who may attend 


films in the art theatre. 


| March 14, 1958 


Isador Lubin 
Industrial Commissioner 








20 PICTURES 


VARIETY 





Wednesday, March 19, 1958 





Poland, Hungary Near Deals For U. S. 


Films; All Quiet on Moscow Front 


\ rit ( film deals with 

( nist countries are nearing 
the w p stage, but negotiations 
v the § iets haven't even got- 
te i A vet 

he Motion Picture Export Assn. 
a : Hlungary, calling for the 
pu e by the Hungarians of 10 
i ( t approximately $6,000 


»w, in the hands of the 


« ante 10 must approve the 
co I may take some 
time ce the distribs don't want 


to set ar bad precedents 


As for t Poles, who are to buy 
26 picture the deal is in effect 
closed .but must be signed in War- | 
sav It done via the Interna- 
tional Media Guaranty Program, 
under which the U.S. Information 
Ageney ¢ inges Polish currency 
for dollars in New York. 

In Hungary, the only company 
that has made its own deal is 
United Artists It is considered 
possible that, next year, the com- 
panies will make their own in- 
dividual deals Hungarian — ar- 
rangement calls for the Hungar- 
fans to pay print and other costs 
in addition to the royalties. 

Groundwork has been laid for 
talks with the Soviets via the Rus- 
so-American cultural exchange 
pac However, nothing can be 
done pending the arrival of the 


Sovexport representatives in Wash- 
ington 


The only other Red country with 
which Ifollywood has been dealing 
for some time is Yugoslavia. Me- 


dia Guarantee program is in effect 
there also 


Berger Seeks Orpheum 
For Legit Road Shows, 
Alternating Pictures 


two ¢——— 


TEVLIN VS. HOWARD HUGHES 


Onetime Head of RKO 
Sues Ex-Boss 


Studio 


Los Angeles, March 18 

C. J. Tevlin, who headed RKO 
| Studios when lot was controlled 
| by Howard Hughes and later was 
| in charge of latter’s film activities, 
| slapped suit in U. S. District Court 
| against Hugh Tool Co., parent con- 
cern of Hughes’ motion picture 
operations. 

In action asking for total of 
| $226,083 on various counts, Tevlin 
| charged breach of contract, unpaid 
| Salary and retention of personal 

property. 

Complaint stated that in August, 

1955, Tevlin signed an agreement 
| with Hughes Tool Co., whereby he 
| would handle Hughes’ motion pic- 
ture operations at weekly salary 
| of $1,500. This later was reduced, 
| by mutual consent, to $1,000 per 
week. On July 15, 1957, however, 
according to Tevlin, contract was 
wrongfully terminated. 








No Snags On 
Japan's Permits 


Tokyo, March 18 
Motion Picture Export Assn. Far 
| Eastern veep Irving Maas said he 


doesn't anticipate snags in next 
| fiscal (beginaing April 1) alloca- 
|tions of forcign film import li- 


|censes due to Social Party oppo- 
{sion in the Diet, but he added 
that he doesn't rule it out either. 

During February meeting of the 
House Budeet and Finance 
mittee, Socialists assailed the Gov- 
ernment by pointing out (1) the 
present allocations are being made 
ou basis of business records regis- 
‘tered during Orcupation, (2) allo- 
cations favor foreign companies 
and that their service contract is 
impartial to the extent of making 
taxation hardly possible and (3) 
some companies are reselling im- 
port licenses. 

Mass described Socialists’ voie- 
ings as “harrassing the Govern- 
ment and using us as a whipping 
bov.” 

With a delay in allocations. the 
Ministry is giving tentative alloca- 
tions of one import license to each 
U_ S. maior, but this has not yet 
been finalized 

Holdup is also due to delaved re- 
turn of Exchange Control Section 
chief Mivagi from London. He is 
now expected back on the 2t0h. 
Maas has not yet met with Minis- 
trv officials, awaiting Miyagi’s 
return. 





Ricketson 


Continued from 





page 4 


three 
each 


nationally promoted events, 
entirely different from the 
other so that there is no coflict, 
he noted. For example, he said, 
“the Academy Awards are held in 
March In September, we could 
promote an American Film Festi- 
val: then at the end of the year, 
'in December, an Audience Partici- 


Minneapolis, March 18. 

If RKO Theatres wishes to di- 
vest itself of one of its two Min- 
neapoli howhouse holdings, the 
Joop 2.800-seat Orpheum and 1,600- 
seat Pantages, it has the chance to 
do so now in what's apparently a 
buvers narket 

Circuit owner Bennie Berger, 
seeking a theatre for the legit and 
willing to operate the Orpheum as 
a film house vhich it is now) in 
between such road attractions, re- 
vealed it he has made RKO an 
offer to buy or lease the Orpheum 
from it for a price which he de- 
clines to isclose 

Also, ¢ the Orpheum or Pan 
would — be uilable for Elmer 
Rhoden who ints Minneapolis to 
be one of the 10 American cities 
where he preem his first Cine- 
miracle neture, “The Windjam- 
met next July 

Iwo the three Minnesota 
Amusement Co, (Paramount) down- 
town theatres also would be up 
Rhoden’'s alley \fter the Rhoden 
letter to the local Chamber of 
Commerce stating he'd like to have 
a_ theatre iting 1,600 or more 
her va eferred to the MAC, !} 
Charlie Winchell, its  president- | 
keneral manager, followed up by 
submitting to Rhoden the specifica- 
tions of the 4.100-seat Radio City 
and 2.300 t State 

“Thi doesn't mean, however, 
that we're placing these theatres 
on the market for sale,” explains 
Winchel We're just willing to 
entertain any offer that Rhoden 
may see fit make for Cinemiracle 
and ‘1 Windjammer".” 


Academy Telecast Ahead 
Of ‘80 Days’ Unscreening 





pation Poll, or similar promotion 
could be featured. Each event 
would have substance and national 
impact and each would sustain in- 
terest.” 


Com- | 


| Preston 


»s Angeles, March 18. New patronage would be enlisted | 

Cart ( le Theatre, where for the boxoffice, Ricketson felt 
“Around the World in 80 Days” and once inaugurated such festi- | 
curre! in its 64th week, will Vals or expositions “are certain to 
precede 1 lar showing of pic- become an annual event.” 
ture on ni of March 26 with a Recalling that the Oscar en- 
special evision screening of thusiasm “had comewhat overcome 
Academy Awards ceremonies the prevailing feeling of down- 

Harry vin, manager of house, beat,”” NT topper asserted that a 
will open doors at 7 pm. and is rotation plan might be followed 
arranging for installation of be- for festivals so that all parts of 
tween 12 and 18 monitors in vari-| the country could participate. 
ous parts of theathe. Following This year, for example, he said, 
completion of 90-minute telecast,| four nationally sponsored festivals 
tie Mike Todd production will. might be held in N. Y., Chicago, 
start New Orleans and L. A. In 1959, 

Same procedure already has, Washington, St. Louis, Frisco and 
been set for Coronet Theatre,| Dallas. Such a project, properly | 
Frisco, where pic is now playing, exploited, would bring hundreds 
and similar arrangements are now! of thousands of visitors to the 
being made in other theatres sponsoring communities and 
throughout the country playing| “would integrate our theatres with 
the Todd* pic, for Oscar sweep- | civic authorities, merchants, the 


stakes to be brought to patrons, 


press, radio and television.” 


STUCK TO THE SUBJECT 


Biz-Builders Never Mentioned TV, 


Old Movies or Terms 


T , 1: aT 


apolis, March 


18. 
At last k’s business-building 


forum here did a sched- 


an exhibitor talk- 


ot once 


om the floor speak of televi- 

I damage t boxoffice, the 

e of oldie features to video and 

d ibutors yughne and “ex- 
orbitant tel s 

As t weeks’ asscembly 

a real novelty hereabouts and 

industry ¢ are still talking 


+ if 
about 


Todd Fils in Hub To 
Set ‘80 Days’ Playoffs 


Boston, March 18. 
Mike Todd Jr., in town to 
set New England showings of 
“Around World in 80 Days,” said 


the film is skedded for release in 
six or more Yankeeland cities, in- 


cluding Fall River, Worcester, New 


a voluntary 
| 
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Remarks By Rackmil 
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Makes A Difference 


When Universal prexy Milton R 


Rackmil told the company’s stocke 


holders last week that he would recommend to the board of directors 


to omit the divide 


nd payment due at this time, there was hardly a peep 


of protest from the assembled investors. 


In contrast, wl 
stockholders the 
jected to conside 


en Loew’s prexy Joseph R. Vogel told his company’s 
same thing at a recent annual meeting, he was sub- 
rable abuse and protests. 


U's stock, of course, is 81.4°%-owned by Decca Records, of which Rack- 


mil is also presiden 


tributed. 
- 


‘Self-Cut’ 


t. Loew’s shares, 


7 


on the other hand, are widely dis- 


a 
Proposal 


A stockholder suggested to Rackmil that the company’s officers take 


pay cut of 50% retroac 


‘tive to April 31, 1957. “We'll take 


it under advisement,” Rackmil told him. 


_ 


7 


* 


No U-Decca Fusion 
As has been customary at most annual meetings of Universal, the 


subject of a merger between U and 


literated that the situation had been 
had been reached that it would not be feasible to merge. “It would not 


| 
Bedford, Lawrence, Lowell and | 
Manchester, N.H 
The film remains at the Saxon 
Theatre. Boston. where it opened 
48 weeks ago. until April 7, there- 
after “South Pacific” will be shown 
at the Saxon Reporting on the} 
history of “Around World,” Todd | 
said it opened Oct. 17, 1956 and | 
played in about 25 key cities. Then 


ral world thea- 
ipore and Bang- 


it was taken to sevé 
tres including Sin 


kok, about the middle of 1957. So 
far, he said, it has grossed $32 mil- 
lion 

Biggest smash outside the U.S 
and England is in Chile, he said, 
where it opened 16 weeks ago. 
There are lines and lines and not 


an empty seat with Chileans trying 
every way they know to get tick- 
ets 





U. Morale Better 


Continued from 


—_— page 4 
of the pictures presently available. 
The company staunchly feels it 
has a property of blockbuster cali- 


bre in a “A Time to Love and a 
Time to Die.” the film version of 
the Erich Maria Remarque novel. 


es 


Additionally, ther 
feeling” about The 


a 
Happy Feel- 


ing,’ which U officials envision as 
another “Tammy and the Bache- 
lor.’ one of the company’s most 
successful pictures last year. Like 


“Tammy,” which a 


“happy 


lso starred Deb- ! 


| Metro staffers will collaborate with 


bie Reynolds, U feels it has a 
“Sleeper” that will appeal both to | 
the teenage and family trade. Pic 
is based on F. Hugh Herbert’s 
stage play “For Love or Money.” 
Aliso high on l agenda are 
“Touch of Evil,” starring Orson 


Welles, Charlton Heston and Janet 


| ductive level. Season's schedule of 


Leigh; “Twilight of the Gods,” 
starring Rock Hudson and Cyd} 
Charisse, and “Raw Wind to 


Eden,” starring Jeff Chandler and 
Esther Williams 
is envisioned for 
made in England for Universal ro- 
lease. 

Universal pictures currently in 
release are not causing any excite- 
ment at the boxoffice. However, 
it's felt that with the release of 
the new crop of pictures, starting 


also 


‘Ti 


in April, the downbeat trend will 
be reversed The feeling of op- 
timism is being bolstered with a 
new wave of promotional activity 


which will see the revitalization of 


premiere plans, star tours, com- 
mercial tieups, radio-tv plugs and 
general pre-selling activity. 





: Debunk TV Deal 


page 7 





‘a , 
10-man board of directors, the de- 
signation of Peat, Marwick, Mitch- 
ell & Co. as auditors, and the de- 
feat of a resolution offered by 
Lewis Gilbert requiring that direc- 
tors other than nominees of Decca 
Records own 100 shares of common 
or preferred stock. 

Named to the board were Rack- 
mil, N. J. Blumberg. Alfred E. Daff, 
Davie, Albert A. Garth- 
waite, John J. O'Connor, Budd 
Rogers, Daniel M. Sheaffer, Har- 
old I. Thorp and Samuel H. Val- 
lance. At the meeting there were 
928,663 shares or more than 95% 
of the voting stock present in per- 
son or by proxy. 

The board relected all present 
officers of the company. 


— Continued from =—— 


Strong potential | 
“Dracula,” 


| sprinkling of comedy. In the action 


| 


| of the Bride” 





result in a gain for either company 


Decca again came up. Rackmil re- 
studied many times and a decision 


”” he declared. However, he added 


that both companies help each other wherever they can. 


* 


* 


Conservative Amortization 


Universal 
Co., 
tion write-off table in the industry. 


‘s accountant, John Peoples of Peat, Marwick, Mitchell & 


told the stockholders that U has the most conservative amortiza- 


He asserted that Universal writes 


off 97% of a picture’s cost in 52 weeks and this is frequently accom- 
| plished before a picture is released abroad. 


* 


* 


Film Row Economies 
Rackmil reported that additional efforts will be made to consolidate 


physical facilities of the exchanges. 


In addition, he said considerable 


cuts will be made in the European overhead and in other parts of the 
world. “It’s not pleasant, but it has to be done,” he declared. 


- 


7 


* 


U's $800,000 Holdback on RKO 
Rackmil acknowledged that $800,000 had been withheld from RKO as 
a result of a dispute relating to a release of one of the RKO pictures, 
The disagreement is now in litigation. 


* 


7 


* 


Discount For Hyperbole 
Although Universal's publicity has frequently stated that “A Time to 
Love and a Time to Die” cost $5,000,000, Rackmil declared that the pic- 
ture did not cost anywhere near that amount. “We never made a pic- 


ture costing $5,000,000,” he said. 
* 


- 


7 


Commercials Lucrative 
Although Rackmil found U’s tv commercial film division a lucrative 
undertaking, he told the stockholders: “I don’t have to listen to them.” 
Topper also reported that the company’s advertising expenditures had 


increased last year, but he declined to release the figures. 


Sees Frightening Demonstration 





Of Webs Power to Influence 











Leo’s Live TV 


Continued from page 1 aa 





away from the Culver City studio, 
Saudek on the creative and pro- 


spex would be restricted to six to 
initiate the live operation. 

Metro's schedule of filmed sub- 
jects for next season runs heavily 
to action and adventure with a 


_ 





group are “Fastest Gun Alive,” 
“Skagway '98,” series based on the 
gold rush, “Port of Call,” “Gas- 
light,” series of English murder in 
the Victorian era, a mystery-hor- 
ror stanza and a science-fiction se- 
ries to be shot in London. Among 
the comedies are “Goodbye Mr. 
Chips,” with Michael Redgrave a 
possibility in the title role, “Father 
“Min and Bill,” the 
latter now in retakes to add a new 
juve character. 

Jack Dunning, one of the stu-| 
dio’s top film editors, will produce 
the “Min” retakes and also pro- 
duce “Fastest Gun.” Floyd Sim- 
mons, a discovery of Joshua Logan 
who cast him in “South Pacific.” 
has the inside track for the ‘Fast- 
est Gun” lead. George Cukor will 
be consultant on “Gun” and 
“Father of the Bride.” 

Warners made a _ presentation 
three years ago of “Port of Call” 
but it was later abandoned because | 
of lack of agency interest. Adven-| 
tures of a sea captain and cadet! 
officer will be made_in cooperation 
with American President Lines. 
“Skagway” will be produced by 
Adrian Samish, with David Greg- 
gory one of the writers. For 
the mystery-horror series, Barry 
promises the most off-beat casting 


in the studio’s history. He declined | 


revealing the identities. 


| those with 10 years of service. - 
| discharged staffer can only receive 
the maximum of 24 weeks no mat- 





Washington, March 18. 

Rep. Thomas L. Ashley (D.-O.) 
has charged that the three net- 
works and the motion picture the- 
atres interests employed campaigns 
of “misinformation” to kill sub- 
scription television. 

While expressing opposition to 
any device that would deprive the 
public of free programs—which 
would seem inconsistent putting 
congressmen on both horses— 
Ashley Said the “real issue” is 
whether the webs and the theatres 
“should be allowed to coerce con- 
gress into arbitrarily rejecting any 
new idea that poses any measure 
of competition to these vested in- 
terests.” 

Ashley suggested a congressional 
inquiry into “this frightening dem- 
onstration of network power to in- 
fluence the very workings of our 
national government.” 








——_ —- ———— 








aman Continued from page 3 = 


demand arbitration of the situa- 
tion. 

In addition, union leaders are of 
the opinion that many veteran 
staffers—with 25 to 30 years of 
service—are not receiving suffi- 
cient severance pay when they are 
pinkslipped for economic reasons. 
Current contracts provide for a 
maximum of 24 weeks pay ~ 


ter how much longer he has been 
in the employ of the company. 

In its demands for a new two- 
year contract, the SPG will prob- 
ably ask for a slight wage hike 
and a number of fringe benefits, 
but the main concentration will be 
on security. Attitude of the union 
can best be expressed by the come 
ment of an official of the SPG. 
“What good is a salary increase 
if the companies can fire our mem- 
bers on a whim?,” he asked. 
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Selectivision Officers in a Jam 





Must Defend Selves Against Charges of Fraudulent 
Tactics in Selling Shares 





Statements concerning activities 
of and investments in Selectivision, 
Inc., a closed-circuit pay-tv scheme 
aimed for the Forest Hills, N. Y., 
area, were termed fraudulent last 
week ‘by the office of Attorney 
General Louis J. Lefkowitz. | 

The Attorney General's office 
made the charges in papers filed 
in N. Y. Supreme Court. Justice | 
Joseph A. Gavagan signed an or- 


+ 
| 
| 


AND NO TUXEDO TO WEAR 
Booth Jobs Weekly Pay 
At $171.78 





Los Angeles, March 18. 
In second such deal with a Holly- 


| wood Blvd. showcase in less than 
|a week, Projectionists Local 150, 
| IATSE, has concluded deal with 


Chinese Theatre calling for upped 
scale for the new Cinemiracle 


der temporarily restraining the process, which will preem April 8 


P. J. Gruber & Co. brokerage out- | 


with Louis de Rochemont’s “Wind- 


fit from selling Selectivision stock. | jammer.” 


The Attorney General called | 
“false, misleading and deceptive” 


the Selectivision contentions that| process when that 


$4,000,000 already had been in- 


Previous deal was with Egyptian, 
for “South Pacific’ in Todd-AO 
pic opens as 
currently - playing 


follower’ to 


vested in the company and that | “Bridge on the River Kwai.” New 


15,000 homes in the Forest Hills | 
area had been fully wired, with 
100,000 apartments to be wired by 
the end of February or March 
when operations would start. 

Court order required P. J. 
Gruber and certain of the Selecti- 
vision officers, namely prexy J. T. 
Hamilton and Bernard L. Golden- 
berg, to appear in court March 13 
and to bring with them books and 
records relating to the investiga- 
tion. Selectivision’s lawyer asked 
for more time to study the charge. 

The Attorney General's affidavit 
said Gruber had sold out 85,000 
shares of Selectivision late last 
year for $85,000. Another 65,000 
shares of option stock at prices 
ranging from $1 to $2 also were 
sold 

Charge said that only $150,000 
had been invested in Selectivision. 
Certain literature issued by the 
Gruber outfit for Selectivision was, 
in the opinion of the Attorney 
General's office, “misleading, de- 
ceptive and fraudulent.” Assistant 
Attorney General Eugene T. Ros- 
sides conducted the investigation. 








Shirley Temple 


mma Continued from page 1 


Shirley Temple popularity among 
a new generation of moppets. 
Those involved in the new Temple 
buildup are receiving unsolicited 
but welcome support from the 
mothers of the new moppets. The 
mothers seemingly have a nostal- 
gic feeling about Miss Temple and 
are the ones that are prompting 
their offspring to witness Miss 
Temple's old and new accomplish- 
ments. 

On the basis of the ratings 
racked up by four of the Temple 
pictures presented on the NTA 
video network, NTA withdrew the 
films from television and turned 
the whole lot over to its theatrical 
distribution subsidiary for release 
to theatres. The first picture 
selected by NTA Pictures for re- 
issue is “Susannah of the Moun- 
ties,” in which Miss Temple, as a 
child, starred with Randolph Scott. 
NTA selected this film because it 
presents Miss Temple in a west- 
ern. The western angle, the dis- 
trib figures, gives theatres double 
protection in catering to the tastes 
of their matinee aficiandos. 

“Susannah of the Mounties,” 
which will be packaged with a full- 
length cartoon, “Gulliver's Travels” 
(also a reissue), has been booked 
on the Loew’s Theatres metropoli- 
tan N. Y. circuit for Easter Week. 
In addition, the picture is sched- 
uled to play in other areas during 
school vacation periods. “Susan- 
nah” represents a test for NTA. 
On the basis of the results 
achieved by the initial reissue, the 
company will determine its future 
policy on the remainder of the 
Temple backlog. 

The first film is being presented 
with an entire new promotional 
campaign. Mal Warshaw, NTA 
Pictures’ pub-ad chief, has pre- 
pared new trailers, advertising, 
press books, and publicity mate- 
rial. His aim is to give the entry 
the same type of backing that a 
new picture would receive. 

It's hoped that Miss Temple's 
current appearances on tv, the 
theatrical reissue of her old pic- 
tures, and the new push on the 
merchandising of Shirley Temple 
items will result in an entire new 
cycle of popularity for the former 
child star, 








arrangement is same as with War- 


| ner Hollywood for Cinerama pix. 


New basic scale, calling for 
$4.09 hourly and $6.13 overtime, 
boosts total basic weekly pay to 
$171.78, plus $25 weekly for chief 
projectionists. It also provides for 
two-week vacation after one year, 
and one-sixth termination pay. 
Anything over 14 shows per week 
will be handled by a swing man. 

Contract runs to June, 30, 1962, 
with option to renegotiate on Jan. 
2, 1960. 





Punch-Card With 


Cash Discounts 


At Texas Ozoner 


Amherst, Tex., March 18. 

E. L. Ray, owner of the 84 Drive- 
In Theatre here has introduced a 
cash discount card idea which is 
clicking for him at the boxoffice. 
The discounts are paid in cash. 

Each patron receives a card, to 
be punched once for each paid ad- 
mission or for spending $1 at the 
concession stand. When a total of 
$25 is punched out, a seal on the 
card is broken. Underneath the seal 
is printed the amount of the dis- 
count which ranges from $1 to $50. 
There are no blanks, and no dis- 
count is less than $1. 

There are two nights during the 
middle of the week which are 
known as double punch night. 

Cards are void if the patron 
breaks the seal to find out what 
the amount is underneath. Ray 
stated that the general idea is a 
10% discount for $25 worth of biz, 
which means that the average paid 
out is $2.50 per customer. 


‘Sayonara’ Chi Whammy 


Chicago, March 18. 

Optimism note: . 

Momentum from a sock nine- 
week Loop run carried “Sayonara” 
(WB) to a terrific gross topping 
$300,000 in its first outlying run 
here. Pic played a solo week at 
50 nabes, and was held over at 15 
of them. William Goetz production 
ran nearly even with “Giant” for 
the same situation. 

At least one of the 50 houses 
racked up a record take with 
“Sayonara.” Total gross is the 
more impressive for the recession 
and the foul weather that played 
Chi for the run. 





Utica Takes the Bout 


Albany, March 18 

The Avon, Stanley Warner, 1600- 
seater in: Utica, will telecast the! 
Basilio - Robinson championship 
fight, March 25. This is the first 
time Utica has been included in | 
a closed-circuit. The Mohawk Val- 
ley City is near Carmen Basilio’s 
home town of Canastota. | 
Reports here are that the Avon 
will use portable equipment; has a 
three-price scale for the bout. Wil- 
liam Decker manages the “B” first- | 
run, | 
| 








‘South Pacific’ Replacing 
‘80 Days’ at Ted Mann’s — 
Academy, Minneapolis 


Minneapolis, March 18. 
“South Pacific’ on May 1 goes | 
into Ted Mann’s Todd-AO-equipped | 


Closed-Circuit Bout Admission 


$7.50 Top at State on Broadway 





BILL TO KILL PAY-SEE 








Would Make Toll a Crime In 
California 
Los Angeles, March 18 
As latest step in its battle to 
defeat feevee, Citizens Committee 
Against Pay-TV has_ submitted 


draft of a bill to outlaw system in 
State of California to Assembly- 
man Louis Francis, of San Mateo 

Measure was requested by Fran- 


cis, for submission to State Legis- 


lature and incorporation in bills 
which will be considered if a pro- 
posed special session of state gov- 
erning body is called by Gov 


local Academy for an exclusive | Goodwin Knight. 


territory hard-ticket engagement | 
and expected lengthy run. 

At that time it will replace | 
“Around the-World in 80 Days” | 
which will have chalked up a suc- | 
cessful 43-week run. This, too, has | 
been a hard-ticket and exclusive 
engagement for the entire territory 
at $1.50-$2 matinee and $2.40-$2.65 
night admission scales. 

Mann practically rebuilt the in- 
terior of the former Alvin, now the 
Academy, at a $250,000 cost to 
house such pictures as “80 Days” 
and “South Pacific.” 

He says his intention was to run 
the Mike Todd smash a full year 
“and if I wanted to I could, judging 
by the way that the grosses have 
been holding up—the 35th week 
take, for example, was more than 
$7,000.” 

However, he explains, “the ‘South 
Pacific’ people insist on an earlier 
opening—they even wanted it for 
Easter Week, but that wouldn't 
have been fair to ‘80 Days.’” 

No other Twin Cities’ theatre is 
Todd-AO-equipped and the initial 
release of that picture will be, of 
course, in that screening process. 


CONTINENTAL HANDLES 
BRITISH ‘BLUE MURDER’ 


“Blue Murder at St. Trinian’s,” 
a British-Lion comedy, has been 
acquired for U. S. distribution by 
Continental Distributing. Pro- 
ducer by Sidney Gilliat and Frank 
Launder, and directed by the lat- 
ter, the picture stars Joyce Gren- 





fell, Terry-Thomas and George 
Cole. 

Film was inspired by a series of 
drawings by cartoonist Ronald 


Searle of the girls and staff of St. 
Trinian’s. 


Drive-In Hazards When 


Opening Before Robins 
Albany, March 18. 

The gamble involved in an early 
opening of drive-ins around here 
—due to the mercurial weather— 
was dramatically demonstrated Fri- 
day (14), which Joe Miller set for 
the relighting of the Menands, on 
Albany-Troy Road. Wet snow fell 
for hours that day. The previous 
day and night had mild, perfect 
“spring” conditions. 

Several automobilers, including 
Lamont’s Riverview at Rotterdam 
and Sunset at Kingston, Alan Ise- 
lin's Auto-Vision in East Green- 
bush, and the Marotta Brothers’ 
Carman in Guilderland, are sched- 











uled to reopen this weekend. 


Committee previously was active 
in successfully circulating two pe- 
titions asking referendum vote in 
L.A. City Council's granting of 
franchises last November to Fox 
West Coast-International Teleme- 
ter Corp. and Skiatron TV Inc. 
Franchises were rescinded two 
weeks ago at specific request of 
the two closed-circuit companies. 


Mpls. B.0. Clings 
To Last Year's 
Erratic Pattern 


Minneapolis, March 18. 

The boxoffice locally is clinging 
to the pattern of last year. Mean- 
ing, it’s erratic. Exhibitors are im- 
pressed with the number of new 
pietures which since the beginning 
of the year have drawn “good old 
days” kind of money. Along with 
this, however, is the number of sur- 
prising flops — surprising in that 
they figured to do well on the basis 
of upbeat critical appraisals they 
received. 

The important revenue producers 
in these parts in the recent period 
include “Around the World in 80 
Days,” “Peyton Place,” “Search for 
Paradise,” “Seven Wonders of the 
World,” “Sayonara,” “Old Yeller,” 
“Farewell to Arms,” “Bridge on the 
River Kwai,” “Witness for the Pros- 
ecution” and “Don’t Go Near the 
Water.” 

On the downbeat side: “Deep 
Six,” “Slaughter on 10th Avenue,” 
“Third Key,” “Lady Takes a Fly- 
er,” “Bonjour Tristesse”’ and “The 
Missouri Traveler.” 








San Francisco’s Levin 
Scouting Cannes Fest 


San Francisco, March 18. 


Irving M. Levin, co-ordinator of | 


the Oct. 29-Nov. 11 San Francisco 
Film Festival, will fly to London 


April 19 to attend Variety Inter- | 
nationals’ convention, go to Paris | 


April 26 and to the Cannes Festi- 
val May 2. Levin will remain at 
Cannes until May 16, go to Rome 
until May 19 and fly back to Frisco. 

Trip has two objectives: (1) to 
attend the Variety Club conven- 


tion ‘he’s head of the Frisco club) | 


and (2) to meet and chat with film 
association execs in preparation 
for the Frisco fete. 





Circuited Clinic In Sales Techniques 
Drew 80,000 at $6; Event In Red 


The recent Tele-Sell and Tele- 
Manage closed-circuit sales clinic, 
although an artistic success, is ex- 
pected to wind up a financial fail- 
ure unless the promoters can bail 
themselves out via the sale of 
kinescopes of the three-session 
program. 

Promoted by Tele Clinics Inc., 
headed by Arthur H. Motley and 
Morris I. Pickus, the closed-circuit 


program, designed to demonstrate | 


Salesmanship and management 
techniques, had hoped to draw at 


least 200,000 persons in 58 U. S.| 
and four Canadian cities at $6 per | 
head. Actually, it’s estimated that | 


only 80,000 tickets were sold for 
the three-day sessions. 





Out of the! 


$6, Tele-Clinics received $4, with 
$2 going to a local sponsoring or- 
ganization, usually a chamber of 
commerce or sales executive club. | 

Out of the receipts received, 
Tele-Clinics is committed to pay 
the Teleprompter Corp, for han- 
dling the closed-circuit facilities, 
which includes the long lines, pro- | 
jectors, cameras, etc. Telepromp- 
ter also provided the staging and 
production facilities which were. 
well received. 

According to Irving Kahn, presi- 
dent of Teleprompter, his com- 
pany had no per ticket arrange- 
ment with Tele-Clinic. He de- 
clared that the event was handled 
on a straight fee deal and whether | 


or not the sponsoring organization 
comes up with a profit or loss, the 
original stipulated fee wili be col- 
lected by Teleprompter. 

Although Kahn did not reveal 
the cost of the telecast, 
lieved it was staged for $300,000. 
Some estimates are that Tele-Clin- 
ic may lose as much as $100,000 

The first and third nights of the 
sales clinics, devoted to sales ex- 


ecutives and management, was 
'rated a success. However, the 
great loss was incurred on the 


second night when the failure of 
retail store management to send 
their employees to the sales train- 
ing program proved a cost!y disap- 
pointment to the promoters. 


+ 


A top of as high as $7.50 will be 
|charged by theatres and arenas 
for the closed-circuit telecast of 
the Carmen Basilio-Ray Rebinson 
middleweight championship fight 
next Tuesday (25). The $7.50 tab 
has been set by Loew's State on 
Broadway for loge seats and the 
majority of these have already 
been sold out. 

General admission at the State 
will be $5. Many New York the- 
atres carrying the telecast will be 
charging $5 for loge seats and $4 
for general admission For the 
most part, out-of-town theatres 
will have a $3.50 to $4 tab. 

Loew's 35 Drive-In, Keyport, 
N. J., the only ozoner carrying the 
telecast, has set a $14 per car 
minimum with a maximum of four 
persons to a car. For each person 
over four, there'll be an extra 
$3.50 per person charge. The $14 
per car charge holds even if there 
is one to three people in the car. 

According to exhibitors who 
have signed up for the telecast, 
advance sales are running about 
25° ahead at this time than the 
sales up to fight time for the pre- 
| vious Basilio-Robinson encounter. 
| On the basis of the advance sales, 
|there is considerable optimism 
that there will be rush of window 
sales on the night of the bout. 

Teleprompter Corp., which fs 
| handling the closed-tv event for 
|the International Boxing Club, 
| anticipates slightly less than 200 
locations with a seating capacity 
of a little more than 500,000. Ac- 
cording to Irving Kahn, Tele- 
prompter prexy, there will be ap- 
proximately 150 theatres and 50 
arenas in the fight network. 

Fight, which will be held in 
Chicago, will be seen in eastern 
outlets at 11 p.m. Theatres are 
scheduling their film programs so 
that the house can be cleared in 
time for the telecast. 


DRIVE-IN PETITIONS 
UPPED CLEARANCE 


Minneapolis, March 18. 

The 7-Hi drive-in has requested 
clearance in the local setup's earl- 
iest subsequent run slot, 28 days, 
in place of 35 days, five days be- 
hind the earliest dozen Twin Cities’ 
four-wall neighborhood houses, 
The 35 days now is the best avail- 
|ability obtainable for the ozoners. 

If this 7-Hi request is granted it's 
regarded as a certainty that the 
seven other Minneapolis-St. Paul 
35-day outdoor theatres will de- 
mand the earlier availability, too, 
making things tougher for the con- 
ventional houses, a dozen of which 
in Minneapolis alone are in the 28- 
| day slot. 

Five of the Twin Cities’ ozoners, 
owned and operated by the Min- 
|nesota Entertainment Enterprise, 
comprising a large group of own- 
ers of the leading four-wall houses, 
have always had a highly success- 
ful last runs policy and plan its 
continuance. These are among the 
finest ozoners to be found any- 
where. 








‘80 Days’ Into Subsequents 


Pittsburgh, March 18. 

“Around the World in 80 Days” 
will get its first nabe breaks here 
at Easter time. United Artists re- 
| lease, which wound up a nine- 
month road-show engagement at 
the Nixon early in January, has 
been inked to open at three houses 


| locally on April 3 for indefinite 


it’s be-| 


i 


engagements, 

It goes into two Stanley-Warner 
heuses, Memorial in McKeesport 
and Schenley in Oakland district, 
and one Harris Amusement Com- 
pany operation, the Denis. 


ALHAMBRA BITES DUST 
Minneapolis, March 18. 

One more local neighborhood 
theatre, the Alhambra, a prosper- 
ous operation in the good old pre- 
tv days, has tossed in the sponge 
because of its “dying” boxoffice 

It’s the approximately eighth up- 
town house to bite the dust during 
the past several years 

Whether it'll ever reopen or be 
converted to other uses likely will 
be decided in the next few years 
according to Clyde Cutter, it 
lessee. 
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NBC FLIPS AS CBS FLOPS IN MARCH 
TRENDEX TURNABOUT ON NIGHT Sk 





NBC-TV has burst through the 
Trendex barrier to top CBS-TV's 
nighttime hedule in tne ratings 
for the first time in several years. 
The Ma lrendex gives NBC a 
clearcu lvantage, both in the 
overall seven-night 7:30 to 10:30 
pm. averages and in the Trendex 
Top 10 list 

The seven-night average rating 
for NBC for March (1-7) is a 20.2, 
some 10° ahead of CBS’ 18.4 and 
47% ahead of ABC's 14.7, On the | 
Top 10 listing, NBC walks off with | 
six out of 10, with CBS and ABC | 
getting two each (see separate | 
box). A year ago, NBC was 27% 


behind CBS in average nighttime | 
Trendex ratings, though 47° ahead 
of ABC. In terms of absolute rat- 
ing point the NBC average has 
gone up 3.7 points over last year, 
CBS has dropped by 4.1 points and 
ABC has improved by 3.5 points. 
On a night-by-night basis, NBC 
captures three nights, CBS three 
and ABC one. NBC wins Sunday, 
by a 24.4 average vs. 17.0 for CBS 
and 15.3 for ABC; Monday, by 25.0 
to 19.1 for CBS and 9.2 for ABC; 
and Wednesday, by 20.4 to 17.7 for 
CBS and 152 for ABC CBS 
nights are Thursday, with a 19.0 to 


MCA’s ‘Hey, Look’ 


MCA-TV's doing a Jot of 
shouting over the newest (sec- 
ond February) Nielsen report 
on the basis that, with the sole 
exception of the Gisele Mac- 
Kenzie show, all of the major 


entries sold to NBC-TV came 
through with a share-of-audi- 
ence topping the competing 


shows on ABC and CBS 

MCA has particular refer- 
ence to the Monday night 
“Suspicion” entry (with a 41.6 
share); the Wednesday night 


“Wagon Train,” the brace of 


Monday night westerns, ‘Rest- 
less Gun” and “Wells Fargo” 
plus the Friday night “M 
Squad 


Phil Silvers has since moved 
into the Friday at 9 CBS slot 
opposite “M Squad” and from 
the looks of things both en- 
tries to be splitting 
evenly 


seem 


—_ 


NBC's 17.8 and ABC's 17.5; Friday, 





by 18.4 to 14.8 for NBC and 12.9 
for ABC and Saturday, by 22.2 to 
205 for NBC and 13.0 for ABC. 
ABC walks off with Tuesdays with 
a 20.4 average, vs. 18.8 for NBC 
and 15.5 for CBS 

NBC has been on CBS’ heels all 
this season, but this is the first 
breakthrough by the web. The 


latest Nielsen ratings, advances on 
the Second February Report, show 
NBC only 5°) behind CBS in av- 
erage audience ratings over the 
seven-night 7:30-10:30 span, closest 
margin this season. Whether the 
Nielsens for March will reflect the 


new March Trendexes by giving 
NBC the edge still remains to be 
seen, but the second February 
Nielsens bring NBC up a notch 
toward that goal. Average ratings 
in the Nielsen advances give CBS 
a 26.0, NSC a 24.7 and ABC a 19.2. 
That leaves NBC only 5° behind 


CBS, as compared with 17° behind 
a year ago 

Moreover, NBC prexy Bob Sar- 
noff stated last week that coupled 
with the rating increase comes the 





Trendex Top 10 

NBC has taken over the lead 
in the Top 10 Trendex for 
March, grabbing off six of the 
places and leaving CBS tied 
with ABC with two entries 
each. It’s the lowest CBS to- 
tal ever in Trendex Top 10 
history. Ratings are as fol- 
lows, covering the March 1-7 
week: 


Gunsmoke (CBS) ....... 37.8 
Bob Hope (NBC) ....... 33.5 
Perry Como (NBC) ......32.4 
Price is Right (NBC) .....29.6 
Restless Gun (NBC) ...... 29.2 
Maverick (ABC) ........ 29.0 
Wyatt Earp (ABC) 000 se 
Danny Thomas (CBS) ....28.9 
Wells Fargo (NBC oe eee 
Loretta Young (NBC) ... 27.7 





Liebman Settles | 


NBC Contract To 


~ Push Own Shows 


Max Liebman’s nearly 10-year al- 
liance with NBC ended this week 
when he settled his contract, which 
had two-and-a-half years more to 
run, in order to set up his own 
indie tv packaging outfit, Max Lieb- 
man Productions, Inc. He made it 
plain that he was severing his NBC 
connections with no ill feelings 
toward the network. “They gave 
me free rein at all times,” he said. 
“There was no interference from 
NBC at any time.” 


As an indie tv packager, Lieb- 
man has lined up a stalwart array 
of properties including a 30-minute 


dramatic series tagged “Bless the | 


Women,” dealing with careers of 
colorful women of yesteryear. Se- 
ries would feature such characters 
as Calamity Jane; Belle Starr, 


famed Western Bandit; Poker Alice, | 
crackerjack gambler; Lillian Rus- | 


sell and other dames who captured 
imagination of the country. 


Also in the Liebman hopper is a 


proposed half-hour dramatic series | 


or several spectaculars based on 12 


stories by B. J. Chute published | 


under title of “The Blue Cup” and 
a number of individual spectacu- 
lars to be telecast on a one-shot 
basis. These would deal with 
“Heroes of the West” (Buffalo Bill, 
General Custer, etc); 


lege,’ panorama of college life 


from turn of century, and a spec- 


fact that the current first quarter | 


is shaping up as the best grosser in 
the web's history. This 
gains in daytime, late-night via the 
Jack Paar show, and the 7:30-8 p.m. 
strip, over the same querter a 
year ago 


HONOLULU’S KPOA 


DICKERS FOR HUSING 


Honolulu, March 18. 

KPOA source’ indicates’ the 
sports-minded Honolulu station is 
hoping to add Ted Husing to its 
staff by summer, his health per- 
mitting 

“Even if he doesn't do any broad- 
casting, he would be great to have 


from a public relations point of 
view,” a station exee said. 
From Husing's standpoint, he'd 


find Hawaii's climate ideal. j 


reflects | 


tacular concerning Capt. Kidd. 

Liebman’'s also mulling over possi- 

bility of repeating his tv version 
‘Continued on page 73) 


“Joe Col-| 














4 me 





year, a Top 10 Nielsen compilatio 


four places, followed by “Annie 


ture. Figures look like this: 


Lucy & Desi's Win, Place & Show 


Lucille Ball & Desi Arnaz have walked away with the audience 
and rating honors in their four specials thus far on CBS-TV this 


n on the tv specs indicates. Lucy 


& Desi in their four one-hour Ford outings grabbed off the first 


Get Your Gun” and “The Edsel 


Show.” then by Bob Hope twice and the General Motors 50th Anni 
Show and the Standard Oil 75th Anni Show rounding out the pic- 


Av. Aud. Homes 

Show & Date Network Rating Reached (000) 
Desi-Lucy (11/6) ...... tens Ree 47.0 18,828 
ater GIS) ceceacnesees CBS 43.6 18,190 
Desi-Lucy (2/3) ....cccccces CBS 41.6 17,383 
Desi-Lucy (12/3) se ae 39.2 15,738 
Annie Get Your Gun (11/27). NBC 38.5 15,491 
The Edsel Show (10/13) . CBS 38.5 15,285 
Bob Hope (10/6) NBC 32.2 12,854 
Bob Hope (1/17) . NBC 30.8 12,665 
GM 50th Anni Show (11/17) . NBC 31.0 12,442 
NBC 30.5 12,278 


SO 75th Anni Show (10/13) . 








| Ed & Pegeen Fitzge 
Keyed to Zeckendorts’ ‘Theatre Sq. 
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| FTATATEETA 
To Be Introduced By 
| JIMMY NELSON 
On the JIMMY DEAN 
ry y, April 1958 
Management: Directional Enter- 
prises, 200 West 7th Street, New 
York 
Booking 
730 Fifth Ave 


WOXR Reviving 
‘Good Music’ Web 


WQXR, the 
N.Y 
“good music” field, is prepping the 


SHOW 


CBS Sat 


Mercury Artists Corp. 
New York 


¢ 





radio station of the 
Times and a key outlet in the 


recommencement of a sizeable good 
Life being 
breathed back into the web, which 


music network is 


has been functioning in something 
state for the last 
two years, by the probable return 


of a diminished 


to the concept of the five stations 
making up the Rural Radio Net- 
| work 

Changing the name to the North- 
east Radio Network, RRN, which 
pulled out on the network scheme 
two years ago last September, is 
dickering with WQXR and the 
other four stations which remained 
in the web about reunifying. 

Purpose of the web is to attract 
| regional and national sponsors to 
classical and semi-classical music 
on radio. There has been very little 
sponsor biz for the network since 
the RRN pullout 

Good Music Network will have 
10 stations in all if the knot is re- 
| tied. According to WQXR, there are 
| separate stations in the country 
which carry tapes of WQXR shows, 
but they are not part of a network 
advertising setup. 














Nielsen's Top 10 


(Second Feb. Report ) 


NBC bounced back to capture 


four places in the Nielsen Top 10 


average audience list for the second February report, with CBS 


just edging it with five entries. 
quartet were westerns, with the 


ABC had one. Three of the NBC 
web’s “Wagon Train” hitting the 


list for the first time and its Monday night parlay, “Restless Gun” 
and “Wells Fargo” as the other oaters. Altogether, six oaters placed, 


others being ABC's “Wyatt Earp” and CBS’ 
strongly entrenched in first place) and “Have Gun 


(still 
Travel.” 


“Gunsmoke” 
Will 


Four out of the top five are westerns, these being the two CBS 


entries plus “Wells Fargo” and 


AVERAGE 
Gunsmoke (CBS) ; 
Wells Fargo (NBC) 

Have Gun, Will Travel (CBS) 
Danny Thomas (CBS) 
Restless Gun (NBC) 
I've Got a Secret (CBS) 
Wyatt Earp (ABC) 
Wagon Train ‘NBC) 
Jerry Lewis (NBC) Lahore 
General Electric Theatre (CBS) 


AUDIENCE 


“Restless Gun.” 


feneseadaneus 37.0 
36.1 

35.9 
34.1 
. 33.5 
33.1 

. 33.1 
32.5 


TOTAL AUDIENCE 


Gunsmoke (CBS) 
Perry Como (NBC) 
Wells Fargo (NBC) 


Du Pont Show of the Mon‘} (CBS) .. 


Jerry Lewis (NBC) 
Wagon Train (NBC) . 
Cheyenne (ABC) 
Have Gun, Will Travel (CBS) 
Sugarfoot (ABC) a 
Shirley Temple (NBC) 


46.6 
. 42.1 
. 41.4 
40.5 
- 40.2 
. 39.8 
38.8 
38.4 
37.9 
37.9 


| 


| 


| Shriner, Eydie Gorme 


| 
| 
Viva Zapata 
Chicago, March 18. 

Chicago's Park District Police 
|are spending $6,000 with Radio 
|Corp. of America for equipment 
|that will free their AM frequency | 
from a Spanish language station 
that has been drowning out police 
calls. Interference on the station 
|has occurred every day from 9:30- 
16 a.m. for the past four months. 
When the park police com- 
plained to the Federal Communi- 
cations Commission about it, they 
learned the station is evidently 





located in Venezuela and that its | 


reception in Chicago is due to sun 
spot activity, George Otlewis, park 
| police chief, in making his recom- 
mendation to the park commis- 
sioners, said exasperatedly, “This 
can’t go on. Either we get 
silencer equipment or we get a 
translator.” 


WOR’s Strike-Out 
‘On Philies Games; 
$600,000 Gamble 


| WOR-TV, N.Y., 





in the “pre-game 


warm-up” period appears to have! 


|struck out with the Philadelphia 
| Phillies. Todate, no major spon- 
| sors have been signed up for the 
| schedule of 78 games, which starts 
| April 15, when the Phillies meet 
Cincinnati. 

The RKO Teleradio station when 
it lost the Dodgers to the Coast, 
| went to Philadelphia and lined up 
| the Phillies for telecasting. The 
| Phillies will be the only National 
| Club team having representation 
on tv in N.Y., the Giants also hav- 
ing moved to the Coast. WPIX, 
N.Y,. has the Yanks lined up and 
the team’s expanded baseball game 
coverage is completely sold out. 

There has been an open question 
of how quickly sponsors might line- 
|up for an out-of-N.Y. team. Sta- 
tion recently conducted a survey 


N.Y. baseball fans with the Na- 


point, no major bankrollers have 
moved in. Understand, WOR-TV is 
committed to paying $600,000 for 





Feeling is the entire situation 

may change once the games get on 
| the air and hit some rating strides. 
| Then the seemingly reluctant pres- 
}ent sponsors will fall in line, it’s 
| predicted. Right now, station has 
a $600,000 gamble on its hands. 





Masland’s Whopper | 


Roster of names the like of | 
, Which a radio show hasn't seen for | 
| years has been lined up for C. H. | 
Masland & Sons’ two-hour CBS | 
Radio spectacular on May 4. Cast | 
includes Ralph Bellamy as emcee, | 
Judy Holliday, Andy Griffith, Rob- 
ert Preston, Edgar Bergen, Herb 
the Ames 
Bros., Andy Williams, Ray Charles 
Singers and the David Rose orch. 

Commercials will be handled by 
Dorothy Kilgallen and Galen 
Drake. 





this | 


indicating the large loyalty among | 


tional League fortunes. But at this | 


| 
the overall Phillies package. 
| 


| 


ralds’ WOR Return 


+ After eight years a new program, 


“Luncheon at the Astor,” replaces 
“Luncheon at Sardi’s” over WOR, 
New York, on March 31, on a five- 


| times-a-week basis with Ed and 


Pegeen Fitzgerald hosting. Les 
Colodny, now heading an expanded 
radio department at the William 
Morris agency (which was set up 
recently separate and apart from 
tv), handled the deal for the Fitz- 
geralds with WOR-Radio v.p.-g.m. 
Robert Leder. Deal is for three 
years, on a 26-week frequency re- 
newal basis and also provides for 
| The Fitzgeralds to do all vacation 
replacements for such WOR staples 
| as Dorothy & Dick (Dorothy Kilgal- 
len and Richard Kollmar), Martha 
Deane, Long John, et al. 

The Hotel Astor origination, 
which will be live as it is now with 
Ray Heatherton (and formerly Ed 
Herlihy) on the Sardi’s restaurant 
originations, is a coincidental tie-in 
with Pegeen Fitzgerald's new hook- 
up with the William Zeckendorf 
(Webb & Knapp) operations of the 
Astor and Manhattan hotels; and, 
eventually, the Commodore ‘latter 
under lease), all in New York. She 
| will work with Col. Serge Obolen- 
sky who will be operations execu- 
'tive for the Zeckendorf hostelries. 
| Trailer for the Playbill Room 
| Eventually the program will be 
|renamed “The Fitzgeralds at the 
MMaybill,” keyed to that new room 
|in the Hotel Manhattan which the 

Zeckendorf Hotels Corp. interests 
and Col. Obolensky hope to make 
the social-theatrical focal point of 
Theatre Square. The entire ven- 
ture, teeing off at the Astor and 
|segueing into the Manhattan's 
| Play’.l] Room, has the redevelop- 
| ment and glamorization of Theatre 
| Square as an objective. When the 
| new Playbill Room is ready in the 
j fall, almost coincidentally the new 
| Astor’s Plush Horse (nitery) will 
| get under way. 

| The March 31 teeoff program of 
| “The Fitzgeralds at the Astor” will 
|have Zeckendorf Sr., Robert W. 
Dowling, president of City Invest- 
ing Co.—a realtor as well as a pro- 
ducer—and Meredith Willson as 
guests. Mayor Robert F. Wagner 
will also participate. 

“Conversations” with people in 
the news, both show biz and other- 
wise, rather than “interviews,” per 
| se, will be the keynote of the new 
| format. 

Unique also in the tieup is a 

(Continued on page 67) 


WAYNE & SHUSTER’S 
1-YR. SULLIVAN PACT 


Toronto, March 18. 

Johnny Wayne and Frank Shus- 
ter, tv comics on the Canadian 
Broadcasting Corp. network, have 
signed a one-year contract with 
Ed Sullivan and will make their 
first Sunday night appearance over 
the CBS chain on May 4. Subse- 
quent shows for the pair inelude 
May 11, June 1 and 8. 


According to contract, Sullivan 








| will allow the team to bring in 
| their own Canadian actors for 


sketch routines, with Sullivan per- 
mitting Wayne & Shuster to do 
their own script-writing and “re- 
tain that certain flavor that US. 
writers never have approximated.” 
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UPDATING DRAMA SCORECARD 





Which Poet Do You Read? 


Do television critics realiy watch the programs they pan? 

There was room for doubt this week when New York Post col- 
in Monday's (17) early edition, wrote 
about the NBC-TV “Wisdom” series, pointing out that it “has come 
up with interviews with Pablo Picasso, David Ben-Gurion, Igor 
Stravinsky and a few others, but the preponderance of repeats 
this season has been overwhelming. Revived have been the talks 
with Robert Frost, Bertrand Russell, Marce] Duchamp, Sir Osbert 


umnist-critiec Jo Coppola, 


Sitwell and Sean O’Casey. 


“The interview with Irish playwright O’Casey was a hoked-up 
piece of business the first time and it doesn’t improve with repeti- 
tion. If the revivals are due to a shortage of elder wise men— 
which I doubt—Wisdom, with a financial boost from another west- 
ern, could afford to interview O’Casey again. Perhaps it had better 
not. If O’Casey saw the original print, he probably wouldn't open 
the door to admit a television man again.” 

Trouble with Miss Coppola’s review was that NBC-TV, which 
had scheduled the O’Casey repeat for the day before, suffered a 
mixup in prints and actually put on an Eamon de Valera interview. 
So in the late editions of Monday’s Post, Miss Coppola’s column 
was altered somewhat. O’Casey’s name was removed from the list 
repeats, and the paragraph reviewing the O’Casey 
show was kept virtually intact but with Robert Frost's name re- 


of the “Wisdom” 


placing O'Casey’s. It read: 


“The interview with poet Frost was a hoked-up piece of busi- ° 
ness the first time and it doesn’t improve with repetition. If the 
revivals are due to a shortage of elder wise men—whith I doubt 
—Wisdom, with a financial boost from another western, could afford 
to interview Frost again. Perhaps it had better not.” 


a N.Y. COMEBACK 


By GEORGE ROSEN 


Several significant developmenits 
in the tv drama sweepstakes por- 
tend a reemergence of New York 
as the major production centre for 
live drama next season just at a 
time when the whole cause seemed 
hopeless, plus a realization that all 
that glitters on the Hollywood 
horizons doesn’t necessarily turn to 
gold or impressive Nieisens. In 
brief: 

(1) Fate of “Studio One In Hol- | 
lywood” hangs in the balance, with 
likelihood that it will fade at the 
end of the season. CBS-TV will 
get its answer from Westinghouse 
on April 1, with the client serious- 
ly considering moving into other 
tv programming areas. If “Studio 
One” folds it will be the first time 
in 10 years that the Monday night | 
10 to 11 Columbia slot has been | 
without a dramatic showcase. 








Goldenson Takes Realistic Look At 
TV, Radio, Pix (& Especially AB- PT) 


At one time the most eminent 
and respected of all tv drama 





hours, “Studio One” has fallen 
jhe lean days, with the shifts to | * 

e Coast at the first of the year | 
a give it “names” values) winding | 
up as a bust both from a critical | 
| Seniors and on the rating | 
ban CBS, in fact, will be the 








By ABEL GREEN 


Leonard H. Goldenson, iaetila 
of American  Broadcasting-Para- 
mount Theatres Inc., now that he 
has his television network opera- 
tion setup crystallized with the ap- 
pointment last week of James G. 
Riddell as radio-tv topkick, feels 


that he is in a better free- 
wheeling, troubleshooting position 
to apply himself to this or that 


problem as it arises. While still 
shuttling between his Paramount 
Theatre Bldg. headquarters and 
the network's West 66th St. gen- 
eral offices and studio, eventually 
everything will be consolidated on 
that entire Gotham street from 
Central Park West to Columbus 
Ave. 

At the moment, and more than 
heretofore, he is now back in the 
Paramount hq with an eye to the 
theatre circuit operation which, he 
says, is somewhat ahead of last 
year and, like all theatre chains, 
is strictly attuned to the quality of 
the product. He cites a string of 
strong b.o. pictures which have 
benefitted the Par theatres as it 
has other exhibitors. 

On the AB end the prime prob- 
Jem now is the radio network. Its 
future is currently being probed 
and whether it’s to be scrapped 
or be carried as a calculated risk 
—a luxury which isn’t good busi- 
ness, however—is Goldenson’s 
and his colleague’s current head- 
ache. (See separate story.) 

Radio Network Problem 

“I thought we did something 
different with the accent on live 
but apparently we were wrong be- 
cause it hasn't clicked in the black | 
ink department,” he frankly ad- | 
mits. He refers to the string of 
people from Herb Oscar Anderson | 
through Jim Backus. 

ABC-Radio, of course, is not the 


(Continued on page 73) 


Meet This Week 
On Sinatra Status 


Frank Sinatra's future on tele- 
vision next season will be decided 
later this week at a meeting on 
the Coast. ABC-TV, Chesterfield, 
McCann-Erickson and the William 
Morris Agency will sit down to de- 
termine whether Sinatra will re- 
turn to television next season, and 
under what circumstances. 

Singer himself isn't sure he 
wants to come back, in spite of an 
iron- bound three - year contract 
with ABC. He’s currently work- 
ing in Miami but will be in touch 
with the meeting. Chesterfield, 





though uncertain as to whether it 

will return as his sponsor even if 

he does decide to come back, is 
(Continued on page 70) 


| first to admit it. 
Meanwhile, CBS is doing some 
| of its own “plotting.” Monday 10 
to 11, it feels, would make an at- 
tractive showcase for the A T & T- 
sponsored alternate-week musical | 
| series slated to premiere in the fall. | 
This is the Henry Jaffe Enterprises 
package with a $135,000 production | 
| budget per show (uncertainiy as 
|}to company’s immediate plans 
lis the only thing holding up 
AT & T’s signaturing of the deal). 
Oddly enough, it’s the same strat- | 
egy NBC has in mind in its attempt | 
to win over the show, for with 
“Suspicion” going off at the end of | 
the season, NBC would very much 

like to grab the musical stanza for | 
its own Monday 10 to 11 slotting. 


‘Evergreen’ Series 

(2) CBS-TV programming chief- 
tain Hubbell Robinson Jr. is ini-| 
tiating the most impressive drama- 
tic series since “Playhouse 90" first 
hit the air in a bid to revitalize | 
Gotham originations and restore 


‘Emmy’ All- Star Cast 


Hollywood, March, 18. | 
Milton Berle, Gisele MacKenzie, | 
Ida Lupino, George Gobel, Ed 
Wynn and Steve Allen have been 
set by the Academy of TV Arts | 
and Sciences to present various 
awards at this year’s “Emmy” pro- 
gram April 15. 
Berle will proffer the “best pro- 
gram of year award.” 


Which Way ABC 
Radio? May Fold 
Or Be Cut Down 





i“You Bet 


1/10. All the shifts take effect 





ChE TUNID AY (CBS Likes Nielsen, NBC Cozy With 


Trendex, But Twasn't Always Thus; 
Breakdown on Who, What and Why 


+ 
? 





Paar’s Party 


NBC-TV is throwing an all-night 
party in honor of Jack Paar on 


March 28, to which it's inviting | and 14- city Nielsen results 


officials of all its affiliates carrying 


Curious switch in rating claims 
by CBS and NBC has taken place 
over the past few years, with CBS 
placing more and more emphasis 
}on Nielsen National Ratings and 
NBC tending to stress the Trendex 
It's a 
from four or 


complete reversal 


the Paar late-nighter as well as | | five years ago, when CBS based all 


members of the press and key NBC 
officials. The bash, slated for the) 
grand ballroom of the Plaza Hotel, 
 * will begin at 1 a.m. and con- 
= “as long as 
hap 

Affair will have entertainment | 
by some of the web's top talent, 
with Ethel Merman already inked 
to perform. Late-night launching | 
of the affair stems from the fact 
that Paar does his show until 1 
a.m, that night, following which 


his entire entourage will take off | 


from the Hudson Theatre over to | 
the Plaza. Web is calling the party | 
‘Paar Appreciation Night” in 
|} honor of his contribution in re- 
| viving live Jate-night network:tele- 
| casting. 





Groucho Gets New 
Sponsor, Time Slot 


In NBC-TV Shuffle 


In the wake of Scott Paper's de- 
fection to CBS- TV with “Father 
Knows Best,” alternate sponsor 
Lever Bros. has juggled its NBC- 
TV billings with a major program 
reshuffling the result. Lever has 
purchased full sponsorship of 
Groucho Marx and is .shifting his 
Your Life” into the 
“Father” Wednesday at 8:30 time 
slot. At the same time, it’s pur- 
chased half of “The Price Is Right” 
and will install that in place of 
Rosemary Clooney Thursdays at 
in 
September. 


| 


people are | 


| 


| of its pitches on its Trendex show- 
ings while NBC leaned on Nielsen. 
What accounts for the switch is 
the fact that the two services de- 
liver different information and are 
| ae on different factors that in- 
fluence the ratings. Nielsen Na- 
tionals measure total homes deliv- 
ered while Trendex and the 14- 
city Nielsen measures competitive 
program popularity. The factors 
which can influence a_ national 
Nielsen rating, besides the pro- 
gramming itself, include coverage, 
strength of stations, number of 
Stations and delayed broadcasts. 


Consequently, “facilities” as it 


| refers to station lineups and clear- 


| bia would hammer away 


ances, bears considerable weight 
in a national Nielsen rating. In the 
old days, when CBS’ facilities were 
clearly inferior to NBC's Colum 
with its 
| Trendex results and tend to ignore 

| Nielsen. Now, with CBS the facili- 
ties kingpin, it uses virtually all 
Nielsen figures and ignores Tren- 
dex to a large extent, while NBC 
tends to make light of the national 
Nielsen and emphasizes Trendex 
and the 14-city Nielsen. 

Actually, Trendex and the 14- 
city Nielsen, by their construction, 
are designed to test program 
strength to the exclusion of other 
factors like facilities, lineups and 
clearances. That's because they 
are centered in those cities where 
programs of the three networks 
compete directly against each other 
in regular live time slot designated 
on the network schedules. Were 
every program to have the same 
coverage, station lineup, equally 
strong stations and all live clear- 
ances, the national Nielsen would 
give the same results as the 14- 
city and practically the same as 


| Trendex. 











Jim Backus and Merv Griffin, 
who with the exception of the vet- 
eran Don McNeill are the last of 
the “living” at American Broad- 
casting Network, are getting the 
axe Friday, April 4. This destroys 
the final entries provided by prexy 
Robert Eastman for “live, fun 
radio,” and puts the board of direc- 
tors at American Broadcasting- 
Paramount Theatres in the position 
of having to make up their minds 
mighty quick about the future of 
the radio web. 

Judging from the feel among 
;several highly placed network | 


| sources, the very best that can hap- 
| pen is a greatly abbreviated radio 


network operation. As of yester- 
day (Tues.), however, the board 
had still not decided what definite 


steps to take beyond the firing of | 


Backus and Griffin. 

They have discussed three prin- 
cipal avenues: (1) Ending AB- 
PT’s participation in network ra- 
dio entirely, keeping only the own- 
ed & operated stations in radio; 
(2) Turning to a “pews service” 
operation, sans benefit of adver- 
tisers; (3) stressing news, some as 
Mutual does, along with the reten- 


(Continued on page 66) 


Zenith Profits Up 327, 


Chicago, March 18. 
Zenith Radio Corp. profits in 
1957 jumped 32% over the previ- 
ous year’s earnings, Comdr. E. F. 
McDonald Jr., company prez, an-| 
nounced today (Tues.) in the an- 
nual stockholders’ report. 





Profits the past year amounted to | 


$8,165,577, or $16.58 per share. In 
1956 Zenith’s earnings were $6,- 
187,717, or $12.55 per share. 

Sales for 1957 amounted to 
$160,018,978, second only to Ze- 
nith’s $166,733,276, in 1953. 


the drama field tu its erstwhile 
status of respectability. He’s prep- 
ping a 90-minute dramatic show- 
case titled “Evergreen” for the 
Sunday afternoon 5 to 6:30 period 
starting in October and continuing 
weekly until next April. The series 
will be based on the world’s fore- 
most novels, both contemporary 
and dating back to the 17th cen- 
tury. Unique aspect is that the 
major accent will not be put on 
production (something approximat- 
jing the intimate “Camera Three” 
| technique will be employed, “sug- 
| gesting” the background and props 
rather than re-creating them), nor 
will money be spent on stars. In- 
stead, the major coin will be si- 
phoned into writer-producer-direc- 
tor production credits. Robinson 
has lined up Leland Hayward as 





executive producer with Alex Se- 
gal as producer-director. John 
Mason Brown, critic-author-lec- | 


turer, will host the series. Under 
(Continued on page 66) 


TWO SHEAFFER PEN 
SPECS TO NBC-TV 


Sheaffer Pen has firmed up NBC- 
TV for its two fall specials, ‘Little 
Women" and “Gift of the Magi,” 
and will present the former on Oct. 
20 from 8 to 9 p.m. and the latter 
Dec. 14 from 9 to 10. Talent Asso- 
ciates will produce both shows. 
Originally, Sheaffer and BBD&O 

had placed an order for the time 
| with CBS-TV, but the latter web 
‘was unable to firm up definite 
| dates for the specials and Sheaffer 
thereupon took the shows over to 
| NBC. CBS, in fact, hasn’t even set 
the opening date for next season's 
“DuPont Show of the Month” ser- 
ies, owing to the fact it can’t pre- 
empt sponsors until it has a better 











‘Red Barber ‘Official 





j idea of its fall schedule. 


currently alternate | But it’s the differences in cover- 
sponsor of “Price,” will move with age and lineups that account for 
the show to share the Bill Cullen | (1) use of Trendex and 14-city 
quizzer on Thursday nights, with | Nielsen for purposes of evaluating 
RCA (currently “Price” alternate | programming as isolated from all 
sponsor) dropping out. The multi- | other factors, (2) the conflict in 
ple switches give NBC full spon-| claims, with the inferior network 
sorship on Groucho and “Price,” | facilities-wise tending to talk about 
but leave two time slots open, | program strength and the strong 
Groucho’s old Thursday at 8 period web concentrating on its delivered 
and Price's” Monday at 7:30 slot. | audience, and (3) the sometimes 
Moreover, there's a loss of bill- (Continued on page 73) 


ings involved in the shifts too. 
Lever'’s expenditures remain un- 
. 
Colgate Dickers 
e 
Winchell News 


changed at three alternate-week 
Hollywood, March 18. 


half-hours, since it currently has 
half of “Father” and all of Rose- 
mary Clooney, for which it ex-| 

Walter Winchell will be back at 

his old trade on ABC-TV if spon- 

sorship now being negotiated is 


changes half of “Price” and all of 

Groucho. But NBC loses De Soto, 
consummated. Colgate is reported 
interested with the date of his re- 


which fully bankrolled Groucho, 
and RCA, which has half of | 

turn predicated on when the or- 
der starts. Only hitch in discus- 


“Price.” 
sions for bankrolling appears to be 
product conflict. 

Because of his exclusivity deal 
with Desilu, which will resume 
production of “Walter Winchell 
File,” that studio has priority on 
sponsor approval. Shooting on 
Petersburg where he's covering next 26 issues of “File” starts April 
the N.Y. Yankees spring training 1, in deference to Winchell’s 
camp, to Pittsburgh for a taping wishes that because of his irregu- 
session on several Gulf radio lar hours, production start at mid- 
blurbs. night, and run through to 6 a.m. 

It's a 26-week deal with options, When ABC veep John Daly start- 
and Barber will also do the com- ed juggling time periods for a re- 
pany convention bit, showing up for turn of Winchell as tv newscaster 
Gulf company meetings whenever he caught a glint in Winchell’'s eye 
he can get away from his ballcast-| when he suggested Sunday night at 
ing chores. Deal was set by Bill 10. “In that case,” said Winchell, 
McCaffrey, Barber’s manager, with “I'll work for nothing.” In oppo- 
Young & Rubicam, the Gulf agency. site slot on CBS-TV is “$64,000 
Barber, incidentally, had a similar Challenge,” sponsored by Revlor 
commercial deal with Procter & which recently pulled plug o 
Gamble a couple of years back. ij “Walter Winchell File.” 


Speidel, 














Spokesman’ for Gulf 
On and Off the Air 


Red Barber has been tapped to 
become the “official spokesman” 
for Gulf Oil Co. in all its television 
and radio commercials. Barber has 
already filmed several Gulf spots, 
and next week travels up from St. 
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‘Who's for Channel 10?’ Creates 
A Poser If Miami's Up for Grabs 


Washington, March 18. 
Action of the Federal Communi- 
cations Commission last week in 
moving to reconsider its decisio 


in the channel 10 Miami case poses 
ling questions bearing 


some inter 
on procedure and the final de- 
ler nati 

As the ency itself told the 
Court of Appeals in asking that an 
appeal of the case there be re- 
manded to it, it is “not in a po- 


sition to whether any changes 
jn its previous determination in 


this proceeding may be necessary 
or appropriate Commission also 
advised the Court that it has not 
decided exact nature” of 
whatever proceedings may be re- 
quired 

Assuming the Court grants the 
agency's motion, the Commission 
would find itself without two of 
the original ix members who 
voted in the case—Richard Mack, 
who resigned following Congres- 
sional disclosures that he bor- 
rowed money from a lawyer inter- 
ested in the application of Na- 
tional Airlines, and former chair- 
man George C. MeConnaughey, 
who also voted for National 

Thus, the present Commission 
Includes only two members (Chair- 
man John C. Doerfer and Comr. 
Robert FE. Lee! who voted for Na- 
tional, one (‘Comr. Rosel Hyde) 
who voted for L. B. Wilson, and 
one (‘Comr. Robert Bartley) who 
voted for A. Frank Katzentein. 


Comr. T. A. M. Craven did not 
vote in the case and Comr. Fred- 
erick Ford joined the agency since 
the decision was issued 

The Commission therefore will 
have to decide whether four of its 
members who originally voted 
should reconsider or 
present six ‘or seven when a new 
commissioner takes office) should 
decide 


of whether new hearings should | 
be held 

Questions are also raised as to 
what the Court will do with the 
Commission's motion Parties to 
the case on appeal (National, 


Katzentein and Eastern Airlines) 
have the opportunity to support or 
oppose it. It’s also possible that 
Wilson and North Dade Video, the 
fourth applicant for the channel, 
may seek to intervene. The Court 
thus may hear arguments on the 
motion 

Whether the motion is granted 
is not certain but legal opinion 
here is that the Court will insist 
that the Congressional disclosures 
and the Grand Jury actions bear- 
ing on the case enter into the ul- 
timate determination, by the FCC 
or the Court itself 

Meanwhile. a bill was jointly in- 
troduced by Sens. A. S. Mike Mon- 
roney (D-Okla.) and Joseph C. 
O'Mahoney (D-Wyo.) to prohibit 
issuance of tv station licenses to 
air carriers. Noting that the Com- 
mission is “about to reexamine” 
the channel 
tors asserted that “Congress also 
ought to consider the matter from 
the legislative point of view.” 

The Senators said “it is ob- 
viously absurd” for airlines to be 
allowed to operate tv stations since 


they are eligibile for subsidies and | 


“could obtain free advertis- 
ing’ which would not be available 
to competitors 


DuMont Labs Cuts 
Losses; Still in Red 


DuMont Labs did not get back 


into the black ink in 1957 as was 
hoped. But under prexy David T. 
Schultz, the tv manufacturing com- 
pany substantially reduced its 
losses 


Compan ch 
from DuMont 


tions 


was divorced 
Broadcasting (tv sta- 
neat two ago, re- 
$535,000 on sales 
1957. Company 
compares with an 
of $5,149,000 for 
of $47,401,000. 


years 
ported a toss ol 
of $43.582.000 for 
that this 


] 


stated 
operating 
1956 on sale: 


DuMont, which once thrived on 
government contracts, reported 
that last year the military sales 


was not up to snuff. Of tube deal- 
ings, Schultz said “competitive 
conditions in the tv picture tube 


industry had been extremely 
severe with several major com- 
2Xanies abandoning the field.” 


s 
—__—_—__¢ 


whether the | 


Phere is also the question | 


10 decision, the Sena- | 





Shulton becomes the first new 
sponsor for Arthur Godfrey's CBS 
| Radio non-simulcast morning stan- 


za, moving in for a 42-week ride 
}on April 14. Godfrey begins his 
110-11 am. radio-only stint (tv 





}moving over. Shulton’s weekly 
quarter-hour- will cost it $340,000 
| Zross. 


Multiple’ Boys 
Go to Bat Vs. 


Barrow Report 


Washingion, March 18. 

Two multiple owners of tv sta- 
tions told Federal Communications 
Commission yesterday (Mon.) their 
/records of operation at the com- 
| munity level sharply dispute the 
“local ownership doctrine” of the 
| Barrow report. 

Weston C 
pee Of Time -Life-Fortune, in 
charge of broadcast operations, and 








|Mrs. Dorothy Bullitt, principal 
lowner of King Broadcasting Co., 
took issue with the report's as- 


|sumptions that group ownership is 
|against the public interest. Pul- 
len’s testimony was backed up by 
Hugh B. Terry, head of TLF’s sta- 
| tion, KLZ-TV, in Denver. 

Pullen told the Commission that 
|TLF’s entry into tv through pur- 
chase rather than application was 
motivated by the desire to save 
time and not by any lack of con- 
fidence in its qualifications. When 
| the publishing firm acquired its 
|first station in 1952 (in 


|ship with the late Wayne Coy), he | 


| said, its objeciive was to put its 
|; money and experience to work “as 
| fast as possible.” 

Delays inherent in comparative 
| hearings, he added, “made it im- 
prudent from a business point of 
view for us to commit substantial 
|funds for indefinite periods of 


time with an absence of predict-| 


able results and the concomitant 
! 


| negative effect upon other oppor- | 


tunities to employ our resources.” 

Through selection of competent 
|managers and emphasis on local 
| programming, Pullen asserted that 
TLF has been able to provide su- 
| perior service. All its five sta- 
| tions have been improved he said, 
}and the viewing public has bene- 
| fited. 

Pullen disputed the report’s as- 
| sumption that multiple owners 
have 
| network affiliation, 
|and film purchase. TLF, he said, 
| has never sought to change an af- 
| filiation or effect a basic change 
in terms. 

Terry testified that KLZ, a CBS 
| affiliate, is accessible to producers 


|of syndicated film programs during 
ithe best viewing hours. During 
|the last week of January, he said, 
40° of the 6-11 p.m. segment con- 
sisted of non-network shows and 
50° of the time within’evening op- 
tion hours was locals programmed. 
Improved service by KLZ since 

t came under TLF, he said, has 

‘been due to the parent company’s 
| (Continued on page 66) 


Phil Silvers’ Special 


Phil Silvers has accepted Ponti- 
ac’s offer te star in a one-hour 
special on CBS-TV on May 13. Deci- 
sion came after CBS cleared the 
decks on his regular weekly pro- 
duction schedule in order to devote 
two weeks to preparing the one- 
shot. Si.vers is talking to Allan 
Sherman, who produced Victor 
Borge's recent outing for Pontiac, 
to take over production chores and 
has also signed on the Mello Larks 
as an act in the one-shot. 
| Revised shooting schedule for the 
weekly Silvers show now sees the 
| cast laying off for a two-week vaca- 
tion, then returning on March 31 
| to shoot five more episodes, fol- 
lowing which Silvers will have two 
weeks to prep the spec. He plans 
|to do a revue-type show. 


Shulton’s Godfrey Buy 


separate at 11) on April 1, with} 
most of his old simuleast clients | 


Pullen Jr., exec vee- 


pariner- | 





| 
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Crix Hub Snub 








—That’s the Rub 


Boston, March 18. | 
TV pub-ad people are doing a 
slow burn over bypassing of local 
shows by Hub tv reviewers in fa- 
vor of network Boston tv 
editor’s columns invariable lead off 
with what happened on the net- 
work shows the night before and 
what's upcoming, devoting around 
three quarters of their columns to 
such fare and working in a few 
lines at the end of their columns 
on local happenings 
While advertising execs have 
been screaming for years, “all ad- 
vertising is local.’ and newspa- 
per desks scream for the local an- 
gle and local news, the tv writers 
seem to have taken it upon them- 
selves to reverse the procedure, 
according to one tv official, who 
has been keeping book on the local 
scribblers. “They contend,” he 


| called 


shows 


Depends on 





pointed out, “that their readers 
are more interested in the nation- 
al happenings, who's getting a new 
contract, and how much, etc., and 
who is going to guest star on what 
show. In other words, they are re- 
viewing the shows by ratings, which 
seems unfair. Here there are many | 
good local shows on tv around the | 
town, which are not getting the 


| publicity breaks they deserve, be- 


| noring them. 


competitive advantages in| 
I . 
national spot, 


|“Teenagers & Religion,” “Self-Ex- 


cause the local tv writers are ig- 


“The public does not know about 
some of these shows, and would 
watch them, if they knew about 
them through the tv writers.” 

Another tv official pointed out, 
“Our tv reviewers here seem to be | 
neither ‘fish nor fowl.’ If they | 
took a leaf from the drama critics | 
and reviewed every show, as they | 
should do, it seems to me it would | 
be a much better situation than 
bypassing the local live shows and | 
hop skipping around the nets.” 


ae 





NBC-TV’s ‘Today’ Probe 
Of American Teenagers | 
Via Threshold Years’ 


NBC-TV's “Today” stanza will 
devote the entire week of April 7 
to 11 to a study of America’s teen- 
agers. Titled “The Threshhold 
Years,” the series of five programs 
will cover teenagers from the as- 
pects of “Teenagers & Authority,” 
“Teenage Mores & Customs,” 


pression and Communication” and 
“The Teenager and His Future,” 
with each theme keyed to a sep- 
arate day. 

Show has assigned four reporter- 
editors, Dick McCutchen, Joe Mi- 
chaels, Maurice Robinson and Lissa 
Charell, to the project, and expects 
to send film crews out in N. Y., 
Philadelphia, Minneapolis and St 
Paul and other points for inter- 
views, pictures contrasting a youth 
gang with a high school fraternity, 
etc. Additionally, there will be live 
remotes and cutins to affiliates for 
round-table panel sessions of ex- 
perts stationed throughout the| 
country. Week the series is sched-| 
uled is that following Easter, 50 | 
that “Today” anticipates a large | 
percentage of the audience to be 


‘teenagers themselves, 


| that 


| Corinthian 


| serious effect on competition.” 


Adams: ‘Don't Cry 


Claim that syndication sources 


Over Syndicators’ 


Washington, March 18. 
are “drying up” because of net- 


work option time just doesn’t stand up, David C. Adams, NBC exee 


veepee in charge of corporate rel 


hearings last week. What's happe 


ations, testified at Barrow Report 
ned, he said, is that a “great in- 


flux” of feature film now occupies thousands of station hours for- 
merly programmed with syndicated film. This trend, he asserted, 
has narrowed the market for syndicated film. 


However, said Adams, film syndicators have been doing 
“substantial growth” in sales and earnings 
“st year and a 100° increase in 


well,” as evidenced by 
of leading companies over the p 
the amount of product available 


“very 


.rom a representative group of 


svndicators in the last four years, excluding series sold for net- 


work broadcast 


Adams therefore posed the question: “Who is getting hurt by 


option time? If it is a serious th 
expect the stations to oppose it, 
revenues comes from spot. But t 
maintenance of option time. The 


reat to spot television, we might 
because the major part of their 
hey have strongly supported the 
advertisers do not oppose it, and 


apparently the film syndicators themselves are no longer interested 


enough to file an appearance here 


>’ (at the Barrow hearings). 





For Those TV 


WNHC-TV Snack Wagons 


New Haven, March 18. 
WNHC-TV has instituted a view- 
er-builder gimmick with a setup 
the Channel 8 Snack Wa- | 
gons. Two nights weekly (Wed., 
Sat.) studio sends out roaming 
cars loaded with packages of as- 
sorted snacks. Drivers ring door- 
bells promiscuously, and if tenant 
is tuned to WNHC he gets a hand- 
out of the delicacies. 
Stunt gets plenty publicity via 
newspaper ads and (natch) by 
constant studio plugging. | 


Who | 
Multiple Owners 
Are: Corinthian 


A partner of J. H. Whitney & 
Co., one of the newest entries in 
the tv field, told the Federal Com- 
munications Commission last week | 
the Barrow Report proposal | 
to limit multiple owners to three | 
stations in the top 25 marts is “un- 
necessary.” 

Wrede Petersmeyer, head of | 
Broadcasting Corp., 
Whitney subsid, testified that while | 
the proposai would not require the | 
company to divest itself of any of 
its four stations there has been no 
showing that the ownership of 
more than three facilities in the 











top 25 markets has resulted in 
injury to the public. 
“Moreover,” he said, “the top 


25 markets are the most competi- 
tive markets in the country and, 
with the duopoly rule, it is diffi- 
cult to see that there could be any | 

The Corinthian stations, all | 
CBS affiliates, are KOTV in Tulsa, 
KGUL-TV in Galveston, WISH-TV 
in Indianapolis, and WANE-TV 


| (UHF) in Fort Wayne, Ind. 


Petersmeyer also saw practical 
objections to the recommendation 
because of the problem of decid- 
ing which are the top 25 markets. 
Whitney, he said, considers two of 
its stations among the top 25 but 
according to the Barrow Report | 
only the smaller of these two is 
in the top 25. 

Also, he said, population growth 

(Continued on page 65) | 


Everybody Schlitzing It 


There will be no less than four 
separate series of “Schlitz Play- 
house” reruns due to be making 
the 13-week dogday rounds. 

CBS-TV will have three of them. 
One series is slated to replace Pat- 
ti Page’s “Big Record” at the end 
of June, probably on a sustaining 
basis since Oldsmobile ends its 
sponsorship on the show at that 
time. Another series currently runs 
Saturday mornings on the web. The | 
third will be the summer reruns 
of the current Friday night Schlitz 
cycle on the web. NBC’s contribu- | 
tion will be via the Gisele Mac- 
Kenzie replacement, with the 
Schlitz shows sharing the screen 
with some “GE Theatre” repeats, 
with this series starting the end of | 
this month, ! 





* Newshawks, 


Fourth Estaters No Longer Eager 


Interview Sessions 


particularly those 
covering municipal affairs in Goth- 
am and appearing on _ radio-tv 
forums, are no longer eager to 
accept video interview dates. 

For one, city editors have been 
squawking to their staff reporters 
that latter don’t ask right type of 
questions when confronting poli- 
ticians and public officials on the 
air. Reporters’ attitude is that they 
are quizzing guests on their own 
time and not as representatives of 
dailies, consequently don’t have to 
shoot “angled” questions. 

Also, some Gotham reporters 
who cover political beat on munici- 
pal front, reportedly feel that 
dough they get on locally-origi- 
nated public service interview and 
panel shows isn’t worth effort they 
put into it. 

Both WRCA and WCBS, which 
present this type of program, deny 
they have “fair trade” or cartel 
setup regarding fees for newspa- 
perman. WRCA pays newspaper- 
men $25 per appearance on its 
“Citizens’ Union Searchlight” Sun- 
day program. WCBS offers similar 
fee to fourth estaters who grace 
its “Let’s Find Out” Sunday pro- 


| duction which features two report- 


ers plus Bill Leonard of CBS staff. 

When Mayor Robert Wagner's 
Press Conferences are aired news 
quizzers each get $50. Regarding 
Mayor Wagner's future appear- 
ances on radio-tv, Lloyd White- 
brook, mayor’s radio-tv aide, is 
thinking of revising format by put- 
ting a moderator on program, pre- 
ferably one with mikeside savvy. 


| Quincy Hewe’s name had come up 


as of type of individual needed to 
moderate Mayor Wagner's appear- 
ances on radio-tv. 

Rated one of the top news 
makers in Gotham circles is 
WNYC’s “Campus Press Confer- 
ence,” Sunday night feature mod- 
erated by Marvin Sleeper, N. Y. 

(Continued on page 73 


CBS-TV ‘Pursuit’ 
Champions Tape 


“Pursuit,” CBS-TV’s projected 
hourlong detective story series, 
may be the first television show to 
be produced on tape on a weekly 
basis. Plan for the series, if it’s 
sold, is to tape it in advance of air- 
time each week. 

Pilot has already been taped. 
Charles Russell, producer of the 





| Series, did the audition tape ‘prob- 
| ably the first pilot film ever done 


on tape) couple of weeks ago on 
the Coast, with “Playhouse 90's” 
John Frankenheimer directing and 
Steven Hill starring in an original 
whodunit. CBS will play the tape 
off onto kinnies and make prints 
for its salesmen. However, in terms 
of a weekly series, the plan for 
taping-in-advance is designed to 
ease the growing strain on CBS- 
TV’s Coast facilities. 

Use of advance-taping isn’t new 
to CBS on the Coast, since Fran- 
kenheimer has been using it for 
nearly a year on “Playhouse 90” in 
place of kinescoped clips where 
filmed-in-advance segments are 
necessitated by quick-scene 
changes, outdoor shots, etc. As with 
“Pursuit,” tape is shot with AFTRA 
actors and IBEW engineers. 








re 











BS) 








Wednesday, March 19, 1958 


VARIETY 


RADIO-TELEVISION 23 





HOW TO LIVE WITHOUT MONEY 





TV—Everybody's Whipping Boy 


San Francisco, March 18. 


A Frisco lawyer blamed tv advertising last week for a recent 
rash of bank robberies, but his client wasn’t listening. 


James Reilly used this approach 


in seeking leniency for his client, 


Frances Holmgren, a jobless bartender, who pleaded guilty to at- 
tempted robbery of the Crocker-Anglo Bank in downtown Frisco. 
Reilly told Federal Judge Oliver J. Carter that “banks are at 
fault for their tv commercials telling the public to go in and ask 
for money.” The lawyer claimed Holmgren and other “befuddled 
persons” took the invitation at face value because the tv plugs re- 


act on their “subconscious minds.” 


The Judge ignored the tv denunciation but imposed a lenient 


sentence because Holmgren was * 


cording to the Judge, was fond of 


‘inadequate and inept” and, ac- 
the bottle. The court also noted 


the would-be robber had a hard time convincing bank employees 
he was really bent on a holdup and staggered into the arms of a 


waiting FBI agent as he departed. 


Out of court, Holmgren was asked if tv really was responsible 
for his bank-robbery urge. His response: 


“Nope. I never watch the thing. 





A Big Payoff in Concrete 


Lo! The Poor Troupe as It Has to Have a Theatre 


Built From Ground Up in Fla. 





showplace” theme as “The Big | 
Payoff” troupe wound up a Cross-| 
the-board stint at last week's South 
Florida State Fair in Homestead. 
The CBS-TV program out of New 
York was a major attraction at the 
fair, but what went on prior to the 
event was a challenge in logistics 
and ingenuity almost worthy of the 
wartime Seabees. 

When the booking was made, the | 
producers had specified use of an) 
exterior location. There being noth-! 
ing on the fairgrounds answering | 
this description, the search went on! 
two weeks before the opening. A 
bare field adjacent to the carnival 
was picked as the site, with 2,000 
square feet of concrete flooring put 
down to serve as a stage and for! 
housing of the show, plus cameras | 
and mikes. An additional 6,000) 
square feet of sod was planted | 
around the stage area to give the 
effect of fresh lawns. This was aug- 
mented by 200 potted plants, palms 
and shrubbery. 

Headache No. 2 was audience ac- 
commodations and dressing recme.| 
Temporary stands seating 6,000 
set up in theatre-in-the-round style. 
A pair of home trailers served as| 
wardrobe and dressing rooms. A 
mobile control room was spotted 
in a neighboring area and the| 
phone company'set the microwave | 
relay parabolas on a 115-foot crane | 
to handle the signal 32 miles to} 
downtown Miami for the network | 
feed. WPST-TV, which did the| 
pickup and technical work, had a 
crew of 13 plus five cameras, latter | 
including one on the carnival mid- 
way. Props included tractors, furni- 

(Continued on page 66) 


Kate Smith SRO 








“The Kate Smith Show” on Mu- | 
tual, introed in the fall, now is sold 
out, with General Electric buying | 


four program per week participa-| strip, “Blue Fairy,” at 7:15 p.m.,| 


tions. Miss Smith is slotted morn- | 
ings cross the board Monday- 
through-Friday, with other tabs be- 
ing picked up by Reader's Digest 
and Dumas-Milnar Corp. | 

The GE campaign, via Young & 
Rubicam, comes on the heels of | 
the company’s decision to go off 
fair trading of its merchandise. It 
embraces NBC and CBS as well, 
with GE buying one participation | 
in Art Linkletter’s daytimer on/| 
CBS and two a week in NBC’s| 
“Bandstand.” All the shows start | 
April 13 for a 13-week ride with | 
& renewal option. 





“El Bastardo,” or “The Ille- 
gitimate Son,” a top ranking 
Spanish soap opera in Cen- 
tral and South America, was 
offered to WHOM, N.Y. on an 
exclusive basis. 

Charles Baltin, veepee and 
sales manager of the foreign 
language outlet, uncertain how 
the Spanish title might sit 
with listeners, checked his 
Washington barrister for mor- 
al implications, if any, before 
preeming the Spanish weeper. 
WHOM'’s barrister nixed “El 
Bastardo.” 


Chi TY in Tanid 
Bid to Recapture 





That ‘Live’ Flavor 


Chicago, March 18. 


| Chi programmers, after months} 


of self-criticism for allowing vid- 
films to dominate the local air- 
waves, are starting again to make 
live strides, but gingerly. Since 
the current season began it has 
been almost true that local radio 








| 
} 


| 
| 


|for two. 





OTSA LOOT ON CBS Dickering Six Full-Hour 


AN TV STATIONS 


By JO RANSON 


With competition move biting 
than ever, Gotham’s radio indies 


and network outlets are delirious- | 


ly contest-happy around the clock 


Anyone with a consistent run ot | 


luck and with time on his hands 
can practically live off the cuff 
these days. 

Equipped with stubby pencil and 
batch of postcards and with care-| 
ful dialing, average bloke can cur-| 


rently grab himself a batch of con- | 
tour-shaped diapers for his preg-| 


nant frau’s forthcoming offspring 
as well as one monthly payment 
on family jalopy. A dame can land 
a date with Frank Sinatra, not to 
mention a_kidney-shaped swim-| 
ming pool plus a ton of food. 
With recession talk and more 
layoffs among workers, listeners 
are determined to enter as many 
radio contests as possible and con- 


Gleason Musical Extravaganzas 


+ 


CBS and Jackie Gleason are in 





| Boss Loss 


Phil Silvers offered a couple 
of acting roles to his bosses at 
CBS-TV, but was politely 
turned down. Offer was made 
to exec v.p. Hubbell Robinson 
| Jr. and N. Y. programming 
veep Harry Ommerle to play 
themselves in the Silvers epi- 
sode filmed last week, “Bilko's 
Pilot Film.” Show deals with 
a Bilko idea for a western ser- 
ies, which he takes to Robin- 
son and Ommerle. Show, in- 
cidentally, is No. 100 for 
Silvers & Co 

Melville Ruick will play 
Robinson, who said he felt he 
wasn't up to the part. Asked 
about Ommerle, Robinson said, 
“I decided he wasn't up to it 
either.” 











sequent station mail response has 


raging on Lanny Ross’ program 
over WCBS. Listeners are asked to | 
write 150-word or less commu-! 
nique on good deeds. Daily prize | 
is $45 basket of food but grand} 
prizes include fully-equipped sta- | 
tion wagon, all-expense trip for two | 
to Hawaii, ton of food, $1,000 fem- | 
inine wardrobe and a swimming | 
pool. There are 100 consolation 
prizes (theatre tickets, perfume, 
handbags, etc.) Contest is draw- 
ing approximately 1,400 letters 
weekly. 
Banghart’s ‘Eat Out’ 

Fool's also the magnet at WRCA 
where Kenneth Banghart is tout- 
ing a “Why I Would Like to Eat 
Out” contest in cooperation with 
with the Restaurant Assn. of 
America. Open to women, it pro- 
duces a daily winner who can 
choose any restaurant with dinner 
A chauffered limousine 
calls for winner and companion 
and brings them home. Price! 
of babysitter is included. Dinner 
can be at Chambord, Pavilion, 21 | 
or any other restaurant desired by 
winner. Contest is said to be pull- 
ing from 500 to 600 entries daily. | 

At WINS two contests are cur-| 
rently hot, one a “Silver Dollar 
Swap Shop” wherein announcers 
swap objects for silver dollars. 
Station offers a candle snuffer for 
seven bucks or a blond toupee for 
five dollars. Offer is open two 


is out-living tv (viz. WBBM and | ™nutes and first person calling in | 


WBBM-TV or WLS and WBKB), a 


situation made doubly embarras- 
sing by the fact that much of the 
video live stuff has been in the 
pubaffairs realm in Class C time. 

This week several new live 
shows are debuting on Chi sta- 
tions, and it’s known that several 
more are on the drawing boards. 
But of the new entries only one is 


berthed in anything resembling | yiami Beach hotel. 


preferred time 


On Thursday 
kicks off an _ outside 


(20), WGN-TV 


chased in the 8 p.m, slot. It re- 
places reruns of “Our Miss 
Brooks.” A few weeks ago the 
station added the 15-minute tint 


and in about a month it will un- 
(Continued on page 67) 


WOR BUYS SPOTS 
ON OTHER STATIONS 


WOR, N.Y., has bought a four- 
week schedule of spots on seven 
day-time radio stations in a three 
state area to promote WOR pro- 
grams. 

The daily spot purchased in 
each case is the last commercial 
of the broadcast day, just prior to 





Mutual also inked Reader’s Di-!|the station’s signoff when aud- 


gest for its fourth saturation cam- 
paign on the net in behalf of an| 


upcoming issue. The mag this time drive include WMTR, Morristown, 
bought 
weekly, plus 20 eight-second adja- 
cencies, 
starting Tuesday 
Thompson is the agency. 


40 five-minute newscasts | 
|WPAC, Patchogue, L. 1; 
for a two-week period |Mount Kisco, N. Y.; WNRC, New 
(25). J. Walter | Rochelle, N.Y.; and WNLK, Nor- 


iences will be asked to switch to 
WOR. Stations lined up for the 


N. J.; 
WVIP, 


N.J.; WCRV, Washington, 


walk, Conn, 


| 


} 
| 


with object gets the dough. 

For aspiring station break writ- 
ers, WINS has a “Bucks for Break” 
contest. Station is buying 20 and 
30-second station breaks penned by 
listeners and paying $1.00 per 
break. Some 500 entries are re- 
ceived daily. 

Barry Gray at WMCA recently 


ended a “Why I Deserve A Second | 


Honeymoon” contest, tie-in with 


This was one 


| Gisele MacKenzie. 


er eyebrow-raising. NBC V P 
There's “A Good Deed Contest” - $ oser: 


It was a “have show, need) WHOM’s ‘El Bastardo’ | 


Where to Slot 


Ci City’? 
NBC-TV is putting 
reliance on the projected “Cima- 
City,” full-hour 
starring George 


quite some 


western 
Montgom- 


arron 
series 
ery, in order to inflict damage on 
the competition next season. But 
the big question mark is: what com- 
petition should the show go after? 

There are some at the network 
who cling to the belief that by 
installing it in the Sunday evening 
7 to 8 slot, thus getting in a half- 
hour before ABC-TV’s “Maverick,” 
the Mortgomery show would be 
just what the horse doctor ordered 

On the other hand, there are 
those at the network who are all for 
throwing it into the Saiurday night 
program ring, now that NBC is tak- 
ing a considerable drubbing from 
the CBS competition on that night. 
P'an would be to give “Cimarron 
City” a 9 to 10 o'clock slotting, 
jumping the gun on “Have Gun 
Will Travel” by a half-hour and 
creating an audience continuity 
through its back-to-back slotting 
with Perry Como. Present occu- 
pants of 9 to 10 are “Club Oasis” 
(alternating with Polly Bergen) and 
Musical segs 
will bite the dust. 


“SCOTT ISLAND’ GETS 
BOUNCE FOR QUIZZER 


Holiywood, March 18. 
; R. J. Reynolds is bouncing Ziv’s 


| of those 25-word or less creations. | “Adventures At Scott Island” and 


| produced | WNEW : 
S ll S | quizzer, “It’s in the Name,” which | tagged “Free Ride Contest” asking | “4"'*'Y 
|the National Tea Co. has pur- listeners to send in postcards in-| Anybody Can Play.” The bank- 
} 


| 





| 


| 


Current attention-getter at 


is a Klavan-Finch dilly 


dicating time they leave home and 
(Continued on page 67) 


Nielsen vs. Act-of-God 


Joe Floyd, prexy of KELO- 
TV, Sioux Falls, has insured 
his station for $1,700,000 
against loss resulting from 
damage to the tower, antenna 
or transmitter equipment dur- 
ing Nielsen coverage study No. 
3. The policy, according to 
Floyd, is the first in broadcast- 
ing history to protect a sta- 
tion against loss of business 
leading from an unfavorable 
coverage or rating report be- 
cause of act-of-God damage to 
transmittting equipment dur- 
ing the survey period. 

Twice before, once during 
NCS No. 1, and again during 
NCS No. 2, the KELO radio 
and ty stations’ towers respec- 
tively, were leveled by violent 
storms and, the station says, 
consequently during the study 
true coverage, wasn't reflected. 





replacing it on July 8 with a new 


quiz 30-minuter called 


roller apparently wants to hold its 

|choice time on ABC (after “Mave- 
}rick” on Sundays) with the live 
| package, owned by John Guedel 
land to be emceed by George Fen- 
|neman. 

“Play,” inked only for 13 weeks 
|during the hotspell, in effect, per- 
lmits Reynolds to hold on to 
|the ABC Sabbath time franchise. 
;Chances are if the 8:30 ha!f-hour 
clicks during the summer it wil 
| become Reynolds’ regular fall en- 
ltry as well. Show, which has a 
|}homeviewer participation angle as 
|part of the format, was pacted by 
William Esty acting for the cig 
house 


Swats’ Det. Slot 
Robert L. (Bud) Swats Jr. has 
been named manager of CBS-TV’s 
| Detroit sales office. Swats held 
| the same post for NBC Radio until 
two years ago, and subsequently 
moved over to Time-Life 
He replaces Charles R 
who covered Detroit for 
ifor the past six years 





Sterritt, 
CBS-TV 


the midst of dickers for the return 
of the comic to the tv airlanes next 
| season. Deal reportedly is all but 
with Gleason, after a year's 
layoff, due to bow in the fall in a 
} series of six full-hour musicals 
| which will be slotted at intervals 
throughout the season and in dif- 
| ferent time periods. Both Gleason 
|}and the network have agreed that 
| the days of weekly exposure are 
| over, insofar as network tv is con- 
| cerned. (Gleason's “Honeymooners” 
| half-hour vidpix series is topdog 
today in the syndication marts.) 

| The Gleason musicals, based 
along the lines of the “Mardi Gras” 
audition show he turned out a few 
seasons ago but which was discard- 
|ed because of the huge outlay it 
would entail, will feature the Jure 
Taylor Dancers. Neither Art Car- 
| hey nor Audrey Meadows will re- 
turn to the Gleason show. It'll be 
| Strictly a higtime musical show 
| built around Gleason as its major 
| star. 


set, 


For some time CBS had enter- 
tained the idea of starring Gleason 
in a series based on the Nero Wolfe 
stories, paralleling somewhat the 
click “Perry Mason” Saturday night 
series. However, this plan was dis- 
carded when further examination 
of the stories showed that the ac- 
, tion centered chiefly around the 
second banana character of Archie. 

New Gleason musical series will 
be a big-budget affair, but not as 
costly as the initial “Mardi Gras” 
audition show, which ran some- 
where in the neighborhood of 
$200,000 


Keloos Buying 
“What's My Line’ 


Kellogg Co. is replacing Rem- 
ington Rand as_ alternate-week 
sponsor of “What's My Line?” on 
CBS-TV April 6. Remington pio- 
neered the aiternate-week sponsor- 
ship pattern back in the fall of 
1953 when it bought the skip-week 
with Jules Montennier ‘the orig- 
inal “Line” sponsor, since merged 
into Helene Curtis Industries, 
which still has the other “Line” 
week). 

Remington pullout is keyed to 
its requests for relief on the show 
| since January. It was out for six 
| Shows, with Florida Citrus and 
| Mutual of Omaha taking over its 
segments. Then it asked CBS for 
relief for the entire second quar- 
ter, but CBS refused, advising 
Remington either to stay in all the 
way or pull out entirely. This 
week, Remington decided to pull 
out 

The Kellogg buy represents 
something of a renewal for CBS, 
since it involves the same coin 
Kellogg had riding on “The Big 
Record” when it decided to can- 
cel that show. At the time of the 
“Record” cancellation, Kellogg 
had indicated it wouldn't buy any- 
thing else, but changed its mind, 
first with an Arthur Godfrey day- 
time buy and now with the pickup 
of the “Line” sponsorship. : 


NBC-TV’s Regional Coin 
For ‘G>me of Week’ 


NBC-TV has picked up three re- 
gional sponsors for its Saturday 
baseball “Game of the Week” tele- 


casts. Trio, each of whom will 
take on half-sponsorship in its 
specific area, comprises Hamm 


| Brewing, for the mid- and far west, 
Jackson Brewing for the south and 
southwest, and National Brewing 
for the southeast. Hamm deal, in- 


cidentally, puts it in direct com- 
petition with Falstaff Brewing's 
baseball sponsorship on CBS-TV 
the same day 

The 26-week schedule of major 


league games starts April 5 
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$30,000,000 in O’seas Billings 
For Five U.S. Agencies During ‘57; 
JWT Leads Pack With $75,000,000 


By JACK BERNSTEIN 


Approximately two months ago 
the United Kingdom declared that 
it was going to have a tea party 
of its own by making it extremely 
difficult for future American ad- 
vertising agencies to open branch 
offices in England The reason 
for the British move was obvious 
to Madison Ave., it wanted to keep 
the lucrative advertising industry 
within Britain to itself and as far 


as the American agencies were 
concerned it was hanging out the 
sign of “go home Yank.” The 


American agencies within the past 
10 years have seen the advantages 
of pushing Coke in Belo Horizonte, 
as well as other products the world 
over and what was once consid- 
ered peanuts to Madison Ave. has 
now mushroomed into a multi-mil- 
lion dollar business by the ad agen- 
cies 

In 1957 five American agencies 
billed over $230,000,000 abroad 
with J. Walter Thompson leading 
the pack by placing nearly $75,- 
000,000 in international business. 
Close on J. Walter’s heels were 
McCann-Erickson and Grant both 
having banner year abroad in 1957 
with more than $50,000,000 in bill- 
ings sewed up. 

The Madison Ave. ad men have 
been making like 18th Century im- 
perialists in their efforts to open 
up foreign doors which serve to 
plug not only Yankee wares but 
also the goods of the particular 
country they may be in. Last 
month Grant Advertising an- 
nounced the opening of five new 
overseas offices which are located 
in Singapore, Malaya; Colombo, 
Ceylon; Nassau, Bahamas, and 
Salisbury in Bulawayo, in Southern 
Rhodesia. Opening of an office in 
Singapore will have the effect of 
extending Grant's eastern network 
from Karachi in Pakistan through 
Bombay, New Delhi, Madras and 
Calcutta in India, to Bangkok in 
Thailand; then to Singapore, and 
Hong Kong to Manila in the Philip- 
pines 

Execs at the Grant agency feel 
that the opening of the Ceylon 
branch is of importance because 
Cevlon is one of the few countries 
in Southeast Asia that has commer- 


cial radio facilities; and in addi- 
tion to servicing its own clients, 
the new Grant office in Ceylon 
will undoubtedly be utilized by 


some of Grant's clients in India, 
since a considerable percentage of 
programs which originate in Co- 


lombo are beamed to various 
parts of India 

Will C. Grant, prexy of the 
Grant Agency, points out that 
much of the agency's business 
abroad is made up of accounts 
which are controlled and handled 


jocally, although Grant offices han- 


dle advertising abroad for many 
1 S.-based companies such as 
Colgate - Palmolive, International 
General Electric, Auto-Lite, Ko- 
dak, Singer and others. The agen- 


cy currently has 31 foreign offices. 
TV(Major Factor 

What has prompted the agency 
colonial policy more than anything 
else and has turned the ad men's 
attention to overseas is the advent 
of television and its foreign possi- 
bilities Currently 24 foreign 
countries beam commercial mes- 
sages over 17,000,000 sets. Abroad, 


there are over 375 television sta- 
tions which have gone commercial. 

Outside of the United States, 
Great Britain ranks as the largest 
tv country in the world having an 
estimated 9,000,000 sets. In the 
two-and-a-half years since commer- 
cial tv began to function in the 


London area, it has captured 8°% 
of the national expenditure on ad- 


vertising. In 1958 which will see 
the opening of three commercial 
stations, commercial tv should 
gross a minimum of $100,000,000 in 
advertising revenue. In 1957, the 
first year in which the major areas | 
of Great Britain were covered by | 
commercial ‘television, the total | 
advertising income was around 
$65,006,000 


Next to Britain, West Germany 
is now the number two tv nation 
in Europe having over 5,000,000 
viewers. Here, slowly, commercial 
television is making progress as in 
other European countries and mak- 
ing Madison Ave. 


pectation that Frank Sinatra will | 
not return for “Chesterfields in a 
regulary weekly slot. The ABC | 
television network and Liggett & | 
Myers, sponsor of the Sinatra fare, | 
hope to get the singer to do one 
and even possibly two specs for the 
’58-’59 season. 

There are strong indications that 
the agency has not given up on the 
Eddie Fisher show and McCann is 
| said to be looking for a format that 
would allow the singer to do a 





notice of the possibilities of fur- 
ther exploitation. show sans George Gobel. 

At the present time J. Walter} CAMPAIGNS: National Shoes 
Thompson has 35 offices abroad | Inc., said to be starting its heaviest 
and carries 22,600 employees on| spring advertising drive in history 
their international division payroll. | with use of network radio and par- 
McCann-Erickson has 1,800 people | ticipations and spots on 30 stations 
overseas and as the number two| with more than 800 one-minute 
American based agency abroad, it messages per week. Campaign 
has offices in 15 countries. McCann | started last week via Emil Mogul. 
considers their offices outside of| Silf Skin Girdles will use a na- 
the U. S. to be firms of the par-| tional tv program and one-minute 
ticular country they happen to be! spots to promote its products be- 
in rather than American branches | ginning March 25. 
of the agency. | Rayco Mfg. Co., makers of auto 

A McCann spokesman stated that | seat covers, will go national for the 
in four-fifths of the countries they | first time in its history and spots 
are in they are the largest Ameri- | will be purchased in 55 radio and 
can international agency and in | 40 tv stations. Advertising drive to 
most countries they are the larg-| Start on May 5. 
est agency except in rare instances| Sunoco is reported to have ap- 
where local agencies, which for | Propriated an estamated $5,000,000 
the most part do no international | advertising “—— a ie — 

coming year and o is figur 
ene are Taree. ' | $2,000,000 is slated to be placed in 
McCann has over 500 clients | 


A ; | spot and network tv. Agency for 
overseas and finds their tv billings the oil firm is Wm. Esty. 


constantly on the increase and wed LOST & FOUND ACCOUNTS: 
exec stated that in Latin America| ooijyy Benson & Mather has re- 
over 50% and possibly more WAS | cioned the $900,000 advertising ac- 
put into radio and television. | count of Thom McAn shoes. Agen- 

To give some idea of how much | cy will continue to serve the ac- 
international billings have _ in-| count until June 30. 


creased in the last 10 years, | 
spokesman at McCann - Erickson 
stated that their international bill- | 
ings were up more than 1,000%. 
With increases such as this, Madi- | 
son Ave. is doing more than sit | 
back green-eyed an’ watching | 
McCann's and J. Wali ‘s interna- | 
tional billings soar, they are mak- | 
ing plans to open up foreign shops | 
of their own and cash their chips 
in prior to the lid being put on) 
them such as happened in Great | 
Britain. 
Chrysler Publicity Account } 
With Leo Burnett snaring the 
corporate advertising for Chrysler 
comes the further announcement 
that the agency has been named to 
handle the television publicity ac- 
| count on “Climax” and “Shower of 
| Stars.” McCann-Erickson’s public 
relations arm, Communication 
Counselors, was forced to resign 
the account at the time the agency | 
dropped the Chrysler billings to 
take on the Buick division of Gen- | 
eral Motors. Television account is | 
said to be worth an estimated 
$60,000 with more than 15 pr. | 
firms bidding for the business. } 
Gore-Smith-Greenland Shakeup 
Gere - Smith - Greenland, an 
agency which was formed last! 
April, and billing an estimated $3,- | 
000,000 appears to be undergoing a 
major shakeup with recurrent re-| 
ports that Martin L. Smith and Leo 
Greenland, principals of the 
agency, set to pull up stakes and 
set up an agency of their own. 
| Whether Smith and Greenland 
| have control of enough of the ma- 
jor accounts to cause the agency 
to close its doors is not determin- 
able but the two principals are 
isaid to have control over the 
agency's grocery accounts which 
| makes up a large part of the Gore- 
| Smith-Greenland billings. 
| Bill Lewis, prexy of Kenyon & 
Eckhardt recently stated that he}! 
| sees little hope of most of the cur- 
rent westerns getting past the mid- 
dle of next season. Lewis believes 
that they don’t sell the product and | 
| sponsor identification is negligible. | 
Nick Keesely, head of Lennen & 
Newell's television department, | 
takes issue with the prexy of K&E. | 
Keesely, who just inked “Rough| 
| Riders” and “Jefferson Drum” for | 
| P. Lorillard, states that the oaters 
ake up only 12° of prime net-| 
work time, and they represent 50% | 
| of the top 10 shows in Nielsen's | 
total audience figures and 60° in) 
| the latest Nielsen average ?:dience 
| survey. 
Those Westerns 











| Keesely also points out that the 
| Westerns are not flooding the air- 
| Waves as is the popular conception. 
; “Of the 145 half-hours of class A, 
tv time, only 18 half-hour shows | 
are westerns and they comprise ap-| 
proximately 12% of all shows.” 
| The veteran agency man states 
that more people are conscious of 
westerns because more people look 
at westerns. The ratings according 
| to Keesely prove that the tv public | 
\ not tired of the sagas. 


| 
| 


McCann Eriskson television 
plans to be taking shape 


seem 


sit up and take} slowly for next season with the ex- | 


J. M. Mather has been appointed 
as agency for Porter-Cable Ma- 
chine Co., makers of portable wood- 
working tools. 

Doherty, Clifford, Steers & Shen- 
field has been appointed to handle 
the Noxzema shaving creams and 
lather products of Noxzema Chem- 
ical Co. 

Wexton Advertising has landed 
the ad account of radio station 
WINS. 

J. Walter Thompson, which ap- 
proximately two weeks ago re- 
signed the Swift & Co. account in- 
cluding Pard Dog Food is back 
in the canine business having been 
named to handle the $3,500,000 
Ken-L products of the Quaker Oats 
Co. Ken-L account was formerly 
handled by Needham, Louis & 


| Brorby. 


SWITCHES: Frank G. Silver- 


; nail, manager of station relations 


|in the media department of 
BBD&O, will retire from the 
agency March 31. 

Howard W. Calkins has been 


elected prexy of the Albert Frank- 
Guenther Law, Inc. 


Charles A. Black has been 


| named director of the radio-tv de- 


partment at Farson, Huff & North- 
lich. 

Samuel Dalsimer has _ been 
elected to the executive committee 
of Grey Advertising. | 

Richard C. Shepard, formerly of | 
station WBEN, Buffalo, has been 
named director of radio-tv at the 
Rumrill Co 

Arthur W. Weil, Jr., and Law- 
rence D. Benedict elected veepees 
of Donahue & Coe. 





. . 
Chi Agencies 
By LES BROWN 
Chicago, March 18. 

Grant Advertising is sending 
four of its top execs to an all-day | 
seminar in Toronto, Canada next 
Tuesday (25). Purpose is to ac- 
quaint Colgate-Palmolive (Cana- 
dian) sales and advertising person- 
nel with current U.S. marketing 
trends and techniques. Attending} 
for Grant will be Fred L. Spence, | 
exec veepee in charge of the agen- | 
cy’s foreign operations; John Gaunt, | 
v.p. and television director of the} 
Hollywood office; Paul Bradley, | 
v.p. and manager of the New York 
office; and Sheldon B. Sosna, veep 
and copy director of the Chicago 
office. Session was set up by 
Joseph G. Wren, prez of Grant’s 
Canadian operations. 

While most agencies are cutting | 
back personnel in the recession, 
Tatham-Laird here has added 
three and promoted two. Mrs. | 
Mary Agnes Schroeder joined as 
group copy supervisor on the Toni 
Co. account (she was formerly with 
North Advertising), and Don Wal- 
lace and Bob Huntley were tapped 
for the commercial department 
writing staff. Office has upped 
Robert Bassindale to commercial 
supervisor on Ovaltine, Trix, 
Parker Pen, and Sucaryl and has 
appointed Harry Kinzie Jr. acting 
print copy chief while John H. 
Jameson is on extended leave. 

John L. Baldwin, ex-Needham, 

(Continued on page 73) 

















TV-Radio Production Centres 


FEFFEFFFFFFFEFEFO OS 


IN NEW YORK CITY... 


Hampton Howard, longtime commercial salesman in N.Y., now rep- 
ping Wilding Motion Pictures of Chicago here as a sales staffer follow- 
ing a stint with Roland Reed Productions . . . Sairley Temple in town 
for promotional stints fer Ideal Toy Co. ‘Shirley Temple dolls) and 
NBC ... Charles Baltin, WHOM v.p.-sales manager, was guest speaker 
at City College Baruch School of Business last week. This month marks 
Baltin’s 17th anni with WHOM .. . Seymour Robbie set to direct “Om- 
nibus” Sunday (23)... Elspeth March in from the Coast for a role on 
Hallmark's “Little Moon of Alban” Monday (24) ... Barbara Joyce plays 
femme lead on “Frontiers of Faith” Sunday ... Jim Lowe replacing 
vacationing Jack Sterling on his WCBS early-morning stanza this week 
and next, while Peter Thomas takes over Sterling’s Saturday shows 

. Arthur Hailey, first Canadian scripter to get an Emmy nomination 
(for “No Deadly Medicine”) sold his new script, “Hour of the Rack” 
to “U.S. Steel Hour” for production in April or May .. . Lanny Ross 
to Palm Beach Saturday (22) to do the Everglades Club Concert, then 
back for his WCBS strip ... Joanna Moore set by David B. Graham 
(Wm. Shiffrin agency) for “Studio One” March 24 in “The Award Win- 
ner,” with David Greene directing the Norman Felton production ... 
Kagar the Magician making several telefilm commercials this week for 
Bosco . .. Jim McKay subs for Bill Leonard on WCBS’ “This Is New 
York” while Leonard vacations for two weeks . .. Danny Jones, director 





++++ 


'of film research for NBC’s special projects division, speaks on “The In- 


nocent Years” show tomorrow (Thurs.) at the Museum of the City of 
N.Y... . Richard Bayer on “Verdict Is Yours” this week . . . Joseph 
Campanella set for “Modern Romances” next week . .. Ruth Alben, 
program contact for “This Is New York” on WCBS, taking a maternity 
leave ... June Havoc off to the Coast for the lead in the “Stage 
Fright” pilot being produced by McCadden Productions for NBC... 
Mari Lynn set for the ‘My True Story” cast on NBC Radio March 26 
. .. Still a few copies of the original cast recording of the Ad Men’s 
Jazz Concert II, staged by the Advertising Men’s Post of the American 
| Legion last November. Proceeds go to the Herald Tribune Fresh Air 
Fund, with NBC's Thaine Engle handling the sales ... Andre Baruch, 


{frau Bea Wain ‘and family), to Coast to vacation and do some tele- 


blurbs and a Universal documentary; returning April 11 and are do- 
|ing their ABC Radio weather show live from Coast ... Sports Broade 
casters Assn. reviving periodical luncheons today (Wed.), this time at 
Leone’s for basketball coaches . . . Peter Ustinoy on Mike Wallace’s 
show the 29th .. . Bob Kennedy to act as quizmaster on “Wingo,” come 
CBS-TV preem time April 1... Lili Darvas into “Night Beat” tomor- 
row ... Steve Feldman, former “Amateur Hour” production assistant, 
to WHLI, Hempstead, as account exec . . . Buddy Hackett, dancer Neile 
Adams into Friday's (21) Patrice Munsel ABC’er . . . WBAI-FM’s folk 
singer Francesca and Theodore Bikel, who also appears on the station, 
are both getting new time slots — she to 11 p.m. beginning tonight 
| (Wed.) and singer-actor Bikel to Mondays at 11 p.m... . Jack Kane, 
baton-wielder and arranger for “Music Makers of '58” Toronto tv’er, 
has been signed by NBC-TV as musical director of the Steve Lawrence 
and Eydie Gorme summer series replacing Steve Allen for eight weeks 
Kane leaves Toronto for Los Angeles in three weeks to huddle with 
| Dinah Shore's writers, who will script the Lawrence-Gorme show. 

| WPIX is presenting an hour-long film digest of the McClellan Sen- 
ate Labor Rackets Hearings, from 1:30 to 2:30 p.m. Filmed highlights 
of the previous day’s proceedings began yesterday (Tues.) . . . Mutual’s 
|““Game of the Day” series kicks off March 29, with a “citrus cricuit” 
'exhibition contest between the Chicago White Sox and the New York 
| Yanks .. . WOR-TV picking up some more union biz. State-County- 
Municipal Employes. AFL-CIO, is sponsoring a half-hour Friday (21) 
evening 9:30 to 10 for a wage discussion, titled “You Can Fight City 
| Hall.” ... Vocalist Judy Lynn is filling in for hostess Bess Myerson on 
|CBS-TV “Big Payoff” this week. Miss Myerson’s daughter Barbara took 
ill while troupe was playing the fair at Homestead, Fla., last week, with 
mother and daughter in nearby Miami until the young one recovers. 

| Tom Clancy into Hallmark’s “Little Moon of Alba” Monday (24) 
along with Julie Harris, Christopher Plummer and Barry Jones .. . 
Telefilm thesp Doris Wiss does first live video stand Saturday (22) on 
|““True Story” ... Diamonds, Billy Williams, Bill Haley and The Com- 
ets, Betty Johnson, Sam Cocke comprise Saturday lineup on Dick 
Clark’s nighttime ABC-TV’er. 

CBS newsman Richard C. Hottelet back in N.Y. after a stay in West 
Germany covering data for an upcoming‘ “See It Now” show. CBS’ Loe 
well Thomas also back from filming his “High Adventure” show in 
Quebec . . . Robert P. Engelka from NBC to ABC-TV as manager of 


| sales development under Bert Briller, director of the dept... . Ronald 
Kaiser and Franklin B. Rohner joined the CBS legal staff. . 


Bob Ken- 
nedy tapped to emcee CBS’ new “Wingo” series ,.. “Lamp Unto My 
Feet” producer Don Kellerman lecturing on scriptwriting this week 
at the New School ... META program chief Dick Heffner moderates a 
discussion at the annual Child Study Assn. of America conference at 
the Hotel Roosevelt next Monday (24) .. . “Ma Perkins” star Virginia 
Payne is guest of honor tomorrow (Thurs.) at the St. Louis Woman’s 
Advertising Club 24th Annual Gridiron Dinner . . . Jocko Maxwell 
celebrating his 26th year on the air with a nightly sports show on 
WNJR in Newark . . . Joyce Gordon « Bernard Grant, husband & wife 


|acting team, into cast of “Road of Life” as a married couple. 


IN HOLLYWOOD ... 


John K. West, NBC’s western division veepee, took himself a bride 
last week, Mari Wilcox, and is honeymooning in Arizona . . . Floyd 
Campbell, husband of Variety contributor, Kay Campbell, was the in- 
ventor of RCA’s high speed eraser which wipes clean 4,800 feet of mag- 
netic tape or film in 30 seconds to permit its continuous re-use . . . Bill 
Robson, commenting on his 25 years a producer-director in radio, said, 
“it has been filled with excitement and boredom.” He started as a writer 
at KHJ-Don Lee but spent most of his years at CBS... Kenyon & 
Eckhardt prexy, W. B. Lewis, in town to install John Bricker as coast 
veepee and to beef up the offices in Frisco and Hollywood for new 
business . . . Meredith Willson now rates the head booth at the Brown 
Derby and draws more well-wishers than a casting director. 


IN CHICAGO ... 


Text of an ad in the Tribune personals last Thursday (13): “Radio 
neighbors help! Write to keep Mary Merryfield on the air.” To no avail. 
Miss Merryfield’s contract runs out March 28, and after seven years 
WMAQ is axing her “Radio Journal.” Phil Bowman’s show is being 
expanded to two hours to fill the void . . . Alfred H. Boyd, veteran of 
29 years with WLS, upped to program director succeeding Bernard F. 
Corson, assistant station manager, who died two weeks ago... Adolphe 
Menjou, here to plug “Target” debuting on WGN-TV this weck, slated 
as the extra-added at Chi Broadcast Advertising Club session tomorrow 
(Thurs.), where Pete Cash of Television Bureau of Advertising will 
guestspeak . .. WBBM-TV newsman Joe Diehl and Talent Inc. topper 
Lee Armentrout have taken to tunesmithing together. Diehl vocalizes 
on some of the demos . . . NBC is transferring newsman Jack Chae 
cellor to Vienna in May to become Central Europe correspondent . . . 
Thomas V. Cinquina, ex-Forjoe & Co., joined John Blair reppery here 
as salesman ... ABN’s “Breakfast Club” broadcasting from Sarasota, 

(Continued on page 70) 
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On Dailies’ Use of Trade Names 


N.Y. Herald Tribune’s policy of using trade names in program 
title listings on its tv pages is regarded as an enlightened concept 
of journalism by tv advertisers and ad agencies. Trib is only daily 
gazette in N.Y. area with no ukase against program titles tied in 
with trademarks or brand names. 

N.Y. Times, on other hand, does daily surgery on titles smacking 
of sponsor identification, a policy it has scrupulously maintained 
since early days of radio. On occasion, it'll slip up as in case of a 
“True Story” title or “Life In the World,” tag, wherein magazines 
are sponsors, but once mistake is discovered, line is changed in- 


stantly. 


Most dailies in metropolitan area have resigned themselves to 
a full listing of “Telephone Time,” on theory that “telephone” is 
now generic and does not necessarily imply Bell Telephone. 

Majority of dailies, with hawklike precision continue to scalpel 
and emasculate these tv titles: U.S. Steel Hour, Lux Show, Hall- 
mark Hall of Fame, G. E. Theatre, Alcoa Theatre, Armstrong Cir- 
cle Theatre, Schlitz Playhouse and Goodyear Theatre. In most 
instances the titles end up as Play, Theatre or Drama, with cast 


and play title as followup. 


TV editors, however, feel there’ 
in commercially-tagged program titles and nowhere near as many 
as radio editors were forced to excise when Happiness Boys and 
Airy Fairy (flour) tenor filled the smelly ether. 


New York's Puerto Rican Profle’ 
Excites Agencies on Biz Potential 








s been a considerable curtailment 








The cry is “Es tremendo” in 
Puerto Rican radio circles. Madi- 
son Ave. ad agencies are huddling 
with their Spanish-speaking breth- 
ren in San Juan and the phrase 
“Costo per millar de oyentes” 
(cost per thousand listeners) is 
bandied about like a jai-lai ball. 
The race is on to capture the lush, 
mushrooming Puerto Rican audi- 
ence in New York City. 

Seven Gotham radio stations are 
currently devoting approximately 
421 hours weekly to foreign lan- 
guage programs but greatest in- 
terest is in the Spanish speaking 
population concentrated in New 
York. Latest Spanish Pulse and 
Puerto Rican profile shows 
WHOM, operated by Fortune Pope 
since 1946, leading in 46 out of 48 
quarter hours with strong audience 
appeal during evening tv hours. 

Foreign language radio, not only 
Spanish but German, Polish and 
Italian as well, is destined to re- 
main a long time, says broadcast- 
ers in this field. There are more 
Italians in N. Y. C, than in Rome, 
more Jews than in all of Israel, 
more Germans than in any cities 
in Germany except Hamburg and 
Berlin, more Poles than in any 
city in Poland, except Warsaw and 
Lodz and three times as many 
Puerto Ricans than in San Juan. 
There are 735,000 Spanish-speak- 
ing Puerto Ricans jammed in 
N. Y¥.. C. 

It is this profitable market that 
is fascinating many national ad- 
vertisers. Foreign language out- 
lets, once a fringe market, are no 
longer so, and ad agencies are well 
aware of this ethnic revolution. 
WHOM, as an example, is on the 
air weekly with German, Italian, 
Polish, Chinese (FM) and Spanish, 
a total of 138 hours with 65% of 
the weekly schedule in Spanish. 
It is estimated that 71% of Puerto 
Rican’s population listens to 
WHOM in course of day. 

Influx of Puerto Ricans has 
prompted forward - looking . ad 

(Continued on page 66) 





‘Wagon Train, ‘Cheyenne,’ 
Dinah Shore Shows Set 
For Brit. TV Premieres 


London, March 18. 


Two major changes in Associ- 
ated-Rediffusion’s revised program 
schedule which starts operating on 
April 7, are the inclusion of a 60- 
minute Western skein, “Wagon 
Train” in an 8 to 9 p.m. slot on 
Mondays, and the shifting of Gra- 
nada-TV’s “Chelsea At Nine,” to 
an 8 p.m. notch on Tuesday eve- 
nings. 

The Western series edges out 
“Jack Hylton’s Monday Show,” 
which will be shifted to a 10:15 p.m. 
slot, while A-R’s weekly crime de- 
tection offering, “Murder Bag,” 
steps down to make way for Associ- 
ated TeleVision’s panel game “Tell 

(Continued on page 66) 
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ABC-TV’s New Aft. Biz 


ABC-TV signed two new after- 
noon network contracts last week. 
Procter & Gamble inked a 52- 
week deal to sponsor a half of the 
weekly “Wild Bil’ Hickok” stanza 
at 5 p.m., and Mattel, the toymak- 
e®& will double its “Mickey Mouse 





Club” bankrolling. 

P&G is taking a quarter-hour of 
the Wednesday telefilm adventure 
| from Kellogg, which owns the 5 
to 5:30 slot on Mondays through 
|Fridays, and the buy begins 
| May 14. Mattel inking commences 
in the fall of 1958 for the full 
year, with the sponsor, which had 
26 segs a year of “MMC” expand- 
ing to a full 52 quarter-hours of 
| the show. 


NBC Shows How 
To Make Friends 
Of Newspapers 


Though newspapers and broad- | 
casting have squared off as “ene-| 
mies” in the mass communications | 
|field, a unique promotional-edi- 
torial tie has been worked out be- 
tween NBC News and some of the 
country’s top dailies. Under the) 
deal, the newspapers carry bylined | 
pieces (with credit to NBC News) 
by some of the web’s top Washing- 
ton and foreign correspondents on 
a daily basis. 

Thus far, seven dailies are car- 
rying the NBC correspondents’ | 
| pieces on a regular basis. NBC) 
|News is adding papers at the rate | 














of a couple every week, and hopes 
| to level off with about 25 different 
| dailies. Papers already using the 
service are the San Francisco 
Chronicle, the Chicago Sun-Times, 
the Milwaukee Journal, Pittsburgh 
Post-Gazette, Buffalo Courier-Ex- 
press, the Northern Virginia Sun 
(covering Washington) and the San 
Mateo Times. oie 
Actually, the papers are using 
reprints of the commentators’ | 
scripts used on the air that day. 
(Continued on page 70) 


MBS ‘Game of the Day’ 
Set for Canada Marts 


The Saturday play-by-play broad- 
casts of Mutual's “Game of the 
Day” series will be carried by the 
Trans-Canada Network of the 
Canadian Broadcasting Corp. 

Deal marks the fist time in nine 
seasons of the “Game of the Day” 
series that the programs have 
been aired outside the U.S. Bob 
Feller will be the net’s key broad- 
caster this year, aided by MBS 











Gene Elston. 


Tp ath oicvus? 


WEBS BRACE FOR 
00-9 SELLING 


Television networks and pack- 
agers are pausing for a quick 
breath before taking the plunge 
into what may prove the most dif- 
ficult and decisive selling season 
in the medium’s history. That time 
—the beginning of March—is here 
again, and within a couple of 
weeks everybody from the network 
presidents down will begin a five- 
month merry-go-round that will 
terminate in the chips-down pic- 
ture of what happens to network 
television in a recession. 

The omens, such as they are, 
appear somewhat mixed at the mo- 
ment. For one thing, while it’s 
been traditional to have a tentative 
fall schedule fully mapped by 





_ THE LULL BEFORE THE STORM 


‘Ashley-Steiner’s Baker's Dozen With 
Pilots Rolling at Feverish Pace 





Honesty Can Be Fun 

Jim McKay, who plays the 
court reporter on CBS-TV's 
“Verdict Is Yours” daytimer, 
will take a week off the show 
early in April to cover the 
Masters Golf Tourney with 
John Derr for the network 

He'll be written out of the 
script in a manner that’s un- 
usual for its simplicity An- 
nouncement will be made that 
McKay, as a reporter, has been 
handed another temporary as- 
signment, to cover the Masters 
meet on CBS-TV. Thus, the 
truth pays off—with an addi- 
tional plug for the web's golf 
coverage. 





March 1, the networks haven't yet 
completed this basic task. Princi- 
pal reason is that the cancellation 
rate this winter has been so heavy 
the network chieftains are still 
not entirely sure what's going to) 
remain standing next fall. It's 
made in-advance planning the 
toughest in years. From the looks 
of things, NBC will have its fall | 
layout in first, following the pro- | 


gram meetings on the Coast 
headed by exec v.p. Bob Kintner. 

On the brighter side, however, 
is the indication that the “specials” 
sponsors are doing their shopping | 
bright & early—even Christmas 
shopping Du Pont has indicated 
it'll be back on CBS-TV with nine | 
shows next season. Sheaffer Pen 
has already ordered two specs on | 
CBS-TV, one of them as far ahead 
as December. Philco has renewed 
its September Miss America Pag- 
eant. Rexall is down for “Hia- 
watha” on NBC in the fall. Amer- 
ican Telephone & Telegraph is en- 
gaged in some heavy program ex- 
aminations with an eye toward 26 
one-hour shows next season. Breck 
Shampoo, Sealtest and Hill Bros. 
Coffee are already committed 
through January for the “Shirley 
Temple Storybook” series. 

But even this is somewhat of a 
mixed blessing, for the networks 
are approaching the matter of spe- 
cials with something akin to 
trepidation lest it get out of hand 
and destroy not only programming 





patterns but eliminate sources of 


effective sponsorship coin on a 
regular basis, particularly in light 
of the fact that the webs make no 
money on specials. 

Meanwhile, the principal prob-| 
lem of selling the weekly shows 
for next season shapes up as a 
more formidable task than ever} 
before. The difficulties in shaping 
a fall schedule; the problems of} 
rising costs; the effect of the reces- 
sion on advertising budgets; the 
programming drift towards more 
and more westerns; the shrinkage | 
in sponsor identification; the de- 
mands for 13-week contracts; the 
tough year for auto manufacturers 
—all pose headaches the like of 
which ulcer-wise network brass 
have never dreamed of. 


MEREDITH WILLSON 
‘FAUNTLEROY’ SPEC 


Hollywood, March 18. 

Meredith Willson, who can now 
afford to bypass television as it did 
him for so many years, will pro-| 
duce a musical spec for the medi- | 
um based on an idea by Franklin 
Lacey on “Little Lord Fauntleroy.” 
His juve lead in “The Music Man,” | 
Eddie Hodges, will play the name 
role. 
Willson is in no hurry to get 
busy on it, writing an original 
score and collaborating with Lacey 
on the teleplay and production. 
They'll work it over on a tour that 
will take them to London and the | 
Greek islands. While in Britain, 
Willson will start negotiations for 
a third company of his “Music 
Man.” 

He is not so sure it will be ready 
for next season (“I hate dead- 
lines”). When he feels they have 
it whipped into shape it will be of- 
fered to networks and agencies. 





son, “it won't be cheap.” 
\. Sot ‘ adovegtne 


| tive pitchman. 
|} new telefilm 








Philip Morris To 
Exit Wallace Seg: 
Graham Religioso 


Philip Morris has nixed an- 
other season of “Mike Wallace In- 
terviews” on ABC-TV. Web has 
begun notifying affiliates that the 
Saturday night half-hour finishes 
on April 19, after a full year with 
the cig house, to be replaced for 
the summer by Billy Graham in 
the 10 p.m. slot. 

Graham will be doing a full- 
hour show every Saturday. The 
Graham religioso is paid-for time 
on the network. 

ABC programmers figure there's 
a “very good” chance the Wallace 
live half-hour will be shifted to 
another time period next fall, that 
is, if it is sold to a new sponsor 
Wallace’s old Sunday slot, at 10 
p.m., and a similar Monday slot 
are said to be considerations for 
his return. 

PM has ridden with the contro- 
versial stanza since it began last 
year, on the last Sunday in April 
Paying a nut of $10,000 a week on 
the hot seater, the cigaret company 
first rode with an odd-lengthed 
20-week contract, renewing later 
on for another six weeks and then, 
taking advantage of the web's dis- 
count structure on time charges, 
for two normal 13-week cycles 

In January, PM took its name- 
sake brand off the air, replacing it 
on the Wallace show with Parlia- 
ment. PM officials said on Friday 
(14) that they had no new tv net- 
work plans yet. It is understood the 
advertiser is going to pour heavy 
coin into a new comic book ad 
gimmick it has devised. } 

Should PM return to network ty | 
next season, it’s considered quite | 
likely that the cig company will 
dicker with Wallace to do the com- 
mercials. Even though the “Inter- 
view” ratings were not so hot, 
bankroller feels that he is an effec- 
Also, Wallace's 
anthology series on 
ABC might be a PM consideration 
for next fail. 








Bristol-Myers Buys 
NBC Post-Fight Seg 


Bristol-Myers has picked up the 
NBC-TV post-fight interview show 
on Friday nights for a 39-week ride 
starting April 4 Currently, the 
network, which had been unable to 
sell the post-fight segment (ap 
proximately 10:45 to 11 p.m.), has 
filled the period with “Comment.” 
out of the NBC News programming 
roster. NBC dropped the sports 
segment at the beginning of the 
year after having sustained it for 
a couple of months. 

Deal was set through Doherty, 
Clifford, Steers & Shenfield agency. 
No emcee chosen yet for the spot 


sportscaster John MacLean and, “You can say for me,” offered Will-| (Red Barber handled it when it 


| was commercial), 


* Ashley-Steiner agenting-packag- 


|ing mill shifted into an unprece- 
| dented high last week with more 
| than a dozen pilots in the signed- 
| sealed-delivered stage of shooting 
| or already shot for '58-'59 network 
| projection. Jampacked A-S roster 
| of upcoming entries, for example, 
includes a new half-hour “Cindy” 
situation comedy, starring Evelyn 
Rudie ‘kid who played “Eloise” on 
“Playhouse 90"), with Alex Gott- 
lieb as producer. Pilot was shot 
; at Hal Roach Studios. 

| Within the next three weeks 
| pilot rolls on the new Mike Wal- 
lace-Adrian Spies “Motive” half- 
hour series, which ABC-TV is 
financing. Spies, writer-creator of 
the series, also created “Walter 
Winchell File” format. Wallace 
will be host-narrator. Motivation 
for notable deeds will be theme 
of drama anthology series, which 
Sidney Marshail will produce. 

Pilot on new half-hour western, 
“The Tall Man,” rolls this week on 
the Coast. Co-financing the proj- 
est are Procter & Gamble (via 
Benton & Bowles) and Hal Roach 
Studios. It will star Michael Ren- 
nie, with Joe Shaftel producing 
P & G, natch, has first option on 
series and, if relinquished, pilot 
will get playoff for P & G during 
summer sub series for Loretta 
Young. 

One of the major properties in 
the Ashley-Steiner house is the 
new Ed Wynn comedy series (he 
plays a grandfather in a college 
town alone in an old house with 
recurring crises with grandchil- 
dren). This one is being financed 
by Screen Gems with Ben Feiner 
as producer. It’s designed as a 
nighttime half-hour entry and net- 
work interest is already high. 

Rod Serling’s own indie unit, 
with financing by CBS, has come 
up with a new science fiction 
series, with A-S repping the full- 
hour entry, pilot on which rolls 
next month. Pilot is also due ‘to 
be shot in the east) on a new 

| Crime Club anthology series which 

will carry the Pyramid Production 
tag. Pyramid also gets billing on 
a new “T-Men" series (Walter 
Greaza hosted the old series; this 
one will have a new personality) 
“Flying Tigers” (based on adven- 
tures of same) is also on agenda 

Both Walter Slezak and Gert- 
rude Berg are shooting pilots on 
new series repped by the Ashley- 
Steiner office. Slezak (whose pre- 
vious “Slezak & Son” pilot died 
aborning) gets Screen Gems financ- 
ing, with three separate teams of 
writers currently whipping up a 
format. Miss Berg's pilot is also 

(Continued on page 70) 


There’s Hardly a Man 
In Pitt Doesa’t Know 
Jack Paar Is Coming 


WIIC-TV, NBC's new affiliate in 
Pittsburgh, is staging a radio satur- 
ation campaign as part of its over- 
all promotion for the Jack Paar 
show, which it begins to carry next 
Monday (24). WIIC-TV has taken 
the unusual step of buying one- 
week saturation campaigns on six 
stations in Pitt and environs to 





| plug the show, apart from its own 


on-the-air promotionals, newspaper 
ads, billboards, carcards, etc. 

Radio campaigns are set to begin 
today (‘Wed.) on WWSW, WPIT 
and WEEP, all in Pittsburgh, and 
KHJB, Greensburg, WAMB 
Waynesburg and WBUT, Butlet, all 
within the WIIC-TV signal area 
Each station will carry 21 spots. 

With Pitt in the bag, NBC's sta 
tion relations dept last week 
signed on KRON-TV, San Fran- 
cisco, to carry the show, now giv- 
ing Paar coverage in all the na- 
tion’s top 10 markets and extending 
his lineup to a 108-station total 
KRON-TV begins carrying the 
show on April 28, initially on a 
three-a-week basis but with the In 
tertion of expanding to fives time 
weekly. Paar pickup marks 
switch from  iate-night featur 
| film policy for the station. 





28 TV-FILMS 


ARIETY 


Wednesday, March 19, 1958 








. 





VARTETY- ARB FEATURE FILM CHART 


Variery’s weekly chart, based on ratings furnished by American Research Bu 
reau’s latest reports on feature films and their competition covers 120 cities. Each 
week, the 106 top-rated features in a particular city will be rotated. 

Factors which would assist distributors, agencies, stations and advertisers tn 
determining the effectiveness of a feature show in a specific market have been 
included tn this Variety chart. Listed below is such pertinent information regarding 
features as their stars, release year, original production company and the present 
distributor included wherever possible along with the title. Attention should be paid 
to such factors as the time and day, the high and low ratings for the measured 


feature period and share of audience, since 
time period. 


the duplicated homes factor. Barring unsche 


tained from a multiplicity of station and other data. 


these factors reflect the effectiveness 
of the feature and audience composition, i.e., a late show at 11:15 p.m. would hardly 
have any children viewers, but its share of audience may reflect dominance in that 
r In the cities where stations se!l their feature programming on a multi 
stripped basis utilizing the same theatrical throughout the week a total rating for the 
total number of showings for the week is given, the total rating not taking into account 
duled switches in titles the listed features 
for the particularly rated theatrical filmed show are as accurate as could be ascer- 








BALTIMORE 








ARB 
TOP 10 TITLES AND OTHER DATA TIME SLOT RATING 
1, WYOMING— Early Show 21.3 
Wallace Beery, Ann Rutherford, Wed. Feb. 5 
Leo Carrillo; 1940; 6:00-7:25 p.m. 
MGM; MGM-TV WJZ 
2. MACAO— Early Show 20.1 
Jane Russell, Robert Mitchum; Mon. Feb. 3 
1952: RKO; C&C 6:00-7:25 p.m. 
WJZ 
3. SHE WORE A YELLOW RIBBON— Late Show 19.9 
John Wayne, Joanne Dru; Fri. Feb. 7 
1949; RKO; C&C 10:35-12:30 a.m. 
WJZ 
4. PACIFIC RENDEZVOUS— Early Show 19.4 
Lee Bowman, Jean Rogers; Fri. Feb. 7 
1942; MGM; MGM-TV 6:00-7:25 p.m. 
WJZ 
5. GOLD RUSH MAISIE— Early Show 19.3 
Ann Southern, Lee Bowman; Tues. Feb. 4 
1940; MGM; MGM-TV 6:00-7:25 p.m. 
WJZ 
6. MANHATTAN MELODRAMA— Early Show 17.3 
Clark Gable, Myrna Loy, Thurs. Feb. 6 
William Powell; 6:00-7:25 p.m. 
1937; MGM; MGM-TV WJZ 
7. JUDGE HARDY’'S CHILDREN— Early Show 14.9 
Mickey Rooney, Lewis Sun. Feb. 2 
Stone; 1938; MGM; 6:00-7:25 p.m. 
MGM-TV : WJZ 
8. HUNT THE MAN DCWN— Farly Show 14.4 
Gig Young, Cleo Moore, Sat. Feb. 1 
Carla Balenda; 1951; 6:00-7:25 p.m. 
RKO: C&C WJZ 
9 THE PETRIFIED FOREST— First Run Theatre 13.9 
Humphrey Bogart, Bette Davis, Sat. Feb. 1 
Leslie Howard: 1936; Warner Brothers; 11:00-12:30 a.m. 
Associated Artists Productions WMAR 
10. MURDERS IN THE RUE MORGUE— Shock Theatre 12.4 
Bela Lugosi, Sidney Sat. Feb. 1 
Fox; 1932; Universal; 11:15-12:30 a.m. 
Screen Gems WBAL 
CLEVELAND 
4 
ABABA 4 al | 
: 1. GO WEST— Six O'Clock Adventure 25.6 
The Marx Brothers; Tues. Feb. 4 
John Carroll; 1940; MGM; 6:00-7:30 p.m. 
MGM-TY KYW 
2. THE CHIEF— Six O'Clock Adventure 22.2 
Ed Wynn, William Boyd, Wed. Feb. 5 
Dorothy MacKaill; 1933 6:00-7:30 p.m. 
MGM; MGM-TV KYW 
3. RANDOM HARVEST— Academy Award Thea. 21.0 
Greer Garson, Ronald Sun, Feb. 2 
Coleman; 1942; MGM; 10:30-12:45 a.m. 
MGM-T\ KYW 
4. THE HUCKSTERS— .- Best of Hollywood 19.1 
Clark Gable, Deborah Fri. Feb. 7 
Kerr, Ava Gardner; 1948; 11:20-1:30 a.m, 
MGM; MGM-TV KYW 
5. THE POSTMAN ALWAYS Home Theatre 18.6 
RINGS TWICE— Sat. Feb. 1 
Lana Turner; John Garfield; 11:10-1:25 a.m. 
1946: MGM: MGM-TV KYW 
6. WYOMING Men of the West 13.7 
Wallace Beery, Ann Rutherford, Sun. Feb. 2 
Leo Carrillo; 1940; MGM; 2:30-3:45 p.m. 
MGM-T\ KYW 
7. BOOMERANG— Showcase Theatre 13.6 
Dana Andrews, Jane Wyatt, Sun. Feb. 2 
Lee J. Cobb; 1947; 20th 4:00-5:30 p.m. 
Century Fox; NTA WJIW 
8. CASS TIMBERLANE— Best of Hollywood 13.1 
A Spencer Tracy, Lana Tues. Feb. 4 
Turner, Zachary Scott; 11:20-1:30 a.m. 
1948; MG\l: MGM-TV KYW 
9. A YANK IN THE R.A.F.— Premiere Theatre 12.8 
rvrone Power Betty Sat. Feb. 1 
Grable; 1941; 20th 11:20-1:15 a.m, 
Century Fox: NTA WJWw 
10. COMMAND DECISION— Best of Hollywood 11.8 





Clark Gable, Walter 
Pidgeon, Van Johnson; 
1948; MGM; MGM-TV 


Thurs. Feb. 6 
11:20-1:30 a.m. 
KYW 


SHARE OF FEBRUARY, 1958 ARB 
HIGH LOW AUDIENCE TOP COMPETING SHOWS RATING 
23.1 19.9 53.9 Amos ‘'n’ Andy o's MEARE 065050 16.3 
City Detective; Sports......... i! eer 10.8 
CBS News-D. Edwards........ WER ccsseei 12.9 
21.0 19.4 §1.1 Amos 'n’ Andy....... Se. oer 14.7 
7 O'Clock Final; Weather.....WMAR ........ 10.5 
CBS News-D. Edwards.. > ae ere 10.8 
23.1 15.6 46.5 Person to Person............ _ |) eres 39.0 
News; Weather; Sports ce WEEE socesews 12.6 
Sports; King of the Under- 
world, Channel 2 Theatre....WMAR ........ 76 
20.4 18.0 49.0 Amos 'n’ Andy : 6x EL Sieoesews 14.4 
7 O'Clock Final; Weather...... | ae oe 13.4 
CBS News-D. Edwards........ WEEE 006.6050 14.8 
21.9 16.9 50.0 Amos 'n’ Andy [000 «6eqee.s 16.0 
7 O'Clock Final; Weather WAR inwedcas 11.8 
CBS News-D. Edwards... Wes owows os 14.5 
19.1 15.6 47.3 Amos ‘n’ Andy ; <i>. wehlowts 13.4 
7 O'Clock Final; Weather......WMAR ........ 12.1 
CBS News-D. Edwards i ere 13.7 
16.7 13.4 30.8 Beat the Clock A! le 12.3 
Shirley Temple Storybook.....WBAL 27.1 
16.1 13.7 31.7 Ee nee Foe WMAR .... 19.3 
rave TOG oi ikicssscecce WAR o.ccdes 20.2 
Highway Patrol | le ae 24.2 
15.3 12.1 36.8 Finals; Weather; Sports 7 | any pas 15.9 
Murders In the Rue Morgue, 
Shock Theatre WRAL, és 12.4 
12.4 12.4 32.8 The Petrified Forest, 
First Run Film Theatre.....WMAR . 13.9 
28.1 21.2 63.1 ame WT BME oo 6s s50eeeee re eee 48 
News Highlights........... WWE 6c-cesises 8.2 
Highway Patrol... WT sxeaceen 17.5 
24.4 19.9 59.2 Dinner Theatre............ WHOS ccssen 14.0 
News Highlights Wo ccedicn 9.0 
CBS News-D. Edwards. . Sh dvb aceon 7.4 
23.6 15.4 56.9 What's My Line.. scuba es 24.1 
News Final; Sports; Forecast.. WJW ........ 13.6 
Slave Ship, Nite Owl 
Theatre ; | i ee 5.3 
22.3 10.1 63.0 Weather: Portrait of Jenny, 
Starlight Theatre seem 8.4 
22.8 8.5 52.7 News Final; Sports Leer 20.2 
Weather; A Yank In The 
RAF, Premiere Theatre.....WJW 12.8 
14.9 10.3 54.8 Murder In Bergen, 
Western Theatre WTS ewsesines 6.5 
Championship Bowling WEWS ..... 12.2 
14.1 13.0 47.1 Wide Wide World.......... i a 16.7 
15.7 10.6 70.4 Jack Paar Show........... WEWS 5.8 
15.4 9.38 42.5 The Postman Always Rings’ 
Twice, Home Theatre Rew disices 18.6 
15.7 5.6 67.0 Jack Paar Show........... i. Seer 3.9 
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uiet Revolution In Telefilm 


Trade Winds Blow Up Some Stunning Surprises; Network Sales Still Desirable 
But Watch That Market-By-Market Syndication Yen Pickup 
Momentum! Post-'48 Feature Rhubarb 
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RE-USETOPIA 


By WALTER LOWENDAHL 
(President, Transfilm Inc.) 


At home the other evening after a tiring session of 
contract negotiations with the representatives of one of 
the theatrical unions, I reflected . . . What about this 
business of re-use payments? Is it justified? Just what 
is a performer entitled to in return for appearing in a 
tv spot commercial film which usually takes considerably 
less than a day of his time but is subsequently shown 
repeatedly on tv stations from coast to coast? Is he 
really entitled to receive payment every time the film is 
run? 

If the answer to this question was “yes,” I said to my- 
self, then why—in fairness—isn’t everyone who works 
entitled to similar consideration? Surely, the buttonhole 
maker has one less buttonhole to make for every one that's 
in use. Why not re-use payments for him? The designer 
who creates fashions certainly deserves payment each 
time her dress is worn; for isn’t re-wearing depriving her 
of the opportunity to sell more dresses? 

I yawned, and before I knew it, my eyes had closed 
and I had dozed off. What I dreamed of was that happy 
Utopian day when the principle of re-use was being ap- 
plied fairly to all working Americans. I dreamed that the 
cities of the North had been deserted. Everyone had 
moved to bask in the warm sunshine and balmy breezes 
of Florida and California, Only the enslaved people of 
belligerent Lower Slobovia worked, turning out the parts 
for the gigantic electronic computers needed to keep the 
records and to write the re-use payment checks. Every- 
one else had retired to a life of leisure, thanks to their 
re-use payments. 


The Shame of It! | 

As I dreamed on, I suddenly discovered myself in a 
nightmarish predicament! I had to turn up my collar and 
walk with a disguising stoop. Imagine the shame of it! 
I found myself living on my wife’s re-use payments. A 
kept man! What a disgrace! All my friends—plumbers, 
artists, actors, buttonhole makers—were living off their 
own re-use earnings. But I... it was humiliating... 
I kept to myself, subsisting grubbily on money from the 
re-use of oval eyelets my wife made years ago. Once 
they had been the rage for brassieres, but now they were 
going out of style. The eyelets, I mean. 

Fickle fashions—because of them my wife's re-use 
earnings were becoming less and less each day. Were 
we to end up broke, homeless, abandoned in some cheap 
Florida estate? I flinched at the thought. What had hap- 
pened? My troubles could be clearly traced to my agent, 
who had become my re-agent when I stopped working to 
enjoy my re-use payments. Foolishly, I was paying him 
.015% of my re-use earnings even though the going 
rate was only .010%. But I could afford to be generous in 
those days. After all, I was collecting re-use payments 
on a most popular commodity—the plastic coated sub- 
Way seat. 

Everything was going along famously until one day 
my re-agent accidently sent me a re-use check that was 
intended for someone else. And I... well, I glanced at 
the amount, endorsed it, cashed it ... and next thing I 
knew, found myself before a judge. What I had done 
was a perfectly natural mistake. It could have happened 
to anyone. Like everyone else, I received hundreds of 
re-use checks every day from women’s leather purses, 
children’s lunch boxes and men’s plastic-lined hip pock- 
ets—all of which I had a hand in. In designing, I mean. 

On the fateful day I had received 13,280 checks from 
subway seat re-use alone, one check coming from as far 
as Kuala Lumpur where a Malayan was using an anti- 
quated 30-footer for nesting hens. Among all these 
checks I endorsed one lousy wrong one, But could I 
convince the judge? What a hard heart! 

He was a true misanthrope ... and no wonder! 
After all, he had never contributed anything to society! 
He hadn't done a thing that would entitle him to collect a 
single re-use payment! A totally wasted life. Frankly, 
that judge lived on nothing but the salary society paid 
him for sitting on a bench—plastic coated! 

No wonder I got such a rotten deal! 

My sentence was 12 months of suspended re-use pay- 
ments, with the stopped monies going to the world’s 
only charity, the Society for the Uplift of Down- 
pressed Non-Re-Use and Ex-Re-Use Payment Collectors 
(SUDNRUERUPC). For a year I was condemned to sink 
lower and lower... but a thought struck me! 

It occurred to me that there was something I could do 
about it. As an ex-re-use payment collector myself, I 
qualified for aid from the SUDNRUERUPC, What a laugh 
on the judge! 

... 1 awakened startled and, bleary-eyed, wandered into 
the bathroom. What a-dream! Still half asleep, I reached 
into my pocket for a coin. It was obvious which group 
would become the economic czars of the Re-Use Era. 




















By MURRAY HOROWITZ 


In the midst of unchartered television seas, stemming 
from the altered economic swell this year, vidpixers are 
launching new projects, setting their sails in the two big 
oceans of the trade—syndication and network. 

Market-by-market selling, which encompasses features 
as well as telefilms, shapes up as the less turbulent sea 
for the upcoming season. But drowning in syndication, too, 
is possible. The national network expanse in '58 looks the 
riskiest in years. 

How are the trade winds blowing in '58? 

All the major motion picture companies now, in varying 
degrees, are engaged in telefilm production and/or 
financing. 

The last holdout pre-’48 feature library, that of Para- 
mount Pictures, will be offered for sale shortly by MCA, 
which is plunking down a total of $50,000,000 for negative 
rights to some 700-odd vintage- pix. 

Battle lines on post-’48’s are being drawn, with the 
blowup expected in 1960 or '61, just a few years from now. 

Nationally, the rating dust kicked up by the westerns 
has made prior judgment on network aimed telefilm 
properties, the biggest guessing game of the tv era. 

Sought-after short term commitments by sponsors and 
agencies has added to the risk of pilot making and tele- 
film ventures. 

Syndication, either of telefilms and/or features, re- 
mains the backbone of most telefilmeries—the biz, as op- 
posed to the hit and misses of national network expo- 
sure, is a year-round, day-in-day-out operation. 

Giants in the comparative infant syndication biz are 
tending to hold sway—with fewer small operations around. 


Global Market Slowdown | 


l 








The foreign market for telefilms is expected to con- 
tinue to grow——but not at the phenomonal rate of previous 
years. 

But what about the quality of programming, ignoring 
the features for a moment, and concentrating on the 
made for television celluloid parade? On the neiworks, 
more time has been allocated for telefilms over the years 
and despite the pinch predicted by some network execs 
this upcoming season, telefilms will hold a good chunk 
of time in '58-’59, too. 

In the current season, now nearing an end, virtually 
the only new telefilms which have made a popular impact, 
if not a critical one, are the westerns. You name the 
western and Neilsen, Trendex, ARB will furnish the rat- 
ing. In that category, it's been virtually a clean sweep 
with the viewers. 

And for the upcoming season, because of this, the sage- 
brushes will ride herd over the network again, despite 
sponsor and agency dissatisfaction with the lack of ident- 
ity in such shows. 

Comedies, too, are being pitched for the '58-'59 season 
with the argument going around that in poorer times 
people want more laughs. 

The current season for networked telefilmed shows, 
other than the westerns, has come up with very few 
new popular faves, let alone any skein winning heavy 
critical plaudits. There were virtually no new Danny 
Thomases, Phil Silvers’, Robert Youngs in half-hour for- 
mat which completely won the public. No “I Love Lucy's” 
or “Dragnet’s.” Of course, not helping the rating meter 
is the rise of the three network split, with the ascend- 
ancy of ABC-TV. 

The challenge is surely present. The answer may lie in 
the pilots now being prepped for next season. It also 
may lie in the growing care being exercised by agencies 
and sponsors, as well as telefilmeries, in the selection of 
properties. 

Another lift may be in the new blood entering the 
telefilm biz, writing talent such as Rod Serling, acting 
prowress such as displayed by Ed Wynn in his inter- 
mittent tv outings, (Wynn now is in a projected series), 
and new production talent coming from indie motion 
picture producers such as Hecht-Lancaster. 


| The Full Hour Trend | 


There also is a trend toward hour telefilmed series, 
pioneered by “Maverick” and “Wagon Train,” offering a 
longer span to spin out a yarn to get added dramatic 
qualities. The established houses, the MCA’s Revue, CBS 
Television Film Sales, Screen Gems, Television Programs 
of America, Metro TV, Warners, Desilu, et al, have more 
savvy, too. 

The telefilm house that confines itself just to making 
pilots in the hope of a national sale is in the riskiest 
end of the business. Despite the dangers, though, there are 
a number of such outfits, one of the giants being Desilu. 
But even Desilu has made and is making production ties 
with syndicators, as opposed to depending solely on na- 
tional network sales. 

In the telefilm biz, a quiet revolution has taken place. 
Most telefilm houses, referring to those engaged in sell- 
ing as well as having production ties, now are no longer 
as dependent on a national sale. In fact, the sturdier 
telefilmeries can exist in today’s market very well with- 
out a national network skein being sold—although such 
a deal always is desired. 

The turnabout came at the beginning of this season, 


(Continued on page 30) 























|THE CUPBOARD 1S BARE 


By BEN BRADY —— 
(Exec Producer, ‘Perry Mason’) 
Hollywood. 

It is a curious anomaly that an industry like tv which 
is constructed essentially upon a basis of imagination 
can be so incredibly short of inspiration and ideas for 
facing its most critical problem—the lamentable shortage 
of qualified writers. 

Naturally, I don’t pretend to talk for all tv producers, 
but I have talked to many of them. They have, without 
exception, answered my question: “What is your major 
production problem?” with a uniform answer. “Scripts.” 

Moreover, instead of improving, the problem continues 
to worsen as the big fat tube devours artistic calories at 
an alarming rate. 

This parlous complaint can perhaps be traced to a 
variety of causes, but the effect remains the same; no- 
body is doing anything about it. 

The gentlemen who push the buttons are constantly 
demanding more production speed, more shows and more 
quality in the finished product. And while the infant is 
thriving they are willing to pay, and pay well, They 
are faced, however, with the ageless and primitive prob- 
lem of supply and demand. 

Regardless of the amount of money available, and even 
allowing for the brilliant deveiopments of automation, 
the mechanized author is not yet clearly limned on the 
writing horizon. 

Consequently, our current quota of talented and ex- 
perienced writers are working overtime to fill the need. 
By their own admission, they frequently take three and 
four assignments simultaneously. They work longer hours 
than their energies will allow—a freelance writer lives 
a precarious existence, his vacations are more often 
forced than chosen, and so his spirit of security says 
yes even when his artistic endurance says no. But ob- 
viously there is no coexistence for quality in such a 
climate. 

The motion picture industry never had this problem. 
They had that one wonderfully succulent item that looms 
rosy and full-blown at the end of the tv rainbow—time. 

You Can't Fall Behind | 











Doing a filmed television series requires producing each 
segment on time. In the “Perry Mason” series, for in- 
stance, we shoot six days. Then we have a day in which 
to prepare for the next segment and the following day 
we're shooting again. With no major mishaps we wili com- 
plete 39 episodes in one year. If we ever fall behind, 
we're dead. 

Obviously, carefully written scripts that don't require 
endless rewriting and editing are the vital factor in such 
an existence. But with more and more shows being 
demanded each year, the present group of competent 
writers, already working beyond their capacity, certainly 
can’t be expected to supply them. 

Temporary stop-gaps are being employed. The story 
editor and the producer, working slavish hours, do all 
they can to qualify the neglected and undernourished 
scripts that are left with them. But the elements of human 
fatigue and ultimate exhaustion are not peculiar to 
writers, and inevitably the virus of debility must infect 
the entire project. 

There are several possible answers to this problem, I 
believe. A series of conferences between educators and 
network or studio heads might be of tremendous advant- 
age both to the industry and to fledglings who would 
like to become a part of it. 

Perhaps fellowships might be established by the net- 
works for promising young students who desire a career 
in this well-paying field. Acting schools have long been 
endowed by the studios— what's wrong with writers? 

Industry spokesmen could do worse than visit colleges 
and universities and lecture English majors on the ad- 
vantages of seeking a career in television. Perhaps the 
most substantial idea of all would be one in which the 
networks and studios would hire promising young people 
with a desire to wrile and allow them to work with ex- 
perienced writers. 

It has been clearly demonstrated that the industry and 
the network can teach and develop trained personnel 


through their work in the more technical fields. A great 
deal of time and money is spent each year in teaching 
camera operation, lighting techniques and sound engi- 
neering 

For some unexplainable reason, no one is doing a 
thing about training writers—and without them the in- 
dustry will die. The greatest technical crews in the world 
can do nothing, the greatest actors and actresses would 


lie fallow, and the best director in the world could rise 
to nothing without a script. 


Working without a proper script is like asking a pitcher 
in the World Series to pitch a bowling ball. He doesn't 
have a chance, no matter how talented his arm 

It appears to me that in failing to develop writers the 
teleVision industry may be writing the orchestration to 
its own death knell—but soon, 
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British Telefilm Quota Poses 
Serious Dilemma for Industry 


By HAROLD MYERS 


’ London. 

The I telefilm industry is faced with a dilemma. 
The local commercial networks, having to comply with 
an ivitish quota, are desperately in need of a con- 
ti fl of domestically produced program material. At 
the e time, the production companies realize that 
there t pe of breaking even either in the home mar- 
ket or even with Commonwealth backing unless the Amer- 
jean uket is wide open. On elementary economics the 
U:6: f tory must yield at least 50% of the return to 
1 pre on investment before thinking in terms 
olay { 

As the American heart beats, its pulse can be clearly 
recorded British studios. As of this moment, it is a 
very nervous pulse, ne matter how cheerful the patient 


superficial makes himself out to be. British eyes, like 


tlie rest of the world’s, anxiously trace the constantly 
dippir iph of American economic activity. In sharp 
focus is the softening tv market on the U.S. side first 


evident among the networks which have provided British 
their quickest and lushest profits, and soon, 
inevitably to reach the station markets which 


co proacuce 
it is felt 
are the life blood of syndication. 








ioes— | 


] As U. S. Goes So 
trends is the fear among British co-production companies 
that the American slump will, within four or five months, 
have serious effects on the British economy, cutting deeply 


into their first line activity as stations which at this mo- 
ment are establishing the kind of sustained profit which 
is more often just the stuff of which dreams are made. 
If tl ¢ American recession should develop into a de- 
pression th no quick upturn, the pace of British pro- 
duction well slacken and new financial patterns, as 
well as new policies, will inevitably emerge. If it’s just 
a case of a sealing down of the American market to a 
level of sober reality, British telefilm production can con- 
tinue to flourish. Its cosis have always been geared to a 
soft American market and the co-production pattern will 


with greater caution and with fewer dreams 
strike, 

program need top 
) product and are strictly controlled by a 


continue but 
of a Klondike 

[he British 
quality Britis 
stringent quota which compels them to show at least 86° 
British pro material. It’s that 
there isn't enough home grown talent around to fill the 
gaps with live shows and that underscores the necessity of 
pre-filmed material 


contractors urgently 


ram common knowledge 


In mat ays 1957 was a period of high gear British 
and ( onwealth production on the co-partnership 
{i u but i not necessarily true to believe that 1958 
will reach the same level of acceptance. American recep- 
tion of British-made programs was far from dismal, 
though there were certain series that were the victims 
of un py time periods and powerhouse competition, For 
example, the “Dick and the Duchess” skein, produced by 
Sheldon Reynolds and financed by CBS, had to face com- 


“Perry Como Show” and was cancelled 


Pp ion fre the 


alte ( e skein had been released. U.S. reaction has 
worked ; nst a sale in Britain but it is expected there'll 
be an ¢ y deal to commercial tv because of the acute 
shi e of British product, even though the selling price 
may be ‘ n originally anticipated. Conversely, the 
“OSS which has hit socko ratings in the United 
Kin n. | only received a moderate reaction on ABC- 
TV in the U.S. “Robin Hood” series, a longtime hit on 
‘ el ‘ {f the Atlantic, is still holding up admirably 
“on the ! h webs and even though it’s still uncertain 
whether \| go into another year, there is, undoubt- 
t itial amount of coin to be picked up in sec- 
ond rut ndication in the U.S, 

A | de to the overall production picture was 
the cle e of product committed to full series pro- 
grammir whether or not network sales materalized im- 
mediate Outstanding examples in this category include 
“Hawkeye and the Mohicans’—a joint ITP-TPA skein 
which | becn strong in American situations and hit 
socko } in Britain; “Martin Kane” (a Harry Alan 
Tk s luction for Ziv) which has been stout in U.S, 
$ d a hefty audience builder in the UK; 
"J 0 Anni AR and TPA) which got off to a good 
sta ! tion in America; “Ivanhoe” (Screen Gems) 
Whi launched in okay style in Britain and 
j \merican situation; and “White Hunter” 
(Bernard L. Schubert and ITP) which is now in American 
syndication and is due for early presentation in Britain. 


| New Product on Tap | 


Pro n plans for the current year are now beginning 
to take pe nd within the next few weeks the pattern 
of Anglo-American vidpie production will be more clearly 
establishec \s in previous years, Incorporated Televi- 
fion Program Co., the outfit closely allied to Associated 


TeleVision, will be playing 
or through ITP went into production this month 
with their “William Teil” series which they are making 
in cooperation, with NTA, The_skein, far whi¢gh a,pilot.was 


a major role, either directly 


fYiliates 





made last year | star Conrad Phillips and is being pro- 
duced by Ralph Sr Additionally, in cooperation with 
Official Filn they are completil lans to proceed with 
the “Invisible Man” series for which a pilot has also been 


completed 


In. conjunction Sapphire Films (the telefilmery 





which has ace Rot Hood The Adventure of Sir 
Lancelot “The Buccaneers” and “Sword of Freedom 
there are three more s es in the readying stage which 
should be going into production later in the year. Among 
these are “The Four Just Men” based on the Edgar W al- 
lace property, for which Jack Hawkins and Vittorio De 
Sica have already been signed, and other big names are 
being lined up; “Women in Love,” a half-hour drama 
series in whic Diana Dors will be starred and guest ar- 
tists will include Anna Magnani, Edith Evans, Peggy Ash- 
croft. ete. and the Robert Morley bedtime series in which 
the British actor will personally appear in 13 and emcee 
the others 

Gross-Krasne ho moved into the British field last year 


with their African series, are now filming the “Glencan- 
non” series at the Associated British Elstree studios with 
Thomas Mitchell in the lead. It’s generally accepted that 
their “African Patrol” series will soon get their first Brit- 


ish airing on the ABC-TV network from the Midlands 

ABC-TV is now moving directly into the production 
field with “The Flying Doctor for which a unit is 
now at work in Australia filming location backgrounds. 
The unit is due back in London in the early Summer and 
will move into Elstree to complete the skein of 39 which 
is to be directed by David Macdonald from a script by 
Michael Noonan 

Also tentatively skedded for production at the ABC 
studios is the new Towers-Ziv “Dial 999,” the pilot 
for which was scripted by Ted Willis; while still in the 
negotiating stage is the “Captain Courageous” program, 
a coproduction venture with California National. This 
will finally be decided in the 
tig comes to ifirm the dea 


series 


series 


early 
town to cc 


Screen Gems’ ‘Raffles’ 


Screen Gems, which last year made the “Ivanhoe” series 


in Britain, is now, in association with Bernard Luber, 


readying a ‘Raffles’ project for which a pilot script is 


now being completed. Also, reportedly, they are contem- 


plating a vidpie series based on “Anthony Adverse” but 
that’s in an embryonic stage of development. In mid-Sum- 
mer they will proceed with their coproduction deal with 
Hammer for the “Frankenstein” skein, the pilot for which 
was made earlier in the year in their Hollywood studios. 
Another SG proj show with the Old Vic 
and they're also lining up Erie Ambler’s “Journey Into 
Fear,” which is now in the scripting stage. 

The Danziger brothers are going into their fourth year 
with the “Mark Saber” adventure series with the title 
role again played by Donald Gray, and have an Anglo-U.S 
coproduction program negotiating stage. Frank 
Cooper has been promised the full cooperation of the 
Royal Airforce for his projected “Eagle Squadron” pro- 
gram, and Sheldon Reynolds is having another go in the 


ject is a 90-minute 


In the 


British market with “Appointment with Fear” in which 
CBS will probably participate 
Granada-TV network, who operate a successful com- 


mercial tv station in the north of England, have to date 
not embarked on any direct vidpiec production but are 
known to be talking a deal with MCA for a “Secrets of 
Old Bailey” series. It’s too early to indicate when this 
particular project may get into production 

flow of British program 
material for television was underlined by the recent agree- 
ment within the film indi prevent the sale of stu- 
dio backlogs to the tv webs. Hitherto, the program con- 
tractors have re iderable extent on the avail- 
ability of Briti oldies to help in sustaining their 86°) 


The urgency of an incre 


quota, but if this source should prove to be no longer 
available they'll be more dependent on their own produc- 
tion resource In t t ce cet howevel! they're tied 
to the economics which are discussed earlier in this re- 


view 


Production Costs Mount 


Under the present setup, a British co-producer with a 


topnoich property can anticipate a maximum return of 
around $7,000 per subject from the U.K. territory and 
Canada and Australia combined might be worth another 


$4.000 


luck 


Other territories, excluding the U.S. may, with 
yield an additional $3,000 for a longterm operation 
—but that’s extremely questionable. Production 
Britain 


adays a half 


costs in 


as elsewhere, are continually 


mounting and now- 
F " not possibly be brought 
in under $22,500 if adequate production values are to be 
maintained. Indeed, most producers reckon they have to 
invest around $30,000 or more if they are to stand a rea- 


hour episode could 





sonable chance in the co: 


petitive markets. It’s clear, 
therefore, that the British producer cannot afford to go it 
F hn an American coproduction deal 
a his financial load. 


rk dominating the Brit- 
eneral election within a 
year and the po Die deteat of the Conservatives who in- 
troduced commercial ty ¢ st the wishes of the Labor 
Party. There’s no doubt that if Labor should take power 





commercial tv will continue but there is good reason to 

believe that substantial changes will be made in the 
thod yf Y + n _— ‘ s : 

methed of operation. Current political thinking leans to 


the view that the Independent Television Auth rity (the 
Goveri ment agency administering the Television Act) 
will assume authority for programming and advertising 
sales, and that the present program contractors—who op- 
erate the networks—will become program packagers sell- 
ing to the ITA. Basically, this need not affect the pattern 
of the British scene but would seriously cut into the earn- 
Ing capacity of the program contractors who are now re ap- 
ing rich returns from their expensive pioneering Opera- 
trons. 


Spring when Ear! Ret- 


MILTOWN OVER THE ROCKS 


By ALEX GOTTLIEB 


Hollywood. 
Want to produce a couple of situation comedy series 
for television and still not get ulcers? It’s easy. As easy 
as making a round-trip to the moon. All you have to 
remember are these basic rules: 
1. Just believe the good reviews. The bad 
know what they’re talking about. 


ones don't 


2. One hundred times a day say, “There is no John 


Crost There is no John Crosby.” 

3. Pay no attention to ratings unless they're high. 

4. If your ratings insist on being low blame it on the 
time s} Remind everyone that the same Danny Thomas 


sfow that’s in the top 10 now was 129th last year when 
it was on another network 

5. Switch’the name of your show to “I Love Lucy.” 
6. Or the Bob Hope Show. 

7. If your sponsor looks at the film in a projection room 


and says it isn’t funny, ask him to watch it on the air 
with a laugh track 
8. If he still doesn’t think it’s funny, tell him it’s not 


ipposed to be. That you've switched to a “heart” format. 
9. If your show gets cancelled, don’t worry. You can 
still avoid ulcers. Simply cut your throat. 




















Revolution in Telepix 


—_me, Continued from page 29 
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hen many telefilmeries were caught with their pilots 
Official Films, ABC Film Syndication, TPA and 
the others took those pilots and put them in the syndi- 
market. Not all of them did well. But the indi- 
vidual failures were based more on the lack of program 
inability of the market to absorb the 


down. 
catior 
appeal, than the 
properties 

In terms of sponsor acceptance and prospects, syndica- 
tion has made rapid strides. In the midst of the soft net- 
work feel that they will profit by 
the situation—more advertisers choosing individual mar- 
kets rather than buying a “must-buy” list of outlets on 
a net for a particular program. 


outlook, syndicators 


The turnabout was helped by station participation in 
financing of syndicated skeins. Sparking the station par- 
ticipation were such indies as KTTV, Los Angeles, and 
WPIX, N. Y., both heavily dependent on telefilms for 
programming. Also keying the health of the field was the 
growth of station buying combines, with an exec such as 
Mel Fenster of RKO Teleradio o&o0’s buying for his out- 
leis, a Dick Pack buying for Westinghouse o&0o’s, etc. 

The foreign market has grown considerably in the past 
few years, keeping pace with the growth of sets abroad 
and the increase in the number of commercial outlets. 
It now about 20 or 25% of the gross in 
drive it upwards to 30%, 
where it’s expected to level off for quite awhile. But 20 
to 25° isn’t hay. It represents over $14,000,000 a year, 
including the gross from Canada in the take 


accounts for 


syndication, with hopes to 


__ That Post-48 Rhubarb Pa) | 


In the feature end of syndication—a vital and import- 


ant part of the biz—the post-’48 ceiling is now the big 
thing. One by one the major studios, hard-hit by ecoe 
nomic woes and diminishing boxoffice receipts, turned 


their pre-'48 backlog over for tv distribution, the last be- 
ing Universal and Paramount. 
Individual producers such as Stanley Kramer, Pine- 
omas and others have made deals on post-’48’s, cutting 
in the various Hollywood talent guilds and Petrillo’s mu- 
s.cians union on the tv Still others, notably those 
producers represented by United Artists, have turned 
over post-'48’s for tv exposure, holding in escrow a cer- 
t percentage of the tv take, pending a formula for the 
talent unions on pictures produced after August, °48, the 
cutoff date. 


pg SS 
gross. 


he good post-’48 pix have been utilized by the dis- 
tributors to dress up their packages and stations are 
reaping a rating harvest with such not so old faves as 
“High Noon,” and “Bells of St. Mary.” (Not that the 
good vintage pix from the Warners, Metro TV libraries 
have been rating slouches; and the horror packages put 
cout by Screen Gems also have kicked up rating dust). 
: pcoming in the pre-’48 catalog is the whole Paramount 
iprary. : 

There has been a lot of “bottom of the barrel” stuff 
sold to tv, such pix usually finding their low rating level, 
too. For the novelty of seeing a Hollywood production at 
home has worn off, and the viewers apparently are get- 
ting that selectivity bug that has caused such an up- 
heaval in theatres. 

Now, the big speculation is when will tv have the 
sizable pool of post-'48’s. Exhibitor pressure against any 
new sell off to tv is strong. Hollywood talent guilds, too, 
hurt by tv competition are not eager to agree on a 
formula. The amount that a picture draws from tv, about 
$100,000 for the toppers, is small compared to the box- 
office harm such exposure might inflict on new pix, it’s felt. 
Then, it’s argued, why not theatrically reissue the big 
ones and hold the rest in the vault? 

The don't-sell-to-tv arguments could prevail, except for 
one key factor. What happens if a major motion picture 
company falls by the wayside and stops production. That 
happened to Republic Pictures, now selling its post-’48’s 
Without a residual agreement with the unions. The talent 
guilds appear to have no recourse against a studio that 
goes out of business. In that instance, its strike weapon 
is ineffective, 

The motion picture industry now is in a transitory state. 
The bets are that there will be other studios that will 
follow the Republic course. The years 1960 or ‘61 are 
seen as the decisive ones. 

That’s the way the trade winds are blowing. Let her 


tip! 
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1957-58 ENTRIES: $55,000,000 


SYNDICATION GOOSE HANGS HIGH {197 SKEINS PUT [Now Is The ‘Time For Good 
By EARL RETTIG IN SYNDICATION Program Ideas lo Come To 


(President, California National Productions Inc.) . , 
The Aid Of Your Features 











One thing's for sure in these uncertain times: The goose will hang 
high for television film syndicators come Christmas. It will be stuffed} Vigor of the syndication business 


with 84 million dollars gross annual billing. And, according to the| is reflected in Variety Syndication _ By JERRY HYAMS 

more conservative sliderule boys, the 1959 yearend goose will dangle|C°St Chart in the current issue, (Director of Syndication, Screen Gems) 
ren sleck h which reveals that in only six 

even sleeker and higher on a 90 million-dollar hook. months, a total of 55,000,000 worth} / the annals of tv film, 1956 was the year the big Hollywood hatch 
A gorgeous industry picture for a nation in the midst of the econ-| of syndicated product has been un-| Opened, and 1957 was the year of “Shock!” 

omists’ “recession”? Certainly. But the goose will lay that promised | leashed on the market. “Shock!” was that important a milestone because it was the first 


golden egg for '59 only if syndicators grasp this truism of our business, Chart runs down costs of 27) meaningful effort to program features around a single, integrating 
life: Opportunity begets responsibility—and lots of it. et tle Bm g sod Se oe og = theme. We could have dumped our monster movies into the usual 

That might sound like a gratuitous remark from a relative newcomer ee months —_ Of theh 27 toad balanced bundle, but we didn’t. The stations could have dumped them 
in the fold (I became president of California National Productions, | (only one of which is quarter-hour, | into their anthology theatres, but most of them didn't. The key sta- 
Inc., and its syndication division—NBC Television Films and its power-|Test being 30 minute shows), the| tions dressed up the “Shock!” films with the most fantastic and varied 
ful stripling brother, Victory Program Sales, a couple of months ago), great majority are brandnew prod: | 4.<ortment of local programming ingenuity ever applied to a single 

= uct, another index to the health of 
if it weren't for what follows. the business. New product com-| Program theme. 

Applying 20 years thick-of-fray experience in movie production and | prises 17 out of the 27 series; eight The full significance of this effort is yet to get a full accounting. I 
another rugged 10-spot in network broadcasting, I see possible rough|°f the others are off-network re-| think over the next couple of years it will prove to have been as im- 
sailing ahead, although the winds are favorable, for CNP and all its ee ian he GOES oad | portant a development as the influx of all the major studio pictures. 
competitors. Let’s take a hard look at some of these danger portents.!run on that network. By the middle of 1957 you couldn't amaze anybody anymore with 

In all U.S. television, 511 film series were available for broadcast at! Although new shows comprise | "other big library of films, and you certainly can't do it in 1958. 
the outset of 1957. Sixty series were added to the “for sale” roster | the greater number of series, in| We knew this last August when we got the tv rights to the Universal 
over the next 365 days. Now, the significance of the latter figure is | dollar volume they ie almost | backlog. 
the submerged fact that only 22 of these 60 were specially produced | ™atched — cgay 5 | It's not that a good picture won't always be a good picture. You 
for syndication in ’57. | That's due to the release of such | C29 always get a lot of people to stay up late for one, especially if 
— = “Okies & Oldies l | large and expensive packages as/| you get it into the highlight listings. But a good picture is no longer 
- — |“Our Miss Brooks,” consisting of | awaited with breathless expectation. The public has become used to 

Q. Are syndicators to wind up like the Okies, working the old cellu- 118 half-hours produced originally |}them. Remember the fantastic ratings pulled by “30 Seconds Over 
loid soil over and over until their futures black out in the angry storms | 4t 4 — “4 a ee Tokyo” and “Command Decision” in the fall of '56 and the winter 
of buyer resentment? |nThe Bot pene ty represented | Of ‘57? You don’t get those ratings anymore, and it's not because 

Q. Are my fellow syndicators also determined this shall not happen |g negative investment of $16,784,-| those were the two best pictures ever made. 
because all of us will keep producing fresh, new programming ma-/500, averaging out to just short of Feature film programming has been a relatively simple business the 
terials to meet the burgeoning demands of broadcasters and advertisers? 1 agape aod Ngee = 39. = past couple of years. Practically all a station needed was a balop with 

Unless the amswer to the second query is resoundingly affirmative, | fF aled $13,230,500 in aan cd the program title, a record with the theme music and enough sense 
our scintillating Aurora Borealis of sales will turn into a celestial | duction costs. Next to “Brooks,” | to pick out the best titles for rating week. All the creative work had 
Fool's Gold. | biggest bundle was provided by) been done in Hollywood before 1948. 

We have been witnessing the world of theatrical cinema close to "It's a Great ner Phi 5 000 | But the stations that aren't now sitting on stockpile of the best fea- 
its own undoing. There has been loud caterwauling about the dam- Thre. = — fist! i the 7 tures in their markets, don’t have it so easy. Even the feature-rich 
aging body blows of free television. The truth is much more in the | “Medic” shows, which cost $1,947,-| stations, once they've played the first runs of most of their block- 
fact that the movies got fat and lazy through the war years, grinding | 000 to produce. The Canadian im- | busters, have to start doing some deep thinking, because the end of 

















‘out B pictures which wouldn't rate a Z category in most instances, _| Ports originally cost $2,483,000. | the supply is coming into sight. It’s not too early now to start digging 


: rally, th im- 

Syndicators should have adduced by now that mere talk of “great | ports don't hoe gg Fag an |up some programming ideas. 
production values” are not enough. A film series can’t be much bet: | costs back in the syndication mar-| When you program feature films around a single provocative theme, 
ter than its basic stories. Polishing shooting scripts can’t turn wormy ket—negative costs have already | whether it’s “Shock!” or something else, you get an added value 
tales into gripping ones. If viewers ever become cognizant of those | been eo pan _. yom that ratings alone can’t measure. 
vaunted production values, you can be sure they're bored with the | ducer. But the distribs do have | Get Yourself a Good Host 
story. |to make up print and distribution "Saks Ghai ~ eee , I : 

And, while we're at it, neither will a glittering boxoffice name per-|costs for syndication, along with a/ The biggest plus is the local host. The names of the “Shock!” emcees 
form magic tricks for emaciated plots which are lacking in motiva-| Participation or guarantee to the in themselves tell a story: Roland, Terrence, Marvin, Dr. Lucifer, 


: : | pr , So that the income to be racters are 3 ; hs tracti 
tion, masterful characterization and the best of all possible tonics fol eer the po towne cenat be Hoy og ecmaaaae These characters are almost as much an attraction 
as the films. 


entertainment—a good story well told. Granted there are plenty of | substantial. . ; ' ; , 

eapeble producers, directors, actors and crews in Hollywood er wher- | On the other hand, the new-for- The thematic feature program is exploitable. When a Marvin or a 
ever there’s a film camera. But technological expertness and talent | SY@dication series, involving a lay- Roland makes a personal appearance, the station and the sponsors 
still need that lonely guy, the typewriter-pounder, to make them all | Ut of nearly $17,000,000, must be | are making an impression they couldn't touch with an anthology show. 


geniuses. . seamen eS a a ae If the theme is interesting, you've got a story to tell in the newspapers 
I've seen all kinds of “special” performances on television, in the |¢rjpution. In other words, in terms | 224 on the street corners. We have a stock of clippings on “Shock!” 


movies, and on stage. Too many have fallen flat on their well made-up | of business, that $17,000,000 lay-| that’s probably bigger than the publicity pulled by the release of all 
per Instead of big money outlay contributions,” the producers should | 5y¢ should represent a gross of the major-studio product put together. 
ave stood in bed until they came up with an honest to goodness story. | shout $24,000,000 alone. This, of ams ™ 
Just as Paddy Cheyefsky did—and made Ernest Borgnine’s reputa-| course, is only a small part of the In each market the debut of “Shock!” was heralded by stunts and 
tion—via “Marty.” Graham Greene accomplished the same feat for| oyrrent syndication market, since | &Ve™ts that ranged from the ridiculous to the daring. Monsters were 
Alan Ladd, then equally unknown, in “This Gun for Hire.” And|the Variety chart represents | sent out to spread the word at ball games, department stores, parks, 
Alfred Hitchcock, whose cameras have roamed the world, did one of | series released only since last| college campuses, newspapers and ad agencies, In some towns the 
his best directorial jobs with a one-set, small cast for “Rear Window.” |September. The large number of Frankenstein monster, usually accompanied by a shapely model, toured 
_ tb > . |shows put into release last spring| the main streets in a hearse or some other appropriately outlandish 
@ — _____ The Meat s In the Script |and summer are still on their first | vehicle. In at least one town a monster was seated for four days in 
I would advise all television producing companies to look for the | sales go-rounds too, as are still| an electric chair in a downtown store window. 
best writer's conception of a series. Thereafter, from such a literary | older shows and other network re- “Shock!” parties were thrown for the press and clients by many of 
launching platform, the real swoosh to success orbiting is powered by runs put into release earlier last | the stations, and you can let your imagination go on the special fool- 
a set of 39 top scripts. year. ishness used for decorations, All the local “Shock!” emcees have their 
There’s also the matter of the syndicators’ need for creating new own organized fan clubs. 
types of programming, as well as anticipating the universal tastes of All this is merely a sample of the extravagant showmanship possible 


e . 
television families, roadcasters and advertisers. Westerns were the liv Russo Tele IX in an intelligently integrated program of feature films. 
big hit surprise of 1957. They did come in big—although not nearly 9 The “Shock!” theme was odd enough and well timed enough to be 
as great as most people think—and they emerged strongly on the able to make an impression while the floodgates were still clanging 


ee Soninn adinn “etn ak Ged Ge a bn open. There are more thematic ideas that can add zest to features, 
Cavalry.” For 1958 we're moving into the vanguard of the trend with C ange 0 and it would behoove distributors to help stations develop hem, 
“Union Pacific” and plan, further, to diversify our forthcoming pro- Screen Gems, the distributor that started it all with “Shock!” intends 
duction—in an $8,000,000 budget for this year—with a series concern-| According to Joseph M. Brandel, | *® Come up with a few more such surprises. 

ing the cold war of international espionage and intrigue, a comedy/veepee in charge of European ——-—--—_—--- — 
skein spun around the antics of a news agency staff, 39 additional | operations for Ziv International, 

episodes of “The Silent Service” which will include hitherto untold | his outfit will send 10 hours worth ’ 4 a 
aspects of submarine warfare, and others still in the blueprint stages |of vidpix to Russia, April 15, as ts otta avé e €Va ly 
of development. If, with all the other titles in our portfolio, we don’t | one of the first tv exchange setups 

have the right show for any kind of programming need, I believe no|since the signing of the cultural : 
one else will. pact between the U. S. and the By PHIL COHEN 


— oe . |USSR. Brandel made the Russo (Vice-President, SSC&B) 
Some of the extras for syndication this year should be in the form | trip with Edward J. Stern, the 






































of national money. A recent Katz agency study establishes that a coun- | rexy of Ziv International My thoughts on live vs. film programming on tv are pretty sim- 

trywide market-by-market lineup can cut time costs nearly in half. |? Brandel said that Russia new has ple. Good ‘live’ is good; bad ‘live’ is bad. Good ‘film’ is good: bad 

We're at a point in U.S. advertising economy when this kind of dollar 2.000.000 vides. ents aad coane ‘film’ is bad. 

efficiency. talks loudly and iapertenely: 5,000,000 are expected to be in Unless there is a special reason to see an event while it happens 
Last year we delivered a new series with the Spring flowers and operation by 1960. Russia has 37| —sports and man-moons, for example—the question should not be 


another show in the Fall. This year, we will bring forth a new series|;epylar tv transmitters plus an-| is it live or film, but does film or live give the most believability— 
at a rate of one every three months, or better. Besides, we will re-| other 13 built by amateurs, and,| the end product that you set out to accomplish. 


lease a number of off-the-network first syndication runs to bring the | strangely enough, run on a private Ed Murrow filmed 12 hours of Truman to get a one hour show 

roster of Victory Program Sales division over the 20 series mark. | basis. that was well reviewed. Would a live hour have been better? The 
It’s no great trick to score one hit. With the quick money speculators; The Russians were ready to ac- late great Henry Saloman had to work with film. 

just about combed out of syndication, it’s up to the reliable practi-|cept vidfilms on-a cultural or en- Danny Thomas, who is on film, often looks live. Kraft, which is 


tioners to repeat the process steadily ahd continuously with the right|tertainment plane, and stressed ; fie us 
shows at the right time. It is the best insurance for a fat Christmas| westerns and science fiction series. live, often ered os & & wees erent ; " 

goose in ’58 and the golden egg in ’59. Otherwise, it may be just an-| Ziv would in turn take some Russo Dave Susskind, the ablest spokesman for ‘live,’ is reported to 
other dowdy-feathered old barnyard bird laying the proverbial egg—j| documentaries, dance and mari- have a film deal. ; 
square-shaped. And, brother, those kind hurt in the evaluating process! ! onette films. In short I cuspect this whole controversy is pretty meaningless. 
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* 
TV Tape In Tip-Top Shape 
By ART WOODSTONE 
Elk onic television tape, bugs and all, has such a revolutionar 
capacity that nobody of any importance in the industry is apparently still too early to predict when the 
ready to go out on a limb and spell out the ultimate ramifications of transition to video tape will take 
the machine. But the indications of a television—even motion picture place 01 will become practical 
7 heaval are nonetheless implied. Philip Hi. Cohen —— 
Tape already being put to limited use by the tv networks in re Sameer taaier 
broad g live programs outside of New York and Los Angeles Colwell eel 
The e supplanting ef kinescopes is the only substantive example see a} 
tie i try has of tape’s practical uses at present, it doesn't seem 
that live programming will be as much affected by this technological If by this you mean network 
development as will film. Tape merely “recaptures” live tv, while con- commercials, I believe them to be 
cewably it could replace celluloid, as we know it, almost completely quite near. I base this opinion on 
years hence the fact networks have already ap- 
3y taking only a single facet of the “tape story,” some idea of the proached me They would not, 
electronic machine’s broader importance can be inferred. In this spe logically, be only theorizing = 
cial t issue, Variety has asked several advertising agency and actually have something ~ sell, 
tv film ercial production executives to give the readership the and are anxious to ging 
lowdown on “whither tape.” Joseph 6. Fores 
F t } > rks 2 $ times cautious in dealing with Vice President, : 
Even though the remarks are sometimes caution t { Television Commercials 
the relatively unknown, this symposium presents a feeling of the great William Esty 
clashes between live and film proponents, unions and the approbation eer 
of high costs and accelerated “obsolescence” that are due to take place 
before tape settles into tts groove. Considering broad usage, I'd say 
The posium directly concerns tape’s impact on the use and pro- at least five years I wo chains in 
ducti f video commercials. Using this as the particular and going L A. can OF ly repeat broadcasts 
to the general—a reasonable process since the growth problems of rhe nes is now three ee 
this restricted portion of the industry mainly seem to mirror the prob the size of pod average tv — 
lems of the industry at large—there is a knowledgable group of trade equipment ant it hed = fee ang 
sters which feels tape is “here now.” There is another group ready to ee pt mere are exceeding prac- 
admit that the raw material is available, but months and even years i 
from g ral implementation. ; fw. ty Re sg 
By and large, participants in the VARTETY q &a are more pessimistic Grey Advertising 
about the externals of tape than the real or imagined intrinsic defects ere 
of this hi-fidelity method of production. There is still the problem of 
extensive editing of tape, but some observers feel that this is easily In my opinion, closer than many 
counterbalanced by the speed with which tape can be turned out. The of us realize. If the networks will 
big problems suggested revolve around the titanic struggle among the make their equipment available. 
unions—Screen Actors Guild vs. American Federation of Television &| we can make a start this year. If 
Radio Artists and International Brotherhood of Electrical Workers and the pressure from advertisers for 
National Assn. of Broadcast Employees & Technicians vs. International network tape facilities is so great 
Alliance of Theatrical & Stage Employees for jurisdictional control as it promises to be—that the 
and between networks and indie film producers. There are so many networks cannot make their facili- 
incalculables, of such sizable proportions beyond the mere internals tes available to all without jeopar- 


of video tape, that they may take years longer to crystallize and solve 
problem of finding a comprehensive means for editing 

















tha [hie ere 
tape 
But once everything is in perspective look out. 
+ 
How near are taped video |) oojor television. However, the 
commercials? many advantages video tape offers, 
not the least of which are the 
rhev're here. Westinghouse has savings in time and money, should 
a ep aas 1 several “Studio One” give its acceptance a marked im 
cece dear atin tye tas “sige petus which, in the final analysis, 
commercials bie: the West Coast, will largely be related to the ra- 
and Revlon has used taped com- pidity with which television § sta- 
=e “weg the porn ane tions install reproducing facilities. 
ile We are prese 4 é § 
to tape some Aim commercials in | Roger Pryor ee 
Naw York Vice President, Radio-TV 
; Hermino Traviesas Foote, Cone & Belding 
Vice President & Manager, = 
rV-Radio BBD&O Taped video commercials are, of 
ae course, already being used on the 
‘ west coast. As far as the New 
Just as near as the time when) yopy picture is concerned, I don’t 
recording and playback equipment | 46 them as a regular operation 
are — _ oe wap Mea get for about another 6 months to a 
mercials e have ne 4 » ‘par pe ac — " : . : 
formation, but from what has been ent CBS nas sent en ay 
: peration in New York at the mo 
published we expect some use this ment, put is not making said equip- 
yea However, we believe it will | ment available to agencies for com- 
be many a year before tape will mercial purposes. NBC is in about 
completely supplant film for com-\ the same boat. The above refers 
mercial transeripuion rhe edit-/ tq network operation. However, 
ing problems involved in taped |] understand that one of the major 
commercials would seem to place independent studios here in New 
somewhat of a limit on visual | york will be ready to go with tape 
Sremments por Ryn rg for commercial purposes in 60 to 
commonplace with the use of hin ¢ s. 
On the other hand, the fidelitv of - aa M. Boland 
reproduction possible with tape | Radio-TV Director 
gives it a strong plus. At present, Parkson Advertising Agency 
a good many film shows are being | aE 
yicveled trom. station to station | - ‘ , 
ra film commercials already cut Taped video commercials — 
fata the coca. Si euek Cane: here now! As a matter of record, 
the use of taped commercials would several months ago McCann- 
represent considerable risk even Erickson taped several Bs ge 
aig hpiaic pe playback equipment cials in Hollywood for Climax 
is locally available I think we and for Studio One. It is our 
caf accuime thal At ot ihe “bugs” | Understanding that the Ampex 
now present in taped video record- Corpora ion will deliver Video 
ing ; ll eventually be eliminated tape machines to at ieast three 
“ain EP gece i quite s nomber of New York commercial production 
a For the near futore. f be houses in the next 60 days. 
lieve video tape will pretty much c. Terence Clyne wey 
ba steak tes, amtenieie alae and Senior Vice President, Radio-TV 
the co ercials will bear a strong McCann-Erickson 
er re iblanee to present live | rae 
commercials than to those which} We have been waiting for taped 
rely on film tricks for practicality., Video commercials for the last 
W. M. Mitchell three years. Much progress has 


been made but there are still many 
problems to be overcome. One im- 
portant problem is that at present 
tape cannot be edited in a true mo- 
tion picture manner. The editing 


Creative Director, 
Geyer Advertising 


Since taped commercials are cur- 


rently being seen on _ network has to be done as the commercial 
shows FC&B's first experience |is being filmed—that is, live. With 
With this technique was seen on today’s complicated commercials 
the special Edsel show which we involving precision cutting, trick 
did on October 13, 1957 with Bing opticals, supers, sound effects and 
Crosby, Frank Sinatra and Rose-; music, it would be almost impos- 
mary Clooney), I assume this! sible to get satisfactory results 
question means how near is com- | with tape. There is also a splicing 
plete acceptance of taped video problem. Although tape can be 
commercials, and it’s a difficult spliced, it cannot be spliced scene 


for scene because of the frame line 
In time these problems and others 


one to answer since it easily falls 
into the same general category as 


will be ironed out but we feel it is. kines can be made of tapes as they isfied that quality the factor can 


dizing normal operations, progress 


in this field will then be deter- 
mined by the rate at which inde- 
pendent producers can acquire 


video tape equipment. One is prom- 


ised as early as March 15 
Thomas H. Calhoun 
Director, Radio-TV 
N. W. Ayer 
In a limited way, taped video 
commercials are here now and 


have been used on certain network 
shows. In theory, the networks 
have the necessary equipment for 
taping live action spots, but in 
practice there are problems. From 
the agency point of view 
are questions, to be resolved in 
writing, producing, editing, distri- 
bution and even the simple matter 
of screening the commercial for 
agency and client. At this stage of 
development we must still evalu- 
ate the flexibility of use and the 
costs of tape versus film. From the 
network’s point of view, aside from 
the multiple of production prob- 
lems, there are a number of juris- 
dictional problems to be answered 
prior to general use of tape. For 
the near future, I see taped live 
action commercials used only on 
network shows and produced with 
network facilities primarily for the 
network's convenience 

Frank Brandt 

Vice President 

rV Film Commercials 

Compton Advertising 





How many television stations 
must there be equipped with 
tape playback equipment to 
make it economically feasible 
for you to go into tape record- 
ing of commercials? Would 
you be willing to produce 
commercials on tape for net- 
work use only? Would you 
consider duplication of tape 
commercials for network use 
and film commercials for tv 
stations too much of an eco- 
nomic hardship for the time 
being for advertisers? 


there | 











The first part of this question is 
almost impossible to answer since 
the situation would be to 
have them all equipped with tape 
playback equipment in order for 
us to reach every market in a spot 
campaign if we so desired. The 
choice of stations should depend 
on the media strategy, not on 
whether they are equipped to play- 
back tape. For network commer- 
cials, we would of course be as 
willing to produce tape commer- 
cials as we are live commercials 
for network exposure, and likewise 


ideal 


are for live. The third part of this 
question will have to be decided 
when a specific problem arises. 
Herminio Traviesas 
Vice President & Manager, 
TV-Radio BBD&O 
eS Z 

a) Probably 75% 

b) Yes, we would be willing to 
record commercials on tape for | 
network use only | 

c) The duplication of taped com- 
mercials for network use and 
filmed commercials for TV stations 
would not necessarily be an eco- 
nomic hardship. 

C. Terence Clyne 

Senior Vice President, Radio-TV 

McCann-Erickson 


Generally speaking, we would 
have to be assured that all of the 
stations we are using for spot and 
syndicated show use have tape 
playback equipment io make taped 
commercials feasible for us. In 
some cases we might be willing to 
produce commercials on tape for 
network use only, but our present | 
schedules would make this imprac- 
tical in most instances. For the 
time being, I doubt that we would 
find it advantageous to duplicate 
tape commercials for network use 
film 


and commercials for station 


use. 


W. M, Mitchell 
Creative Director 
Geyer Advertising 


I believe the answers to ques- 
tions 2 and 3 should suffice. a) 
While we have, in the past, pro- 
duced taped commercials for net- 
work use only, we do not fee] it is 
economically the better part of 
wisdom, and our decision was dic- 


tated entirely by the element of 
time 
b) We see no point in duplica- 


tion of taped commercials for net- 
worked use and film commercials 
for stations not equipped with tape | 


playback equipment since film 
could do the job for all. The only 
exception would be where time 


would not permit film production. 
Roger Pryor 
Vice President, Radio-TV 
Foote, Cone & Belding 
Initially at least stations in ma- 
jor markets should be equipped 
with tape playback equipment, al- 
though this is a tough one to an- 
swer because every advertiser’s re- 
gional requirements are of differ- 
ent structure. In short, I personally 
would settle for the major markets 
at the moment 
For the second question, yes, I 
would be interested in producing 
commercials for network use only | 
because the clients I work with 
are primarily network advertisers 
To question 3, there might be 
economic factors involved, _al- 
though I don’t think they would 
extend to the point of hardship. 
Also, the time element in making. 
producing and projecting such 
commercials might more than 
make up for added costs, 
Charles M. Boland 
Radio-TV Director 
Parkson Advertising Agency 


| No comment. 
Philip H. Cohen 
Vice Presideni, Radio-TV 
| Sullivan, Stauffer, | 
| Colwell & Bayles 

In answering the third part of | 
your question first, I am not fa-| 
miliar with the economic prob- 
lems, never having heard them | 
stated clearly. In a recent lunch 


with someone “in the know,” I was 
unable to obtain any idea at all of 
costs, etc., etc. I brought up the 
question (one that I believe will 
become more common if it hasn't 
already) of union factors. I say that 
,if tape eliminates many technical 
phases we may affect some savings, 
but it seldom works out that the 
savings benefit us for long periods 
at the cost of eliminated phases. | 
Joseph S. Forest 
Vice President, | 
Television Commercials 
William Esty | 


a) I don't see tape as efficient 
for multi-station use. When this 
jis the pattern, film seems much! 
more practical. 
| b) Tape is much more practical | 
‘fer network use when we are sat- 


equal film, Otherwise, it’s only fea- 
sible for ‘‘one-time”’ shots. 

c) Yes, we would consider dupli- 
cation, unless low cost composite 


dupes were possible from film to 
tape or tape to film, whichever way 
provides best quality. 
Alfred L. Hollender 
Vice President, TV-Radio 
Grey Advertising 


Realistically, most of the stations 
in the top 50 markets would have 
to be equipped with tape playback 
equipment before it would be eco- 
nomically feasible to go into tape 
recording of spot commercials. We 
would most certainly be willing to 
produce commercials on tape for 
network use only, just as we have 
often produced film commercials 
for network use only. At the mo- 
ment we can see no real need for 
duplicating on tape for network 
use a commercial which has aready 
been filmed for spot use. 

Thomas H. Calhoun 
Director, Radio-TV 
N. W. Ayer 


It is now economically feasible 
to produce the average live action 
commercial on tape, providing the 
cost is justified by a network use. 
With this first step, assuming the 
quality and cost of duping this 
commercial to be satisfactory, it 
shouldn’t be difficult to amortize 
the costs of the original network 
for spot use as stations get equip- 
ment. The biggest problems of sup- 
plying spot markets with tape com- 
mercials would 


seem to be in 
straightening out contractual ob- 
ligations. At this time it doesn’t 


seem economically possible to shoot 
a commercial on both film and tape 
unless perhaps handled in the man- 
ner of the electronic cam system. 
Frank Brandt 
Vice President, 
TV Film Commercials 
Compton Advertising 





Do you presently use the 
same film commercials for 
spot placements as you do for 
networks? Do you also use 
re-edited versions of network 
commercials for spot place- 
ment? If so, in what percent- 
age of both cases? 











About 80% ef our network film 
is also used for spot, both re-edited 
and as is. About 40% of our film 
production is spot only. 

Herminio Traviesas 
Vice President & Manager, 
TV-Radio BBD&O 


Yes, in most cases, we use 
re-edited versions of the same 
commercials we use on network 
shows for our spot and syndicated 
schedules. : 

W. M. Mitchell 
Creative Director 
Geyer Advertising 


In the past, we have used film 
commercials for both network and 
spot placement and the only time 
we have employed re-edited ver- 
sions of network commercials is 


| where we wanted to include a par- 


ticular message of local interest. 
Roger Pryor 
Vice President, Radio-TV 
Foote, Cone & Belding 


To the first question, yes; to the 
second question, yes, also. Up to 
now, the percentage has been about 
10% use of films in spots that were 
initially made for network. In the 
second case, the percentage is 
negligible but, in future, we will 


{convert to an almost completely 


film operation for network and 
spot. 
Charles M. Boland 
Radio-TV Director 
Parkson Advertising Agency 


a) Yes, we do sometimes—if they 
are sixty seconds long. However, 
usually a new custom-built script 
is written for this purpose, and a 
new optical negative is made for 
each of these two specific uses. 

b) Yes, we frequently do use re- 

(Continued on page 34) 
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TITLE 


DISTRIBUTOR 





ALICE IN WASHINGTON.... 


AN AMERICAN GIRL 


A PLACE FOR GROWING .... 


ASSIGNMENT OVERSEAS 


ACTION IN ASIA 


AFRICAN HERITAGE 


AN AFFAIR OF THE HEART 
A LIFE TO SAVE 


BELGIUM: WHERE PAST 
MEETS PRESENT 


A 
CARIBBEAN CAROUSEL 


CHALLENGE ON THE LAKE 


CHALLENGE OF OUTER 
SPACE 


THE CHRISTOPHERS... 


THE CORPORAL STORY ........ 


EVEN FOR ONE 


te err ee 
THE FRIENDLY TOWNS 


FOOTHOLD IN ANTARCTICA 
FIVE MILES WEST..... 


FRANCE IS A GARDEN ...... 
HERO NEXT DOOR 


HAIL THE HEARTY 


HELPING THE TAXPAYER 


INVISIBLE KILLER 
MAN IN THE DOORWAY ...... 


MEN AND MISS'LES 
MODERN HOME DIGEST 


ONE PEOPLE 


PORTRAIT OF A QUEEN .... 


QUEST FOR ADVENTURE...... 

SEA WINGS......... ..ccccces- 

ST. LAWRENCE POWER 
PROGBCE. 5 vise ceescccaves 


THE SUZUKI FAMILY.......... 


Association Films . 


Anti-Defamation League, B'nai 
B'rith ; 


Sterling Movies, USA .......... 
PO TROD ois ude iw ewnsax 
Boys’ Clubs of America ........ 


American Foundation For Over- 
seas Blind 


Sterling Movies, USA 


Association Films 


Association Films 


Sterling Movies, USA 


Tribune Films 


Marathon TV 


US Army 


The Christophers 


Sterling Movies, USA............ 
pre rere 


Herald Tribune Fresh Air Fund 


British Information Services. . 


Marathon TV Newsreel 


Sterling Movies, USA 
U.S. Air Force-Civil Air Patrol 
Sterling Movies, USA 


Association Films 


ee 


. Sterling Movies, USA 


Sterling Movies, USA 


I incon ntassenraes 
Modern Talking Picture Service . 


Anti Defamation League 


British Information Service .. 


Modern Talking Picture Service 


U.S. Navy.. 
pe ee eee 


sere meeeeeeess . 


Modern Talking Pictures 


FILMED BY 


On Films, Ine 


Dynamic Films ... 


Richard Wood 


Bob Frers 


Robert Kingston 
Davies 
Victor Weingarten 


Centron Corp. 


Ernest Kleinberg 


Carillon Films 


Marathon TV 
Newsreel 


Dept. of Defense 


Firestone Guided 
Missile Division 


Nathan Zucker 
Lux Brill 
Herman V. Kitchen 


Informa- 
Services 


British 
tion 


. Marathon TV 


Newsreel 


Alleenhardt 
Armed Forces 
The Borden Co. 


Willard Pictures 


Milner Preds. 


MPO Productions 


Anti Defamation 
League 


British Informa- 
tion Scrvices 
Various 


U. S. Navy — 
Bransbury Prods. 


(Continued 
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SPONSOR 


American Airlines . 


Anti-Defamation League 


. Socony Mobile Oil Co. .......... 


Family Theatre 


. Boys’ Clubs of America ......... 


Foundation For Over- 
seas Blind 


Calif. Texas Oil Co. 


Health Information Foundation 


American Medical Assn. 


Socory-Mobil 


rE, Ae NO ksu dase boos eat 


ae SIONS... vs cn cecceces 


Firestone Tire and Rubber Co 


American Medical Assn 
Foster Parents Plan 


Herald Tribune Fresh Air Fund 


British Information Services 


Calif. Tex Oil Co. 


US Dept. of Air Force 


The Borden Co. 


American Institute of Certified 
Public Accountants 


Automotive Exhaust Institute 


American Cyanamid 


Aircraft Industries 
Variovs Companies 


Anti Defamation League 


Britich Information Services 

is anhalt aba ed dnndanme 
ne OTE CTT COTTE 
N.¥3. Pawer Authority... ...000. 


Ttiristey of Jopanese Affairs 


Ob »- oe wt) 


. 2812 Mins. (c 


RUNNING TIME DESCRIPTION 
19 Mins. (c)* Imaginative travel-tour around 


Washington, ‘Yt. 
Williamsburg 


modern - day 
Vernon, Colonial 


as Lewis Carroll's Alice might 
have seen it, 
28'5 Mins. ........1In highly dramatic story form it 


presents the problem of anti- 
semitism, 
Safety film probing into psycho- 
logical causes of accidents 
Christmas story of Three Wise 
Men and their journey to Beth- 
lehem 
151% & 30 Mins. (c) Dramatie portrayal of boys’ clubs’ 
role in promoting juvenile de- 
cency as an antidote for juve- 
nile delinquency 


12:30 Mins. (c) 


29 Mins. . 


Me TS seas 


to 


Documentary of the American 
Foundation For Overseas Blind 
work with worldwide agencies in 
ielping the blind 

Feaiuring the famous YMCA Boys’ 
Town in Korea and YMCA werk 
with refugees in Hong Kong & 
olner areas 


1 


2814 Mins. (c) Documentary of East Africa “where 


recalled history began.” 


28 Mins. A graphic demonstration of medi- 
cal science in action, as a delicate 
heart operation saves a young 
man's life, 

28 Mins. Fects about medical quacks and 
how these practitioners of 
fraudulent medicine are brought 
to justice 

2815 Mins. (c) Documentary on embattled past 
and future of Belgium 

27 Mins. (c) ; Travelogue concerning island of 
Caribbean. Imaginative treat- 
ment composed entirely of native 
music recorded on spot. 

Brecking the world record with a 

121% Mins. (c) iet powered speedboat 

_- eereere D scussion by Dr. von Braun on 
rockets, space stations and satel- 
lites 

eke Continuing series of discussion, 
music and dramatic show de- 


picting the Christopher ideal. 


fF errr Timely documentary account of de- 
velopment of the “Corporal” 
m.ssile from drawing to actual 
firing. 

2814 Mins. ...... Dramatic story developing import- 
ance of doctor in the community. 

ee Story of a child in poverty-ridden 
Rome. 

28 Mins. (c)...... A poignant appeal for support of 
the welfare endeavor. 

2142 Mins. (c).... A dramatic account of the Com- 
monwealth Trans-Antarctic Ex- 
pedition, 

1314 Mins. (c) . Film points up application of free 


enterprize concept in process of 
rehabilitation of West Germany. 


2814 Mins. (c).... A beautiful survey of France as a 
nation of gardners. 

2614 Mins. The Civil Patrol in action and the 
story of its missions. 

2714 Mins. (c) The tremendous progress made in 
solving problems of nutrition, 

1414 Mins. ...... What happens when the govern- 
ment questions a tax return, 
showing how differences between 
taxpayers and Interna] Revenue 
Service are settled 

1312 Mins. (c) Story of carbon monoxide as cause 


of auto accidents. 

A documentary on the advances in 
chemistry, especially in the area 
of increasing soil productivity 


26 Mins. (c)..... 


2 ere History of development of missiles. 
131% Mins. ..... Continuing series of vignettes per- 
te’"ing to home making 
Sa: SR “sc ccees liow «amevica grew thru its many 
nationality groups with each 
g:oup pictured in its native back- 
grourd. Vincent Price narrates. 
14 Mins. . . Review of life of H. M. Queen 
Mlizabeth Hi. 
De ws casedcen Cont nuing series of sports, travel 
and industrial films. 
28 Mins. ...sc0- Training and action of navy Pilots. 
28 Mins. (c)...... History of famed river and how 
the new dams will help surround- 
ing territories. 
BB TMB. cccscses Hea: twarming picture of family 


life in modern, Japan 
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TITLE DISTRIBUTOR FILMED BY SPONSOR RUNNING TIME DESCRIPTION 
al ia ; heaton Galenti nt. Silk Assn., USA........+. 10 Mins. (c)...... Employing novey techniques to 
a 2 a ea _International Silk Assn., USA Wheaton Galentine Int. Silk s capture the beauty and splendor 
of silk. Original music score. 
THE STORY BEHIND , asovi USA Vid Pictu 
p Sterli Movies, US ecard tock arenas e ideo Pictures, 
A BOTTLE. ........5-ssseees Sterling - , Inc Glass Container Manufacturers = . 
Sientitate ee Sr eee History of glass making from 
ancient times to present. 
THE STORY OF A MAIN ad John Suthe rland 9 Peper De... ocecescovcess er Arthur Franz and Jan Clayton 
STREET MERCHANT . Association Films...... Productior ‘ = trace the life of a man whose 
career has been based on honor, 
integrity and service. 
vo - , opr '. . For De; ‘ampus ilr i . » : : 
THAT THE DEAF MAY SPEAK. Lexington School For Deaf : See guctious Lexington School For Deaf 28 & 42 Mins. (c)...Experiences of a little deaf girl 
; learning how to speak. 
, . y oF P Jewsree Marathon TV ‘ 
Wee WAS UE vecieciesnns ..Marathon TV Newsreel ggg acorn a ee ee ee 30 Mins, ...c.cesc. How helicopters are used through- 
‘ out the world. 
THIRTY YEARS THAT larid Airwave 714 i Doc entar f 30- hist f 
. ; ee an , , et hes hen vate ea D.K. Productions Pan American World Airways ie See ocumentary 0 year history o 
CHANGED THE WORLD .-Tribune Films ....-.-.- F : - world developments including 
aviation accomplishments. 
; : : CE eee ee Lutheran-Svnod Lutheran-Synod.......sceeeeeees OO TEE: cctueucva Continuing series of dramatic half- 
SHES IS THE LAT oc viscid cdcces Lutheran-Synod ...... utheran no hour shews of religisus aetuse. 
= ae rae hati . ‘has P Sy . 1312 Mins. (ec) A humorous movie about a “re- 
THE RELAXED WIFE .......... Association Films............-. On Film, Inc on oe a ’ laxed wife” who shows her hubby 
the importance of finding free- 
dom from tension. 
: 1: re Nat'l Film Board of Canada Nat'l Film Board ; 
THE MUSICAL RIDE ..... at'l F of Canada Dept. of Northern Affairs, ; ' 
Canada 19 Mins. (c)...... Presentation of famous musical 
ride of Royal Canadian Mounted 
Police. 
MR, WITHERS STOPS THE o7 Mi — ieenail _ 
, 1. Sterli ie RIBS oe Paul Alley Prods.. Air Transport Assn Se a. ee Reveals the importance of air 
CLOCK Peter eee eneenes Sterling Movies, transportation in our modern 
way of life. 
—— oN , ssociati a Smith, Kline & 
WE, THE MENTALLY ILL ..... Association Films French Labs Smith, Kline & French Labs .....27 Mins. ......... Dramatic documentary from the 
“March of Medicine” tv series. 
, ARET TRS’ SOCIETIES: c.ccvrncescewses John Sutherland ‘ ‘ — , 
YOUR SAFETY FIRST.......... Associati Productions Automobile Manufacturers Assn... 1212 Mins. ....... Animated science-fiction satire of 
transportation through ages and 
looking forward to future modes 
of transportation. 
a ene Modern Talking Picture Service Sid Davis Prods OS Sa ee ae 14 Mins. (c)..... Scale models of ships and planes 
YOUR MINIATURE WORLD - Modern Talking Pictu and how they are made. 
{ i Ps Sadeaseceeeras Baiorial Filais, Ine. .6....00<6<e. Editorial Films, Inc Seventeen Magazine ........... 10142 Mins. ....... Dramatie story of teenager's typi- 
YOUNG LIVING ...... cal day in school and home and 
how she faces the dozens of 
problems. 
y : IN THE “KIES ...Nat'l Film Board of Canada ..... Nat'l Film Board ‘ : 
WILD LIFE IN THE ROCK . of Canada Nat'l Film Board of Canada .....14 Mins. (c)...... Banff and Jasper National Park in 


*(c¢) Color. 








— 





of network 
spot placement. 
y less than 25% in both 


edited versions com. , 
mercials for 
¢) Probab! 
cases 
C. Terence Clyne 
Senior Vice President, Radio-TV 
McCann-Erickson 


Yes, SSC&B uses the same com- 
mercials for spot placements as for 
networks but commercials are 
never re-edited for the networks. 

Philip H, Cohen 

Vice President, Radio-TV 
Sullivan, Stauffer, 
Colwell & Bayles 


a) Referring to the use of the 


same film commercials for spot 
placements, the answer is largely, 
yes 

b) I presume that by network 


commericals you are referring to 
kines of live commericals for spot! 
placement. If so, the answer is that 
we don’t re-edit and if we have it} 
has been to an insignificant degree. 
Joseph S. Forest 
Vice President, 
Television Commercials 
William Esty 
We frequently duplicate use—in 
about 25° of cases. 
Alfred L. Hollander 
Vice President, TV-Radio 
Grey Advertising 


On occasion we do use film com- 
mercials for spot placement as well 
as for network use. We have also 
re-edited versions of network com- 
mervials for spot use. We estimate | 
that 20°o to 30% of our film com- 
mercials are so used. 

Thomas H. Calhoun | 
Director, Radio-TV 
N. W. Ayer 





The sole job of a commercial 
is to reach the largest audience | 
and then show them convincingly 


TV Tape [In Tip Top Shape 


Continued from page 32 oe 





why they should buy your product | 


| over any other. Whether it’s a net- 


work show or spot commercial the | 
appeal is really to the same people 
and there seems little need to} 
make different film commerciais| 
for each use. A strong selling mes- | 
sage presented with showmanship | 
is effective no matter what its} 
placement. Re-editing of network} 
commercials for spol’ use is done 
primarily for timing purposes or 
to accommodate local dealer tags. 


\In evry case, we would keep the 
|major selling message the same. 
'On live commercials for spot use, 
: however, the approaches should be} 


more flextible to fully capitalize | 

on the personality of each indi- 

vidual performer. | 
Frank Brardt | 
Vice President, | 
TV Film Commercials 
Compton Advertising 





Are you making any plans |, 
for the use of tape commer- | 
cials for your clients? 





) 





We are following the develop- 
ment of tape very closely and we 
are considering several areas where 
it might be desirable to use tape 
for commercials and programs. 

Herminio Traviesas 
Vice President & Manager, 


TV-Radio BBD&O 





There are no specific plans since 
equipment is not widely enough} 
available at present. However, our 
creative and production people 
have been keeping abreast of the 
tape developments and are ready 
to consider their use as soon as | 
some of the problems have been 
solved. 


W. M. Mitchell 
Creative Director 
Geyer Advertising 


| Waiting 


Not at the present, but it is com- 
forting to know that the technique 
of taping 
to us if 


commercials is available 
as and when the element 
of time dietates the need. 

Roger Pryor 

Vice President, Radio-TV 
Foote, Cone & Belding 





Charles M. Boland 
Radio-TV Director 
Parkson Advertising Agency 


Ve are investigating the future | 


availability of machines, the cost 


of producing them in this manner, | 


the question of union jurisdiction 
and the quality of the end product. 
C. Terence Clyne 
Senior Vice President, 
McCann-Erickson 
As always, in learning of any 
new method for making television 
commercials, we are maintaining a 
constant survey regarding -video 
tape. However, no plans for using 
this medium have been made yet. 
Philip H. Cohen 
Vice President, Radio-TV 
Sullivan, Stauffer, 
Colwell & Bayles 


It would be very flattering to say 
that we are always making plans. 
I am, however, an advocate of 
shooting only when the whites of 
eyes appear. In this case, I am 
for more pertinent infor- 
mation and suggestions from those 
who are sponsoring tape commer- 
‘ials, before “planning.” 

Joseph S. Forest 

Vice President 
Television Commercials 
William Esty 





Very limited plans, but we are 
investigating thoroughly. 
Alfred L, Hollender 
Vice President, TV-Radio 
Grey Advertising 
Yes, in fact we have just com- 
pleted a series of 20 commercials 


Radio-TV, | 


Canadian Rockies with intimate 
view of world of nature. 


for a regional advertiser. 
Thomas H. Calhoun 
Director, Radio-TV 
N. W. Ayer 


ay 


cials will shift production from 
independent television film pro- 
ducers to the networks for the time 
| being but, as its use becomes more 
general, we anticipate producers 
will install the necessary equip- 
;ment because of the obvious ad- 
vantages over film. 

Roger Pryor 

Vice President, Radio-TV 

Foote, Cone & Belding 





No comment. 
Frank Brandt 
Vice President, 
TV Film Commercials | 
Compton Advertising 








Do you envision the taping 
of commercials will cause a 
shift in production from inde- 
pendent tv film producers to 
the networks, keeping in mind 
the fact that most of televi- 
sion’s live commercials are 
produced in cooperation with 
the networks? 


| I don’t know that this production 
| Operation will become a monopoly 
of the networks because those same 
networks also receive quite a lot 
of film from independent film pro- 
ducers, and I don’t think that they 
would go into strongly competi- 
tive operations with independents. 
Granting that these taped commer- 
cials are in essence, “live” com- 
mercials, I think there will be a 
happy balance between indepen- 
dent tape producers and the net- 
works. The big problem, of course, 
will be in the indies gaining clear- 
ances to use their particular tapes 
on all networks. 

Charles M. Boland 

Radio-TV Director 

Parkson Advertising Agency 














In the initial stages, most of the 
tape will be done by the network | 
since they are presently equipped | 
|to do so. I don't believe that the | 
| network will want to get into com- 
| petition with independent film pro- 
ducers when the film producers are 
|}equipped to make tape commer- 
cials. There may be some increase 
}in the amount of the commercial 
work handled by networks because 
it is possible that some film pana 
mercials will be replaced with | 
taped live commercials. By the 
time tape facilities are practical for | 





Such a shift in production from 
independent TV producers in net- 
works might take place initially, 
since the means used for the re- 
cording of video tape commercials 





t a : is by live cameras and not film 
general use, certainly the inde- ed 

pendents will have such facilities | ©@™€T@s. Eventually, however, com- 
as well. | mercial producers might encourage 


|a studio to act as a central source 
| for them, where all necessary elec- 
tronic video tape recording equip- 
ment is centralized. Of course ques- 
tions of union jurisdiction will have 
to be resolved, since the techni- 
cians involved with live cameras 
are different than those in film 
cameras. 

C. Terence Clyne 

Senior Vice President, Radio-TV 

McCann-Erickson 


Herminco Traviesas 
Vice President & Manager, 
TV-Radio—BBD&O 





I see no reason why taped com- 
mercials will not be produced by 
independent producers when equip- 
ment becomes available and the 
demand develops. As a matter of 
fact, I suspect the demand will be 
of such volume that the networks 
| will be unable to retain a monopo- 
| listic hold on this business. 

W. M. Mitchell At present there are at least three 
Creative Director | film producers who have placed 
Geyer Advertising orders for video tape recorders. 
It fs our feeling that when all the 


(Continued on page 42) 

















We do believe taping of commer- 
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The Outlook For Tomorrow 


By OLIVER A. UNGER 
(President, National Telefilm Associates) 


With feature length motion pic-, industry and still remain in the 
tures currently riding the crest of | business of supplying filmed pro- 
the wave of popular acceptance | gramming, we will see intensified 
with the television viewer, the ad-| activity on the part of the film dis- 
vertiser and the station owner, the | tributors to corner whatever re- 
time is at hand for a reappraisal | maining features are available for 
of tomorrow's tv programming out-| telecasting, A period of diversifi- 
look. | cation is in the offing with distribu- 

That reappraisal must be viewed , tors placing greater emphasis on 
in the light of the forces working| the production of new program- 


The Producer 
In Vidpix —A 
Corporate Body 


By JOHN L. SINN 
Ziv Television Programs) 
What is a film producer? Six or 


}seven years ago he might have 
been a man with an idea and a 





(Pres., 





| 





No Coupons, Nothi 


[Today’s Batch of Cuffo 


Combine Entertainment 








There's a complete new forward | 
look in sponsored films on tv sta- 
ions from coast to coast. Spon-| 


t 
sors and producers of the free 


By JO RANSON 


| shortterm lease on studio facilities, | films made by industry, govern- | 


ment and welfare groups now ac- 


|/Or he might have b h 
. ee Do. nend | cent the truism that “the film that 


for and against the televising of 
motion pictures. 
that is causing some sleepless 
nights by theatre, motion picture 
and television executives. 

On the plus side of the ledger 
are these important factors—the 


It is a subject | into related fields, 


|ming formats and the expansion |°f 4" Organization that had previ- 
|ment media, and was taking its 


| 
| first steps into a promising new 


NTA has been diversifying its 
| activities for some time. It has field 
|gene into production, film net- 
| working, theatrical releases, radio| Now. : 
|and television station ownership |S¢cond decade, 


as we start 
the definition of 
is cannot be 


|what a _ producer 


television’s | 


top ratings garnered by feature | and foreign television and theatri- 


pictures in both large and small | ca! film distribution. All these ac- | 


markets throughout the country; 
the welcome sound of cash regis- 
ters jingling as national and local 
sponsors pour 
dollars into feature film spots; the 
public’s enthusiastic acceptance of | 
the films, and the backlog of fea- | 
tures stockpiled by the stations to) 
insure a continuity of feature film 
programming. 

However, the debit side of the 
ledger is not to be overlooked. 
Listed in those columns are the 
limited suvply of films available 
for television showing, now that 
ractically the entire pre-1948 
acklog has been committed; the | 
burgeoning resistance by both | 
American and British theatrical in- 
terests to the feature films tele- 
vision exrosure and, the small 
number of post-’48 that will be 
available when guild problems 
have been solved. 


| _N.Y.-L.A.’s 100-a-Week Clip | 


Being realists and facing up to 
the facts, the television film dis- 
tributors know that feature films. 
because of the limited supply, will 
disappear from the scene long be- | 
fore the public is ready for a | 
change in the programming pat- 
tern. Current programming sched- 
ules bring that fact into sharp fo- 
cus. Stations are using up fea- 
tures at an incredible rate. A sam- 
pling of those. schedules reveal that 
New York and Los Angeles are 
using upwards of 100 feature films 
every week. And smaller markets 
are not far behind these major 
markets. They are using feature 
films in proportionate numbers. 

1958 will see a greater pronpor- 
tion of time devoted to feature film 
programming as stations take ad- 
vantage of the audiences’ prefer- 
ence for this type of entertainment. | 
That pattern also will develop in | 
foreign markets which have be-| 
come very active and have opened 
up new vistas for the tv film dis- | 
tributors 

England now has more than} 
7.000.000 tv sets for a population 





of only 50 million people. And 
that market is exvanding at al 
rapid ovace. On the Continent, 


West Germany now claims more 
than 1,000,009 tv receivers. France 
is crowding the million mark with 
Italy shooting for the 34-million 
figure. The Latin-American mar- | 
ket is booming with viewers look- 
ing forward to seeing more Ameri- 
can-made movies on their televi- 
sion screens. 

While the outlook in both the, 


|the 52-film package it 
|from Columbia's 


tivities fit into the pattern of a 
television film distributor. 
With all this related business ac- 


their advertising | tivity, NTA still retains a major! 


interest in feature film distribu- 
tion. We have one of the major 
film libraries in the country, both 
in quality and quantity, and we are 
always in the market for new ac- 
quisitions. i 

The feature film has a definite 


niche in the programming scheme | 
While it! 


of today and tomorrow. 
has just about reached its peak it 
certainly will continue to be & 
source of major programming for 
some years to come. However, as 
the supply diminishes and receives 
more and more exposure, distribu- 
tors will be seeking new sources 
of programming. It is along these 
lines that our industry must set 
its sights. We can see the initial 
stages now taking form. 


WABC-TV Accents 
Its Shock Theatre 
As Late Nite Far 


It’s going to be horror pix all 
the way in the near future for 
WABC-TV, New York key for 
ABC-TV. The owned & overated 





| station in doing its latenight local 


flick sked is expanding its “Shock” 
pictures from the current three to 
six nights a week, dropping com- 
pletely the year-old format of run- 
ning standard feature films the 
first three nights in the post-11 
p.m. slot. 

Apparently, from now on in, sta- 
tion will only buy horror pix. It's 
WABC's understanding that 
tribs are grouping more mystery- 
horror pictures for release. 

Latenight cross-the-board fea- 
ture session changes its name 
from “Night Show” to “Shock The- 


| atre,” borrowing on the name of 


acquired 
Screen Gems 
which began on WABC-TV last 
September. In Apri] of the same 
year, with 52 other Col pix, the 
station began its first local feature 
film sked. The latter group has 


| had its first-run at night and the 


reruns hereafter will be relegated 
to “Afternoon Premiere” and 


dis- | 


estic and foreign markets looks | “Sunday Night Movie,” Sunday be- 
orient ior the immediate future, | ing the one night when the horror 
there are certain disquieting signs | flicks will not be shown. 
on the liorizon. The resistance to According to the station, there 
television expdsure by theatrical | are still 26 of the original 52 Col 
exhibitors in the United States is} mysteries, which have not had their 
not to be taken lightly. Trade or-| first runs. The remainder, in the 


is many things but most impor- 
tantly, “a producer” is an intricate 
and extensive organization of hun- 
dreds of individuals. 

| This changed character of the 
| television film industry is of great 
| significance to the advertiser and 
| programmer. The emergence of to- 


| ways 


| 


|ously worked in other entertain-|S¢™ves the audience FIRST, and 


the sponsor's desires SECOND” al- 

grabs the kitty 

game’s over. 
Boiled down 


when the 


to essentials, it 


| means that the major outfits in the 


summed up so briefly. A producer | 


business of making sponsored films 
realize that subliminal public re- 
lations inevitably cuts deeper than 
24-sheet shouting in the viewer's 
mind. Teachers, community lead-| 
ers, clergymen, but most of all, tv 
program directors, maintain that, 


| today’s batch of free films is better 
| than ever. 


| day’s production company is, to my | 


jmind, the greatest guarantee we 
ican give of a continuingly high 
level of program quality. 

Let’s examine how and why this 
is true. 


Ten years ago, when tv burst on 
the horizon, most commercial films 
were loaded with sponsor messages 


.of a flagrant nature, but tv pro- 
|} gram directors called uvon to fill 


To begin where all good | 


programming must begin, with the | 


| conception of the basic idea for the 


series, the necessity for group 
work, backed by extensive re- 


sources, is apparent in the earliest | 


| stages. A good program concept 


can come from spontaneous inspir- | 
'ation, but it is much more likely | 


that it will spring from thoughtful 
| analysis of programming the view- 


standing of what advertisers and 





the year after. 

| Developing the idea and testing 
| its potential requires a team of ex- 
perienced, imaginative showmen 
with the time and facilities to work 
|out their concept in detail. 

| This means an extensive staff in 
|story editing, casting, production 
planning, story research. It means 
a talent pool from 
| director, producer, and writers can 
be assigned. It means having 
|}enough top people so that a task 
|force can be utilized over a long 
| period not for actual filming, but 
|for pre-production creative work. 
| When production starts, an even 
|larger reservoir of skills must be 
available. More than 50 different 
types of specialists are needed. 
|Having several series before the 
| cameras simultaneously adds to the 
managerial responsibilities for liai- 
son and supervision. 

= New Role of The Salesman 
Just as the definition of the term 
producer has changed, so has that 
| of the film salesman. He can no 





|a can of film under his arm. He 
must be an advertising man, knowl- 
| edgable and experienced. 
| For advertisers and agencies, 
|there is so much to know and be 
|known about using this medium 
| effectively — appraising its effe 
| tiveness, judging show values a 
| time values, evaluating ratings and 
sales results, getting information 
jon the activities of various indus- 
| tries. 
| To meet these needs, the film 
company must provide more direct | 
service and more frequent contact | 
with those on the buying end. The | 
only way to accomplish this is to} 
have enough trained and able men 
who are familiar with all facets of 
tv advertisers. 

That is why we have undertaken | 


ing trends, from a thorough under- | 


the insatiable maw, could not af- 
ford to pick and choose. 
Consequently video lanes were 
onen to all kinds of commercial 
films. and mostly bad, but since it 
was free, the harassed tv program 
director forgot his high standards 
and pencilled in the commercial 
footage between wrestling matches 
and roller derby encounters. It was 
a glowing Roman holidav for dis- 
tributors of the free films and 
served as a sturdy pinch-hitter for 


“The 39 Steps,” which had already | 
audiences will want next year, or, been seen for the umpteenth time 


on every video channel. 


With the arrival of arresting 
pre-48 feature films from the 


| vaults of the major movie produc- 
| ers, the tv program directors could 
|now afford to cast a more critical 


which the right | 


eye at the batch of free film made 


bv leading manufacturers, reli- 
gicus organizations, foundations, 
etc. 


With a sharp falling off in tv 
presentations of free films, the 
makers soon became aware of the 
fact that a soft-sell film, ablv pro- 
duced, would stand a better chance 
of tv exposure. At this moment 
there are approximately 4.000 free 
films, without excessive advertis- 
ing, available to tv film 
ments. 

Today's free film product is in- 
deed a far cry from the stuff avail- 
able 10 years ago. A vast amount 


of the product is in color with 
black and white prints readily 
accessible to tv stations. The tv 


program director will find much of 


: : nO | this material richly endowed with 
|longer be just a genial chap with | 


| 
| 


| 
| 


| with the product. Much of it goes | 


the three basic ingredients of a 
good free film, namely, entertain- 
ment, education and sound pro- 
duction, 


You Can Program A Station | 


Alert tv program builders con-| 
C-| tinue to make first-rate use of this | 
nd | vast reservoir of free film, They 


of their 
schedules 


build special segments 
regular programming 


into 15 and 30-minute segments 
devoted to science features (one of 


depart- | 


n’—But FOR FREE 


Pix Better Than Ever; 
, Educ’n, Sound Prod’n] 








invaluable supplement and exten- 
sion to classroom work. They pre- 
sent this program service during 
the latter part of afternoon and 
Saturday morning schedules when 
the children are out of school and 
when both mothers and their off- 
spring can be indoctrinated with 
the all-importance of electronic 
engineering, jet propulsion and 
other rapidly expanding scientific 
fields. 

Perhaps the most widely tv- 
viewed free film is the Kleenex 
job, sponsored by Kimberly-Clark 
Corp. and produced by Walt Dis- 
ney. This 10-minute animated film, 
slugged “How To Catch a Cold,” 
has been telecast nearly 1,500 
times since its initial appearance 
six years ago. This doesn't take 
into consideration the vast number 
of schools, industrial plants, clubs 
and other community institutions 
which have shown it. It is rated a 
pint-sized “Gone With the Wind” 
as far as audiences are concerned, 
Other most-televised industry- 
sponsored films (these, by the way, 
are distributed by Association 
Films, Inc., one of the major free 
film distributors in the country) 
include “A Matter of Time,” spon- 
sored by Institute of Life Insur- 
arce and featuring Alan Ladd, with 
nearly 1,500 telecasts to its credit 
and “Liberia, Africa’s Only Repub- 
lic,” one of the Firestone Tire and 
Rubber Co. alltime favorites with 
1,000 telecasts already chalked up. 

An examination of this year's 
new Varrety list of 50 best free 
film for tv ‘see current issue) will 
reveal the heroic strides made by 
industry, government agencies and 
others in their public relations 
campaigns on tv channels. 


Livs Target’ To 
Play the Field On 


Use of Producers 


The age of specialization has hit 
the ranks of telefilm producers, as 





evidenced by Ziv's new “Target” 
series, now being pitched in 
syndication. Series, which has 


Adolphe Menjou as host, features 
different suspense-action yarns 
each week themed to the target of 
human denger involved, with the 
type of stories ranging from de- 
tective yarns to westerns. 

With this format, Ziv produc. 
tion v.p. Maurice Unger has chosen 
to utilize a variety of producer 
specialists in the Ziv shop—one of 
the biggest syndication houses— 
rather than rely on one producer 
for the 39 episodes. 

For instance, current plans call 
for Eddie Davis, who directed 
jmany “Cisco Kid” and “Tomb- 
| stone Territory” episodes, to pro- 
duce “Target” segments with west- 
;ern backgrounds. Vernon Clark, 
| producer of “Harbor Command” 





the hottest attention-getters today|and Jack Herzberg of “Highway 
because of the vast interest in en-| Patrol” will work on the law en- 
gineering, ballistic research and forcement format stories. 
chemical warfare). Henry Kessler, associated with 
The free film available on sci-| “West Point” and “Dr. Christian” 
ence and engineering, according to | will produce those stories in which 
many tv program chieftains, can | human emotions are the key. Leon 
easily form the basis of remark-| Benson who works on “West 





ganizations have been crying for 
united action against the practice 
of Hollywood studios of selling 
their backlogs so far outweigh the 
reasons advanced by the theatre 
interests. 

In foreign markets, theatrical 
men have taken their cue from 
their American counterparts and 
are actively campaigning against tv 
exposure of motion pictures. That 
is especially true in England 
where the British film industry has 
threatened to boycott studios mak- 
ing films available to television. 
Nevertheless, foreign television 
stations are bidding for Hollywood 
feature films for their rapidly ex- 
panding television audiences. 
| Foreign Market Bright | 

Although the foreign film mar- 
ket looks bright, the future of fea- 
ture films in the U. S. is somewhat 
less than rosy due to the heavy 
exposure and the limited supply of 
fresh film. 











To buttress our position in the 


main, have only played three days 
each, since the station is in the 
habit of splitting the week between 
the horror shows and the regular 
feaures. 

New “Shock Theatre” kicks off 
on March 31 with a repreat of 
“Frankenstein” for three days and 
then goes into “Son of Dracula” 
from April 3 through 5. In general, 
there'll be two pictures a week, 
each showing three nights in suc- 
cession. “Shock” pacakage, WABC 
said, cost the station $750,000 to 
lease. 


ABC Film Div. Revamp 


With the promotion of Howard 
B. Anderson as central division 
manager, ABC Film Syndication 
has virtually completed its revamp- 
ing of its domestic sales division, 
launched with the arrival of Phil- 
lip Williams as syndication sales 
topper. 





a major expansion move in our 
own company, adding men to all 
divisions and departments. Now 
they will be able to concentrate on 
smaller areas and thus provide 
more interisive service. 

Both in distribution and produc- 
tion, it is this careful marshalling 
of human resources that creates 
the difference between the merely 
adequate and the genuinely out- 
standing. 


‘Target’ Twofer 


Hollywood, March 18. 

With air deadlines close, Ziv got 
into production of two episodes of 
“Target” simultaneously, on two 
different sound stages, under two 
producer-director teams. 

On one sound stage, producer- 
director Jack Herzberg was turn- 
ing out “The Bigamist,” while on 
another stage, the same day, “The 
Assasin” episode was being filmed 
by producer Morton Fine, 








ably absorbing public service pro- 
gramming. It can kindle tremen- 
dous fires in behalf of more science 
courses in high schools and col- 
leges. 

Much of the science film is avail- 
able from the Army Corps of En- 
gineers, U. S. Dept. of the Army, 
General Electric, RCA, Ohio Val- 
ley Electric Utility Companies, 
Monsanto Chemical Co. Ryan 
Aeronautical Co., Standard Oil of 
Calif., French Govt., Sinclair Re- 
fining Co, American Cyanamid | 
Co., Dow Corning Corp., U. S.}| 


Point” and “Sea Hunt” will pro- 
duce adventure and war back- 
| ground stories. 

Otto Lang, who recently joined 
the Ziv organization after a 
lengthy association with Cinerama, 
will be assigned stories with large- 
scale production values and for- 
eign backgrounds. “By the same 
token,” continued Unger, “should 
‘Target’ stories encompass under- 
water adventure or science-fiction 
formats, Ivan Tors (“Sea Hunt” 
and “Science Fiction Theatre”) is 
best suited to the production of 








Dept. of Navy, U. S. Atomic En-| them. And if we go into historical 
ergy Comm., Union Carbide and | documentary westerns, Frank Pitt- 
Carbon Corp., United States Steel} man and Andy White, currently 





Corp., Texas Co. and Bausch & 
Lomb Optical Co. This is a partial 
list of industry giants and govern- 
mental agencies presenting excel- 
lent free film on science and 
research. 

TV program builders, in many | 
instances, regard the current use | 
of science-research free film, as an 








producing “Tombstone Territory” 
will be in charge of those. 

In the casting department, Pat 
O'Brien, John Ireland and Stephen 
McNally are the latest leads signed 
for various episodes of the skein, 
due to hit the air this spring. 
Other leads signed include Howard 
Duff, Maria Riva and David Brian. 
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Chi TV One Bis Grind House; 
150 Hours of Film Every Week 


By LES BROWN 


Chicago. petition and “State Trooper” lead- 


ing the market the same time on 


| 


‘indy itv levis li is <3 all 
Windy Cit ; — way | Wednesdays. “Silent Service 
fat with celluloid and healthy for | with 22.5 in the January Nielsen | 
it The four local stations together | bests WBBM-TV’s “African Patrol” 


consume around 150 hours of film by more than nine points, with the 


per week, not counting what’s| rest graduating downward. “State | 
ntact ., Trooper,” in the 20s, tops second- 
piped in by the networks, and if | best “YU. §. Steel Hour” by about 


there’s any indigestion from that 
it takes the form of a 
sp ritual heartburn 
scnsitive programming nabobs who 


dosage, 


can't help being uneasy about the| 


virtual abandonment of “live” 
thinking on the local level. But 
live Chicago programs, with only 
a few rare exceptions, have never 


been known to equal the dazzling 
success stories that some video 
films have been writing into the 
accounting books. 

WGN-TV, as an independent 
competing against three network 
stations in ft market, tells the 
vidpix story pointedly in Chicago. 
It's a station that has to draw from 
iis own ources from signon to 
s gnolf. and those resources today 
come in float round cans. A few] 
years bac a rather costly Sunday 
evening variety show on WGN-TV, 
tanned 1 of twos and threes 
acainst Jack Benny and other net- 
work far Today the umpteenth 
reruns of a corny syndicated series 
is likely to triple those ratings 
without promotion or fuss. 

] *‘Toppers’ Topper es 

Case in point; the third to fifth 
reruns of “Topper.” slotted against 
“Perry ( o Show,” “Dick an 
Dichess.” and “Countrv Musie Ju- 
bilee” on Saturday nights placed 
&-cond to Como with an 11.1 by 
the Ame n Research Bureau re- 
port f I ember. And this is not 
the enly outing for “Topper” on 
the ! Older reruns of the 
sel wn in an afternoon 
st 2 

Just ft a rouzh statistical 
idea of GN-TV's vidpix depen- 
dene mn uses 55 syndicated 
sg ! veek, 23 feature films, 
six ( } d reruns of half- 
hour t f x halfhour cartoon 
shows, a } ful of religious films, 
tvo howling shows on film, and a 
I | rtoons integrated 
into live kiddie formats. In total 
film he adds up to more 
than 70 eek, or nearly two- 
thirds the ctation’s overall on-the- 
air time. It also represents nearly 
as much fil as the other three 
stations ¢ bined beam each week. 

So reliant on vidfilms has WGN- 
TV become, to maintain a com- 
petitive 1 ion in Chicago, that 
it is now venturing deeper in the 
financing of new series. The Chi | 
Tribune station joined in the co- 


on underwriting of Official Films’ 
“Decoy” some months ago and 
row is active in several new deals. 
Anart from the titillating possibil- 
ity of making money from financ- 
ing alone, the station sees several 
distinct virtues in co-op film in- 
vesting: (1) insuring a firstclass 
supply at what it considers a fair 


price, (2) possibility of amortizing, 
via capital gains, the per-unit film 
costs at the station, and (3) con- 


trolling to an extent, as the tnves- 


tor’s prerogative, the expenses of 
production. Basically what WGN- 
TV expects to gain from co-op 


deals is network quality at a local | 


price 


Recent ARB reports show some 
fine faring by the indie’s telefilms 


against bigtime network shows. 
“HWighway Patrol” had made such 
inroads on Friday nights ‘before 
the nets juggled some shows) that 
the ratings were split almost even- 
lv four ways, with the WGN-TV 
vidfilm slichtly ahead of “M 
Squad.” “Mr. Adams and Eve,” 


and “Frank Sinatra Show” in that 


order “Official Detective” has 
been running second to “This Is 
Your Life,” beating out “Arm- 
strong Theatre” and “Wednesday 


Night Fights.” “Whirlvbirds,” with 
a 16.1 on Thursdays (Jan. ARB), is 
second in the market to “Playhouse 
90," and “Men of Annapolis” 
places second to “Studie One” on 
Monday nights. 


[| WNBQ Hot on Syndication | 


But actually the highest rated 
syndicated half-hour shows in town 
are on WNBQ, the NBC-TV sta- 
“Silent Service” 
topping al! Tuesday 9:30 p.m. com- 


tion, which kas 


felt only by 


six Nielsen points. Both are in 
{time periods recently yielded to 
|the station by the network, and 
|both are sold to Schlitz Brewing 
|Co. Sundays at 


Actually, WNBQ has more series 
on the shelf than on the air at 
present, many of them high - rated 
casualties of the former 10 p.m. 
vidpix closeline, before the station 
picked up the first half-hour of the 
“Jack Paar Show.” Waiting are 
“Capt. David Grief,” “Boots and 
Saddles,” “Crunch and_ Des,” 
“Sheriff of Cochise,” “Badge 714,” 
and anthology fillers and reruns. 

ABC's WBKB uses 14 syndicated 





| Series per week, three of them 
strips and only one a firstrun 
skein, “Code 3.” That show has 


| heen doing extremely well on Fri- 
| day nights, running second in its 
| timeslots to “Person to Person 
| “Susie,” the reruns of Ann Soth- 
jern’s “Private Secretary,” is a 
| high-rated strip by day and on 
9:30 p.m. Saturday nights has been 
| registering 19s against “Hit Pa- 
| rade’s” 17.7 (Jan. ARB), But that 
| time period is actually headed by 
another series of half-hour reruns, 
WBRBM-TV's “Star Performance.” 
jen anthology series that has been 


’ 


| posting 18s. 
|| CBS-TV's ‘Prestige’ Ratings 
The CBS-TV station. with the 
least local time available of any 
| outlet in Chi, is the lightest user 
in town of half-hour vidpix but is 
one of the heaviest purchasers of 
old Holiywood features. A curios- 
| itv is that its Sunday night “Pres- 
jtige Performance” has been get- 
ting hivher ratines with reruns off 
the NTA network than those films 
got the first time shown. 


| Much has already preceded this 
report on the feature film battles 
in Chi, with all stations save 
WNBQ ‘which uses only one a day) 
j indulging heavily in cinematics. 
|Gone are the days, however, of 
| those heady ratings in the 30s, as 
| nearly everv feature film slot is 
|; now an: arena participated in by 
| two or more stations. Consequent- 
|Iv, except when there's a 
| blockbuster .the ratings manage to 
| divide themselves pretty evenly. 
WBKB has made some big cine- 
| matie strides in recent months, its 
|“Shock Theatre 


Its weeknight features have gained 
slight primacy at 10 p.m. across 
the board, according to the ARB 
report for January. 

More :important than the ratings 
is the fact that celluloid has been 
selling here, although there is no 
clear-cut Windv Citv pattern to the 
buving.. At WGN-TV most svyndi- 
cated series are dually sponsored 
with participating shows second 





time chows are singly sponsored 
and three participating. Cinematics 
at WNRO are all participating, but 
the half-hour skeins are nearly all 
sinele sponsored. WBBM-TV and 
WBKB lean heavy on participa- 
tions in both classifications, al- 





sponsored feature films. 

The ¢ause of live programming 
has plefty to overcome in Chicago. 
Most of the recent live ventures 
from the home studios have failed 
to get fhat all important criterion 
of the -husinessman—results. At 
WGN-TV, program director Ed 
Roth Jr. figures it this wav: “Au- 
diences: apparently expect too 
much from live efforts.” 





Charlotte, N. C.—J. Nelson Ben- 
| ton has'‘been promoted to the vosi- 
j tion of mews manager for WBT and 
WBTV,: it was announced by 
Charles H. Crutchfield, exec v.p. 
and general manager of the Jeffer- 
son Standard Broadcasting Co. 
Benton was formerly news man- 
ager for television. Promotion is 
effective immediately. 





though the latter has three solo! 


noon WNBQ’s| tional television 
“Flash Gordon” gets ratings of 19,| been clear to the 
topping the runnerup by 16 points, | But 


} 
| 


real | 


| unfulfilled 








It’s Blue Chip 
Days In ’58-’59 














‘For Syndicators 


——s 


By H. WELLER KEEVER : 
(V.P. and General Manager, Cali- 
fornia National Productions, Inc.) 


The biggest question in televi- 


sion for 58 and ’59 is: How strong-| 


ly will national advertisers come 
into syndication? 

The logic of syndication for {m- 
portant markets and areas of na- 
advertisers has 


blue 
emotionally 


the 
seemed 


in the recent past to break away | 


from their automatic buying pat- 
terns. If there ever was a year for 
the application of dollar-return 
principles in advertising invest- 


‘Tried & Tested Theatrical 
Properties For New TV Era 


By CHARLES C. BARRY 
(V. P. In Charge of Metro TV) 


Not so many years ago the word “era” meant a long period of time, 
characterized by some dominant idea or personality, often lasting a 
century or more, Today, eras have become shorter and shorter. In a 
| little over 50 years we have entered several eras, variously dubbed au- 
|tomobile, airplane, atom, hydrogen and, most recently, space. 

In its first frantic decade, television programming has entered a new 
era practically every September. We have endured the era of the vari- 
ety show, the quiz show, the mystery, the quiz show, the situation com- 








edy, the quiz show, the western and the quiz show. 


In 10 years the industry has pretty well run the gamut of program 
possibilities. Every “new” idea has been tried, including many that 


|only looked like ideas. 


That is why I think television programming really is entering a new 


m for some time.|era; a period in which production refinement of sound programming 
chip advertisers | ideas in all categories is going to be more important than getting on the 
disinclined | air with some “new” gimmick. 
Another factor that will spur the birth of this new era is money. 
| Since its beginning, television’s production costs have climbed steadily 
until we have reached the point where a single spectacular is budgeted 
over $700,000. An advertiser paying this amount of money has every 
right to expect the kind of show, both in production quality and story 


ment, this is it: the U.S. economic | content, that offers a reasonable guarantee of success. 


climate now 


makes efficiency in| 


It is in the areas of production 


quality and ability to offer stories 


advertising expenditures a neces-/| with all the ingredients for mass entertainment value that the major 


sity. 


Syndication, therefore, must! film companies have already made, and will continue to make, a major 


be considered more widely, deeply | contribution to television programming. 


and seriously than ever before. We | 
this up-close look by ad-| 
vertisers will result in major sales | 


expect 


sis at present 


proboscis a year from now. 


why syndication in 1958 will en- 
joy a banner income year: Let's 
call them “abacus” reasons and 


“hash mark” reasons 
has to do with tl 
figures, percentages and decimal 
points on program popularity, sets 
in use, audience composition, ccosts- 
per-thousand, ti! costs, coverages 


e files of facts, 


The former | 


and goods The latter con- 
cerns the responsible conduct of 
the major tors over the} 
past several 

“Abacus” matters that most in- 
terest national advertisers are re- 
lated to the fact that their cam-! 
paigns vary in emphasis and tim- 
ing, depending on regions and 
markets. Svyndication’s accurate} 
hunting with a rifle will have 
extra advertisi eal this year, | 
and a good dea! of it 

Some years | before today’s 
“hash mark” ¢ ere were more 
than a couple of hundred so-called 
film distributors in the field. At 
that time, almost anybody could 


sell almost anyt! 
one. A glossy photograph and three 
sentences typed on a piece of 
paper, and a 15-minute sales pitch, 
could result in a 52-week contract. 
Those were the days when a lot 
of gold-plated nickels passed for 
$5 gold pieces. There were too 
many instances of buyers going on 
a pilot and a promise—the latter 
However, the trend 
over the last few seasons has rolled 


}over the fly-by-nighters and with 


and-neckine it with WBBM-TV’s| ‘he syndication reliables 
“Best of CBS” on Saturday nichts. — or so companies billing more 
than 


| 


| 
| 





| 


" SRO and neck- | their disappearance have emerged 


reliables—a _ top 


two-thirds of all business. 
The companies that came out of 
the major leagues to play big time 
ball did so because they learned 
the meaning of responsibility, good 
product and specialized knowledge. 
Era of Specialization | 

The experience in depth of syn- 
dication sales executives has taught 
them the value and way of work- 
ing with advertising agencies, sta- 








and sinfle-o sponsorships rare. But | tions, station representatives and 
re feature films on the station, the | when occasion demands, the spon- 
situation is reversed: four night-| 


sor himself. In the past few sea- 
sons, keen specialization has re- 
sulted in some beautiful team play, 
with the television film house of- 
fering precision techniques for 
working with everyone from na- 
tional advertisers as every-week 
sponsors to local, alternate-week 
sponsors. 

The responsibility of syndication 
and its full-fledged acceptance into 
the expanded television fold de- 
pend on quality and consistency of 
product and common sense in sell- 
ing and pricing. CNP has added an- 
other dimension—continuous pro- 
duction. It means that if syndica- 
tion programming is a 12-month 
process, so are production and buy- 
ing. At the start of this year, we 
turned our CNP cameras on “Union 
Pacific” and a second series of 39 
“The Silent Service” episodes, At 
that time, we also released two 
off-network shows, “Medic” and 
“It's a Great Life.” Now, only two 


months later, we're in prototype 
production on two new series—an 
international intrigue show 
news agency comedy. 
Syndication’s hard-earned accept- 


nd a 


1g to almost any-/| 





It Was Always the ‘Story’ 





— 





, : ie oe = The first order of business for any motion picture company is the 
increases for syndication. Progno-| gnging of stories with audience appeal. MGM alone, over the past 
but right on the| -oupie of decades, has spent $3,000,000 to $4,000,000 annually in the 


| acquisition of stories for its feature films. Of the many properties pur- 
There are two kinds of reasons chased, relatively few have found their way to the theatre screens. 

The development and production of a feature film from the basie 
story is a long and demanding job. The finest creative people in the en- 
tertainment industry spend many hours working on plot development, 
character delineation and the casting of the right talent in the right 
role. This thorough attention to detail has been standard procedure 
in the motion picture industry for more than 30 years. 

Moreover, the results of these efforts have been tested, not in a Niel- 
sen sampling, but through the much tougher trial of the paying boxof- 
fice. Of course, the ratings of feature films only serve to reconfirm 
what the boxoffice showed in past years. 

It is this great reservoir of varied story materials—comedy, action, 
music, drama—and the creative know-how acquired over the period 
of years that offers television in the future, even more than in the past, 


a great source of quality 


programming. 


From the sponsor’s point of view, the assets of pre-tested properties 


plus quality production, help minimize the risks inherent in the costly 


television buys in today’s market. 


In a time when expenditures for entertainment packages are going 
to be watched very closely, the film companies might well utilize the 
slogan of a local coffee company that advises its customers to “econo- 


|} mize with the best.” 


MGM-TV’s program calls for the development of a variety of prope 
erties from our backing. A special unit has been set up at the studio 
to examine and evaluate them for television use. In addition to “The 
Thin Man” and “Northwest Passage” already being produced in series 
form, “Father of the Bride” and “Fastest Gun Alive” are on tap for 
the 1958-59 season. Whether it be situation comedy, melodrama, west- 
erns or musicals, the film companies have the properties to meet the 


needs of television programming. 





ance is partly the result of group 
decisions by program buyers. Tele- 
vision programming is no longer a 
matter to be decided by one ad- 
vertising manager. Buying a show 
is a decision equally important to 
sales, merchandising, marketing, 
and public relations. Since a com- 
pany image is usually involved 
along with a brand image, the buy- 
ing decision frequently must have 
the approval (at least tacit) of the 
sponsor’s top executives. Further- 
more, the buy is also the result of 
the advertising agency account 
group’s recommendation, which has 
is own parallel set of specialists. 


| ENP’s New Division 


It was precisely this sort of spe- 
cialization that prompted CNP to 
form Victory Program Sales, a new 
division to handle off-network 
shows and syndication reruns. The 
VPS staff is being expanded under 
Jacques Liebenguth, Manager, who 
is recruiting veterans in market 
problems, programming and sales 
promotion. These local specialists 
will have a list of more than 20 
series this year. CNP’s know-how 
in client relations continues within 
the well-dened bailwick of NBC 
Television Films, the division which 
sells newly-produced series to non- 
network advertisers, both local and 
regional. 

Syndication clients show a defin- 
ite tendency to stay with one film 
house and their program season 
after season. Advantages to the 
sponsor are evident: The show gets 
well-established in its time period, 
becomes strongly associated with 
the products shown and does a su- 
perior job. 

One final “then-and-now.” Some 
seasons back, in the years of syn- 
dication’s wild growth, annual in- 
creases of one-third or even one- 
half in total hours of programming 
on the air were not unusual. To- 
day, projections for the increase 
of programming time and the in- 
dustry’s billings range from 5 to 
10% annually—the growth rate of 











sound, mature industries and the 








best indication of 
coming of age. 

In 1958, CNP’s trade advertising 
campaign is in its second year. 
It’s unusual'in this respect: It 
leaves the “abacus” stuff to the 
salesmen to deliver in person, 
Within the CNP ads, a code of 
conduct for all syndicators has 
emerged — a high responsibility, 
based on experience and speciali- 
zation. It is devoid of claims, brag- 
gadocio and weaseling half truths. 
Within this continuing trade cam- 
paign is CNP’s inner voice. We of- 
fer them as the expression of the 
conscience of television film syndi- 
cation, long may it prosper! 


Sales Staff Expanded 
By Calif. National 


Five new salesmen have come 
under the California National Pro- 
ductions umbrella, two in the pas 
rent syndication ¢ompany and 
three in helping build the new li- 
brary sales unit, Victory Program 
Sales. 

H. Weller (Jake) Keever, CNP 
veep and general manager, has 
hired J, William Mason and Prem 
M. Kapur. Mason, formerly with 
WBAL-TV, Baltimore, will cover 
Georgia and Florida for CNP, and 
Kapur, lately with Ford Motor, 
will handle Nebraska, Ilinois and 
Iowa. 

Charles McNamee, for the south- 
east; Frank Browne, for the south- 
west, and Haan Tyler, for the Pa- 
cific, joined Victory, under mane 
ager Jacques Liebenguth. Browne 
quits Screen Gems for the post. 
Tyler had his own station rep oute 
fit and McNamee came from Na- 
tional Telefilm Associates. 


syndication’s 








New Orleans—Joe Van, formerly 
of WKMH, Detroit, has been added 
to WDSU disk jockey personality 
roster. A native of the auto om, 
he is former professional thesp an 
emcee of school and community 
functions in Detroit area. 

















Wednesday, March 19, 1958 


VARIETY 





TV FILM SEMI-ANNUAL 


ST 





Biggest Year Yet 
For Syndication, 
Sez Les Harris 


The good biz enjoyed by most 
major syndicators the first two 
months of this year has triggered | 
a forecast by Leslie T. Harris, CBS 
Film Sales topper, that 1958 will 
be the biggest year yet for syndi- 
cation. | 

He feels '58 will run well ahead 
of record-breaking '57, when the 
total syndication gross, both do-| 
mestic and foreign, was put be-| 
tween $70,000,000 and $80,000,000. 

4 number of major syndicators 
share Harris’ view, including John 
Sinn, Ziv topper, and Milton Gor- | 
don, prexy of Television Programs | 
of America. Feeling is that the! 
soft network market won't be re- 
fiected in syndication. On the con- 
trary, advertisers in a soft market 
will be more prone to follow the 
syndication route, either as supple- 
mental to their net buys, or on a 
national spot basis. 

But one syndicator queried said 
he was “Mr. Dubious” at this stage 
of the year. For one, he pointed | 
to a number of price-cutting deals | 
in top markets on some first-run 
properties. For another, he main- 
tained it’s too early to tell the full 
ramifications of the slump in the 
economy. Incidentally, while ma-| 
jor svndicators appear to be riding 
the crest of the wave currently, 
there are a number of middlin’ and | 
smaller houses feeling a pinch at | 
this time. 

In his upbeat forecast, Harris 
underscores the importance of the 
four key markets, Philadelphia, | 
New York, Chicago and Los An- 
geles These markets represent 
27°% of the tv homes and fully one- 
third of the total billings of a syn- 
dicated program. “If we fail to 
sell those markets then we cannot 
possibly get a return on our mon- 
ey.” Harris feels. 

These and other’ sentiments 
were expressed by the CBS Film 
Sales topper at a recent meeting 
of the Radio and Television Adver- 
tisers Club, in Philadelphia. 


$1,500,000 Pabst 
Spot Deal in N.Y. 


Pabst Brewing Co. has signed 
for what's described as the big- 
gest spot television campaign ever | 
placed on a New York station, a 
one-year deal with WRCA-TV, 
N. Y., that calls for a gross outlay 
of $1,500,000 in the first six months 
alone. ; 

Sponsor will use 50 to 100 com- 
mercials a week on the station, 
employing 10-second, 20-second 
and one-minute blurbs for its 
Pabst Beer and Hoffman Bever- 





ages. Though it’s a one-year deal, 
scheduling plans haven't been 
finalized beyond the ffirst§ six 


months. Campaign kicks off March 
30 and was set through Grey Ad- 
vertising. Some 1,500 supermar- 
kets in N. Y. are tying in with 
point-of-sale displays. 


$200,000 GROSS 
ON RANK FEATURES 


The top of the J. Arthur Rank 
pictures, initially telecast on the 
ABC-TV net, are finding a ready 
market in syndication. Being dis- | 
tributed by ABC Film Syndication, | 
under the “Galaxy 20” tag, the} 
group has grossed about $200,000 | 
to date, with many of the major 
U.S. markets inked. 

F’rinstance, WPIX, N.Y., signed 
for the group following their initial 
run on WCBS-TV, N.Y. ABC Film 
Syndication has a short time to sell 
off the pix in the syndication mart, 
with tv rights expiring in two 
years. The package includes “Red 
Shoes” and a number of Alec 
Guinness starrers. 











Atlanta—Glenn Jackson, manag- 
ing director of WAGA-TV, Storer 
chain mouthpiece here, and Dale| 
Clark, mill’s news director, made 
honorary members of Di Gamma | 
Kappa, broadcasting fraternity in| 
recognition of meritorious contri- 
bution to the advancement of | 


\roadcasting. 











COST CHART 


(Shows Released Since Sept., 1957) 








SYNDICATED FILM SERIES 


"38-59 Ripe For 
-Feature Package 
~ Sale to TV Web? 

















Average 
Type of Show Cost Per Unit Number of 
TITLE—Stars (Producer) Production Episodes 
ABC FILM SYNDICATION 
26 MEN Western $30,000 39 
(Tris Coffin-Kelo Henderson*?) (Russell Hayden) 
CBS TELEVISION FILM SALES 
ASSIGNMENT FOREIGN LEGION Adventure 27,000 26 
(Merle Oberon) (off CBS, 58) (Intel Films) 
(Eng.) 
THE GRAY GHOST Adventure 32,000 39 
(Tod Andrews*7) (Lindsley Parsons) 
OUR MISS BROOKS Comedy 35,000 118 
(Eve Arden) (Off CBS, 7/57) (Al Lewis) 
WHIRLYBIRDS Adventure 28,000 78 
(Kenneth Tobey-Craig Hili*?) (Desilu) 
(2d year production) 
YOU ARE THERE Documentary-Drama 27,500 39 
(Walter Cronkite) (Off CBS, 8 56) (James Fonda) 
FLAMINGO FILMS 
CITIZEN SOLDIER Adventure 32,500 39 
(R. W. Alcorn) 
(Germany) 
0.S.S. Adventure 36,000 26 
(Ron Randall) (Off ABC, 4°58 (Robert Siodmak) 
(Eng.) 
GUILD FILMS 
MICHAELS IN AFRICA Adventure 11,000 39 
(George & Marjorie Michael) (George Michael) 
(Africa) 
GROSS-KRASNE 
AFRICAN PATROL Adventure 25,000 39 
(John Bentley) (Kenya Prods, Ltd.) 
(Kenya) 
LAKESIDE TELEVISION 
| TOMAHAWK Adventure, 33,000 39 
(Jacques Godon*?*) (currently on CBC-TV) (CBC-TV) 
PERSPECTIVE Dramatic Anth. 23,000 52 
(Currently on CBC-TV) (Canadian Film Board) 
DREW PEARSON’S WASHINGTON News Commentary 13,000 39 
MERRY-GO-ROUND (Hullinger Prods.) 
(Drew Pearson) (quarter-hour) 
MCA TV 
MICKEY SPILLANE’S MIKE HAMMER Mystery 28,500 39 
(Darren McGavin) (Revue Prod.) 
PARADE OF STARS (GE Theatre) Drama 50,000 16 
(Ronald Reagan) (off CBS, 1954-58) (Revue Prod.) 
STATE TROOPER Mystery 28,000 78 
(Rod Cameron) (2d year production) (Revue Prod.) 
NBC TELEVISION FILMS (California National Productions) 
'BOOTS & SADDLES—STORY OF THE Western 30,000 39 
5TH CAVALRY (CNP) 
(Jack Pickard-Pat McVey*?) 
THE SILENT SERVICE Adventure 28,000 78 
(2d year production) (Twin Dolphin Prod.) 
UNION PACIFIC Western 32,000 39 
(Jeff Murrow*?) (CNP) 
: NATIONAL TELEFILM ASSOCIATES 
GEORGE JESSEL’S SHOW BUSINESS Variety 10,500 39 
(George Jessel*?) (George Bilson) 
SHERIFF OF COCHISE Western . 29,000 78 
(John Bromfield-Stan Jones*?) (Mort Briskin) 
(2d year production) 
SCREEN GEMS 
RANCH PARTY Musical 18,000 39 
(Tex Ritter*?) (Briskin Prods.) 
77TH BENGAL LANCERS Adventure 35,500 26 
(Phil Carey-Warren Stevens) (Lancer Prods.) 
(off NBC, 6/57) 
VICTORY PROGRAM SALES (California National Productions) 
IT’S A GREAT LIFE Comedy 35,000 76 
(Mike O’Shea-Steve Bishop-James (Raydic Prods.) 
Dunne) (Off NBC, 9/56) 
MEDIC Drama 33,000 59 
(Richard Boone) (Off NBC, 10/56) (Worthington Miner) 
ZIV TELEVISION PROGRAMS 
SEA HUNT Adventure 30,000 39 
(Lloyd Bridges*?) (Ziv TV Prog.) fe 
TARGET Adventure 30,000 ‘ 
(Adolphe Menjou**) (Ziv TV Prog.) 
°+ Indicates star available for sponsor's commercials and personal appearances, 


With speculation rising on next 
season's programming fare, there's 
|a growing conviction that room 
| exists on one of the three networks 
for a topnotch feature package. 

Argument heard is that unlike 
previous years, a soft economy pre- 
vails, and with some program 
budgets limited, a one-a-week fea- 
ture on a network could do a job, 
Reportedly, MCA-TV, which bought 
the Paramount library, has held 
talks on such a project, accenting 
the cream of the post-48's, the Bob 
Hope “Road” pix, et al 

ABC-TV, which had such a fea- 
ture showcase in past seasons, did 
not do too well. However, the pix 
were Rank productions, many of 
them top-caliber but not Holly- 
wood-made boxoffice bonanzas 
such as “High Noon.” (Incidentally, 
ABC Film Syndication, handling 
the cream of the network's pix buy, 
is doing well with its group of 20, 
just put into the market.) Another 
tinajor hurdle was the slot, Sunday 
nights against Ed Sullivan and 
Steve Allen. Kaiser-Aluminum, 
which initially wanted to buck the 
variety artists with features, settled 
for “Maverick"’—and the rest is 
raling history. 

One of, the major arguments 
|against network exposure of fea- 
tures, among many, is affiliate dis- 
| Satisfaction with such program- 
ming. With affiliates being able to 
buy their own cinematics, it would 
| be more of the same if one of the 
nets decided on such fare. But 
what may tip the scale is the lining 
up of a sponsor. If the advertiser 
is secured, many film execs feel 
that one of the networks will go 
along. 


Max Fleischer's 
Animation Setup 


Veteran cartoon producer Max 
Fleischer has formed his own ani- 
mation production company, Out of 
the Inkwell Inc. New company's 
name is based on Fleischer’s early- 
days innovation combining live ac- 
tion and animation with his Koko 
the Clown character, which used 
to emerge out of an inkwell. 

Firm will concentrate on pro- 
duction of new animated cartoon 
|; series for television, as well as 

novel one-shots for the medium. 
| It will make extensive use of the 
| Koko character, and will film it in 
color. Joining Fleischer in the new 
venture will be Hal Seeger, whos 
| headed his own Hal Seeger Produc- 
tions, as exec v.p, and Myron Wald- 
man, as production § supervisor. 
or will headquarter in New 
York. " 


_KASANDER-TAINES 
‘LUCK-0-TV’ SHOW 


“Luck-O-TV,” an audience par- 
ticipation show in which home 
viewers are contestants, is the ini- 
tial syndicated package of newly- 
formed Kasander-Taines Produc- 
tions. 

One of 








the principais, Paul 
Kasander, is a former producer 
and program development chief 
of Walt Framer Productions. The 
|other principals are Gerald and 
Hal Taines, of Detroit, both of 
whom will head up the outfit’'s 
midwest sales office. Hal Keller 
will be in charge of west coast 
activities working out of Holly- 
wood 

Firms’ initial radio package for 
syndication is titled “Seng 
Sleuths,” designed as a promo- 
tional feature for music and news 
stations 





Hanover, N. H.—The first entire- 
ly student-operated radio station 
to broadcast on a standard fre- 
quency has begun operations at 
Dartmouth College here. WDCR, 
with a power of 250 watts on 1340 
| kilocycles, replaces WDBS, a 
closed-circuit radio station that had 
covered part of the campus since 
1941. 
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Half-hour telefilm syndicators, 
feeling bullish about everything 
these days except the cost of pro- 
duction, figure on pushing way 
sxhead in the foreseeable future by 
picking up the apples the tv net- 
works are expected to lose because 
of the recession and the Barrow 
report 

The two big words appearing in 
the Vaniery symposium on syndi- 
cated telefilm are “economy and 
flexibility.” Repeated verbatim by 
two of the respondents to this 
paper's questions on the status of 
syndication, these are the selling 
points the syndicators are using to 
stress what they think they can 
offer and the networks can’t. 

Nobody's downbeating features 
in these answers, but syndication 
executives generally fee) that all the 
features can do from here on in 
is “hold their own,” neither gain- 
ing nor losing in importance. Atti- 
tude is that most stations are not 
looking to add more feature film 
time to their skeds. but that what- 
ever shopping is going on now is 
only for the purpose of supple- 


menting and sustaining the full-| 


length stocks they have on hand. 
Besides, syndicators maintain, the 
feature film distribs have little 
hope of taking local premium time 
periods away from half-hour film 
programs. And if there is a re- 
trenchment in network time, as 
the result of the FCC action on 
the Barrow report, syndicators fig- 
ure they'll get that too. 

It appears kind of hard these 
days for producers to keep their 
half-hour syndicated costs down. 
The majority of the respondents 
are still afraid of costs going up 


still further, but they don’t rightly; 


tee how they can and still keep 
it a paying proposition. Idea now 
is to learn to squeeze every imag- 
inable asset out of the present 
budget. One exec warned, “Costs 
are at the maximum limit we can 
afford to go.” 

A slim majority of the replies 
indicate a skepticism about broad- 
ening syndicated program scope 
beyond the present crime, western 
and adventure series, but, it is to 
be noted, there are others who see 
a definite rise this year in the 
number of comedies. 





How can you keep production 
and talent costs down in syn- 
dication and how can you at- 
tract the major boxoffice 
talent into syndication? 











'58 Keynote: Economy & Flexibility 


Syndicator Symposium Suggests Half-Hour Product Will Gain Edge 
| Vs. Features, Network Programs 


(a be attracted by syndication reputations with our shows and be- 


this year. Actually, it has been our 
experience that the strength of a 
| S7asionted show is in the premise 


} 


and writing of the show. If it is a| 
good show you don't need name! 
| talent. This has been proven pretty | 
conctusively in my opinion by such | 


|actors as James Arness, James 
Garner, Tod Andrews and many 
others. Television film can build a 
| new star very quickly. We are more 
| interested in securing good actors 
| than big names. 
Leshie Harris 
Vicépresident & General Manager 
| CBS Film Sales 





I do not believe production and 
talent costs can be held down on 
syndicated shows anymore than 
they can on network shows except 
| by good management. The costs of 


costs.are about the same for every- 
lone, so that there is no way of 
; cutting costs 
quality. 
| At:all times we have been able 
to attract important boxoffice 
talent into syndication based on 
| current budgets. It is obvious that 
you cannot attract really top mar- 
quee .names into syndication. Eco- 
} nomi¢s do not permit. In fact, most 
of these names have not even gone 
into network television. 

Milton A. Gordon 
| President 
| Television Programs of America 
| 





The kind of show regional and 
local sponsors demand has to have 
|a lot.of location work and a lot 
of action, and there’s no escaping 
the fact that these things are ex- 
pensive. The only way to save 
money is not to waste it. The pro- 
ducer just has to be good enough 
to make profitable use of every 


union labor, studio, and laboratory | 


without acento 


jgeting can costs be kept 


come associated with the series, in- 
stead of being remembered for 
past Broadway and Hollywood hits 
Participation is one method which 
syndicators can use to attract box- 
office names when they may really 
need them. 

H. Weller Keever 

Vice President 

& General Manager 

California National Productions 





Permanent production staffs and 
facilities tend to reduce the com- 
mon waste which accompanies the 
production of a new series. 

Most important is the suitability 
of the series being considered to 
the talent being considered; and 
the possibility of residual income 

David Sutton 
Vice President in charge 
MCA-TV Film Syndication 


This is becoming increasingly 
difficult due to increased demands 
by the various guilds. Only by 
very careful pre-planning and bud- 


within 
reasonable limits. 

You can attract top talent prin- 
cipally by allowing them a percent- 


age of profits 


| 


minute of his production schedule | 


and every foot of film. 


Big' names can be and have been | 
attracted to syndication shows by| 


a participation in the ownership 
or some other kind of continued 
payment arrangement. That makes 
his tax smaller and the long-range 
benefits greater. But we're begging 
an important question here. It’s 
a moot point whether you want an 
established name for any particu- 
lar show. Does the star make the 
show or does the show make the 
| star? In many cases the producer 
may he better off finding an un- 
known whose identification will be 
concentrated in this role. There 
are shows that made unknowns fa- 
mous. There are famous names 


| 


{in entertainment 


George T. Shupert 
President 
ABC Film Syndication 


Keep costs down by careful pre- 
production planning, and eliminat- 
ing overhead loopholes. 

By having properties that are 
important enough to attract major 
names, with excellent story ma- 
terial and a production team to 
make the half hour worthwhile. 

R. R. Kaufman 
President Guild Films 





Production and talent costs in 
syndication are subject to the same 
influences as in filmed or live net- 
work production. These costs are 
related directly to the quality and 
production values the producer is 
seeking to achieve. Greatest care 
must be exerted to establish con- 
trels and efficient methods of op- 
eration to avoid waste in produc- 
tion all along the line and be sure 
that the dollars being spent are 
spent wisely and reflect themselves 
values on the 


| screen for the viewers. 


More and more important names 


that failed to make their show re being attracted into the field 
| popular. It depends on the show, | °f syndication through participa- 
With the 5% overall union in-| the role and the performer, and it’s | tion arrangements which give them 


crease which went into effect last) the wise producer that knows what 


a long range stake in a property, 






ries during the first run regardless 
of the costs. 
Leslie Harris 
Vice President & 
General Manager 
CBS Film Sales 





Production outlay on a half-hour 
syndicated series relates directly 
to the elements which go into such 
a series in the form of property, 
production value, location 
|shooting, writing and directing, 
and a score of other elements 
which the producer, and ultimately 
the sponsor, are convinced add ma- 
terially to the prospect of success 
which a series has. If you’re buy- 
ing a house, you recognize that you 
must pay for the important ele- 
ments of comfort, convenience and 
attraction which go into the house. 
You will pay what the house costs 
or will sacrifice some of these ele- 
ments. You know that you can buy 
cheaper houses but you also know 
that to obtain the attractions and 
comforts which you want in a 
house you may have to set your 
sights higher. On syndicated pro- 
gramming, we think no maximum 
outlay has been established. Spon- 
sors will pay whatever it takes to 
get a high quality series. 

Robert W. Friedheim 
Vice President 
Ziv Television Programs 





| stars, 


$25,000 
Oliver A. Unger 
President 
National Telefilm Associates 
The present market can support 
a production cost up to $32,500 per 
episode 
H. Weller Keever 
Vice President & 
General Manager 
California National Productions 





As the pattern had become es- 
tablished, $27,000 per film was 
about par and $30,000 was about 
top at which you could yet your 
budget and hope to break even on 
the first round. But all the an- 
swers are not in yet. We wanted 
a more expensive production on 
“Casey Jones,”’ so we arranged to 
produce 32 instead of the con- 
ventional 39 films and asked the 
sponsors to take 20 instead of 13 
‘reruns. Whether, in the long run, 
this is a way to break the budget 
barrier we can’t tell at this junc- 


ture. But I can tell you _ that} 


“Casey” has sold extremely well 
and is very close to recoupment. 
There's nothing sacred about the 
39-13 formula. 

Time clearances could affect 
budgets. If syndicated shows got 
better time periods in the major 
markets, their potential ratings 
would be greater. The distributor 
could ask a higher price and still 
| Offer the good cost-per-thousand 
that syndicated shows usually get. 
And thus more could be spent in 
production. Another factor is in- 
ternational sales, which will even- 
tually be a big plus in putting a 
show in the black its first year. 
Still another question here is: 


a 
How important is it to break even| 


will buy syndicated properties on 
a local and regional basis. Also 
| manufacturers’ inventory situa- 
| tions require more pin-pointing at 
focal points of sale. 

Milton A. Gordon 

President 

Television Programs of America 





Syndication won't suffer. There 
| has so far been no tangible indica- 
/tion that it will. On the contrary, 
every logical expectation is that, 
|due to its economy and flexibility, 
syndication will find advantages in 
a more cautious economic atmos- 
phere. The only difficulty that a 
recession adds to a film distribu- 
tor’s repertory—as it does to a sta- 
tion’s or network’s—is increased 
instances of co-sponsorship, which 
requires a greater sales effort. 

Jerry Hyams 
Director of Syndicated Sales 
Screen Gems 





While it’s quite probable the na- 
tional advertising total will not 
have a major increase this year, it 
does not follow there will be any 
substantial cuts in ad expenditures. 
Budgets will be stabilized and the 
real questions will be how, when 
and where to spend. 

Food, beer, drug, appliance, to- 
|bacco and other advertisers with 
}competitive products can’t risk a 
decrease of advertising influence. 
They've got to put each dollar 
through careful scrutiny and spend 
as aggressively and efficiently as 
possible. In this climate, the pre- 
|cision, flexibility and economy of 
syndication, along with its other 
|advantages, will produce cogent 
|motives for national advertisers to 
initiate new campaigns and in- 
crease syndication schedules in im- 
portant areas and markets. 

H. Weller Keever 

Vice President 

& General Manager 

California National Productions 


| 
| 





It is possible the current down- 
ward trend may be more favorable 
toward syndication in television be- 
cause advertisers may decide to 
by-pass network programming in 
|order to concentrate their money 
where the most dollars are, and to 
utilize syndicated programs as lo- 
cal buys for that purpose. 

Oliver A. Unger 
President 
National Telefilm Associates 


| Tf, in fact, there is a current re- 


cessive economy, it would seem to 
us that syndication would benefit 
because of its greater flexibility 
advantage. Also, the many excel- 
lent re-runs available in syndica- 
tion furnish low-cost advertising 
to sponsors with limited budgets. 

David Sutton 

Vice President in charge 

MCA-TV Film Syndication 








We have had no indication what- 


January, we still face a negotia-! 


tion with the Screen Directors 
Guild and possible additional de- 
mands from the Writers Guild and 
the Actors Guild, If a satisfactory 
negotiation is not worked out, 
there is no possible way of keep- 
ing production and talent costs at 
their present level in syndication. I 
think almost everyone in ‘the in-| 
dustry feels that all costs are at! 
the maximum limit we can afford! 
to go. Any additional increases will | 
definitely mean a curtailment i | 
p. »sent preduction and this might) 
well affect network film produc- 
tion as well as syndication. The | 
only possible way of keeping costs 
down under these circumstances | 
is to restrict syndication produc-} 
tion to properties which require 
fewer sets and fewer actors. This| 
in itself creates a situation which 
is almost untenable. The demand 
at the present time ts for higher 
quality and more diversification in 
programs. To accomplish _ this 
means that it is virtually impos- 
sible to produce a program for less 
than $30,000, and probably con- 
siderably more. The best we can) 
hope for is a very moderate in- 
crease 

The only way I know to attract 
major box office talent into syndi-| 
cation is to either pay them the 
salaries they demand or give them 
a piece of the show. In most in- 
stances where major talent is con- 
cerned, their asking price is more 


than the syndication market can | 
bear, and since most shows are al- | 


ready cut up into so many pieces, 


jas well as immediate income po- 


piece of talent will serve best. 
Jerry Hyams 
Director of Syndicated Sales 
Screen Gems 


| 
| 
| 





There is no way to keep produc- | 
tions and talent costs down just) 
because a film series goes into syn- 
dication. Your determining factor 
is your script, and what it calls | 
for putting on the screen. If vou 
want fo make a low cost series, | 
you would aim for that from the 
very first moment the production 
is undertaken. 


The only way to attract major 
boxoffice talent into syndication 
would ‘be to give them a substan- 
tial equity in the ownership of the 
series. 

Oliver A. Unger 
President 
National Telefilm Associates 





The production cost problem is 
one of how to get the most for the 
money on a print—not how to re- 
duce costs. CNP maintains a pro- 
gram and production department | 
under Robert A. Cinader, vice pres- | 
ident, programs, and George M. | 
Cahan, executive producer. With 
our own production team in year- 
round production, we strive for 
25% edditional value on our in- 
vestmént in every print. Careful | 
cost analysis keeps us aware of, 
where the money goes. We don't | 
try to avoid spending; we try to| 
spend the money well. 

Boxcffice names too often mean 


| tures. 
impossible to produce quality se- 


tential. 
Robert W. Friedheim 
Vice President 
Ziv Television Programs 





What do you consider the 
maximum production outlay 
on a half-hour syndicated 
series, if negative and dis- 
tribution costs are to be re- 
couped on the first run of a 
series? 











Major negative cost outlay on a| 


half-hour syndicated series which 
can be recouped on: first run do- 


| mestically is $27,000 per half-hour 
episode or $1,053,000 for 39 pic- | 


We have found it virtually 


ries at that price and in recent suc- 
ceeding years each of our series 
has cost more, making it impossible 
to recoup, no less show profit, on 
the first domestic run. Ordinarily, 
this would have required price in- 
creases, but we have avoided this 


|step by extensive sales in reruns 


and constantly growing revenues in 
foreign distribution. Without these 
two last—reruns and foreign— 
producers, distributors, advertisers 
and stations would be in a fearful 
bind. 

Milton A. Gordon 

President 


Television Programs of America | 





a production cost all out of propor- Under the present amortization 


it is almost impossible to offer | tion, especially where the star has | schedule acceptable to the Internal 


them an additional incentive. In 
view of this, I doubt very much 


| trouble working within television Revenue Department, it is impos- 
| requirements. We'd rather use tal- | sible to recoup the production out- 


on the first-rur.? The competitive soever that the so-called recessive 
situation and the residual poten-| economy is being reflected in syn- 
tial may in certain cases make it|dication throughout the country. 
worth while to put more money | We do expect a slower selling sea- 
into a show than you know you can! son, but it is our impression that 
make on the first round. advertisers are not retrenching, 
With all these factors, I'd say| but are being much more discrim- 
there are possibilities that the|inating in their choice of televi- 
budgets on first-run syndicated | sion properties. 
shows can be increased, though Leslie Harris 
I’m not sure they should or will be Vice President 
More money in itself does not as-| & General Manager 
sure better quality. CBS Film Sales 
Jerry Hyams j 
Director of Syndicated Sales! 
Screen Gems | We don’t quite agree with call- 
‘ |ing any retreat from previous high 
No comment. levels of national income, employ- 
David Sutton ment, etc., a recession. We think 
Vicepresident in charge |there are some soft spots in the 
| MCA-TV |economy but have found from pre- 
| SaaS | vious years of experience that the 
A thirty-thousand dollar gross| thing which will get you and the 
production outlay with a minimum| country through these soft spots 
number of prints and carefully|is hard selling. Strong advertising 
| planned advertising. goes hand in hand with hard sell- 
George T. Shupert ing. We look for real strengthen- 
President jing in the months ahead for the 
ABC Film Syndication | demand and use of film program- 
ming in syndication among nation- 
al, regional and local advertisers. 
Robert W. Friedheim 
Vice President 
Ziv Television Programs 











About 30,000 to $35,000. 
R. R. Kaufman 
President } 
Guild Films 








No, because the need for loeal 
| advertising continues, and becomes 
more imperative than when spend- 
|ing is more lavish. Advertising tac- 
I don’t believe that syndication | tics may change, from the soft 
| will suffer during the current re-| Sell to the hard sell, but local tv 
cessive economy. As a matter of |Stations provide opportunity for 
fact, I believe that syndication wil] | bo‘h. Also, with marketing uncer- 
improve because national adver-| tain, even national advertisers will 
tisers, unwilling to make large have to enter the local fie!d (either 


In the current recessive econ- 
omy, will syndication suffer? 














that any major box office talentiented actors who will build their 


lay on a half-hour syndicated se- 





commitments on a national basis, | 


(Continued on page 54) 
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WHO'S GOT PROBLEMS ? 


By GEORGE SHUPERT * 
(Pres., ABC Film Syndication) 


“No time for tears” is perhaps 
the best way to describe the cur- 
rent ABC Film Syndication opera- 
tion because we have now reached 
the point where we have no over- 
whelming problems which are pe- 
culiar to our industry. I think this 
is a good time to review the ob- 
stacles which have been overcome 
since the tv film industry first 
came into being. 

Like any new business, the tv 
film industry had many problems 
to overcome during its formative 
years. We had a new type of prod- 
uct and a new type of service to 
sell, a service which made it pos- 
sible for the little guy to sponsor 
the same type of expensive pro- 
gramming which hitherto had been 
the exclusive property of the ad- 
vertising giants. Naturally, this 
type of seemingly “bargain” offer- 
ing was first regarded with sus- 
picion and ABC Film Syndication 
and other film syndicators had to 
explain the concept of syndication 
through ads, literature and per- 
sonal interviews before they could 
hope to sell their product and 
services. 

In many instances we had to ex- 
plain the advantages of film over 
live programming and to educate 
buyers on film handling. Quite 
early in our growth we saw the ad- 
vantages in releasing network film 
properties for syndication and wur 
next big job was to educate the 
television and advertising indus- 
tries on the advantages of reruns. 

As film caught on, more and 
more companies began to produce 
film shows for first-run syndication. 
We quickly learned that if we pro- 
duced 39 films each year and used 
13 repeats to fill the remainder of 
the year’s schedule we could help 
the advertiser to get the most out 
of his money. 

This 39-13 concept had to be 
“sold” too, along with the other tv 
film concepts and now, at this writ- 
ing, we know that almost every 
type of advertiser had found the 
39-13 concept to be as advantage- 
ous as we promised it would be. 
39-13 schedules have been bought 
by dozens of national spot, re- 
gional and local advertisers and 
used successfully in markets of all 
sizes, including one station 
markets. 

] We All Make Mistakes | 

Although our industry's thinking 
has been sound, for the most part, 
we have made our mistakes. For 
a short period many film distribu- 
tors released too much property 
and flooded the market. Subse- 
quently, it was difficult and occa- 
sionally impossible to make even 
a reasonable profit even in top- 
quality first-run properties. 

When the era of indiscriminate 
release of properties was ended, 
we found that there was a real 
need for well-produced, wisely re- 
leased tv film shows and that our 
customers were willing to pav a 
fair price for them. So, we had 
leaped another hurdle in our 
growth. 

By this time, which was in mid- 
1956, we began to study ways in 
which we could expand our dis- 
tribution area. Obviously, the for- 
eign market provided a good addi- 
tional source of revenue and al- 
though we had made foreign sales 
in the past we began to concen- 
trate on this target area more seri- 
ously. ABC Film Syndication be- 
gan to enlarge its foreign sales 
staff and stepped up dubbing op- 
erations on more properties. Now, 
roost of our syndicated shows are 
already dubbed into one or more 
foreign languages and dubbing 
plans have been finalized for the 
others. 

Almost since the inception of 
film syndication, a few national ad- 
vertisers “dabbled” with spot film 
programming bet the group was 
very small and their purchases 
were very limited. Generally, na- 
tional advertisers used syndicated 
film to test new products. Dur- 
ing the past few years, regional 
advertisers have béen making good 
use of syndicated film and their 
success stories were reported to 
national advertisers who began to 
view the exciting, effective me- 
dium of tv film in a different light. 
They began to see that tv film 
offered them many advertising op- 
portunities. Spot film could be 
used to boost sales in weak mar- 
kets. The flexibility of spct film 








gave them the chance to <ailor 


their commercial to regional needs. 
They could buy only the markets 
they wanted and schedule their 
show on the stations they wanted. 
There were no minimum market 
buys, no need to buy waste dup- 
lication—two problems inherent 
in any network schedule. Al- 
though buying spot film might in- 
volve a little more work than buy- 
ing network, the savings in dollars 
and the increased effectiveness of 
custom-tailored commercials more 
than offset the very slight incon- 
venience, 
| Need More Press Coverage | 
At the beginning of this article 
I said we had no major problems, 
but as I write this I realize that 
we do have one which is in the 
area of public rather than customer 
relations. Frankly, we are disap- 
pointed that the coverage of tv 
film news by many of the adver- 
tising and broadcasting trade pa- 
pers is not comparable to film's im- 
portance in television program- 
ming. In a recent survey we con- 
ducted among our customers, sta- 
tion, agency and advertising execu- 
tives, to ascertain their appraisal 
of tv film news, we found that they 
rated only a few publications for 
their comprehensive film coverage. 
The response to the survey was so 
high that we know our customers 
are interested in film news and 
would like to see more of it. This 
problem of getting wider press 
coverage on tv film is one we hope 














The Promise Of A 
Better Tomorrow 
In N. Y. Production 














By EVERETT ROSENTHAL 
(Exec. Producer, Pyramid Prod.) 


“New York, New York—it’s a 
wonderful town.” So goes the 
popular refrain—and so is our 
feeling at Pyramid Productions, 
which does all its television film- 
ing in New York. My enthusiasm 
for this great city is based of 
course on experiences in produc- 
ing many properties, including the 
current ones—“The Big Story” 
and “Decoy.” 

New York City is without doubt 
the center of dramatic arts in the 
United States. No other city has 
as many talent sources for televi- 
sion film producers. They include 
radio, television, Broadway and 
off-Broadway. True, many stars— 
and lesser lights—live in Holly- 
wood, but they always like to re- 
turn to New York—and work here 
—because their roots are here. 
Consequently, there’s rarely, if 
ever, a casting problem. 

New York is where most scripts 
for television (both live and film) 
are written. As a result, the city 
is replete with talented writers, 
many of whom received their early 
training in this vast metropolis and 
are pounding their typewriters 

ere, 





Show business is certainly not 
| the most placid of industries. By | 
its very nature it must constantly 
change and strive for improvement. 
| At the presen‘ time, however, we | 
} seem to be at a particularly turbu- 
|lent, if not uncertain, juncture. 
This is particularly true today | 
- both network tv and the feature 
film industry. It is reminiscent of 
| the upheaval which took orth 
in the legitimate theatre when 
;sound films caused a revolu-| 
|tion a little more than a quarter | 
| of a century ago. Actually we can| 
| undoubtedly derive a moral from | 
these past exaraples. After a pain-| 
|ful and worrisome interval, legiti- 
mate producers found that their 
answer was in better productions. | 
Although legitimate production | 
|may be numerically below the! 
| levels of 25 and 30 years ago, there 
| is no question but that the quality | 
| and calibre of production have ma-| 
tured and improved enormously. | 
No doubt this too will happen, 
perhaps painfully, in the feature | 
| film industry and more pertinent | 
{to our own sphere, network tv. It | 
is particularly significant that de-| 








In Highly-Competitive Era, 
Strong Syndicated Product 
Is Proving A Major Weapon 


By MILTON A. GORDON 


(Pres., Television Programs of America) 


and this fact again puts further 
emphasis on local, that is syndica- 


| tion, advertising. 


For exainple, the auto manufac- 
turers create a buying atmosphere 
and frame of reference through 
their national advertising in all 
media. The aggressive local dealer 
must then follow through to pro- 
vide the final link, that of getting 
the customer into his auto show- 
rcom. A strong syndicated product 
is one of his best weapons. When 
one local auto dealer goes syndica- 
tion, his competitors must follow, 
and this applies to all manner of 
consumer goods. 

Obliquely, this is true of a tv 
station operation which is no more 
effective as an advertising medium 
than the sum total of its audience. 
Consequently, there is greater 
pressure for programming superi- 
ority and the syndicated film is 
one of the most effective ways to 
achieve this programming superi- 
ority. The fact that a network ad- 
vertiser may have cancelled a net- 
work program does not mean that 
he can afford to stop advertising. 
Insofar as tv is concerned, the syn- 
dicated program is one of his best 
answers. It is a completely flex- 
ible medium which can be pin- 
pointed in any soft sales areas. It 





to tackle shortly. | New York is the largest and 
At this point in our develop-| most heterogeneous city in the 


spite the uncertainties and cancel-| can be promoted and merchandised 
lations and the “where do we go/ and it can be tied in with his lo- 
from here?” attitude prevailing| cal dealers in many instances far 


ment, with most major obstacles | 
overcome, we can look forward to 
a very exciting future both for our- 
selves and our customers. We'll 
have a “cream of the crop” selec- 
tion of new properties every year, 
each backed up by a complete, 
comprehensive promotion program 
‘to deliver maximum audiences and 
to stimulate increased business for 
the sponsors. Our sales represen- 
tatives are constantly being sup- 
plied with all types of information 
so that they can be helpful to) 
their clients in all areas of tele- 
vision’ we are keeping on top of 
all new industry developments 
which will enable us to provide 
better programming and better 
services at the most advantageous 
prices. No time for tears—we're 
too busy doing business. 


‘All-Star Golf’ In 
38-59 Reprise 


Chicago, March 18. 

“All-Star Golf,” hourlong filmed 
tournament that preemed on ABC- 
TV this season, has already been 
renewed by the net for next fall 
with Miller Brewing Co. again 
picking up half the tab. Show is 
three-fourths sold in the present 
season, Wildroot being a quarter | 





sponsor. 
Second series of 26, which Chi 
producer Peter DeMet begins 


shooting early in April, has an Oct. 
Mi starting date this fall in a later 
timeslot, 5-6 p.m. in all time zones. 
New slot removes it from competi- 
tion with football, hockey and bask- 
etball, which it has faced this 
term. 

Still, Miller Brewing Co. is satis- 
fied with the current ratings. 
Saturday afternoon entry tapped a 
13.1 Nielsen the first two weeks in 
February. In addition, Walter 
Schwimmer Inc., which distributes 
the vidfilm series, made a nation- 
wide survey of golf and country 
clubs and found 320,000 more view- 
ers there, an audience which rat- 
ing service would not have traced. 

Initial series goes off the net 
April 3 for a summer hiatus, while 
reruns go into syndication, via | 
Schwimmer, under the tag “Top | 


world. It has population diversi- 
fication and very exciting back- 
grounds for photography. Mam- 
moth buildings make for strong 
visual contrasts such as the open- 
ing scene of “Decoy.” Further- 
more, 
tances you can get all types of 
outdoor scenes vital for any pro- 
duction. 

New York has fewer sound 
stages than on the Coast but any 
number are always available, and 
have a decided advantage. The 
sound stages built here in recent 
years were specifically designed 
for making television films. The 
importance of their compactness 
becomes obvious when we realize 
that sound stages on the coast are 
tremendous because they were 
built for producing theatrical films. 
Why cover distances when you can 
work most efficiently in a small, 
comfortable area? 

New York has very excellent 
personnel from directors of pho- 
tography to all types of technicians. 

What else has sold us on New 
York? We can't overlook the stu- 
dios and the guilds. Their coopera- 
tion—plus the cooperation of oth- 
ers—have made it possible for us 
to produce artistically and com- 
mercially good films at costs that 
are comparable and in many in- 
stances cheaper than elsewhere. 

There are many signs which in- 
dicate that others agree with my 
viewpoints about New York. Tech- 
nical personnel are being offered 
permanent jobs here. Studio op- 
erators are advising producers to 
make their commitments for sum- 
mer shows now since a number of 
television productions are sched- 
uled for shooting in New York this 
spring. In addition, I have heard 
of at least four programs that are 


scheduled for production in New| 


York this summer. : 

I don’t want to imply that all I 
have said indicates a trend away 
from Hollywood. That is not in 
the cards, simply because all pro- 
duction should not—in fact, could 
not—be handled in one city. 

However, anyone wanting to pro- 
duce in New York will find it ideal. 
He'll quickly learn that the city of 
New York definitely wants to en- 
courage film production. As a re- 
sult, it has set up a committee 
to facilitate and expedite shooting 


within short driving dis-| 


in the network area, one phase of | 
tv film is barreling along as it} 
never has before. This is syndica- 
tion, both domestic and interna- 
| tional. 

In our own case, the first two 
months of 1958 were the best we} 
| have had in the history of the com- | 
| pany and from what I gather from | 
| other companies, they, too, are en- | 
| joying excellent syndication busi- 
| ness. 
| There must be good and suffi- 
cient reason for this. It would be | 
jeasy to ascribe this happy situa-| 
tion to a broad generalization, i.e. | 
| “syndication product is better than | 
lever.” However, I do not believe | 
| that the reasons are so readily dis- 
cernible and actually do require a| 
|closer examination in terms of 
| terevision today, its relatien to the 
jnational economy and finallv the; 
maroon murky network picture. 





|| Throwback To Post-War Radio || 

Taking them in order: TV today, 
it appears to me, is a situation | 
somewhat comparable to that of | 
radio immediately following World | 
War II. During the war, business | 
came in over the radio station | 
transoms almost faster than the 
stations could catch it. In the first | 
flush of tv, now ending, this too| 
was true. It was not so long ago, | 
it may be well to remind you, that | 
networks had waiting lists of spon- | 
sors, rather than patiently waiting 
salesmen, but just as after the war 
radio stations had to go out and) 
sell competitively, so now must tv. | 
This can be traced to several | 
causes, among them the increasing 
number of stations and the greater 
need for advertisers to concen- 
trate on sales producing adver- | 
| tising. \ 
| Another factor in the changed tv | 
situation is attributable to tv’s| 
competition, radio and printed me- | 
dia, both of which sat idly by for 
a long time, almost numbed by 
tv’s overwhelming arrival on the 
scene. Radio, the dailies and maga- 
zines are now fighting back, no 
holds barred and their sustained 
counter-attack is clearly bearing 
fruit. So tv must in turn come out 
and sell the harder. | 

Insofar as the national economy | 
is concerned, it is traditional, | 
classic and indisputably logical | 
that during a period of temporary | 


1] Featured Fuss _ 


more effectively than in network 


programming. 
77 


Syndication is also reacting fa- 
vorably' to the feature availability 
situation. The supply of features, 
especially strong features, grows 
progressively smaller and only the 
recently released-for tv Paramount 
library is to become available to 
stations. I would be quite surprised 
if the post-1948 features were to 
be released; feature producers-dis- 
tiibutors can go only so far in sub- 
jecting their own customers, the 
exhib‘tors, to further attrition. Be- 
yond that, I believe the first flush 
ot excitement attendant on the re- 
lease of imporant features for tv 
has long since worn off and adver- 
tisers are buying features with 
more discernment. 

A final fillip for syndication will 
also come, I believe, from comedy 
programs. The groundswell is al- 
ready quite discernible, Study the 
trade press charts on top rated syn- 
dication shows and you'll notice 
that “The Honeymooners,” only re- 
cently released for tv via CBS-TV 
Films is registering strong ratings, 
and another CBS property, “Amos 
‘n’ Andy,” has been fairly consis- 
tent, too. We are just putting 
“Adventures of Tugboat Annie” 
into local selling, and immediate 
reaction and initial sales, coupled 
with the show's success in Canada 
and England, have convinced me 
that people want to laugh and es- 
cape. That's the usual situation in 
times of particular stress, such as 
we are now passing through. Syn- 
dication programs, action ard ad- 
venture, and now comedy, wii con- 
tinue to provide much of that 
escape. 


Lucy's Dubbing 
Cues Mex Beef 


Mexico City, March 18 

The recent tv premiere of “I 
Love Lucy” here has resulted in 
loud objections by Mexican unions 
and the beginning of an investiga- 
tion of film shows dubbed in Spain 
by the Mexican government. 

Mexican Actors Guild is vocally 





of films anywhere in the city. In 
fact, the word has gone down all 
along the line “Be nice to the tele- 
’ vision people—it’s good for busi- 
UA $ TV Package ness.” As a result, we've received 
Three titles have definitely been | the utmost cooperation from offi- 
slated for United Artists’ new | cials here. 
package to tv. They are: “Happy Since New York has the best in 
Go Lovely,” starring Vera Ellen| writers, the best in acting, excit- 
and David Niven; “Destination! ing scenic backgrounds, and an 
Moon,” and “Kon Tiki.” abundance of talented people with 
The three were offered awhile | television know-how—-I can’t help 
back as an “intermediary pack-| but again repeating “New York, 
age,” but were withdrawn from |New York—it's a wonderful town” 


Pro Golf.” 











the market. —for producing television films. 


income decrease, such as is taking, opposed to product dubbed in 
place now, the manufacturer-ad-| Spain. There is no actor reciproci- 
vertiser must fight ever harder for| ty between Spain and this country, 
his sales dollar. His ¢reatest weap-| and the south-of-the-border actors 
on is advertising. This {s as true) figure business is being taken away 
of a local business as it is of an| from the extensive local dubbing 
automotive giant. Put another | operations. 

way, people do not buy anything| The Department of Cine, of the 
they do not know about and one| Mexican government, was told that 
of the best ways they learn 1!s| Desilu had “Lucy” dubbed for the 
through advertising. One of the| South and Central American video 
most efficient forms of advertis-| market in Spain, and hence is now 
ing in such situations is local ad-| “studying the further exhibition 
vertising—the ultimate point of|and distribution in Mexico” of 
sale is always on the local level—' Spanish-dubbed celluloid for tv. 
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over the course of a year. 


market. 


VARTETY -TELEPULSE CITY-BY-CITY PROGRAM CHART. 


Cities will be rotated weekly. 


VaRIETY’s weekly chart is based on the 22 major markets regularly reported by Tele- 
pulse each month, in addition to 133 other Telepulse tabulated U.S. markets, covered 
The Varety cnart is a compilation of data on syndicated films, as well as network and live programs, in each 
Under the top 10 multi-weekly heading, the (+) stands for local programming and the ‘(*) for network shows. 





CHICAGO 


TOP TEN NETWORK SHOWS” 


AV. | 





Stations: WBBM, WBKB, WGN, WNBQ. TY Homes: !,791,700. Survey Dates: Feb. 1-8, 1958, 




















TOP TWENTY SYNDICATED SHOWS AV. AV.!| TOP COMPETITION AV. 
RK. PROGRAM—DAY—TIME STA. RIG. RK. PROGRAM—DAY—TIME STA. DISTRIB. RTG. SH. PROGRAM STA. RTG. 
1. Gunsmoke (Sat. 9-9:30) ............ WBBM 41.2| 1. State Trooper (Wed. 9:30) ......... WNBQ ; MCA 25.2 41) Circle Wheeee: os cndnecic WBBM 21.3 
2. Perry Como (Sat. 7-8) ............ WNBQ 39.9] 2 Silent Service (Tues. 9:30) ........ WNBQ.... NBC 23.2 35 | — Patrol ......... WBBM _ ‘189 
3. Danny Thomas (Mon. 8-8:30)........ WBBM ~_35.2| 3. Sheriff of Cochise (Wed. 10) ...... WNES en a. ae lin Town “Tonight Leseds WEBM iy 
4. Lucy-Desi Show (Mon. TE) oc c0ces Oe ree 4. African Patrol (Tues. 9:30) WBBM....Gross-Krasne 18.9 29 Silent Service .......... WNBQ 23.2 
5. Waals My Sie Gan. See. « «2s cn ees 5. Men of Annapolis (Mon. 9:30)......WGN .....Ziv 17.2  25|Studio One ............ WBBM 249 
6. Loretta Young ‘Sun. 9-9:30) ...... WNBQ’ 3 6. Death Valley Days (Mon. 10) WNPQ.... U.S. Borax 15.9 28 {News Roundup ....... WBBM = 20.3 
7. $64,000 Question (Tu. 9-9:30) ...... WBBM _29.9 lie tee toe WBBM 157 
8. Person to Person (Fri. 9:30-10)......WBBM = 29.2) @  Gaptain David Grief (Sat. 6:00) ..... WNBQ.... Guild 159 34, CBS News Special ...... WBBM _ 13.2 
9. This Is Your Life (Wed. 9-9:30)....WNBQ = 28.9) 9 annie Oakley (Fri. 6:00) _WGN CBS 15.0  35/ ‘News—Bentley ....... WBBM 140 
16. Shirley Temple (Sun. 5:30-6:30).....WNBQ 28.6 J 1CBS News ......ccece. WBBM 14.7 
~- —— 8. Brave Eagle (Tues. 6:00) .......... WGN CBS 14.9 34 ; heey pou wa ae 
; | A SOE 5.900 ede 0s0n ; 
TOP TEN MULTI-WEEKLY SHOWS AV. a vl ; ' 
RK. PROGRAM—DAY—TIME STA. RTG.| 9. Cisco Kid (Mon. 6:00) WGN Ziv 148 37; (News “Bentley ......-WABM 112 
- — 10. Mr. District Attorney (Th. 9:00) WBKB.... Ziv 14.5 20, Playhouse 90 ...........WBBM 282 
1. {Susan's Show (M-F 4-4:30) .......WBBM = 22.0) 4], Highway Patrol (Fri. 8:00) ......... WGN .... Ziv 142 20/Mr. Adams & Eve...... WBBM _-23.9 
2. *Mickey Mouse Club (M-F 5:30-6)...WBKB = 21.8/ 42. Code 3 (Fri. 9:30) ©... .....00e WBKB.... ABC 139  19)| Person to Person........ WBBM _-29.2 
3. +News Roundup (M-F 10-10:15) WBBM = 21.3) 43. Flash Gerdon (Sun. 12:00) ......... WNBQ.... Guild 13.5  37|Korner Theatre ........ WBBM 112 
4. tin Town Tonight (M-F 10:15-10:30'! WBBM — 17.1) 43. Rim Tin Tin (Sun. 3:30) _..WBKB.... Screen Gems 13.5 30) Wide Wide World....... WNBQ_ 199 
5. *Capt. Kangaroo (M-F 8-8:45) .....WBBM = 13.8) 44. Bugs Bunny & Friends (M-F 6:30)... WGN......AAP 13.3 23] Disneyland ..........0.. WBRC 222 
6. *Verdict Is Yours (M-F 2:30-3)..... WBBM 13.7 15. 26 Men (Wed. 2-00) WGN . ABC 13.2 18 | Millionaire ......s0cces: WEBM 23.2 
7. tMiss Lee. Wea, News P 16. Stories of the Century (Tu. 9:30). WBKB.... Guild 12.9 20 | Silent Service .......... WNBQ 23.2 
(M-F 8:45-9 a.m.) . «eee eeee WBBM 13.5 17. Studio 57 (Tu. 10:00) .. ~ee.. WNBQ.... MCA 12.5 22| ‘News Roundup ....... BBM = 20.0 
8. *Art Linkletter (M-F 1:30-2) ...... WBBM 134 1In Town Tonight...... WBBM 163 
9. *Big Payoff (M-F 2-2:30) : .WBBM 13.3 | 4g. oe ys WGN Nabisco 12.2 32; | News—Bentley ....... WRBM 12.7 
9. {Bugs Bunny & Friends (M-F 6: 30- 7: WGN 13.3 'CBS News WBBM 12.3 
D “TROIT Stations: CKLW, WJBK, WWJ, WXYZ. TV Homes: 986,700. S=:vey Dates: Feb. 1-8, 10, 1958. 
TOP TEN NETWORK SHOWS 1. Highway Patrol (Tues. 10 30).. patie ee WJBK . Ziv 31.5 59 Basketball it adieauaeraan WXYZ 12.2 
es as " : 2. Popeye (Mon.-Sun. 6).........ee0. CKLW . AAP 26.0 Si |) Prontior Dr... ..ccccccces WXYZ 25.2 
1. Gunsmoke (Sat. 10-10: 30) .. odasalees WJBK 40.9; 3. Annie Oakley ‘Tues. 6:30)......... WXYZ . CBS 25.7 49 | Mickey Rooney.......... CKLW 12.5 
2. Perry Como (Sat. 8-9)... ... ween wwJ 35 7] 4. Frontier Doctor (Sun. 6).......... WXYZ.... HTS 25.2 OE Oem c: .. . ccaccesences CKLW 19.7 
3. Lucy Desi Show (Mona) LWXYZ 348] S Honeymooners (Sat. 10:30)........ WJBK.....CBS 2255 37 Your Hit Parade......... WWJ 184 
5. Dauny Themas (Mon. 9-9:30)........WJBK 34.7| 6. Topper (Wed. 6:30 WXYZ.... Tele Star 21.5 40 Charter Boat ........... CKLW © 129 
6. Maverick (Sun. 7:30-8:30)..........6: WXYZ 34.1 7. Stories of the Century (Fri. 6 30). . WXYZ . Guild 20.5 36 , Brave Eagle............ CKLW 15.2 
7. Jim Bowle (Fri. 68:30)... sees WXYZ = 32.5! 8. Silent Service (Thurs. 7) ..... WJBK.....NBC 19.2 37 Boots and Saddles....... CKLW 179 
8. Sugar Foot rues 70 aM 0) | WIBK -302| 9% Death Valley Days (Mon. 7)........WWJ......U.S. Borax 18.7 37|Badge 714............04. WJBK 15.0 
10. Broken Arrow (Tues. 9-9:30)......4 WXYZ 3606'S De. Ciemtice (Pri. 7)... 2 i cicess WJBK . Ziv 18.2 31 | Last of the Mohicans.....CKLW 17.9 
siciaincan ——. 10. Three Musketeers (Mon. 6:30)......WXYZ . ABC 18.2 DORON... ko vcs ewsaexas wwii 12.9 
TOP TEN MULTI-WEEKLY SHOWS 11. Boots and Saddles (Thurs. 7)........CKLW.... NBC 179 35 Silent Service........... WJBK 192 
— —— 11. Last of the Mohicans (Fri. 7) ...CKLW.... TPA 17.9 30, Dr. Christian............ WJBK 182 
1, +Popeye (M-F 6-6:30) CKLW = 26.812. Captain David Grief (Mon. 10 30).... WXYZ Guild 16D 8 = BO. | Studie One... 60. nineas WJBK 22.5 
2, *Mickey ee eae i 5:30-6).. Wane 374/32. Ramar of the Jung’e (Sat. 2) WXYZ.... TPA SAG MNS ocd. tonnvecaixs WJBK 152 
‘. cAsserioan Hanae (M-F 3-3:30,4-5) WXYZ 17.1 | 13. 26 Men (Sun. 6:30) 0 oo... ee, wxy . ABC 16.7 28) Shirlcy Temple.......... ww 28.0 
5. *Art Linkletter (M-F 2:30-3) WJRK  16.1/14. Sheriff of Cechise (Wed. 7).........CKLW.... NTA 16.2  31|Amos ’n’ Andy.......... ww 15.0 
6. *Captain Kangaroo (M-F 8-8:45 a.m.) WJIBK 14.2/15. New Orleans Police Dept. (Th. 6:30).. WXYZ.... NTA a | a <r CKLW 155 
Fe ee tied WATE «128 | Se Teaver Got. 10:30)..............0, WXYZ.... Minot “5.5 26 | Honeymooners .......... WJEK 22.5 
9. *Price Is Right (M-F 11-11:30 a.m.)..WWJ 13.7, 16. Men of Annapolis (Tues. 7)........ WJBK.....Ziv 15.5 BO COMET GONIE vnc. 50 0s0 0090s ww 14.5 
10. ‘Detroit Bandstand (M-F 5-5:30)....WJBK 13.4:16. Sky King (Thurs. 6:30) CKLW Nabisco 155 31/N.0.P_D. WXYZ 159 
SAN DIE GO Stations: KFMB, KFSD, XETV. TV Homes: 270,200. Survey Dates: Feb. 1-8, 1958. 
1. Sheriff of Cochise (Sat. 9:30) ....... KFMB.... NTA 31.3 47|Dean Martin ........... KFSD 175 
ae NETWORK SHOWS 2. 26 Men ‘Wed. 7:00) .............. KFMB.... ABC 249  41/Boxing ................ XETV 189 
. © } i : 3. Harbor Command (Sat. 10:00) ......KFMB.... Ziv 24.2 48 | Mike Wallace .......... XETV 12.0 
S. Eecr-Dest Phew en FO ..-.--- Ee Saul & Gighuer Pawel (vi, 6:20) ..XETV.....Ziv 212 33 Thin Man .............. KFSD 232 
3. Wells Fargo (Mon. 8:30-9) ......... KFSD = 32.2| 5. Dr. Hudson's Secret Journal (Sat. 6) KFMB.... MCA 195 44 Frontier Dr, ............ KFSD 129 
S Seomshe Mors (5h. SO «+s 280s KFS, 3)2| 5. Last of the Mohicans (Tu, 6:30) ....XETV.....TPA 19.5 32) Name That Tune ....... KFMB 185 
Be oat eet Ubues, 7:30-8:30) 0. LLLXETY 30.7| 6 Captain David Grief (Th. 7:00).....KFMB.... Guild 189 30 Big Movie .............. KFSD 192 
6 Perry Como (Sat. 8-9) — FSD 30.2| 6. Sky King (Fri. 6:00) KFSD.....Nabisco 189 37) /S. D. Dateline......... KFMB_ 12.0 
6. Wyatt Earp (Tues. 8:30-9) —....... XETV 30.2 (CBS News KFMB 16.7 
7. .Bob Cummings ‘Tues. 9:30-10) |... KFSD 29.9) 97. Honeymooners (Fri. 6:30) ... KFSD.....CBS 18.5 32, Leave It to Beaver...... KFMB 24.9 
7. Have Gun Will Travel (Sat. 8:30-9). KFMB = 29.9) 4 Search for Adventure (Tu. 7:00)... XETV.....Bagnall 18.2  28| Phil Silvers .,.......... KFMB 27.9 
aaa 9. Whirlybirds ‘Tu. 6:00) XETV.....CBS 17.5 32|Big Movie ............-.. KFSD 179 
TOP TEN MULTI-WEEKLY SHOWS 10. Popeye (M-F 5:30) _..........4. KFSD.....AAP 172 41/|Early Show ............ KFMB_ 13.0 
—— ssameitane -| 11. Gray Ghost (Mon. 6:30) .......... KFSD.....CBS 16.9  29)Robin Hood ............ KFMB 249 
wg & Be 7:30-8) venees KPMB 218/12, Annie Oakley (Sun. 5:30) .......... KFMB.... CBS 16.2 39 | Sun. Movie Special ..... KFSD 115 
a. sons News (M.-F 6:15-6:30) ........KFMB _17.4| 12. Sillemt Service (Sat. 7:00) .......... KFSD.....NBC 16.2  26/Perry Mason ...........KFMB 29.2 
4.. tPepeye (M-F 5:30-6) ........ «...KFSD 17.2} 13. Boots and Saddles (Mon. 6:00)...... KFSD.... NBC 145 30/!5S. D. Dateline......... KFMB_ 18.7 
5. +Big Movie (Tu.-Th. 6-8) ......... KFSD 16.3 ae BR eee errr KFMB 18.3 
6. *Art Linkletter (M-F 11:30-12) .....KFMB = 14.0) 14, State Trooper (Mon. 7:00)......... KFSD.....MCA 142 20, Lucy-Desi Show ........ KFMB 42.2 
> $e Bees See ee Pee «++ ase] eS Reeey Wen. TO)... .........- 5521 CETV.... Official RR Re KFMB 27.2 
Bee spew day (MCF 11:45) RESD —12.7| 15. Kingdom of the Sea (Wed. 6:30)... XETV.... .Guild 13.9 24/1 Love Lucy ........... KFMB 26.2 
10. *Mickey Mouse Club (M-F 5:30-6) | XETV 11.4|16. Vagabond (Mon. 7:30) KFSD .... Official 13.5  19)\Lucy-Desi Show ........ KFMB 43.2 
A’ I | LAN I A Stations: WAGA, WLW-A, WSA. TV Homes: 217,000. Survey Dates: Feb. 4-8, 1958. 
TOP TEN NE TWORK SHOWS | 1. Code 3 (Sat. 10:30) WAGA.... ABC 26.2 52 Your Hit Parade. ..WSB 18.7 
“}. Gunsmoke (Sat. 10-10:30).......... WAGA 402| 2 Highway Patrol (Fri. Petes ocacepes WAGA o+. Liv 24.5 39 Truth or Consequences ..WSB 22.2 
1. Lucy-Desi Show (Mon. 8-9).........WAGA 40.2 2. Honeymooners F ri 7) shorten nea WSB......CBS 24.5 46 Boots and Saddles....... WAGA 19.5 
2. Danny Thomas (Mon. 9-9:30) WAGA  345| % Sheriff of Cochise (Tues. 7)....... WSB -NTA 23.9 42) Badge 714...........+4.. WAGA 215 
3. Have Gun Will Travel (Sat. 9:30-10). WAGA  32.9| 4 Studio 57 (Tues. 10:30).......... WAGA....MCA 229 56) Charlie Chan............ WSB 10.2 
4. Alfred Hitchcock (Sun. 9:30-10) WAGA 31.9 5. Gray Ghost (‘Wed ae, Puscta6e4s Deum WAGA cen CBS 22.2 40 Whirlybirds Hon ete 6 6008 WSB A 20.9 
4. Zane Grey Theatre (Fri. 8:30-9).....WAGA 31.9 6. Badge 714 (Tues. 7 ccs e eee en en eens WAGA ..» NBC 21.5 38 | Sheriff of Cochise....... WSB 23.9 
5. I've Got a Secret (Wed. 9:30-10)..... WAGA 315 é. Casey Joni s Mon a). ‘ WAGA ee Screen Gems 21.5 43 | If You Had a Million....WSB 20.9 
6. Playhouse 90 (Thurs, 9:30-11)....... WAGA 30.3| 7 State Trooper rhurs 7) cs eeeees WAGA bbe MCA 21.2 38| Lone Ranger............ WSB 23.5 
7. December Bride (Mon. 9:30-10) .....WAGA  302| ® If You Had a Mil ion Mon. 7) : WSB ooo MICA 20.9 41 | Casey Jones. ...scccccees WAGA 215 
8. Perry Como (Sat. 8-9) ............ WSB 29.7 | 8. Whirlybirds (Wed. 7)............+. WSB...... CBS 20.9 38 | Gray Ghost i cicc0nsesee’ WAGA 22.2 
Prin | 9. Boots and Saddles (Fri. 7).......... WAGA.... NBC 19.5 36 | Honeymooners .......... WSB 24.5 
TOP ‘LEN MULTI-WEEKLY SHOWS 110. Ames ’n’ Andy (M-F 6)............. WSB .....CBS 183 45/1 Led Three Lives........ WAGA 12.0 
“7]. tAmos ’n’ Andy (M-F 6-6:30)........WSB 183 11. Joe Palooka ‘Sun. 6:30).........00. WLW-A... Guild 16.2 39 | Meet the Press...,...... WSB 14.9 
2. *NBC News (M-F 6:45-7) a __WSB 18.9 | 12. Silent Service (Sun. 6:30).......... WAGA.... NBC 14.5 32 | Shirley Temple ......... WSB 22.9 
2. +News Weather (M-F 6:30-6:45).....WSB 18.0, 12. Sky King (Wed. 6:30)...........4.. oan << See —_ eee WSB 16.0 
* , . P , ’ } i CWE .nccccccces . : 
: Kn op Bg thay td f ponte rod | 13. Annie Oakiey (Thurs 6) Sided WLW-A . CBS 13.9 32 Amos ’n’ Andy........ ..WSB 17.9 
5. tNews, W’'d N’s, Wea (M-F 6:30-6:45) WAGA 146 | 13. Last of the Mohicans (Fri. 6:30)..... WLW-A...TPA 13.9 30 San eee wei os +o 
6. et viral pycnidia WAGA =13.9| 13. Waterfront (T, Thurs 5:30)........WAGA....MCA 139  37|Mickey Mouse Club.....WLW-A 163 
7. “Price Is Right (M-F 11-11:30 a.m.)... WSB 13.7! 14. Death Valley Days (Thurs. 6:30).....WLW-A... U.S. Borax 135 29) ) News, Weather ........ wsB 18.0 
8. +Starl’t Mevie, Mise (M-Th11:15S.0.) WAGA 13.6 | rit UE SUSY Us Sony a8 WSB 18.2 
9. ‘tNewsreom (M-F 11-11:15)......... WSB 13.3 | 14. San Francisco Beat (Tues. 7:30).....WSB...... CBS 13.5 23 |Sugarfoet......cccccees. WLW-A 249 









































a 


2 


Wednesday, March 19, 1958 VARIETY TV-FILMS 41 











VARIETY -TELEPULSE CITY-BY-CITY PROGRAM CHART, V4tv's weekly chart is based on the 22 major markets regularly reported by Tele- 


ae pulse each month, in addition to 133 other Te lepulse tabulated U.S markets, covered 
acon ee fe year. Cities will be rotated weekly. The Vamety chart is a compilation of data on syndicated films, as well as network and live programs, wn each 
. nder the top 10 multi-weekly heading, the (+) stends for local programming and the (*) for network shows. 


SAN FRANCISCO-OAKLAND Stations: KGO, KOVR, KPIX, KRON, KSAN. TV Homes: 807,600. Survey Dates: Feb. 1-8, 1958. 












































ei i TOP TEN NETWORK SHOWS AV. | TOP TWENTY SYNDICATED SHOWS — AV. av.! TOP COMPETITION AV. 
: ROGR: AM—DAY—TIME _ STA. RTG. (ORK. PROGRAM— DAY—TIME STA. DISTRB. RTG. SH. PROGRAM STA. RIG. 
1. Perry Como (Sat, + ee KRON 307| & Woneymosners (Th. 7:00) ...KRON....CBS—=«279 ~—«47_— Big. Story ...KPIX 222 
2. Gunsmo Sat. 9-9: eit eer 2 PIX ee , ae yp ‘ coe oe wall 
3. Groncho Marx (Th. 8-8:30) 017" a aed ° ered of Jack London (Fri. 8:30) - KRON — Guild 2 .5 35 Playhous of Stars...... KPIX 259 
4. Playhouse 90 (Th. 9-30-11) " ¥prx 347| 2 § ence Fiction Theatre (Th. 6:30)... KRON.... Ziv 45 45 Set. Preston re}: 18.0 
5. Shirley Temple (Sun. 6:30-7:30).....KRON 34.0, 4 Highway Patrol (Tues. 6:30) ....... KRON.... Ziv 242 46) Name That Tune .. KPIX 16.2 
6. Lucy-Desi Show (Mon. 7-8) » > 00 5. Harbor C Wed. 6:: .RON Z. 23 as » yicans ... KPI) 
7. Wason Train (Wed. 7:30-8:30) |’ KRON 323 . deme pe Pong pny pees a ae ll a ~ “at sgn ee te a 
7. Twenty One (Mon. 9-9:30) KRON 322| ¢ 4 ~pippesemeliahde tet ee ee pod lh ls nella aia > ae 
8. Tales of Wells Fargo (Mon. 8:20-9) KRON 31. 9! 6. Big Story (Th. 7:00) KPIX..... Official 2 37 Honeymooner B cecestoce KRON 274 
9. Boxing (Fri. 7-8) KRON 31.8. 7- Dr. Hudson’s Secret Journal (Sat. 10). KPIX.....MCA 1.9 40, Mike Wallace ......... KGO 18.2 
= | 8. Martin Kane (Sat. 9:30) ...... .. RPIX ....Ziv 21.2 32| Dean Martin .......... KRON 25.2 
TOP TEN MULTI-WEEKLY SHOWS AV. | 8. Silent Service (Sat. 7:00) .......... KRON.... NBC 21.2 36 Perry Mason npc ee 20.2 
RK. PROGRAM—DAY—TIME STA. RTG.| 9- Gray Ghost ‘Fri. 6:30) .. KRON.... CBS 20.5 37!| Leave It to Beaver .....KPIX 20.2 
"Ars : : : x -| 10. I Search for Adventure (Th. 7: 30). .. KPIX .... Bagnall 20.2 30, Tie Tac Dough ... KRON 249 
: he ae Gee 10:30-10:45) } ~~ oe Il. Popeye (M-F 5:30) ; Pe cl CL "0.0 53 Mickey Mouse Club ....KGO 10.7 
3. *NBC News (M-F 6:15-6:30). KRON 19.9| 12- Men of Annapolis (Mon. 6:30)....... KRON.... Ziv "9.2 42 Robin Hood sp wales KPIX 16.5 
4. *Saell News (M-F 6-6:15) “KRON 18.7| 13. San Francisco Beat (Sat. 10:30)..... KPIX ....CBS 79 33 Your Hit Parade ........ KRON 19.2 
8. 
5. iBig | Movie (M-W, F 10-Signoff) .. KPIX 16.7; 14. City Detective (Sun. 10:30) ........ KRON.... MCA 17.5 34; What’s My Line ........ KPIX 245 
4 cana rex f ae _ 45)..... big 16.1 | 15. Decoy (Tues. 9:30) eae KPiX..... Official 16.9 27| Bob Cummings ......... KRON 29.2 
&- tCheanel $ News GLP 68:15) Eras 13,0| 18. State Trooper (Sun. 7:00) ......... KPIX..... MCA 162 28 Shirley Temple ........KRON 345 
9. +Fireman Frank (M-F 5:15-5:30) KRON 144/17. Last of the Mohicans (Wed. 6: 30) A: Se: | 14.9 30| Harbor Command ...... KRON 23.9 
10. *Golden Gate Pl’yhouse (M-F 3-5:15) KRON 14.3! 18. Little Rascals (M-F 5:15) ... ..... KRON Interstate 14.4 CBG a6 TO os i asacace KGO 113 
TV Stations: WMAL, WRC, WTOP, WTTG. TV Homes: 512,500. Survey Dates: Feb. 1-8, 1958. 
y 
TOP TEN NETWORK SHOWS 1. Gray Ghost (Sat. 10:30) .......... WTOP . CBS 22.7 36 | Ticket-Hollywood ios-eeen WTTG 16.2 
— _———<———<—————————o—es sf ff, Mewar Patess (Bat. 9:60).......% WTOP . Ziv 21.2 40| Grand Ole Opry ........WTTG 149 
1. Gunsmoke (Sat. 10-10:30) .......... WTOP 35.2| 3. Sheriff of Cochise (Th. 7:00) ....... Wee .-5+.ee 195 37 | White Hunter -»» WTTG 115 
2. Perry Come (Sat. 8-9) ” < ooree 34.5] 4. Silent Service (Tues. 10:30) ..... ... WTOP.... NBC 19.2 36) Errol Flynn Theatre ....WTTG 13.2 
3. Alired Hitchcock (Sun. 9:30-10)... WTOP 28.2) §. Whirlybirds (Fri. 9:30) aaa WTTG.... CBS 17.5 24| Playhouse of Stars .....WTOP 242 
3. Danny Thomas (Mon. 9-9:30)..... WTOP 282 ot en ae -. antiineneran , 4 
3. Wyatt Earp (Tues. 8:30-9) WMAL 282 6. Errol Flynn Theatre (Sat. 8:30)...... WTTG ... Official 16.9 33 | Pacey Come ......ccces. WRC 35.9 
4. Have Gun Will Travel (Sat, 9:30-10) WTOP 27.9| 7. Ellery Queen (Mon. 7:00) .......... WRC .....TPA 165 35) City Assignment ........ WTTG = 122 
5. Lucy-Desi Show (Mon. 8-9) mer 27.5; 8. Waterfront (Fri. 10:00) me ... WTTG.... MCA 15.9 23 | Lineup yr i 25.2 
6. Groucho Marx (Th. 8-8:30) -» WRC 27.2| 9. Last of the Mohi (Wed. 7:00).. WRC .....TPA 15.5 33|San Francisco Best .....WTTG 122 
7. December Bride (Mon. 9:30-10).... WTOP 269/19 annie Uaki ‘eat 00). _.WTOP.... CBS 15.2 28 Boots and Saddles WRC 145 
7. Loretta Young (Sun. 10-10:30)......WRC_ —-26.9| © , es inp tanwas eas a — _ 
7. What's My Line (Sun. 10:30-11) .... WTOP 26.9, 10. Badge 714 (Fri. 7:30) PE NBC 152 23 aaave. & be Beaver... veo +74 
ine TOP TEN MULTI-WEEKLY SHOWS 11. Star and the Story (Wed. 10:30)..... WTTG . Official 149 26 Circle Theatre ........ WTOP 189 
12. Grand Ole Opry (Sat. 7:00) ....... WTTG.... Flamingo 14.7 26 | Highway Patrol ....... WTOP 21.2 
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42 TV FILM SEMI-ANNUAL 
| TV Tape 
= ee 


that this method for making com- 
feasible many more 
film pr will order video 
tape ma ines They will then 
deo tape as another meth- 
od for making television commer- 
m producers have gained 

experience over the 
In making 


mercilals 1S 


oducers 
adopt 


cial Fi 
consid 
years 
and we expect they will maintain 
of the business wheth- 
video tape is used. 

*hilip H. Cohen 
ice President, 
llivan, 


ell & 


their s re 


Radio-TV 
Stauffer, 
Sayles 


ider this a tragedy 
both 


I would e¢ 
mar tandpoints, 
» good ot ie industry 
personal belief that little 
nesses he!p make the nation’s econ- 
omy! There probably will be a 
shift unless this equipment is made 
available the independent tv 
film producer. Am I drawing a bad 
parallel by saying that I would con- 


et 


a 


to 


sider it equally unfortunate if 
newspape! and magazines pro- 
duced all plates and typography 


ir publications? 
Jeseph S. Forest 

Vice President, 
Television Commercials 
William Esty 


used in the 
2 


There will be no_ substantial 
shift to the network. First of all, it 
is inconceivable that the inde- 
pendent film producers will not in- 
stall tape equipment (some are al- 
ready in the process.) Secondly, 
production skills and techniques 
will have to improve to equal the 
high quality of our best houses. 
Thirdly, overhead and other re- 
lated costs will have to be compe- 
titive. 

Alfred L. Hollender 
Vice President, TV-Radio 
Grey Advertising 


If the networks have the time, | 


refinements are made so} 


these commercials, | 


for | 
and for 
busi- | 


analysis, tape is merely another, 
way of producing a motion pic- 
ture. 

} Roger Pryor 

Vice President, Radio-TV 
Foote, Cone & Belding 





This is a rather broad question 
and I think everyone in the busi- 
}ness foresees union conflicts not 
lonly in: who has jurisdiction over | 
| the making and projection of such | 
jtapes, but in a very lively fashion } 
|} between AFTRA and SAG. These 
jurisdictional disputes will, I think 
| pose at least a mild obstruction to 
the use of tape for a while. How- 
ever, I think the problems will be 
solved. We have all been through 
situations where new equipment, | 


new techniques, new concepts, 
new philosophies have been in-} 
j}troduced and jurisdictional dis- 


j}agreements entered the picture. So 
|far they've always ironed them- 
iselves out. 

Charles M. Boland 

Radio-TV Director 

FParkson Advertising Agency 





To help clarify and perhaps an- 
swer that question, I am quoting 
paragraphs taken from an AFTRA 
letter to TeleStudios which at- 
tempts to clarify the union juris- 
diction between SAG and itself: 
“You have heretofore described to | 
jus the eperation of your studio in| 
|} connection with the making of pro- 
gram and wild spots for use in 
television broadcasting. In the de- 
scription of your process, it has 
become quite clear that the meth- | 
ods used by you come within the 
meaning of Paragraph 72 of the 
1956-58 AFTRA Code of Fair Prac- | 
tice for Network Television Broad- 
casting in that the recordings are 
produced by means of electronic | 
video equipment which is used to} 
transmit, transfer, or record light | 
or sound for immediate or even- | 
tual conversion into electrical en- | 
erg: As you know, the provisions 





“prize’ which both SAG and 
AFTRA covet. I can’t predict out- 
come. 

Alfred L. Hollender 

Vice President, TV-Radio 

Grey Advertising 


We would prefer not to express 
an opinion on this question 
Thocas H. Calhoun 
Director, Radio -TV 
N. W. Ayer 


"L is in a much 
to answer this 


I'm sure the 
better position 
que 

Frank Brandt 

Vice President, 

TV Film Commercials 
Compton Advertising 


From the Producers 





How near cre taped video 
commercials? 








Taped commercials of a particu- 
lar type have already been tele- 
vised. However, these have been 
limited to commericals normally 


| done live on network shows such 


as “Studio One.” Spots of this sort 
are an infinitely small percentage 
of the hundreds that must be trans- 
mitted each day to make commer- 
cial tv possible. The great majority 
of commercials—program spots, 20 
second and 8 second station breaks 
—are not network. Before taped 
spots can be any more than a nov- 
elty, it will be necessary that each 
and every tv station be equipped 
with video tape equipment assigned 
to commercials. The cost of the 
original installation of at least one 
video tape set-up plus at least one 
stand-by to make station operation 
feasible is staggering in the eco- 
nomic picture of the average tele- 
vision station. At the moment it 
means a minimum outlay of $80,000 
to $100,000. When compared to the 


inclination and available facilities | of the 1956-58 AFTRA Code of Fair | eost of a 16m motion picture pro- 
to undertake commercial taping | Practice. for Network Television | jector and its ease of maintenance, 


there will unquestionably be a} 
shift in production from the inde- 
pendent tv film producers to the 
networks, at least until such time 
as the tv film producers are in a 


Broadcasting provide that AFTRA | 
will bargain in good faith concern- | 
ing the fees to be paid with re- 
spect to recordings of commercial 
inserts, cut-ins, hitch-hikes, and 


one can understand the reluctance 
of the average station to install 


| tape when film is so practical. 


There are still a great many un- 
solved technical problems that limit 


competitive position both in terms | cowcatchers, and in this connec-| the taped commercials. Optical ef- 


of facilities and price. j 
Thomas H. Calhoun 
Director, Radio-TV 
N. W. Ayer 
Should there be a trend to taped | 
commercials in the near future, the | 
networks will of course do a good 
deal of the initial work in the 
switchover from film to tape, since 
they already have the necessary 
equipment. But for the networks 
to become deeply involved in com- 
mercials, they will have to change 
some of their operating procedures. 
The commercial film studios are 
already ordering equipment for 
experimental tape work, and in 
future tape commercials will re- 
vert to the independent commer- 
cial studios because of their unique 
operational set up, and the skills 
they have acquitted in the years 
of working exclusively on com- 
mercial film 
Frank Brandt 
Vice President, 
TV Film Commercials 
Compton Advertising 





In your estimation, how will 
tape television commercials 
affect union jurisdiction, es- 
pecially between AFTRA and 
SAG? 











I'd like to have the answer to 
this question myself. The AFTRA- 
SAG problem seems to be the easi- 
est one to solve since most tv per- 
formers carry cards in both unions. 

Herminio Traviesas 
Vice President & Manager, 
TV-Radio BBD&O 





It's only a guess, but I would 
put my money on SAG. I suppose 
this will not be resolved until after 
a costly and bitter jurisdictional 
battle. 

W. M. Mitchell 
Creative Director 
Geyer Advertising 

We anticipate the union juris- 

diction will be in serious conten- 


|tion, please be advised that AFTRA 


has served notice on all signatories | 
of such a meeting for March 18th, | 
1958 at the Biltmore Hotel, New | 
York City. 

This letter shall confirm and re- 
iterate that AFTRA has jurisdic- 
tion over the type of recording | 
utilized in your studios with re-| 
spect to the making of program and | 
wild spots and that AFTRA intends 
to assert and maintain its con- 
tinued jurisdiction over your ac-~| 
tivities with every means at its 
command. In this connection, of 
course, _you have agreed to 
AFTRA’'s position and have already | 
signed the 1956-58 AFTRA Code.” 

Naturally, everyone expects SAG 
to bring pressure to bear in order 
to move in on video tape recording. 
Obviously, no predictions can be 
made until after the March 18th 
meeting. 

C. Terence Clyne 

Senior Vice President, Radio-TV, 

McCann-Erickson 








No comment. 
Philip H. Cohen 
Vice President, Radio-TV 
Sullivan, Stauffer, 
Colwell & Bayles 





An opinion here is equivalent to 

a prophecy and can do nothing 
more for me than to make me out 
“brilliant” if they come out right 
or a boob if they do not. I don’t 
know what the effects of AFTRA 
and SAG would be and I don’t be- 
lieve anyone else can tell me ex- 
cept AFTRA and SAG who are 
probably discussing it themselves, 
even if only academically. I am in- 
terested, however, (and with the 
‘confessed limited knowledge I 
have of the whole subject) in what 
effect this will have on laborator- 
ies, optical houses, etc., with con- 
sequent passing on to agencies. Be- 
yond this, I don’t know. 

Joseph S. Forest 

Vice President, 

Television Commercials 

William Esty 











tion but SAG seems to us the more 
logical union since, in the final 


I think we are heading for a real 
jurisdictional problem. This is a 


fects are still rudimentary. Editing 
is still very unsatisfactory—and 
editing is the lifeblood of the 
average spot. Yet it still remains 
that many painstakingly planned 
and executed scenes must be sep- 
arately shot and then carefully 
screened and edited to achieve the 
final results. There are many diffi- 
cult economic and technical prob- 
lems that must be solved before 
large scale transmission of taped 
commercials can become a practi- 
cal reality. It is my considered 
opinion that it will be a long 
time before tape replaces film as 
the most efficient medium for the 
distribution of commercials. 
Marvin Rothenberg 
MPO Television Films 





Taped commercials are around 
the corner in one sense, and in an- 
other sense possibly years away. 
The availability of equipment, and 
its apparent proven technical per- 
fection make the use of tape an im- 
mediate necessity wherever a client 
demands instant delivery of a sales 
message on a network show. Any- 
one failing to see its value for this 
purpose is somewhat short sighted; 
a film (on tape) can be prepared 
in the afternoon, and cut into a 
show at night. The obvious advan- 
tages of this procedure for “deal” 
messages, or new announcements, 
price cuts to beat the competition, 
etc., are known to everyone. For 
this purpose tape is far more ad- 
vantageous than film purely from 
the standpoint of expediency. The 
reason tape may be years away is 
its lack of flexibility in handling 
special effects, opticals, mattes and 
critical title work—important tools 
of our trade in the commercial 
business; tools which are necessary, 
after reviewing one hundred sam- 
ple films at random, in over 85% 
of our work. The Ampex people 
have told me that the problem of 
inserting opticals and trick effects 
with their units is still very much 
unsolved at this date. They are 
working on it, and will have the 
solution someday soon. It may be 
months, and it may be years. There- 
fore, the tape commercial for sim- 
ple “filming” is staring us right 
in the face; its application on a 


| 


| 


broad overall scale, as a replace- 
ment for film, for example, may 
be many years away. So in one 
sense, you might say the taped 
video commercial is as near as the 
end of your nose, and as far away 
as the moon. There are, of course, 
many other factors affecting tape’s 
introduction commercially on a 
broad overall basis—namely, the 
lack of a central point at this time 
for making reproductions (with 
film the labs handle this problem). 
Somehow, Ampex must get some- 
one into the “tape lab” business, 
which means the installation of ex- 
pensive machinery before volume 
will justify the sound economics of 


| such a venture. Also many stations 
| will be without tape equipment for 


vears to come. The dual use of tape 
and film may prove to be economi- 
cally unsound, and there will be 
a long period where this will be 
necessary until all stations in the 
major markets convert to tape 
equipment. The next year will 
prove a most interesting one, and 
should provide the answers to many 
uasolved questions regarding tape. 
Martin Ransohoff 
Filmways 





video commercials are 
Several live telecasts, 


Taped 
here now. 


{including commercials, have been 





taped for rebroadcast. However, 
these commercials were essentially 
intended for live airing. A recent 
case of the taping of an automotive 
commercial originally intended for 
film proves that video tape record- 


|ing as a replacement for film is 


still a long, long way off. The video 
tape commercial did not meet the 
standards of even a_ borderline 
filmed commercial. Video tape can- 


not be edited with facility or in- | 


corporate complex optical effects. 
Because filmed commercials are 
used most heavily as local spots, 
every tv station would have to be 
equipped with video tape play- 
backs, an unlikely eventuality for 


the immediate future. And, to my | 


knowledge, no provisions have 
been made for mass production of 
video tapes of a single commercial. 
It seems to me that the equipment 
cost, capable of producing 300 to 
400 copies of a single spot for mass 
distribution, would be prohibitive. 
Walter Lowendahl 
Transfilm 





I think that is Gependent upon 
how soon there will be enough 
video tape equipment installed in 
stations to make it worthwhile for 
agencies to begin distributing their 
clients’ tv commercials in this 
form. My guess is that when the 
switch to video tape does come it 
won’t happen overnight. Instead, 
we'll see a very gradual transition. 

Charles C, Barry 
Metro TV 





Here we must distinguish be- 
tween the tape video commercial 
as a substitute for (a) the filmed 
video commercial and (b) the live 
video commercial. We are much 
nearer (b), i.e., the tape being used 
as a substitute for the live com- 
mercial. The word I use, “substi- 
tute,” is a poor choice. Philosophi- 
cally, the use of tape in case (b) is 
not a substitute but rather another 
means of projecting a live commer- 
cial. Though slightly delayed from 
an instantaneous transmission, the 
use of the tape method of broad- 
casting a live video commercial 
gives conveniences that have been 
mentioned too often to repeat now. 
As for the use of tape as a substi- 
tute for film commercials, I believe 
we will not see too much of this 
until 1959. To sum up my answer: 
video tape will not be used as a 
substitute for film commercials un- 
til 1959. As a use of transmitting 
live commercials it is with us to- 
day and will show rapid growth 
this summer. 

Albert D. Hecht 


Bill Sturin Studios 





Taped commercials have already 
been produced. They have been 
made on location relaying the in- 
formation back to the station for 
later telecast. In addition, quite a 
few have been made at stations. It 
would be difficult to determine at 
the moment how soon taped com- 
mercials will become an everyday 
operation. The reason for this is 
that many of the commercials as 
presently designed do not neces- 
sarily lend themselves to taping. 
There are innumerable cuts, 
changes of scene and location re- 
quiring a stop and go type of pro- 
duction. There is no question but 
that with the availability of the 
tape equipment some time around 


June of this year, there will be an 
increase in this type of production, 
We guess that many an agency will 
be sufficiently interested in thig 
new technique to use it for some 
commercials. Just like any tech- 
nique, it will be used when neces- 
}sary and the other forms of pro- 
|duction will take their own place, 
We think that after the novelty hag 
worn off, taped commercials will 
be no answer over studio filmed 
| commercials. 

Robert L. Lawrence 

Robert Lawrence Preductions 





| We expect to start experimental 
work on taped video commercials 
within six months. Actual produc- 
tion will depend greatly upon re- 
sults of our tests. 
William H. Unger 
Elliot-Unger-Elliot 





| 
| Nearer than we think. From the 
intensive reasearch and develop- 
ment being carried out by our staff, 
we draw the conclusion that taped 
|video commercials will probably 
| be in general use within three to 
five years, maybe even sooner. 
There is no question that the many 
technical difficulties currently be- 
{ing encountered are being over- 
|come at a much more rapid rate 
than was the equivocal situation in 
lretooling from optical to tape 
sound. 

Lee Bobker 

Dynamic Films 





Are you making any plans to 
gear your company for tape? 
If so, why? If not, why not? 








| We are trying to keep abreast of 
| video tape developments, but have 
| no plans to gear for tape as it now 
| stands. At this point, film is more 
practical from every standpoint. 
Walter Lowendahl 
Transfilm 





At the moment we at MPO are 
carefully studying the entire ques- 
tion of video tape. Through re- 
search and consultation we are 
keeping abreast of all develop- 
ments in the field. We are cur- 
rently negotiating with one of 
America’s top video development 
engineers to work with us. We 
plan continued experimentation 
with tape to learn all about it. We 
are now in close contact with the 
producers of video tape equipment 
and have taken steps to provide 
funds for retooling should industry 
trends require it. However, at the 
moment we cannot see it as a real 
production possibility, and consid- 
er the ordering of the present ex- 
perimental equipment premature, 

Marvin Rothenberg 
MPO Television Films 


Our studio equipment depart- 
ment recently completed a careful 
investigation of the video tape 
process, and is continuing to stay 
abreast of new developments in 
this area. As a result, when the 
industry finally is ready to go into 
tape, M-G-M is prepared to move 
ahead quickly in order to maintain 
its position, 

Charles C. Barry 
Metro TV 





Yes, plans are being made but 
are at a complete standstill be- 
cause of (1) the cost and (2) the 
possibility of “obsolescence” withe 
in twelve months. As to the cost, 
it is not just the original invest- 
ment but also the gearing of a de- 
partment, including the employ- 
ment and training of proper per 
sonnel. Even if immediate financ- 
ing for one year were available we 
still must question the advisability 
of such a big investment so early 


in the game. 
Albert D. Hecht 
Bill Sturm Studios 





We are definitely making plans 
to gear ourselves for tape. We 
have allocated the necessary funds 
to purchase the equipment. How- 
ever, this is among our plans for 
the future. Our present plans do 
not call for the purchase of the 
first available equipment. We be- 
lieve that modifications will come 
rapidly and we would rather for 
the moment follow a wait-and-see 
policy. Once the equipment is 
stabilized and all the bugs taken 
out, we will make our purchase. 
In the meantime, because tape will 


(Continued on page 45) 
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For the first time, VARIETY is introducing a chart designed to show 
the rating hits and misses of syndicated properties. The chart is based on 
Pulse Spot Film Reports and utilizes Pulse’s national weighted average 


method in its presentation. 


Compilation of a‘ three-month rating history, as spelled out below, 
encompasses all new properties in syndication which were aired since the 
summer of °57 in six or more of Pulse’s 22 basic markets in the December, 

57 through the February °58 rating period. 


pro perties” 


cation market in the period examined. 


Included under the “new 


category are off-network telefilm reruns—jresh to the syndi- 


As a point of reference, the rating history of a number of established 


VARIETY -Pulse Rating Tally on Telefilmed Shows 





properties, for which new production was launched, also has been charted. 
All series are listed alphabetically. 


tin Kane,” Ziv, 12.9; 


This is how the new syndicated properties compared over the three- 
month period, utilizing the composite Pulse national weighted average for 
each show as the measuring stick: —(1) “Honeymooners,” CBS Film Sales, 
17.8; (2) “Casey Jones,” Screen Gems, 15.1; (3) “New Adventures of Mar- 
(4) “Decoy,” Official Films, 12.5; (5) “Boots and 
Saddles,” NBC California National Productions, 12.3; (6) “Harbor Com- 
mand,” Ziv, 12.1; (7) “26 Men,” ABC Film Syndication, 11.8; (8) “Gray 
Chost,” CBS Film Sales, 11.4; (9) “New Adventures of Charlie Chan,” Tele- 
vision Programs of America, 9.8; (10) “Parade of Stars,” 


(11) “Mama,” CBS Film Sales, 7.7. 


MCA-TY, 7.9; 





| 














NEW PROPERTIES 


(Ratings Taken From December, 


January, February, U. S. Pulse Spot Films Reports ) 


























































































































































































































































































































































































































22 BOOTS & SADDLES | CASEY JONES CHARLIE CHAN DECOY GRAY GHOST HARBOR COMMAND 
Cities Dec. Jan. Feb. Avg. Dec. Jan. Feb. Avg.|Dec. Jan. Feb. Avg.|Dec. Jan. Feb. Ave. Dec. Jan. Feb. Avg.| Dec. Jan, Feb. Avg. 
OS rere 189 222 206/62 SS 983 70|...... ... 20.0 212 206 _%2 732 
‘BALTIMORE .......... 158158 |~.. 213 ‘163 188/155 148 105 136)... ...... 148 148)... ... 
BIRMINGHAM ......... 273 293 328 298|—.... 22.0 238 213 224|_.. 263 288 276/295 338 343 325 
BOSTON .............. 28.5 238 199 24.1 194 19.5 195|15.7 187 172/222 217 23.7 225 
a! re Saat es 18.2 18.2 - es +++ (245 252 205 234/155 195 219 190/162 185 212 186 
oo rrr 9.7 8. a1 13. 2 } 106 “93 35 45 58 : 89 89| 79 17 59 52 
CINCINNATI hei pastel ove ay a 87 82 85/190 185 192 189 
CLEVELAND .......... 122 1: 125 123123 129 12.9 19.7 19.7 20.5 20.5 
COLUMBUS ........... ‘es 13.2 13.2 15.9 17.9 17.2 17.0 129 179 192 16.7 i791 179162173 
Ln Pe ' 318 323 32.1 ek ae 23.3 243 23.8 
EE a ntidtee envake 105 12. 0172 132|.. 129135 132| 59 62 42 54 weer oOo , __---|195 183 173 193 
LOS ANGELES ........ 9288 7.7 86 ain --|1027 88 87 92 i0. 9 97 108 105\124 110 114 116| 92 119 114 108 
MILWAUKEE .......... 22.2 229 22.6) _ Oe MES / = i a PRuereeree 18.7 20.0 21.0 199 
MINN.-ST. PAUL ....... 145 15.7 165 15.6)... 105 106 106 3» ea Pee -__.-. |ALS_ 149 15.2139 
NEW ORLEANS ....... 228 228 290 249 meas 21. 3 36. 3 263 246 6/318 288 26.0 289/165 178 165 169/213 238 228 226 
i PP 68 64 101 78 a ' : (29 27 = 33 3.0) 66 60 58 61 
PHILADELPHIA ....... 179 160 169 16.9 ~~. |105 155134 13.1 13.9 169 192 167/105 112 192 136 
PROVIDENCE ......... sia 298 ... 27.3 286 
2 rere 279 27.2 279 27.7 7” 192 192)... 209 202 206 
SAN FRANCISCO ..... 13.9 125 13.2 13.2 -. 189 179 123/142 159 215 172|142 212 232 195 
SEATTLE - TACOMA...] 84 908 101 95 154 164 16.7 162/201 258 268 242 
WASHINGTON ........ - 12.2 12.2 " es lil a -|23.4 21.2 230 225| 45 59 49 5.1 
Natl. Weighted Averace ‘11.7 111 14.1 12.3 ‘148 15.30 15.1/101 9.7 9.2) «98/118 13.2 126 1251103 113° 125 1141116 116 132° 121 
22 HONEYMOONERS AMA MARTIN KANE | PARADE OF STARS | 26 MEN 
Cities Dec. Jan. Feb. Avg. Dec. Jan. Feb. Avg.| Dec. Jan. Feb. Avg. Dee. Jan. Feb. Avg. | Dec. J Jan. | Feb. Avg. 
SEN Ai tice nie ra ye ee ee ee OE. pr .. {1127 102... «10.7 | nal 
BALTIMORE ............ 123° 168 120 — 13.7| (133.98 110 114| 183.203 208 198| 83 73 7.8). 
BIRMINGHAM .......... Fe 33.3 378 348 353 ’ | 
DET <p akmeke as tie hee 295287245 = ie ai ... | 18.0 199 19.0 .. 5.9 5.9 | 18.7 — 303 31.9 203 
BUFTALD .......:... 15.9 162 179 16.7| 92 102 102 99)... 129 152-141 95120 ‘108/140 172 189 16.7 
ET Winns «dv 6 us cas 145 115 134 42131) 79 #490 #4179 83/102 95 97 98/109 90 10.0 | ce Mme 
el Pe E eS ee ae sa ... 1122 119 121/140 182 209 17.7 
CLEVELAND ............ 109115 129 118|109 102 92 101|145_ 65 74 95/189 23.9 214 
COIUMBUS ............. 225 222 262 236/155 183 19.2 17.7|122 145 155 141/119 109 114 127127 
1. pers ; wee ela: he =f ee .-.|253 248-238 «24.6 
eee 259 934215 23.6 a 11.2 13.0 115119 92 92 9.2 Sa! a 
LOS ANGELES .......... 142. 12.7 «142 «13.7 57 64 #42467 £63| 84 87 86/72 99 83 85 
MILWAUKEE ............ ae? < Sad | 6S 59 a 62/92 87 __. Peer 
MINN.-ST. PAUL ......... $0 102119 100| 5745 3.9 47| 52 #49 932 6.4 8. 5s 82 84|109 95 10.2 
NEW ORLEANS ......... _@C' e  l e .. |223 238 23.1/233 213 223/353 363 300 339 
fers 159 182 16.7 #4169| 73 £64 £458 65] .. , ...| 20 15 18/53 64 °&424+17.7 +#65 
PHILADELPHIA ......... 192 202 205 200)... vse eee [O80 =. 16S 1S T1235 164 145/122 142 155 —«214.0 
PROVIDENCE ............ 253 263 273 263/228 223 225 225/...  ... : Ss 193178 193 188 
Serer ee 1301452321 1609 | | 12.5 182 182 ‘163 
SAN FRANCISCO ......... 240 249 26.7 252 11.9105 122 (115 my 7 ee | ee 
SEATTLE-TACOMA ...... 219 6S 302 5/...  . a Tad an 65123 94/206 232 208 215 
WASHINGTON ........... 22 1S) 6S 18) as = 82 “a2 88 89 117 120 +109) 62 3.9 A eer ways eet 
National Weighted Average |17.7. 178 18.0 178) 81 7.7 73 77/147 116 1225 129/79 79 79/104 121 128 °§$=118 
ESTABLISHED PROPERTIES 
22 HIGHWAY PATROL SHERIFF OF COCHISE SILENT SERVICE STATE TROOPER WHIRLYBIRDS 
Cities Dec. Jan. Feb. Avg.|Dec. Jan. Feb.  Avg.|Dec. Jan. Feb.  Avg.|Dec. Jan. Feb. Avg.) Dec. Jan. Feb. Avg. 
\.* _.  epereyery: 28.2 285 320 296,160 169 195 175\114 105 165 128/262 255 295 271/160 180 199 180 
BALTIMORE ............ 230 288 298 272\158 163 193 17.4)... ... | ee 13.3 | 7 
BIRMINGHAM .......... 313 353 37.0 345/260 340 383 328/250 278 30. . y 27.6 | 323 36. 3388 35.8) 27.3 30. 333. ie 305 5 
DE nos ccc cco uses 21.0 230 215 218/229 219 225 224/228 234 227  23.0/25.7 217 194 223/300 23.7 254264 
WUPUALD .......2..-+.05 269 280 292 280/287 292 282 287/267 289 267 274/117 145 167 143) (299 252 259 27.0 
CHICAGO 2. 620 500050000- 99 82 9.9 93/145 142 190 159/235 229 23.2 232/175 219 262 219/102 75 85 «8.7 
CINCINNATI ..........-- 225 242 25.7 241|228 242 242 237/155 183 180 173/... 175 185 180) .. 
CLEVELAND ............ 209 242 279 243/169 179 195 181/284 297 295 292/159 142 202 168) ae? 
COLUMBUS ............-- 235 295 329 286|132 215 159 169/189 198 189 192/129 147 145 140 1721 i8. 5203187 
Sere 318 333 363 338|268 298 29.0 285|303 323 34.3 323/313 353 358 341/308 323 348 326 
See! = = aS lhe ve ...|149 172 185 169) 89 115 115 106/152 155 142 15.0 
LOS ANGELES ........... 102132135 123/135. 128 169 144/74 70 #74 «4+.73| 73 84 78 78/92 105 113 103 
MILWAUKEE ........... 13.7 159 15.7 151 ... (145 155 180 160/200 249 242 23.0) |23.2 245 185 22.1 
MINN.-ST. PAUL ......... 149 19.9 23.5194 | 15.7 172209 179] 94 119 109 10.7/21.2 225 222 22.0) 
NEW ORLEANS .......... 373 368 343 361/253 258 240 250/293 308 280 294/328 315 268 304 313: 32. ser ae 9 
Pee 142 163.159 155| 73 63 S4 63/117 124 119 120 rere | 39 41 #46 °&«42 
PHILADELPHIA .......... 225 202 2&5 214/139 13.9)122 119 15.0 __13.0 i251. 0142 2 126 | 34917. 9199 176 
PROVIDENCE ............ 235 278 258 25.7 223 238 21.8 226,208 235 23.0 22.4| ee 
Oy) ere 234 29 25 236)... ... im {185 229 205 206/249 275 282 26.9) 23.5 35: 9 | 26.2 25.2 
SAN FRANCISCO ......... 195 21.0 249 221|192 209 234 212/179 192 192 188/159 165 169 164/139 175 <a 
SEATTLE-TACOMA ...... 295 28.7 25.0  27.7\247 25.7 269 258/256 261 247 255)... md |23.0 268 236 245 
WASHINGTON ........... 202 189 202 198)... = Sz a lh ia. sad 5. —s 148,162 169 152 161 
National Weighted Average |18.2 194 20.1 192 i35 145 160 14.7|160 14.0 17.0 15.7/165 174 186 175/133 135 13.3 13.4 











OUT 
RAILROADS!... 


STARS OF “UNION PACIFIC” 


vail. 











Wednesday, March 19, 1958 VARIETY = 





When we first talked about filming our UNION PACIFIC engines-and-Injuns 
series some 18 months ago, we couldn’t tell a papoose from a caboose. So far as we 
knew, firewater was the stuff they used to make steam in locomotive boilers, 


and “Hell on Wheels” was the name of a famous lady tennis player! 


Our aim was to film an authentic epic of a continent-spanning epoch, where every 
stretch of track had its own set of historic ties! The saga of railroadin’ men who 
faced mountains and floods with equanimity... come hill or high water, they were 
going through! The tale of Indian-fighting out on the far prairie, where a man 


might be without a cent, but never lack for a Sioux! 


We know a lot about railroads now. One thing for sure—-UNION PACIFIC is just 
the ticket for you. 
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e In Tip Top Shap 








be available through other facili- 
ties, we will conduct the necessary 
experiments to acquaint our people 


with the equipment. We definitely 


plan to engage in tape production 
the minute it is available. We al- 
ready have on our staff a trained 
tape engineer who has the respon- 
sibility of obtaining and studying 


all of the information available 
r the day when we start | 





Wallin lé 
our own operation. 

Kobert L. Lawrence 

Robert Lawrence Productions 

We have made arrangements to 

acquire tape equipment from Am- 
pex, and hope to be ready to offer 
taped video commercials to our 
clients within 90 days. It is our 


feeling that despite its limited use 
for the next few years, the offer- 
ing of tape to clients a neces- 
sity for major film producers who 
expect to stay on top of the heap. 
There are singular and unique sit- 
uations where, from the standpoint 
of expediency, tape can be invalu- 
able, and in these instances, where 
our clients require speed and in- 
stantaneous service made possible 
by tape, we will be able to handle 
their needs. There are many prob- 
lems to be faced by film producers 
venturing into production with 
tape, but as long as the commercial | 
use of tape is inevitable, we plan 
to attack these problems, adjust 
ourselves and be ready to go by 
late spring. There’s no point cry- 
ing about the multiple problems 
presented by dual production (film 
and tape under one roof). I know 
of no one in our industry who 
relishes the thought of entering 
the field of tape production, along 
with our continuing film produc- 
tion, but it’s got to be absorbed gs 
a necessary pain of growing in a 
field of ever-maddening problems, 
where a high premium is placed on 
flexibility and the ability to adjust 
yourself te new situations all the 


1s 


time 
Martin Ransohoff 
Filmways 
Yes, to find out what form such 


commercials may take, and the 

working procedures for tape. 
William H. Unger 
Elliot-Unger-Elliot 


Yes, Our technical staff, under 
the direction of James Townsend, 
has made several trips to the coast 
and Europe, and plans are under 
way that Dynamie Films will 
be ready for conversion as soon as 
some of the few remaining prob- 
Jems are solved. Since we try to 
be first to utilize new technical 
developments, this approach is 
consistent with our policy. 

Lee Bobker 
Dynamic Films 


SO 


} 








How much do you estimate 
the total installation of tape 
equipment will cost? 








This depends a great deal on how 
extensive the installation—whether 
the producer purchases two or 
three cameras and whether he ob- 
tains an electronic optical system. 
Our guess is that for a professional 
installation, to allow us to do the 
type of work we are called upon in 
film production, a minimum invest- 
ment of $125,000 would be re- 
quired. This sum includes installa- 
tion but does not include mainte- 
nance and the engineers to oper- 
ate it 

Rebert L. Lawrence 
Robert Lawrence Productions 


Let us analyze, for a moment, 


what the cost of conversion to video | 
tape would mean to an organization | 


like MPO. Last year we turned out 
more than 1,200 spots, so nor- 
mally, om any one day, we are 
shooting on three stages with three 
camera crews. Practical studio 
operation would necessitate tying 
up a video tape unit for each stage 
plus at least two standby rigs for 
necessary insurance—a total of five 
units. For each stage we would also 
need at beast two iconoscope cam- 


This would probably mean an ex- 
penditure of over $400,000 for 
shooting alone. Assuming that the 
editing problems of video tape are 
solved (although this is a big as- 
sumption), we will then have to 
equip each one of our 10 ed tors 
with a tape outfit because without 
them he cannot play back the scene 
shot. This would mean another 
$400,000 for 10 tape units plus as 
many additional standby units 
are hecessary to maintain efi.- 
ciency. There will be considerable 
additional costs for training of per- 
sonnel and maintenance of equip- 
menti 

Without a doubt, it will mean 
investment of well over $1,000,000 
to an organization like our own. It 
is difficult to visualize today’s cost 
conscious advertisers willing to 
help us amortize this amount, espe 
cially when it is difficult to explain 
to them why tape is better, more 
efficient or more economical than 


as 


an 


the medium which we are now 
using; The necessary financing, 
should tape become a_ practical 


reality, will have to be supplied and 
absorbed by the independent pro- 
ducer. It would therefore become 
a fact of life in the industry that 
only .the larger companies could 
survive a conversion to tape. If 
the industry will allow it, the total 
cost éf conversion to tape may be 


cushioned by a gradual change- 
| over. 
Marvin Rothenberg 
MPO Television Films 
The video tape recorder now 


costs ‘in the neighborhood of $45,- 
000. But, this is only part of the 
investment. In effect, this part of 
the investment represents but the 
motion picture camera magazine in 
which film is placed. How about 
pickup cameras, editing equipment | 
(wher developed), monitors, rede- 
signed screening rooms and dozens 
of other unforeseen requisites be- 
fore we can open for video tape 
businéss? I couldn't begin to esti- 
mate ‘the final cost if tape does 
become a reality. It will certainly 
be high. 

Walter Lowendahl 

Transfilm 


;up a 


Based upon current costs of 
equipment and labor, it is estimat- 
ed that a proper installation that 
would give us video tape produc- 


; needs the west coast for a commer- 


one needs it regardless of 
t the production technique is. 
same is true of the east coast 


cial, 
wha 
The 


If someone has an emotional need 
to swim at tne pool of the Beverly 
Hills Hotel while New York. is 
covered by snow, the advent of | 
tape will not discourage nor en- 
courage it 
Tape will be feasible for location 
ting when the men handling 
talking cameras are more 
th” production techniques and 
tl problems of lighting 
Albert D. Hecht 
Bill Sturm Studios 
If and when tape becomes prac- 
tical, I do not believe that it will 
affect the status of production in 
the east as opposed to Hollywood. 
Despite tremendous pressure, and 
the glamor appeal of Hollywood, 


the great majority of spots are still 
produced in the east Whether 
the medium is tape or film, I be- 
lieve that the same painstaking 
care will be demanded, and we in 
the east have the largest pool of 
experts trained to turn out com- 
mercials, 
Location shooting with video 
tape is already a reality in pro- 
gram production. Should the other 
technical problems be solved, there 
is no reason why location shooting 
for commercials would not be pos- 
sible 
Marvin Rothenberg 
MPO Television Films 





Tape, if realized, will not alter 
the present status of east or west 
coast production Factors other 
than technical innovations are re- 
sponsible for coastal production 


| shifts. 


For location shooting, tape would 
seem to have limited use. There 
will always be the problem of 
transmitting the signal from the 
camera to the tape recording 
equipment. A cameraman, with a 
conventional portable film camera, 
can shoot, for example, a pano- 
ramic scene atop a mountain. How 
could this be done via tape with- 


| out incurring the prohibitive costs 


of lugging video tape equipment 
mountainside? 
Walter Lowendahl 
Transfilm 





I think the same reasons which 


tion leadership would cost upwards | soem to favor west coast film pro- 


of $250,000. 
; Charles C. Barry 
Metro TV | 


‘ | 
The equipment part of this an-| 


swer—-with proper tv system, two | 
cameras and electronic matting 
would be approximately $80,000 
The cost of training personnel and 
maintaining the equipment for the 
first year is not known to me. 
Albert D. Hecht 
Bill Sturm Studios 


The total installation of tape will 
cost in the vicinity of $80,000, in- 
cluding the hidden costs of labor 
which are difficult to calculate in 
installing new processing equip- 
ment. This includes the acquisi- 
tion of one camera only, and the} 
training of a technician, plus in- 
stallation and riscellaneous costs. 

Martin Ransohoff 
Filmways 


The ultimate costs of all video} 
equipment could reach $500,000. | 
William H. Unger 
Elliot-Unger-Elliot 


Betiveen $200,000 and $400,000. 
Lee Bobker 
Dynamic Films | 





How will the advent of tape 
affect the status of production 
in the east as opposed to 
Hollywood? Will tape be 
feasible tor location shoot- 
ing? 











I presume you are referring here 
to the tape as a substitute for film 
If this is so, then the video tape 
and its accompanying tv camera 
system and monitors, becomes a 
substitute for the camera and lab- 
oratory. I see no change in the 





era systems plus control rooms, etc. 


status quo of east vs. west. If one 


| electronic 





| 





! 


duction now are equally valid for 
tape 
Charles C. Barry 
Metro TV 

Tape will not affect one way or 
the other the status of production 
in the east as opposed to Holly- 
wood. The only thing that will 
change is the equipment itself. It 
is merely the substitution of an 
system for the normal 
film system, The only factor that 
might be taken into consideration 
is that the tape allows for greater 
flexibility in continuous shooting 
with the multiple cameras and 
therefore larger stages might be 
more feasible. However, more and 
larger stages are becoming avail- 
able in the east. 

Tape definitely is feasible for lo- 
cation shooting as is evidenced by 
the work that has been done by the 
Chrysler account 

Robert L. Lawrence 
Robert Lawrence Productions 





We can only assume that in the 


immediate future tape will not af- 


fect New York-Hollywood relation- 
ships greatly, since tape itself may 
not have a great impact. 
Location shooting does not enter 
into our present plans for tape, 
William H. Unger 
Elliot-Unger-Elliot 


No effect at all.. The east will 
continue to grow as a center for 
creative film production and its pro- 
ducers will still offer the same ap- 
proach to films regardless of any 
technical changes. 

Yes, tape is a feasible technique 
for remotes, but probably will take 
a while longer before lighter port- 
able equipment is ready for use 

Lee Bobker 
Dynamic Films 


No comment. 
Martin Ransohoff 
Filmways 


Do you feel taping of com- 
mercials will cause a shift in 
production from independent 
tv film houses to the net- 
works, keeping in mind the 
fact thet the networks cur- 
rently produce most of tele- 
vision’s live commercials? 











The nature of 


I don’t think so 
our business is such that it really 
requires fulltime attention and 
concentration on detail. The net- 


works are basically in the business 
of selling time, and worrying about 
what to fill it with. This is also a 
fulltime handled in varying 
degrees of competence by the net- 
works, both in New York and Holly- 
wood. It would seem to me that the 
networks will be spending 100% 
lof their time and facilities in han- 
dling what they are primarily in 
business to handle—the selling and 
filling of airtime available to spon- 
sors. Although I 
| mistaken, it would appear that the 
television commercial business will 
remain in the hands of independent 
|tv film houses, whose specialty it 
is to handle this highly compli- 
| cated phase of commercial televi- 
sion toda) 
Martin Ransohoff 
Filmways 


job 





If anything, tape should put the 


| independent producer in a better! 


position. Presently, approximately 
75% of all tv commercials are 
| filmed. The majority of these are 
| for spot use, an area in which the 
| networks are not involved. It is 
| highly doubtful that they would 
| gear themselves to enter this phase 
of production. Filmed commercials 
| made primarily for network use 
usually contain production values 
which could not easily be dupli- 
cated live. Therefore, it is more 
than likely that independent pro- 
ducers would even take over taping 
those commercials which are now 
produced live by the networks. 
Walter Lowendahl 
Transfilm 


Although the networks do have 
a headstart with video tape, since 
| they use it in the delayed recording 
of programs, the commercial uses 
| of video tape are still wide open. 
| The major film producers have the 
financial means, the technical skill, 
| plus the studio facilties and crea- 
tive people te quickly overcome 
the network’s headstart with tape 
facilities. 





Charles C. Barry 
Metro TV 


The answer to this question will 
be to a large extent measured by 
the network and advertising agency 
plans for taped commercials. 

William H. Unger 
Elliot-Unger-Elliot 


Definitely not. Advertisers and 
| their advertising agencies have 
never gotten the necessary service 
and competitive price structure 
| from the networks that they are 
| accustomed to receiving from in- 
dependent production houses. 

Albert D. Hecht 

Biil Sturm Studios 








We do not believe networks will 
become the major producers of 
commercials. It would have been 
perfectly easy for them to engage 
in the very thing that we are doing 
today, but they have kept out of 
it. Here again, it is merely the sub- 
Stitution of one type of camera for 
another. The time required for the 
| type of production that today goes 
|into commercials immediately in- 
| dicates that this business will re- 
main with the film producers. The 
cost at the networks would be fan- 
tastic. 

Robert L. Lawrence 
Robert Lawrence Productions 








No. The answer to this is rela- 
tively simple. The preparation of 
the creative and effective selling 
commercial still requires the back- 
ground and experience offered only 
by the film producer. The superi- 
ority in effectiveness in the current 
film commercial would still be true 
of the tape commercial when pre- 


pendent film company. Frankly 
speaking, the networks cannot com- 
pete with us in this area. 
Lee Bobker 
Dynamic Films 





No, I definitely don’t feel that 


could be sadly | 





| the advent of tape would cause a 
| shift in production from independ- 
ent outfits to the networks. 1 be. 
lieve it unlikely that the networks 
could ever equal our ability to pro- 
duce commercials. The networks 
are primarily concerned with pro- 
gram production. It was out of 
necessity that they handled live 
commercials, Because these com- 
mercials are seen only once, criti- 
cal standards are much lower, I 
have often listened to the com- 
plaints of agency live producers at 
the shod y, second class treatment 
g.ven to the production of live 
commercials at the networks. Eco- 
nomically, we ean also rival the 
networks when it comes to the stop- 
and-go type of procuction neces- 
sary for most commercials. They 
cannot tie up one studio for an en- 
tire day or more as is often re- 
quired in the production of a dif- 
ficult one minute commercial, and 
even if they could, the network 
costs would be prohibitive. 
Marvin Rothenberg 
MPO Television Films 





How will tape television af- 
fect union jurisdiction among 
film producers? Keep in mind 
the fact that the three tele- 
|| vision networks agreed con- 
tractually to give their own 
|| tape production to NABET 
|| and IBEW, and also keep in 
mind that you are contracted 


with SAG. 
SC latceeell 

This question will do at least 
one service for the industry: It will 
bring out into the open now what’s 
goirg to be a terribly big problem 
in tie immediate future. The film 
producers have and will probably 
be prone to suggest that production 
jurisdiction be confined to IATSE. 
This of course suggests a conflict 
with NABET and IBEW on the one 
side and IATSE on the other. 

As for the performer elements, 
\I just don’t know. Production 
|should be restricted to one union 
for all production techniaues with- 
in the province of the independent 
film house. I cannot at the present 
time say the same for talent—-nor 
is it as important in this field. 
Albert D, Hecht 
Bill Sturm Studios 














This is tough to conjecture. How- 
lever, some compromise will have 
to be worked out. The IATSE has 
had complete and historic craft 
|control in the film industry. NABET 
|and IBEW have established their 
positions with the television net- 
works. As the technical differences 
| between the two fields narrow and 
disappear, so too, of necessity, will 
the problems of union jurisdiction. 
I am sure that wise union leader- 
|ship will see the impossibility of 
any other solution. 

Marvin Rothenberg 

MPO Television Films 


Don't ask! 
Walter Lowendahl 
Transfilm 





We are advised that JATSE has 
already claimed and has been 
|granted jurisdiction over video 
| tape as far as the major studios are 
concerned. IATSE has taken the 
position that their place in the in- 
dustry is unchanged regardless of 
the medium being used. 

Charles C. Barry 
Metro TV 





No comment. 
Robert L. Lawrence 
Robert Lawrence Productions 





We will expect the applicable 
unions to arrive at tentative work- 
ing agreements amongst them- 
|selves. If the unions agree, the in- 
| dependent producers will be forced 
to go along with such agreements. 
| William H. Unger 
| Elliot - Unger - Elliot 








No comment, 
Martin Ranschoff 
Filmways 


pared and produced by the inde-| 


No major effect, since most of 
our current union contracts pro- 
vide for a switch over to tape and 
most jurisdictional disputes are 
outlawed under current labor law. 

Lee Bobker 
Dynamic Films 
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Case Kor The Animation Specialist 


By ADRIAN WOOLERY 


(Pres., Playhouse Pictures) 


I believe a good television com- the production crew complete; 
mercial should entertain while sell-| Voice, sound effects and music 
ing to hold an audience and sell| ‘Tacks blended; the star is born. 
ol enn | Each animator lives the “person- 
while entertaining to hold a spon-' ality” that has been created as they 
sor. The animated commercial has | act out the character in the as- 
proven to be the most effective in signed roles. In the weeks ahead, 
accomplishing these tasks. It us-| millions will view the debut of our 
ually carries a minimum of “sell” | “star” in the comfort of their liv- 
copy; it has a proven retention|ing rooms and discuss his or her 
value for its sponsor and his prod-. antics, 
uct and more important, its ani- This personal attention to the 
mated characters create a perma- sponsor’s cartoon salesman is the 
nent and identifiable impression. | added plus the client receives at 


Of course not all products lend | 
themselves to the animated me-| 


} 


dium. This is one of the reasons 
why only about 25% of the total | 
fiim commercial production is ani- 
ma'ed There are other factors 
such as the light versus the hard | 
sell, the advertising techniques of 
competitive products and the mar- 
ket involved. Popularity certainly | 


is not one of the reasons why there 
are not more of these cartoons. On 
the average, six out of the top 10 
commercials in the American Re-' 
search Bureau best-liked tv com- 
mercials survey each week are ani- | 


mated and a sales analysis of their 
cartoon characters show them to! 
be hishly effective. 

Animation studios were founded 
on their ability to provide better 
writin’, animation and art values 
throuch coordinated creativeness 


in storvboard, character design and 
the urioue execution of the entire 
film. The specialist studio has be- 
come big business. It will con- 
tinue to thrive, as long as it has 
the talent and skills to add those 
extra creative touches under close 
supervision throughout the entire | 
production, that results in an above 
averace commercial. Because of | 
the increased costs of te 


time and talent, a sponsor needs 
the most effective commercial his 
money can buy to deliver his mes- 
saze. The commercial in many | 
instances is an integral part of the | 
show on which it appears and spe- | 
cialist treatment is needed to make | 
it dollar-for-dollar the highlight ad 
the program. These same tech- | 
niques are required in the tele-| 
vision snot commercial to assure 
that it will stand out when run dur- | 
ing a station break or when | 
coupled with other messages. With | 
the increasing use of spot satura- 
tion, the specialist studio offers | 
many advantages for the local. re- 
gional and national advertiser. 
Among them is the creation of a 
cartoon character. 

] Cartoon ‘Star’ si! 

As pointed out, the sponsor 
benefits from the animated com- 
mercial in many ways but primar- 
ily through the development of a 
cartoon salesman. There are the 
added factors that the character 
can be used in newspaper adver- 
tisements, on billboards, and in 
point-of-sale presentations. The 
animated commercial has made its 
greatest impact on the graphic arts 
field in this regard. Some adver- 
tisers have even incorporated their 
animated television characters into 
their packaging design for further 
product identification. 

The phenomenal rise of the car- 
toon “star” is one of the most in- 
teresting developments in the ani- 
mation field. His popularity and | 
acceptance is not left to mere 
chance. In the tightly-knit envi- 
ronment of the specialist studio, 
careful thought, research and 
planning go into the creation of 
every new cartoon “star.” The 
studio is nearly always requested 
to create a model sheet showing 
the proposed characters in dif- 
ferent poses and attitudes either 
from the agencies’ rough story- 
boards or their own story outline. 
These model sheets allow time and 
study for the agency and adver- 
tiser to make sure that they will 
have a distinctive character and 
that their “star’ ‘will not be of- 
fensive or cause audience dissatis- 
faction when he sells the sponsor’s 
product. 

The full talents of the studio are 
called into action to find the star: 
one with warmth, a strong person- 
atity, a sense of humor and above 
all saleability! Conferences ensue 
with the creative personnel, the 
cesigner, background artist (scenic 
designer), music director, make-up 
(ink and paint), the director and 
camera man. Simultaneously, a 


—! 


talent hunt is launched for the 
proper voice upon which a great 





part of the character's success is 
based. With agency approval and 


no extra cost from the animation 
specialist. It is a necessary “must” 
if the commercial is to reap its 
full rewards. Each week our cre- 
ated cartoon characters have far 
greater audience exposure than 
the biggest television personality. 
They must be carefully conceived, 
thoughtfully designed and profes- 
sionally executed 
ity is a success story in itself and 


| the impressions they make can be 


lasting and effective. 





Film Industry 
In France Alerted 
To TV’s Inreads 





Their popular- | 





—y GENE weanhaaiibdeted 


Paris. 

A savvy French film producer 
told Variety that though no one 
takes television seriously, as yet, 
as a present and even potential 
enemy, the time is now ripe for 
reassessment. During a tv strike 
last Christmas his film did top biz, 
but with tv on during New Year's 
Day there was an appreciable fall. 
He contends this showed that tv 
was now something for filmmakers 
to cope with. 

Others are coming around to 
this way of thinking and the Syn- 
dicate of Film Producers is now 
clamoring for a modus operandi 
with video before the competition 
becomes disastrous. With 1960 to 
see all of France covered by beam- 
ings, and a new all purpose, cheap 
set ready to hit the marts, they 


| feel that this is now imperative. 


There is also the possibility of a 


| second channel run on commercial 


lines in "60. This would be the 
clincher as far as hep film people 
are concerned. Lately old, and even 
fairly recent pix, have been get- 
ting choice weekend airings on the 
one French nationalized vid chan- 
nel. Ameng those which could 
easily keep set owners from local 
houses were “The Threepenny 
Opera,” “Millionaires For A Day,” 
“The Wages of Fear,” “Elephant 
Boy,” “Tovarich” and long ex- 
cerpts from a pic now in its first- 
run “Maigret Lays a Trap.” 

Many dubbed Yank pix also are 
shown and most distribs and pro- 
ducers are quick to make an extra 
buck on video airings. Tv only 
pays about $1,000 a shot, but some 
feel it is money in the bank, and, 
since tv is still not taken seriously, 
it could do no harm. Keener ob- 
servers say it can, and are taking 
steps to keep new films from tv. 

French video uses only two Yank 
vidpix series at present, “Brave 
Eagle” and “Hitchcock Presents” 
but may be buying more. Snag is 
that the low rates and high dub- 
bing costs make it a slim money- 
making affair. 

The coming second channel could 
change this. Under the state Radio- 
diffusion-Television Francaise a 
special branch, SOFIRA, was set 
up to make vidfilms. However, 
nothing has come of this for costs 
are too high. Most present pro- 
grams are variety shows, quiz en- 
tries, live theatre, films and a few 

series. 

With set sales now in the 800,000 
bracket, it is felt that tv may soon 
make itself felt in other show biz 
facets. Film people feel that agree- 
ments to close off postwar films 
from tv should be instigated so as 
to stave off the problems that now 
assail both U.S. and English tv. 


Kozlenko Exits SG 


Hollywood, March 18. 
Following a difference in opin- 
ion as to the format of Screen 
Gems’ projected series about the 
Counter Intelligence Corps, pro- 
ducer William Kozlenko resigned 
and is exiting the Columbia subsid. 








TV Films Slated 
For 1959 Upswing 
In West Germany 


j—« By HAZEL GUILD 


Hamburg. 
March 23 to 29, 1958, is a typical 











these are the tv films that are 


Fruehling” (Dangerous Spring), an 
old German film starring Olga Tes- 
chechowa, on North-West German 
Rundfunk; March 26, “Taeter Un- 
bekannt” (Culprit Unknown) on 
Sender Free Berlin; “Dance 
Through Paris” ballet film over 
three stations; and “Adventures of 
Mickey Mouse” from North and 
West German TV; and March 27, 
| “Vater ist der Beste” (Father 
| Knows Best) on three tv stations. 
As this indicates, the tv film 
| business isn’t a giant industry at 
the moment. But tv films will have 
; double the chance for selling and 
|showing in West Germany next 
|}year when the long-awaited and 
| in some quarters heartily hated in- 
dependent commercial tv station 
| comes into being. 

Peculiar situation of West Ger- 
man television is that there are 
currently seven television stations 
licensed by the federal govern- 
ment — Bavarian TV (Munich), 
Hessischer TV (Frankfurt), North 
and West German TV (Hamburg), 
Radio Bremen, Sender Free Ber- 
lin, South German TV (Stuttgart) 
and Southwest TV (Baden-Baden). 

The seven serve as a television 
network, with part of the day ap- 
portioned to each station and the 
other stations generally carrying 
that outlet’s shows during the time. 
Hessischer TV here offers a first 
and second program, for instance, 
with part of the time on beth chan- 
nels carrying the same programs, 
part of the timc ;icking up shows 
from other statieas, and only a 
small part of the shows carried 
just in this area. 

That means that for the 1,000,000 
tv set owners in West Germany 
(about one in 50 with the current 
population ~of around 50,000,000) 
there are just one or two channels 
to watch since all the seven sta- 
tions carry the identical programs 
during much of their broadcasting 
day. 

This has also meant that to date 
there were just seven stations that 
could buy or finance television 
films—and if a tv selesman failed 
to click with any station, he could 
offer his shows around to the 
others in search of a buyer. 

But it has also meant that there 
was generally just one showing of 
a film anywhere in the land. Even 
if one station buys the film to beam 
locally only instead of buying it 
for the entire net, the other sta- 
tions generally shy away from du- 
plicating it later. And with the 
close ties between all the outlets, 
there is very little competition and 
hence low prices. 

To break this monopoly has long 
been the dream of the viewers, tv 
film companies and the artists. And 
the federal government has just 
brought the dream into view by 
licensing a new entirely independ- 
ent tv outlet called Freies Fern- 
sehen. It has business headquarters 
in Frankfurt, but will probably be 
broadcasting by next year, from a 
sender in the highly industrial 
Ruhr section. 

It’s hoped that prices will be 
raised for films because Freies 
Fernsehen will be strictly com- 
mercial—although in a way that 
is entirely different from the Amer- 
ican system. 

Shows will be bought or pro- 
duced by Freies Fernsehen. The 
buyer of the commercial time will 
have no say in presenting his own 
shows, with only a choice of when 
he wants his commerical to be 
heard. He can pick the hour but 
he can’t order that it be during, 
before or after any program. hor 
can he in any way influence the 
program. 

Even with such a strange ar- 
rangement for commercials, the 
station plans to realize a profit with 
an average yearly income estimat- 
ed at about 70,000,000 German 
marks (about $17,500,000). 

Freies Fernsehen expects to 
budget about 60,000 German marks 
(around $15,000) per hour for pro- 








gramming. 
Accent in the seven stations al- 
ready in business has been on “cul- 








slated: March 23, “Gefaehrlicher | 





Cartoons Creaky, But 
What Do Kids Care! 


By BOB CHANDLER 
Many an economist has stated that the field of economics is more 
psychology than finance. 
_ Change that to child psychology and half the battle is won in figur- 
ing the complexities of the business of selling cartoons to television. 
Animated subjects, for example, are among the hottest of the syn- 


week for the German i'V net—and | dicated sellers, the object of an almost inexhaustible demand. Yet, 


although the supply of theatrically produced cartoons 4s virtually ex- 
hausted insofar as their availability to television 1s concerned, the 
amount of new cartoon product produced directly for tv can be count- 
ed on the fingers of both hands. 


If this seems a paradox, it can be explained by two factors, cost 
and child psychology. First of all, “full” animation is extremely— 
almost prohibitively—expensive. There have been innovations in 
“limited” animation that cut costs considerably, and these have been 
responsible for the few series that have been produced. But more 
about that later. 

As to child psychology, remember when as kids you sat through a 
movie four or five times on a Saturday afternoon? Well, the same 
goes for tv. The repeat factor is virtually negligible, and station pro- 
grammers can use the same cartoon package for years on end, re- 
peating each subject an infinite number of times, without a complaint 
from the kids. 

What this means is that this inexhaustible demand for cartoons 
isn't necessarily a demand for new cartoons. Having found that kids 
will watch the same subjects over again, stations aren't so much con- 
cerned about having new product as they are about having some kind 
of product, no matter how old.. The only way a new show stands a 
chance is if it’s priced competitively with the older packages, even 
though they're reruns. 

Bearing the high costs of animation in mind that’s the reason so 
few new cartoon series have been produced for television. Those 
that have been produced—the list includes the “Cfusader Rabbit” se- 
ries, Screen Gems’ “Adventures of Powwow" and “Ruff & Ready,” 
Terrytoons’ “Tom Terrific’ and some “Mighty Mouse” entries, and 
UPA’s “Boing Boing” half-hour series—have mainly been produced 
for network use first and subsequent syndication rerun, or in severely 
limited animation style, or a combination of both. 

- Show, Costly Technique ma | 

Full animation, as the term implies, involves completely rounded 
and smoothly moving figures, with the drawings changed in every 
frame. It’s an extremely slow and costly production technique, with 
costs running up to $100 and more per foot, or some $9,000 for an 
eight-minute one-reeler. Such a one-reeler, in the context of a full 
package of cartoons, could conceivably gross better than its produc- 
tion costs, but the risk is high at best. Some costs run higher—CBS 
laid out $1,695,000 for its series of 26 half-hour “Boing Boing” films, 
better than $70,000 each. 

Fortunately, UPA some years ago pioneered the new animation form 
called “limited” or “stylized” animation. This involves the use of 
angular figures, moving jerkily against static backgrounds, etc. UPA 
technique, drawn in the modern vein, caught the public’s fancy and 
won acceptance for the limited style. This opened the door to many 
cost-saving devices, all stemming from the fact that the same draw- 
ings and backgrounds could be used for many frames instead of single- 
frame filming. 

This limited animation technique is varied in degree. and in its 
crudest sense can bring in a semi-animated subject at a remarkably 
low budget. Trick, however, is to keep the costs low without sacrific- 
ing too much in the way of quality by using the limited technique. 

In the main, this has been the course of action used by those com- 
panies that are producing new cartoons for tv. Another trick is to get 
them sold on a network basis first, then release them for syndication, 
as Screen Gems has done with “Powwow” and “Ruff & Ready” and 
Terrytoons with “Tom Terrific.” With most of the cost thus written 
off, syndicators can then match the rerun priees of their theatrical- 
cartoon competition. 

As to the future, stations can expect only a limited amount of new 
made-for-tvy product. Amount of pre-’48 cartoon product still out- 
standing from tv is insignificant, some Columbia color subjects and a 
few Metro “Tom & Jerry” cartoons. As for post-'48 cartoons, they are 
also limited in number, since the business of cartoon-making went 
into a major decline as television's impact on filmmaking became 
evident. En masse, the accumulation of post-'48 product from all 
sources is substantial, but in terms of packages from individual com- 

















panies, they won't make much of a dent. 

So the current flock of libraries, already in their umpteenth runs, 
will be repeated over and over again indefinitely. As long as the kids 
don't care, why should anyone else? 





ture,” with constant repetitions of 
classics by well known German 
writers like Schiller and Goethe, 
longhair concerts, book and art 
discussions. But Freies Fernsehen 
stresses that it is out for the buy- 
ing audience, housewives and their 
mates, and will lure them with 
more “entertainment” and less 
“culture.” 

To start the fight early against 
commercial tv, the seven stations 
now in business are opening their 
time to spot announcements. But 
ad buyers will likewise have no 
control over the shows. 

The seven stations now are each 
controlled by their state govern- 
ments and have a good supply of 
working capital. The federal Min- 
ister of the Interior has just 
strongly suggested, though, that 
all the stations be made private 
industries and taken out of the 
states’ control. Just what effect 
this will have, if it’s brought about, 
is strictly a matter of speculation 
here now. 

First American company to get 
into the German tv film business is 
Screen Gems. They sold “Father 
Knows Best,” which has been dub- 
bed into German and is a weekly 
feature on several stations. Price 
is not public, but is rumored to 
have been a low deal in order to 
get a film foot into the gradually- 
opening door. 


Other than that, biggest sellers | 











Italian and French pictures, some 
fairly recent, are bringing a price 
of about 4,000 German marks ($1,- 
000). 

Last May, Republic Films open- 
ed their Hollywood TV Service 
Inc. for Germany, Switzerland and 
Austria, to offer films to the three 
German-speaking lands. Other 
major Hollywood film companies 
are reported seeking info on how 
to crash this market with some of 
their older pics. 

Walter Disney, though, scooped 
the lot. Disney's clever represen- 
tative in Germany, Leo J. Horster 
of Munich, negotiated several 
years ago to put special shorts 
showing how several Disney films 
were made on German TV. Not 
only did the shorts include a big 
plug for the upcoming movie to 
be shown in a movie house, but 
both German and Austrian tv sta- 
tions faid for the rights to the 
trailers. 

And Horster. has also been re- 
sponsible for selling other Disney 
shorts to Germany. 

Old German movies like “Blue 
Angel” show nearly as often here 
as they did when tv was a baby in 
the States. 

One of the major German film 
producers turned out the first pair 
of films made for German tv last 
year and opened the way for other 


| German movie producers to follow 


suit, even though the reviewers 


here have been old German films.! were pretty harsh on the products. 
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Not just a few “big” pictures—but every feature 

@ proven audience winner! AAP’s ‘Vanguard’ group 
of Warner Brothers features is good to the last 

reel. 30 of Vanguard’s 52 pictures have been 

rated in the past—and there’s not a single om 


share-of-audience below 41°/o. Many are 
way up in the 80’s and 90's. Why notlet 
Vanguard chart your course to bigger share- 
of-audience figures! Call, write or phone. 


C1... 


Distributors for Associated Artists 

$45 Madison Ave., Murray Hill 6-2323 

75 East Wacker Drive, Dearborn 2.2030 
1511 Bryan Street, Riverside 7-8553 
$110 Sunset Boulevard, Crestview 6-5886 


Prices for individual pictures on request. 
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Need For Flexibility In 
ive & Film Area 


By JERRY FENIGER 
(V. P. in charge TV-Radio Programming, Cunningham & Walsh) 


* Both L 


Basically, whether a program is 
on celluloid or comes to you “di- 
rect from the stage of the world 
famous, etc.” doesn’t have tremen- 
dous relevance to the viewers 
across America. What they want is 
good programming, be it live or 
film. 

In the never ending battle of 
matching the show to the manner 
of presentation, it boils down to 
this: which way of getting it on 
the tv tube will give our clients,the 
best show at the lowest cost to do 
the overall marketing job. 

Obviously, the current economic 
situation is a factor in every client’s 
thinking when he makes commit- 
ments for the coming season. The 
idea of making a large dollar out- 
lay on a firm basis in April of 1958 
which commits him from Septem- 
ber of 1958 to September of 1959 
is bound to have less appeal in a 
year when economists from Wash- 
ington to Wenatachee admit that 
their crystal balls are tending to 
become a bit misty. 

In talking with scores of pro- 
ducers, packagers, agents, and net- 
work panjandrums, we see a grow- 
ing recognition of the need for 
flexibility in both the live and film 
areas. More and more film shows 
will be offered on shorter firm con- 
tracts with longer options and less 
advance notice. This is good. In 
effect, those who sell film shows 
recognize that the risk can’t be the 
clients alone . . that all those 
concerned with the show must be 
joint venturers. 
| Points To ‘Live’ Upswing | 

All this leads toward the rather 
obvious conclusion that live shows 
seem to be on the upswing for the 
coming season. 

Not that miles and miles of film 
aren't being shot in Hollywood 
right now which will eventually 














Animated Com'ls— 
The Soft-Sell With. 
A Show Biz Flavor 


By ROBERT LAWRENCE 
(Pres., Robt. Lawrence Prod.) 


Like any growing baby, tv has 
its typical phases. TV commercials 
are no exception. The tv commer- 
paper. , lcial, in its infant stage, was apt to 

Because of this, it seems to US| howl loudly for attention, using 
that the producers of live showS | neither good manners nor subtlety 
have an advantage which can pay | in its approach. Today, in adoles- 
off if they will carefully plan out | cence, there is still a great deal of 
their show ideas for the coming | the showoff in the tv commercial, 
ey - to feel that } of noise for noise sake, and a train 

e critics seem to feel that live of thought that often leaves its 
music shows have, with a few ex- | track. Like an adolescent, too, the 
ceptions, flopped this season. Is|ty commercial of today has its 
this to say ahh music shows | saccharine side, is overly romantic, 
are necessarily bad as a program |unrealistically masculine or femi- 
type? Maybe it’s because the crea-|nine, and spins daydreams that 
tive ingenuity necessary to do #|only itself can believe. 
good live musical-variety show has | Fortunately, adolescence is mere- 
been lacking. : ly a phase of growth. The tv com- 

And, what about the comedians? mercial today seems, at times, to 
Isn't their real forum one in/be leaving behind its pimpler and 
which they work for a live — becoming more adult. 
ence? Red Skelton has certainly} This is not to say the hard-sell 
been racking up high ratings for|days are over—there will always 
many seasons. Again, creative) be a hard-sell school for the in- 
talents must be assembled which | te 
can give us new forms of present- | there is a trend today, that trend 
ing comedy which avoid the pit-|is toward respecting the intelli- 
falls we all have seen in seasons | gence of the tv audience. 
past. Since repeal of the law that said 

The 1958-59 season offers a tre-| you can’t have any fun with your 
mendously interesting challenge to | commercial, tv spots have been not 
everyone connected with television | only watched but discussed—some- 
NE en stevion|autiebes Gecames 08 ententeier 
more than normal sho on | ; ‘ “ 
and a tightening of the economic | ment. It is not strange that people 
picture, the availability of network | develop likes and dislikes for cer- 
time shouldn't the as much of a|tain commercials, which after all 
problem as in seasons past. rood es in — — — 

The time will be there . . . let’s|tertainment on either side. How 
put better shows in the time. |can an audience, settled in its easy 

This will pay off right down the | chairs, looking for entertainment, 
line for the networks, producers, | fail to judge a tv commercial at 
talent, agencies, clients and the all-|!east partly on the basis of its 


. ; serves the | “story” content, “acting,” and the 
i a henge on. eo quality of its soundtrack? It would 
y cave be illogical for the audience to 


wind up in the form of pilots. As 
long as there are producers with 
faith in their own convictions, we'll 
have lots of pilots to look at. How- 
ever, the gamble inherent in buy- 
ing 39 shows on the basis of a pilot 
is given ever increasing weight in 
the final deliberations which pre- 
cede any final setting of pen to 























The Unwanted Adopted Child 
Becomes a Bigtime Success 


By NAT GASSMAN 


(Exec V.RP.-Director, Medallion Pictures) 


Need filler? Throw on an old 
movie. Not so many years ago 
this was standard operating pro- 
cedure for television stations every- 


where. The feature film was tele- 
vision’s adopted child. Not really 
wanted but necessary to fill the 
chasms of air time. In those days 
the problems were twofold. Feature 
packages boasted a few good films 
with the balance tailing off badly. 
The film buyer reaching for the 
better films found himself saddled 
with too many which were un- 
worthy of programming. 

This package deal sales formula 
was financially successful for the 
distributor. The burden of pro- 
gramming feature films on an eco- 
nomic basis that made sense was 
the buyer, who, after several pur- 
chases, discovered there was no 
magic formula. Tired of eating 
film some stations decided they 
could get along without movies and 
resistance to same began to take 
shape. 

Then a voice from the ivory 
tower was heard and it said, “Tele- 
vision was meant to be L-I-V-E” 
and the echoes rebounded as af- 
filiates realized that maybe movies 
didn’t belong on tv after all. 

Resistance to feature films was 
building and the distributors be- 
deviled with product acquisition 
problems inadvertently lent aid, 
by their sales formula, the only 
one they knew, the package deal. 
Nevertheless, quality will out and 
with the help of the brighter pro- 
gramming boys and the believers 
movies made it big. A good case 
in, point is the CBS flagship, with 
the brilliant and hard working 
team of Hal Hough and Bill Lacey. 
By‘championing their cause this 
astute team have made their pro- 
gramming pay off. Today CBS has 
one of the best movie operations 
in the country and a comfortable 
inventory of good films for some 
time to come. Others of like mind 
re today reaping the same bene- 

Ss. 


‘ NBC, on the other hand, had a 
Johnny come lately” attitude and 





| 


consider commercials in any other 
manner. And leading advertising 
agencies, while often seeking the 
novel, never deliberately pursue 
the illogical, 

Therefore, today and tomorrow, 
the chances are you will be finding 
more and more of this kind of 
commercial—a commercial that 
does not’pretend it is something 
else than a commercial, but one 
that tries to do its selling in a 
clever, entertaining, and—if possi- 
ble—exciting way. 

For this reason, animation will 
continue to delight audiences into 
buying things, becav.e ‘n the short 
space of time allotted to a commer- 


only recently acquired some big 
pictures. Their bandwagon policy 
has paid off handsomely. In Jan- 
uary they aired “High Noon,” the 
Gary Cooper and Grace Kelly 
starrer. The box score: the NBC 


| 


llectual hard of hearing. But if | 


No Great Rush For 


By ROBERT 


Rome. 

The new year has brought with 
)it another sharp boost in Italian 
video set totals, still far ahead of 
timetable and now above 800,000 
registered subscriptions. Total is 
expected to swell rapidly, especial- 
ly in view of program improvement 
since the start of the year and the 
increased number of hours dedi- 
cated to the Italo viewer since Jan. 
1. Current objective for the RAI- 
TV operation: 1,000,000 sets, 

The jump in daily telecasting 
hours has only slightly added to 
the local use of filmed segments, 
and, considering the high overhead 
involved, RAI-TV still features a 
surprising amount of live program- 
ming in its weekly fare. 

Hence, RAI-TV is less concerned 
for the moment with buying tele- 
pix, though some purchases from 
U. S. oulets were recently made. 
Most recently was with MCA for 
26 stanzas of “Alfred Hitchcock 
Presents,” while other recent ac- 
quisitions have been TPA’s “Las- 
sie” series, and Ziv’s “Your Favor- 
ite Story.” RAI also has the same 
company’s “Highway Patrol” and 
“Science Fiction Theatre” ready 
for upcoming use. 
| Principal use of filmed segments 
on RAI-TV has come during the 
moppet hours in the local net's in- 
tensive p.m. children’s program- 
ming. Unspoiled recently have 
been: “Jungle Jim,” “Circus Boy,” 
“Rin Tin Tin,” “Jet Jackson,” and 
the current “Bengal Lancers’—all 
from Screen Gems. “Rin Tin Tin” 
was very well liked and will be re- 
peated soon. 

Past years have featured such 
CBS Film Sales fare as “Brave 
Eagle,” “The Adventures of Cham- 
pion,” “The Gene Autry Show,” 
“Files of Jeffrey Jones,” and “The 
Range Rider.” 

In the short subject sector, RAI- 
|TV is currently telecasting Fre- 
|mantle’s “Encyclopedia Brittanica,” 
| “National Film Board of Canada,” 
|“Animal Adventures,” and “Time 
{In for Sports.” Filler fare for 
|}evening hours has recently been 
provided by Official Films’ “Star 
Performances” and Screen Gems’ 
“All Star,” both grouped here un- 
der heading of “Serie Grandi At- 
tori.” 

As for feature pix, RAI-TV gen- 
erally skimps on them, following 
apparent viewer preferences. Pix 
are usually screened Monday 
nights at nine, rarely at other times 
in week. Choices vary between 
old Italian-mades and even older 
foreign (usually U.S.) items. 











Film Shows In Italy 


F. HAWKINS 

and occasionally the more popu- 
| lar ones are pulled out and dusted 
| off for a second viewing at “oft” 
| hours. Many opera kines have re- 
| cently been sold to other European 
television nets. Less frequently, 
RAI digs back into its library for 
a repeat of a dramatic show, 
though this is usually done in case 
of cancellation of skedded pro- 
grams or such cause. 

Aside from acquired film prod- 
uct, mostly accumulated some 
years ago and still apparently 
abundant, the Italo telenet uses 
little “outside” material in its 
filmed programs. When not speci- 
fically ordered by RAI, on-film 
stanzas and documentaries are usu- 
ally the product of RAI’s own well- 
organized, lushly equipped, and 
well-staffed film organization. 

RAI productions include such 
naturals as the abundant and well- 
made newsreel material for its 
three daliy newscasts (which use 
proportionately more film and are 
longer than their Yank counter- 
parts), as well as the equally full 
and satisfying film sports cover- 
age, both daily and weekly. Other 
material covered by the RAI staff- 
ers are documentary series of semi- 
governmental nature (such as 
child welfare, schooling, etc.), 
travel shorts made for Italo TV 
(covering foreign “Italian” angles) 
and other similar material. 

Much of this is processed in 
RAI labs, many now centered in 
the ultra-modern television city in 
Rome, where RAI-TV studios are 
now headquartered. Especially in 
their vast and rapid handling of 
new material, the “Telecitta” lab 
facilities are jewels of their kind 
and include the last word in auto- 
matic processing of film from nega- 
tive to screen. 

The natural limitations of syndi- 
cation of a government-monopoly 
situation, which usually creates a 
buyer’s market such as the Italian 
/one, may be surpassed soon if one 
of the varied attempts to open a 
second—commercial—channel in 
Italy in opposition to the RAI-TV 
monopoly is successful. 

One attempt made some years 
ago by a commercial combine has 
ever since been held up in court, 
where the would-be founders of the 
second net filed suit against the 
RAI-TV “monopoly.” Another at- 
tempt, taking a different tack, will 
be made soon, it is said along the 
local grapevine. The success of 
any one of these “anti-RAI” op- 
erations would probably open the 





flagship captured 80% of the sets 
in use; plus third in the Nielsen 
rating in the New York area 
(beaten only by Perry Como and 
Loretta Young) and hit the bull’s 
eye with the largest one shot au- 
dience ever to see a televised 
movie. 

CBS continually gets the rating 
nod with such films as “Gaslight,” 
Garbo's “Ninotchka,” “The Man 
Who Came to Dinner” and many 
others. 

The feature film has come of 
age on television, the future is 
limitless. The distributor is now 
faced with his biggest challenge, 
that of devising a successful sales 
formula in view of the trend to a 
buyer’s market. The library deal, 
except for limited markets, is on 
its way out. Selectivity is taking 
its place. A New York purchase 
is no longer an indication that the 
package will move in Chicago, Phil- 
adelphia, Milwaukee or other mar- 
kets. 

If the distributor is to succeed 
his package has got to move in 
almost all of the important marke's 
and this cannot happen unless it 
conforms with the specific require- 
ments of the local situations. What 
goes in New York may take a beat- 
ing in Chicago and make for a 
sweat in Philadelphia. In Milwan- 
kee Schlitz is the big spender with 
up to $2,000 per for that show. 
Without a Schlitz pickup, figure on 
about half the amount. New York, 
for example, on a selective pur- 


cial, more fancy, more amusement, 
more music, and more exciting 
visual impact can be achieved 
through animation than any other 
way. 
Perhaps the famous Steinberg 
Jello series can be pegged as a 
starter for all this—certainly the 
current Piels Bros. campaign has 
made great hay in the “soft sell” 
field—and our own series for 
| Canada Dry, just coming on the tv 
| screens, has the sugar-coating of 
| jazz and fun to put across its sales 
message. There are a generous 
number of others, as well. 
| Changing Animation Patterns | 
Animation techniques have 
changed radically in recent years. 
Buyers used to think in terms of 
two styles—traditional or full, and 
modern or limited. Today, anima- 
tion-wise agency people tend to 
think in terms of characterization, 
or overall effect of the animation, 
rather than in terms of style. We 
have found that it is best to get 
the plot elements of a film settled 
first and worry about the style 
| Secondly. In special cases, of 
course, a famous style is used for 
| its own value and is more important 
than the animation action itself. 
This still comes under the heading 
of characterization, in our book. 
For this reason we have searched 
out as many new animation stylists 
|as possible, building a catalog of 
widely divergent art styles, so that 
we can offer a client the kind of 
character drawing that will best 





way for increased syndication and 
film use on local tele screens, once 
the cautious RAI-TV programming 
venture is no longer alone. 


RAI is known to have accu- 
mulated a vast kine library, espe- 
cially in the opera-operetta sector, 


You're only as Good as Your Lab 


By SAUL JEFFEE 


(Movielab Film Laboratories) 














Television and motion pictures; Movielab’s facilities for both black 
| have never been noted for their|and white color film processing 
| passion for anonymity, The spot-| have been steadily expanded ever 
| light has been focused on practic-| since the end of World War IT: our 
ally every branch of the business vclume is at the biggest point in 
| except one, That one department of our 28-year history and each 
|the film industry has managed to| month seems to be setting a new 
remain virtually unknown outside | record. Our laboratory alone—ad- 
the trade and even among many | mittedly a big one, but neverthe- 
movie people themselves. jless only one of many big ones 
Everybody knows about the stars here — can process in one day 
|and the theatres and the films on| enough film to supply the normal 
television, but few people stop to | network program hours of the 
realize that everything the stars| three big television networks for 
and the showmen ~ the tele-| half a week or more. 
vision stations do in the realm ; - 
of film ultimately depends on the |g Ai@yielae has accomplished this 
| laborato-y. The laboratory is) while the oracles were all echoing 
| where the picture takes form. It is| Horace Greeley’s advice to go 
where freshly exposed negative is| west. | would estimate that New 
| developed and analyzed and cut York as a film center today handles 
| and assembled and printed. It is) at jeast as much and possibly more 
| where, if need be, a film maker | ¢}an Hollywood itself. Television 
|can have a scene, shot in daylight. | ang industrial pictures today ac- 
|transformed into the shade of count for over 75% of Movielab’s 
night he wants; it a the | business. 
whole mood of a color picture * J Saree 
| ean be emphasized or altered in Be Bg Py pg el 
Movielab Color facilities to meet 


the processing, where camera 
the @onstantly increasing demand 


| 





sell his plot idea. 

More and more, too, the trend is 
| toward the agency ordering their 
| producers to create an animation 
storyboard from scratch. Animation 
is almost as much an engineering 
science as it is an art, and there 
have been far too many occasions 
| when live action people designed 


chase has paid up to $20,000 per 
title and in time may go as high 
as 25. 

The face of the tv feature film 
business has changed and if the 
distributor is to survive, he must 
keep pace with the new tempo. The 
unwanted adopted child, the fea- 
ture film, has grown up and come | W" 
into its own and television has, 4nim 
prospered because of it. | 





(Continued on page 60) 


ation boards that worked, but) ¢line of New York as a film center, | 


the proof of the pudding is that 


scratches are more important than 

| : Jet" 

ee Peas ater oo for color film. Last month at our 
ured in millionths of an inch. 

| The laboratory business, like the 
| film production business, started 
|in New York. Much of the produc- 
| tion business headed West, but the 
| laboratories stayed in the East. 
| Despite all the talk about the de- 


Open House when the Movielab 
Color laboratory was shown to the 
trade, over a thousand people in a 
single afternoon went through the 
plant. I think these people now 
have a much clearer conception of 
the importance of the laboratory, 
and I hope that every user of film 


(Continued on page 60) 
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- James W. SEILER, Director of ARB, 
- a supervised the compilation of the 
“=~ ARB rating facts shown in this ad. ? 
This data again proves that ] 

' 2" @ 3 ZIV SHOWS RATE GREAT time 
7 after time in city after city. 





ZIV'S NEXT BIG RATING WINNER | 


now shooting at ZIV Studios! 
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A 


series could win such 


VIRST RATING 


NEW YORK 


WCBS-TV 10:30 P.M. 






#] AMONG ALL SYNDICATED SHOWS 
outrating Wagon Train, $64,000 
Question, Maverick, Lawrence Welk, 
Twenty One and others. 






ARB Jan. '58 















a a * 

oo 

SBALTIMORE DENVER . BIRMINGHAM. MIAMI PITTSBURGH 

TREAL-TY 10:30 pm © KLZ-TV 9:00 pm = © WBRC-TV 6:30 pm ° WTVJ-TV 7:00 pm KDKA-TV 6:30 pm 

: e £ a 

q 4 SO > * ° © 

7 

¥ e a : 

9 @ ° e P ° 

. P _ Outrating Wagon Train, 
trating Studio One, @ Outrating GrouchoMarx, » Outrating Groucho Marx, @ Outrating Wyatt Earp, ® Kraft Theatre, This Is 

Sullivan, Steve Allen, To Tell The Truth, G. E. Steve Allen, Twenty One, Twenty One, Steve Allen, Your Life, Twenty One, 

nie Ford, $64,000 ® Theatre, Price Is Right, @ Disneyland, Wagon * Phil Silvers, Ed Sullivan ° $64 000 Challenge 

GMvestion and others. e Wagon Train and others. « Train and others. e@ and others. © and others. 

y ARB Feb. '58 Py . PULSE Feb. "58 ARBFeb.'S8 ARB Feb. '58 

. “4 —_— 
& 7:00 pm HOW GREAT CAN A SHOW RATE THE FIRST TIME ON TV? 


Your answer is right here...in these ratings fast! Make your next TV show 
SEA HUNT first ratings... proof from an a ZIV show and enjoy that happy spon- 
impartial source that ZIV delivers high sor feeling. 





IT’S THE HOT, HOT, HOT 
NEW SHOW OF '58! 

Pat O'Brien, Cesar Romero, 
Howard Duff, Bonita Granville, 
Steve McN&ily, John Ireland, 
Lola Albright, David Brian, 
Kent Taylor, Gene Barry, 

Hans Conried and many more 


stars on exciting ACTION : 
impact shows on Target! ‘ ~ Je ., 
i BM Mtntore 


nr ADOLPHE MENJOU = 
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directly or through co-op) to tight- 
en point-of-sale policies. 
R. R. Kaufman 
President Guild Films 
Perhaps, although there is a 
vod chance it will hold its own 
ightly inerease due to careful 


0 
budgeting of advertisers’ funds 
iid their inereased use of spot 
program purchases. 


George T. Shupert 
President 
ABC Film Syndication 





Do you feel there will be an 
increase in playing time for 
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rom page 38 aoe 





Yes, 
Oliver A. Unger 
President 
National Telefilm Associates 
This does not seem very 
able at present. 
George T. Shupert 
President 
ABC Film Syndication 





prob- 


I do believe that there will bs 
increased playing time for syndi- 
cated product as a result of net- 
work time retrenchment, network 
| program casualties, and the un- 
willingness or inability of some 
moderate sized national advertisers 
to make large scale national net- 
work commitments. 





President 


syndicated product as the re- | Milton A. Gordon 


sult of possible network time 
retrenchment? 








Yes. This has already happened 
to some extent. But I think this 
development is more significant for 
the quality of time periods that 
thus redound to syndicated shows 
than for the quantily of time thus 
acquired 

Jerry Hyams 
Director of Syndicated Sales 
Screen Gems 

Should there be a retrenchment 
of network time, syndication will 
get the lion’s share of new availa- 
bilities. Local production costs and 
lack of available talent prohibit 
any increase in local live p:ogram- 
ming. Feature films can't gain 
much by the availability of a prime 
30-minute period, unless stations 
are willing to clear away existing 
shows to provide full hour-plus 
periods. Consequently, it will be 
relatively simple for stations to 
reprogram any new locally con- 
trolled half-hours with syndicated 
series as the availability occurs. 

H. Weller Keever 

Vice President & 

General Manager 

California National Productions 


Television Programs of America 


From our conversations with sta 
| tions and advertisers 
the country, we do not anticipate 
any cutback in the number of net 
| work hours in the schedule of net 
|work affiliated stations. It is 
impression that the stations are 
desirous of maintaining the status 
quo, and we do not believe there 
| will be any appreciable difference 
| this year from last. 

Leslie Harris 

Vice President & 
General Manage 
CBS Film Sales 


oul 


Yes, because selling must go on 
—and network retrenchment 
ply means the advertiser will pin- 
point his sales efforts market by 
market. He will increase syndica- 
tion sponsorships as a consequence 

R. R. Kaufman 
President 
Guild Films 
No comment. 
David Sutton 
Vice President in charge 
MCA-TV Film Syndication 


sim- 


Any network time retrenchment 
should obviously result in addi- 
tional playing time for syndicated 





throughout 
‘ 


; since 


as well as other product. It is a 
little early to tell at this time 
whether there will be a substantial 
increase in time availabilities for 
| syndication or locally placed prod- 
uct during the coming season 
Robert W. Fried»heim 
| Vice President 


| Ziv Television Progran 





Do you believe that television 
stations will devote more or 
less time to feature fiims dur- 
ing the 1958-1959 secson? 








Station trend toward feature film 
programming shows signs ot peter- 


ing out. Features have never been 

rious competitors of fi'm series 
for air time. Certain!y, the more 
desirable time slots are igned 
to prime syndicated shows. tuch 
of whatever feature buying activity 
C nily exists is caused by in- 
lividual stations shopping around 


for features in hope of improving 

‘ir present old-movies 
rather than to expand them 
Hi. Weller Keever 
Vice President & General 
Manager California National 
Productions 


schedules, 





There will be a slight decline in 
ime use of feature films as they 
get worn out. If there should be 
an influx of post-1948 feature 
fi.ms, then the time devoted to 
them will be about the same in 
1958-1959 as this year. 

R. R. Kaufman 


President Guild Films | 


In our opinion television stations 
will devote about the same amount 
of time to feature films during 
‘58-59 that they did the previous 
year. The release of the Paramount 
films will give them added program 
fille they require to maintain 
this schedule. After ’59, however, 
we anticipate a drastic cutback in 
the number of hours which the sta- 
will devote to feature films 
they will be beginning to 
scrape the bottom of the barrel in 
first run properties and will not 
program second runs to the extent 
they would the first run product. 


Also, by that time there will be a 


tions 


sufficient supply of top-grade syn- | 


dicated product on the market to 


| demand this form of entertainment. 


be utilized in place of the feature 
films. Among these properties will 
be a number of hourlong television | 
films which will certainly replace | 
some of the dated features that are 
being shown 

Leslie Harris 

Vice President 

& General lanager 

CBS Film Sales 


I don’t foresee any significant 
change. However large a station's 
stockpile of features, nowadays it 
would think twice about increasing 


the time devoted to them since 
that would inevitably bring the 
station closer to the day when it 
will have exhausied all its first 
runs. The feature film supply is 
finite, and this faet will become 


more critical every day from now 
on. | 
Jerry Hyams 
Director of Syndicated Sales 
Screen Gems 


We have found that stations are | 
most responsible to the wishes of | 
the public. If good half-hour film | 
product im syndication is presented, 
we find the audiences continue to 


If good feature film is available, 
there is a demand for this as well. 
The viewers will not accept shabby 
product of any kind and this ap- 
plies equally to half-hour film for 
syndication or to feature film. 

Robert W. Friedheim 

Vice President 

Ziv Television Programs 


More. 
Oliver A. Unger 


| advertisers 





President, National 
Telefilm Association 


With the emergence of new sta- 
tions in added markets, there will 
be a greater demand for both fea- 
ture films and syndicated half- 
hours. In markets where successful 
feature patterns have been devel- 
oped, competing stations will seek 
to emulate. 

David Sutton 
Vice President in charge 
MCA-TV Film Syndication 


Total time spent by all stations 
will probably be about the same | 


due to increase of some and de- 
crease of others. 
George T. Shupert 
President 
ABC Film Syndication 


I do not believe there will be 
any inurease in the use of feature 
films during the 1958-59 season. 
If there is any marked difference 
it will be a decrease due to the 
diminishing supply. 

Milton A. Gordon 
President Television 
Programs of America 





Does a sufficient “market” 
exist to enable broadening 
the programming scope of 
syndicated product today be- 
yond the traditional staples— 
crime, western and adven- 
ture series? 











I wish I knew the answer to 
this. I have an idea a properly-done 
anthology series using a thematic 
approach and name talent will find 
buyers among many top regional 
who want something 


different. We may offer such a 


| series later this year. 


George T. Shupert 
ABC Film Syndication 
President 


I don't think so. 
Oliver A. Unger 
President 
National Telefilm Associates 


Yes, there is a sufficient market 
to enable the broadening scope of 
syndicated product beyond crime, 
westerns, and adventure series. 


Our “Stage 7” which is a quality 
anthology series received fine re- 
ception and high ratings, and the 
sales were comparable to an action 
show. Our new show “Tugboat 
Annie’—a comedy show, has in 
the first stages of our compaign 
received enthusiastic support, and 
initial sales on this series are 
higher than any series we have 
heretofore put into syndication. I 
do not believe that shooting and 
fighting are necessary to insure 
(Continued on page 56) 
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Don Redell, TV-Film Sales Manager 





aS POSSIBLE. 
*) GET TRE PACKAGE 


311 West 43rd St., New York 36, N. Y. © JUdson 2-3800 


Ted Boisumeau, Manager 
TelePrompTer Corporation 
177 North State Street 
Chicagg, Illinois 
FRanklin 2-8826 


Bob Doyle, Manager’ 
TelePrompTer Corporation 
1346 Connecticut Ave., N.W. 
Washington, D. C. 
COlumbia 5-3161 


Fred Barton, Vice President 
George Kane, Manager 
TelePrompTer Corporatic 
357 North LaBrea 
Los Angeles, California 
WeEbster 6-6195 


$d wean “a 


——___—_ ____ | 





Frank Noble, Manager 
TelePrompTer Corporation. 
720 New Center Building 
Detroit 2, Michigan 
TRinity 1-2900 





Spence Caldwell, Pres. 
TelePrompTer of Canada, Ltd. 
447 Jarvis Street 
Toronto 5, Ontario 
WaAinut 2-2103 
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These are such unusual times that a baby is apt to grow up and reach 
maturity much faster than ever before. 


Take the newcomer to America’s television scene symbolized above, 
for example. 


He was born eighteen months ago when the NTA Film Network was 


formed. 


A mere six months later, he took his first big step forward . . . when 
America’s dynamic new TV network began commercial operations 
. - » backed by some of the nation’s most important advertisers and 
their agencies. 


Then he discovered his “first love”. . . when the Shirley Temple attrac- 
tions often made the NTA Film Network the Number One TV network 
in America in the time period. 


Now he is reaching out again . .. with some very large plans ideally 
suited to these times. His position offers exactly what is needed during 
these days when advertisers are taking a long, hard look at their tele- 
vision coverage, their budgets, and their advertising plans in general 
- +» for this coming fall. 





view suited to these 








"wid 3 ’ 
t o 

Today above all, the NTA Film Network offers a unique solution to 
these problems, in the form of .. . 


Wider Flexibility No “Must-Buy” Station List 


.+.to meet advertisers’ . +. to combat wasteful, 
varying sales patterns needless circulation 
Greater Economy Guaranteed Clearance 
... thanks to the elimination ... Of time and programming, 


of costly coaxial cables of which you will hear more later. 


It’s a program designed to solve the Number One problem in television 
today—the acquisition of maximum coverage at minimum cost with 
top-flight television programming. 


If you’re an advertiser or an agency faced with this knotty problem, 
before you make your plans for the fall, find out now about the all-new, 
big-time programming that will be telecast this fall on the NTA Film 
Network, 


Today is the time for you to reach out and telephone, wire or write us 
... to hear the whole story, 


(Actua Aynawie Abu 
NOTA 


The Coliseum Tower, 10 Columbus Circle, New York 19, N.Y. * JUdson 2-7300 


FILM 
NETWORK 





























highbrow shows are out, new types 


that could develop popular appeal, 
such as science fiction, are now| 
among the species we're consid-| 
ering. Proof that a new-format | 
market does exist for syndicators| 
is the notable success of CNP'’s 
The Silent Service.” This series 


was launched last spring and has 
been so widely acclaimed, we are 
now producing another 39 episodes 
H. Weller Keever 


Vicepresident & General Manager | 


California National Productions 

Yes There | are many untapped | 
program patterns where coopera- 
tion between the distributor, the 


stations and the client will develop 
strong programming on a substan- 
tially pre-sold basis. 

David Sutton 

Vice President in charge 

MCA-TV Film Syndication 
does. So-cailed syndi- 
this year will include 
documentary and top 
dramatic anthelegies. Most 
stations are anxious to improve the 
caliber of their programming 
schedules, and while crime, west- 
‘rn and adventure series will al- 
acceptable, the “quality 


Indeed it 
cated film 
comedy, 


grade 


ways be 








that we succeeded. 
| From our knowledge and exper- 
ience to date, it seems doubtful 
| that we'll see any major departure 
| from the action-adventure format 
It still has a lot to offer. 

Jerry Hyams 

Director of Syndicated Sales 

Screen Gems 





You have omitted several im 
| portant categories which are doing 


wonderfully in syndication, not- 
ably comedy  (‘“Honeymooners,” 
etc), and musicals and situation 


| comedy. Before the 1958-1959 sea- 
| son is over, comedy of the slap- 
stick-pathos type might be in the 
ascendency. 
R. R. Kaufman 
President 
Guild Films 





Do you welcome participa- 
tion by television stations in 
the financing of new syndi- 
cated product? If so, under 
what terms? 











We don’t think we have the right 
to ask television stations to gamble 
on a film series. We think that 





the pioneering move in this direc- 
tion in its arrangement with West- 
inghouse, KTTV and WPIX for the 
production of “Casey Jones.” Since | 
then, te the best of my knowledge, 


there has been only one other such | 


arrangement. Participation in pro- | 
duction offers a couple of advan- 
tages to stations that carry a heavy 
schedule of syndicated film. By 
having a closer working relation- 
ship with the producer they may 
have more of a voice in the kind 
of show they will get than if they 
were merely buyers. And, they can 
make more money from the show, 
since, in addition to what they get 
from their own sponsor, they will 
make a profit from the distributor's 
sales in other markets. 

Since these are valuable assets 
to certain stations, we will certain- 
ly keep our doors open for further 
such arrangements. Naturally, the 
producer always wants to main- 
tain the majority interest and pre- 
dominant control over any prop- 
erty he creates. 

Jerry Hyams 
Director of Syndicated Sales 
Screen Gems 





Yes, providing the terms are 


‘equitable on each side. In my opin- 


It certainly is an _ interesting 
| Prospect to contemplate, and pro- 
lvided that the negotiations were 
not too complex, we would cer- 
|tainly be willing to review the pos- 
\sibility of participation by televi- 
| ston stations jin the financing of 
| new syndicated product. 
Leslie Harris 
Vice President & 
General Manager 
CBS Film Sales 





This is a subject we must go into 
;more thoroughly. 

R, R. Kaufman 
President 
Guild Films 





Many independent producers 
have lost money in the syndication 
field, and some attempts are being 
made to substitute station financ- 
ing for producer-financing, which 
is no longer readily forthcoming. 
The problems of profitable produc- 
tion and distribution are great, and 
profitable operation is possible 
only to very highly specialized 
companies 

David Sutton 
Vice President in charge 
MCA-TV Film Syndication 
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— television stations have already ion, if a station assumes a risk be-| 
taken a considerable gamble in|fore production has commenced|]| What percentage in_ total 
15g. oon onom g -Flexibi lit ne no osc cage Raga ht =. right of “ ef har cae gross sales do you expect will 
ne lave ? l *X- TIM lO « nore ié > a 
C y y rect t producers and distributors |than afterwards, and in considera- come from foreign syndicated 
Continued from page 1) OE _ ) cide that a program is worthy | tion of taking this speculation the | sales during the remainder of 
the cess of a syndicated prop-, conscious” stations in the future are °f the market and then to go ahead | station should be entitled to a par-|[ 1958? In 1959? 
success Of a syndicated prof . 7 adler ag +1, and produce and finance and make | ticipation in the profits. 
e | definitely looking for, and are able Bate Oliver A. Unger 
Milton A, Gordon | to poy =, a much wider vari Robert W. Friedheim President Our estimate for 1958 is 8%; 
P ient of programs. Vice President National Telefilm Associates for 1959, 10%. 
jam eens AE AO ciel dh Rickard Menean Ziv Television Programs | ican Robert W. Friedheim 
. c é anlhdagt ri Irac Nn 
It has been our experience that} CBS Film Sales a comeoun port ae We've never considered partici ae ae abana 
i sufficient audience exists for z , as nell sedt ay |Pation with television stations in 
iny program appeal, regardless of| The action-adventure format has Provlem one a — ge penta production financing. That doesn’t —— 
itations, it will be produced| become the staple of syndication > a ( ¥ y, ne - ng - .;mean, however, that we've closed About 18% during the remain- 
scheduled. However, both net-| because that’s what best suits the ‘he crux of ¢ oe "the the door or our minds to any prop-|der of 1958. About 25° in 1959. 
and syndication " audiences needs of the chief sponsors of syn a sed ry res! Sie I « bag osition that makes good business |It is we’ to bear in mind that the 
have been voting overwhelmingly | dicated shows. That’s what ha . ae se i. ae st iia the sense foreign market sounds very gla- 
for action, adventure and impact | proven successful and hence that’s ze aan ak aa “Sig this H. Weller Keever morous, but the problems involved 
show where the economics are most ji” ould welcome partic ipa- | Vice President & in servicing the non-English 
Robert W. Friedheim | practical. Within these confines i a ; ‘aa Pc rr in the | General Manager speaking markets are complex and 
Vicepresident not only desirable but necessary to “" o om of roy “e oe ir hes California National Productions | require a substantial investment in 
Ziv Teievision Programs find freshness and a In “" oer assuming the scope ean iamaiesaatd |}dubbing and servicing. Our pri- 
a tay hon y got wets broad enough to effect economies| We are currently investigating | 72"y, meson am — ee ——, be in 
fhe market for new program | qifferent—it was the first series set ™ sales Costs this type of financing, but it is too |e Gomestic market. The ‘foreign 
types is eternal. It's generally) against the background of 19th Milton A. Gordon early for anv conclusions. | market is purely the frosting on 
based on the desires of non-net-| century railroading—and there is President : George T. Shupert the cake. : 7 
work advertisers for distinctive) .yory indication (sales, ratings, aud- Television Programs of America | President ee | Lestle ea 
shows to create unique product ience composition, merchandising ; ——— ABC Film Syndication Vice Presi ent 
identifications. Although © strictly Sereen Gems, of course, made & General Manager 


CBS Film Sales 


In 1959, possibly 





In 1958—12°%. 
20%. 
Oliver A. Unger 
President 
National Telefilm Associates 
Announced dollar volumes are 
generally much exaggerated. Es- 
timates of a third or a quarter of 
all business are wishful thinking, 
or even worse, a signal of bad busi- 
ness at home. Fast dealing and 
senseless adaptation have created 
major problems overseas. “Dump- 
ing” of shows has created a ridicu- 
lously underpriced market in many 
countries, and unthinking adapta- 
tion and dubbing has brought 
about some ridiculous situations. 
One outstanding c»medy series, a 
top show at home. was rewritten 
with Latin American jokes for 
South American appeal In the 
process, the sound track was ne- 
glected and the laughs all appeared 
in the wrong places. 
H. Weller Keever 
Vice President 
& General Manager 
California National Productions 
(Continued om page 58) 























260 BRANd NEW 


CRUSADER RABBIT 
CARTOONS 


coloR AND ANIMATION 


now!/“ 














LEE ORGEL, 








WE'RE 
REALLY 
CARRYING. 


THE 
MESSAGE/ 

















SSS oe — 
BE SURE YOU HAVE “CRUSADER" IN YOUR MARKET. 
WRITE, WIRE OR PHONE 


1037 N. Cole Ave., Hollywood 38, Calif., HO 5-517! 
VERNE BEHNKE, 595 Madison Ave., New York 22, PLaza 5-0416 
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Brightest Stars 





















i including Alec Guinn 88, 

by the Saturday Evening Post, 
' “odds-on candidate for this 

2 year’s Oscar” si} 

; and Stanley, Holloway all 
4 America wanted to see in “My 
4 | Fair La ”...Vivien Leigh, 

4 ewart MGranger, Kim Hunter, 
Ae David Niven, James Mason, 

P 4 _ “and others in the same orbit. 

: IN WHICH “er 

4 9 

P < 7 





20 great pictures—every one 
an outstanding production 
THE MAN IN GRAY which has won out-of-this-world 
/~»eritical raves. Drama...Comedy... 
(~ Mystery... Romance... Suspense 


é - aseMusical...Adventure. 


Be 
\, This One is a Buy 


from Bangor to Butte, and 
, across the nation. “Has what 
jt takes for local box-office” 


THE BLUE LAGOON 
IVORY HUNTER 





TIGHT LITTLE ISLA®, 














fPORTANCE OF BEING EAj 






WE WOMAN IN QUESTION 
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Syndicators Yen Exploitation Pix, 
Clients Find Em More Distinctive 


Syndication appears to be on an senor “ey on Tr sae 

’ : ; ; | plots, contrived artificialities. But 
exploitation pic kick, with viarogred | gee ceed il ganaedl, 
and upcoming skeins keyed to | adventurous occupations for their 
hard action lines, ranging from the |central characters, the plot lad- 
“shoot-her-in-the-belly” “Mickey ened with action, with the story 
Spillane’s Mike Hammer” variety | moving clear and fast. When the 
to the “gimmick” shows exempli-| petter properties catch these in- 
fied by the underwater “Sea) gredients, they shape up as potent 





Hunt.” rating fare for the escape crowd 
Exploitation pix always have en-| In the private eye field. the 

joyed a healthy theatrical ride in| “Mike Hammer” skein, repped by 

the past—nearly as good as the|the first few episodes, goes all out 


western staple. Syndication long |in the blood and violence direction 
has been tapping a the | The nee ghee = nothing -_ ~ 
ame audience with similar PpiX,! theatrical explcitation pix, which 
shortened to the half-hour format | has a history going back to “Little 
on tv. | Caesar” in that category, but, in 
But with syndication growing | terms of degree, there have been a 
more adept at turnirmg out this type |few “Hammers” on tv. 
of fare, swinging more and more; Understand MCA TV is introing 
to location shooting for heightened | more “humane” elements, even 
interest, there’s an upbeat in this|“humor” in later episodes, with a 
category. 
Exploitation-type fare also has | Feeling is that the steady viewer 
this advantage; it’s distinctive, of- of the skein may get tired of the 


fering an advertiser a unique prop- | violent shennanigans; therefore the 


erty on which to ride. For exam- | introing of fresh “humane” ele-| 


ple, there’s only one frogman ser- ments. . 
ies around, “Sea Hunt”; ditto for| Upcoming in the exploitation pic 
the submarine service, “Silent | department is Television Programs 
Service.’ Same distinctive tag! of America’s “New York Confiden- 
could be placed on “Whirlybirds.” | tial,” the title based on the book 

Usually, these shows are light-| by the late Jack Lait and Lee Mor- 
weight vehicles as dramas; char-'timer. Stories will be originals. 





tone down of depicted brutality. | 


FLAMINGO FINALIZES 
SALES EXPANSION 


Flamingo Films, expanding its 
product list with features and half- 
hours, has completed its sales re- 
organization with the appointment 
of Ed Palmer as director of station | 
relations. | 

Palmer prior to joining Flamingo 
was a sales exec at Official Films 
As part of the sales expansion, 
Jeff Davis has been named regional 
manager of the southern division; | 
Ken Rowsell, southwest regional 
manager; Julian Ludwig, west 
coast manager; and Robert Conn, 
eastern division manager. 

“Citizen Soldier,” to be aired in 
the fall, is now in full production. 
Flamingo also is prepping to sell 
“O.S.S." due to go off the net 
shortly. Outfit also is selling a 
package of Distributors Corp. 0 
America pix. 





rT) ¢ ’ 
Desilu’s ‘Bandwagon 
Hollywood, March 18. 
Newest Desilu series is ‘‘Band- 
wagon,” which Mort Briskin will | 
produce for Desi Arnaz, prexy- 
owner of Desilu. j 
| Half-hour vidseries will be a 
| musical western set in the period 
| of 1880, and it deals with a travel- 
jing troupe of entertainers. Arthur 
| Phillips wrote the teleplay of the 
pilot from an original idea by 
| Arnaz, who is exec producer. Pilot 
rolls next month at Desilu. 
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That is uncertain, due to highly 
fluid conditions abroad. 
David Sutton 
Vice President in charge 
MCA-TV Film Syndication 





1958, 25 to 30%; 1959, 30 to 


George T. Shupert 
President 
ABC Film Syndication 





I expect that 35% of our gross 
sales, exclusive of network sales, 
will comg from our foreign depart- 
ment this year. 

Milton A. Gordon 
President 
Television Programs of America 





By the end of our fiscal 1959 
(July, 1960) it looks as if we'll be 
making close to 30 per cent of our 
firstrun gross income from inter- 
national sales. 

Jerry Hyams 
Director of Syndicated Sales 
Screen Gems 





No comment. 
R. R. Kaufman 
President Guild Films 
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Which foreign areas do you 
expect to show the biggest 
sales growth for telefilm 
properties? 








Germany, Italy, Australia and 
| Japan loom as the areas with eve 
\largest growth potential in the im- 
| mediate future. 

H. Weller Keever 

Vice President 

& Genera) Manager 

California National Productions 

West Germany will probably 
show the greatest percentage of 
sales growth during 1958. England 
Australia and Latin America will 
probably supply the greatest dol- 
lar volmue of business during 1958. 

George T. Shupert 
President 
ABC Film Syndication 











In the last two years or so, we 
have noticed an increasing demand 
for film properties for use in Latin 
American countries, as well as 
| growth in the demand in the Unit- 
bee Kingdom and Continental Eu- 

rope. 

Robert W. Friedheim 
Vice President 

Ziv Television Programs 





Canada, United Kingdom, Ger- 











Chicago: 16 




















Prime examples of 





by a real Bavarian 





fall asleep... 











the world of luxury—where cares are forgotten. 


ticity to correct infant feeding. 
PANY through GARDNER ADVERTISING COMPANY. 


T.V. spot editor 


A Column Sponsored by One of the Leading Film Producers in Television 


SARRA 


New York: 200 East 56th St. 


E. Ontario St. 


This 60-second commercial sells Camay Soap by transforming an ordinary bath 
into a fabulous experience, 


The setting takes the 


New York: 
Chicago: 


the product-in-use technique! 


demonstration they ease, rather than urge, the viewer into buying Stride the 
very next time she shops. Produced by SARRA for 
INC. through NEEDHAM, LOUIS and BRORBY, INC. 


SARRA, 
New York: 
Chicago: 


Lively and believable, this series of commercials for Alps Brau Beer are really 
fun to watch. Bavarian dancers! 


barmaid. An unusually good combination of casting, con- 
tinuity and music that sells as forcefully as it entertains. Produced by SARRA 
for CENTLIVRE BREWING CORP. through GRANT ADVERTISING, INC. 


SARRA, 


New York: 


Chicago: 


There'll be no doubt in your mind that babies are still the #1 attention-getter 
when you see this series of 60-second spots for Pet Milk. Babies yawn and 
but the audience doesn’t! 
situations appealing. 


Even a 


SARRA, 


New York: 


Chicago: 


Unhurried voice-over matches 
the mood; beautiful product shots never interrupt the pace. 
relaxed sell! Produced by SARRA for THE PROCTER & GAMBLE COMPANY 
OF CANADA, LTD. through THE F. H. HAYHURST CO. LIMITED. 


SARRA, INC. 


Everyday situations—everv- 
day mishaps like spills on the floor—prove in these 60-second commercials that 
Johnson's Stride is “the wax you don’t have to re-wax every time.” By actual 


Skiers zooming down Alpine slopes! Attrac- 
tive people everywhere enjoying Alps Brau Beer ... enjoying the jingle sung 


Official doctors’ formulas are written out to give authen- 
Produced by SARRA for PET MILK COM- 


viewer from reality into 


Seemingly 


200 East 56th St. 
16 E. Ontario St. 


S. C. JOHNSON & SON, 


INC, 


200 East 56th St. 
16 E. Ontario St. 


INC. 
200 East 56th St. 
16 E. Ontario St. 


bachelor would find the 


INC. 
200 East 56th St. 
16 E. Ontario St. 


many, Italy, Australia. 
Oliver A. Unger 
President 
National Telefilm Associates 





The Western Hemisphere, where 

a good start has already been made 
in Canada and in South America, 
Both these areas anticipate the ad- 
dition of many new stations in the 
near future. Countries in other 
parts of the world, exclusive of 
Great Britain, of course, are just 
getting off the ground in television, 
and it is difficult to predict where 
the strongest initial growth will 
take place. 

David Sutton 

Vice President in charge 

MCA-TV Film Syndication 


I expect that all of the present 
foreign areas will continue to show 
marked improvement. Germany 
and Japan wil! probably show the 
largest rate of improvement. 

Milton A. Gordon 

Television Programs of America 

President 








The biggest sales growth for 
telefilm properties in foreign mar- 
|kets will undoubtedly be in the 
Latin American area, Japan and 
possibly Germany. The German 
| market showed great promise but 
their taste in comedy and adven- 
ture films differ quite sharply 
from ours and it is doubtful if 
they will wholeheartedly accept 
American programming for some 
years to come. 


Leslie Harris 

Vice President 

& General Manager 
CBS Film Sales 





Germany and Japan now show 
the greatest rate of growth. Latin 
America has tremendous growth 
potential that will be realized as 
general economic and political con- 
ditions there improve. 

Jerry Hyams 

Director of Syndicated Sales 
Screen Gems 





Latin America, Japan, Australia. 
R. R. Kaufman 
President Guild Films 


10 YEARS OLD 


and still going strong 


—Now Selling ATC’s 
10th BIRTHDAY PACKAGE 
Consisting of 15 Top Features 
and the U.S. Marines’ ’@ Hour 
Series, “Uncommon Valor.” 














P. 8. 

THE CHAMPION PACKAGE 
is now available for rerun 
in most cities. 


ATLANTIC TELEVISION CORP. 


130 WEST 46th STREET 
NEW YORK 36, N. Y. 











Telephone—JUdson 2-1288 
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Symbol 
of fine 
television 

films 






OFFICIAL 


FILMS 
INC. 


The Adventures of Robin Hood 
Sir Lancelot 

The Buccaneers 

Decoy 

The Big Story 

Sword of Freedom 

Vagabond 

My Little Margie 

Star Performance 

The American Legend 

Trouble With Father 

The Star And The Story 
Dateline Europe 

Overseas Adventure 

Cross Current 

Rocky Jones, Space Ranger 
My Hero . 
Colonel March of Scotland Yard 
The Hunter 

Willy 

The Scarlet Pimpernel 


NEW YORK + ATLANTA 
BEVERLY HILLS - CHICAGO 
CINCINNATI - DALLAS - MINNEAPOLIS 
SAN FRANCISCO - ST. LOUIS 


— °° ©. 
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Ely Landau’s Proposal for Option 


Time Allocations 


Washington, March 18. | 
Adjustment of network option 


time in three, two and one-station 
markets in order to broaden the 
base of possible competition was 
advecated by Ely A. Landau, NTA 
Film Network prez. 

l.andau, in testimony before the 
Federal Communications Commis- 
gion on fhe Barrow Committee’s 
I mmendations, said his pro- 
posed adjustments were “interim” 


iions. The only longrange 
er to the problem of establish- 


‘ 
ing true competition “is the alloca- 
t of more television stations 
will, in turn, lead to the 
( tion of more television net- 
aceite 
fhe NTA Film Network prexy 
came out firmly against the Barrow 
( ittee’s recommendation that 


option time be abolished, warning 
that h a step would “hopelessly 


i i 


sab rv” the industry, What is 
needed, as an interim measure, ac- 
eording to Landau, is a more eqult- 
able method of allocating option 
t hours 

He idvocated that the FCC 
ado these measures: 

In a three-station market, tv sta- 
tions should be allowed to extend 


network option time to four out of 
the five hours in each segment of 
the broadcast day. But a prohibi- 
tion should be placed on any one 
network having more than three of 
these option time hours in each 
such five-hour segment of the 
broadcast day 

In a two-station market, option- 
time likewise should be extended 
to four out of each of the five-hour 
seements, but in this instance, that 


al given network be prohibited 
fron receiving more than two 
hours of option time in any one of 
these segments of the broadcast 
day 


in one-station markets, the same 
iour opfion time rule should 
appl but that each network be 
limited to one hour of option time, 
out of the five hour segment. 
Landau, in making the sugges- 
tions, stressed that the most press- 


| about 


in D.C. Testimony 


ing problem facing his network to- 
day was the one of clearing good 
time periods. He sketched the de- 


velopment of the NTA Film Net- 
work, owned jointly by National 
Telefilm Associates and 20th-Fox, 
and outlined the “big push” 
planned for the net this fall 

In today’s soft economy, NTA 
has gone ahead and invested more 


than $4,000,000 in three half-hour 
programs, producing 39 episodes 
for each rather than a pilot, so that 
a potential sponsor can see the en 


tire year’s programming before 
committing his advertising doll 
He referred to “This Is Alice,’ 
“How to Marry A Millionaire,” and 
“Man Without A Gun.” 
Additionally, Landau sketched ir 
his net's approach to functioning 
this fall. The indie outlets of the 


four-or-more-station market wil 
form the hard-core of the filmed 
net, with each of the indie affili- 
ates being fed sufficient I 
ming for the establishment of a 
“Big Night” format, comparable to 
the fare offered on the wired nets 
The programming, in addition to 
the three series, also will include 
20th-Fox pix, Shirley Temple cine- 
matics, and reruns of the “20th- 
Fox Hour” and the off-net hour- 
long Warner Bros. telefilms, one 
series being “Casablanca.” In toto, 
it will represent about $12,000,000 
in programming. 

While the indies will form the 
hard core of the net, NTA will 
offer all of its programming in up- 
wards of 100 markets. (NTA's ini- 
tial “Premiere Performance” was 
telecast in 134 markets.) Landau | 
pointed out that there will be 17 
markets with four-or-more stations 
on the air by the fall covering ap- 
proximately 19,500,000 tv homes 
and representing 46° of the total 
U.S. tv homes. These markets 
cover 49° of the effective buying | 
income in this country, he stated 

Incidentally, Landau informed 
the Commission that NTA spent) 
$2,800,000 in acquiring 80 
one-hour telefilms produced by 
20th-Fox and Warners. 


prog 


‘ Opener is called “The Clerk.” 








=a Continued from page 51 jee 
worked expensively. Thinking in 
animation terms is no simple knack 
and generally only men with the | 
years of training in the field are} 
equipped to do the medium full | 
justice. The worst animation spot | 
is that which is really a live action} 
story told in terms of drawings—| 
the tempo, pace and concepts of| 
animation demand much more in- 
volved situations and actions than 
live action stories could tell 
in triple the time 

It is no accident that the best 
producers seek to create the anima- 
tion spots they produce, and it is 
no accident that this philosophy 
ives the client money in the long 
accident that the 








most 


run. It is also no 
best producers try to maintain 
studios on both coasts for anima- 
on production, so that artists can 


work sensitively and directly with 
agencies at the most important 
ige of all—creating the board. 

\s long as people have imagina- 
tions, the fantasy will amuse and 
ntrigue—thus we feel the anima 
ted spot will continue to grow 

-adily in importance in combin- 


ing fun and sell in one 
package 


=—_—_- Continued from page 5) ee 
will be prompted to find out how 
laboratories operate. 

We owe profound gratitude to 
television. We wouldn’t be in busi- 


agreeable 








Syndicators Get ‘Emmy’ Brush 


Perhaps it’s sour grapes, but 


syndicators argue that “we're not 


set up for that sort of thing” when asked the reason why no syn- 
dicated property received an “Emmy” nomination this year. 

Of the 139 nominations tabulated by the Academy of Televi- 
sion Arts and Sciences, covering a wide range of categories, not 
one went to a syndicated property. Network exposure, according 
to one syndicator, is necessary for a nomination. Syndicators haven't 


got a large Broup of voting part 

tioneering, it’s maintained. 
Instead of an alibi, one exec 

should be a separate category fo 


isans, nor do they go in for elec- 


offered the suggestion that there 
r syndicated properties. 








Inside Stuff—TV Films 


New portable studio sound unit 
of Hollywood is being used in Nev 
upcoming film series, “Rendezvous 
Center, is using the unit, 
tained sound console mounted on 


called the “Eldorado,” 


developed by Ryder Sound Services 
vy York for the first time. CBS-TV’s 
.” shooting at the Pathe Television 
* which is a self-con- 
a perambulator. Unit, on which the 


sound mixer is seated, moves along with the action and can get with- 
in a few feet of the microphone. Unit can be moved from stage to stage, 
and is particularly useful in studios where there’s no permanent sound 


installation 


to CBS. 


CBS Newsfilm and WMTV, Madison, Wis., 


the L 
Under the three-way arrangemen 


Magnepix Inc., Ryder’s eastern reps, is renting the unit 


are cooperating to give 


of Wisconsin’s educational station, WHA-TV, a helping hand. 


t, newsfilm supplied daily to WMTV 


will be made available to Madison’s WHA-TV. The footage will be used 


in a news commentary program 


telecast specifically to certain ele- 


mentary schools in Madison, under the title of “Exploring the News.” 


One of the few ventures of a 
national p.a 
“Sheena, Queen of the Jungle.” 


circuit is being undertaken by Irish 


syndicated performer on the inter- 
McCalla, star of 


She will help the six-day Red Cross drive in Puerto Rico, due to 


get started Sunday (23). Sponsor 
there, Cerveceria Corona, makers 
variety show in connection with t 
liner. 


of the ABC Film Syndication skein 
of a malt drink, has organized a 
he drive, with “Sheena” as a head- 


Show will travel throughout Puerto Rico appearing in theatres, 


ness without the producers and the| a, qitoriums and baseball parks. Show is telecast on WKAQ-TV, San 


television companies—but by the 
same token, their business depends 
cn ours. There used to be a saying | 
that the producer stopped worry- 
ing when he sent the film to the 
laboratory and the exhibitor start- 
ed worrying when he booked the 
picture. We in the labs try to live 
up to George Eastman’s famous 
first ad: “You press the button; 
we'll do the rest.” 





Ottawa—New telefilmed docu- 
mentary series “The Nature of 
Work” is set for teeoff on the 
Canadian Broadcasting Corp's tele- 
vision web at 10:30 p.m. April 1. 





Juan. 





ABC Film Syndication 
Dickering Four Pilots 


ABC Film Syndication is closing 
deals on four pilots, which will be 
available for screening in about 
eight weeks. 

ABC subsid is definitely going 
ahead on second year production 
of “26 Men.” It also expects one or 
two telefilm shows off the net for 
a rerun in the syndication market. 





BOOTS AND SADDLES’ 
INVITES 1966 SUIT 


Los Angeles, March 18. 
Plagiarism suit for $196,500 has 
| been filed in Superior Court against 
NBC and California National Pro- 
ductions by writer Daniel Ullman, 
over dpfendants’ vidpix series, 
“Boots and Saddles.” 

Ullman charges he is author of 
idea, which he submitted in synop- 
sis and outline form. 























@ Rerecording and 


1161 Vine St. 


The 


Magnetic Center 


of 


Sound Recording 


@ Production Channels — For Studio and Location 
® Transferring — Dailies, Music and Sound Effects 


® Scoring and Narration Recording 


Dubbing 


World’s Largest Mail Order Department for Handling 
Sound Recording and Dubbing! 


First and Largest Supplier of Striped Magnetic Film 


Ryder Sound Services !nc. 
Hollywood 9-3511 


Hollywood, Calif, 





New 


105 E. 106th St. 





York Representative 


MAGNEPIX, INC. 


LEhigh 4-6111 


New York 29 
































U nites all TV departments into 
A strong team fo assure you the 
# ast word in creative QUALITY 
I n all W. C. D. productions — 

7. eamwork with one producer is | 


assurance of the finest in film. 


WE KNOW HOW—WE CAN DO 


WONDSEL, CARLISLE & DUNPHY, INC. 


1600 Broadway, New York 19, N. Y. 
Circle 7-1600 


PRODUCERS 
of the 
FINEST IN FILMS 


GUARANTEES 


valified staff producer—director 
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NOW in the East it’s... 


MOVIELAB 


for 
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EASTMAN COLOR 


e DEVELOPING 35mm (5248) Color Negative 

e DEVELOPING 35mm (5253) and 16mm (7253) Intermediates 
e 35mm ADDITIVE Color Printing 

e 16mm Contact and REDUCTION Additive Color Printing 

e INTERNEGATIVES 16mm (7270) from 16mm Kodachromes 
e BLOW-UPS from 16mm Kodachrome to 35mm Color 

e Kodachrome SCENE TO SCENE Additive Color Printing 

e 35mm Color FILM STRIPS 








WRITE FOR COLOR-METHODS BROCHURE 
MOVIELAB BUILDING + 619 W. 54th STREET 
NEW YORK 19, N. Y. + JUDSON 6-0360 





COLOR CORPORATION 


~~ 
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Erwin Klein Supervising Far East 
MCA Operation; Tokyo Office Later 


Tokyo, March 18. | non-allowance of local yen cur- 

Music Corp. of America has de- | rency payments, and by the low 

cided it's too premature to set up| price level of product here which 

an office in Japan but is going | Klein described as “discourag- 

ahead with the elignment of rep-| ing.” Therefore, he said, MCA is 
| going very slowly in Japan. 


culate 


resentation in this country as we - ; : 
Klein complained of the existing 
Jules C. Stein, has been installed | 400,000 yen ($1,111) and imported 
+ > ai ain- 
throughout area maintain | argued, “Certainly the filmed show 
any other spot in geographical area|ly valuable to you. I'm sure ‘I 
selling is the audience to which 
spondent will be named and pat- 
the | who have succumbed to the pre- 
moment, Klein feels he will visit 
| portunistic. It not only hurts for 
ginal plan, Klein says, “We de-|for the Japanese industry in gen- 
premature to determine what our | their development, If bought films 
tv stations will be of such a na-/|tv who are now shying away. The 
run a Tokyo office. There is no|only a while. After that you are 
tion. But the location of our main! maybe Japan will not be offered 
development of | will see only mediocrity and even 
Japan and other markets. 
contact, keep abreast of the situa-| what will happen,” Klein declared 
Japan is sales of tv film to local| film shows. Asked if he thought 
keep eyes peeled for literary prop-| but I don’t think it’s come any- 
Biggest : : jae 
Japan plunge at moment are con- pictures certainly indicates a 


ther Far Easte t “ee : 
saan net Far Eastern poin - |condition here where a live half- 
Erwin Klein, here with topper| hour show may be budgeted at 
as Far Eastern veep and will cir- | filmed show for same time may be 
|scaled at 70,000 yen ($194). Klein 
ing contact in Japan, Hong Kong, |i; worth more. I think you pay for 
Bangkok, Manila, Australia and/an audience. Both shows are equal- 
with ty potential In Japan a| Love Lucy’ brings a bigger audi- 
= / A os rea MCA = lence than live shows. All you're 
resident part-time corre- 
you are exposed.” 
tern of native representation will About U. S. tv-film merchants 
be followed elsewhere. At ; wno , . J ] 
| vailing prices, Klein voiced, “All 
J » Senet feel they are doing is being very op- 
apan a eas wice a year. 
In explaining the change of ori- | the selling of tv films here, but 
: ; - ; la leral. As long as they can have a 
cided that at this stage it's 100 | very cheap film, it will hold back 
Far Eastern or Japan policy will} were more highly-priced, it would 
be. We don't feel the growth of| attract bigger Japanese stars to 
ture to warrant an office here until | whole basis of tv would be sounder 
1960. We will have in the long| You can get away with this for 
question about it. It will be at | going to have to pay true values 
least head of our Japanese opera-| Because of the cheap film here, 
Far Eastern office is also up in the the best of U. S. product and they 
air pending the 
Mean- | less. In keeping the budget down, 
while I will make trips to maintain | that’s what’s happening and that’s 
tion and to consummate sales” | On the three Tokyo stations, 
Initial raison d'etre of MCA in| there are now some 24 U. S. tv- 
Stations, Two-way traffic of talent|there was a_ saturation point, 
will follow and MCA reps will also| Klein responded, “Yes, there is, 
erties with film potential. where near it. The popularity of 
reasons blocking MCA| U. S. tv here and of U. S. motion 
trols of U. S. film i _ |larger market, I think the Japa- 
rols of U. S, film imports by re-| nese people would like to see a lot 





two exceptions, they are extreme- 
ly popular.” 

At present time, MCA has two 
tv-film series—‘‘Dragnet” and “Al- 
fred Hitchcock Presents’—on local 
video. The agency has 39 tv-film 


shows in its international brochure | 


and Klein expects to have two 
prints of each episode here shortly 
for screenings. He said feature 
films will not be considered for 
foreign ty markets by MCA for two 
or three years as they will be 
continued to be used for theatrical 
releases in Overseas areas. 
Appraising Japanese tv, Klein 
said, “I am impressed by the high 
degree of technical development 
and also the superb dubbing. I 


could never believe that they 
could dub as skillfully as they 
have Their remotes are com- 


parable to the best I’ve seen. The 
stations also amazed me with the 
organization, quality and calibre of 
tv studios. 
best.” 
Klein saw no immediate possi- 
bilities for the import of Japanese 
tv product for the U. S., pointing 
out that the Japanese motion pic- 
ture is restricted to art houses in 
the U. S. and that tv is a mass 
medium He said it may develop 


in the future, but motion poe 


usually lead the way 

Klein, formerly in charge of all 
business aspects for American 
Broadcasting Co. programming, 
joined MCA six months ago. He 
trained at the organization’s 
Revue Productions at Republic 
Studios in Hollywood. An almu- 
nus of the Harvard Graduate 
School of Business Administration, 
he served two Army tours in this 


was 


area and studied Japanese while 
in service. 
During their stay here, both 


Stein and Klein are huddling with 
station and ad agency execs. Stein 
left Saturday (15) for Honolulu 
and then the U. S., completing a 
globe-circling that saw him set up 
an office in Mexico City and visit 
other MCA reps in Europe, 

Klein is scheduled to leave for 
Osaka and Nagoya, returning the 
latter part of next week and then 
hopping to Bangkok and Manila. 
He expected to be back in Tokyo 
April 14 for a month of selling. By 
that time, the next fiscal year dol- 


The equipment is the | 








Syndication Review | 


TARGET 
| (Police Doctor) 








| With Adolphe Menjou, Gene Barry, 
Lee Gordon, Rebert Osterlon, 
Peter Leeds, Charles Davis, 
Brett Halsey, Jean Maxey, Brad 





Trumbell, Jaek Harris, Craig 
Duncan, Peter Dane, Abbey 
Shelten 


Director: Henry S. Kesler 

| Writer: Leonard Freeman 

| Distributor: Ziv Television 

“On the basis of the episode 
|}eaught, “Target” is a commercial 
{half-hour vehicle. It has a grim 
storyline—‘‘Danger lurks between 
a man and his target” say the 
| pressagents—and is packed with 
j;emotion. However, the final out- 
|come is never in doubt, and the 
suspense and impact are as great 
as in any “B” feature. 

This episode had the police cart- 
ing to a hospital a man who had 
|fallen from high scaffolding in a 
|gravel company’s workyard, While 
in the hospital’s emergency room 
| being examined by the medics and 
|surrounded by police, the patient 
| goes into shock and imagines him- 
| self fighting the war all over again 
in Korea. 

The patient thinks one of the 
|cops to be a Korean (north, that is) 
| Officer, grabs his gun and wounds 
|} him as the other cops and the doc- 
|tors scram. Bottled up in the hos- 
| pital room, with his victim whom 
he imagines to be a wounded bud- 
dy, the patient holds off a horde of 
police. The doctor (Barry) talks 
the police into holding off a pro- 
posed tear-gas attack, although the 
}cops do call in a sharpshooter who 
| gets creased by a bullet before he 
can shoot the patient. Several 
|hours later, after interviewing the 
man’s wife and buddy, the doctor 
learns that the medics were the 
first to reach the patient’s Korean 
ridge position. The doc heroically 
imitates the G.I. medic, bursts into 


}to the berserk patient, and every- 
one lives happily thereafter. 
Photography is excellent, direc- 


the room, gives a knockout hypo} 


Getting Tougher 
To Find Time For 
Industrial Films 


The heavy influx of feature 
films and rerun half-hour tele- 
film (some of which cost next to 
nothing after so many other runs) 
has gone a long way in limiting 
the value of industrial films to lo- 
cal television. These days, accord- 
ing to the distributors of indus- 
trials to television, its difficult 
finding available time. The gold- 
en days are past. 

Locally produced live public af- 
|fairs and public service programs 
| are on a decided upbeat and this 
|mode of programming has also 
preempted much of the time once 
devoted to industrials. 

Where once a premium indus- 
trial—one with little overt com- 
mercialism which was simultane- 
ously well made—played as many 
as 750 times on tv, the best any 
distrib can hope to do these days is 
to run a good flick between 300 
and 400 times, virtually cutting in 
half the playing potential. 

But despite the various limita- 
tions placed upon them, industrials 
still find playing time on local 
television. For one thing, there 
are some 490 stations in tv now, 
and a good many of them still have 
some time available for indus- 
trials. Then too, there are prob- 
ably twice as many of these flicks 
today as there were, say, three 
years ago, giving stations plenty of 
stuff to choose from. 

All told, there is said to be 
roughly 3,000 reasonably good-to- 
excelient industrial films on the 
loose. 











| Washington — Alfred B. Berry 
|former RKO exec in charge of 
studio relations in Hollywood, 


tion is good, writing lacks imagina-|checked in past week as general 
tion in both dialog and plot. | manager of WGMS (“Good Music 
Adolphe Menjou is an amiable host | Station”), the RKO Teleradio Pic- 
at opening and closing and during |tures outlet in Washington. Berry 
the midcle break for the commer-| succeeds M. Robert Rogers, former 
cial. Gene Barry and other cast/owner of station, who recently 
members are okay with material | bowed out as manager to organize 





provided 


Don. 


strictions on doilar allocations, by| more of them. Except for one or! lar allocations should be set. 


his own radio consultant firm. 









































THANKS... Art Director's Clubs of New York, Chicago and 


1401 North La Brea Avenue 
Hollywood 28, California 








Chicago 1, Illinois 


PLAYHOUSE PICTURES Animation Specialists 
360 North Michigan Avenue 





Carter 








Leo Burnett 


Doremus & 


LEW 


Los Angeles | 








Telephone: HOllywood $-2193 Telephone: STate 2-3686 











American Can Co. 
American Chicle Co. K 
American Tobacco Co. 
E, T. Babbitt Co. 

Bond Clothes 


Diamond Match Co. 
Drug Research Corp. 
Family Circle Magazine 
General Electric Corp. 


Ted Bates & Co., Inc. 
Batten, Barton, Durstine & Osborn 


Benton & Bowles, Inc. 


Compton Advertising, Inc. 
Dancer-Fitzgerald-Sample, Ine, 


ei 6s 


P 


Produéts, Inc. 


FOCUS ON QUALITY 


... our thanks to the following 
national advertisers and agencies 
with whom we have been 
privileged to work 


General Mills Corp. 








ellogg Co. 


Lever Bros. 
National Biscuit Co. 


harmaceuticals, Inc. 


Philip Morris Co. 

Procter & Gamble 
Stegmaier Brewing Co. 
Whitehall Pharmaceutcials 
Wildroot Co. 

J. B. Williams Co. 





Co., Inc. 


Co. 


POLLACK 


Monroe F. 
Kastor, Farrell, Chesley & Clifford, Ine. 
The Joseph Katz Company 
McCann-Erickson, Inc. 

Ogilvy, Benson & Mather, Ine. 
Parkson Advertising Age 

Sullivan, Stauffer, 


Dreher 


Colwell & Bayles, Ine, 


PRODUCTIONS Inc. 


325 West 44th Street 
New York 36, N. Y. 


4B wa 4 ins 


Plaza 7-6325 
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LAUNCHES 


one successful 
satellite after 


another in orbit | 
WESTERN © 


FEATURES 


¥* 


Di datetiplae: 
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TO BE LAUNCHED... — 


vides 


cheer awe 


Plamioce Pelefilm Sales Ine. 
* 509 Madison Ave., New York 22, New York 


Telephone: MUrray Hil! 8-4800 
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Gee, Thanks ! 
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You’ve Been Swell ! 






































SAG SIGNS NEW TWO-YEAR PACT 
BUT NO ONE’S HAPPY ABOUT IT 


A new two-year teleblurb pact 
with Screen Actors Guild has been 
made. SAG council was slated to 
meet on both Coasts last night 
(Tues.) to ratify the agreement 
made with advertising agencies and 
producers. 

As it appears, it is not a contract 
that any side seems particularly 
happy about. It has definitely 


created hard feelings among pro- 
ducers themselves and between the 
producers and the ad agencies. 


Screen Actors Guild did not win 
all the demands it asked at the 
outset, but it gained rate increases 
of as much as 143° and won a 
hard-fought change in the “unit 
payment” setup. 


Some 30 producers in New York, 





grouped under the title of Film 
Producers Assn., were the last to 
give in to the changes demanded 
in unit payments. Plan previously 
called for paying actors a base| 
day’s pay and delaying any fur- 
ther payments until the various 
commercials coming from _ that! 
day’s work were shown on the air. 
New device calls for the producer 
to pay the base rate immediately | 
for every commercial shot during | 
the day. 


‘Bludgeoned’ 

Chief objection FPA had was 
that the new arrangement would 
affect its bargaining position with | 
the several craft unions and the} 
New York producers felt they were 
“bludgeoned” into signing against 
their will. Last week, they accused | 
the agencies of selling them out | 


and, this week, they were in the 
process of drafting a letter which 
was to say, in effect, that they were 
forced into signing because SAG 


was picking off other producers | in ma 
one by one. If everybody signed | 


the telefilm commercial agreement 
but FPA, it would put them in the 
probable position of losing consid- 


»rat siness independent | ever, it was explained yesterday . 
pre A age = | that the SAG council was going| ‘Premium pay ment). 
| to “make some kind of mention of ‘ r 
|tape” in the accord. (Yesterday, stantially increased and the so- 
}an FPA spokesman said his group 
{intending writing a tape TV clause ‘ OF 3 
into tts SAG agreement, giving in- mercial, was eliminated. 
|d!e production jurisdiction to the 
svreen actois, even if the agencies, 
fur their part, kept tape a “hazy” 


signatories of the new Code. 

The FPA. feeling they have been 
expressing for the last month has 
been that they really have no rea- 
son for participating in the con- 
tract talks since it-was “really an 
agency contract,” and they didn’t 
want to put their names to a con- 
tract in which they had no Say. 


The agency bargainers, on the} 
other hand, have made clear the | —— 


position that FPA was 











licly vacillated last month about 
whether to endorse the steps taken 
by the agencies, idea being that 
FPA had split employer bargaining 
ranks and made it more difficult 
to deal with SAG. 

One thing not discussed in a re- 
lease of the new agreement’s terms 
There was a “sup-| pete hs 
agreement” in 1955| Viously “weighted 
which gave SAG tape jurisdiction 


informants felt that SAG, 
rather than write a tape clause into 





them in the back” when it pub-,commercials, previously reaching 
maximum when spot was televised 
in over 20 cities, graduated sharply 
upward, with Class A usage now 
limited to 21 to 60 cities, with on- 
camera minimum for each 13-week 
use increased from $140 to $170, 
New York, pre- 


and so on. (3 














DRAGNET 


mark vil id. 


PETE KELLY’S BLUES 


(In Preparation) 


NOAH’S ARK 


Returns to NBC-TY 


Sunday, May 25, 7 P.M. 


Federation of Television & 
Radio Artists was sent to all 
the signatories of the Screen 
Actors Guild commercial code 
warning them they have no 
right to give the film actors’ 
union jurisdiction over tape tv 


AFTRA, which has a pact 
with the tv networks on han- 
dling of taped video, informed 
the SAG signers that it repre- 
sents “the majority of play- 
ers in making commercials by 


Telegram, also 
sent to SAG, was signed by 
Don Conaway, 
tional executive secretary. 

An agency spokesman felt 
that a “telegram does not es- 
tablish jurisdiction” and that 
jurisdiction over tape between 
AFTRA and SAG would be 
determined by whether it was 
shot at a network or with one 
of the producers now signed |Deals were consummated 

G 


Hoping to bring the matter 


sent a copy of the Conaway 
telegram to the National La- 
bor Relations Board. 


in determing classification for use 
, ; payments, will hereafter be weight- 
ng SE CUNEO, SOT TT as ti Wiles with i. A. wat eel 
cago becoming seven cities 
contract, was going to and any two of these three to con- 
the supplement. How-| stitute Class A usage and 
three to constitute Class AA usage 


gram commercial rates were sub- 


called “cutoff,” which set a maxi- 
mum payment for a Class A com- 


new agreement, after $740 is paid 
on camera or $565 is paid off cam- 
era within a 13-week period, player 
continues getting coin at rate of 
1742% of individual use rate for 
. use of the commercial within 13- 
“stabbing | weeks. 

AFTRA Warns on Tape | (5) Program openings and clos- 
from American ings were raised from 400 
$500 for 13 uses in 13 weeks, and 
from $570 to $650 for 13 uses in 26 
weeks, with proportionate changes 
also made for off-camera work. (6) 
Dealer commercials: one year use, 
on camera, raised from $575 to 
$700 and off-camera from $295 to 
$425; and also increases were made 
in six-month dealer use. 





electronic or 


AFTRA na- 


early January. 








here are the basic 
(1) On-camera minimum 


hour day and $45 to $55 base for 
off-camera acting. 
the new requirement that a player 
be paid promptly by the producer 
for each blurb made. As SAG ex-| 10” cities. 
s, “the previous ‘unit pay-| Other major sales are WGN-TV, 
ment’ system called for a player| Chicago; WVUE-TV, Philly 
to be paid by the producer for KRON-TYV, Frisco. 
only one commercial per day and 
additional commercials were paid 
for only if and when deliv-re4 to 
advertising agencies.” 









































All use payments on spot | series. 





ee 





Major Cities Pact 
TV ‘Medic R 
i C NerUuns 
Victory Program Sales, the Cali- 
fornia National rerun arm, 
closed for “Medic” in the five big- 
gest cities on the syndicated route, 


with sales in New York, Chicago, 
L. A., Philadelphia and Detroit. 


VPS has also closed deals in 
AFTRA also | three of the remaining top 10 cities 
—San Francisco, Cleveland and 
Washington. Sales were helped 
along by the fact that DuMont 
Broadcasting closed for WTTG, 
agreements in the new 1958-1960} Washington; WABD, New York 
I and also for Paramount’s KTTV, in 
raised from $70 to $80 per eight-| Hollywood. Besides which Storer 
Broadcasting inked for WJBK-TV, 
There is also} Detroit; WJW-TV, Cleveland; 
WAGA-TV, Atlanta, and WSPD- 
TV, Toledo, latter two not “big 


timore, Dallas-Fort Worth, Miami, 
Seattle, Denver and Portland, Ore., 
round out current sales on the 
former NBC-TV half-hour telefilm 








For the Finest . eee 





FRAZEN PRODUCTIONS INC. 


Television Commercials — Industrial Films 


HOLLYWOOD, CALIFORNIA 





1040 N. LAS PALMAS AVE. 
HO. 7-3111 — HO. 7-6967 
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| TV Fim Chater] AFTRA Pitching for Video Tape Field 


On Its Own in Dickers on Blurbs 


American Federation of Tele-, blurbs played on the tv networks. 


% Wednesday, March 19, 1958 VARIETY 
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i Corinthian D.C. Testimony 


_ mn Continued from page 24 



































' WPIX, N. Y., has bought resea: 
could require divestiture of sta- noting that Whitney acquired all | ders of the World” ... Frank Stone 
tions as they come into the top|its stations by purchase, asked |has been named souther ° 

25. “This would create uncertainty | whether it is worth all the trouble . ( eae 


é ieee ‘ fo het ; manager of Screen Ge i 

regarding the status of some Sta- | of the Commission holding hear- aoe anh in a — pill | vision & Radio Artists began its “Wild spot” is a union term for 
2 tions and fear of g1 owth that would | ings _On applications and then jler, formerly with ABC Film Syn-|C®™M™Mercial dickers yesterday nationally, regionally or locally 
s be contrary to the normal instincts | winding up with one-third of the dication, has joined Screen Gems’ | ‘Tues.), directly on the heels of an | spotted vidblurbs 


= L : as staffer at WAKE, Bartell chain out-| the 35m through the/| union intends the new commercial | $66.50 for each of three chorus 
ie However, Com. Frederick Ford, | let here. | aperture. ' pact to extend beyond taped video ! (Continued on page 73) 
reoumneannnnnen en srneennne oeeenoonenne vonansnne — 7 roan 
i 
ug i 
i 
i 
i 
& i 
; 
; Y Z ais ee eee F eS ey 
Fi ne 
: LE ROY CARLILE BONNIE JONES WALTER STOCKER BEVERLY ANDERSON 
ii MARJORIE MORNINGSTAR, DAVE GARROWAY SHOW, KRAFT THEATRE OMNIBUS STEVE ALLEN SHOW, DAVE 
: NEVER LOVE A STRANGER, STEVE ALLEN SHOW, Jack Seven Lively Arts, Alcoa-Good- GARROWAY, The Glass Menag- 
FE Never Steal Anything Small, Paar, Jackie Gleason, Arthur year, I Spy, Phil Silvers Show, erie, Desk Set, Picnic, Virginia 
fi Naked City—TV Series, Big Murray—Gleem and Pall Mall Hatful of Rain. B'way: Inherit Graham TV Show. 
F Story—Viceroy Commercial. Commercials. the Wind, ; 


of a broadcaster dedicated to help- 
ing his community expand and | 
prosper : ; 

’etersmeyer took issue with the 
eport’s emphasis on local ow ner- | 


Stations being sold. 

Petermeyer said he had “no com- 
ment” on that. 

Under further questioning, he 
said he suspected that multiple 


southern area staff... Hal Hackett, 
prexy of Official Films, has re- 


turned from a short trip to Eng-| 


land . . . Joseph Morton has been 
promoted to the new position of 


agreement by Screen Actors Guild 
in the same field, and the areas of 
conflict between the unions are 
clearly stressed in AFTRA’s de- 
mands. Most importa~t, reaffirm- 


New pact is being dickered to 
begin from retroactive date of 
March 18 (yesterday) and to con- 
tinue for two years 

Base rates being asked by 


shi We maintain,” he said,| ownership, will sprez : administrative assistant of sales for | ing slegram se signa- | AFTR/ > 
I} , ‘ : spl > . . T\ing a telegram sent .o all signa-; AFTRA of the producers and own- 
“that the public is best served by | but etetlione Prypecne tg dig ae Y Mevieleb Fila Ls Chi-| tories of the SAG teleblurb code | ers of live and. taped commercials 
responsible ownership com-| public interest. would depend on | (oe po Ove ab Film Labora-| on Monday (17), AFTRA is under-| are: $61.50 daily for performers, 


ed with experienced manage- 


who the multiple owners are. 


tories has completed construction 
of another Octette multiple print- 


stood to have specified that it ex- 


or or off camera; a base of $64.50 





k 

ment and operating personnel who | 
have the interest and capacity to| 
I 





Jocal community.” 


: er. The exclusive patented device 
Atlanta—Bob Stair, ex-program produces eight 


tere ) ; reduction 
come well integrated into the | director of KIHO. Sioux Falls, new | simultaneously 


pects jurisdiction of 
prints| Made via video tape 
one pass of effect, means that the live actors’; choruses of five or more terpers; 


“wild spots” |for each of four chorus dancers, 


in| with slightly diminishing fees for 
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PIERRE BORDAY LINDA CAMBIE DENNIS BRITE 
3 i SWEET SMELL OF SUCCESS, THE HANDS OF EURIDICE, GENERAL ELECTRIC THEA- TEA AND SYMPATHY, 
: COP HATER, Tennessee Boy, One man show performed TRE, Audio Productions film STALAG 17, Antioch Shake- 
Naked City, Wendie Barrie Show, throughout world Best actor of “Cotton.” Industrial and com- apeare Festival, Golden Boy 
: Dave Garroway, Jimmy Durante, year 1954 in Brazil. Starred in mercial films, U. 8S. Steel Hour. Picnic. 
t George White Scandals of 1957. films in Brazil ani France. 

















pr enewonnves revs 












LANE DI MARIA 
SILK STOCKINGS, CAN-CAN, 


Strip for Action, Kiss and Tell, 
The Red Mill, 





5 ‘ FO on, : 
: SWEET SMELL OF SUCCESS, 
H COP HATER, Born Yesterday, 
i Claudia, Heaven Can Wait, Twin 
E Beds, Du Pont Show of the 


Month,, Anna Lucasta, Thunder 
Rock. 




















ALAN DELLAY 


STUDIO ONE, KRAFT THEA- 
TRE, Omnibus Phil Silvers show, 
Jackie Gleason, You Are There. 


ANN AMOURI 
KAISER ALUMINUM HOUR, 
VALIANT LADY, Hollywood 
Award Winner, Meet Your Cover 























JIM KANE 


STEVE ALLEN, MILTON 
BERLE, Robert Alda Show, Bob 
Dixon Show. B'’way: Seven Live- 
ly Arts, Hollywood Pinafore. 




















SWEET SMELL OF SUCCESS, 
Tennessee Boy, The Naked City, 
Perry Como, Dave Garroway, 
Million Dollar Showcase. 

















EVA LYND 
STEVE ALLEN SHOW, Picnic, 
George White Scandals of 1957, 
Wonderful Town, Wendie Barrie 
Show, Colgate Commercial. 


RICHARD REED 


SUSPENSE, HALLMARK THE- 
ATRE, Lights Out. The Roaring 
20's, My True Story, Penthouse 
Party, Picnic, Lillion, Desk Set 


Girl, _Stork Club, Cyrano de Max Liebman _ Specs Pence Glad Tidings, The Rainmaker. 
Bergérac, Beautiful Jailer. Widow, Connecticut Yankee, In 
the Park. 














We are proud to represent some 
of the finest talent ever seen. 
Our careful screening has elim- 
inated the casting problems of 
countless clients. 





515 Madison Avenue, New York 22, N. Y. 


cour EMILY BROOKS AGENCY 


PLaza 8-0842 
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SHERMAN GLAS PRODUCTIONS, INC. 


Animation 


7142 SUNSET BOULEVARD 
HOLLYWOOD 46, CALIFORNIA 
HOllywood 7-8151 























Which Way ABC Radio? 


z =m Continued from page 23 qe 








tio! kon MeNeill’s lucrative 9) it, presumably because he felt 

to trip 
O jlonday (17) some ABN ex- | some kind of a network news op- 

ecu expressed the opinion that | eration. 

vould definitely not go| If the web is to be closed com- 


en out of business.” One was | pletely—and a decision should be 


banking on the retention of Mc-| forthcoming within the next 10 to | 
Nei nd going into news more} 12 days, it’s felt—it will require | 
heavil 1 modest operation at! | Paying off president Eastman. East- 


best 


scale live 


n compared to the full- | man, who joined web last May, has 
music format devised | a five-year contract. 
and carried out under Eastman. | 


Even at that, ABN’s salesmen, | 











there was ample room to continue | 








backing a news program “El Re- 

porter,” with a Spanish announcer 

serving up the news Knicker- 
bocker Beer is providing listeners 
with an editorial type feature | 
called “La Tribuna,” wherein Jose 

| Ae rez Pg aye li os pneage = | such a setup, Robinson feels he can 
ecting local Puerto Ricans 1eis . 

; : sh rhap 
|} is sponsoring regular daily sports- bring in the s “oe *. peraege 
| cast {$50,000 each while at the same 

Typical example of catering to|time championing the cause of 
Puerto Rican market was recent | uplift programming to counter the 
(N. J on part of Camden County | wave of criticism that tv is bent on 
N. ) Beverage Co. to market a ltaking the easy way out. 
beer with distinct Puerto Rican it ; 
|flavor. It calls the brew “Bohio| (3) Armstrong Cork has had a 
Beer” which means “Little Hut” in| change of heart and will continue 
Spanish and apparently evokes | with its Wednesday night “Arm- 
| deep nostalgia of homeland. Spon- strong Theatre” on CBS-TV next 
sor of “Bohio Beer is pushing : 
| product with an aggressive air Season thus perpetuating the same 

alternate-week pattern with “U.S. 














station relations men and sundry | Ri 

others there were out shopping last Puerto icans 

week for new jobs. The most opti- a 
mistic of the job hunters are said | 

to have expressed the belief to | agencies to create special Spanish 


prospective employers that they | departments to take care of this 
could only hope to stick it out un-| valuable market. Young & Rubi- 
til July 1. Yet executives closer|cam now has a Spanish section, 
to top echelon planning don’t figure | and Publicidad Badillo, one of | 
the web to last anywhere near that | largest of Puerto Rican agencies 


long if the ultimate decision is to | opened a branch in N. Y. and han- | 





go out of business or even if the | dles such major accounts as Wrig- 
decision is to go in for news only. | ley’s, Knickerbocker Beer, etc., for | 
News service idea was bandied | Spanish-speaking market. WHOM’s 
about last week, too, but the top-| business is 70% national today. 
per ecem to be having trouble | Conscious of the Puerto Rican’'s 
convincing themselves that a) abiding interest in sports, majority 
straight service (without advertis-| of beer sponsors on WHOM have | 
ing) would become a profitable op-| been concentrating on sports pro- 
eration doubt seemingly based on! grams. Last year Schaefer Beer 
the anticipated trouble in getting | and Lucky Strike Cigarets spon- 
Stations in smaller radio markets|sored Dodger games with Buck | 
to buy the service at a realtistic; Camel and Humberto O'Byrne on 
price. Still, the idea is far from | Spanish play-by-play. Station re- 
finished as a possibility. |cently completed re-created ver- 


It was reported that a week ago|sions of Puerto Rican Baseball 


Monday (10) when the AB-PT | League Games, playoffs and Carib- 
board met, many members were all | bean World Series. Games were 
for obliterating the radio network sponsored here by a Ballantine Beer 
on the spot. But, as it is told, one | and Camel Cigarets. 

board member talked them out of! Rheingold Beer is currently 


























For creative 
T.V. commercials 


WILBUR STREECH PRODUCTIONS 
135 West 52nd Street New York 19, N.Y. 


LIVE ACTION 
STOP MOTION 
ANIMATION 











campaign. 
— Steel Hour,” which also returns for 
| the ’58-’59 semester. 


. im? " 
Wagon Train | (4) What happens with the full 
iced’ hour “Kraft TV Theatre” next sea- 
a See fom pepe © Ison will depend largely on what 
'The Truth,” which will be moved eee . —_—,, — — 
usskiInads a soc Ss 
“ as. at spot to 9:30 p. aa , duction aegis. Seawind takes over 
n tuesday evenings, “Chelsea | production from J. Walter Thomp- 
At Nine,” will move into the spot | ya next month. Even if Kraft de- 
now occupied by Granada-TV’s | cides to drop the present Wednes- 
|““Criss Cross Quiz,” which shifts lo | day 9 to 10 format, it has signified 
a 9:30 spot, and into the position | jt will remain in the “live New 
pag And bry a” show >| | York-originating drama fold.” 
1€ arey OS episoder ‘i ractically decided 
while a new A-R musical series | a aaa tee full hour “Matinee 
starring Vic Oliver, entitled “Hotel | | Theatre” cross-the-board dramas at 
ee A - te place “Zane Grey | | the end of the current cycle, which 
-atre >. 
: ee | will leave CBS-TV’s Thursday 
The London weekday program-!night brace of entries, “Climax” 
mers’ Wednesday picture industry | and “Playhouse 90,” as the sole 
show, “Close Up,” is to be moved | live drama survivors on the Coast. 
back 30 minutes to 7 p.m. and into | | Robinson has already been notified 
its old spot moves a revived drama | that the switch of Chrysler billings 
series “Boyd C.” “Play Of The! ‘from McCann-Erickson to Leo 
Week” is to be brought forward 30-| Burnett won't in any way affect 
| minutes and “Carroll Levis — of “Climax.” As for ‘fo 











Updating Drama Scorecard 


Continued from page 23 = _— 








“Playhouse 90,” it’s “here to stay,” 
says Robinson, and although he's 
aware of the inherent weakening 
of the stanza because of its par- 
ticipating sponsor setup (necessi- 
tating a six-act format), “Robinson 
rebuts: “Of course it’s not ideal, 
but wouldn’t you say that it's bet- 
ter than no ‘Playhouse 90’ at al!?” 
Robinson, in fact, champions the 
multiple sponsorship plans as op- 
posed to single sponsorship if only 
for the fact that CBS, having con- 
trol of the programming, will dare 
to buy properties that a client 
would run a mile from. 

With “Du Pont Show of the 
Month” putting its major stress 
next season on 90-minute dramatic 
segments and with Hallmark ditto- 
ing on its “Hall of Fame” series, the 
realization that “when it comes to 
live drama, we'll take New York” 
has finally come home to roost. 


‘Big Payoff’ 


=———aae Continued from page 35 ees 











ture, a 50-foot split bamboo fence 
and other paraphernalia contrib- 
uted by local merchants. 

The five shows went off without 
a hitch, but the cast and produc- 
tion personnel, 21 in all, are glad 
it’s over. Having been quartered in 
Miami, they found it wearying 
travelling the 30-plus miles daily 
to and from Homestead. Unlike 
its name, Homestead didn’t appear 
to have the proper accommodations 
for sheltering the troupe. 





—— 





eries” switches to 10 p.m. 








Next Sat. (22) “Wyatt Earp,” will | 
| be replaced in Associated Tele- 
| Vision's London schedule by the | 
60-minute long Western series | 
| “Cheyenne,” starring Clint Walker. | 
|/On BBC-TV, the “Dinah Shore | 
Show” makes its bow as a monthly | 
offering from next Wed, (26), 





BENTON & BOWLES, INC. 








‘Multiple’ Boys 


=e Continued from page 3 eee 





FULLER, SMITH & ROSS, INC. 





| Policies rather than to any alleged 
| adv antages it may have as a mul- 
| tiple owner. 


Mrs Bullitt suggested that 
some of the Barrow conclusions 
might have been different if the 
staff had observed station opera- 
tions in the field, 
| Emphasizing that 1o cal owner- 
ship is no guarantee of community 
“sensitivity,” Mrs, Bullitt cited 
the programming of the three 
King stations to support her con- 
tention that “the end result of mul- 
tiple ownership—like single own- 
ership—depends on the merit of 
the licensee.” 

Under questioning, Mrs. Bul’itt 
Said the Barrow proposal to rein- 
| State the old “Aveo” procedure for 
|competitive bidding on station |} 
sales would discourage purchasers. 
She thought that a broadcaster 
who builds up his station should 
be entitled to realize the “fruits” 
| Of his endeavor through sale at a 
profit. The hearings will resume 





























'March 25, 


CURRENTLY PRODUCING FOR... 


COCKFIELD, BROWN & CO.,LTD.- 
DOYLE DANE BERNBACK, INC. - 


DANCER-FITZGERALD-SAMPLE - GREY ADVERTISING AGENCY 
KETCHUM, MACLEOD & GROVE, INC. 
BATTEN, BARTON, DURSTINE & OSBORNE, INC. 
SULLIVAN, STAUFFER, COLWELL & BAYLES, INC. 


SAMPLE REEL UPON REQUEST 


CALL HOWARD LINKOFF 


Slavision Sraphics INC. 


TELEVISION COMMERCIALS 
ANIMATION e LIVE ACTION 


245 W. 55 St., New York / JUdson 6-1922 





° LEO BURNETT CO. 
McCANN-ERICKSON, INC. 
LENNEN & NEWELL, INC. 
* STREET & FINNEY, INC. 
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performing 
live commercial 


portions on 





See Cee eee sc eee e eases aeete 


“SEA HUNT”’ 


for Household Finance Corp. 
WCBS-TV 
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porns 
- ° | — =| west side projects is an unusual |) a 
DuMont IC e | merchandising hookup. So is the | . - 
Ed & Pegeen Webb & Knapp (Zeckendorf Hotels Ch ’ ‘L f ’ Fl 
} |Corp. subsidiary) spot commer- | iS ive avor 
9 =e Continuéd from page 22 Samm | cials Dowling, too, with City > 
To Buy ul ee @ 590,000 advertising appropriation ys seg ae ing of the old Cons Cap page a 
by the Zeckendorfs over WOR to\,..,. hn — — gs . toa wrap a Saturday night hourlong, weasing for Jerry Colonna, who 
‘ : anne Theatre, due for April bow ‘ ie Salenien te ' nger is hostir t latenight 
N are being carried | support the new upbeat of Theatre | is likewise interested. Zeckendorf | 7™“‘©UT SHOW, Probably In colt but whom the s‘ation wants 
‘ eed station reppery | Square. “WOR, basically, also has|Jr. is in charge of the west side | For most os the season, the indie| |) | p under contract 
font hey ors Pig a more than casual interest in re- eer Square) redevelopment | has had no live shows after 7:30 WBKB lately 1 its day 
{ { of the sta ist of | PR VBK l ! ay- 
: to DuMont. Trade | glamoring Broadway,” says Leder,|* p.m. during the week t lineup with a of film 
t DuMont has ex-| “Since we are also the only metro The 50 participating sponsors Frank Atlass, program director replacements for live opu but 
2 to expand its cur-| politan radio station on Broadway - x have been with the Sardi’s| o¢ wRRM-TV who was one of the | @s of yesterday (Men.) it has ad- 
2 nd is interested | (No. 1440, just below Times Sq een See have indicated to first to verbally deplore the | vanced Its signon two hours to ac- 
the reppery. | Leder also accents “the great gg A a ll shift over to|ino of live prog. ing in ( commodate three r idio orig- 
Weed organization and | nostalgia for us at WOR to have sts bes zeeraid cago. reveals he has around seve ination Thest are in a 7 9 am 
; <erutives. of Du-! The Fitzgeralds back—and they When Leder and Colodny were | shows ready for kinnie auditions) ! o and apparently are a payoff 
tl ; r gotiation have | should never have left us—because | jointly at NBC they were the ones|and now faces only the problem | to the station's p ffairs obli- 
heer on and pr mesuied of Ed, a former newspaperman and who had set up the Tex (McCrary) | of finding suitable timeslots. St t being a pe ely SCl- 
, said conversation | lesit actor, started as a com-| & Jinx (Falkenburg) deal at the | tion has a successful news-weat ence show, a liter ry ion, and 
t and not negoti- | entator with us in 1935; and in| Waldorf-Astoria. Similar format | er-sports-variety strip at 10 p.m.,|# program of classical musit 
V “ ™ 11939 Ed and Pegeen Fitzgerald | will highlight “the vaster Astor’ | which can’t be tampered wit As for WNBQ, the NB( ition, 
? . kle a vicepresident made radio history as the very | Which, under Col Obolensky, will | and feature films at 11 p.m. wit it has all too few availabi es for 
NEW WABD. WTTG, and first husband-wife team. They set | be making a pitch for the socialite a big backlog to play off Best | local programming as is, what with 
a - 4 go on the air in | the pattern for the other Mr. and|and charity fete business in its!chances for local originations to! the Jack Paar latenighter preclud- 
' a d to be sarticular. | Mrs: teams. They remained with | grand ballroom. One such stunt/see the studio lights are in the|ing its participation in the week- 
- on having emane for | US until 1944 when they shifted to | this year may be a Palm Sunday | 9:30 p.m. siot, where the CBS-TV | night feature film wars. However, 
ea “> the John Blair or- ABC and later NBC.” preview of the Easter finery in co-| net occasionally lops off a low | th station next week deletes five 
I : : The Zeckendorfs’ interest in| operation with McCann-Erickson | rater. Atlass appears to be high|vidpic series during the week to 
k rhe Hillbilly Rep utilizing both The Fitzgeralds as a| which handles the Millinery Insti- | on ideas for a panel and a jazz| accommodate an extra half-hour of 
‘ s ; | public relations showcase for its | tute of America. show, either of them a possible !the Paar show. 
Chuck Bernard, who bills him- — — ~ — 7 
PT the Madison Ave. hillbilly, - rane sas Ee 
represents mostly western 
statior has formed a network of 
the stations he reps and has landed 
8 ndisclosed amount of Sinclair 
re ng ‘business. Sinclair which 
is iating a spot campaign has 
inked for the remainder of 1958. 
Walker Representative Co. has 
changed its name to the Walker- 
R ( Wythe Walker contin- 
uc prexy of the firm with Otis 
k moving up to the exec 
ve e slot as well as maintaining 
} rtnership interest. In May, | 
the f s slated to move into new 
offices at 347 Madison Ave. 
n E. Pearson reppery has 
leased space at 405 Park Ave. at 
54 Street and expects to move 
Warren Tomassene, formerly as- 
sociate with NBC-TV film sales, 
has been added to the Chicago 
sales staff of Adam Young. 
= 








Without Money 


cman CONtinued from page 25 





get to work. Once a 
\ winning card is chosen and if 
] ne is a train commuter, sta- 
tion buys him one monthly com- 
mutation card, if listener travels 


how they 





by car, he gets garage bill paid for 
a month, and if a winner uses pub- 
lic conveyance, station hands him} 
five pounds of currency in piggy | 
bank Currency comes to about} 
s If winner walks to work, he’s 
gi two pairs of shoes. 


ABC is currently preoccupied | 
a “Date With Frank Sinatra | 
est.” This is in the Martin| 
ent and listeners are| 

ot down what they con-| 
Sinatra’s greatest recording | 
and why If it matches Sina-| 
own views, listener, be it man, | 
n or child, will have an even- | 


ck seon 
t 


~~ = 


on the town with Sinatra. Sta-| 
s also using its deejays to} 
( te “The Platter Pickers} 


| 1 


ky members getting free 
service, catered dinners, 


es, etc 


a ee es ee 


There's a “Car Payment Award” 
gimmick on WMGM. This involves 
, listening and telephon- 


a te in, | 


ing in order for station to pay 
listener’s one monthly installment 
on It is also getting good re- 
sponse with a “1050 Baby Club 
A 1 offering diapers, deter- 
£ents, cigars and baby charms to 
lucky mothers whose offsprings 
bow in at 10:50 a.m. or 10:50 p.m. 
Station is on 1050 ke., hence the 
umbilical connection. 





Repair Damaged Film With 
The Only Guaranteed Scratch 
Removal Process for 
16 & 35mm Prints 
* Originals © Negatives 
® Kodachromes 
RAPIDWELD for scratched film: We 
remove scratches and abrasions from 
both sides of film, restore flexibility, 
repair all improper .plices, and apply 

an exclusive protective coating. 
RAPIDTREAT for new film: We 
apply coating te the emulsion side of 


your film to protect against scratches, 
dirt and all stains, 


Rapid Film Technique Inc. 
37-02-K 27th Street 


Long Island City 1, N. Y. 
STitiwell 6-4601 





























One too many 


Poor fellow. Poor fellow, indeed! He's only 
emborrassed the show's tlimax may have 
been ruined! But, stop a moment. The scene 
can be saved. Just a snip—ifiit's on film! 

This is only one of the ways film helps. Be- 
cause you see the show befpre you show it, 
re alwayssin control of what's said, what's 


atehilelal 
you 


East Coast Division Midwest Division 


342 Madison Ave., New York 17,,N.Y 


For complete information write to: 


130 East Randolph Drive, Chicago |, Ill 





villains! 


done! In control, too, of time and station 
everywhere! Use black-and-white—or color 
_,, there’s an Eastman Film for every purpose 


Be sure to shoot 
in COLOR... 
You'll be glad you did. 


Picture Film Department 


EASTMAN KODAK COMPANY, Rochester 4,-N. Y 


West Coast Division 
6706 Santa Monica Bivd., Hollywood 38, Calif 


or W. J. German, Inc. 


Agents for the sale and distr 





bution of Eastman Professional Motion Picture Films, Fort Lee., N. J.; Chicago, Ill.; Hollywood, Calif 
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For Fall Programming . . . 


FOOTBALL... 


@ ALL AMERICAN GAME OF THE WEEK 
@ PACIFIC COAST CONFERENCE HILITES 


@ BIG 10 HILITES 
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SPORTS TV, INC. 


1161 North Highland Ave., Hollywood 38, Calif. 
Hollywood 4-7476 

















Sponsors Keep U.S. Military O'seas 


| 


Updated on Shows & the ‘New Sell’ 


By HAZEL GUILD 
Ramstein, March 18. 
Some of the top Stateside televi- 
sion shows—including “I Love 
Lucy,” “This Is Your Life,” “Peo- 
ple Are Funny,” “Eddie Fisher,” 
“Zoo Parade,” “Mr. Wizard,” “High- 
way Patrol,” “Circus Time,” “Burns 
and Allen,” “Goodyear Playhouse,” 
“Ted Mack's Amateur Hour,” “Beat 
the Clock,” “Caesar Hour,” “Kraft 
Theatre,” “Voice of Firestone,” 
“$64,000 Question,” “Phil Silvers” 
“I've Got a Secret,” “Climax”—are 
getting a free ride before the larg- 
est American television audience 
outside the United States, and the 
largest military and dependent au- 
dience in the world. 
The programs are being aired 
il hteemnnemtamenennen 











regularly over the latest link in the | 
television chain of the U. S. Air 
Force in Europe—AFR-TV in Ram- | 
stein, Germany, which joined the} 
Air Force-operated stations in Sau- | 
di Arabia and Tripoli just about a 
year ago. One more television sta- | 
tion in Germany, at Spangdahlem, | 
has now been added to the group. | 

Sponsors who release their shows | 
to this military audience through | 
AFRTS in Hollywood and New) 
York are getting positive plusses, | 
too—in many cases, the televiewing | 
of their products is the only way to | 
introduce new Stateside items to} 
American military audiences sta- 
tion in Europe. 

“We know definitely that when 
Crest Toothpaste was first promot. | 


| 
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“THE COMMERCIALS WERE 
IMAGINATIVE AND BRIGHT” 








“THE COMMERCIALS WERE 
LIGHT, ENTERTAINING AND 


— NEW YORK TIMES 





“,.. THE COMMERCIALS 


—N. Y. WORLD-TELEGRAM & SUN 


“... THE COMMERCIALS 


“. .. THE COMMERCIALS 

















HUMOROUS” 


—N. Y. HERALD TRIBUNE 





WERE FUNNY” 





HAD WIT” 


—N. Y. DAILY NEWS 


WERE FUN” 





-- TIME MAGAZINE 











ed on tv, sales shot up in the local 
AFEXes, and the same is true of 
Hazel Bishop lipstick,” Technical 
Sergeant Gerald Huard, 
manager, reported. 

AFR-TV at Ramstein currently 
has about 25,000 military listeners 
tuned in on about 7,000 sets. 

In addition, like AFN (the Amer- 
ican Forces Network, radio operat- 
ed for the troops in Germany) it 
has drawn thousands of German 
listeners. Germans can tune in to 
the AFN radio with no difficulty, 
but to view American television, 
which beams out differently, they 
require converters for their sets. 

Unlike AFN, though, which airs 
Stateside radio shews but cuts out 
all sponsor identification and com- 
mercials, the AFR-TV shows are 
programmed complete, with full 
advertising. 

A secondary effect of the Ger- 
man viewing audience is that doz- 
ens of high-ranking Germans have 
visited the American-run tv sta- 
tion. Some German tv station offi- 
cials have even requested informa- 
tion as to how they can buy the 
American shows. 

The astounding little American 
station is located on a hill outside 
of Kaiserlautern, Germany, and 
serves the American army and air 
force troops with Class A broad- 
easting in a radius of about 10 
miles from the station—a radius 
carefully controlled by the German 
government to prevent the Amer- 
ican station from usurping too 
many Germany viewers. 


Ex-Barracks Now Station 


The station itself is a former 
barracks for stateless persons. 
It is commanded by Capt. Truman 
Smith of Detachment 5 of the 
7122nd Support Squadron at 
USAFE Headquarters in Wiesbad- 
en—the group which operates all 
the Air Force tv and radio facili- 
ties, including the radio stations at 
Crete, Turkey, and North Africa. 

But it’s unusual for a military 
operation in that the whole station 
is actually staffed by non-commis- 
sioned officers, headed by Sgt. Hu- 
ard, There are just 11 military per- 
sonnel. 

In addition, most of the military 
members had no television back- 
ground—some had never seen a tv 
station before. 

Even with such an inexperienced 
staff, the station that started last 
April with four hours a day is now 
broadcasting nine hours daily. 

Armed Forces Radio and Tele- 
vision Services provide the shows 
from the States. Most of the top 
American shows are viewed here at 
the same hour, the same night of 


| the week, as they are played in the 


States—only difference is that 
those showing here are from eight 
to 12 months old, 

To expand its broadcasting time 
and better serve its listeners, AFR- 
TV has worked out an unusual gim- 
mick—it selects the top show of 
the night, and repeats that show 
the following afternoon from 4 to 5 
p. m., utilizing either two half-hour 
programs or one full hour show 
for the repeat. 

“Some of our listeners are on 
night duty,” Huard explained. 
“With the repeat, they can catch 
the best of the previous night's 
listening before they go to work. 
Housewives who were busy with 











evening chores can see the top 
evening show the next afternoon. | 
And most of the military personnel 


station | work until 5 o'clock, so they aren't 


forced to view the same program | 
twice. 

“People have become selective in 
just the time we've been in opera- 
tion,” Huard concluded. “At first, 
we heard that business had dropped 
off at the military movie houses in 
the area and that folks were just 
staying home to watch television. 
Now they watch only the shows 
they like best, and the movie ad- 
missions are back to normal.” 


Kohler Hearings Get 
Badger Network Play 


Milwaukee, March 18. 
Badger Television Network, re- 
cently formed in an alliance of 








three Wisconsin stations for pro- 
| gramming, is starting this week to 
| beam hourlong nightly films on the | 


|Kohler hearings by the Senate | 
| Rackets Investigation Committee. | 
| Edited highlights of daily proceed- 
| ings are being flown in from Wash- 
| ington for nightly programming at | 
/11 p.m., with Clark Mollenhoff on | 
| the commentary, 

Film originates from WISN-TV, 
| Milwaukee, for WFRV-TV, Green 
| Bay, and WKOW-TV, Madison, on | 
| the hookup. ' 





Harvard To Get 
Global AM Spread 


Harvard College will have a 
worldwide audience for its one- 
hour “Case for the College,” which 
it will produce and sponsor on CBS 


i Radio March 28. 


The worldwide lineup already set 
for the broadcast, apart from Voice 
of America and Armed Forces Ra- 
dio feeds, includes Far East Broad- 
cast Co., covering India and the 
South Pacific; Radio Inchon, cov- 
ering Korea and some of Red 
China; WCJB, the powerful short- 
wave transmitter in Quito, Ecua- 
dor, which covers all of South 
America and much of Europe and 
Africa; and Radio Luxémbourg, 
covering Europe and the United 
Kingdom. 

Program will read like a who’s 
who among the country’s intellec- 
tuals and celebrities. Harvard prexy 
Nathan M. Pusey is writing and 
delivering the commercials; poet 
Archibald MacLeish is supervising 
the writing; guests include Leonard 
Bernstein, Howard Lindsay, John 
Mason Brown, James B. Conant, 
Defense Secretary Neil McElroy 
and Sen. John F. Kennedy. William 
F. Suchman, ex-“Omnibus,” will 
produce and Laurence O. Pratt is 
exec producer. 
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16: 











Ic 
soul 
a ne 
turn 
mor 
ting 
som 
niqu 
sens 

W 
rhov 
or si 
ceed 
pert 
of 
late! 
“Sta 
folle 
than 
Stra 
hers 
she 


toriu 
MET 
Op 
midt 
Euro 
live 
Oper 
stude 
quiz 
artic 
aspec 
imun 
open 
speal 
thro 
spoke 
tiona 
this 
came 


, ence 


Nor | 
Solyti 
Kenn 





Wednesday, March 19, 1958 





VARIETY 


TELEVISION REVIEWS 69 








_M WORKSHOP 
Le Susan Strasberg, 
Knight, Yael Woll 
Producer: Patricia Farrar 
Director: Marshall Stone 
30 Mins.; Saturday (March 15), 
1:30 p.m, 
WRCA-TY, N. zy. . 
As advertised, the title of this 
show was “The Story of Film 
chnique” and, in introducing it 
jst man (15) on WRCA-TV, mod- 
erator Yael Woll, director of the 
Institute of Film Techniques at 
New York's City College, termed 
it “an experiment.” It was neither. 
Instead, it presented a somewhat 
limited and breathless discussion 
of the role of an actress in a film 
and of a critic’s proper function 
within his frame. Also, there were 
two clips from the upcoming “Stage 
Struck.” There was nothing very 
experimental about it all, nor did 
the program have a great deal to 
do with “film technique.” 
Participants were actress Susan 
Strasberg, who looked attractive 
but had comparitively little else to 
offer, and writer-critie Arthur 
Knight, who was unquestionably 
qualified to participate in an eru- 


Arthur 


dite discussion of the topic at hand, | 


but left the major part of the dia- 
log to Miss Strasberg, confining 
himself to what amounted almost 
to side remarks. 


Idea of the show was eminently | 


sound, but it went off (1) in using 
a new picture as an example, thus 
turning the program into little 
more than the old plug, (2) in put- 
ting on an actress rather than 
someone familiar with film tech- 


nique in the artistic - technical 
sense. 
Why, for instance, didn’t Woll 


show a scene from “The Informer,” 
or some other film classic, and pro- 
ceed to analyze it for technique, 
perhaps comparing it to the work 
of another director, earlier or 
later? Even in screening the 
“Stage Struck” footage, it wasn’t 
followed by anything much more 
than an eager questioning of Miss 
Strasberg on how she felt seeing 
herself on the screen and whether 
she thought her original intentions 
came across. 

Film, as an art, has long been 
neglected. On television there’s a 
great chance to dissect it, show its 
growth and development, trace the 
talents that shaped it, ete. But 
superficial shows such as the one 
s presented by City College last 
» week produce little more than 
| boredom and frustration. It might 


® just as well have been an interview 


with Miss Strasberg. At least the 

billing would have been more hon- 

est and less pretentious. Hift. 
o____ 


A a FOREIGN POLICY) 


(META in cooperation with Hunter 
College) 


With Dr. John G. Stoessinger, As- 


sistant Prof. of political science, | 


Hunter College 
Producer; Barbara Davidson 
ay Frank Jacoby 
Mins., Wed. (12) : 
ween. we 2), 11:30 a.m. 
Material served up by Dr. John 
G. Stoessinger, assistant professor 
of political science at Hunter Col- 
lege, is solid, sober and vital to 
welfare of viewers, This prof knows 
subject of foreign policy and de- 
livers it in literate English. It is 
must viewing to those who wonder 
what will happen to civilization in 
age of anxiety, 
_ Program caught was open ses- 
sion of sixth teleclass in Metropol- 
itan Educational Television Assn.’s 
telecourse “American Foreign Pol- 
icy 101” taught by Prof. Stoessin- 
ger. On this occasion, his subject 
matter dealt with “USA and 
NATO and was delivered before 
toniantionce in Warren R. Audi- 
rium, Manh 
META’s a ga — 
Open session was 
midterm break after 
European issues. Two additional 
live audience lectures will follow. 
Open sessions afforded earnest 
students and_ visitors chance to 
quiz the widely-informed, highly 
articulate Prof. Stoessinger on al! 
aspects of U.S. foreign policy. Min- 
imum production was involved in 
open session telecast. Principal 
speaker stood at speaker’s stand 
throughout 60-minute lecture and 
spoke illuminatingly on interna- 
tional issues and how they affect 
this country. From time to time 
cameramen caught shots of audi- 
canon a notes. This was edu- 
Vv 
aa minus gags and gim- 
He ex 


given at first 
six talks on 


plained the myriad pr 
lems of collective security oe = 
visioned by UN and selective se- 
curity as embodied in principles 
of NATO, Soberly, he outlined 
tragic story of Korea and Suez and 
present day issues to be solved by 
‘S. in its relationship with France, 
Britain and other NATO countries, 
— did he overlook the .possible 
o ytions suggested by George 
ennan, former U.S, diplomat. 
Rans. 


PPFSHESs SCHOO OH OS 


Wide Wide World 
“American Theatre 58,” as pro- 
|jected Sunday afternoon (16) on 
jthe “Wide Wide World” show on 
| NBC-TV, is anything but a Fabu- 
|lous Invalid. The impression was 
|more of a prosaic gabfest. Only 
when the scene switched away from 
| Broadway to the regional theatres 
}and showed stage artisans actually 
|doing something rather than pala- 
| vering generalities did it come to 
something approaching life. 

The show originated from Sardi’s 
| restaurant, N.Y., which was open 
on a Sunday for the occasion. 
thereby repeating the exception of | 
several weeks previously, when in- 
| vited guests attended a testimonial 
|surprise party for N. Y. Times 
|drama critic Brooks Atkinson. 
With a houseful of invitees talking 
land drinking in the background 
and waiters coming and going to 
| accentuate the distraction, the cen- 
|ter of interest was a 


|(15). Under some pointed Wallace 
probing into the most sensitive 
areas of political and religious con- 
viction, Hammerstein defined his 
own ideas with unusual and re- 
freshing forthrightness. 


At no point did Hammerstein 
hedge or even make an attempt to 
do so. When Wallace asked him 
whether he approved of miscegena- 
tion, one of the underlying themes 
in the “South Pacific” story, Eam- 
merstein replied affirmatively. Re- 
garding religion, he made it clear 
that he stayed clear of sectarian- 
ism, but rather had a general faith 
in mankind and the ultimate tri- 
umph of good over evil. On poli- 
tics, he not only declared himself 





' 


ing the economy, Hammerstein 
thought the country had gone far 
enough in that direction already. 
large table at,;On the militantly conservative 
which the name guests bandied | ‘deas of the author, Ayn Rand, who 
| platitudes. | believes that there is a “conspir- 
Only once did the distinguished @¢y” of liberal authors to “brain- 
group generate a spark. That was| Wash” the nation, Hammerstein 
‘when Helen Hayes, replying to | ‘dentified himself clearly as a “lib- 
m.c. Dave Garroway’s (perhaps un- | eral’ but denied the existence of 
intentionally) pointed question |@Y conspiracy. 
about what keeps the stage alive,| On his friendship with Paul 
read a quotation from Maxwell An- Robeson, Hammerstein, without go- 
derson about the theatre being a/ing into the question of Robeson’s 
religious institution, a sort of tem- support for the Communist move- 
ple of the spirit. Miss Hayes is, of |ment, very quietly explained how 
course, one of the theatre's greats, | angry he would have become if he 
and she gave the moment an elec-| was denied the right to eat and 
tric thrill. |sleep in the same hotel with his 
| But Miss Hayes isn’t at her best |fellow performers. It was no de- 
as_a discussion panelist with a|fense of Robeson, but an indict- 
dull script, without lighting or ment of race prejudice. 
costume or scenery or other actors; Wallace opened the show with an 
to play against. As an actress, | excerpt from critique of the Rodg- 
she’s an artist, but off the stage |ers & Hammerstein musical plays, 
she’s merely human. |which held that R&H had sacrificed 


That was also all too true of Rob- | “Civilized wit and urbane irony” to 
ert Preston, Melyvn Douglas and|their love for the simple things 
Peter Ustinov. Nor are playwright |@nd sentimental situations. Ham- 
Arthur Laurents, director Harold | merstein conceded the point, stat- 
Clurman, producer Robert White-|i2g that he was neither ironical 
head and designers William and |®0r urbane and could only write 


Jean Eckart exactly glamorous per- | What he believed and felt. And, it 
sonalities on camera. | was brought out, that added up to 


Does the mass public that tele- lat Py we ‘ Prego se tage 
vision reaches care a hoot that legit |‘ hitted that poy eng my a te _ 
production and operating costs are |«o00h” in’ order to AP et o 28 
becoming virtually ruinous? Is it fanny ¥- ie b t = ve a 
concerned about the trend toward {05° tik ‘his grandfather Oscar 
smash hit or fast flop on Broad- | We amecst “ty hey “ - bed 
way? Is it even slightly interested be meee poor: Pl race 
that, as someone pointed out, the | The am for Hammerstein's 
stage is the only remaining enter- mM on the show was a pee 
tainment medium in which awriter ‘for the 20th Century-Fox film 


. , |adaptation of “South Pacific” which 
The unique thing about the stage | “alge 
is that it is alive and immediate |°P€"S this week on Broadway. But 


. |the plug for the picture was han- 
and personal—and that from these | qieq at the show's close with a 


qualities it can have a shattering |}. : : : 
emotional impact. But there was | Drief mention that naturally fitted 


no mention during the Broadway | into, the ee 
portion of “American Theatre 58” : , 

|about the excitement of playgoing, 
| of the proverbial shiver of anticipa- 
; tion when the house lights dim and 
|the curtain is about to rise, of the 
{thrill of discovery of a fine new 

















Look Here 
A couple of years ago Rod Serl- 
| ing, successful tv script writer, told 
| aspiring writers that tv was indeed 
|}a happy medium for him. It didn’t 


| play or new talent at a first-night. sound that. way when Martin 
When the cameras left New York Agronsky quizzed him on NBC-TV’s 
the show improved. There was | “} ook Here” Sunday (16). 


|meaning and a sense of participa- 
tion as the amateurs at the San from his posh quarters in Holly- 
Diego Community Theatre re-) wood, sounded off on sundry prob- 
| hearsed the next Shakespeare pro- Jems confronting playwrights who 
'duction and the Elizabethan songs | pull up New York roots for Holly- 
|and dances. There was reality and | wood and also spoke unhesitatingly 
eagerness as the cameras visited on tv censorship. 

| the children’s Theatre at Evanston, Serling told Agronsky that money 
{Ill., and again in the comments | was one reason he came to Holly- 
of producer Nina Vance and a resi- | wood and that California spells live 
|dent actress from New York at the tv. He pogh-poohed Dave Suss- 
Alley TLeatre in Houston. The | kind’s crack that the moment one 
same was true as director and for-| gets off plane in Hollywood, the 
mer Broadway star Mary Morris | personality changes. Living on the 
conducted a rehearsal at Carnegie | Coast has had no appreciable effect 
Tech drama school in Pittsburgh.| on his writing, Serling said. His 
| The visit to off-Broadway, via a| kids get fewer colds and he gets 
rehearsal of “Threepenny Opera” | more tan, but his writing doesn't 
at the Theatre de Lys, in Green-| change, Serling insisted. A Holly- 
jwich Village, N.Y., at least got in-| Wood writer has anonymity but ts 
'side a playhouse, although the two | well paid for his anonymity, ye 
‘song numbers lacked the feeling of | ing to Serling. Level of omy ay 
real performance and the conversa-|tv audience is higher than it is 
‘tion of co-producers Carmen Ca-| Cracked up to be and more aware 
|palbo and Stanley Chase was ¥ scripters — in > — 

: “ | Mavie writing, he said, is 

| stilted. That — pretty much se | collaborative business and there- 
|trouble with the whole yt i fore noi fulfilling but in tv there’s 
ee peer 
| The General Motors commercials, “7 forthright beef against tv 
|including three main spiels of about | censorship, he listed four basic 
{three minutes each, stressed dealer no sex. racial controversy, poli- 
| service, were pleasantly restrained, | 4 -., and religion and as a result 
instructive and even moderately) thi; js tough on punching writer. 
impressive. But like “American | 1. named the heavies as sponsor, 
Theatre °58,” they lacked excite-|.q agency and networks. Some of 
ment. No one would have ever) hi; censorship problems arose in 
suspected, on the basis of those | «Noon on Doomsday,” a racial play 
carefully drafted words and scenes, | that originally dealt with the Em- 
Ee a eS 
ze uman » 


tesque, the changes that were 
drama there is under the hood of a| made,” he said. Next exhibit was 
modern Car. obe. 


“Aftermath,” a play dealing with 

Mexican minority problem he had 

Mike Wallace Interview penned for “Playhouse 90.” Here 

In his own gentle, unassertive | again he ran into censorship prob- 

way, Oscar Hammerstein 2d deliv- lems but refused to make changes. 

ered a packet of intellectual fire-| He cited incidents of dopey dele- 
crackers on the Mike Wallace show | 
on ABC-TV last Saturday night 


Award-winging scripter, speaking 








tions in “Requiem for a Heavy- 
weight,” wherein a line such as 











Tele Follow-Up Comment 
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a Democrat, but pointedly rapped | 
the Republicans for their fixation | 
on a balanced budget. On socializ-. 


OSCAR LEVANT SHOW 
With Eddie Giverts, guests 
Producer: Cleve Hermann 
Director: Luther Newby 
60 Mins., Tues., 9 p.m. 
Participating 
| KCOP-TV, Hollywood 
“got a match” was removed because Oscar Levant, who earned him- 
the sponsor was a lighter maker, Self a “Peck’s bad boy of tv” rep 
|ete. All this results in a sort of Via his previous two teleshows, has 
pre-censorship in the writer's mind, | apparently reformed, judging from 
‘he said. He thought pressure his opener Tuesday night (11), and 
| groups cannot affect listeners, but |emerges a mellow, much more se- 
| this is difficult to prove. Serling | rious personality. The many who 
said he was sad about the whole | have seen and enjoyed the wit on 
| Situation of censorship in tv but | his other shows must have been 
|}opined that some meaningful disappointed in the lack of levity 
'drama could come out of non-con- ;on the new entry, and probably 
| troversial scripting. He was con-| hope the reformation won't take. 
| vinced that the three networks There was a wee bit of wit, but on 
‘could never sell controversial | the whole the program was marked 
drama, Writing is compulsive and by a solemnity not expected from 
| frustrating but there is fulfillment a Levant. It was a disappointing 
| in creating and he derives satisfac-| show, and while Levant com- 
plained more than once _ that 


| tion from entertaining people. He 
| hinted he'd like to try a theatre KCOP is only giving him an hour 
a week, that's more than enough, 


| script. He thought apeanene howe 
not link their products with tlie “ the initialer is indicative of his 
ormat. 


dramas they present. 
-. Ho ene ger lae Although Levant only last week, 
| with Agronsky and gave strong im- — Fe ng a Se Ses 
| pression that he hadn't altogether would - D ~ tik f “4 
| surrendered to Comstocks and he did ve h uggan-like for- 
| Philistines and that after regroup- | et a! id + a6 the phone girl 
| ing his forces he'd be pitching ‘em jat his side in this instance, the 
through the slot once again. NBC attractive Mrs. Levant), producer 
‘displayed enlightened adult be-| Cleve Hermann popping up, plus 
| Savloor in cin Serling this guests. Since he’s followed by Dug- 
j san. the similarity in formats isn’t 
| wise. 


opportunity to whack a few well- 
Levant mentioned Duggan hav- 


deserving derriers. Rans. 
, ing blasted Jack Lait Jr., but didn't 
Just what inspired director Vin-|¢!aborate and say what it was 
‘cent J. Donehue to cast and stage about; it was like an unfinished 
“The Male Animal” the way he did. statement. Levant gave a serious 
| will probably have to remain one | analysis of psychoanalysis, Freud, 
| of those imponderables. But it was | Jung, etc. There was a lengthy in- 
!no mystery to millions of viewers |terview of District Attorney Wil- 
| that “Playhouse 90's” version of | liam B. McKesson, virtually all on 
|the James Thurber-Elliott Nugent | 4 serious note. Covered was such a 
| comedy was a shambles, and per-| Variety of subjects as juve delin- 
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| Playhouse 90 
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_ haps worse, a bore. 
| Andy Griffith, in something of 


|an offbeat role for him as the col- 
| lege prof, overdid the absent-mind- 
| ed, fuzzy-brained business to dis- 
traction and never came through 
with anytiing like a solid chzrac- 
terization. His prof came through 
as something of a moron. Edmond 
O'Brien as the alumni hero put on 


playing, mugging and hamming in 
many a moon, and his performance, 
despite some occasional fine touch- 
es, was largely so overbaked as to 
be distracting. Add Gale Gordon's 
trustee, and the fine Thurber-E]- 
liott edge was blunted into loud 
caricature. Ann. Rutherford and 
Charles Ruggles maintained a more 
orthodox approach to their roles, 
but the basic damage was done. 
Don Mankiewicz'’s adaptation 
hewed to original in most respects, 
but Donehue’s casting and concep- 
tion of the characters and his sub- 
sequent staging resulted in a series 
of peaks and valleys—peaks of 
noise and fury and valleys of quiet 
dullness. The noisy elements, sup- 
posed to be farcical, were a. 
an. 





Kraft Television Theatre 
“The Sea Is Boiling Hot,” a well- 
jintentioned play with only two 





characters, achieved only minor 
impact on the “Kraft Television 
| Theatre” stanza last Wednesday 


|night (12). Written by Simon Win- 
'celberg, the production was set in 
| revolved around the relationship of 
'an American pilot and a Japanese 
|soldier marooned together on a 
/tropical island. Lots of talk was 
|inevitable in this perdicament and 
the script failed to provide a sturdy 
| dramatic structure to carry the 
| verbiage. 

| Since one of the characters was 
ja Japanese, who couldn't speak 
| English, the script for long stretch- 
}es, was simply a monolog done by 
|the American soldier. It was a 
tough assignment skillfully per- 
| formed by Earl Holliman who man- 
laged to draw an appealing and 
| convincing portrait of a young sol- 
| dier who seeks to-extend his hand 
| across the barriers of war and lan- 
guage. As the Japanese, the vet- 
eran actor, Sessue Hayakawa had 
only a few words to say during 
| most of the play. He had his one 
big scene at the end when he con- 
veyed, in Japanese, his trust of the 
| American and his willingness to be 
taken prisoner of the U.S. forces. 

| The setting for the drama was 
executed in topnotch style. The 
| atmosphere and physical sense of a 
| Pacific island provided a com- 
| pletely realistic backdrop. 

| Finally, the play, with its theme 
of comradeship for the enemy, was 
a striking measure of the time 
arl Harbor. Herm. 


span since Pe 
| . 
The Great Challenge 

For the second round in its “The 
|Great Challenge” Sunday (16), 
|\CBS-TV studied “The Role of the 
Scientist In America’s Future.” 
|Produced by James Fleming for 





jthe Public Affairs Department o 
|CBS News, the hour developed into 
'a stimulating gabfest that rang 


| (Continued on page 72) 


the most blatant exhibition of over- | 


'the Pacific during the last war and | 


| quency, the Marie MacDonald case, 
narcotics, the Chessman case, L. 
|Ewing Scott, etc. While it was of 
j interest, it was an interview more 
| fitting for a Bill Stout or Clete 
| Roberts than Levant. Latter got 
of one funny during this lengthy 
| interview, asking the D. A.: “Don't 
you think they (the Mafia) do good 
; work? They're anti-Communist.” 
Eddie Giverts, who does the 
Regal Fur blurbs, proved h mself 
quite a clown in some repartee 
with Levant; in fact he provided 
|most of the evening's few laughs. 
| Miyoshi Umeki, up for an Oscar 
|for her supporting role in “Sayo- 
| nara,” wasn't given a fair shake by 
Levant who would ask questions of 
|the pert miss, then answer them 
| before she had a chance. Hugo 
| Friedhofer came on for a couple 
of minutes as the show went over 
|by the same margin, something 
which caused a beef from Duggan 
|who followed. Mrs. Levant was a 
most capable “girl Friday.” Work 
‘of producer Cleve Hermann and 
director Luther Newby was undis- 


| tinguished. Participations pay the 
freight. ku. 
WRITERS OF TODAY 

With Walter Kerr, host; Frank 


O’Connor, guest 
Distr‘butor: Educational Television 
and Radio Center 
Producer: Nathan Zucher 
Director: Lee Bobker 
30 Mins.; Mon.-Fri. (17-21), 


a.m. 
WCBS, N. Y. 

For the early-bird aficionados of 
Professor Floyd Zulli's “Sunrise 
Semester” lit course, WCBS-TV 
has opened up a half-hour earlier 
this week and is presenting a ser- 
ies of visits with writers. 

Hosted by Walter Kerr, drama 
critic of the Herald Tribune, the 
initialer had as its guest short 
story writer Frank O’Connor. It 
was an engaging half-hour, with 
O'Connor's warm, gifted and dis- 
ciplined personality coming 
through. 

Series. being presented via the 
Metropolitan Educational Televi- 
sion Assn., is being telecast in con- 
junction with National Library 
Week. The Irish scripter was a 
natural for the first day—Monday 
being St. Paddy's Day. 

Kerr, as host, was a bit stiff at 
the opening. But once the critic 
and playwright settled down in the 
easy chair in the library setting 
and talked with his guest, he 
adopted a more winning relaxed 
attitude. 

At the end, Kerr summed up the 
thoughts and feelings of O'Connor 
That may be okay for the educa- 
tional tv circuit, for which the 
films were made, but the device is 
pedantic, It may not even be good 
for strictly educational purposes. 
For O'Connor speaks eloquently of 


6:30 


|O’Connor—and the “summary” is 
superfluous. Series was produced 
by Nathan Zucher for Dynamic 


Films. : 
| The opener’s highpoint was the 
| writer reading a portion of one of 
|his delightful short stories, dealing 
| with a boy's first big confession in 
ichurch. O'Connor, a former direc- 
ltor of the Abbey Theatre, should 
| get an AFTRA card. oro. 
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BBC-TV to Cut Yank Telepix 


Imports to Five Hours a Week 


London, March 18. 
Allegations that British tv is be- 
ing dominated by American fro- 


grams have been strongly denied | 


by both commercial and BBC-TV. 
But the BBC will cut Yank import 
program air time to five hours 
weekly as from next month. 

A resolution which deplored “the 
ever increasing amount of Ameri- 
can material” on British tv was 
adopted unanimously by the Asso- 
ciation of Cinematograph, Televi- 
sion and Allied Technicians at its 
25th annual convention in London. 
Moving the resolution, Vivien Mil- 
roy of Associated TeleVision, urged 
that something should be done 
about the “wholesale import ot 
American films.” Nine out of 12 
of them were based on crime and 
violence, he said. 

Illustrating this point, Milroy 
said that in seven days of tv, 18 
people were murdered, 23 attacked 
and wounded with blunt instru- 
ments and 11 kicked in the stom- 
ach. All this, he added, took place 
during children’s tv. The only re- 
assuring feature about this, he 
went on, was that 90% of the vic- 
tims were Americans. 

Following this lead, the leader 
column of the London Evening 
Standard commented that televi- 
sion was bringing violence into the 
drawing-room. No one could prove 
that films of this type directly 
caused juvenile delinquency, but 
they undoubtedly helped to create 
an atmosphere in which violence 
became attractive by making “the 
. tough and the bully into an heroic 
figure, by giving glamor to brute 
force. Admiration for such televi- 
sion heroes could lead to imita- 
tion.” 

This, the writer continued, ap- 
peared to have happened in the 
States itself, and in particular, in 
New York where more than 1,8° 
crimes were committed in schools 
over a period of 11 months last 
year 


Direct-From-Continent 
Shows for British TV 
Within Next 2 Years 


London, March 18. 
Programs direct from the Con- 


tinent will probably be screened 
on British commercial tv within 
the next couple of years, says Sir 
Ivone Kirkpatrick, chairman of the 


Independent Television Authority. 
Sir tvone made this observation 
after the Geneva meeting of the 
European Broadcasting Union at 
which the indie tv programmers 
were represented by Bernard Sen- 
dall, deputy director-general of the 
ITA, and Norman Collins, deputy 
chairman of Associated TeleVision. 
Collins reported that there will 
be further discussions on the Gene- 
va confabs by the Administrative 
Council of the EBU before any 
definite decisions were reached. 
Meanwhile, it’s understood that 


a French agent-producer is plan- | 


ning a London visit to page com- 
mercial programmers with a plan 
to present French spectaculars on 
British tv. It’s believed that the 
scheme would be to air four 
the shows a year live, after bring- 


ing the entire cast across the Chan- | 


nel. Each program would be 30 
minutes long. 


British ATV Plans 


New Celeb Festival 


London, March 18. 
Associated TeleVision is plan- 
ning another “International Cele- 


brity Festival,” following the suc- | 
cess of its initial program of this | 
type from the Royal Albert Hall | 


on March 3. The next show will 
probably be aired in June, but an 


ATV spokesman said no bookings | 


had yet been made. He added that 
the first offering was a “tryout for 
size’ which had proved a big suc- 
cess 

The Albert Hall would probably 
be the venue once again, The first 
ICF boasted artists of the calibre 


+ 





Tint Wall Tube 
London, March 18 

A new type of tv tube, 
claimed to cut the cost of re- 
ceivers and bring color ty in 
Britain years nearer, has been 
invented by a British elec- 
tronic scientist, Dr. Dennis 
Gabor. A set using the new 
tube would be slim enough to 
hang on the wall like a pic- 
ture 

Dr. Gabor will demonstrate 
his invention to leaders of the 
British tv industry, the BBC 
and commercial tv at the Insti- 
tute of Electrical Engineers in 
May. Of major importance is 
the fact that new tube can be 
used to receive both black and 
white and color pictures. 

If the new development is 
approved and found to be a 
practical proposition, it will be 


Britain’s 





of | 


put into mass production. 


Have Helicopter, 
‘Will Travel: KTLA 


Hollywood, March 18. 








Within 30 days, KTLA will in- | 


augurate an ambitious news cover- 
age service, utilizing a helicopter- 
|borne remote unit capable of 
| transmitting both sound and pic- 
ture without ground connection, in 
{regular hourly on-the-spot tele- 
| casts from sites of immediate news 
| importance. 


| Lew Arnold, KTLA v.p. and 


general manager, said the station | 


|is adding at least two additional 


|news commentators and four re-| 


| mote crew workers to handle the 
increased slate of news coverage. 
| Regular airings of these remote 
broadcasts will be scheduled hour- 
| ly from 7 p.m. to 11 p.m., with 
|cut-ins to range in length from 


| 


| two to five minutes. Station is cur- | 


|rently seeking a sponsor for these 
| broadcasts, and would air them 
seven-days-a-week on a commer- 
cial basis. Sustaining, only five 
|days would be allotted for the 
service. 

Technical research in connection 
| with the project has been going on 
(for the past six months. Problem 

of transforming a helicopter into 
a remote unit capable of telecast- 
ing while in flight has been a 
| lengthy one, but is near complete 
solution. 

‘LITTLE BUCKAROOS: 

Medallion Pictures Corp., of New 
York, is purchasing from San An- 
tonio’s Reycar Productions, the dis- 
tribution rights of the “Little 
Buckaroos” series, this tv material 
to fill afternoon moppet program 
time on stations around the coun- 
try. The idea of Tommy Reynolds 
and Bob Carter, the western series 
is acted entirely by juveniles, three 
to 13, and resembles Hal Roach's 
old “Our Gang” comedies. 

With the pilot film already com- 
pleted, Reynolds and Carter have 
begun construction of new sets for 
|the juvenile westerns at a dude 
ranch at Bandera, Tex. 








BBC Gains Lost Ground 


In Feb., Com’l TV Down 


London, March 18. 
During February commercial 
tv’s share of daily viewing declined 
| perceptibly, reports the Nielsen 
| Television Index. The most notice- 
able drops were in the London 
and Midland areas. 

This means that BBC-TV 
been gaining lost ground. 
January, the commercial 
ii London and the Midlands 
registered 71% and 7512% of the 
viewing. Last month the London 
indie station lost 342° and the 
| Midland outlet 3°2. The Northern 


During 


| Independent Television Authority | 


| Station dropped 1% and the Scot- 
tish 142%. In South Wales and 


has | 


outlets | 


of Yehudi Menuhin, Eileen Joyce,| the West, the ITA’s share of Feb- 
Margot Fonteyn and Michael! ruary was 542%. In London and 
Somes, The Ukrainian State Cos-|the North, total average daily 


sack Co. and Sir Malcolm Sargent | viewing was about 8% higher than | 


conducting the London Philhar-| the previous February, but in the 
monic Orchestra. . 








Sinatra 


Continued from page 23 








i ——- 
sitting in on the meetings to see 
what happens and if a deal can be 


| worked out. And ABC, probably 


|the unhappiest party of all with | 


|the arrangement, is vitally con- 
| cerned about a settlement in which 


| it can suffer the least financial 
| losses. 
| Meanwhile, it’s been learned 


|that the Morris office has made 


to buy out the remaining two years 
of Sinatra’s ABC-TV contract. 
Such a deal would envision NBC's 
purchase of the pact, in return for 
an exclusivity on Sinatra’s tv 
services for the next two years 
and presumably ABC’s 40% inter- 
est in Sinatra's Hobart Produc- 
| tions, the singer’s tv and motion 
picture packaging outfit. 

| Under such a deal, ABC would 
| be paid off any of its advance out- 
|lays for the next two years and 
would come off clean. NBC, if it 
accepted the deal (and there’s con- 
siderable doubt whether the web 





is really interested), would not be | 


committed to Sinatra’s current 


half-hour format but could instead | 


choose to use Sinatra in a series 
of one-hour specials. Chesterfield 
| is considerably more bullish on the 
idea of specials than on the half- 
hour format. 

Coast meeting will 
also take up the possibility of the 


ABC exec said this week he had 
no knowledge of such a prospect. 








NBC & Newspapers 


Continued from page 27 








What NBC News does is to com- 
pile the best of the day’s broad- 
casts, rewrite them slightly to elim- 
| inate the radio-ese or television-ese 
and send them out, complete with 
bylines, by teletype to the NBC, af- 
| filiate in the city being serviced. 
Affiliate then relays the copy by 
teletype or messenger to the news- 
paper in time for deadline by 6 
p.m. Longer, feature type broad- 
casts, are sent out by mail for use 
as Sunday pieces. 


Entire transaction is free of 
charge, with no cash exchanging 
hands. Newspapers are using the 


service because it provides them 
with some authoritative and w.k. 
byliners and fills gaps in their cov- 
erage (i.e., they get additional Mos- 


cow coverage via Irving R. Levine). | 


In fact, some of the papers are 
promoting the tie heavily, even 
with Page One boxes, to point up 
how the NBC service supplements 
their existing staff and wire service 
coverage. 

As for NBC, the tie-in gives its 
newsmen exposure and additiomal 
authoritativeness by virtue of their 
appearance in print, and through 
the NBC credit line, tends to give 
the entire NBC News operation a 
buildup. Plan fits in with the cam- 


paign NBC News v.p. Bill McAn- | 


drew began last summer to get 
wider exposure and enhance the 
prestige of the correspondents on 
an individual basis. 











Ashley-Steiner 


Continued from page 27 








under Screen Gems auspices, with 
Barbara Hammer doing the script- 
ing. 

Ashley-Steiner’s “Pony Express” 
{half-hour western, has already 


been sold to NBC; ditto a “Blue | 


Angel” series, detailing the ex- 
ploits of a four-man jet fighter 
team of the U. S. Navy. Sam Gal- 
lu is owner-producer of the series. 

Negotiations are underway for a 
Naney Walker series, with both 
NBC and CBS high on its poten- 
|tial. (Jess Oppenheimer would 
like to do the series if it falls into 
NBC's lap.) 

Finally, there’s new Allen Funt 
series, this one tabbed “All Star 
Candid Camera” (with Funt pro- 
ducing but not appearing as pre- 
vious). This one will have major 
personalities (Jackie Gleason as a 
gas station attendant, Perry Como 
as a barber, as a for instance). 





| Cy Mann to Mutual 


| Cy Mann, former exec producer 
of sport broadcasts for William 
Esty, has joined Mutual as its di- 

| rector of sports. 

Mann replaces Norman Baer, 

| Sports, special events and news 


Midlands it was around 5% lower. | director, now resigned. 


oyrispor mbhFheboory 


preliminary overtures to NBC-TV | 


probably | 


| contract selloff, although a high | 











From the Production Centres 
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Fla. all mext week while artist Ben Stahl begins painting the show’s 
“Moment of Prayer,” as commissioned . . . Chicago Unlimited holding 
its first open meeting next Thursday (26) with Tom Coulter, ex-officer 
in the Assn. of Commerce and Industry, as speaker . . . Victor Petrolis, 
WCFL’s policeman deejay, giving out safety tips between disks on his 
nightly stanza. 


IN WASHINGTON ... 

“Capitol Cloakroom,” CBS Radio’s oldest continuous public affairs in- 
terview show, celebrates its 10th anni March 31... Dr. Frank Baxter, 
the English prof who popularized Shakespeare on tv, skedded for a 
reading-commentary program at Library of Comgress next week... 
Sophie Altman added another award to her WRC-TV juve panel show, 
“Teen Talk,” in recognition of her contribution to first National Con- 
ference on American Indian Youth ... WWDC prexy Ben Strouse guest 
speaker at spring huddle of West Virginia Broadcasters Assn. ... L. 
John Wachtel, ex WTOP, added to production staff of WTTG, indie tv 
station, to assist with Pick Temple show .. . Shirley Sager, ex model, 
| becomes town’s first femme sportscaster when she takes over as “score- 
girl” for post-game roundup of major league baseball games on- WTTG. 


IN LONDON ... 


Francis Head has been appointed head of the story department of 
Granada-TV. She was with the John Gibbs Agency in New York for 
12 years .. . Raymond Massey skedded to appear in his own play, “The 
| Hanging Judge,” for ABC-TV on May 11 . Vie Oliver started his first 
|series for commercial tv, “Hotel Imperial” for Associated-Rediffusion 
last night (Tues.) ... BBC-TV claims an audience of 12,000,000 for the 
“Benny Hill Show” . . . Michael Ingrams has switched from Associated- 
Rediffusion’s feature department to its light entertainment section. He 
has plans for a late night show... . Harry Green to star in “Fifty Fifty,” 
to be produced for ABC-TV by Dennis Vance next month. . . Frankie 
Howard headed the bill of Associated TeleVision’s “Sunday Night At 
The Palladium” (15) . . . Erie Maschwitz has been appointed head of 
BBC-TV light entertainment. He replaces Ronald Waldman, who re- 
cently became business manager of ty programs. 


IN BOSTON ... 


WBZ-TV tests another of its “Storyville” jazz shows with Sarah 
Vaughan and Japanese jazz 88er Wednesday (19) at 10:30 p.m. with 
New England Confectionery Co. sponsoring and Bill Marlowe, WBZ 
disk jock, hosting . . . WHMP, Northampton, Mass. became full time 
Yankee net affiliate Sunday (16) making it 30th Yankee outfit in N. E. 
for Yankee and Mutual programs. . . Brian O’Doherty of Dublin guest- 
!ed Dunean MacDonald’s “Yankee Home and Food Show” Monday (17) 
on WNAC-TV ... Les Smith, former Hub deejay who was on WOR, 
New York, back in Boston as host on WBZ-TV’s new “Movie of the 
Month,” film series of post 1952 features starting with “African Queen,” 
to be seen Wednesdays once a month . . . Louise Morgan, WNAC-TV 
personality, Girl Scout Cookie Chairman of radio-ty editors . .. 
Wednesday (26) designated Frank Luthur Day in Waltham, Mass. The 
WNAC-TV director of public affairs pertorms in all the elementary 
schools, visits hospitals, dep’t stores, and speaks to the Rotary Club 
. .. Joe Levine, former exec news editor Boston Traveler, now news 
dir. WHQH-TV, fanning out coverage using film stringers already re- 
sulting in some scooperoos .. . Channel 2, WGBH-TV, setting up new 
program, “Camera on the Commonwealth” Tuesdays, 7:15 p.m., with 11 
shows set preeming (18) covering state official's offices . . . Sherm Fel- 
ler, WEZE disk jock, getting congrats on penning of new disk lyrics 


|IN CLEVELAND ... 


| Russell W. Kane, named assistant Plain Dealer radio-tv editor, re- 
|placing Tom O’Connell who joined WEWS sales . . . Ronnie Barrett 
| returned to disk spinning chores with nightly WDOK stint from Cap- 
j tain Frank’s ... Jim Frankel, Cleveland Press radio-tv ed, into New 
| Sears for writing look-see .. . Mylas Martin, Press reporter, doing KYW 
lyric reading stanza... Sid Stadig, KYW chief engineer, and staffers 
Ed Kukis and Charles Ames, honored by Civil Defense for outstand- 
ing service .. . WERE’s newest newsman is Philip Lenhart from WJR 
... Doug Adair emceeing the “Rising Generation” on WJW-TV’s talent 
hunt .. . WGAR'’s Charles Day cited by Kiwanis for 15 years of “out- 
standing” news coverage. 


IN PITTSBURGH ... 


John Hickton, Playhouse actor, is announcing at WEEP under the 
name of Jimmy Walker . .. Hank Shepard, WAMP general manager, 
has sold his home in Westport, Conn., and will move the family here 
just as soon as he finds a place .. , Former deejay Bob Dickey has quit 
the KDKA sales staff to go with the Price & Price agency ... Kate 
Lydon is a newcomer to the WCAE promotion department . . . Bob- 
by Tucker, son of sportscaster Joe Tucker, home from Mayo Clinie in 
| Rochester, where he spent a month having bone grafted to an injured 
|dise .. . Bob Mortensen, WIIC boss, has picked up a new Thunderbird 
. . . Beckley Smith named supervisor of news and special events for 
WAMP .. . Earl Buncher, WEDO commercial manager, and his wife 
expect their first visit from the stork in August . . . Tom O’Connor, 
KDKA sales service director, appointed co-chairman of entertainment 
and promotion for the downtown Lions Club. 


IN SAN FRANCISCO... 


Another FM station, Alan Levitt’s KSFR, took to the air last week, 
bringing the Frisco area’s FMers to a total of 12 . . . KGO radio's boss, 
| Gil Paltridge, off to Detroit for the ABC brainwashing being conducted 
| by net’s new exec v-p, James G. Riddell . . . Korla Pandit departed his 
| 2:30 p.m. daily KGO-TV spot to make room for the new Ronnie Kemper 
| Show yesterday (17) .. . Jack Cahill left KLX, Oakland, to become news 

director at KMJ, Fresno. Knowles Robertson took over the spot .. , 
| =GO radio got a rate inquiry from tourist bureau of Osoyoos County, 
British Columbia—the Canadians said the 50,000-watter covers the 
bese Northwest, which provides bulk of British Columbia’s tourist 
| Dusiness, 


IN DETROIT ... 


Jack H. Hamilton, formerly associate editor of Pathfinder News mag- 
| azine and radio-tv editor and assistant manager of the Audio-Visual 
| Services Department of the U.S. Chamber of Commerce, has been ap- 
pointed to the WJR news staff . . . Patricia Morris, fashion and photo- 
graphic model, will be WJBK-TV’s “Miss Fairweather” three nights a 
week, joining the other femme weathercasters Betty Bahr and Jeanne 
Dishong who divide the rest of the week ... WWJ-TV will present two 
special half-hour Sunday afternoon programs dealing with the prepara- 
tion of income tax returns. Two Internal Revenue agents will answer 
questions submitted by viewers. Paul Williams will be moderator . .. 
Bud Davies, CKLW disk jock, reports huge response to a contest in 
which listeners figure the total number of records he will play during 
the week, plus the total number of Perry Como records he’ll spin. An 
Isetta 300 automobile is the grand prize. 
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Inside Stuff—Radio-TV 


lower nighttime cost-per-thousand for ABC than for any other job. Re- 
plying to a CBS memo on the subject, the ABC boys point out that 
the Nielsen method for calculating c-p-t (which lists CBS as lowest 
and ABC as highest in c-p-t) uses an unweighted average. That is, it 
takes the c-p-t for each show, multiplies this by the commercial min- 
utes on each show, adds them all together and divides by total com- 
mercial minutes. 

ABC says in effect this is an over-simplification that isn’t acceptable. 
It uses a weighted average, derived by adding up all nighttime costs 
(time & talent) and dividing by number of commercial minutes de- 
livered (AA homes times number of commercial minutes delivered). 
This weighted average gives ABC a c-p-t of $3.17, while the unweight- 
ed Nielsen method gives ABC an average of $3.85. As for other charges, 
ABC said it used date of different months in order to provide latest 
information on ratings, time costs and program costs, and that its fail- 
ure to include non-network-option time periods in its comparison “does 
not change the relative position of the three networks at all.” 





Walter Cronkite and a CBS-TV film crew had the luck o’ the Irish 


with them Monday (17). Cronkite & Co. had gone down to Cape Ca- | 


naveral the night before for background filming and interviews for 
“Ceiling Unlimited,” an upcoming special edition of the web's “The 
Twentieth Century” dealing with the space age. 

Early in the morning, Cronkite and his crew were roused out of bed 
just in time to get on-the-spot footage of the successful Vanguard 
launching. 





TV isn’t turning nation’s moppets into “red-eyed, illiterate morons,” 
Bennett Cerf insists in current issue of Saturday Evening Post. More 
books have been sold and there’s greater circulation of books in 
public libraries since advent of tv, Random House publisher and 
‘What’s My Line?” panelist points out. 

Tie cites government figures to prove that 333.000,000 books, ex- 
clusive of textbooks and encyclopedias, were sold in 1947. In 1954, 
with tv entrenched, sale of books was up to 587,000,000. There was 
a 33% jump from 1947 to 1956 in circulation of books in public libraries. 

Hardback mysteries and Western novels, however, have been hit 
due to tv, Cerf declares. “There now are so many ‘hoss oprys’ on tv 
that a nimble channel switcher can see a bullet fired by Two-gun Top- 
litz on CBS whiz through a stagecoach window on ABC and plug the 
varmint from Bar-None Ranch on NBC!” Cerf says. 





In a move to spur sonsorship interest for its “Captain Kangaroo” 
kiddie series, CBS-TV has launched a new sales plan on the show 
under which any advertiser buying a quarter-hour segment can space 
out his three minutes of commercial time on different days of the week. 
Previously, the three commercial minutes were confined to the same 
day and the same quarter-hour. Under the new plan, at no additional 
cost, the advertiser can reach different audiences with the three-day 
exposure. Also, CBS is extending its contiguous rate arrangements 
so that a bankroller can use one of the commercials on the same day 
he sponsors other CBS daytimers and earn the contiguous discount 
Plan, incidentally, is confined to the “Kangaroo” segment. 





..Burt and Harry Piel’s latest for their beer client shows one reading 
Variety and explaining, “Everybody in show biz reads it!” The prop 
headline is, “Piel’s Socko In Pubs,” and once again Burt testily ex- 
plains to Harry what that means. 





St. Louis Globe-Democrat Publishing Co. nas purchased 310,000 
shares (a 25% interesty of stock in Signal Hill Telecasting Corp., which 
owns and operates St. Louis television station KTVI. 

Globe-Democrat and Signal Hill signed an agreement last October 
for sale of the stock to the newspaper, but the transacticn wasn’t con- 
summated till final FCC okay of sale by KWK, Inc., of TV Channel 4 
to CBS. Globe-Democrat held a minority stock interest in KWK-TV, 
which began operations Sunday (16) as KMOX-TV. 

In buying Signal Hill stock, the Globe-Democrat agreed to make a 
a to the firm and to take over $500,000 in mortgages from stock- 

olders. 





Jane Ellen Bali, longtime women’s commentator on WJAS, Pitts- 
burgh, who was dropped when NBC took over and changed call letters 
to WAMP, is going back to the station but not as a broadcaster this 
time. She has been taken on by Merle Pollins, sales manager, to work 
with him on the new Community Club Awards promotion which the 
outlet has just taken on. Miss Ball fits naturally into this setup since 
she’s been active for years in women’s club activities and has worked 
closely with femme organizations in and arcund Pittsburgh the last 
couple of decades. 


Newport Jazz Festival is planning a TV Award for best network or 
local telecast between June 1, 1957, and June 1, 1958. Critics will 
make award in July after viewing kines during two-day symposium on 
jazz criticism. 

Screening will be done by Marshall Stearns of Hunter College and 
Institute of Jazz Studies; Eric Larrabee of Harper’s Magazine; John 
Wilson, jazz review, N.Y. Times and WQXR, and Patrick D. Hazard, 
Department of American Civilization, U. of Penn. 

Station managers and producers with eligible shows should commu- 
nicate with Hazard at U. of Penn., Philadelphia, Pa. 





Current radio-ty courses in classical and contemporary literature 
continue to get strong ballyhoo treatment in major book stores through- 
out metropolitan area. Barnes & Noble is currently devoting its big 
Fifth Ave. N. Y. window to three radio-tv programs dedicated to 
courses in literature. Window features large blowups and hooks calling 


attention to Dr. Floyd Zulli Jr.’s “Sunrise Semester” on WCBS-TV; | 


Dr. Theodore G. Ehrsam’s “America’s Literary Heritage” on WMCA, 
and Dr. Stephen Stepanchev’s literature course on WNYC. Banner 
line in window reads “Listen and Learn—College Couises At Home.” 
Barnes & Noble continues to distribute, without cost, copies of broad- 
cast schedules of book programs and reading lists for three courses. 





A new tv series, titled “Dialogue,” produced by the Metropolitan 
Educational Television Assn. and Columbia U., got underway yester- 
day (Tues.) The series is being produced for the Educational Television 
and Radio Center, Ann Arbor. 

The initialer dealing with ‘The Literary Man” featured Columbia U 
faculty members, Jacques Barzun and Lionel Trilling. “The Literary 
Man” will form three half-hour segments. Other segments of “Dia- 
logue,” pegged to the structure of 20th Century thought, will be de- 
voted to religion, politics, economics, science, et al. 





To seasoned tv performers the backstage reaction to a program, 
Particularly among the stagehands, cameramen and other technical 
people, is regarded as among the most flattering. Last Friday’s midday 
panel discussion on “how far should an actor go offstage into politics?” 
got that kind of post-telecast pro-and-con palaver. It was Tex McCrary’s 
WRCA show (Jinx Falkenburg was home ill) and, similarly, a sore 
throat kept scheduled guester Melvyn Douglas at home but his actress- 
wife, Helen Gahagan Douglas, who has also been active in California 
politics, substituted on the “pro” side. She faced a panel comprising 
Mary Margaret McBride and Pegeen (and Ed) Fitzgeraid, plus McCrary. 





WE TAKE YOU BACK 
With Edward R. Murrow, Robert 

Trout, Dallas Townsend Jr., 

others 
| Writers- Producers: Dan Bloom, 

Robert A. Skedgell, Townsend 
30 Mins., Thurs. (13), 9:30 p.m. 
CBS Radio, from New York (tran- 

scription) 

CBS Radio gave itself a soft pat 
on the back last Thursday (13) 
night when the network presented 
“We Take You Back,” a half-hour 
;}of “ought to” listening for the 
| trade. Purpose of the show, hooked 
}to the 20th anni of CBS “World 
News Roundup” and the concur- 
|rent 20th anniversary of Edward 
| R. Murrow’s first broadcast, was to 
reveal the beginnings and growth 
of perhaps the most successful 
|news format today — the use of 
|radio (and tv) newsmen lined up 
| around the world to give a cross- 
section of world news and views, 
sometimes on a particular topic. 

Though video is included in this 
scheme nowadays, it has rarely 
achieved the immediacy, if ever, of 
similar coverage on radio. All the 
networks are in the roundup field, 
with varying degrees of success. 
The importance of such coverage 
in broadcasting has obviously not 
diminished; ABC Radio only re- 
cently was all too ready to give up 
its entertainment programming, 
because it was neither drawing 
audience nor sponsor coin, but it 
was simultaneously willing to 
guarantee its radio affiliates a 
fresh quarter-hour news roundup, 
costing a couple of additional 
thousand per week, because that’s 
apparently what the listeners want. 
It's a hot age for news. 

Both Murrow and Robert Trout 
appeared on the original CBS 
roundup. The first time, in 1938, 
when Germany was bullying West- 
ern Europe, it was apparently for- 
mer CBS news chief Paul White 
and European chief Murrow who 
dreamed it up. Murrow and Trout, 
with ample and justified plugs for 
their old teammates, were on 
“Back” as well, along with Dallas 
Townsend Jr., who, acting as nar- 
rator, interwove some of the voices 
from the past. There was the voice 
of William L. Shirer from Berlin, 
H. V. Kaltenborn speculating 
about FDR's third-term bid, John 
Daly (sounding the same on Dec. 
7, 1941, as he does today) tiein 
together bulletins on the Pear 
Harbor and Manila sneak attacks 
from his New York CBS desk. 
There was Murrow, on tape, in a 
repeat of his famous “Orchestrated 
Hell” broadcast. (Murrow was re- 
telling his ride on a bombing mis- 
sion over Berlin and the entire 
quote, ending his straight and viv- 
id account, was “Berlin was an 
orchestrated hell—a terrible sym- 
phony of light and flame.” It’s 
that kind of stuff that can still 
make the grade, with a capital G, 
over today’s ether. 

In a special wrapup at show’s 
finale, Trout examined the history 
ot the stanza and Murrow the na- 
ture of the news and newsmen he 
hired to act in behalf of CBS. That 
first broadcast, 20 years ago, was a 
budgetless, makeshift, yet effective 
affair, which borrowed temporarily 
the descriptive talents of friendly 
newspapermen and travelling 
solons. CBS — and radio — have 
come a long way since then, but 
the old news format is still a 
success. Art. 








| RadioReview | WNYC’s ‘City of Magic’ 60-Min. 


ABC-TV’s researchers have come to the defense of their claims of | 


Film Spec; TV Outlet Still Up in Air 


," 
? 





FRANKENHEIMER IN 
SUSSKIND DICKERS 


| John Frankenheimer, who for the 

past two years has been primarily 
| identified with “Playhouse 90” as 
| its key rotating director, is talking 
| with Talent Associates’ David Suss- 
| kind on a deal to direct some of 
the “DuPont Show of the Month” 
specials next season. Though 
Frankenheimer has a CBS-TV staff 
contract, it permits him to do shows 
other than “Playhouse” on the web, 
even when an outside packager is 
involved. 

Frankenheimer, currently in New 
York, has been talking to Susskind 
about the straight-play properties 
the latter is lining up for next sea- 
son. Frankenheimer, after three 
years on the Coast, wants to do a 
couple of N. Y. originations, and is 
also searching out legit properties 
for a possible Broadway play in the 
fall. He'll continue with “Play- 
house 90” next season, but wants 
to cut down on his “Playhouse” 
chores to do the DuPont shows, the 
play and possible a couple of pic- 
tures. 


Despite Resistance, 
Looks Like Chi Will 
Get ATAS Chapter 


Chicago, March 18. 

Although there’s some opposition 
to the idea here, there's little doubt 
now that Chicago will organize the 
industry's third chapter of the Aca- 
demy of Television Arts and 
Sciences today (Tues.). 

Ed Sullivan, in his capacity as 
prez of ATAS, planed to town to 
help start the wheels rolling at a 
Hotel Sherman luncheon, attended 
by some 300 Windy City tradesters. 
Sun-Times columnist Irv Kupcinet 
and WBBM-TV program director 
Frank Atlass were the principals 
in instrumenting the gettogether. 
They calculate a membership of 
400 will give Chi a definite voice 
in the selection of Emmy winners. 

Opponents to a Chi chapter of 
ATAS are skeptical about what it 
will mean to the Windy City and 
feel they're again being asked to 
“sucker up” by the network boys 
in New York and Los Angeles. Re- 
sentment bases partly in the fact 
that Chi is not represented in net- 
work tv in any tangible way since 
the last of the Chicago originations 
was dropped last month. Those re- 
sisting ATAS in Chi are being as- 
sured at today’s luncheon that the 
organization will make local as well 
as national awards and that it will 
function to help Chicago fight for 
national tv recognition. 


WSB’s 36th Anni 


Atlanta, March 18. 
WSB Radio Saturday (15) cele- 
brated its 36th birthday, having 
hit the air in 1922 as first radio 
mill below Mason-Dixon Line. 
Station owned and operated in 
pioneer days by The Atlanta 
Journal became a pioneer mem- 
ber of fledgling NBC and retains 
that affiliation today. 














start operating, there has been 


activities under one roof. 


completed will be the largest tv 


and eventually, within the next 


large query sign. 





provided when required. 


BBC's $25,200,000 TV Home 


London, March 18. 


BBC-TV’s new $25,200,000 home, Television Centre, at present 
in the course of construction, has been designed with a closed 
eye to the future. Gerald Beadle, director of BBC-TV, admitted 
that the new premises will be large enough only to satisfy the 
needs of tv as it is planned today. If by 1961, when the centre will 


any substantial increase in the 


amount of broadcasting hours or other changes in the pattern of 
British tv, the state web will probably have to keep some of the 
temporary accommodation now in use. 

The plan, at present, is to close the Lime Grove and Riverside 
studios when the new hq becomes operational, and house all tv 


Television Centre, situated at White City, a London suburb, when 


hq in Europe, covering a site of 


13 acres. It will consist of a huge main block containing seven stu- 
dios and several hundred offices; a scenery block; a works block; 


11 years, an additional extension 


wil] be added, which will give the building the appearance of a 


Four of the studios will be bigger than any others at present in 
use in Britain. Each studio will have its own air conditioning plant, 
and the layout has so been designed that the additional require- 
ments in ventilation, lighting and power supply for color tv can be 


, Who upped and spouted that all 
| tv-film production is in Hollywood? 
The spunky, rambunctiously-pro- 
grammed municipal broadcasting 
| outlet, WNYC, with studios atop 
}the Municipal Building, is up to 
| its antenna in film production and 
almost finished shooting its 60- 
minute “spectacular” tagged “New 
York—City of Magic.” 

| A color documentary revealing 
}the pulsating spirit of Gotham 
during the four seasons of the 
| year, it should be ready for show- 
ing shortly, according to Seymour 
N. Siegel, director of radio com- 
munications for the City of New 
York. Production on “New York— 
City of Magic” was begun in 1956 
and when finished, will be avail- 
able to all local tv channels as well 
as schools, PTA groups, profes- 
sional organizations, public service 
agencies and overseas groups in- 
cluding BBC-TV. 

The film unit of WNYC is pert 
of the city’s communication arm 
and, in addition to producing films 
on the virtues of the metropolis, 
also makes training films for po- 
lice and fire dept. personnel, the 
Health Dept., the Housing Author- 
ity, the Dept. of Sanitation and the 
office of Civil Defense. It recently 
completed a new training film for 
cops. It is called “How to Use 
Handcuffs” and is a companion 
piece to one entitled “On the Wit- 
ness Stand,” a 30-minute film in 
color telling officers how to behave 
in the courtroom. 

Meanwhile, WNYC is continuing 
plans to enter the local tv scene 
as an active broadcaster, once the 
solons at City Hall give Siegel 
the green light. The municipal 
outlet holds a UHF construction 
permit for Channel 31. It's down 
}in the city’s capital budget for 
| some $580,000 of which more than 
$300,000 would go for the tv trans- 
mitter; approximately $145,000 for 
the main tv studio, and some $50,- 
| 000 for a mobile unit. 

It's up to Mayor Wagner and 
members of the Board of Estimate 
|when the money will be released 
for the municipal tv outlet. 
| A city tv outlet would undoubt- 
edly become the “panel channel” 
of the metropolis and it’s not un- 
likely that baccalaureate degrees 
could be awarded those taking for- 
mal courses via its facilities. 
| Siegel sees a city tv outlet as 
be visual communicator rather than 
|a televisor, in the accepted sense 
of the word. With the completion 
| of such an outlet, it would serve 
the vital needs of virtually all city 
| departments, both on closed and 
|} open channels. Its use to the po- 
| lice department, according to Sie- 
| gel, would be invaluable, notably 
|in the case of police lineups. By 
| means of tv, some 500 man hours 
weekly in travel alone would be 
saved during the telecasting of 
police lineups. Many more police 
officers could see the daily parade 
of arrests on a live basis as well 
| as with a hot kine for potice offi- 
| cers reporting for their 4 p.m. as- 
|signments. Obviously, the police 
/lineups would be presented on a 

“scrambled” tv basis. The fire de- 
partment’s use of city tv for lee- 
|}ture purposes would also be ex- 
| tremely important as would nurs- 
| ing education in the city’s hospt- 
| tals. Its possibilities in the pub- 
| lie schools are limitless what with 
the crying teacher shortage, says 
Siegel. 

As regards WNYC’'s AM and FM 
outlets, they are both booming 
properties today. 

20,000 Bulletin Customers 

WNYC's Masterwork Bulletin, 
the handsomely-edited bi-monthly 
publication featuring news and 
listing, is a sensational buy. More 
than 30,000 New Yorkers now sub- 
scribe to the publication 














Working in conjunction with 
Queens College, Siegel recently 
introduced a new radio college 


credit course. He's also at work 
{on the upcoming 20th anniversary 
| program of WNYC’s American Mu- 
sic Festival. 
Nor is Siegel overlooking the hi- 
fi addicts. With the forsythia 
\(flower of Brooklyn) about te 
| bloom, there’s a spring touch in 
WNYC's music programs. Techni- 
cal improvement in the quality of 
| tapes and recordings on the station 
should prove far more effective to 
hi-fi set owners than tranquiliz- 
jing pills or warm baths, 
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Followup Comment 


———_— Continued from page 69 
immediacy and pertinency|ies. He told the audience that he 
could stay here for hours and be 
very funny, but he didn’t want to 
spoil the format of the program 











with 
throughout 

kounded up for the symposium 
William L. Laurence, Dr. 


were 
Clifford C. Furnas, Dr. Edward Miss Horne handicapped herself 
Teller, Dr. Joseph Kaplan, Dr. with her choice of material, having 
Howard L. Bevis, Dr. Paul B. Sears been seen to better advantayg Che 
and Dr. Roger Revelle. With CBS’) production from “Jamaica” helped 
Howard K. Smith steering the con- her in her second spot. Wynn, to 


gether with Allen, gave a demon 
stration on the types of waters 
and it came off very well. Carmen 
Basilio showed his ability to spar 


versation, the session threw some 
light upon the topic that has be- 
come of prime concern to the U. S. 
since the Soviet launching of Sput- : ’ : 
nik in a different direction—verbully 

Perhaps what made the hour so and he made a good im): Apes: 
invigorating and enlightening was Mark Murphy pressed very hard on 
the apparent sincerity and devotion personality in a_ rendition — of 
of the cause displayed by the good |“Shade of Banana Tre taal 


doctors and N. Y. Times’ scribe | Seemed overdone. The usual cast 
Laurence. Each had his turn at | 0! characters on the Allen a 
the mike and each scored with | filled their assignments adm'rab!) 
forceful essays. The sparkplug of | J 





the affair was Dr. Edward Teller, | 
wk. as “the father of the H-Bomb,” | 
whose verbal explosions hit home| 4 
and the dynamic force of his per-| aimed at the grammar and jun ot 
sonality gave the show most of its high school student, “On the Car- 
life |ousei” devoted an hour Iasi e- 
A symposium, at best, is just an|¢ember to a special prodic on 
exchange of ideas and for the most | “dedicated” to the Intern>t onal 
part does not make for interesting | Geophysical Year. It proved snen 
viewing. In this instance, however, ! aq fascinating science one-shot tat 
the idea and exchanges were so the Public Affairs Dept. of \/C 35, 
vivid as to make the whole grip- N. Y., in cooperation wit! the 
ping to ear as well as the eye Board of Education of the C ty of 
Gros. |New York has now come up wich 
|a new monthly series of s-ience 
shows. 
Subject for Saturday's (15) open 
ing scientific installment was the 


On the Carousel 
longtime educational 





Steve Alien Show 
Steve Allen had a strong act 
lineup for his Sunday (16) semester. | ; b ee : 
With Lena Horne, Jack E. Leonard | optical properties of glass and how 
and Keenan Wynn for name value,| they're used to discove' h iH 
the layout got a good lead which, wor'ds. On hand as gee of sag 
it maintained throughout the per-| Paul Tripp to explain how gli's 


formance. There were some major | transmits, reflects, i yo ogg and 
mishaps. At one point, Allen just magnifies light ig ew ne rxie, 
couldn't get started as a sports an-| superintendent of lighting 1sgi- 

laughing that hard. At/| neering at the Corning Giass 


nouncer; 
what, the 
leged to learn 


privi-| Works. Numerous props an) ex- 


viewers weren't OF : 
hibits helped his demonstration. 


Another drawback 


to this layout is the unconscionable With the basic values of & ass 
number of commercials. The per-| as an optical aid established, Ti.pp 
formers are faced with the task of | then moved into the world o! the 
starting anew after the frequent | spyglass, microscope and tel-scope 
spiels, which aren't models of | Participating in an illuminating 


salesmanship either. | discussion were several members 


The most incisive stint was by|of a Junior Astronomers Cluo a 
Leonard. He got off a load of good- | couple of students from GQu-ens 
= woe hich schools and biology teacher 











| Lewis Kleinman. 

Session wasn’t without its tccl 
nical difficulties for some on-cim- 
era reproductions of slides of water 
fleas, protozoa etc. failed to come 


LONDON NEWSREEL 
CAMERAMAN 


FREELANCE WITH SMALL -“ manpewenety. ora tag, — 
einman to remark tha \ 
STUDIO FACILITIES aren't so good for little bugs” and 
: : - Tripp yeculated “perhaps they 
Equipment Anricen 600 with one Pr m4 fright.” Withal, how- 
TY¥-T shutter. (Guaranteed no f) aver, the new science series got off 
Shutter-Bor"), = Auricon "200" | to an informative start. Gilb 
both N/R Amplifiers. Arriflex Si- dubia 
lent All Cameras Fitted Zooms U. S. Steel Honr 


A difficult situation was posed 
in “Give Me My Son,” the d°’ama 
on Wednesday (12) evening's “U.S 
Steel Hour,” CBS-TV. It concerned 


17-70 m/m AND COOKE 380 m/m 
LENSES. DOLLY — FREZZO FIELD 
POWER SUPPLY, ETC. 


Write: the rights of a natural father to 
reclaim his son, living a number 
A. HOUSSET of years with adopted parents 


That the hour outing did not 
come off is due to a number of 
reasons. Once the problem was 
established, the viewer could al- 
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turns were that obvious. Everyone 
;essayed his or her role in a high 
;}emotional key, giving a one-tone 
|pitch to the entire proceedings 
|The authors stacked the cards so 
|that the drama rested on “the 
| problem” rather than on the char- 
| acters, drawn and enacted as types 
|rather than people. 

Blame for the one-tone pitch 
| should rest on the shoulders of di- 
rector Alex Segal. Richard Kiley 
had the troubled role of the nat- 


ural father, a Korean war vet once 
a 
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|/ing magistrate 


most call the shots, the twists and | 


~ | potential H-bomb menace leaving 
|it “to the politicians who know 
| best.” 


believed dead who has tragedy on 


tragedy heaped upon him. He 
struggled manfully, but the part 
| was unconvincing as scripted. Betsy 


Palmer was okay as the social 
worker. Alexander Scourby lent a 
credibility to his role as the adopt- 
ed father, while Lori March (Scour- 
by’s real-life wife), as the adopted 
mother, had many hysterical mo- 
ments. Dennis Kohler as the boy 
was tiptop, natural and convincing 
That the proceedings did not 
jell can also be attributed to the 
script by Abby Mann, who adapted 
the tv drama from a story by Anne 
Wormsar and Jess Oppenheimer 
Horo. 
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DOOMSDAY FOR DYSON 


With Ian Hunter, Jean Cadell, 
Bonar Colleano, Howard Marion 
Crawford, Harry Fowler, Bill 


Fraser, Ronald Howard, William 

Kendall, Hugh Latimer, Freder- 

ick Leister, Terence Longdon, 

William Mervy:, John Phillips, 

Ian Wallace, others 
Director: Silv o Narizzano 
Writer: J. B. Priestiey 
6¢@ mins., Mon. (10) 8:30 p.m. 
Granada-TV, from Manchester 

J. B. Priestley, novelist and 
dramatist, is also a powerful cam- 
paigner in the current H-bomb 
controversy and his po‘nt of view 
is bluntly expressed in this 45- 
minute play specially written for 
the tv medium. The piece, funda- 
mentally, has the appearance of a 
propaganda tract, but Granada-TV 
gave it a novel and stimulating 
presentation by inviting a panel of 
eminent pol'tical personalities to 
argue the toss about it at the end 
of the run 

“Doomsday for Dyson” had its 
crudities but these were to be ex- 
pected in a work which attempted 
tu focus attention on this highly 
controversial issue in such a lim- 
ited space of time, it lost much of 
its impact. The message, however, 
was clear, concise and deliberate. 

Ian Hunter, in the title role, is 
the breadwinner in a_ typically 
English household. His wife and 
two daughters were setting out to 
attend a protest meeting on the 
Ii-bomb while he settled down for 
a comfortable snooze in the arm- 
chair. Then followed a dream se- 
quence in which a hydrogen bomb 


dropped on London, one of his 
daughters was killed outright, 
another blinded, while his wife 


would very soon become a victim 
of the fallout. He, therefore, im- 
plented an earlier promise by kill- 
img his wife and daughter and tak- 
ing his own life. In a heavenly 
court he was subsequently charged 
with murder and suicide and was | 
given half-an-hour by the presid- 
to find out who 
really was to blame. 

It’s at this point that Priestley 
came out directly into the open. 
The responsibility (as he saw it) 
did not rest on the Russian soldier 
on guard at a rocket base who 
panicked after an explosion and} 
signalled “enemy attack” instead 
of “accident.” It did not rest on 
the Russian pilot who actually 
dropped the bomb; nor did it rest 
on the American who had an intel- | 
ligence tipoff of the attack and 
retaliated in advance. According to | 
the author, Dyson himself was re- 
sponsible for having abrogated his 
duties as a citizen to combat the | 


Technically, the production was 
staged with commendable imagina- 
tion but there seemed little justi- 
fication for recruiting a big cast of 
topnotch players, most of whom 
had only minute bits. Ian Hunter 
gave a vivid portrayal as Dyson, 
but the final scene in which he 





awoke from his dream and joined | 
| his wife and family at the protest | 
meeting was an unconvincing and | 
| unsatisfying climax. It was just a 
}ease of bringing a propaganda 
| pamphlet to a happy ending, point- | 
ing the moral without any attempt 
}at subtlety. Frances Rowe, as the 
| wife, Ann Firbank and Alanna 
| Boyce, as the two daughters, had 
the major roles in the production 
and acquitted themselves admir- 
ably. Full marks to William Mer- 
vyn for a standout cameo as a 
mumbling politician. 

That the play will stimulate con- 
treversy and provoke discussion 
was admirably illustrated at the 
end, when Jo Grimond, Liberal 
leader in the House of Commons, 
presided over a panel which on 
one side comprised Peter Thorney- 
croft, until recently Chancellor of 





| tain. In fact, the large cast of 30 
|did a splendid job, with the prin- 


| production of 


{duction bill for the 


| ciated with the old Scala enter- 


the Exchequer, and Emanuel Shin- | 


well, a former Labor cabinet min- | 
ister; and on the other, Dr. Donald | 
Soper, noted pacifist, and Mrs. | 
Barbara Castle, vice-chairman of | 
the Labor Party and a colorful 
figure in the House of Commons. | 
They had something of a free-for- | 
al: for about 15 minutes and che! 
chairman was hard put in trying | 
{io maintain order in the debate. 


Myro. 
FOLIO 
(Great Catherine) 
With Lorne Greene, Katherine 
Blake, Joseph Shaw, Patricia 


Farmer, Ruby Renaut, others 
Producer: Eric Till 
Director: Barry Morse 
Adaptation: John Bethune 
69 Mins., Thurs. (13) 10 p.m, | 
CBC-TV, from Toronto 

There is the story that a group 
of London's leading actors chal- 
lensed George Bernard Shaw to 
write them an action play in con- 
trast to their standing around 
mouthing the Shavian philosophy- | 
message line. The Irish playwright 
‘(in 1913) therefore wrote “Great 
Catherine,” a costume comedy laid 
in the Russian court of St. Peters- 
burg of 1776. Because of its short- 
ness, “Great Catherine” has sel- 
dom been staged since, but its 
principal roles give plenty of op-| 
portunity for ranting perform-| 
ances, as exemplified in the ‘‘Folio” 
series of 60-min. tv plays presented 
by the Canadian Broadcasting 
Corp. on a 38-station coast-to-coast | 
network. | 

The role of Catherine the Great | 
was borne by Katherine Blake! 
(wife of David Green, CBS play- 
director), who replaced Viveca | 
Lindfors, who begged off to fulfill | 
a film contract. Lorne Greene was | 
Prince Potemkin, lover of the Rus- 
sian empress; Joseph Shaw was the | 
English captain and an artillery 
officer at Bunker Hill—coveted by 
Catherine for possible boudoir | 
acrobatics. All were meaty parts, 
done full acting justice by this 
tr'o, plus Ruby Renaut as the! 
prince's niece and Patricia Farmer 
as the English officer's cold fiancee. | 

Period piece deals with the cov- | 
etous Catherine’s dealings with the 
English courier-captain, sent by 
the British ambassador to deliver 
a diplomatic message to the Rus- | 
sian empress, fo.mer spurning her 
amorous overtures despite fact | 
that he is later kidnapped and} 
threatened with torture, plus exile | 
to Siberia, unless he submits to the | 
wishes of the empress. (His retort 
is that he will immediately send a 
letter to the editor of The London 
Gazette on this behavior toward a | 
British subject). The captain, of | 
course, is saved by his fiancee in a | 
woman-to-woman talk in which | 
Catherine the Great finally admits | 
her lack of interest in this particu- | 
lar conquest of a prim Englishman. 

Miss Blake was excellent as the | 
imperious empress; ditto Lorne | 
Greene as the roaring, drunken 
*rince Potemkin; and Joseph 
Shaw as the priggish English cap- 


cipals making full use of their 
bombastic monologs and Bernard 
Shaw proving that he could write 
a comedy that permitted the cast 
to ham it up as he pulled the 
strings. 

As a matter of record, John 
Bethune, adapter, admits that he 
didn’t dare change but two sen- 
tences in the Shaw manuscript. 
Barry Morse, director, also had his 
work pointed up for him by follow- 
ing Shaw’s meticulous stage direc- 
tions but did a fine job of coagu- 
lating the aberrations of his char- 
acters. The period costumes were 
done by Margaret Laurent; the 
opulent court scenes designed by 
Nikolai Soloviov, who deserves 
kudos for his chandeliered, grand 
ball setting and the paintings-hung 
palace corridors leading to her 
majesty’s bedroom. In toto, this tv 
“Great Catherine” 
was a rousing romp for all and a 
credit to the unsponsored “Folio” 
series of weekly play programs. A 
bow is also due to the Canadian 
taxpayer who footed the hefty pro- 
State-owned 
CBC, McStay. 


SO WAR ES IN DER SCALA 
(Such Was It In the Scala) 
Producer: SFB, Berlin 
Director: Hans Waldemar Bublitz 
Writer-Narrator: Lutz Lehmann | 
65 Mins.; Tues., 8:20 p.m. 
West German TV, from W. Berlin) 
The story of the Berlin Scala, 
world famous vauder until it be- 
came a victim of an Allied air raid 
in 1943, is depicted here in a not 
too substantial but still interesting | 
manner. The narrator talks with 
elderly people who once were asso- 


prise, and every now and then, 
when a famous Scala headliner is| 
mentioned, the respective person- 
ality (such as Grock, Charlie Rivel, 
Erich Carow, etc.) is, via a “flash- 
back,” shown working. It was a 
crackerjack idea, too, to look up 
one of the old Scala girls, ,The ex- 





|as Grock, 


| patronized 


dancer, now over 40 and owner of 
a newsstand somewhere in Berlin, 
recalled the years of her heyday. 

The 3,000-seat Scala, inciden- 
tally, was founded by Jules Marks 
in 1920 and quickly became one of 
the foremost international variety 
theatres. Marks, who had excellent 
bank connections (his father was a 
prominent Berlin banker), was 
known for paying the most unbe- 
lievable salaries. Such headliners 
Rastelli and Con Col- 
leano were paid up to 80,000 D- 
Marks a month. Pola Negri once 
was allegedly offered the mam- 
moth sum of 25,000 English pounds, 

In 1933, when Hitler took over in 


| Germany, Jules Marks, who was 
| Jewish, fled, and Eduard Duisberg, 


a friend of Hermann Goering, was 
made this vauder’s new director. 
On Nov. 23, 1943, the Scala, which 
was able to maintain a surprising- 
ly high standard despite the war 
years, was bombed out. Part of the 
Scala ensemble then went to Spain 
where it performed until 1946. 
Some of them (Eduard Duisber: 
for example, lives on Majorca) stil 
reside in that country. Remainder 
of the Scala staff tried, during the 
war, to continue working in a Ber- 
lin cinema but it didn’t work. 
Although this tv presentation 
lacked much of the atmosphere, it 
was a well received offering via 
nostalgia. Today’s Berlin showfolk 
can hardly believe what this city 
in the '20s. In those 
years. Berlin had 50 theatres, three 
big vauders (Scala, Wintergarten 
Plaza), two circuses, more than 1 
cinemas and lots of cabarets (latter 
with free admission). None of 
these vauders and circuses is left, 
the number of theatres has been 
reduced by more than half and 
there are now just a few cabarets 
(sans admission) which are worth 
mentioning. Many called the Ber- 
lin of the '20s the world’s leading 
metropolis with regard to show biz: 


|The old Scala was part of that 


glorious period. 

Rumors are flying that a brother 
of the late Jules Marks had in mind 
rebuilding of the Scala. Nothing 
positive has come out of it as yet. 
But one thing is sure: Berliners 
would enthusiastically cheer the 
comeback of the Scala. After all, 
there is no real big vauder in town, 

Hans. 


*+INCOME TAX’** 
RETURNS 


Prepared by tax experts exciu- 
— for the Theatrical Profes- 
sion— 


Incomes under $5,000... .$10. 
Incomes over $5,000... ..$20. 


This fee is for a complete Tax 
Return, including all On Tour and 
Professional Schedules. N am 











° 
ment necessary. For further in- 
formation call Mr. Robert M. 
Brenner, Pres. of 


THE TAX CENTER, INC. 
507 5th Ave. (42nd St.) N. Y. 


OXford 7-7564 — (Room 1007) 
HOURS: 9 a.m. to 9 p.m. 
INCLUDING Saturdays 
e@eeeeeeosneeeeee6 





BROKER ano FINANCIAL CONSULTANT 
RADIO ANO TELEVISION STATIONS 


SO EAST S8TH STREET 
NEW YORK 42, NLT. ELUORADO 5-0408 














Fresh New Original 
PRO. COMEDY MATERIAL 
Stage TV Radio Niteries 
os HUMORAMA MONTHLY 


business, patter & chatter, topical 
humor, funny stories, jokes, gags, 
€ 





etc., etc. 

Humorama File... .$7.50 

Les Mate 1759 N. Orchid 
Hollywood 28, California 


A COMPLETE PHOTOGRAPHIC 
SERVICE FOR SHOW BUSINESS 
We satisfied the producers, adver- 

tisers, and editors of CBS, FILM- 
WAYS, TV GRAPHICS, CARAVEL 
FILMS, MPO and AUDIO. 


Call 
Graphic Arts Photo Service 
Hand Pulied Photo Prints 
141 West 42nd St. New York, WI 7-9807 
—— ————e 


Established TV Film Studio 
Wants a Top Film Contact Salesman 
SALARY $15,000 PLUS COMMISSION 
Write Qualifications 
Box V-314-58, VARIETY, 
154 W. 46th Street, New York 36 
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rhe pilots are beginning to 
tumble into New York—not at any | 
ge number at this time, but 
some samples from each of the 
major telefilmers are becoming 
i able 

[he splash isn’t expected until 
another eight weeks or thereabouts, 
when it will be ascertainable what 
portion of the 100-odd_ filmed 
projects for network exposure 
have gotten out of the “conversa- 
tion” stage and into pilot produc- | 
tion 


Television Programs of America 
has a pilot in on “Thunder Ridge.” 
Ditto for “Tales of Frankenstein” 
out of Screen Gems. TPA is just 


about finishing filming on “Air- 
line Hostess” and Robert Max- 
well’s “Cannonball.” Also in the 
completing lensing stages are pilots 
on “Johnny Cordes,” TPA, and | 
“Naked City,” Screen Gems. 

For April, Official Films will 
have pilots on “Invisible Man,” 
“Western Union” and “Arrest.” 


Principal photography on all three 
projects has been completed. 








CBS Likes Nielsen 


cam CONtinued from page 23 ae 


marked difference between 
ings for the same show for the 
same period 
The Varying Spreads 
Some examples point up 
difference 


the 


| flection, 


| approaches 
| products on the medium 
| of the water. After watching tv in 
| New York and Hollywood, his im- 
| pression was that the commercials 
the | 
Trendex and and the Nielsen rat- | 


William M. Englehaupt, McFar 


land, Aveyard & Co veenee, 
named chairman of the plans 
board. 

M. M. Fisher Associates added 


Ben Migdow, previously of Dush- 
kin & Migdow 


London Agencies 
By BARRY BARNETT 


London, March 18 

What do British ad men think of 
American tv commercials? Well 
one had this to say: “If they were 
put on British television they'd 
get the bird.” Comment was made 
by Ronald Kirkwood, tv director 
for the Colman, Prentis & Valrley 
agency, who's just got back from a 


| four-week looksee at the Yank tv 


ad setup. 
Kirkwood said he went to the 
States with the intention of look- 


| ing, listening and learning. On re- 


he said he had looked, 
listened, but learned very little. To 


| his surprise, he had been collared 
| by U.S. ad men who were keen to 


hear about the latest angles and 
being used to plug 
this side 


were too long, lacked impact, and 
were low in entertainment value. 
The latter point is one which is a 
strong selling angle here. 

Diana Dors has just completed # 
series of tv commercials to pro- 


|mote the sales of a Champagne 


1. Where coverage is equal but | Perry. In all, she’s made six dif- 


the station lineup is unequal. 
NBC's “Price Is Right” has the | 
same coverage, practically, as 
CBS’ “Robin 


Mondays at 7:30, but is carried by | 
only 85 stations compared with 160 | 


for “Robin Hood.” On the na- 
tional Nielsen, “Price” gets a 27.6 
rating vs. 22.5 for “Robin,” but on 
the 14-city Nielsen, “Price” gets a 
30.5 to “Robin Hood’s” 15.4. Where 
“Price” tops “Robin” by 23% on 
the national Nielsen, it beats it by 
98% on the 14-city. 

2. Where both coverage and 
station lineup are unequal. NBC's 
“People’s Choice” has 86.3% cov- 
erage and 93 stations, while its 


CBS “Climax” competition has 
98.2% coverage and 160 stations. 
On the 14city Nielsen, “Choice” 


gets a 25.0 coverage vs. 19.6 for 
“Climax,” an advantage of 28%, 
but on the national Nielsen, where 
lineups and coverage come into 
play, “Climax” tops “Choice” by 


21%, with a 28.0 rating to 23.1 for 
“Choice.” 
3. Where live clearances are 


limited via delayed broadcasts, in 
which case leading strength is lost, 
fringe times are used, etc. ABC's 
“Broken Arrow” has coverage fac- 
tor and a station lineup (132) vir- 
tually equal to NBC's “Meet 
McGraw” (128), but “McGraw” 
has only six DB’s compared with 
61 for “Arrow.” So on the national 
Nielsen, “McGraw” tops “Arrow” 
by a 24.1 to 23.0 ratings, or some 
5%. But on the 14-city, “Arrow” 
tops “McGraw” by a 28% margin. 
22.4 to 17.5. 

4. When coverage, stations and 
DB’s are about equal, the national 
ratings and the 14-city ratings are 
remarkably similar (and hence the 
Trendexes, which equate with the 
14-city ratings, are too). Danny 
Thomas show and its NBC com- 
petition, “Twenty-One,” have vir- 
tually the same coverage, nearly 
the same station lineup (162 for 
NBC, 171 for CBS) and no delays. 
On the national Nielsen Thomas 
Sy the quizzer by 33%, 35.6 to 
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| ferent filmed ads—five of 30-sec- 


onds duration, and one of 60 sec- 
onds. The campaign, being handled 


Hood,” competing | by the London Press Exchange, wil 


go on the air early next month. 


AFTRA 


Centinued from page 65 














singers, again with diminishing 
rates for four or more for on-cam- 
era group singers; $74.50 per day 
for solo singers and each member 
of a duet. 

AFTRA wants producers to pay 
the fees for “recorded” blurbs no 


later than the week after the com- | 


mercials are made, thereby obviat- 
ing long delays in payments until 
such time as the advertiser uses the 
blurbs on the air. 

Nearly all AFTRA proposals, it 
has been learned, are geared to 
cover “recordings,” 1.e., video tape. 
And for each rerun of a commer- 
cial, either on tape or kinnied, 
AFTRA wants players to receive 
80% of the original Television 
Code base rate. 

There is a proposed clause in 
the live-tape teleblurb pact in 
which AFTRA is pursuing in 
greater detail the “wild spot” con- 
cept. Union demands that all play- 
ers who work more than once a 
week on the same show to be paid 
80% of base after the first three 
plays of each commercial, an em- 
ployer group disclosed. 

Lastly, AFTRA wants all pro- 
ducers to do no dubbing whatso- 
ever of a recorded commercial 
once the original is produced, un- 


less the union gives written con-| 


sent. 





share, compared with the previous 
year’s record $7,966,817 profit, or 
$4.12 a share. Gross for 1957 was 
$226,361,000, about $1,000,000 un- 
der 1956. 
Gains were 


made in car radio 


sales, phonographs, _ transistors 
two-way radios, and microwave 
systems. 


Tape An Issue In 


IBEW Dickers On 
New CBS Pact 


A key minority in the Interna- 
tional Brotherhood of Electrical 
Workers is intent upon making tape 
demands a paramount issue in the 
reconvening contract dickers with 
CBS. This union faction is hopeful 
that the talks with the web can 
recommence before Monday (24), 
meaning even before IBEW gets 
the final word on the results of the 
vote by members of the National 
Assn. of Broadcast Employees & 
Technicians upon offers by NBC 
and ABC. 

Anxiety to get back into nego- 
tiations with CBS was brought on 
by the fact the network is report- 
edly shooting for a late April dead- 
line in completing a fullscale video 
tape operation in its Grand Cen- 
trai studio space. Unionists want to 
find out what’s up with regard to 
themselves before then. 


The demand IBEWians want in- | 
| than 
|theatres of World War II 


eorporated in the network dickers 
is geared to this: Whatever video 
tape is played on CBS-TV or on a 


|CBS owned & operated station or 


on any affiliate within 200 miles 
of an owned & operated station 
should have an IBEW label and be 
made in an IBEW shop. This would 
include programs on tape, which 


| might possibly be made outside by 


an advertiser and then brought to 
the web for exposure. So far, the 
union has had few problems with 
regards to outside production of 
live CBS shows, but the advent of 
tape has created new considera- 
tions, union says. 

This all-inclusive tape demand 


| was not part of IBEW’s original 


package of demands before nego- 
tiations broke off in January. 


Bill Lyon-Shaw’s New 
British Com’l TV Slot 


London, March 18. 

Bill Lyon-Shaw has been named 
program controller for Tyne Tees 
Television Ltd., the new commer- 
cial tv outlet scheduled to com- 
mence operating later this year. 
His appointment takes effect on 
June 1. 

At present, he is executive pro- 
ducer with Associated TeleVision. 
Tyne Tees TV will operate the 
North East England transmitting 
station for the Independent Tele- 


vision Authority. 





| theatres says Goldenson 





eration differs from the music-and 
news concept that has been highly 
successful on the local operations 
leve! Network radio is more 
limited in that connection although 
AEN also has a plan for more fre 
que it newscasts, 
TV and Theatres Both OK 


AB-PT has done a sizeable upbeat 
li is not a question of tv profits 
ci-ctting theatre losses because 
says Goldenson, when a flock of 
recent films can gross $5,000,000 

upwards there can be nothing 
tco wrong with the picture box 
chice He cites “Old Yeller, 
“Don't Go Near the Water ‘Jail 
house Rock,” “Farewell to Arm 
“Reintree County,” “Sad Sack” 
and “Pal Joey” in that $5,000,000 
pivs category. “Arms” and “Rain 
iree,”’ despite critical captiousness 


are doing strong biz 

“Peyton Place” may do as much 
as $10,000,000 domestic He pegs 
“Sayonara” at $8-$9,000,000 gross 
potential; “River Kwai” at $10,000.- 
000 

Celdenson to “Marjorie 
Morningstar” and “The Young 
Lions” for Easter; “Run Silent, 
Run Deep” and “Teacher's Pet.” 
both with Gable, around the same 
time, as further sturdy followups 
“So what's wrong with product 
like this and business like this?” 

Nonetheless, until AB-PT is fo 
cuced entirely on West 66th St., he 
is shuttling between the Paramount 
and the network. From 
houses, originally, the chain is now 
535 and will be cut to 425 prime 
He sub- 
scribes to the new thinking that, 


points 


|} apart from the obsolence of many 


fringe theatres, maybe 8.000 cin- 
emas—“and mavbe only 5,000, in 
fact.” he punctuates—will account 
for an even greater gross potenti: * 
the so-called 19.000 U. S&S 
days. 
(Many were only partial opera- 
tions; most thrived because of war- 
time shortages in other commodi- 
ties) 
In re the Picture Business 

Goldenson has other views on 
the general show biz scene. One 
diatribe is against the old-line ex 
ecutives “who refuse to let go 
and give young blood a chance.” 

“As the largest theatre circuit in 
the world today,” he continues on 
another facet, “we have been 
holding seminars in Kansas City, 
Detroit, Los Angeles, Boston and 
elsewhere, through our theatre 
veepee Ed Hyman, and as en in- 
dustry service to all producers and 
all distributors we continue to agi- 
tate against seasonal’ releases. We 
want as strong product in o 
months as they offer for Christmas 
or Easter or during the aircondi- 
tioned summer season.” x 

On showmanship  Goldenson 
stresses that “essentially this is a 
hokum business; if we stir up 
enough excitement they'll turn out. 
That’s where a ‘Raintree’ or a 
‘Farewell to Arms’ benefits.” (It 
was here that Goldenson aired his 
affirmative views on 


1,450 , 


we have ‘Kettle’ 
s called 


tv then it’s dated 

now on ABC 

Real McCoys’ 
Westerns 


westerns 


right only it 


‘The 


will last but 


He feels 


that the mecium now needs some 
new programming value other than 
whodunits, mustangers and quiz 
shows He says ABC has some- 
thing new in thet direciion but 
prefers to retain as much exclusiv- 
itv until tested, naiura!ly, before 
a’ring it He feels westerns as 
straight boxoffice film will have to 
be much better, vet notes that 
James (“Maverick”) Garner in 
WR's “Darby's Rangers” and Clint 
(“Cheyenne”) Walker in “Fort 


Dodd,” also WB, “both are doing 
around £2,500,000 gross, which isn't 
bad for a $900,000 budgeter.” 
Goldenson’s timetable for AB- 
PT consolidation on West 66th St. 
is about two years The brown- 
stone tenants on the south side 
have already been given notice. 
The north side is entirely owned 
by the network up through and in- 
cluding St. Nicholas Arena and the 
restaurant on the Columbus Ave. 


corner. Only half the block on the 
south side of West 66th St., from 
Central Park to the _ firehouse 


(there's also an Armory next door 
to that) is AB-P'T owned. The com- 
pany's development will be conin- 
cidental with the Lincoln Square 
redevelopment as a cultural and 
art centre in Manhattan's new face- 
lift 








Liebman 
=e Continued from page 2 Coe 
of “The Adventunes of Marco 
Polo.” 


He'd also like to do another sit- 
uation comedy with possibly Thel- 
ma Ritter playing lead. Last year 
he was represented by the comedy 
series, “Stanley.” 

Additionally, Liebman is contem- 
plating returning to Broadway. He 
has acquired rights to “Parfum- 
erie,”’ comedy by Miklos Laszlo and 
hopes to present it as a musical 
next season. It was produced in 
more than 21 countries, but never 
seen here. MGM made a film ver- 
sion, “The Shop Around the Cor- 
ner,” produced and directed by 
Ernest Lubitsch with James Stew- 
art and Margaret Sullavan in prin- 
cipal roles. 











ther | Journal-American writer. Sleeper 
| gets no dough on this program but 
| did win an H. V. Kaltenborn Foun- 
| dation grant of $1,500 for his savvy 
work on the weekly series. College 
editors quiz public officials on 
“Campus Press Conference.” Pro- 
gram served as fifth estate train- 
ing ground for Gabe Pressman 
before moving to WRCA in news 
and special events. 








Spyros | 





Fourth Estaters 


Centinued from page 4 aoe 





Strong undercurrent of press 


Skouras’ indefatigable aggressive-| hostility toward tv continues with 


ness and the continuous policy of 


| Ro letup in sight. Reporters on 


20th-Fox; ditto toe “the boys at/ daily press charge that tv people 
UA”; felt that Jack L. Warner “has | consistently pick their brains dur- 


that showmanship vision”; thinks|ing mass interviews. 


Fourth es- 


Abe Schneider will do all right in|taters insist they ask pertinent 
Harry Cohn's shoes at Columbia; | questions only .o have tv reps use 


feels that Joe Vogel, 


given a/their material for followup videe 


chance now to devote himself to an ' interviews. 


Ap independent station can’t afford this choice of entertainment. 


7 





Listeners interviewed by Motivation Analysis, Inc. stated ' the impor- 
tance of Network affiliation to a station’s image. Compared to Independ- 
ent stations, the C-O’s were considered bigger and more authoritative. 


CO 


CBS-OWNED RADIO STATIONS 


WEET, Boston 
WBBM, Chicago 
KNX, Los Angeles 
WCBS, New York 
KMOX, St. Louis 
KCBS, San Francisce 
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Paul Anka (ABC - Paramount): 
“CRAZY LOVE” (Spanka?), a solid 


Jocks, Jukes and Disks 


By HERM SCHOENFELD 





prano voice as part of the instru- 
mental ensemble. 


rocking tune angled to the kids, is Mitch Miller Orch (Columbia): 
due to sustain Paul Anka’s click | “BONNIE ELOISE” (Ludlow*), a 
pace. “LET THE PELLS KEEP | highly attractive ballad with an | 
RINGING” (Spankat) is a cute, | oldfashioned folk flavor, is sold via 
bouncing number with a catching a rich choral production for hefty 
idea impact. “GINNY, MY JOY” (Val-| 


Die Mandolinos (Capitol): “DER 
LITTLE TANGO” (Criterion*), cut 
by a German combo, has an amus- 
ing, Latin flavor which could catch 
on big in the U. S. “BENJAMINO, 
BENJAMINO” (Seith*) is another 
highly likable slice which could 
surmount the language barriers. 

The Three Suns (RCA Victor): 


Best 


PAUL ANKA 
(ABC-Paramount 


DIE MANDOLINOS 
(Capitol) 
THE THREE SUNS 
(RCA Victor) 
BILLY WILLIAMS QUA 
(Coral) 
PATTI PAGE 
(MeCTCUTY) .<c20+ 


MAHALIA JACKSON ....... 
(Columbia) 


sere eeeerre 


iz 
;a 


ee 


RTET .. 
ANOTHER 


. WHOLE WORL 


jant*) is another fine ballad in a 
similar groove. | 
Burt Kampfert (Decca): 
“DUCKY” (Ross Jungnickel*), cut 
by a German combo, is a good in- 
strumental featuring a_ talking 
muted trumpet which could pass as | 
“new sound.” “MIDNIGHT 
BLUES” (Ludlow?) another 


Bets 


Let The Bells Keep Ringing 
DER LITTLE TANGO 
Benjamino, Benjamino 
TWEETY 
eeoeroree ° Rainbow 
STEPPIN’ OUT TONIGHT 
There I've Said It Again 
TIME, ANOTHER PLACE 
These Worldly Wonders 


D IN HIS HANDS 
Didn't It Rai 


1s 








“TWEETY” (Graphic*) is a bright, 
catching instrumental with a rock- 
ing beat played by the Three Suns 
plus several sidemen, “RAINBOW 
(Coronat) is another rhythm in- 
strumental with a simple under- 
lying motif. 


Billy Williams Quartet (Coral): 
“STEPPIN’ OUT TONIGHT" 
(Lowell*), a strong rocking num- 
ber, is projected by a savvy combo 
for big returns. “THERE I'VE} 
SAID IT AGAIN” (Valiant*), the 
standard, is given an_ updated 
rhythm production, 

Patti Page (Mercury): “ANOTH- 
Ek TIME, ANOTHER PLACE” | 
(Famous*), title song of the Para- 


strong slice with a contrasting use 
of hot and sweet trumpets. 

Count Basie Orch-Joe Williams 
(Roulette*): “HOW CAN YOU 
LOSE” (Planetary*) is a swinging 
number with an okay lyric niftily 


{delivered by Joe Williams. “FIVE 
O'CLOCK IN THE MORNING” 


(Diane*) is a bluesy atmospheric 

production handled in ace style by 

Williams and the Basie crew. 
Gisele MacKenzie (RCA Victor 


| “THEY'RE PLAYING OUR SONG” 


(Shayne*), a pleasing ballad in 
waltz tempo, is sung in lucid style 
by this songstress for good impact 
“COME TO ME MY TRUE LOVE” 
(Raphael*) is a lilting melodic en- 
try also rating plenty of spins for 


mount pic, is a classy ballad which jocks wantin change-of-pace ma- 
Patti Page, a vocalist who has yet {terial 
to yield to the rock 'n’ roll trend, Bob Hope-Bing Crosby (United 
delivers in highly listenable style. Artists): “PARIS HOLIDAY” 
“THESE W ORDLY WONDERS" | (Morris*) is one picture tune that’s 
(Brenner*) is another strong ballad. | a frank plug for the film, which 
Mahalia Jackson (Columbia); Goesn’t enhance its commercial 
"3 { chances. “NOTHING IN COM- 


“HE'S GOT THE WHOLE WORLD 
IN HIS HANDS” (Cappell*), the 
oldie now getting a revival, is pro- 
jected for tog returns by this song- 
stress. Coujd go all the way. 
“DIDN'T IT RAIN" (Hill & Range*) 
is a colorful uptempo religioso with 
a solid beat. 


The Platters (Mercury): “TWI- 
LIGHT TIME” (Porgie*t), a class 
ballad with an adult lyric, is de- 
livered in fine style. by this combo 
which has not been completely | 
bogged down in the rock 'n’ roll 
vocal gimmicks. “OUT OF MY 
MIND” (Figuret) reverts to the 
usual rocking groove. 

Frankie Laine (Columbia): “MY | 
GAL AND A PRAYER” (Morris*) 
is a slow ballad which Frankie 
Laine infuses with attention-get- 
ting dramatic power. “THE LONE- 
SOME ROAD” (Paramount*), the | 
oldie, is also belted in powerful | 
style | 

Hunt Stevens (United Artists): | 
“JOHNNY ON THE SPOT” (Atlan- | 
tic’) is a routine rocking entry | 
delivered with the usual rockabilly | 
intonations by this newcomer who | 
sounds just like a couple of dozen | 
other fellows with guitars. “I FEEL 
IT FOR YOU” (Unart*) is more of | 
the same. 





“PINK | 


Carl Perkins (Columbia): 
PEDAL PUSHERS” (Hill &| 
Range’), the sequel to “Short | 


SHORTS,” is rocked in_ standard | 
style. “JIVE AFTER FIVE” (Hill | 
& Range*) is the same melody with | 
a different lyric. | 

The Kays (MGM): “WHO'S; 
GONNA TAKE YOU HOME” | 


(Time*) is more lacklustre rocking | 


less style by this combo. “BABY” 


material delivered in totally tone- | 
(Balecones*) sounds as if someone | 


asked 


Jo March Se. so 
THE WHOLE *  (Gar- | : 
land*), the religioso folksong, is 26 MILES ......... 
delivered in excellent style by Jo YOU ARE MY DESTINY 
March with vocal ensemble and a So eters 
penny whistle accompaniment. “A Co 
SWEET SOMEONE TO LOVE WITCHCRAFT 


(Bourne*) is a fine lilting ballad, 
based on a German song, which 
could pick up lotsa spins. 

Art & Dotty Todd (Era): “CHAN- 
SON D'ARMOUR” (Meadowlark*), 
a neat ballad, is slickly harmonized 
by this duo for good impact. 
“ALONG 
YOU” (Music 


Productions*) is a 


| VARIETY 


“How bad can we get?” | 


THE TRAIL WITH} 


MON” (Morris*) is a special piece 


'of material clowned up Bing Cros- 


by with incidental help from Bob 
Hope. 

The Velours (Onyx): “REMEM- 
BER” (Malver*) is an okay rocking 
ballad delivered strictly according 
to pattern by this combo. “CAN I 
WALK YOU HOME” (Malver?) 
another fair juve-angled item 
vocalled by the lead tenor in 


Is 


; What can be called a commercially 


amateurish style. 

Jim McCrory (Key): “SCHOOL 
TIME, PRETTY BABY” (Round 
Table*), a typically hectic blues 
tune with a repetitive lyric, gets a 
strong rockabilly workover by this 


SHPO O+Hooroeoes 


. an) 


- TEQUILA (2) 
ARE YOU SINCERE (3) 


. WHO'S SORRY NOW (1) 
- SUGARTIME (9) .. 

- OH JULIE (5) 

- GET A JOB (7) . 

10. SWEET LITTLE 16 (3) 


+ 


: 
: 
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Caenrtan pe w 


DON’T 
LOLLIPOP 








| THE STROLL .... 


BILLY .. 
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LAWRENCE WELK 
And His CHAMPAGNE MUSIC 
Present “ONE-NOTE POLKA” 
(Coral No. 61937) with The Sparklers 
bw 








IT’S TOO SOON TO KNOW (1) 


CUSCSCSOCECHC ORO CES eS COC EECL®S 


OH OH FALLING IN LOVE .... 


BALLAD OF A TEEN AGE QUEEN 


newcomer who could make consid- 
erable noise in the present market. 
“PARKIN’ LOT” (Wink?) is famil- 
iar, dull rhythm stuff. 

Tom Tall (Crest): 
RECORDS” (‘Amertican*) has a 
good lyric peg and a driving beat 
handled in forthright rocking vocal 
style. “MARY JO” (American?) is 
another catching item for the juve 
trade. 

Jimmy Church's Magicians 
(Verve): “BANDSTAND POLKA” 
(Eldorado-Drive-in?) is a_ bright 
pelka number which might get the 


kids to hop rather than rock. 
“CORRIDO ROCK”  ‘(Eldorado- 
Drive-in) takes the same _ polka 


melody and converts it into a fair 
rocking instrumental, 

Nat (King) Cole: “LOOKING 
BACK” (Eden-Sweco*) is a good 
ballad with an offbeat lyric which 
Nat Cole projects to the hilt. “DO 


I LIKE IT” (Sweco*) is a routine 

rocking «item which only Cole 

could give commercial potential. 
Jerry Lewis (Decca): “LONG 


BLACK NYLONS” (Leeds*), a cute 
lyric, is a fair showcase for Jerry 
Lewis’ vocal talent. “BOAT TO 
KENYA” (Fortuna*) is another 
clever piece of material, but with 
doubtful commercial impact. 





* ASCAP. 7* BMI. 


EXTENDED PLAY DISKS 

Al Kelly “Rock ’n’ Roll From 
Outer Space” (RCA Victor). This 
is a gag disk with double-talking 
Al Kelly doing his stuff in front 
of a rocking band under Leroy 
Kirkland. Kelly’s lectures are, as 
usual, good for chuckles, while the 
orch pours out a swinging musical 
torrent, 





Jack Mills Returns 

Jack Mills is back in New York 
after a month's business-vacation 
trek to Mexico and Havana. 

The Mills Music prexy returned 
with a load of tune material which 
he’s currently screening for U.S. 
publication. 





10 Best Sellers on Coin Machines. 


- CATCH A FALLING STAR (3) 
- SAIL ALONG SILVERY MOON (8) 


ee 
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market, but internationally). 


Artist Title 





1. Original Cast The Music Man 

2. Original Cast West Side Story 

3. Original Cast My Fair Lady 

4. Meredith Willson The Music Man 

5. Sound Track Around World 80 Days 

6. Mantovani Concert Encores 

7. Johnny Mathis Goodnight Dear Lord 
| 8. Lester Lanin At the Tiffany Ball 
| 9, Eydie Gorme Vamps The Roaring 20's 
1/10. Ella Fitzgerald Sings Rodgers & Hart 
11. Frank Sinatra Come Fly With Me 


2. Original Cast Oh Captain! 


Goody's Album Bestsellers 


(Compiled by Sam Goody’s, leading New York disk retailer 
whose global mail order operation reflects not only the national 


Label 
Capitol 
Columbia 
Columbia 
Capitol 
Decca 
London 
Columbia 
Epic 
ABC Paramount 
Verve 
Capitol 
Columbia 





“Lovers On The Park Bench” 


| Album Reviews 


“STACK-A- | 


| 13. Sound Track South Pacific RCA Victor 
114. The Weavers At Carnegie Hall Vanguard 

| 15. Harry Belafonte Calypso RCA Victor 
| 16. Edmundo Ros Rhythms of the South London 

|17. Pete Seeger Favorite Ballads Folkways 

| 18. Mantovani Film Encores London 


Original Cast 


| 19. 
20. Frank Sinatra 


Jamaica 
Frank Sinatra Story 


RCA Victor 
Columbia 
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“Gigi” (MGM). The soundtrack 
of the MGM film, “Gigi,” has all 
the ingredients of a sock package. 
The Alan Jay Lerner-Frederick 
Loewe score, their first since “My 
Fair Lady,” is sparkling throughout 
and the performances in this set 
are up to the standard of the mate- 
rial. Maurice Chevalier supplies 
the Gallic flavor, delivering the 
charming “Thank Heaven For Lit- 
tle Girls,” “It’s a Bore,” “I Remem- 
ber It Well” (with Hermione Gin- 
gold), and “I’m Glad I’m Not 
Young Anymore,” one of the best 
songs in the show. Leslie Caron 
(or her dubbed-in voice) delivers 
brightly on “The Night They In- 
vented Champagne,” (with Louis 
Jourdan and Miss Gingold), “Say 
A Prayer For Me Tonight” and 
“The Parisians.” Jourdan (or his 
stand-in singing voice) has a stand- 
out spot in “She Is Not Thinking 
of Me” and “Gigi,” 
containing the lilting title theme. 
Andre Previn conducts the studio 
orch in ace style. hs 

MGM has also covered the “Gigi” 
score with two instrumental pack- 
ages. In one, David Rose and orch 
serve up the Lerner-Loewe num- 
bers in a rich orchestral setting 
that spotlights the rich melodic 
content of the various numbers. In 
another set, pianist Dick Hyman, 
with bass and drums accompani- 
ment, niftily swings the same num- 
bers in smooth cocktail jazz style. 

The Millard Thomas Group: “In 
Music and Songs of the Caribbean” 
RCA Victor). Millard Thomas, 
longtime guitarist accompanist for 
Harry Belafonte, steps out in this 
set as head of his own combo in a 
catching calypso program, although 
‘it lacks the commercial impact of 
Belafonte as performer. 





and the Bey Sisters, a pleasing duo, 
handle songs like “The Search,” 








Perry Come ..c0s000s0ss3 een 


Billy Vaughn .....csecs ss . Dot 
CH. os.cxsewsmwes Challenge 
Andy Williams ....... Cadence 
Pee Se... «secerseeeest Dot 
Connie Francis .......... MGM 
McGuire Sisters ........ Coral 
BT ae Nasco 
Pe en ae Ember 
ee, rere Chess 
Elvis Presley ............ Victor 
Chordettes oocee Cadence 
Jimmie Rodgers ...... Roulette 
Pour Prams. cndccnbann Capitot 
Pa NN ok. dew e: ABC-Par 
Jerry Lee Lewis............ Sun 
Frank Sinatra .......... Capitol | 
ang Cam ...ciecscs .. Sun ; 
Diamonds ....% .0ceeds: Mercury 
Kathy Linden .......... Felsted 


(Figures in parentheses indicate number of weeks song has been in the Top 10) 
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a long number | 


é William | “China Boy,” among others. 
Dillard, a deep-voiced folksinger, | 


|“Linstead Market,” “Love Tastes 
| Like Strawberries,” “Ho To” and 
|“Calypso Tromp.” 

| Jackie Gleason: “The Torch With 

The Blue Flame” (Capitol). Maes- 
| tro Jackie Gleason is back again at 
the mood music stand with one of 
his best instrumental packages to 
;date. An unusual atmospheric ef- 
| fect is achieved by blend of a mar- 
jimba section with trombone solos 
/on a program of dreamy numbers, 
|including a flock of standards and 
}a couple of Gleason originals. This 
|entry sums up the meaning ¢f mood 
| music. 
| “Juerga Flamenca” (Audio Fidel- 
|ity). This set has put a dashing 
flamenco scene into the groove. 
|Recorded by a gypsy troupe in 
|Spain, it presents a program of 
| haunting songs, heel beatings and 
castanet clicking to a continual 
|series of “oles.” As usual, this 
label’s recording quality is on the 
| brilliant side. 

Bill Kenny: “Precious Memories” 
(Decca): Bill Kenny’s high-pitched 
tenor, which has not been too con- 
| spicuous in the pop field of recent 
| years, finds an excellent outlet in 
| this collection of religiosos and in- 
|spirational songs. Kenny, backed 
| by various vocal and instrumental 
combos, strikes a suitably fervent 
note on such tunes as “The Vision 
{of Bernadette,” “The Hand of 
God,” “It Is No Secret,” Schubert's 
“Ave Maria” and others. 


Eddie Condon & His All-Stars: 
|“The Roaring Twenties” (Colum- 
| bia). A good title, a veteran combo 
| under Eddie Condon and a book of 
|dixie standards add up to a first- 
| rate traditional jazz entry. Condon 
;and assorted sidemen exercise on 
|such oldies as “Heebie Jeebies,” 
|“St. James Infirmary,” “That’s 
| A-Plenty,” “Wolverine Blues” and 


| 


“Jo March” (Kapp). Jo March, 


|a folk singer who has recently 
| come 


into the pop field, has a 
forthright style unmarked by any 
stylistic gimmicks. At the same 
time, she needs more variety in her 
delivery. She registers best on 
folk-type songs such as “Fare Thee 
Well, Oh Honey.” “Kisses Sweeter 


| Than Wine,” “My Love Is A Wan- 
| derer” and “The Riddle Song.” 


“John McCormack Sings Irish 
Songs” (Camden). Although this 
reissue is made up of antique re- 
cordings, some dating back to be- 
fore the first World War, the fine 
Irish tenor John McCormack can 
again be savored on this low-priced 
LP even though the veil of low-fi 
technique. McCormack’s unusually 
pure lyric voice is heard on such 
Gaelic staples as ‘“Macushla,” 
“When Irish Eyes Are Smiling,” 
“Mother Machree,” “Kathleen Ma- 
voureen,” “The Rose of Tralee” 
and “I Hear You Calling Me,” 
among others. 

Paul Martin & His Oldtimers: 
“Banjo In Hi-Fi” (Tops). Oldfash- 
ioned banjo arrangements of some 
fine standards have been packaged 
into a pleasant nostalgic set. In a 
style that goes back some 30 years, 
Paul Martin and his instrumental- 
vocal combo deliver tunes like 
“Mary Lou,” “Somebody Stole My 





Gal,” “Yes Sir, That’s My Baby,” 
“I’m Alabamy Bound” and others 
that genre. 
“Blow Boys Blow” (Tradition). 
In this,set, a refreshing catalog of 


| sea songs and chanties turns up in 


appealing performances by singers 
A. L. Lloyd and Ewan MacColl. 
Among the more interesting songs 
in this package are “Paddy Doyle.” 
“Old Billy Roley,” “The Handsome 
Cabin Boy,” “Whup Jamboree” and 
“Do Me Ama.” Herm. 
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Coast Rebel Read 


To Settle Strike; 


Hollywood, March 18. 

A segment of Local 47 musicians 
Jed by ousted veepee Cecil F. 
Read have been attempting to per- 
suade AFM prexy James C. Pe- 
trillo into settling the current 
strike against the major studios by 
up the trust fund ard re- 


OF 


of “no reuse payments, even to the 
musicians.’ Read’s faction have 
held several meetings already but 
indications are they have met with 


a lukewarm response. 
Read’s group claims there is a 


disunity among the local adminis- | 


tration. and while this may be true 
in part, the bulk of tooters are 
strongly behind prexy Eliot Dafiiel. 

Daniel has wired Petrillo ask- 
ing him to use all his forces and 
pressure to prosecute the strike to 
the fullest and if, as reported here, 


the producers desire to open nego- | 


tiations, to explore this, as soon as 
possible. “A solution can be found 
without compromising any of our 
principles,” Daniel said. 
Meanwhile, an informal “boy- 
cott,” along the theme of the in- 


formal “strike” against the major 
companies, is the works against 
the Academy Awards NBC-TV 
show March 26. This was evidenced 
over the weekend as members of | 


Local 47, who are not now work- 
ing at major studios, have indi- 
cated that they may be “busy” the 
night of March 26, when the indus- 
try-sponsored Oscar Awards are 
televised. As it stands now, no 
tooters have been hired although 
copyists and arrangers are working 
away on the music. 

The Awards, in the past, have 
always used studio orchs, but with 
the strike on, this is impossible 

Continued on page 81) 


Fired Negro Deejay Sues 
. ’ 
Frisco’s KSAY for $35,000 
‘ . . . o > . 
On ‘Discrimination’ Claim 
San Francisco, March 18. 

The firing of a pair of Negro 
deejays and a change in policy 
from rhythm-&-blues to pop music 
have occasioned bitter charges 
against a six-month-old Frisco ra- 
dio station, KSAY. 

Most of the charges, so far, have 
come from one of the fired deejays, 
Ray Bruce, who claims racial dis- 
crimination is behind his discharge 
a fortnight ago. Bruce also claims 
he had a firm two-year contract 
with the independent 10,000-watter, 
and last week filed a $35,000 dam- 
age suit against KSAY, saying his 
contract runs until June, 1959. 

But Walt Conway, the station 
manager, denies there was any dis- 





crimination, points out the station | 


still 
Says: 


employs 
“We 


two Negroes and 
let Bruce and Willie 


s Bryant go because they could not, 


or would not, follow the station’s 
policy.” 

In addition, says Conway, KSAY 
decided to shift from pitching pri- 
marily to the Frisco-Oakland Ne- 
fro market with r&b to a general 
market with straight pops, and no 
r&b. 

Bruce asks what he regards as a 
very pertinent question: “Why 
can't a Negro deejay play a Sinatra 
record as well as a white deejay?” 
_The deejay is working with the 
NAACP and plans to file a protest 
with the San Francisco Fair Em- 
ployment Practices Commission 
this week. He says “this goes far 
beyond my fight with KSAY— 
there are more than a dozen and 
a half radio and ty stations in this 
area and only three (KSAY, KSAN 
and KWBR) employ Negroes. I’m 
sorely distressed.” 





Carter Quits Roulette 

Don Carter, national sales man- 
ager for Roulette Records, is leav- 
Ing to set up his own diskery. Car- 
ter hassbeen with Roulette since 
its inception a year ago and pre- 
viously was associated with Tico 
Rama and Gee Records. 

Joe Kolsky, Roulette exec vee- 


pee, is currently prowling the field | 


for a new sales chief. 


Pushing Petrillo 
No ‘Oscar’ Music? 


PILOT PLATTER 


Arwin Signs Flyboy In Label’s 
Encore 





r% 
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Hollywood, March 18. 


duction on singles and albums 
shortly. According to Melcher, dis- 
tributors are being lined up now 
and label has already signed its 
first artist. He is Jack Lewis, an 
American Airlines pilot, who has 
been ticketed by Arwin for five 
years. His initial disk will be re- 
leased this month. 

Al Kavelin has been named gen- 
eral manager of the company, and 
Jerry Simon will rep label in the 
east. George Greif is veepee in 
charge of sales and promotion and 
Joe Lubin is a&r topper. 


Thiele Dot-Away; 
Exits Coral A&R 


Bob Thiele, artists & repertoire 
chief of Coral Records for the past 
| few years, is exiting to take over as 
viceprexy and a&r chief at Dot 
| Records, the Paramount Pictures- 
'owned label. Randy Wood, Dot 
| prexy, has been handling the a&r 

chores, but will now concentrate 

on the diskery’s administration and 
occasionally make records as well. 

Wood founded the Dot label in 

Gallatin, Tenn., shortly after the 

last war and parlayed it into one 
| of the most successful indies in the 
| business before selling it to Para- 
mount for $3,000,000 a couple 
years ago. Thiele will headquarter 
| in the east. 

At Coral, no replacement has 
| been set as yet for Thiele who is 
continuing in his office there until 
he winds up unfinished business. 
| Assisting Thiele at Coral was Dick 
| Jacobs, musical director. 


CHEVALIER GETS NOD 








TO FRENCH-DISK ‘GIG!’ 


Hollywood, March 18. 

Maurice Chevalier has received 
permission from Alan Jay Lerner 
and Frederick Loewe to record the 
‘entire musical score of “Gigi” for 
his French diskery. 

Chevalier will wax the score in 
Paris prior to returning here for 
the Academy Awards and his ap- 
pearance March 29 at the press din- 
ner for President Eisenhower in 
the Capitol. 

Following this he continues on 
to N.Y. for his April 6 engagement 
at the Waldorf-Astoria and will 
lalso attend the preem of Metro’s 
“Gigi” in Gotham. He costars in 
‘the film with Leslie Caron and 
Louis Jourdan. 


‘Cap Completing $14-Mil 





Capitol Records winds up an 18- 
| month construction-expansion pro- 
gram on its branch outlets in May 
at a cost of $1,500,000. The pro- 


| gram takes in 16 branches in Cap’s, 


| network. 
The branch buildup took place in 
New York, Chicago, Los Angeles, 
| Charlotte (N.C.), Cincinnati, Dal- 
las, Detroit, Hartford, Minneapolis, 
| Kansas City and St. Louis. In ad- 
dition, branches which have about 
| doubled in size over their old loca- 
|tions include’ Boston, 
| Newark, Oklahoma City and Pitts- 
| burgh. A new branch also has 
| been established in Baltimore, 

| bringing the total to 26 branches. 


MGM Veeps Kaye 


Hollywood, March 18. 
Jesse Kaye, MGM _ Records’ 
| Coast rep, has been upped to v.p. 
in charge of Coast operations. 
Kaye has been with the company 
11 years, since its inception. 





Marty Melcher is reactivating his | 
| Arwin Records and will begin pro- | 


Expansion of Branches 


Buffalo, | 


Vo, WEBS, BMI 


Washington, March 18. 

A strong, frontal attack on the 
broadcast industry's alleged con- 
trol of the pop music biz made by 
a group of ASCAP songsmiths and 
sympathizers of the American So- 
ciety of Composers, Authors & 
Publishers ran into a partial Sen- 
atorial roadblock in hearings on 
the Smathers Bill here last week. 
Testimony in behalf of the bill, 
which would divorce the broadcast- 
ers from Broadcast Music Inc. end 
activity in disk and publishing op- 
erations, produced several sharp 
exchanges between subcommittee 
chairman John Pastore ‘(D., R.I.) 
and some _ witnesses. 
Sen. George Smathers 
author of the bill, who only attend- 
ed the first day of the hearings last 
Tuesday (11), indicated, via his 
line of questioning, that he still 
backed his proposed legislation. 

The case for divorcement of the 
broadcasters from the music biz 
was made chiefly by ASCAP song- 
writer Arthur Schwartz. Some of 
the testimony ran over the same 
ground covered in the 1956 House 





antitrust committee hearings un- | 


der Rep. Emanuel Celler (D., N.Y.) 
where numerous ASCAP song- 
writers charged that the broadcast- 
ers were discriminating against 
ASCAP music in favor of the 
broadcast-owned BMI catalog. 

Arthur Schwartz, one of 


(Continued on page 76) 


Avakian Exits Col 
For Share-Alike 
In World-Pacific 


George Avakian has stepped out 
as director of pop albums at Co- 
lumbia Records to join Richard 
Bock’s World-Pacific Records. Ava- 
kian, who will have shares in the 

' company equal to Bock’s, will head 
| World-Pacific’s New York office as 
veepee. 

Bock will continue to run the 
firm’s Coast activity as prexy with 


the 





| Philip Turestki as secretary-treas- | 


urer. The Avakian move to W-P is 
the first step in diskery’s expan- 
sion program. Label now plans to 
open another office in Dusseldorf, 
Germany, under the direction of 


labels’ European interests. 

The expansion program also in- 
cludes a move into the pop package 
field. Heretofore, World-Pacific had 

|been issuing jazz albums only. 
Added to the label for the pop 
push are singer David Allen and 
| arranger-composer Gil Evans. 

| Avakian, who had been with Co- 
lumbia for the past 18 years, is 
| credited with bringing such artists 
| as Johnny Mathis, Erroll Garner, 
| Dave Brubeck, Duke Ellington, The 
Hi-Lo’s and Louis Armstrong to 
| the Col fold. Col’s pop album divi- 
| sion is now under the overall su- 
pervision of artists & repertoire 


chief Mitch Miller. No replacement | 


for Avakian has yet been set. 
World-Pacific, which is operated 
by Pacific Enterprises Inc., was 
launched four and a half years ago 
by Bock. It was originally known 


as Pacific Jazz but the name was | 


changed to allow for a broader 
repertoire. There are now 70 LP’s 
in the W-P catalog. 


RCA Nabs George Feyer 


George Feyer, Budapest-born 





However, | 
(D., Fla.), | 





THE MUSIC 


CLEFFERS BEEF Praise, Paste ASCAP Divvy System 


At D.C. Slugfest; Hammerstein For 


| 





MGM Renews David Rose 


Hollywood, March 18 

David Rose inked new deal with 
MGM Records, marking his 11th 
year with company Under pact 
|he wil act as a&r rep for diskery, 
handling certain other artists and 
his own recordings, and will con- 
duct all types of pop and pic theme 
| singles in addition to continuing 
‘with “more substantial” type of 
music for albums. 

Initial chore will be to record 

o more “string ‘n’ rock” singles 
similar to “Shepherd Blues.” 


Victor's 34 Club 


| 


Via Metopera Tie 


RCA Victor is setting up its 
third disk club venture with the 
| Book-of-the-Month Club. Latest is 


' Status Quo, Others Rap 


‘Powerhouse 


Washington, March 18. 

Is the American Society of Com- 
posers, Authors & Publishers over- 
due for a revision of its rules to 
provide greater participation in 
its income by the younger mem- 
bers? 

Is Federal legislation necessary 
to protect the “small businessmen” 
among its members from the so- 
called “powerhouse” group? 

Should action along these lines 
be taken by the Antitrust Division 
of the Justice Dept., through a 


change in ASCAP's antitrust de- 
cree? 
These questions are facing a 


| House Small Business Subcommit- 


| tee, headed by Rep 


the Metropolitan Opera Club which | 


will be run for the opera market 
| in conjunction with a new deal be- 
;tween Victor and Rudolf Bing, 
Metopera general manager. Vic- 
| tor’s opera club will bow with its 
| first release next fall. 

| Under its new pact with Bing, 
| Victor will use Metopera and Vic- 
tor artists for its opera recordings 
|; which will get some kind of seal 
| Signifying that the disk work has 
| the approval of the Metopera it- 
| self. The deal will not affect those 
|artists who have contracts with 
| other companies. 

At the present time, Victor has 
classical and pop music disk clubs 
operating under BOM manage- 
|ment. Victor’s all-out move in the 
}club direction has been cued by 
the click of the longhair club 
| which has obtained 300,000 sub- 
scribers since it bowed at the out- 
set of this year. 

Victor initiated its close ties with 
the Metopera with a deal to record 
“Vanessa,” the Barber-Menotti 
work which is currently being put 
into the groove. 





COMO ‘CATCH’-ES RCA’S 


IST GOLDIE FOR 1958 


Joe Napoli, to oversee and develop | 


RCA Victor handed out its first 
| gold disk of 1958 last weekend. It 
|was to Perry Como for “Catch a 
| Falling Star” which was released 
'early in January 

At the same time, Victor inaug- 
|/urated a new custom of giving a 
|“silver disk” to the producer of 
each 1,000,000 seller. In this case, 
Joe Reisman, who selected and 
|arranged the number for Como, 
| was palmed. 
| 


Shaw’s ‘Extended Play’ 
| As GPM of E. B. Marks 


Arnold Shaw has had his gen- 
‘eral professional manager's pact 
| picked up by E. B. Marks. The 
|new deal, which runs for an in- 
| definite number of years, follows 
the original three-year pact which 
|expires in May. Shaw also will 
continue as firm's veepee 

Since Shaw joined Marks afer 
|leaving Hill & Range, firm has 
| jumped with such clicks as “Banana 
| Boat Song,” “Cindy, Oh Cindy,” 
| ““Dungaree Doll” and “Wonderful, 
Wonderful.” Marks is currently 


pianist now playing at the Hotel) riding with “Lollipop” on the Caa- 


Carlyle, N. Y., and one of the top-| ence and RCA Victor | 
selling keyboard artists in the LP 
| market on the Vox label, has been 
talent 
| stable. Feyer will cut both singles 


jadded to RCA_ Victor's 


his “Echoes” series on Vox. 


Feyer, who arrived here in 1951, (13). 
Hotel 


has been playing at the 
| Carlyle for the past three years. 


| and albums for Victor and his LP | 
| set, due to be cut shortly, will be} 
out this spring. Feyer clicked with $31,000 for a one-niter 


abels. 


Welk SRO $31,000, S.F. 


San Francisco, March 18. 
Lawrence Welk’s orch grossed 
at San 
Francisco Auditorium Thursday 
Event drew a capacity crowd of 
|9,000 with tickets scaled up to $5 


20 


James Roose- 
velt (D., Calif.), which opened 
hearings last week in response to 
complaints by some members of 
the organization 

The testimony before the com- 
mittee developed both ways. The 
complicated ASCAP system of di- 
viding the loaves and fishes was 
not only attacked; it was equally 
strongly supported. 

Among the developments: . 

The Dept. of Justice submitted 
a background statement on the 
ASCAP antitrust litigation which 
pointed out that the amended 1950 
decree sought to bring about a 
more objective method of distribut- 
ing the Society’s revenues. Justice 
Dept. disclosed that the present 
formula is “under current consider- 
ation,” but that no decisions have 
been reached on whether to press 
for a change. 

In his opening statement, Rep. 
Roosevelt said the purpose of the 
hearings was to determine whether 
“to recommend that the enforce- 
ment agencies should utilize exist- 
ing legislation or Congress should 
enact new legislation to remedy the 
situation and thereby save hun- 
dreds of small businessmen from 
desiruction” ... or whether the 

‘Continued on page 81) 





Pop Deejay Convention 
Retains ‘Anti-Freeload’ 
Registration Fee for ’59 


The 1959 pop disk jockey con- 
vention, already scheduled for Kan- 
sas City by the Storz Stations early 
next March, is due to draw heavy 
attendance from all the disk com- 
panies, many of which missed the 
boat for the first conclave in K.C. 
last week. In line with the sugges- 
tion of the disk firms, there will 
again be a registration fee for all 
non-deejay guests. The fee this 
year was $17 per person 

Todd Storz, head of the radio 
chain which is sponsoring the con- 
vention, pointed out that the disk 
companies, who hosted the various 
affairs, recommended the registra- 


| tion fee since they didn’t think it 


would be fair to ask them to pay 
their way for a lot of people with 
competitive labels, or songpluggers, 
publishers, field men, etc. At the 
first convention, Atlantic, Colum- 
bia, Dot, Mercury, RCA Victor and 
Roulette, picked up tabs, ranging 
up to $7,000, for the dinners, cock- 
tail parties, banquets, etc 

Storz said that since a larger 
turnout of music biz people is ex- 
pected next year, it was important 
to set a precedent the first year 
about who pays for what. It’s hoped 
that the registration fee will aiso 
have a desired effect on the hang- 
ers-on and freeloaders 


Perry Back to Joy Music 


Jack Perry has rejoined Joy 
Music to handle deejay promotion 
for the parent company as well as 
Oxford and Hawthorne Music 
He'll cover the New York and mid 
west territories. 

Joy's professional operation con 
tinues to be headed by Johnny 
Farrow Jerry Green takes care 
f firm’s contacting on the Coast 
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‘Solons Face 





leading plaintiffs in the $150,000,- | 
000 damage suit brought by the | 
ASCAP against BMI 
and the major networks, made the 


songsmiths 


folowing points: 

(1) The broadcasters should not 
be allowed to exploit their Federal 
te use the air channels for 
promoting their 
their own disks and 
their own artists. He pointed out 
that NBC and CBS, as the largest 
networks, also are corporately af- 
filiated with the largest disk com- 
panies, RCA Victor and Columbia 

2) The from the 
top echelons down, have attempted 


license 
the purpose of 
own music, 


broadcasters, 


io suppress ASCAP musie in favor 
of BMI music 
pamphlet 


He quoted from an 
circulated among 
radio behalf of BMI 
which stated “The public se'ects its 


early 


stations in 


favorites from the music which it 
hears and. does not miss what it 
does not hear.” Schwartz stated 
that “an ominous threat 
of suppression” which gave “clear 
warning that the networks intend- 
ed to favor their own music.” 

(3) BMI, via a whole series of pin- 
up sheets, music memos and other 
promotional literature to stations, 
moved to “restrict the public's 
choice of music.” In various pub- 
lications, BMI pointed out to sta- | 
tions that BMI tunes are “your 
property,” and warned against the 
playing of non-BMI music. 

(4) There were a series of con- 
tracts between BMI and its affili- | 
ated publishers which attempt-| 
ed to suppress ASCAP_ music. 
Schwartz quoted from the Hill & 
Range pact of 1948 which pro- 
hibited H&R from exploiting tunes 
in its ASCAP firms. Schwartz, at 
this point, told Sen. Pastore that 
“there are lawyers now in this 
room who could testify about other 
suppressive BMI contracts.” Sen. 
Pastore snapped back that he was 
capable of determining what tes- 
timony was to be heard. 

5) Schwartz also put the last BMI 
financial statement into the record. 
He pointed out that BMI’s gross , 
was $10,589,625 while its distribu- 
tion amounted to $6,460,689, mak- 
ing the overhead around 40°. He 
also pinpointed an expense item of 
$984,487 under the category of 
“other.” Schwartz asked Sen. Pas- 
tore to inquire into this “other” 
expense category, stating that it 
looked like part of BMI's “slush” 
fund. Sen. Pastore again retorted 
to Schwartz that the committee did 
not at this date intend to engage 
in a “fishing expedition” into BMI 
finances. 

Oscar Hammerstein 2d 

Oscar Hammerstein 2d, the first 
witness in behalf of the bill, point- 
ed out that he did not wish to see 
the end of BMI as a competitive li- 
censing pool, but wanted it to be 
a voluntary organization divorced 
from broadcast control. He stated 
that there was a lot of fear created 
among the small stations against 
ASCAP which, he held. was as reg- 
ulated as a public utility. Having 
BMI to protect the stations against 
ASCAP in its present state, he 
said, was like hiring a bodyguard 
to protect yourse'f against a man 
whose hands are tied. 

Vance Packard, author of “The 
Hidden Persuaders,”” also entered 
a long statement detailing how, in 
his opinion, the broadcasters had 
the power to manufacture hits 
and manipulate the musical taste 
of Americans and how they actu- 
ally used that power. Under ques- 
tioning by Sen. Pastore, Packard 
disclosed that he was paid by the 
Songwriters Protective Assn. to 
do his research into the music 
business. 


this was 


Other witnesses in behalf of the 
bill also testified of knowledge of 
discriminatory actions against 
ASCAP music at various radio sta- 
tions Among those testifying 
were Dr. Howard Hanson, director 
of the Eastman School of Music; 
tunesmiths Joan Whitney and Kim 
Gannon; and Eddy Rogers, radio 
Station musical director. 

R 'n’ R & Hillbilly 

Repeatedly, ‘witnesses pointed 
oul that broadcast control of BMI 
rot only was unfair competition 
for ASCAP music. but that it was 
responsible for the hillbilly and 
rock ‘'n’ roll music now flooding 


em Continued from page 75 


British Disk Bestsellers 


London, March 18. 


The Music 








Magic Moments Como 
= (RCA) 
— Story Of My Life .... Holliday 


(Columbia) 


Jailhouse Rock 


the airlanes and which was labelled 


as “trash.” Presley 


The rap against hillbilly musie (RCA) 
rubbed some political bigwigs the Don't Presley 
wrong way. Sen. Gore (D., Tenn.) RCA) 
himself a country-styled fiddler, At The Hop Danny & Juniors 
showed up at the hearing to de- | (HMV) d 
fend “country” music He also You Are My Destiny Anka 
read a telegram from Gov. Frank | (Columbia) 
E. Clement of Tennessee, home of Oh! Boy Crickets 


(Vogue-Coral) 


hillbilly music, defending Ameri- 

can folk music. April Love Boone 
Sen. Pastore raised the question (London) 

whether divorcement of BMI from Nairobi Steele 

the broadcasters would knock Decca) 

either hillbilly or rock 'n' roll from All The Way Sinatra 

the airwaves ; (Capitol) 





“You couldn't stop it just by di 
vorcing BMI.” he said at one point 
“Do you believe that, by breaking 
this combination, you could stop 
rock 'n’ roll and hillbilly? Can a 
person be made to like ‘Rigoletto?’ 

will always rely on the intelli- 
gence and cultural stamina of the 
American people to make the right 
choice Legislation is only part 
of the answer.” 

However, the ASCAP songwrit- 
ers took the position that divorce- 
ment would lift the pressure from 


Billie Holiday, Husband 


On Probation for 1 Year 
Philadelphia, March 18. 

Billie Holiday was p!aced on 
probation for one year, after plead- 
ing guilty to narcotic charges be- 
fore Judge Curtis Bok in Common 
Pleas Court here. 

The singer and her 
manager Louis McKay Jr. were ar- 


husband- 


the disk jockeys to favor BMI rested here two years ago. McKay 

tunes. Without that pressure— h : 

both direct and indirect—they | ¥4S also adjudged guilty of viola- 
Z 


tion of the firearms act. He was 
placed on_ probation for 
length of time. 


said, non-BMI music would get a 
chance on the airways 
The hearings resume 


same 


tomorrow 


(Wed.) for two more days this Judge Bok said that Miss Holiday 
week when additional supporters | could leave the city and continue 
of the bill will be heard. They | her career, but warned that she 


could be picked up anywhere in 


then will be jumped to mid-April 
United States and returned 


when opponents of the bill, among | the 
them the broadcasts and BMI execs | here. 





Inside Stuff—Music 


The Crowell-Collier disk club is shifting the operation of its Jazz- 


‘tone label to Sutliff & Stevenson, mail order film. Latter will handle 


the mechanics of servicing the Jazztone subscribers for C-C. According 
to William Fowler, who heads the C-C disk club, shift was sparked by 
a decision to eliminate unnecessary operational costs. The jazz com- 
petition from such majors as Columbia and RCA Victor, Fowler added, 
has been minimizing the effectiveness of the Jazztone line. The C-C 
club will continue handling its own Crowell-Collier Record Guild and 
Concert Hall lines. 





The American Civil War is getting additional disk coverage via a 
Coral soundtrack package of the film short, “The True Story of the 
Civil War,” with narration by Raymond Massey and music by Ernest 
Gold. Short, produced by Camera Eye Pictures, won an Oscar as the 
best documentary short subject. The Coral LP will be filled out by 
poems and songs about the war, plus an eight-page folio of photos 
and maps. Deluxe set will retail for $4.98, making it the first set under 
which Coral has upped its price to this level. 





WQXR, N.Y., longhair outlet owned by the N.Y. Times, is adding a 
$500 prize for the best chamber music work submitted to the Student 
Composers Radio Awards conducted annually under the auspices of 
Broadcast Music Inc. and BMI Canada Ltd. The WQXR String Quartet 
will also perform the winning composition over the air. This year's 
awards now total $14.000 with cash prizes varying from $500 to $2,500, 
awarded at the discretion of the judges. Contest is now in its sixth year, 





Veteran lyricist L. Wolfe Gilbert was kudosed by Senator John 
Sparkman (D., Ala.) last week via a full page insertion into the Con- 
gressional Record of a column by Vincent X. Flaherty, Los Angeles 
Examiner columnist. On the floor of the Senate, Sen. Sparkman lauded 
Gilbert for “Waiting for The Robert E. Lee,” a song that is now 46 
years old. Gilbert, incidentally, is now marking his 50th anni as a 
songwriter. 





New high-speed eraser for magnetic tape, either audio or film, has 
been developed by RCA. Unit can wipe a complete reel of tape (up to 
4,800 feet) in 30 seconds for immediate reuse. Ted Smith, RCA exec 
v.p., said the new eraser is believed to be the first commercially avail- 
able instrument for rapid and large-volume erasure of tapes. 





David Rose has been assigned to record an album from Mills Music 
catalog by Jesse Kaye, head of MGM Records’ Coast division. Deal was 
approved by Arnold Maxin, prexy of MGM Records, in N.Y. Mills, it’s 
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The Laine Forms to the Right 


Tradesters Get Up a Whoop-De-Doo Clambake 





In Tribute to Frankie Laine in Hub 





Boston, March 18. 
t turnout of music people, | 
‘ ks, record interests, juke- 
box. radio and tv reps in years was | 
by Columbia Records for 
current at Blin- | 


Laine, 
b's through March 23, at Sid- 
ney Hill Country Club Sunday (16) 


e than 150 tradesters turned 


to fete Laine, who was tape- 


c 

recorded on Hub and out of town 
stations in interviews at the buffet | 
pi Ed Masterson, Columbia 
k ia manager, and Bob Mes- 
singer, Columbia promosh & p. r. 
man in Hub, and Ruthie Shapiro, 
Laine’s personal rep, hosted the | 
affair and distributed LP’s of 
I ine ‘’s new album, “Foreign Af- 
fi 


ine, who is toppling records at 


B trees 1,700-seater in an 1l- 
« stand, was taped by deejays 
f Boston, Worcester, Brockton, 
Nashua, and Manchester’ (N.H.) 
radio stations. Among those present 
were: Rosalind Ross, GAC record 
department head; George Clarke, | 
Boston Daily Record nitery inp; | 
umnist; Jana Laurence, chirp; 
Sherm Feller, WEZE; Libby Con- | 
rad, Leo Egan, John Bassett, Bill |m 
Given, Arnie Rosen, WBZ; Stan | 
Richards, Gregg Finn, Dave May- 
nard, Mike Fucillo, Gene Scionti, | 
WORL; Jim Deering, John Barcus, 
WHDH; Lou Goldberg, Tom Evans, | 
Paul Knight, Bob Wilson, WCOP; | 
John Marion, Wally O’Hara, Bill | 


St. Clair, WEEI; Jack Chadderton, 


Johnny Towne, Dave Edwards, 
WLYN, Lynn; Ken Mayer, Arnie 
Ginsberg, WBOS; Lad Carlton, 
WKBR, Manchester, N.H.; Dick 
Carben, Merrill Smith, Mare Hall, 
WOTU, Nashua, N.H.; Angie Pan- 


tos, WAAB, Worcester; Frank Teac, 
Bob Anderson, Dick Piper, WSMN, 
Nashua; Jack O’Rourke, WNEB, 
Worcester; Budd Chain, Milt Krey, 
WORC, Worcester; Doc Jones, Dick 
Benham, WBET, Brockton; Stanley 
Kaye, Joe Sinacore and Al Lerner, 
of the Frankie Laine outfit. 





Metronome Sets 


Disk Step-Up Here 


Metronome Records, European 
diskery which distributes several 
U. S. labels in the Scandinavian 
and Continental countries, is step- 
Ping up its activities in the U. S. 
Claes Dahlgren, head of the Met- 
ronome office in the U. S., has set 


45 LP albums of Metronome-re- 
corded material for release on 
various U. S. labels during the 


next six months. Mercury is issu- | 
ing 12 of these sets, including sev- 
eral mood music packages by the 


Harry Arnold orch, a vocal album | 
by the Nicholas Bros., a George | 
Wallington-Jimmy Raney jazz set | 


ard some German and Hungarian 
material Atlantic, Prestige, Ca- 
dence and World-Pacific are also 
releasing Metronome material. 

In the classical division, Van- 
guard Records has scheduled 10 
LP’s based on Metronome record- 
ings. In the pop single division, 
Metronome is now pushing the 
German hit disk, “The Little 
Train,” by Marianne Vasel and 
Erich Storz. Mercury is releasing 
the single this week. 

Dahlgren, meantime. has set up 
a publishing subsid. Metorion Mu- 
sic, a Broadcast Music Ine. affili- 
ate. It will handle European ma- 
terial recorded by Metronome. 





Holliday in Drama Role 
London, March 18. 

Britain’s current top pop song- | 
ster, Michael Holliday, is to play 
the lead in a BBC sound radio 
drama production, “Bigger Beg- | 
gars,” in the Home Service next 
Monday (24). 

Story deals with juvenile delin- 
quency in the East End of London, 
with Holliday cast as a cafe own- | 
er’s son. Besides taking part in| 
the action, he’ll provide a musical | 
commentary on what is taking | 
place Score has been written by | 
Christopher Whelen. 


‘Buffalo Philharmonic Sets 


| sicians Union are in final stages 
|} On a two year contact with an in- 
| crease of $3 per week per man and 
| an extension of the season from 23 


| been tagged by a recording firm. 


Dozen Paired Concerts 
Buffalo, March 18. 

Buffalo Philharmonic Orchestra 

will present 12 pairs of concerts 

during the 1958 season under the 


| leadership of Josef Krips who has 


been re-engaged. In addition, the 
group is planning five concerts in 
Jamestown and Niagara Falls. 

The Orchestra’s current mainten- 
ance fund campaign is continuing 


| with $134,000 in pledges reported 


to date against the goal of $150.000. 
Wage negotiations with the Mu- 


to 24 weeks next year and 25 or 
26 weeks in 1960. 





Dot Dandridge’s 2 LP’s | 
For Granz’s Verve Label 


Hollywood, March 13. | 


Dandridge has finally | 


Dorothy 


Actress-singer, in a deal agented | 
by Harold Jovien, has been signed | 
by Norman Granz to wax two LP) 
|albums for the Verve label. The | 

material as yet hasn't been selected | 
but will be comprised mainly of 
ballads and pop tunes. 

Granz, upon his return from Eu- 
| rope, wil meet with Miss Dandridge 
‘and Jovien anent the tunes she 
wil chirp. Miss Dandridge just 
completed a costar role in the An- 
| drew L. Stone production, “Infamy 
At Sea,” for Metro. 


BUS BALLY 
McPartland's 870-Mile Trek For 
Trailways 

Atlanta, March 18. 
A roadshow in every sense of the 
| word brought cornetist Jimmy | 
McPartland and _ vocalist Toby 


| Deane into Atlanta via a Trailways 


Bus. McPartland and his horn 
fronted a_ Five-Star Dixieland 
group which played at prearranged | 
stops on 870-mile route from New 
York City to Washington, D.C., 
Charlotte and Atlanta to introduce 
extension of bus outfit’s Five-Star 
Luxury Service into these cities. 
He and Miss Deane entertained 
newspaper, radio-tv folk as well as 
civic officials during various stops. 

Miss Deane, incidentally is the 
wife of Bob Weems, executive of 
General Artists Corp. 





RCA’S KIDISK SPREE 


VIA BLUEBIRD LINE 


RCA Victor is sharply stepping 


|up its kiddie Bluebird series this 
|month with its biggest release to 


date. Bluebird is releasing five 
new LP’s and three singles in ad- 
dition to converting a number of 
its bestselling catalog items in 
new four-color jackets. Harry 
Jenkins, RCA Victor chief of the 
single records division which 
covers the Bluebird line, is also 
pitching a merchandising plan to 
distributors and rackjobbers who 
channel the kiddie disks to the 
supermarkets and chain stores. 
Heading the new Bluebird re- 
lease is a set by Shari Lewis, who 
has the “Hi Mom” show on WRCA- 


|TV, N. Y. Miss Lewis makes her 
debut on wax with a set titled | 
“Fun in Shariland.” Other sets 


will feature the Norman Leyden | 
j}orch, Maria Ray, Paul Wing and | 
James Stewart, as narrator of 
“Winnie the Pooh” stories. 


MGM Gets ‘Orbit’ For R’n'r Kick 


With New Distribs And Master Deals 





Fine Liberace $450 
For Un-‘Fair’ Tunes 


Liberace reecived a $450 rap for 
infringing an Australian copyright 
by playing tunes from the musical 
“My Fair Lady” during his Down 
Under engagement. The fine will 
be split between Liberace and Lee 
Gordon, promoter of his Aus- 
tralian tour. 

Fine will be paid to Chappell & 
Co. Ltd., of Sydney, which has the 
sole Australian copyright to the 
Aian Jay Lerner-Frederick Loewe 
score and the sole right to the per- 
formance of the songs in public or 
authorization for their public per- 
formance, The tuner is scheduled 
to open in Melbourne in August. 


Livert to Seeco to A&R 
Dawn & Bronjo Subsids 


Paul Livert has joined Seeco 
Records to head the artists & 
repertoire department for the new 
singles program being launched 
for diskery’s two subsid labels, 
Dawn and Bronjo. 

Dawn, which heretofore had 
concentrated on the jazz field, will 
move into the rock 'n’ roll areas, 
while Bronjo, a new disk subsid, 
will be used for pop releases. First 
release on Dawn is a coupling by 
Tom Swift of “High School Ring” 
and “Stormy.” The initial Bronjo 
pressing, “Lover Come Back to 
Me” and “Tenderly,” was cut by 
Butterball. 








Coin Machines 











10 ee 





McGUIRE SISTERS (Coral) . 


VARIETY Scoreboard 
TOP TALENT AND TUNES 


‘Compiled wens n Statistical Sion of Distribution | 
Encompassing the Three Major Outlets 1 


Retail Sheet Music 


Retail Disks 


as Published in the Cu urrent Issue 


NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder ts 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
merated above. These findings are correlated with data from wider sources, which are exclusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored, two ways in the case of talent (coin machines, retail 
disks) and three ways in the case of tunes (coin machines, retail disks and retail sheet music). 


POSITIONS TALENT 
This Last 
Week Week ARTIST AND LABEL TUNE 

1 1 CHAMPS (Challenge) ............ pean tas Tequilat 

; (Catch A Falling Star* 
2 3 PERE COMO (Victor) .... crccssccce * )Magie Moments* 
{It’s Too Soon to Know* 

3 6 PAT BOONE (Dot) ........ iicnakckees waned ) Wonderful Time Up Theret 
4 5 ANDY WILLIAMS (Cadence) . Are You Sincere} 

5 4 ee See CCIEEE) cg nwo cscs cessceons Sweet Little 16+ 

6 7 BILLY VAUGHN (Dot) ..... oss eevcceeeess Sail Along Silvery Moon* 

7 T CONNIE FRANCIS (MGM) ...... =e . Who's Sorry Now* 

8 2 FOUR PREPS (Capitol) ..........eeeeee - 26 Milest 

9 08 CHORDETTES (Cadence) ........++- ..... Lollipopt 


Sugartimet 


1] 








+ 








POSITIONS INE 

week week TUNE . - PUBLISHER 
1 1 i GN OS IES 5 56s. vn peveeeneeatese sicnsevosenaeee Marvin 
2 4 EEE. inciadscquvdeavaquetessss RPA? 28 = nee AER oe Jat 
3 2 *SAIL ALONG SILVERY MOON . énntees . hes haves scvaeeen Joy 
4 3 SEIEED A, «es ewe ss dcvvcicocs wie sg Tadaden Radiae's Nor-Va-Jak 
5 7 +ARE YOU SINCERE ............- rere nad dnte Geass seemedin Peer 
6 8 *IT’S TOO SOON TO KNOW ....... Lelateebdabacesscaetnceesess SEeeD 
7 6 {SWEET LITTLE 16 ............. iantnns pind cheats nbedduescaces Se 
8 . *WHO’S SORRY NOW ........-sccee eee be ee eee ea Ty ee Mills 
9 5 426 MEELES ..........5. Liiké doses etREbdie as te Paae at ceccscesees BEEChWOOd 
10 a tLOLLIPOP ...... do taastn wats ee ee re 

(*ASCAP BMI F- Films) 
y 


In a move to get 
on the rock 'n’ 


a stronger grip 
market, MGM 
up a subsid 


roll 
Records is setting 
label to handle r&r releases ex- 
clusively. The new disk outlet will 
be known as Orbit Records, 

Irv Jerome, MGM's veepee in 
charge of sales, is now setting up 
the distribution network for Orbit. 
He'll utilize current MGM distribs 
as well as appoint additional ones 
to handle the new line. 

Orbit will kick off with two mas- 
ters purchased from Jerry Win- 
ston’s Onyx label. They are “A 


Teenage Quarrel” by the Wander- 
ers and “Remember” by the 
Velours. “You're The Qne” by 


Jimmie Williams and others cut by 
the MGM staff will make up Or- 
bit’s initial release package due 
March 31 

Orbit also has set a deal with 
Onyx in which Winston will supply 
Morty Craft, MGM's artists & re- 
pertoire chief, with 15 releases a 
year using artists and material un- 
der his control. The MGM a&r 
boys will suppty an unspecified 
number of their own groovings to 
the Orbit line. 

According to Arnold Maxin, 
MGM prexy, there is an immediate 
need for the new Orbit Jabel due 
to the pickup in single sales active 
ity since he took over the company 
three months ago. He believes that 
the new label and new distribution 
setup will help nab deejay atten- 
tion and promotional coverage 
which couldn't be realized if all 
the new releases were issued under 
the MGM banner only 


Col, Decca Boost 


Single 45's to 98c 


The hike in the price of 45 rpm 
singles to 98c is a fait accompli 
now that Columbia and Decce Rec- 
ords have fallen into line. Col's 
new price schedule, up from 89c, 
went into effect Monday (17). Dec- 
ca’s increase starts April 1. 

The move towards the 98c price 
was sparked at the beginning of the 
year when RCA Victor upped the 
tab on 45's from 89c. Rival com- 
panies soon followed the lead, with 
Columbia and Decca the last of 
the major holdouts. At the time of 
Victors’ price boost on 45's, RCA 
also hiked its classical LP line from 
$3.98 to $4.98. Col is still holding 
the $3.98 price for its Masterworks 
series. 

Col’s price boost on the singles 
also includes releases from its re- 
cenily formed subsid, Date Records. 
The diskery currently is working 
out details regarding credit for ex- 
isting single records currently on 
guarantee. 

Decca’s increase also involves its 
subsid labels, Coral and Brunswick. 
Shipments will be made to dealers 
through this month at the old price. 
All other prices in the company’s 
disk line will remain the same. 

Decca will continue to give deal- 
ers a 5°) return privilege on all 
single disks, figured semi-annually. 





q Diskery Pactings 


ae 


Charles Applewhite, currentiy 
serving a hitch in the U. S. Army, 
has been inked by Design Records. 
He'll be a civilian at the end of this 
month and will make a disk jockey 
tour to kick off his initial Design 
release. Design has also pacted 
Julie Joyce, Philadelphia  song- 
stress who has done numerous 
singing commercials. 

Jimmy Williams has been tapped 
to a recording deal by MGM Rec- 














ords. He'll bow with “You're The 
One” and “I'll Only Give My 
Love.” He’s managed by publisher 


Larry Utall. 

Virginia Gibson has been added 
to the Cabot Records roster 
Thrush is featured on NBC-TV's 
“Your Hit Parade.” 

Jack Gold has inked Arlena 
Fontana to his indie Paris label 
Her first disk will be released ir 
April. 
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Lou Monte 


Sings 


| (lana Messe Mare) 
b/ 





























1 
! 


ANGELIQUE 


with 
Joe Reisman’s Orchestra 
47/20-7160 
































MUSIC 





VARIETY 


Wednesday, March 19, 1958 




















—_OaThe Upbeat 








New York | 
Beverly Cherner back at Kapp 
Records as promotion manager and 
Monroe Glassberg takes over as 
label's general office manager . 
Victor Selsman joined E. B. Marks’ 
professional department . The 
Playmates, Roulette diskers, join 
the Feld Bros. rock ’n’ roll tour 
April 5... Deejay Rex Dale now 
at WAMP, Pittsburgh Mitzi | 
Mason starts a four-day stretch at 
the Club Elegante, Brooklyn, today 
(Wed.) Harry Fox, general man- 
ager of the Musie Publishers Pro- 
tective Assn., is serving as chair- 
man of the music committee in the 
Commerce & Industry Division of 
the Salvation Army 1958 appeal 
Tony Rand has set up his own 
7-11 label. First release is “The 
Whole Town's Talking” + 
Flaherty has joined Associated Re- 
cording . Steve Lawrence head- 
lines at the Shamrock Hotel, Hous- 


ton, March 22-April 2, not the 
Chase Hotel, St. Louis, as erra- 
tumed last week ... Vaughn Mon- 
roe set for a May 2-18 stand at 


Harold's, Lake Tahoe, Nev. 


London 


Feldman Musie Co. has moved 
into newly built premises in Dean 
St. As well as centralizing its pub- | 

ictivities in the new Soho 

the company has ovened its | 
record sales department on 
ground floor... Erie Delaney 
orch skedded for a nine-week sum- 
mer season at Brighton ... Harry , 
Gold forming a new band after two 
years away from the biz... Ted 


ber 
h.q 
own 
the 


St. Louis 
Jack Teagarden due in March 28 
at Monty Nesser’s Blue Note 
Beverly Paradise presiding at pi- 
ano bar at new Painted Pig Jed 
Hadfield, pianist-organist, in his 
umpteenth week at Walnut Room 


... Earl Bostic slated for March 25 
at Playdium Lounge Patty 
Nash Trio at Carasal Lounge 
Ernie Young and his “champagne 
style” piano continuing at Rose & 
Crown... Johnny Polzin Trio now 
limelighted nightly at Missouri 
Athletic Club . 


Kansas City 
Change of policy reopens the 
former Southern Mansion, now 
Dixie Manor, to dancing on week- 
ends, with Les Harding orch on the 
stand, including a spec‘al dixieland 
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combo in the group. This adds a 
brighter spot to Baltimore Ave 
The Harding deal is one step to- 
ward regaining the spot's former 
rep Harmonicats shift from 
Terrace Grill of Hotel Muehlebach 
to Town Lounge, Rockford, IIL, 
March 31 for a week, then the 


Norcrest Hotel, Fort 
April 7-19 


Wayne, Ind., 


Ireland 

Peter Cusack orch named for 
summer season at Butlin’s Mosney 
Holiday Camp Chris Lamb 
band touring Irish clubs in England 
. Melody Aves to England for 
... Jack Barrett and Boyne 
orch to U.S. for Irish terperies 
stint... Former emcee Liam Ryan 


' Col Woos Backus-Magoo’ | Robt. Stolz’s Busy Baton 


Columbia Records is dickering 
with Jim 
“Mr. Magoo” album series. Backus 
is voice of “Magoo” on the UPA 
cartoons 

Last year RCA Victor tapped 
Backus for a “Magoo” album. It 
was a one-shot deal, however. 


D.C. Hi-Fi Show's 
Big 16,000 Score 


Washington, March 18 

Washington's fourth annual Hi-Fi 
Music Show chalked up a record 
attendance of over 16,000 at a 75¢ 
scale which topped previous years 
when the 50c tab drew 15,000. The 
three-day music fair featured 250 
exhibits of hi-fi components and 
packaged hi-fi home systems, and 


Backus on a proposed | 


For Albums Cut Abroad 


Vienna, March 18. 
Composer-conductor Robert Stolz 
is on a bicycle between British, 
German and American diskeries 
with a series of albums which he 


| is conducting here. 


filled Hotel Shoreham with sounds | 


which way from 


‘progres- 


ranged all the 
Bach chorales through 
sive” jazz to bongo drums 
‘n’ roll was tabu, much to the dis- 
ippointment of crowds of teenage 
fans. 

M. Robert Rogers, who has mas 
terminded show from its debut, 
wound up the exhibit by announc- 
ing plans for an expanded, week- 


long hi-fi ‘‘festival’’ for 1959, with 
an international accent Latter 
would have special appeal for 


town’s extensive and important 
Embassy Row. Rogers, who recent- 
ly bowed out as manager of WGMS 
“good music station”), which he 
had previously sold to RKO Tele- 
radio Pictures, has skyrocketed 


Rock | 


First is for Decca (London), the | 
entire operetta of “The Merry 
Widow” with the Vienna Philhar- 
monic, an all-star cast from the 
Vienna Opera and the chorus of 
the Vienna State Opera. Hilde 
Gueden is singing the title role. 

For the same label Stolz is also 
recording an LP of “Robert Stolz 
Melodies,” while Polydor’s (Ger- 
man) album is titled “An Evening 
With Robert Stolz.” 

The same technical staff from} 
Decca (London), now allied with} 
RCA Victor in the U.S., will also} 
work on Stolz’s “Vienna Waltzes 
Today” for the American label. 


Glenn Gould Dates 


Ottawa, March 18 

Glenn Gould, Canadian pianist, 
has been invited to play at four 
major festivals next summer: Ann 
Arbor, May 4, with Philadelphia 
Orchestra uider Eugene Ormandy; 
Vancouver, thrice in July; Salz- 
burg in August, with Dutch Con- 
certgebouw Orch, conducted by 
Dmitri Mitropoulos; Berlin in Sep- 
tember, with Berlin Philharmonic 
under Herbert von Karajan. 

Come fall, Gould plans other 
concerts in Germany, Austria, 
Italy and Belgium and a probable 
11 in Israel 





; sue 
| title’s 


Liable For ‘Lift 
Of Song, But Not 


Unfair’: Court 


The owner of a copyright on a 
song, who sues a recording com- 
pany under the copyright laws for 
recording without permission, can- 
not recover extra damages for un- 
fair competition for unauthorized 
use of the title of the song, accord- 
ing to ‘Chief Federal District 
Judge Leon R. Yankwich. 


This preliminary ruling was 
handed down in case of Harms 
Inc. against Tops Music Enter- 


| prises and Carl Doshay, in which 


the court held that the defendants 
were liable for copyright infringe- 
ment but plaintiff could not also 
for unfair competition for 
use. Song in question was 
“You and the Night and the Mu- 
sic,” Howard Dietz-Arthur Schwartz 
number whose copyright is held 
by Harms Besides its demand 
for damages for copyright in- 
fringement, Harms additionally is 
requesting $250,000 for unfair com- 
petition 

Judge Yankwich declared that 
action cannot be taken over use of 
a title “because the title cannot be 
disassociated from the song.” 
Tops, it was disclosed in early 
hearing, had “tendered” $30,000 in 
royalties to Harms since filing of 


























































































































Heath vocalist Peter Lowe heading named manager of Mayfair Ball- show to capital’s most flashy music In January ’59 he starts a North! suit, but the money had been re- 
for his native South Africa next room, Dubiin. promotion stunt American tour. fused. 
month meen a = 7 . _—_ _ 2 = — 
Hollywood 
Judy Hicks, for the past five 
years contact rep for the Frank 
Music Corp., will take over all pro- 3 
motional activities for the Coast | ~ - K ° | > | 
office Ronald Stein wiil score 3 oi } | | = a 2 1S | =~ 1 |= 
“Road Without End,” indie theatri- -} ez | 5 leiv|s | |W ta » tae 
cal film produced by Ronald Ron- = fe eis | = | Sisigis|a le isif le lialiels 
deau and Nugh Hooker. Balladeer- ARIETY ——_,| |< | > a | 5 Siclelsisieia| [SS iZillisisiz | 
euilarist Randy Sparks has been : : Olin |ei-/|81& eI eli einl|&|m)] &] l\Qlwle 5) el|Si a] 
signed to sing the title tune co- Survey of retail album best >lolsiBisi|e@':~/figis! jisiviA| J~isi8|e\Ol/e|4l a 
enned with Stein Ella Fitz- sellers based on reports from lead Siglei;s zi -_|> Visizezleie|¢ iat eizis EF > 1 2lalo 
gerald voied “most popular singer ing stores and showing comparative mia |. | @leletels ie|< 2|2\s/ 2] o)fini/= is A car. T 
of the year” by UCLA s‘udent ratings for this week and last weitielifisaiSlzezi&is SIA SislselRiselialt | @ln] 2] Ss] A 
body Jay Livingston & Ray "EIB IBISIlSlelels/@Viez ils isl BVlsaisile 1 Si Sl el Ly 
Evans will pen the title tune for Sloieg! Fj Zi Silvis s/TISlmalel titi Br Sate 
Alfred Hitchcock's “Vertigo.” | i 5 v ‘ae | <n = sis 7 2 ] a | o > = % A | & P 
Hal Hidey will arrange-conduct |}a il SC siagla 7 MiIG/E15 1 ¢ | 3/3 | 3 = giv isis Oo 
the Commentary album “Clara”... National is | wio| fe 2 | 1 S | lisia/s | 8 Sis 5 | 5 | 
Capitol pactee Sonny James in "Rating (hig, ®)|s 3 2); 'liaials& S | - ms = are|38/9 & o | B| S| L 
town Fernando Lamas wil! wax - ; ~>iSialSiSie)\S|/ 8 S/S 8leligliristel eis }e 1218] 
a narrative alkum presenting fa- || This Last ; [oi 8i2isleisi2isiai S s|3 }e\;s sé 5 5 | & | $|3 o| 2 
mous monsiege from dramatic pix wk. wk. Artist, Label, Title Zim i<€ (Bia is  CiFiBilinie«e |als{o Elz i¥ia |*®{Glzian! § 
for Roulette . Dot has four al- . aaa aaeect mene - — ———= ing ee a ae ee 
bun scheduled for release this FRANK SINATRA Capitol) 
month, “Moods of Mareh,.” “Lion 1 1 Come Fly With Me (W920).. 1 5 : 2. 4 4 2 8. @ 12. 3 5 1 113 1 2 4159 
Roars,” “El Dipsy, Doodle” and MUSIC MAN (Capito : ier eae Tet ayo ti aa ie poy 
Cathedral Chimes.” 2 20 Original Cast (‘WAO 990 2 6 : 1 = 4 1 1 :  & 4% . _3 ae en Ee 5 2 7 4 3 152 
eye JOHNNY MATHIS (Columbia) i om -.2 2 Soe ae 
Chicago 3. 3 Warm ‘CL 1078 wt Se £2.22. 82 Bi aera 5 3 1 4 3 8131 
Sam Donahue brings his big MY FAIR LADY (Columbia) — aaa’ * acy ae =<, ee a + + 
band into Chi's Blue Note March 26 4 5 Original Cast (CL 5090 4 10 4 5 3 3 4 7 4 10 3 2 2 9 7 88 
for one frame... Red Norvo’s five- ~~ PAI JOFY (Capitol picicias a Se 7 er —— 7 ~ 
some skedded for a three-weeker 5 4 eneaiieenhh W 919 6 3 8 9 5 
at the London House here starting ermine ao —_—____— sO Pn sie we ete A Se 55 
Mav 21 Australian Jazz Quintet AROUND THE WORLD (Decca) 
and Chico Hamilton's combo have 6 6 Soundtrack (DL 9046 8 8 6 10 7 2 ¢- 3 6 10 9 49 
— dates at Peacock Alley, St.|\[ ~~ RICKY NELSON (imperial) 7 = usrins : nat a hoe - 
ui Jazz bassist Johnnie Frigo icky (IMP 9048 
fof the Marx & Frigo trio at Mister A. ae. a -f - ~ 7 . ar : a : : = ae acme : sl - —_ aa _ = 
Kelly's! popping up on WLS (Chi) TONY BENNETT (Columbia 
Barn Dance stanzas in the guise of || 8 14 Beat of My Heart (CL 1079 : 2 er ee 2 4 4 4 39 
a country fiddler. PAT BOONE (Dot a range. 
' Er 9 . 10 Pat’s Great Hits (DLP 3971 7 9 5 6 . 8 6 6 8 33 
San Francisco TENNESSEE ERNIE iCapitol) Sone te Yoo ee a, oo 
Cellar celebrated first anni of 10 13 Hymrs (T 756 § § 9 9 4 #7 6 32 
ind- poetry with the return “ROGER WILLIAMS (Kapp) inhanansiasind = a as —_ — 
“engazement” of Kenneth Rexroth J 11 9 Fabu'ous Fifties (K XL 5000) 
and Lawrence Ferlinghetii a A = es a se de aa Nena soa — a : = : 5 8 
Anson Weeks preparing a new al- CARMEN CAVALLARO (Decca) 
bum for Fantasy Fairmont’s || 12___7 Remembers Duchin (DL 8661)... .. .. -- +. 7 8 8 7 5 5 10 27 
Ernie Heckscher off to New York MANTOVANI (London ai ae i = : 
to plug his Verve album... Anita J 13A 21 Film Encores ‘LL 1700 6 : 9 2: 23 
ae Cee ee ~ MARIO LANZA (Victor cra Se Tae 2” Spiageacass - 
Slyde added to show at Bimbo's 13B_ 12 = 7 Hills of Rome (LM 2211) seinen 7: _ 6 aoe 7 ani oe 23 
365 Club . Aura Cameron, FRANK SINATRA (Columbia 
Dorothy Le Veque and Don Regan 15 Frank Sinatra Story (C2L6 1 7 ? 5 20 
into new show _ opening (18) at ~ DAKOTA STATION (Capito!) ‘ ‘ : 
Pantanal — ‘i SET wan on nA. 2, Sate Ete Show (T 616 3 7 6 17 
a “t{ signed ras or ur —_ —_—— —_—__— —_ ° 
at Comniie : OH CAPTAIN (Columbia 
/ a 16B Original Cast (OL 5280 ee 2 17 
Pittsburgh PAT SUZUKI (Vik : ro 
Joe Negri Trio had its option re 18A_ 16 Many Sides of Pat (LX 1127) ee 5 ee ae 6 1 15 
newed at Penn-Sheraton Hotel and ARTHUR "YMAN (Hi-Fi 
ditto Allan Shine band at Copa... 18B 15 Taboo (R 806 1 6 15 
Cermen Cavallaro trio into Holiday me OKLAHOMA (Capitol) es _ = 
House for two weeks, their fourth [99 922 Soundtrack (SAO 595 10 
engagement there is less than twe ————apUNDCCEE FP Me . ; - —— = : ‘illest. ea 
years . Ken Wayne, organist, at TENNESSEE ERNIE (Capitol) 
Turnaway Inn for indefinite stay 214 20 Spirituals (T 818) | A Sa A a 6 3 13 
Stan Bailey combo to play for DUKES OF DIXIE LAND (Audio Fidelity) 
weekend dancing at Merry-Go|{21B . Volume 3 (AFLP 1851 6 3 13 
Pri oh: fea i; en wa ~ PERCY FAITH (Columbia) a 2 : 
ria Saturday Ss $s ¥ 9 _ . an) 
Mosiciass’ Lecal 60 granted An- 21C 24 Viva (CL —_ a _ S ‘ 13 
d-in' Mios., at the Ankara, per- KING & 1 (Capitol) 
mission (9 make a guest appearance |{ 24 11 Soundtrack (W 740) : 10 $ ss *® ve. 11 
with the Duquesne U. Tamburit- NAT KING COLE (Capitol) 
a thea annual concert at Sy-| 25 18 One of Those Things ‘W 903) 10 7 9§9 1 
ria Mesqie, 
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Cleffers Win Suit 
Vs, B&F, Mercury 


Chicago, March 18. 
Circuit Court of Appeals here 
jast Friday (7) upheld a copyright 
infringement decision against B&F 
Music Co. of Chicago and Mercury 


Records involving a tune titled 
“While We Dream.” 
Songwriting team of Homer 


Cholvin & Norman Stade charged 
the tune’s melody was thefted 
from their “When the Sun Bids 
the Sky C-_unight” and won a 
Cc go Federal Court verdict in 
1957 

Case now with @ master in 
chancery who will decide amount 
of damages for Cholvin and Stade. 


nica 
January, 


is 


“While We Dream” was waxed 
for Mercury by Ralph Marterie 
orch and developed into a fairly 
brisk seller. B&F Music, started 
four years ago, is a subsidiary of 


Frederick Musie Co., BMI-affiliat- 


ed sister publisher of Brandom 
Music which purveys ASCAP 
numbers 


Attorney Morton Schaeffer, of 
Schaeffer & Schaeffer here, repped 
Cholvin & Stade in the litigation. 


Lynn’s Ad Lib Music Co. 
Jerry Lynn has set 
publishing subsid to be called Ad 





Lib Music. It will be affiliated 
with BMI. 
Lynn currently is on an over- 


up a new! 


seas tour of Europe and the Mid- | 
dle East looking for recording wna. | comPlaints against ASCAP were, by the president of the country 


publishing ties as well as tufe ma- 
terial for U.S. publication. 





“A VERY 


PRECIOUS LOVE” 


from the Warner Bros. Production 
“MARJORIE MORNINGSTAR” 

THE AMES BROS. RCA Victor 

DORIS DAY Columbia 











THE JOHNSTON BROS. London 
BONNIE GUITAR Dot 

SLM WHITMAN Imperial 
JACK JONES Capito! 
DICK HAYMES Hallmark 


SOUND TRACK ALBUM RCA Victor 


M. WITMARK & SONS 


From PARAMOUNT PICTURE 
of the same 


COUNTRY 





fale heals) 


MUSIC 
HOLIDAY 


COLUMBIA Record by 
BERNIE NEE 


FAMOUS MUSIC CORPORATION 





To The Top Again... 


“WHO'S SORRY NOW 
CONNIE FRANCIS on M-G-M 

“I'M GETTIN’ 
SENTIMENTAL OVER YOU 


NELSON RIDDLE on Capitol 


“BILLY 


KATHY LINDEN on Felsted 


“SOLITUDE 


BILLY WARD on Liberty 
MILLS MUSIC, Inc. 














Fy 


THE BROTHERS KARAMAZOV 


Love Theme’ from 


The 7 


Brother rs 


Kavam AZOV 


ROBBINS MUSIC CQRPORATION 
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Survey of retail sheet music - = 2 Zig FF. ot. 

best sellers based on reports = | ¢ 4 }5\ 8 : = | | aR © 
obtained from leading stores in = A} a ee a | & | ps T 
13 cities and showing com- Bi/S/Slzi/e/2/8 s| 2] ei%lizio 
parative sales rating for this -mileal— o|8)& elcis Ssigiclf 
and last week. e+  iFti Bizialsl sisisitzialinzia 
* ASCAP + BMI Q)esi|- fle} e]s e/S jose) ] {stu 

Zlalliljsleliie hii die|3| 

lis lsisl/2igo/BisiBlealelszis|e 
National zeIiSClSBlelT Tis isislsizislisivio 

Ratin & }j—=| $j |j}al/sei alO] ela] | 
ting SlelSlElSlelsisigieigie&le/! 
This Last > si/2\e\z Eel eis g1< je 13 ~ 

‘ J : " be R = : =| =o | | | os | 

wk. wk. Title ee elglé Hi £ rae af z Z é i's |S | a 
1 1 *Catch A Falling Star ( Harvin) a. 1 2 3 3 3 1 3 4 1 1 1 2 115 
2 ___ 2 *Silvery Moon (Joy)........ 1 7 1 110 5 8 5 2 2 8 8 S 87 
_3. 3 +Sugartime (Nor-Va-Jak) 1. ts. te 6 tas. =. = 
. 5. _tShepherd Blues (B-Kahl) 6 4 3 9. ae ‘2c ¢ 
“5 6  +At the Hop See ee ae 3— 34 
“6A 4 ___*April Love (Feist)... Teas I wR a oC oF 29 
“6B +Are You Sincere (C edarwood) 7 Minaya eps at 2 1 2 
“8 9 ‘Magic Moments (Famous)... 10... 4 .. 8 .. 7 9 9 7 7 i 
“9A 10 *Al 7 ¢ ~"" "SPP ee serrce reer 6 a 19 
3 .. tase @Giay).......... .:. . . © . « .... a 
11A 8 *It’s Too Soon (Morris).......9 ...6 .......... 5 7 a 
11B *Colonel Bogey (B.-Hawkes).... 3... ....... 4. 10 10. 17 
13A_ 14 7 ‘Wonderful Time (Fowler) a eee Pew ae So 
13B 13°76 Trombones (Frank)......_ 8 8 .. 10 rar: oe wari 
15 15 *Fascination (Southern)................ 4 * i) oc, ae 























Praise, Paste ASCAP 





| unjustified. 
Lengsfelder’s ‘Lopsided’ 

Hans J. Lengsfelder, a composer, 
charged that the ASCAP formula 
for making payments was lopsided 
in favor of big composers and music 
publishers. He claimed, further 
that ASCAP had run out on its 
responsibility to collect from the 
film studios because of their con- 
trol of the richest and most power- 
ful publishing houses in ASCAP. He 
said three publisher-members of the 
ASCAP board are “known in the 
trade as the powerhouse” and con- 
trol over 51% of the votes because 
of the allocation system. He said the 
“powerhouse” elects the 12 pub- 
lisher members of the board and 
that “the 12 writer members are 
either directly or indirectly affili- 
ated with, dependent upon, and 
therefore subservient to these same 
giant publishers.” He said royalties 
were disbursed as the result of “an 
inaccurate and distorted logging 
system.” 

James A. Johnson, head of Walt 
Disney Music Co., alleged “grave 
errors” in the way both ASCAP 
and BMI distribute their funds to 
their writers and publishers. He 
added: “It seems a shame that 
those who make the rules in ASCAP 
share the greatest in the returns.” 

Guy Freedman president of the 
Alec Templeton Music Publishing 
Co., telling the committee about 
the “ASCAP power trust,” de- 
clared: “The board is self-perpetu- 
ating. The officers and directors of 
ASCAP cannot be removed under 
the present bylaws, even though 
they were to be charged with self- 
| dealing and misapprehension of 
| funds, without procuring the af- 
firmative vote of about three pub- 
| lisher members who contro] more 
| than 51% of the publisher votes, 
|and the affirmative vote of writer 
members comprising less than 5° 
of the writer membership who con- 


| trol more than 51% of the writer 
| votes.” 


| 


Hammerstein Defends Logs 

Oscar Hammerstein 2d, one of 
the 12 writer-members of the 
ASCAP board, defended the voting 


| system, and claimed he had worked 


| 40 years to achieve his present im- 


pressive point status in the organ- 
ization. He insisted that the log- 
ging system was based upon public 
acceptance of the songs, not upon 
any arbitrary decision by a few 
members. 

Franco Colombo, New York rep 
of Riccordi & Sons, described how 
European performing rights soci- 
eties operate. He said they do not 
use weighted votes and that each 
member has one vote. He said the 
more accurate than those 
ing, he admitted that in some coun- 
tries, including Italy, there is some | 


ganization. In Italy, he said, 





president of the society is appointed 


Continued from page 75 


European logging systems are much | 
of | 
ASCAP. However, under question- | 








| and that Italian police help to en- 
force the logging system and keep 
the users of music honest. He also 
admitted that in France, Germany 
and Italy only a little over 2,000 of 
30,000 members had any vote at all. 
Publishers on ‘The System’ 

Guy Freedman ‘Alec Templeton 
Music) urged that the logging of 
ASCAP music plays be done by an 
“independent organization or the 
Government.” He favored logging 
in great detail by a highly scien- 
tific sampling. 

Ralph S. Peer, head of Southern 
Music and Charles K. Harris Music 
claimed his firm has been juggled | 
around in its points and that he | 
fails to get the kind of treatment 
he believes his 25 years of ASCAP 
seniority should bring him. He said 
the “Publisher board can change 
the rules of the point system any 
time it wants to.” 

Fred Fox, Sam Fox Publishing 
Co., endorsed the plan of only one 
vote per member in ASCAP, 
whether a large or small 
he amended this to say he was 
willing for the larger members to 
have more votes, but he wanted 
them limited to about 10 apiece. 
He strongly opposed the present 
system in which a small handful 
of powerful publishing houses have 
enough votes to outvote the large 
majority of members. He said he 
knew of at least three occasions on 
which the point system under 
which payments are made was 
changed overnight without advance 
notice to the membership. He 
called for a much simpler point 
system and for a broader base of 
logging. 

Also defending ASCAP before 


| 


member,* 


the Committee were Otto Harbach, | 


veteran lyricist and former prexy 
of the Society, and Frank Cobb, 
Carl Fischer Music exec. Harbach 
said that ASCAP both protected 
older writers as well as helped 
young people. He added that the 
Society's detractors were using the 
same old complaints against 
ASCAP’s “ground rules.” Cobb 
lauded the Society's welfare ac- 
tivities. Both Harbach and Cobb 
received noticeably sympathetic 
hearing from the Congressional 
probers. 





Capitol’s Reshuffle 
Hollywood, March 18. 
Capitol Records is 
personnel in various departments. 
Julius C. Varady has been named 
| New York office manager and Ro- 
land Fribourghouse will fill the 
same spot here at 
Tower building. 
Charles O. “Buck” Stapleton has 
moved up as assistant to artists & 


reshuffling | 


the Capitol | 


Seeco’s Sidney Siegel 
0’seas on Disk Prowl 


Siegel, Seeco Records 
for Europe last week 
material for U. S. re- 
plans to hit Madrid, 
London during a two- 


Sidney 
prexy, left 
to record 
lease. He 
Paris and 
week jaunt 

While in Madrid, Siegel 
record 10 zarazuelas (light Span- 
ish operettas!, 10 flamenco LP's 
and two albums with Lola Flores, 
Spanish film performer. In Paris 
Siegel plans to cut original cast 
sets of French musicals 


will 


This will 
mark the first time ofiginal casters 




















of French tuners will be cut for 
U. S. release. 

Continued from page 735 Gea 
now. It’s not too probable that 


Petrillo will issue an official order 
prohibiting musicians from work- 
ing the show because of the Taft- 
Hartley Law, and possibly because 
of their working agreement with 
the networks, but the fact does re- 
main that one can't be forced tuo 
work if he is indisposed This 
could come about, and if it does, 
for the first time in the Academy's 
| 30-year history, it may he com- 
| pelled to use canned music or just 
plain old recordings. In any event, 
on the heels of the British Mu- 
sicians’ Unien decision to back the 
AFM strike by refusing to work 
on any American pix shipped there 
for that purpose, the tooters’ posi- 
tion has now become more favor- 
able than it was the first two weeks 
of the strike. 

As already known, Petrillo has 
been hoping that the Composers & 
Lyricists Guild would back his 
hand and also walk out of the stu- 
dios, but as yet hasn't succeeded 
in winning them over. Talks are 
going on between reps of both Lo- 
cal 47 and the C&L Guild to ex- | 
plore possibilities of better coop- | 
eration between both unions, espe- 
cilly in regard to the AFM strike | 
against the majors. 


Read Group Wins 


All Local 47 Pews 


March 18 
47 
ousted 


Hollywood 
of 
by 


The 


clans 


faction Local musi- 
headed 
Cecil F 


special 
at the 


veepese 
Read have won all seats 
electior 
build- 


in a local 
held here 


ing 


union 
musicians’ 


Read tallied 550 voles, compared 
to 450 cast for Local 47 prexy Eliot 
Daniel whose backers said that the 


administration made no effort to 
make a political fight against the 
Read slate which placed seven 


members on the board of directors 
of the Musicians’ Club. One of the 
main reasons given by the adminis- 
tration in not waging an all-out 
battle with Read was to keep a lo- 
cal union unity, especially now with 
its eurrent strike against the major 
studios 

Read leading a segment of 
Local 47 tooters in a $13,000,000 
lawsuit against Federation prexy 
James C. Petrillo who they claim 
misused the Musicians’ Perform- 
ance Trust Fund 


is 


Court Reverses Order 
Hollywood, March 18 
Superior Judge Phillbrick MeCoy 
has reversed an order he issued 
two weeks ago that required AFM 
prexy James C. Petrillo to come 
here for taking of a deposition by 
a dissenting group of Local 47 
musicians who are suing Petrillo 
for $13,000,000 which they claim 
belong in the local's trust fund 
Harold Fendler, counsel for the 
musicians, argued against the re- 
versal which was breught on by 
objections from Mike Luddy, coun- 
sel for Petrillo here. 


Wilmot Nat’! Sales Mor. 
For Columbia of Canada 


Fred Wilmet has been set as 
national sales ‘manager for Colum- 
bia Records ‘of Canada. He pre- 


viously had been with the Coiumbia 


Record Sales Corp. as a district 
sales manager covering the south, 
midwest and New England 


He'll headquarter in Toronto re- 
porting to Bob Pampe, managing 
director of Col’s operations. 








OF THE 
WEEK 


DEAN 
JONES 
ME! 
PLEASE! 
ME 


Meet Me In 
The Study Hall 


K 12620 
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* Mar. 18—One Week With HY LIT SHOW, Phila. ; 
— 

* Mar. 28—Six Weeks Plus—Tour With ALAN FREED SHOW : 
* * 
+ May 25—ED SULLIVAN “Toast of the Town" * 
-- With Repeat Engagement July 13 ° 
* * @ @ o 
« © 
« Roulette Records * 
. 

* * 


| repertoire producer Ken Nelson, | 
| and Walter E. Kiernan, former of- | 


government control over the or-| fice manager of Angel Records’ 
the| N. Y. office, has been transferred 


\ to Capitol in the same capacity. 


203 N. Wabash Ave 
Chicago, til. 
Phone: 
CEntral 6-945) 


745 Fifth Ave. 
New York 22, N.Y. 


Phone: 
Plaza %-4600 


ASSOCIATED BOOKING CORPORATION, 


JOE GLASER, 


Pres. 


8419 Sunset Bivd. 
HH’ wood 4, Calif. 


407 Lincoin Rd. 
Miami Beach, Fie. 
Phone: 
JEfferson 60383 Pye -» D000 
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Salisbury’s Return by Record Vote 


To Liquid State 


a 


Hops Up Bich Ops 





Salisbury, Miss., March 18. 

Niteries along this once lush 
beachfront are readying for a come- 
back this summer with the ending 
of “the noble experiment” of no 
booze which had them out of action 
last year. The town voted “wet” 
Tuesday (11), reversing its startling 
“dry” decision 16 months ago. 

A referendum on sale of alco- 
holic beverages won by a terrific 
margin as a record 90% of the 
voters cast ballots. The voters also 
accepted a plan to create a special 
commission to regulate liquor with. 
in the town. Vote on the license 
question was: Part 1l—yes, 1,010; 
no, 651. Part 2—yes, 973; no, 626. 


— 


Dove-Tale 


Chicago, March 18. 
Magician Ron Urban was in- 
ducted into the Army March 
10 


So were his 15 doves. 

They and Urban will play 
camp circuit out of Special 
Services after the prestidigita- 
tor completes his basic at Ft. 
Leonard Wood, Mo. 

Urban most recently ap- 
peared in Boston and, with Ice 
Varieties, Akron, O. The draft 
knocked out dates in Nassau 
and Toronto, plus an Austral- 
ian tour skedded for next 
September. 








Part 3—yes, 1,015; no, 636. Vote on 
the liquor commission question 
was: yes, 1,048; no, 565. 

The balloting climaxed an inten- 
sive campaign by club owners, con- 
cessionaires, ride ops, hotel and 
motel owners, who claimed loss of 
60°) of their income last summer. 

The first dry summer in the 
town since Prohibition closed the 
1,200-seat Frolic, which for more 
than a decade had played big 


names, and the Bowery, 450-seater, 
which played names and_ semi- 
names. Some 40 other clubs and 
establishment serving liquor were 
also forced to shutter for lack of 
biz 

Last year, Denny Mulcahy, 
Frolics op, planned to spend $100,- 
000 for talent from July 1 to Labor 
Day with an admish of $1 and a 
minimum of $1.50, with soft drinks, 
setups, ice and charged water, but 
it didn’t work. After a switch to 
semi-names and dancing for a few 
weeks, the club shuttered. For this 
season, Mulcahy plans to return to 
the regular policy of $1 admish. 
Jacy Collier will book the room 
as in the past years, and is eyeing 
the top names. 

The campaigning to go wet again, 
was spearheaded by Roger J. Sha- 
heen, Eugene J. Dean, both of 
whom are amusement ops at the 
beach, and Mulcahy. The record 
vote included an unprecedented 117 
absentee ballots. The town’s eco- 
nomic interest and entire financial 
structure have been allied with the 
resort business for many years. 


Fists, They Fly in Frisco; 
Painter Daubs 1706 Suit 


On Boniface of hungry i 


San Francisco, March 18. 
The founder of the biggest and 


most prosperous of Frisco’s base- 
ment bistros took a punch—which 
missed—-at his resident artist last 
week and wound up with a $170,000 | 
suit on his hands for slander, false 


arrest, assault and interfering with 
a business arrangement. 
Sued was Enrico Banducci, beret- 





topped owner of the lowercase 
hungry i (for hungry intellectu- 
als), the basement night club which | 
sheltered the budding Mort Sahl} 
and currently is billing Don Adams | 
and the Gateway Singers 
Plaintiff! is Walter Keane, a| 
painter of large-eyed children. 
Beef started at a bar just above | 
the hunery i, where Banducci | 
claimed Keane was using unpar-| 
donable language in the Sr eee | 
ol women. When Banducci sug- 
gested Keane apologize, Keane | 
used © more unpardonable lan- | 
Ruuge and Banducci swung. The} 
looping right looped right around | 
Keane | connected with a hos- 
pital bookkeeper who was sitting | 
at the bar minding her own busi- | 
ness | 
This brought the cops, Banduc- 
ci’s flack, Frank Werber, the hun- | 
gry is bouncer, Harry Smith, and 
Keane's arrest on a drunk charge. | 
The’ rext day Keane ceremoni- 
ously marched down to the hungry | 
i (after announcing he'd forfeit 
his §!0 nail on the drunk charge) 
and removed 24 paintings from the | 
basemen! bistra’s walls. 
Randuce! suryeyed the barren ex- 
panse and promptly announced: 


: Z } 
“It looks nice with some of that) 
junk of 7” 

Where:pe.. Keane’s lawyer, Rob- | 
er! Xrontnge:, Aled suit. 

A. for the rectptent of Banducci’s 
punch.-well, she wasn't mad at 
anyone She ‘vas treated for a 
brujse pod. weal home. 


Sammy Davis Pulls 


Chi Press Confab 
On Crix ‘Solo’ Rap 


Chicago, March 18 
Sammy Davis Jr. sought to kiss 
and make up with the local nitery 
critics, but most of them indicated 
they weren't having any by fail- 


ing to show at a belated press con- | 


ference held Friday (14) by the 
comic. 
Davis called the meeting to ex- 


Short Puff-on-Cuff 


Chicago, March 18. 

Philip Morris’ Country Mu- 
sic layout, an SRO for-free af- 
fair since starting its tour back 
in January, 1957, finally came 
a cropper here last Thursday 
(13) night, when it drew an es- 
timated 1,400 to the 3,531- 
seat Opera House. 


Philip Morris Filters Out 





That Pulls ’Em by the Pack 


Chicago, March 18. 

Because it’s no longer that 
parochial, the “Country” is coming 
out of Philip Morris’ long-touring 
“Country Music Show.” Inclusion 
of rock ’n’ roll and other pop idi- 
| oms have rendered the original 
| title obsolete. 
| Show’s attendance hasn’t been 





hurting, however. Since hitting the 

road, Jan. 6, 1957, it has played to 
| about 1,600,000 loyalists at 416 per- 
|formances in 27 states. Statistics 

are updated to the Chicago date 
|last Thursday (13) at the Civic 

Opera House. John Latham, Philip 

Morris brands manager, rates the 
boxoffice whammo notwithstanding 
the free admission sign. Audience 
| is only required to flash a PM pack 
| at the gate (kids exempted). That 
| policy will be “liberalized” April 
|1, when a Marlboro pack (PM's 
| filter sister) will also become ac- 
ceptable currency. 

Show’s regular cast, which does 
| accent country music, is frequent- 
|ly augmented by big names who 
| don’t, such as Jerry Lee Lewis and 


The ‘Country’ in Roadshow 


: | the Crescendos. For the regular 
plain his press-rapping statements | ‘” gic : be 
from the ota at his Chez Paree| it’s a six-nights-a-week grind, with 
opener Feb. 28, prompted by Chi| 2. layoff week every six weeks. 
Tribune gossiper Herb Lyon's re- Where circumstances permit, the 


port that Davis would solo this 
time around because of a family 
rift. 

Davis’ remarks lumped the en- 
tire press corps for playing the 


untruth, which the guys from the | 
They also re-| 
sented Davis’* act in toto, a judg-| 


gazettes resented. 


ment which may or may not have 
been influenced by the headliner’s 
editorializing. 

Through miscues’ which. still 
haven’t been altogether cleared up, 


Chez’s advance publicity indicated | 


Davis would, in fact, solo. Lyon 
coupled the announcement with 
what seems to have been conjec- 
ture when he noted additionally 
that Davis sans the family spélled 
a family rift. According to Davis, 
the columnist made a_ backstage 
apology after the comic’s opening. 

Not only was the item untrue, 
Davis said, but it also shaped as 
an invasion of privacy. As for the 
remarks, made at the outset of his 
turn, he explained, “I felt as a 
human being that I had to say 
something.” 

Only critic who attended the 
press conference from the metro- 
politan papers was Sam Lesner of 
the Daily News. Saying gossip 
wasn't his line, Lesner said he 
wrote that Davis would solo, but 
did it per the publicity handout 

The meeting drew several renre- 
sentatives from Negro publica- 
ticns. and a cityside reporter from 
the Sun-Times. 

Davis, who closed here last nicht 
(Mon.) said, however, that he “defi- 
nitelv” would work as a single in 
the future, ‘but it won't be the 
result of any rift.” He won't solo 
in saloons before next year, at any 
rate, because of picture commit- 
ments. 
rehearsals April 27, and later in 
the year has a 16-week minimum 
pact with Sam Goldwyn for “Porgy 
and ss,” which he said pro- 
vides him with a “great meat-and- 
potatoes role” (as Sportin’ Life) 

Comic fears being typecast. He 
said Goldwyn told him at their 
first meeting, “I was always under 
the impression you imitated Jerry 
Lewis and that was it.” 

Davis, a recent convert to Juda- 
ism, also said he’s been invited 
by the Israeli government to visit 
the voung state. He wants to go, 
he said, but obviously can’t make 
it this vear. 


b] . 
Dunes’ Act Policy 

The Dunes, Las Vegas, will go 
off the Minsky policy temporarily. 
Spot has signed a show starting 
April 2 to comprise Frankie Laine, 
Jack E. Leonard and John & June 
Belmont, with Mme. Kamarova to 
do the production. 

Harold Minsky's “Follies,” cur- 
rent at the Dunes, returns there 


se. ay. 1 _ . b 
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He starts “Anna Lucasta” | 


company plays extra dates at mili- 
|tary posts. Latham says the show 
| has numerous requests to play fu- 

ture special situations such as state 
| fairs, but before those can be con- 
templated there’s a swing through 
the northwest and New England 
territories to be made. 

Country music agent Jim Denny, 
of Nashville, assembled the show, 
with N. W. Ayer & Son, the ciga- 


ret’s ad agency in charge of pro- | 


duction. 





BIGWIG HOTELIER SMITH 
NAMED IN 9606 FRAUD 


Toronto, March 18. 
Benjamin Smith, 46, millionaire 
owner-operator with his two broth- 
ers of the Prince George Hotel 


here and the recently-opened Ha- | 


vana Riviera in Havana, was ar- 
rested Friday (14) in his hotel suite 
by Toronto detectives on charges 
of the Ontario Securities Commis- 
sion of theft of $960,000. He put} 
up property bail of $100,000 and is 
tc appear in court here April 15 
om charges of fraud and conspiracy. | 

The nitery owner, named as} 
vicepresident of Brilund Mines | 
| Ltd., alleged!ly dealing in man-| 
| ganese and chrome deposits, has 
had his listings suspended by the 
Toronto Stock Exchange to pro- 
tect the investing public. Similar 
warrants have been sworn by the 
Ontario Securities Commission for | 
the extradition from New York | 
City for hearings in Toronto of 
Stanley Schonbren, S. R. Rauch} 
and H. D. Rauch, U. S. citizens, and | 
|named as directors of Brilund 
Mines. 


Scot “5-Past 8’ Revue 
Sets Acts for May Bow, 


vlasgow, March 18. | 

Stewart Cruikshank, boss of 
Howard & Wyndham, is planning | 
Glasgow's most lavish revue in the | 
| upcoming “Five-Past Eight,” sked- | 
ded to tee off at Alhambra Theatre | 
here May 19. First guest act 
pacted is the Ballet Trianas, cur- 
rently at the Lido, Paris. 
Stanley Baxter, singer David | 

| Hughes, and Rikki Fulton are set | 
| as leads, with Fay Lenore as sou- | 
| bret. Production, to be staged by | 
| Dickie Hurran, will have program 
change once a month instead of 
every three weeks, as previously. 
Jimmy Logan, Jack Radcliffe, 
and Gil Johnson, U. S. dancer, 
are pacted as leads for the Edin- 
burgh “Five-Past Eight,” opening 
May 31 at King’s Theatre there 
| with weekly change of program 





| the 


Gale Robins It Is! 





E 


Hollywood. 

ditor, VARIETY: 

Your March 12 night club review 
of the Crescendo, Houston, was 
terrific. This club date has been 
a springboard for my client’s Gale 
Robins’ series of club appearances, 
with the niteries anxiously await- 
ing the VARIETY review. 

One hitch in the review, how- 
ever, is that the name of Gale 
Moore instead of Gale Robins was 
‘used. The clubs are crying, I’m 
| erying, and Gale Robins (correct) 
| will probably drown herself in a 
Texas oilwell. 

Robert Carleton 
(Personal Mgr., Gale Robins) 

{[Sorry! Gale Robins it is. How 
the Variety Houston correspondent 
goofed is something he can’t under- 
stand himself.) 








Chi Cafe Foldo (1), 


For Sale (1) And 
Dent by Lent (2) 


Chicago, March 18. 

Shrinking nitery business here 
was underlined last week by the 
foldo of one club, the for-sale sign 
on another, and announcement of 
the mid-Lenten shutdown of an- 
other pair. 

Shuttered was the new Huck- 
sters’ Lincolnwood in the north- 
west area outside Chicago, a 300- 
seater which switched from private 
club status only last January. Spot 
played established local names 
such as comic Lenny Collyer. 

Put on the block was Club Hol- 
| lywood in suburban Franklin Park, 
one of the oldest niteries extant 
hereabouts. Owned by Steve Har- 
ris and his wife Olga (who founded 
the spot 16 years ago), given rea- 
son for wanting out is the former's 
health, although it’s no secret that 
the bistro has for many years had 
trouble filling its 600 chairs, save 








for a Saturday night here and 
} there. Spot plays second-string 
| acts. 


| Lent and soft biz are cueing a 
| one-month shutdown of the ice 
| show in the Hilton Hotel’s Boule- 
| vard room, with the skaters to hi- 
| atus from March 29 to April 26. Al- 
ready darkened for the same rea- 
|sons is the Chez Paree, Windy 
City’s flagship nitery, which plans 
|to reopen April 25, probably with 
McGuire Sisters and Henny 
Youngman, although the club re- 
portedly is still shopping. 
Decision to put the ice show on 


| ice temporarily will mark the first | 
| Lenten closing 
}room since skaters took over 10 
| years ago. 
| Xmas respite and occasionally aj|the “Jewel Box” revue of female 


of the Boulevard 


Traditional is a brief 


couple of weeks or so at midsum- 
mer. 





Lynn, Mass., Clergymen 
Oppose Minstrel Shows 


Lynn, Mass., March 18 
Going on record against min- 
strel shows, the Greater Lynn Min- 
isterial Fellowship said: “We want 


to make it clear that we are op-| 
posed to all forms of entertainment 


which make light of any man’s 
race, color or creed.” 

The clerical group urged “all 
organizations and institutions in 
our community to discontinue the 
practice of having minstrel shows.” 
The move followed a similar action 
taken by the Massachusetts Coun- 
cil of Churches (and only last week 
by a nix, in Hudson, N.Y., by that 
town’s Board of Education.) 

The 25 Greater Lynn Protestant 
leaders attacked minstrel shows 
directly as “characterizing Negroes 
in such a way as to perpetuate a 
derogatory stereotype.” Rev. James 
M. Cubie, pastor of the First Pres- 
byterian Church of Lynn, secre- 
tary of the fellowship, made the 
minstrel show announcement. 

Action followed a meeting at 
South Lynfield Community Church 





material. Sheila O'Neill, dancer, 
and Rosina Long, soubret, are set 
for this production. 


addressed by Dr. Julian D. Steele 
of West Newbury, w.k. Negro 
leader. 





Paris & Road Circuses Still Potent: 
Some Take on Music Hall Overtones 


Paris, March 18. 

Though many are bemoaning the 
demise of old show biz staple, the 
circus, all over the world, the saw- 
dust extravaganzas look beaucoup 
alive here. Besides the two per- 
manent one-ring affairs in Paris, 
the Medrano and Cirque d’Hiver, 
four big tops will be touring France 
the next six months including a 
visitor from Russia, the Moscow 
State Circus. 

Though the circus is still solvent 
here it has evolved with the times 
and become part music hall in op- 
erations, with singers and person- 
alities as much a part of the ring 
as the regular acts. 

Hitting the road 
lowing: 
| Amar includes sport stars in its 
|lineup via a boxing champ, Al- 
phonse Halimi, and a bicycle rac- 
ing name, Louis Robic. Both will 
|do their specialties. 

Bouglione, besides the regular 
Cirque d’Hiver base here, sends out 
a road troupe including some radio 
and video quiz additions like “Dou- 
ble or Nothing.” 

Pinder stars the top disk fave 
here, Gloria Lasso, as well as 
chorus of girls who dance and 
also cavort on trapezes. 

Cirque Jean Richard, run by the 
top legit and film comic star here, 
Richard himself, stays mainly in 
the circus tradition. Albert Pre- 
jean replaces Richard as ringmas- 
ter until the latter finishes up a 
run in a hit musical. 

The Moscow State Circus plays 
various key cities in France be- 
fore and after its month date here 
at the Palais Des Sports starting 
Thursday (20). This features ani- 
|mal and acro acts and seems to 
| be the one having the most classic 
| line in numbers and makeup, 


T. C. Jones’ Long-Run 
_ At Gay ’90s in Mpls. For 
Original $1,200 Stipend 


Minneapolis, March 18. 

In his ninth week at the Gay 
’90s and with no immediate end of 
his engagement in prospect, female 
impersonator T. C. Jones is break- 
ing all local night club long-run 
| records. 

Abe Perkins, who operates the 
bistro, is said to have bought 
| Jones for $1,200 a week on the un- 
derstanding he'd be held as long 
as business warranted it. Consid- 
ering the prestige gained by Jones 
on Broadway and in such New 
York supper clubs as the Blue 
Angel, and the further fact he 
| supplies his own pianist, the sti- 
| pend is considered by local boni- 
| faces to be extremely moderate. 
| And with the performer drawing 
big crowds continuously, it’s turne 
|} ing out to be an exceptionally 
good buy for Perkins. 

Incidentally, several years ago, 
| before he attained Broadway prom- 
| inence, Jones played a local nitery 
engagement as just a member of 





are the fol- 








| 


impersonators at a salary not be- 
lieved to be in excess of $150 or 
$200 per week, 


NAME ACTS GET NOD 
IN SHOREHAM ORCH NIX 


The Shoreham Hotel, Washing- 
ton, will shift from a name band 
to a name policy starting April 8, 
| with Herb Shriner ushering in the 
new deal. Jane Morgan is to go 
|in April 22, with Julius LaRosa, 
Jean Carroll and Vaughn Monroe 
| set to follow. 

There is a possibility that an act 
policy will continue into the sum- 
mer when the Shoreham opens its 
outdoor cafe. Alan Bralove, 
hotel’s exec veepee, is in charge of 
booking. 











Chaudiere Reopening 
Ottawa, March 18. 

The Chaudiere Club, Quebec. 
side nitery which shuttered late 
last December, schedules reopen- 
ing April 5. Billtoppers on open- 
ing fare will be Jimmy Clark Trio, 
with Harry Pozy band, back from 
a cold-season stretch in Standish- 
hall hotel, Hull, showbacking and 
playing for dancing. 

Chaudiere has pacted Four Aces, 
for May 2 bill. 
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Mull B.0. of Native Vs. Imported Acts 


In San Juan's Widening Cafe Vistas 





San Juan has started an expand-+ 


ed career as a nitery centre, with 
the focal point of debate similar 
to that of other Caribbean isles— 


whether native shows have more 
appeal to tourists as well as 
natives, or whether imported 


names from the U. S. and the Con- 
tinent are more potent, 

The principal protagonists on 
the island are the Caribe Hilton, 
which lean stoward Latin talent, 
and the Intercontinental San Juan 
Hotel, which opened with U. S. 
names, starting with Tony Martin, 
and Ted Lewis is now interspers- 
ing Latin and Continental names. 
However, latter hotel will swing 
to the style of elaborate revues at 
the Tropicana, Havana, plus names 
generally from the U. S. 

Milton H. Lehr who 
duce the new layout at the Inter- | 
continental starting April 5, was | 
in New York last week signing | 
chorus personnel who will number 
about 20, including the production 
singers. Lehr previously produced | 
the shows at the Escambron Beach 
Club, San Juan, and is reining a 
once - monthly spectacular over 
WKAQ-TV. 

According to Lehr, the ideal sit- 
uation would be to get native as 
well as tourist audiences. As it is, 
the Hilton hostel is currently ap- 
pealing to the tourist trace with 


(Continued on page 85) 


N.Y.’s Blue Angel Dates 
Miyoshi, Oscar Nominee. 


The Blue Angel, N. Y., may get | 
an Academy Award winner into 
its act lineup. Miyoshi Umeki, | 
nominated for an Oscar for her | 
work as a supporting player in| 
“Sayonara” (WB), has been signed 
for that spot starting May 1. She’ll 
be billed as Miyoshi. | 

Also booked for the Blue Angel | 





will pro- 











is George La Faye & Co. starting | 


tomorrow (Thurs.), doubling from 
the Arthur Lesser revue, “Inter- 
national Soiree,” at the Bijou The- 
atre 





How to Win a Cafe 
London, March 138. 

Jazz promoter and club 
owner Rik Gunnell, a man of 
many gimmicks, is organizing 
a lottery to dispose of his West 
End basement jazzery. Tickets 
will cost $2.80 each! 

Gunnell bought the property 
18 months ago and says that 
he spent around $14,000 to 
equip it as a club. The lottery 
will be made on membership 


cards and the promoter ex- 
pects to attract 20,000 new 
members. The winner will 


take over the club next. Jan. 1 
with 12 years of a 14-year 
lease left to run. 


Pitt's New Nixon 
Gets B.R. Reprieve 


Pittsburgh, March 18. 
New Niaon, downtown Pitts- 








| burgh’s plushest nitery which has 


been plagued for weeks with the 
prospect of a sheriff's sale, has 
finally straightened out its internal 
problems and remains in business 
at the same old stand. Deadline 
for clearing up some financial 
troubles was last Wednesday (12) 
and management was able at the 
last minute to get out from under. 

Big room, which opened only a 
year ago, was beset by financial 
difficulties almost from the start 
and didn’t finally get going until 
more than nine months after the 
original target date. Although a 
more than satisfactory grosser 
during the first year of operation, 
organization’s structure had been 
such that everything was going out 
to clear up primary obligations of 
long standing. 


Main trouble, however, seemed | 


to lie with a group of militant 
(Continued on page 85) 


Peelers Shed Petrillo 


Chicago, March 18. 

Silver Frolics, artiest Chi 
strippery, has dropped its 
four-piece band in what's un- 
derstood to be a_ recession- 
induced move. 

Spot’s 12 “exotics” now peel 
to record accompaniment, with 
one AFM’er_ spinning the 
disks. 











CNE Pacts Kaye; 
Hope 1046 in ’57 


Toronto, March 18. 
Danny Kaye will headline the 
| 24,000-seater grandstand show of 
the Canadian National Exhibition 
(Aug. 20 to Sept. 6). Booking is 
| subject to ratification at a meeting 
| of the CNE board of directors to- 


; morrow (Wed.). Deal was set by 
;Jack Arthur, producer of the | 
| grandstand stage spectacle, who 


| spent several hours in New York 


jacer the weekend with Kaye. 
| (Cemic was CNE headliner in Ar- 
thur’s 1950 stage presentation 
here). 


No figure was disclosed but Bob 

| Hope, last year’s topper, got $100,- 
|}000 guarantee for the fortnight, 
plus 50% of the $3.50 gate over 
| $472,000. Despite bad weather dur- 
ing the first week and a rainy 
Labor Day, latter always one of the 
| biggest CNE attendance records, 
| grandstand show pulled $479,500, 
with Bob Hope picking up a check 
for $104,000. 


Joe E. Subs Sinatra 


Joe E. Lewis stepped in to pinch- 
hit for Frank Sinatra at the Fon- 
tainebleau Hotel, Miami Beach, 
Sunday (16) after headliner Sin- 
|atra went down with a severe case 
of laryngitis. Lewis, who recently 
| played the Eden Roc, next door to 
the Fontainebleau is scheduled to 
replay that inn starting Friday 
(21). Sinatra returned to the Fon- 
| tainebleau the following night. 
Although many patrons ex- 
| pressed disappointment, very few 
| requested refunds. 





‘Jones, Valentine Rap AGVA at Meets 
In Philly, N.Y.; 4A’s Gets Charges 


| 





Flamenco on A 





‘Waltz of Toreador’ 

Rarely has a_ bullfighter 
worked in so unusual arena as 
did Paul Valentine, who essays 
that role in the legiter “Oh Cap- 
tain.” At the conclusion of 
the first act of the show, Val- 
entine, in costume and makeup, 
hurried over to the Great 
Northern Hotel where the N.Y. 
branch of the American Guild 
of Variety Artists was in ses- 
sion and asked for a point of 
privilege in presenting the 
text of a letter he had written 
(see separate story). 

After the reading, he could 
not stay for the violent at- 
tacks on the missive, since he 
had to get back to the show. 








Stompede in Chi 


Chicago, March 18. 


Show business trend-spotters 


| here see flamenco as the latest Chi 


nitery fare cycle. 
Andalusian clompers’§ and/or 
Windy City spots, the blossoming 
having begun last December when 
East Street forsook piano back- 
grounding for a flamenco guitarist 
Blue Angel followed by adding a 


flamenco act to its normal calypso} 


doings, and continues to feature 
the former idiom in its new show. 

Third in line, last month, was 
the Gate of Horn, the popular folk- 
song cellar, which paired folk- 
singer Stan Wilson with the guitar- 
terp duo of Paco Amaya & Car- 
mencita Torres. 

Heretofore flamenco had been 
pretty much confined in Chicago 
to legit stages, except when Jose 
Greco's troupe stopped at the Em- 
pire Room three consecutive years 


| through 1956. 


+ 


| sharp 


| 
| 
| 
| 
| 
| 


| assets 


| 
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wire-pluckers are current at three | 


The difficulties of the American 
Guild of Variety Artists over the 
Dick Jones case is again popping 
up in various parts of the country. 


In the first branch membership 
meeting since the February na- 
tional board confab in New York, 


questioning of administra- 
tion acts were presented from the 
floor in New York, while Philadel- 
phia members, led by Jones, a 
former eastern regional director of 
the union, lashed out against the 
administration. Jones followed up 
his actions at this meeting with a 


letter to the Associated Actors 
and Artistes of America asking 
that body to take over AGVA fn 


order to safeguard the fights and 
of the membership 

In New York, Paul Valentine, 
a member of the branch executive 
board, revealed that he had written 


a letter to all chairmen of the 
branch exec committees setting 
forth a series of charges. These 


included the administration’s raid 
upon the treasury to pay off the 
$20,000 court award against na- 
tional administrative secretary 
Jackie Bright in settlement of the 
Jones case, in which Bright was 
personally assessed with the judg- 
ment after AGVA itself was ab- 
solved of any blame in the matter. 
Valentine also charged Bright and 
union counsel Harold Berg with 
(Continued on page 85) 


Ex-Versailles ‘Fashions’ 
Gets Emporium Time 


“Fashions in Rhythm,” the style 


| show which had a long run at the 


now defunct Versailles, N.Y., is 
being revived for industrial pres- 
entation. Theatre Network Tele- 
vision has picked up this layout 
and will initially show it for a 
group at Bamberger’s, Newark de- 
partment store, on Friday (21) 
Music for the layout was written 


by Jane Douglass, Sid Shaw di- 
rected and Charles Tate is rede- 
signing the choreography Jan 


Brewster is producer 


























“MASK AND 


June 3, 1958 for 


MANAGEMENT: 
GLORIA SAFIER 


TEmpleton 8-4868 








BLUE ANGEL—New York 

HOTEL COMMODORE—New York 
ROYAL CASINO—Washington, D. C. 
THE COPA—Pittsburgh, Pa. 

ANN’S 440—San Francisco 

BLACK ORCHID—Chicago 

GAY HAVEN—Detroit 

GAY 90’°S CAFE—Minneapolis 


Summer Tour of 


Opens at Bucks County Playhouse 


I.C. JONES 


“Many Thanks, Again!” 





GOWN” 





Two Weeks 


THE NEW YORK CRITICS 
HAROLD V. COHEN 


PITTSBURGH 


LOUIS KRONENBERGER 
CUE MAGAZINE, N. Y. 


WILL JONES 
CEDRIC ADAMS 


MINNEAPOLIS 


VARIETY 
BUCKS COUNTY, N. Y. 
BOSTON, MASS. 
THE CHICAGO CRITICS 
THE MIAMI CRITICS 


THE NEW YORKER MAGAZINE 








“T, C. JONES—Famed mimic of female foibles”—Dude Magazine, March 1958 


“Top-notch entertainment—great impressionist” —The Visitor—Minneapolis 


“When miming Katie Hepburn, fairly sprouts calla lilies” —Ace Magazine, April 1958 


667 Madison Avenue, N. Y. 


CURRENT RELEASES: 


RCA VICTOR—"NEW FACES OF 1956" 
CORAL LABEL—"CHAMPAGNE COCKTAI'S” 4 


“NEW FACES OF 1956”— 


“MASK AND GOWN” ’57— 


BUCKS COUNTY PLAYHOUSE— 


COCONUT GROVE THEATRE— 


ED SULLIVAN SHOW 

STEVE ALLEN SHOW 

DAVE GARROWAY SHOW 
WENDY BARRIE SHOW 
MITCH MILLER SHOW 
MARTY FAYE SHOW—Chicago 
MONITOR RADIO SHOW 


Sillman & Roberts 


Sillman & Halliday 


Mike Ellis 


Mia mt 
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$10-512 Package Tours by 3 Firms 
A BO. Lulu for Honolulu Niteries .'*:*'.(:°!" 02% 


Honolulu, March 18. 
ht club tours are turning into 
a solid source of revenue for Hono- 
Julu niteries, 
oulfits are handling these tours, 
with virtually all of the biz com- 
ing from Waikiki hotel guests. 


Essentially, all three tours have | 


a similar format. For a single 
price, customers get one drink in 
each of three niteries, plus trans- 
portation, ‘Taxes, tips and cover 
charge are included in the package. 
led Granstedt, operating Nite 
Club Tours Ltd., takes his guests to 
Don the Beachcomber’s, the Oasis, 
and the Royal Hawaiian hotel's 
Monarch Room—all for $11. 

Bob Dewitt and Ed Tremper, op- 
erating as Waikiki Night Life 
Tour, schedule visits to the Ha- 
waiian Village hotel's Tapa Room, 
Don the Beachcomber’s, and the 
downtown Ginbasha, latter featur- 
ing imported Japanese floorshows, 
all for $12. 

Jim Tully and Ed Fernandez, 
both former nitery managers, are 
hosts for a Waikiki tour, including 
the Royal MHawaiian's Monarch 
Room, Hawaiian Village’s Tapa 
Room and Don the Beachcomber’s, 
al’ at $12 per. 

The Tully-Fernandez team two 
nights a week offers a “Honky 
Tonk Tour,” covering three down- 
town spots, places where—accord- 
ing to their folder—“stevedores go 
slumming.” This one costs $10 per. 

All of the tours cater to single 
men and women as well as couples. 


NAME ARCHIE ROBBINS 





FLAMINGO ENT’T CHIEF 


Archie Robbins has been ap- 
pointed entertainment director of 
the Flamingo Hotel, Las Vegas, 
succeeding Jack Cathcart, resigned. 
Deal was made last week by Rob- 
bins and Al Parvin, inn’s prexy, 
after Robbins returned from a 
lengthy tour in Australia where he 
performed on the Tivoli circuit. 

Robbins is retiring as a comedian 
to accept the new post. He starts 


as entertainment director tomor- 


row (Thurs.), 








Three competitive | 





of chks FUN-MASTER 
PROFESSIONAL 

COMEDY MATERIAL 
for all Theatricals 

“We Service the Stars” 

Big Clean-Out Special on All 
35 Gag Files for Only $15 

Plus $1.00 Postage 


@ 2 Parody Books, Per Bk. ... $10 @ 
@ 4 Blackout Books, Per Bk. .. $256 
@ Minstrel Budget... $25e 


How to Master the Ceremonies 


3 per Copy 
No C.0.D‘s “Always Open” 
BILLY GLASON 
200 W. S4th St., N.Y.C.,19 Circle 7-1130 
(WE TEACH EMCEEING and COMEDY) 
‘Let ea Real Professional Train You) 














Currently 


~ No. 1 5th Avenue 
HOTEL je 
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Suva-nirs 
Honolulu, March 11 

This news from Suva, Fiji, 
has just reached Hawaii by 
way of Sydney, Australia. De- 
spite the roundabout route, it's 

worth repeating. 

When Suva’'s largest bar re 
opened for business last 
month, it was jammed all day 
by old and new friends. Man- 
ager had 864 glasses out for 
use. Checkup at 9:30 p.m. 
found that 144 of them had 
been swiped by “well-wish- 
ers.” 


$10 for Share In 
‘A Nitery—Walters’ 


The Casino de Paris, N, i 
floating a stock issue, shares o! 
which are to sell at $10. Lette: 
have gone out to a group of pros 
pective investors citing the advan 
| tageous location near the N.Y. Coli 
| seum, the convention center of 
,N.Y., along with a statement that 
}in 15 vears of operation at the 
jnearby Latin Quarter, boniface 
|Lou Walters never failed to clear 
| less that $250,000 in any one year. 

Capitalization of the venture was 
not given in the initial letter 
Shareholders must be residents of 
New York State. 

This is the second stock issue 
floated this year by Walters. He 
operated the Florida edition of the 
Casino de Paris through a stock 
issue from which he financed 49°; 
of the cafe at $200,000. 


‘Paddy’s Day Teeoff 
For Hub’s Irish Room 


Boston, March 18. 

| Hub finally got an “Irish Room,” 
| The new room in the Manger Hote! 
| was dedicated yesterday (Mon.), to 
coincide with St. Patrick’s Day, by 
the Irish Ambassador to the U. S., 
Frederick H. Boland. 
| Formerly called the Crystal 
Room, it was completely redecor 
ed with Kelly green carpets and 
draperies, light fixtures of solid 
brass and several small clusters 
of shamrocks. The electric sign 
over the entrance is a glass fabric- 
ated shamrock. Recessed paneis 
in the walls are dedicated to out- 
standing Irishmen. 

At the opening, only Irish whis- 
kies, wines, beers and cordials 
were served, and the buffet con- 














sisted entirely of Irish imported 


foods. 





Borge’s Mpls., Omaha B.0. 


Minneapolis, March 18 
At $5.50 top at the 4,100-seat Ra- 
dio City, Victor Borge and his one- 
man “Comedy in Music” pulled a 
| tremendous $22,000 for two nights, 
with approximately 3,500 at each 
performance. 

Last year at the same theatre 
Borge grossed $35,000 for two eve- 
nings and one matinee. The night 
performances then were SRO. 


$8,000 in Omaha 
Omaha, March 18 
Victor Borge’s one-nighter at the 
Paramount Theatre Friday (14 
grossed $8,000. 
. a 3,000 seater was two-thirds 
ull. 








| section of the Auditorium. 


Saranac Lake 
By Happy Renway 
Saranac Lake, March 18 


istered r the rest and 

». period 

Many patients ere received 
Purim greetir and a bask of 

eats in ) of t 
William Morris S m the Sister- 
hood of the Jewish Community 
Cente 

Joseph A, Grever, billposter art- 

t, in from Flushing, L. 1. to re- 
cuperate from a recent setback of 
virus pneumonia. 

Pierve Andre, Spanish dancer, 
jrew an OK for major surgery 
from his clinie report. His mother, 
sister and brother in from Gotham 
to bedside him during the ordeal. 

Joe Bishop, musician who saw a 
lot of service with the Woody Her- 
man band the past year, is con- 
recled with Coyne’s package store 
He wrote “Blue Prelude.” He has 
been living in our downtown ac- 
tors’ colony since his discharge 
here in 1953. 

Robert Simril of Omaha, who 
left here with an all-clear in 1956, 
s back with virus pneumonia 

Anna W. Stumof of Paramount 
Pictures’ homeoffice is in for the 
general rest and o.o. period. 

Write to those who are ill. 


£7 693,249 Suit Vs. 
Mad. Sq. Garden 


Suit has been brought against 
Madison Square Garden Corp., 
N.Y., and several of its directors, 
for a total of $2,693,249; repre- 
senting treble damages for alleged 
violation of the Sherman and Clay- 
ton antitrust acts. Complainant is 
Leonard A, Peto, a former director 
of the Montreal Canadiens hockey 
team, who charges that the Garden 
and its directors conspired to de- 
prive him of a National Hockey 
League Franchise to operate in 
Philadelphia. Suit, filed in the N.Y. 
Federal Couri, named directors 
James D. Norris, John Kilpatrick, 
Edward S. (Ned) Irish, Arthur M. 
Wirtz and Walter Annenberg. 

Peto declared through his at- 
torneys, Rothstein & Greenfield, 
that he had started to build an 
arena on the site of Baker Field, 
formerly the home grounds of the 
Phillies baseball team, but when 
he was unable to exercise his fran- 
chise because of the efforts of the 
defendants, he was forced to aban- 
don the project and the property 
was foreclosed. He also set about 
to acquire the team based on the 
hockey league offer, and complaint 
alleges that he similarly lost coin 
on that deal because of the Gar- 
den’s opposition. 





GRECO TOPS ‘GRANADA’ NITE 





Unique Affair as Benefit For 
Local Symphony 
San Antonio, March 18. 

Jose Greco will bring his dance 
company to perform in San An- 
tonio Symphony’s “A Night in 
Granada” on Tuesday, March 25 
at the Municipal Auditorium 
here. 

This special event has been 
planned as a partial benefit for the 
San Antonio Symphony Orchestra. 
Cabaret tables, festively decorated, 
are being placed in the orchestra 
Eight 
seats are at each table and the 
price for a table is $80. 

Following the performance, a 


dance band will move into the pit | 


of the auditorium and all ticket 
holders, whether at the cabaret 
tables, or not, will be invited onto 


‘the stage for dancing. 





ee 











INTRODUCING 


NELL WEBSTER 


(the comedienne with “low-down” class) 








Thank You 


Hugo Gravagoli and Paul Marr 
for a wonderful engagement at 


THE LAKE CLUB, Springfield 














._., Personal Management—HARRY W. LAWRENCE 








| Inside Stuit—Vaude 


Ott SI hbor city, Hull, at one time the “place to go,” is grow- 
ing milder than a cemetery. Quebee province’s curfew on bars which 
hut I and danceries at midnight, is slenderizing boxoffice 
and bothering bonifaces. Now a Hull civic bylaw has been activated 
to im; a fine of $25 and costs on Jean Guida, Montreal impression- 


ist. on each of two charges of “giving a public exhibition in a public 
v). The manager of the Interprovincial Hotel, where 
Guida performed, was charged with allowing the show and was’ re- 
manded to April 10 for hearing. 


pla ’ (floor sho 





Because big name headliners have priced it out of the market, “un- 
doubtedly due to television and Las Vegas’ influences,” this year’s cur- 
rent Builders Show, an annual event in Minneapolis, has a stage lineup 
minus any prominent luminary. That’s the explanation of manager J. 
Hale Cavanagh who feels that his five-act layout, “costing half of what 
previous such shows with the big names have cost,” is at least on a par 
entertainmentwise with previous offerings. Moreover, he claims, at- 
tendance is enroute to a new high. In past years, the Tuilders Show 
has had Spike Jones and his band twice, tne Andrews Sisters, the Phil 
Spitalny orch, Ralph Edwards and other headliners. 

Alice Alexander, who partnered with Joe Frisco 26 years ago, “danc- 
ing, comedy and sketches,” is writing a bio of the late comic at her 
home on Blueberry Hill, Provincetown, Mass. Anyone having early 
anecdotes er info re Frisco is requested by Miss Alexander to write, 
Inadvertently, she reports, her name became twisted to “Helen” and she 
is getting inquiries as to what “Helen” appeared with Frisco. There 
is no “Helen,” she pointed out—it’s Alice. She has been residing in 
Provincetown for the past seven years. 





stress Dorothy Squires) $23,000 home, and a counterclaim by Miss 
| Squires for $8,400, which she said she had spent on their stage act, 
| was also squashed by a London court. Dismissing both cases, the 
judge said: “It may be that the best thing is to cry quits and get on 
with life.” He added that he hoped the decision might end disputes 
between “two talented people.” 


| Pianist Billy Reid lost his claim to a share in his ex-partner’s (song- 





An unusual post-booking situation has caused mutual agreement on 
cancellation of the Blackburn Twins. Duo had been signed by the 
Riviera, Las Vegas, but the deal was made before Jerry Collins was 
added to the act. With a third person in the troupe, the act wanted 
more money. The Riviera balked at this. Since the Blackburns elected 
to work with Miss Collins rather than break up the trio, even if tem- 
porarily, they bowed out of the Vegas stand. 





Liberace will get $31,000 for*10 days in Jack Suz & Harry Holmok’s 
Bellevue Casino in Montreal for ninth anniversay show next month, 
according to Gerald FitzGerald in the Montreal Gazette. It’s reputedly 
the highest ever paid a single artist in any Montreal club. Joe Howard, 
octogenarian composer of “I Wonder Who’s Kissing Her Now,” opened 
Bellevue Casino and headlined the first eight anniversary shows since. 





Ricky Layne, who wields a Yiddish dialect dummy, Velvel, is branch- 
ing out into entirely new areas. Layne was recently signed by his agent, 
Abner J. Greshler, for a role in one of the “Thin Man” series where- 
in he manipulates a dummy enacting an Irish leprechaun. Velvel sud- 
denly became Sean. 


’ 
Prens Permanent Funway |Renaldo’s Stampede Date 
s Calgary, March 18. 
|} Duncan Renaldo, the Cisco Kid 
| At Vancouver - July As | of theatrical films and tv, will play 
| the Calgary Exhibition and Stame 
Part of PNE S Acreage pede July 7 to 12. He will be ace 
Vancouver, March 18. | corded a civic reception on arrival 
Vancouver's all new Gayway will | and, with hih horse Diablo, take 
be completed by July, says Gerry part in the opening day parade and 
Crawshaw, exec of the tub-thump- | @PPpear in front of the grandstand 
ing aspect of Burrard Amusement | at least three otcasions. Daily 
|Corp., operator of the permanent | 4PPearances will be made at all 
|midway at Pacific National Ex- performances of Polack Bros. Cir- 
| hibition, Park is half completed. rome ia ae Stampede Corral during 
Corporation is ‘building a 68-foot Che iaet Sous Gays oF the show, 


| Coaster to replace the 30-year-old wa year's guest was Leo Car- 


|ride that was scrapped to make} 
way for the racetrack. 

Possible hitch to Gayway, which 
|}expects to operate annually from 
May to Labor Day, is curfew and 
curb on night activities, sought by 
householders in the vicinity. Cas- 
siar district ratepayers association 
is demanding the midway close | 
|down at 11 p.m. except for the) 
two-week PNE, Aug. 18 to Sept. 1. | 


City Hall says a unanimous no to 
this BOLERO CLUB 


During the PNE, a two-acre pic- 
| nic park will be deployed 3. a BARCELONA, SPAIN 
Kiddieland, additional to the per- 
| manent nine-acre amusement area. 
| A Home Show will be added fea- | 
ture at this year’s fair. 
Exhibition’s headmen expect the 
fair’s gate to top 1,000,000 this | 
jtime. Turnout last year was a 
near-record 820,000. British Co-} 
lumbia Travel Bureau’s crystal- 
gazing bodes even better. Solons 
in Victoria expect 3,000,000 tour- 
fists, most of which will reach the 
Gayway, if not the annual fair, 
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Mgt.—MILES INGALLS, HOWARD HOYT 











23,000 Comedy Lines 


ad-libs, routines, bits of business, sigh 
parodies, blackouts, doubles, song tition, eleeet” 
fled material. 1700 p of sharp, up-te-the- 
aoe mw © No Joe Millers or newspaper 
ers. For free comedy catalog, © 
a ~ dy , write: De 


ORBEN PUBLICATIONS 
| 111 &. Carpenter St. Valley Stream, N. Y. 
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~—aN’s Gets Charges Vs. AGVA 








ical conduct in misrepresent- 
the facts to the national board 
referendum which called for 
te on whether the union should 
this award; unethical conduct | 
the board in not giving Jones a 
ing. so that there would have 
contempt shown the 


unet 


In a 


no case, 


€ 


pe 
by 
he 
be 
N 
by 
d 
1 
m 


y branch executive committee 
bright when he even refused to 
scuss the matter with them on 
1e ground that “‘it was none of the 
embers’ business.” 

Valentine asked that the national | 
board be held accountable for “this 
shocking affair and for the incom- 
petence and dishonesty of those 
they employ to run your organiza- 
tion and spend your money.” 
Valentine asked the board whether 


in the light of failure so far in od 
e 


ficht for clean unionism, if 
<j)ould continue or give up. He 
cidn't reveal whether he got any 
replies from the branch executive 
board chairman. 

May Resort to Courts 


Jones’ letter to 4A chairman 
Paul Dullzell ranged over a wide 
variety of alleged misconduct and 


included the possibility of his re- 


turn to court to clear his name. He | 


claimed that Berg and Bright are 
still attacking him despite his vin- 


dication in a Federal court. He} 
said that unless the 4A’s hears his 
charges he will have to resort to | 
the courts again. His letter fo | 
Dullzell said that the administra- | 
tion has been claiming that the} 
$20,000 settlement given him by | 
AGVA on behalf of Bright was 
only for settlement of the libel | 


claim. He said that an article in 
the 


News, union house organ, said that 


$5,000 was in settlement of the 
libel issue, and $15,000 for drop- | 
ping an injunction suit which | 


asked for no monetary damages but | 


restoration of his membership and 
ght to speak before the national | 
~ ard. He said: “The board was 
ordered to listen to me for one 
hour, but under on circumstances | 
were they to question me.’ 
Jones also asked the board 
investigate and audit the present | 
sick and relief fund of AGVA since 
iis fund has been used for irregu- 
= purposes; discriminatory tac- | 
tics have been used against the 
members of AGVA in the disburfse- 
ment of these funds and AGVA 
members are subjected to discrimi- 
natory rules and regulations gov- 
erning this fund.” 
Other charges include the use 
of AGVA news as “an instrument 
of self-aggrandizement and to pub- 


Continued from page 83 


January issue of the AGVA | 


“to | 





tion.” . . “Forcing a dictator- 
| ship on the AGVA membership.” 
Jones also charged that the at- 


mosphere under which the Phila-| 


| delphia branch membership was 
' conducted was illegal, and said that 
as a climax, the chairman of the 
meeting, Bob O'Neil, signed his 
name to six blank pages which 
were to be filled in with the tran- 
| script of the meeting, thus affix- 
ing his name to documents of 
which he won't know the contents. 
| Jones charges include the 


is- 
} 
suance of “sweetheart” contracts 


dating back to 1950. He said these | 


were the root of the bulk of the 


|AGVA “evils” still persisting in 
the union. 


re 
| 








| Mull Native B.O. 








=== Continued from page 83 


headliners such as the Mexican | 
| filmster Maria Elena Marques who 
|is current there, and with Carmen 
| Amaya who follows. In the past | 
they've had Jose Greco and Los 
Chavales de Espana. As against 
| these headliners, the Interconti- 
| nental has had, in addition to Tony 
Martin and Ted Lewis, Katyna 
Ranieri and Don Cornell. Yma 
Sumac opens with the new Lehr 
| production in April. Varel & 
| Bailly along with Nat King Cole | 
are being negotiated for. Lehr 


Says these performers have been | 
able to nab a good deal of the | 


|mative trade and it’s hoped that | 
tourists will be attracted by the 
| enlarged production, 

| San Juan is also thriving on 
other nitery fronts. The Flam-| 
boyan (formerly Jack's) is using 
revues imported intact from Cuba, 


|and the Condado Beach Hotel is | 


| using acts, 
ported. 


both native and im- 








Pitt’s New Nixon 


=== CONtinued from page 83 





| 

| minority stockholders, who finally | 
| agreed to sell out to majority own- 
| ers, James Martier and Harold 
Gray. Former brought in his! 
brother, Lou Martier, veteran res- 
taurateur, with fresh cash, en- 


sheriff's shadow and keep going. 
Spot is figured to be a natural | 


tion in the supervising of election 
of delegates to the AGVA conven- | 


abling New Nixon to get rid of the | 


Industrial Show 


Mpls. Builders Show 
(CITY AUD., MPLS.) 
| Minneapolis, March 15 


Winged Victory Chorus (12),| 
Trio Schmeed, Mattison Trio, Waz- 
zan Troupe (9), Al Mack, Wes} 
Barlow Orch (16); at City Auditor- 


ium, 
90c admission. 





Sans usual big name headliner, 
this annual Builders Show stage 
lineup still packs considerable di- 
|versified entertainment and flash 











Vaude, Cafe Dates | 


i Ee 


New York 











Brown, April 20, and Harry James, 


May 30... Roland Drayer's band 
Corinne Calvet inked for the pacied for second annua! Beaux 
Diamond Beach Lodge, Wildwood, | Atts Ball, April 12, at Statler-Hil- 


Minneapolis, March 15-23, '58; | 


} 


at the same high quality level as | 


| its predecessors. There are no dull 
moments during 
reflecting booking acumen. 

It's first-rate vaude in nearly all 
|respects, the lone deficiency—if it 
is a deficiency — being a stingy 
amount of comedy. Especially 
strong on the singing end, 
melange should benefit by favor- 
able word-of-mouth. 

The top spot is occupied by the 
Winged Victory Chorus, an out- 
| standing glee club of 12 husky 
to men 


uniforms. The ensemble and solo/| Berne Restaurant, Stockholm, 


vocalist‘es are snappily embel- | 
jlished productionwise by accom- 
panying effective movement, peppy | 
| marching and other business. A 
“South Pacific” medley proves a 
highlight. 
| Familiar here through a number 
{of Hotel Radisson Flame Room 
| supper club appearances, the | 
Swiss-imported Trio Schmeed, two | 
|young men and their sister, land | 
| solidly with their yodeling and 
other offbeat chirping. They con- 
| tribute a few laughs, too, with a 
|tongue-in-cheek Elvis Presley 
takeoff and Swiss version of rock 
’n’ roll. However, whatever rib- 
tickling there is is entrusted main- 
ly to emcee Al Mack whose patter 
includes some heard-before stories, 
| jokes and gags and some new stuff 
|which excites mild merriment. 
| Mack also is a clever sleight-of- 
hand artist. 
| The tumbling, acro and balanc- 
/ing of the nine Arabian Wazzans, 
| whirling dervishes, at a lightning 
clip, provide a lively opener. A 
| tribute to Hammerstein & Rodgers 
via dancing illustrative of “Okla- 
homa” and “The King and I” fea- 
tures the lively, energetic and 
| skillful terpsichorean contribution 
| of the Mattison Trio, two young 
men and a girl whose precision 
and rhythmic stepping win heavy 
| applause. Wes Barlow's local 16. 
piece orch backs up the perform- 
|ers well, 
| As a supplement to the main 
| dish, exhibits of items interesting 
| to home owners, the flesh offerings 
'make the 90c admission all the 
more a bargain. ees. 
| 








for big money if owners can hold | 


its 60 minutes, | 


| Cabinet, Toronto, and is set for the 


ton ., Beverly Richards, thrush, 
into private Cipango Club for fort- 
night .. . Comic Tommy Hazlon 
Jr. opens (22) at Twin Tree Club, 
privatery, for two weeks .. . Col- 
ony Club has a return date April 7 
for impressionist Chuck Mitchell 

. Birdland, midtown swing spot, 
opened (15) w.th the Willy Nelson 
combo .. . Club 3525, plush new 
privatery, expected to open with 
name act about May 1. . Jimmy 
Clay quintet and LeRoy Cooper 


N. J., July 4 . Jerry Lee Lewis 
to start a British tour in August 

. Pat Suzuki tapped for the 
Black Orchid, C hicago .. . Marion 
Marlowe to the Eden Roc, Miami 
Beach, May 7... Jame Kean & 
Ron Fletcher to work on the Vic 
Damone bill at the Copacabana 
starting March 28... Dick Shawn | 
set for the Fontainebleau, Miami 
Beach, June 10 . . . Geene Court- 
ney opened Monday (17) at Le 


| , . into Circus Room indefinitely ... 
| Alamo Room, Detroit, May 26 Adsiohen ‘Hote! has set Teeatite 
| Juanita Hall preemed yesterday B ~ i ee 

(Tues.) at Le Cupidon. ennye zateys, singer-dancer- 


the | 


|four weeks . . 


in striking military Barbara McNair 


actress, for May 19-21, to gap the 
dates of Ted Lewis, May 5-17, and 
Sophie Tucker, May 22-31. 


Sheila Reynolds 
Drake Hotel, 


inked for the 
Chicago, May 2 for 
. Denise Darcel set 


for the Ed Sullivan show at the 
| Desert Inn, Las Vegas, July 2... 
tapped for the} Atlanta 
Aug,| Petticoats trio opened (17) at 
1... Mimi Benzell to the Ameri-|Henry Grady Hotel's Paradise 


j 


' 
| 


|ing tomorrow Thurs.) ba 
|Craig moved 


cana, "Miami Beach, May 21 

| Billy Fields to El Morocco, Mont- | 
real, April 13 Rita Grable 
pacted for the Rendezvous, New- 
|port, Ky., April 7... Ryhthmettes 
lined up for the Capri, Havana, 
starting Friday (21)... Bobby Van 
and Dave Barry to be on the Judy 
[Garland show at Ben Maksik’s 
Town & Country, Brooklyn, start- 
Virginia 
the Viennese 


|Room, with comedian Dick Smith, 
backed up by Erv Hinkle band fea- 
turing Four Larks ... Jim Scott 
Duo is spotted in Dogwood Lounge 

. Vaite de Villa, French gal, to 
open (20) in Empire Room of At- 
|lanta Biltmore Hotel, joining Wal- 
ston & Sina, eccentric dancers, 
|Freddie Martell and Emil Poisson 
‘orch ... Four Mints in sixth week 
at Chick Hedrick’s Domino Lounge 


into in Imperial Hotel which has added 


Lantern, N. Y |dancer Rita Grable . Jimmy 
Waller Trio joining show at An- 

8 |chorage Room in Clermont Hotel 

Chicago ‘on same bill with Bachelors and 


Nancy Lee . . . Club Peachtree'’s 
show has Terry Venezia, Buddy 
, King, Dixie Lee and Kitty O'Grady 
. . . Lue Poret held over at Leb’'s 
Pigalley and Jim Hanning is stay- 


Yonely into the Palmer House 
July 31 for four weeks .. . Yvonne 
Moray plays the Wolhurst County 
Club, Denver, for 10 days starting 


April 11 . Jimmy Ames into the |; ™ . 
Muehlebach, K.C., May 23 for a ele A nage sotre Lounge & 
fortnight ... Ford & Hines have a pe 


four-day booking at the Lackiand | 


A. F. Base, near San Antonio, April ' 

}11... Jonathan Winters winding | Vancouver 

up a five-day stand at Oklahoma! Paula Page, currently at Arctic 
City horse show ... Jose Greco| hospice, tapped for Mills Bros. 


opens a two-weeker May 1 at the| Cave fortnight starting April 28 
Roosevelt Hotel, New Orleans ...|.. . Billy Grant kibitzing at Pacific 
Tommy Leonetti, of the tv “Hit! Athletic privatery ... John Emer- 
Parade,” does a pair at the K.C.¥son’s Cameo Musicomedy returns 
Muehlebach, opening June 20. to Arctic for two weeks March 21 
Crooner turns up next at Detroit's . The Viscounts current at vaude 
Cliche for two frames . . . The| Majestic, backed by Mel-ody & 
Cliche will have The Playmates | Ruby with Portolo The Clown for 
June 6 for two rounds... Roberta| two weeks ... Maureen Cannon 
Sherwood set for the New Orleans! billtopping Motorama at Exhibi- 
Roosevelt June 12 for a pair . . .| tion Gardens, March 25 to April 2 


Myron Cohen slotted for 10 days . Johnny Matson in for one, with 
at Rancho Don Carlos, Winnipeg,| Harry Pryce Orch backing, for 
April 19. | Auto Dealers’ convention, Pano- 

| rama Roof, March 24... Royal 


Dall | Guards inked for Shell Oil 7 

; vention March 27-28, for Plimso 
— | Club biannual fest April 11, both 
Three Suns into Statler-Hilton’s | at Vancouver Hotel with Lorraine 








lish false information to AGVA 
members” . . “Denying AGVA 
members the right of representa- 


| KEN BARRY 


out until Civic Auditorium Center | 
is finished, since it’s in the im- 
mediate vicinity. That won't be 
for at least another three years, 

















Gracie’s U.K. Tour 
Glasgow, March 18. 
Charlie Gracie, U. S. singer- 
| guitarist, is set to headline in vaude | 





28. It will be his second date at 





|the house. 
Quveniene | Gracie tees off British tour Apri! 
CLUB ons: TWO, Toronto 7 at Empire Theatre, Liverpool, 


| following with a week at the Hip- 

| podrome, Birmingham. He «layed | 
| two weeks at the London Hippo- 
|drome last year, and also toured 
in vaude. 


uture 

FROLICS Revere, Mass. 
PALUMBO’S—Phil 
ALAMO—Orchid, Det. 


Mot.: Stu & Will Weber, New York b 











|at the Empire Theatre here April | 





FINEST BOX OFFICE ATTRACTION 


JOAN BRANDON 


WORLD'S GREATEST HYPNOTIST 


John Owen, Mgr. Dir. and Prod. of Trade Shows said: “I 
have booked the country’s name bands, singing stars 
and other entertainers in some of my shows, but you 
cre, without a doubt, the finest box office attraction 
in the country today. Everytime you are the attrac- 
tion in one of my shows we have tremendous attend- 
ance.” 


Mgt.: J. BRANDON, 450 W. 24th St., New York 








CAB CALLOWAY 





Featured in PARAMOUNT'S 


“ST. LOUIS BLUES” 
SOON TO BE RELEASED 
Mgt. BILL MITTLER, 1619 Broadway, Mew York 









N. Y. Saloonkeepers 


| Continued from page 2 








ern business. Toll tv is the an- 
| swer to the saloonkeeper’s prayer.” 

Phil Zimmerman, spokesman for 
Local 15 of the Bartenders Union, 
takes a similar view. Toll tv will 
mean better business in taverns, he 
| insists, adding that the customer, 
/if he so desires, can still enjoy a 
good argument with drinking com- 
| panions. 





Consensus is that tavern owners | 


| are currently starving to death but 
_ they’d starve faster without 

As for the current program 
sat of saloon followers, sports is 
still the No. 1 attraction; movies 
are definitely out; political 
| Santives are okay in season; Ed 
Sullivan and Steve Allen are min- 
ority attractions, but Perry Como 
is a fave. Also, for some unknown 
reason, “The Millionaire” is a 
drinker’s must, according to bar- 
tenders. 

Neighborhood bartenders say the 
Jack Paar show is growing in pop- 
ularity and that Elsa Maxwell, in 
particular, is furnishing barflies 
with guffaws. They don’t regard 
'Elsa as a commentator on mores 
of society but merely as a comic 
“She’s good for belly laughs,” say 
the bartenders. 





Basie Low 2G in Pitt 
Pittsburgh, March 18. 
Count Basie’s one-nighter last 
week at Carnegie Music Hall was 
| a disappointment, pulling less than 
|half a house at 1,800-seat auditor- 
| jum and grossing just under $2,000 
jat $3.60 top. 
| broke even. 
It’s the first time Basie has ever 
finished on the weak side of the 
| ledger locally. Every visit in past, 
|in concert or nitery, whether on his 
own or part of a ‘package, he’s al- 
oar been big. 





Promoters barely | 


Empire Room (20) for two frames. | McAllister piping, Mandrake & Co 
Bob Cross’ band, here since the/|in lineup. 

hostel’s Jan., 1956, opening—ex- | = 
cept for an eight-week summer | 
hiatus last year—departs April 3 
for a lengthy date at Shoreham 
Hotel, Washington, D. C., but re- 
turns to Empire Room Sept. 25. 
Garwood Van crew replaces, April 
3-June 25; Paul Neighbors and his 














“THE COMEDIAN” 


The Only Real Monthly 
PROFESSIONAL GAG SERVICE 
THE LATEST — THE GREATEST — 
THE MOST-UP-TO-DATEST 


band follow, June 26-Sept. 24... on Mg ee tous, containing 

4 v te {yy ——. _~ — hecklers, euslonee stuff, mone 
mm : ; $s, parodies, doubi . bits, 

Wesley Covington, inked for March ideas, intres. impressions san tind 

30, and Glenn Miller orch, headed | J Tyee ere OOo Dey ent. 

; by Ray McKinley, set for May 16 Views of the slowe, ro si3 “yearly. 
. Pianist Johnny Cola into Dal- 3 Yrs. $35—Single Issues 


RATES ae UP WITH yt issue 
RRY! No C.0.0 


omy GLASON 
200 W. 54 St., New York 19 


las Country Club nightly .. . Terri 
(Cupeake) O’Mason ended a six- 
week stay at Colony Club (15)... 
Louann’s set one-nighters for 
March 28; Les’ 








Woody Herman, 
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Waldorf-Astoria, N. Y. | is his vacillation between his pre- 

Varel & Bailly with Les Chan- tensions to eggheadedness and the 
teurs de Paris (7), Emil Coleman | Yulgarities - ey “ vcing 
‘ “9 : On oon entertainer. He keeps looking 
end Bela Babat Orchs; $3-$4 cover. back, as if he weren't sure of him- 
self. Of course he can sing, dance, 
mugg, tell a joke, play a cornet and 
burlesque other entertainers and 
do some of these things supremely 
| well, but he’s still a teenager's 
|Grimaldi. Many kids who got in 
to the Chi Chi with their parents, 
ing for visitors to the Waldorf’s split their sides at his antics, but 
Empire Room, for the team, as it _ = F ana hayley Swe them 
presents its unique repertoire of ie. dee well “publicized for 








Unlike England’s angry young 
men, France has sent over a group 
of happy young men in the person 
of (Andre) Varel & (Charly) Bailly 
with Les Chanteurs de Paris. The 
presence of this talented assem- 
blage should provide a joyous feel- 


iallic *s, is the essence of joie . : 
ay - ee dines . ? weeks, with Lewis garbed in all 
its evident they’re enjoying Sorts of freak costumes. For the 


what they’re doing and this feeling | Show, however, he stuck to a con- 


is dramatically conveyed to the ventional tux with red silk lining. 
audience, Varel & Bailly are com-| His dancing duels with Dick 
posers and lyricists as well as en-| Humphries are still a delight to 
tertainers. With Bailly, a pixie-like | See and hear, but the dialog of his 
French Russel Nype at the piano,|Japanese clowning could be 
and Varel, a handsomer Fernandel | cleaned up and not cost him a cus- 
fronting the seven chanteurs, there tomer. : 
is an outpouring of choralistics and| Among the crowd on his second 
musicianship that leaves a jremen- night were Mike Todd and Eliza- 
dous impact. | beth Taylor, Arlene Dahl and Fer- 
lhere’s not a clinker in the 12-| nando Lamas, Mr. and Mrs, Kirk 
song, 45-minute stint. With Varel Douglas, Claudette Colbert, Jack 
& Bailly in black tuxes and the Warner and Bill Goetz. But the 
chanteurs in white tails and with | customers who forced tables to be 
the movements excellently choreo- jammed together and caused SRO 
graphed, the pictorial impression is | were new to niteries in the main, 
is effective as the precision articu- | and the sad part is they won't be 
jation and the sound of the blended back unless much of this and the 
voices. material of other comics is cleaned 
Out of the 12-tune presentation, up. 
a total of 10 are the handiwork ot Peg Leg Bates opened the show 
Varel & Bailly, who in addition to) and danced up to his best. He 
their performing chores, are per-| graciously asked the audience not 
France’s best-known song-| to toss money on the stage “be- 
For the most part,| cause Mr. Schuman pays me very 
ine frontmen and Les Chanteurs) well.” Besides, he could break 
stick to their native language, di-| his neck if his peg leg caught a 
eressing only once or twice to offer coin and he skidded. 
an English translation in a strong- Lou Brown's orch was loud and 
ly French-accented manner. The backed up Lewis versatile talents 
tunesmiths, who have written for | adequately. Bill Alexander's side- 
Lena Horne, Edith Piaf, Jacqueline | men limited their playing to the 
Francois, Patachou and others, are} dancers Scul 
perhaps best known in the U.S. for 
“tLe Ciel” (The Sky), which, of 
course, is among their Waldorf of- 
ferings. Their program is varied—— 
encompassing ballads as well as 


haps 
writing team. 


ands, Las Vegas 
Las Vegas, March 18 
Nat King Cole, Allen & DeWood, 


jump tunes in the Gallic tradit oa. 

\t their previous Waldori ap- 
pearance, the group was picked up 
for tv appearances on the Ed Sul- 
livan and Garry Moore shows and 
it won't come as surprise if there 
for its 


is strong video bidding its 
services during the current U.S. 
oul 

Che French tues, as translated, 
included “Let's Be Friends,” “All 
My Life,” “Let’s Wipe the Slate 
Clean,” “You're Kidding Me,’ 


“What a Ball!’ among others. The 
arrangements cre topnotch and 
there’s a dramatic impact in each 
rendering. Among the handsome, 
young chanteurs, the voice of the 
tenor stands out. The great- 
est impact made by the team, how- 
ever, is the transference of an 
overflowing feeling of joy, a qual- 
ity frequently lacking in most nit- 
acts 

\s per usual, the Emil Coleman 
crew provides standout backstop- 
ping and alternates with the Bela 
Babai aggregation for customer 
dansapation Holl 


yr 


el 


Chi Cai, Palm Springs 
Palm Springs, March 11. 


Jerry Lewis Show, with Dick 
Humphries, Hal Betl, Peg Leg 
Bates, Lou Brown Orch, Bill 
A minder Orch (5); $2.50 cover. 

Lent and other downbeat biz 


trends to the contrary, Jerry Lewis 
brohe all weekend records for the 
c Chi Starlite room and looks 
like solid sellout for the whoie 
16 days his package is booked into 
Schuman’s swank bierstube, 
Second showing, the bane of the 
boite de nuit, has finally found an 
after-midnight audience, though 
opening night deuce show was not 


ithe best. Scheduled to start at 
11:45, Lou Brown's brassy band 
didn't blast off till 12:30, and it 
took three audience appeals of 


rhythmie clapping and stamping to 
fet him off the ground even then. 
Lewis’ outfit of 25 had flown in 
from Florida the day before and 
the show and crew were obviously 
over or under-rehearsed. Cracks 
of the comic like “Who's handling 
the lights—Hope?” and “Take the 
spot off that guy, he’s not in the 
show!” got laughs of course. but 
they're rather on the intra-trade 
side and therefore self-limiting. 
Htis ribald material also got lim- 


Texas Copa Girls (12), Antonio 
Morelli Orch (17); produced by 
Jack Entratter; $3 minimum. 





Nat King Cole is back in the 
Copa Room where he's always been 
a big draw, and this time he plays 
to better effect than ever before. 
His smooth, gimmickless turn con- 
sists of a homogenized repertoire 
that is embellished with a fine bit 
lof emoting on two numbers, “Lul- 
jlaby of Broadway,” and “Just One 
of Those Things.” With dramatic 
lighting on both, he leaves the stage 
with body and facial expressions 
that fit the mood, and he’s re- 
warded with hefty mitting. 

A special nod should go to flutist 
Ralph Gari for the neat assistance 
on “The Party’s Over.” Other 
songs include “Thou Swell,” “But 
Not For Me,” “Night Lights,” 
|“Stardust,” ‘St. Louis Blues,” and 

Cole's own 


+ 


“Joe Turner’s Blues.” 
musicians, John Collins on guitar; 
|Charles Harris, bass, and Lee 
| Young, drums, give strong support 


jto the orch (17), expertly batoned 


by Antonio Morelli. 
Jack Entratter brings comedians 
Marty Allen & Mitch DeWoed into 


{the Sands for their initial effort, 
jand their act, though following a 
|familiar pattern, is punctuated 
| with yock-pulling material 


|Straightman DeWood scores with 
|impreshes of Don Cornell and Louis 
, Armstrong, and is a good balancer 
‘for Allen, who has the face and 
voice of an offbeat comic. Allen's 
bits in which he portrays, with 
costume, a Japanese prisoner-of- 
; war, a Los Angeles Dodger, and 
}a bullfighter, get especially big 
| laughs. 
Ingenious production numbers 
the Texas Copa Girls 
the grandiloquent songology 
of Bob Kaye fill out the package, 
skedded through April 3. Duke. 


| 


Ottawa House. Hull 
Hull, Que., March 15 
Eileen Rodgers, Canadian Jazz 

| Quartet; 75c. admission. 

Eileen Rodgers totes along an 
aura of professional slickness in 
both sight and sound that gets her 
loud customer kudos in the Circus 





ited laughs, and to much of the | Lounge of the Ottawa House. Gal’s | 


house that knew him only in| competent piping avoids newer 
pix and on tv, embarrassing. | tunes but gives a fresh handling to 
His grandpa-who-turned-out-to-be- | Oldies, standouts including “Lone- 
grandma not material for this; Some Road” and “Sunday,” latter 
town. Neither is there much hu-|from her new Columbia album, 
morous content in his blue lim-| “Blue Swing,’ a disked collection 
ericks or puns like “Did you ever Of the less hectic standards. 
see a Jew Jitsu—well I did.” Besides the w.k. tunes, Miss 
Much of his ‘new” material was Rodgers, whose thrushing and looks 
tried out here last spring, including | belong on the musical stage plus 
audience participation of “Shine! disk, gives socko presentation to a 
On Harvest Moon.” By now it! few special bits such as a hat-tip 
looks as if he has squeezed more | to Garland, Tucker, Jolson—no im- 
dough out of the song than Jack| preshing, just affectionate homage. 
Norworth and Nora Bayes did in Backing by the house’s boffo Cana- 
their whole show biz careers. 
Uis chief defect, as a, top, comic, 


1s 


sreat, spe ota) GOP 


dian Jazz Quartet is, as always, speculation. 


| Font 

Miami Beach, March 15. 
| Frank Sinatra, Maria Neglia, Sa- 
|} casas Orch; $5-$7.50 minimum. 





ainebleau, M. B’ch | fective in a Tommy D 


orsey med- 
lley of “Opus One,” ireen Eyes” 
land “Sunny Side of Street.” Gal 
|got off after 15 minutes to solid 
|palming. First-rate backing, per 
usual, from the Marx & Frigo 


Frank Sinatra’s impact on this! threesome. 


jaded -with-stars town can be 
|Summed up in seven lucky words 
Total estimated gross for one week: 
$130,000. 

There’s never been a week like 
this for any cafe in the area. The 
bigwigs fought for tables. Some, 


| with their parties insisting on stay- | 


| Lee Wylie and the Kingston Trio 
| are due in March 24 for a pair. 


| tle 
Ritz Carlton, Montreal | 


Montreal, March 11. 


Doretta Morrow (with Augie 


ing for two shows, willingly paid | Lamont & Joe Moon), Johnny Gal- | 
the minimums assessed. The hy-|jant, Paul Notar Trio; $2-$2.50 
draulic stage was kept level with} .oyer 


the floor, and used for an expanded 


set of ringside tables, with Sinatra | 
working from a bandstand exten- | 


sion that could be called an apron. 
And for every show, he could do 
no wrong. From dramatic entrance 
a la his tv shows, hat on head, 
coat carelessly tossed around the 
shoulders, weaving his way through 
the audience as the spot followed, 
he spurred pounding that neared 
pandemonium, among the males as 
well as the femmes, until he 
mouated the stage. From that mo- 





The petite and stylish Doretta| 
Morrow returns to the Ritz Cafe 
for her second appearance within 
the year and thrush garners better 
than usual plaudits for her fine 
piping. 

A handsome brunet, Miss Mor- 
row has more of a straightforward 
nitery offering this time around 
as compared with her cafe bid 
which she broke in a year ago at 
the Ritz. Although the difference 
within the past months is slight, 


ment on it wound into a 60-minute-| there seemed to be more of a show- 


plus concert of every tune he’s 
been associated with, an album of 
every platter click and pix scores, 


|case on first viewing which took 
| her out of the usual chanteuse 
| groove. However, overall experi- 


plus a round of newies, plus re-| ence, inherent show savvy and a| 


quests he hadn't counted on and 
had no arrangements for but ad 
libbed anyway. 
|vocal equipment was strong-toned, 


the adroit feel for a lyric line and | 


trick of interpolating added word- 
age without breaking the beat, al- 
ways present. The tablers took it 
all and kept demanding more. 
That femme _ contingent that 


better than average voice with solid 
| legit overtones combine to make a | 


To top it all, his! pleasing act for any of the better 


| boites. } 
Songs vary in tempo and lan- 
| guage and Miss Morrow is perhaps 
first in Montreal to sing anything 
| from Leonard Bernstein’s score for 
“West Side Story” which is usually 
ignored by the routine chirper. An 


swooned with him during his Para-| Italian group is well received and 


mount Theatre days have grown 
older and are much more expen- 
sively and immaculately groomed 
jnow, but they still gave out with 
the yelps and the cries as he 
| worked out his varied song book. 
He did three shows—his own idea, 
to help build the gross in the 550- 


numbers from “Kismet” and “King 
and I,” in which she appeared, | 
make good clinchers. Miss Morrow 
gets okay support from guitarist 
Augie Lamont and 88’er Joe Moon 
and part of the Notar group. Be- | 
| tween shows, house pianist Johnny | 
Gallant and Paul Notar’s. combo | 





St. Regis, N. Ws 
Ginny Simms, Milt Shaw and 
| Ray Bari Orchs; $2-$3 cover, 





Ginny Simms, she should pardon 
the expression, is an oldtimer, hav- 
ing been in the spotlight as the top- 
featured vocalist with Kay Kyser’s 
orchestra in the prewar years, and 
is now out giving the plush nitery 
circuit a whirl. Her show business 
longevity must indeed be cited, for 


| Miss Simms ought to know a class 


spot like the Maisonette demands 
some amount of “production.” This 
she doesn't offer. 

Miss Simms has an affable man- 
ner. She comes smiling through 
on a song in a way that reveals 
adequate vocalistic talent and pro- 
jects a pleasing personality, 

But the tipoff on the overail turn 
was much in evidence opening 
night (13). Maitre d’August had a 
full house (catered to with marked 
efficiency, by the way) but the en- 
thusiasm for Miss Simms was lim- 
ited to the apparent partisans. Her 
display of a little tenseness might 
well be overlooked; not so, though, 
her absence of a genuine act. 

There was some mild palaver 
with the audience plus novelty ma- 
terial concerning Hollywood's Os- 
cars that reflected but modest 
showmanly savvy. Add to that a 
half hour's succession of tunes of 
the memory-lane type, which Miss 
Simms handles well. These in- 
cluded “I Got a Crush on You,” 
“Cuddle Up a Little Closer,” “Long 
Ago and Far Away,” “Thanks for 
the Memories,” “April in Paris” 
and “In the Still of the Night.” 

Miss Simms’ turn, in for three 
weeks, needs some fixin’. Her ap- 
proach is simply not sufficiently 
extensive and/or intensive to reach 
across the tables. Milt Shaw orch 
does an expert job of backstopping 
and sharing the customer dancing 
chores with Ray Bari. Gene. 


Hotel Muehlebach, K. C. 
Kansas City, March 14. 
The Harmonicats (3), Carl Sands 
!Orch (9); $1-$1.50 cover. 





seater—for the weekend. He could, Split dance sessions for the cus 
have done that exera one every , tomers. Newt. 
night, and still had scores of turn- | —— 
aways. i 

Hotel prexy Ben Novak had to} Ambassador. L. A. 


move the expensive furniture of | 
the lobby lane leading to the club. | 
Even the staid dowagers who 
flocked in wanted souvenirs, of any 
kind. When the Sinatra pix dis- 
plays were torn out of settings and 
the furniture began to go, Novack} 
had to get extra security men to 
control the mobs. From opening | 
night the toppers around town 
tried to make it for every show 
and pulled every trick to get a 
table. This reviewer caught the 
first pair of Sinatra spells, and 
dropped in later in week to check 
for reaction. It was like opening 
night at every show tabbed. 

Maria Neglia opened the show; 
that she got some measure of at- 
tention for her trick violinings is 
to her credit. 

Jimmy Durante & Co. follows, 
with Sinatra skedded to pop into 
his opening show for laughs. It 
should be quite a session. Lary. | 


1 


Mister Kelly's, Chi 
Chicago, March 11. 
Kaye Ballard (with Len Berge), 
Lynn Roberts, Marr & Frigo Trio; | 
$2.50 minimum on beverages only. 
Mister Kelly’s is back on the 
comedy beam with plenty of can- 
dlepower to spare with its current 
layout, a two-week session that’s 
also libido-aimed via a glamor 
chirper in peekaboo gown. 
Hard-working, impish-eyed Kaye 
Ballard is a fresh gust of comedic | 
wind that often blows into an out- 
front howl. Her pace is fast, her | 


| & 


Los Angeles, March 14. 
Sophie Tucker, Ted Shapiro, 
Francis Brunn, Freddy Martin 
Orch (14); $2-$2.50 cover. 





Not some of these days or any 
other time will Sophie Tucker 
cherish more her opening night 
at the Cocoanut Grove. In her 
half-century-plus-five of entertain- 
ing, she finally “made” the Wil- 
shire bistro but it was on the sen- 
timental side that a packed room 


paid her a tribute reserved only | 


for a show biz great. She was 70 
and the standing ovaton would have 
drowned out Meredith Willson’s 76 
trombones. 

It was not an ordinary drop-in 
crowd or a Tanner tour that red- 
dened their paws with applause as 
bouquet after bouquet of red roses 
was brought to the stand. She 
was so deeply touched and emo- 
tionally moved that her eyes be- 
came dewy and her lips com- 
pressed beyond utterance. When 
she could finally speak, she said, 
I shall never forget this reception. 
In my 55 years of wonderful open- 
ings, tonight surpasses them all. 
At 70 I have earned your love and 
I'm a little sad.”” Nor will the 
Hollywood gay blades and their 
stylish ladies forget the tribute. 
Surely no entertainer in the his- 
tory of the Grove was ever so tu- 
multuously received and _heart- 
warmly praised as “the last of the 
red hot mamas.” 

Those who saw Soph in Vegas 
say her act has changed little. She 
still gets around like a filly and to 


Longtime favorites here, the 
Harmonicats are back in the Ter- 
race Grill and good as ever. This 
is their third stand at the rate of 
about one a year, and biz looks 
good on the basis of opening night. 
Their former stands have been 
buxom for Grill business. 

Carl Sands gives the show a 
sendoff with a bit of special treat- 
ment on “Ain't We Got Fun,” play- 
ing the banjo along with unusual 
brass trio of mellophone, alto horn 
and valve trombone. Then the Cats 
come on and make 32 minutes zip 
away. 

They wrap up 10 numbers with 
Jerry Murad on the melody, Don 
Les on the bass and Bob Herndon 
temporarily on the chord harmon- 
ica in place of recuperating Al 
Fiore. There’s variety from “Sabre 
Dance” to “Around the Worid” and 
“Perfidia” and back to “Twelfth 
| Street Rag.” Among others, there’s 
“Sentimental SilHy,” a pretty ballad 
just written by Les and out on the 
Mercury label, and, of course, their 
hit “Peg O’ My Heart.” Closer is 
“Harmonica Rock Boogie,” as fast 
as they come and rousing the house 
to cheers. They look solid for their 
{stand through March 27, Quin. 





Embers, N. Y. 
| Bernie Nerow Trio, Johnny Costa 
Trio; $3.50 minimum. 





The jazz glow continues at the 
|Embers despite continual rise of 
| opposition music rooms along New 


| York’s eastside. The Embers has 


delivery sharp and on target. Show | Prove that the years haven't slowed | become an established hangout for 


caught (10) had the yocks leap- 
frogging. } 
Comedienne, working on her 


back atop the Steinway, grabs the 
crowd early with “Midtown Waltz,” | 
a wacky ode to tranquility. Her} 
| Where or When” is a piercing} 
thrush with hiccups, and her im-| 
| presh of an egocentric film siren! 
}with no talent is a riotous bur-| 
lesque. A dandy bit of sophisticated | 
| nonsense is the “Teeny Tiny” num- | 
| ber, tale of a vindictive woman in| 


|a Lilliputian world, which the} 
comedienne illustrates with her 
fingers. It’s perhaps the most im- 


| aginative item in her catalog. 

If act has a guffaw peak, it's 
| reached in “Park Ave. Xmas,” with 
|Miss Ballard cocktail-toasting her 
rising stocks, viz: “Everything’s go- 
ing according to plan with my 
American Can.” She also makes 
points en route with some very 
funny so-called “hand jokes.” Len 
Berge is at the piano with stout 
support for the turn. 

Singer Lynn Roberts is a blonde 
looker with capable pipes and a 
| fluent style who shows the benefit 
of several semesters with big bands. 
| Voice sometimes gets lest for her 
| plunging decoJ'etage with skin- 
tinted mesh that leaves little for 
Her songalog is 





weighted, with, standards, most. ef; 


her step or debilitated her spirit, 
she practiced around like a pony 
decked out in gold pants 
calypso spin. Her material is still 
very special and edged with in- 
nuendo. Her “Entertaining Papa” 
number is a gem of vocal earica- 
ture with a smokehouse flavor. 
She may crowd the line of prop- 
riety but she never crosses it. 
The inevitable “Some of These 
ays’” was given a novel twist, 
with the singer imploring the sit- 
ters, “I've sung it to you for 47 
years, now you sing it for me.” 
Sheldon Brooks, composer of 
“Days,” took a bow from a ringside 
table. Ted Shapiro is still at the 
88's and wears a mike to trade 
persiflage with the performer who 
must hold the record for longest 
and continuous unbroken headlin- 
ing in every facet of show business. 
Francis Brunn is billed as the 
world’s fastest juggler and takes 
the show off to a sizzling start. 
Freddy Martin's crew booms “Holi- 
day For Trombones” and fills the 
floor with shufflers. After the 
show, Sophie took her stand at the 
Grove to sell her book and record- 
ings to aid the cause of charity. 
So far in her career she has turned 
over $2,500,000 to charities. 
Show in for two weeks filled out 


in aj 


|the music buffs and pulls ‘em in 
|even when the marquee values of 
its tootlers have been heretofore 
untested, 

Case in point is 21-year-old 
pianist Bernie Nerow who's mak- 
ing his bow in the room. He’s done 
some previous keyboard doodling 
out Vegas way and on the indie 
Mode label but he’s not yet estab- 
lished as a jazz name, Room, how- 
ever, has been doing solid biz and 
is giving Nerow a chance to show 
that he’s a comer. 

Surrounded by bass and drums, 
Nerow, although not a flashy 88’er, 
is a surefire attention-grabber. He 
knows how to push the pop stand- 
ards into new musical areas that 
enhances composers’ original 
straight melody lines. It’s done 
with clean, precise strokes that 
could be understood by all. His 
showpieces come when he starts 
toying with the classics, and here, 
too, imaginative and fresh ape 
proach to music come to the fore. 

Johnny Costa, a keyboarder out 
of Pittsburgh, has made stops at 
the Embers before. His style con- 


tinues to have a neat and peases 


lilt that’s just right for the 


atmosphere of dining and/or tip- 
pling. His book is mainly out of 
the, standard repertoire and he 





en hour. Helyn. . 


treats it all with respect. ., Gros, iv 
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Hotel Pierre, N. Y. 
(FOLLOWUP) 

The Hotel Pierre management 
must be forced to the conclusion 
by now that it’s false economy to 
expect its posh Cotillion Room to 
et by with its hybrid fiddle policy. 

his was a room designed for a 
ersonality name, of the calibre 
Phat seemingly does all right for 
the Waldorf's Empire Room, the | 
»1aza’s Persian Room, the St. Regis’ | 
Maisonette, in New York, and in| 
divers Hilton, Schine and —s 
hostelries across the land. | 

The Paul Getty-owned hostel’s | 





reason for attempting an American | 


road company of the Monsigneur's | 
(Paris) policy was the allegation 
that talent had priced itself out of | 
business. Considering that, origi- | 


nally, the entertainment room of a 93 


key city hotel was intended as a 
trailer for the establishment, this 
should not apply. It is true, of 
course, that hotels no longer need 
the ballyhoo to sell rooms, as in 
another era when a radio “wire” 
had as its prime reason the exploi- 
tation of the hotel. 

An ultra environment, expertly 
handled by veteran maitre d’ Pas- 
quall and his suave staff, good 
cuisine and all goes with it, has 
seen the Cotillion Room putting up 
a losing battle against the reality 
that a personality is stili the best 
draw. Joe Ricardel’s dansapators 
are good, Alex Rosatti sings 
romantic Italian ballads, his suave 
10 strings are surefire for the Con- 
tinental addicts, and they've even! 
added attractive blonde Betty 
Benee for her musicomedy prima 
donnaing, but it still skirts the 
fundamental—a name. 

Stanley Melba, former maestro 
now entertaining toes od domo of 
the Pierre, has probably recognized 
ere now that the accent on “the 
romantic” isn’t enough in this type 
of operation. Close by Chez Vito 
has done well with low-key violins 
and al fresco operatic table-singers, 
and one or two other spots have 
fiddled themselves to the fore. The 
Cotillion Room needs a bigger zing 
than the strings for the ~~, : 

el. 


Beverly Hills, Newport 
Newport, Ky., March 14. 

Jane Kean with Ron Fletcher, 
Dominique, Dorothy Dorben Dan- 
cers (10) with Clay Mundey, Mary 
Fassett, Marijo Leyanna, Don 
Little, Gardner Benedict Orch 
(10), Jimmy Wilber Trio, Barbary 
Coast Boys (2); $3 minimum, $4 
Sat. 





Jane Kean, heavy with regulars, 


and newcomer Dominique, gay 
French deceiver, treat Greater 
Cincinnatians to rollicking en- 


tertainment in plush Beverly Hills 
Country Club’s current two-framer. 
For class support over a 70-minute 
route are the location’s Dorothy 
Dorben ensemble and Gardner 
Benedict’s band. 

Minus her sister Betty on this 
visit, Miss Kean has as a new part- 
ner Ron Fletcher, ballet artist. He 
is a lively and delightful fill-in 
while Miss Kean makes stunning 
wardrobe changes in a whirlwind 
of impressions. She mirrors Lou- 
ella Parsons, Lena Horne, Judy 
Holliday, Sophie Tucker, Eartha 
Kitt and Marilyn Monroe, among 
others, 

Dominique keeps tablers wide 
awake during 22 minutes of magic 
and looting. Brief card manipulat- 
ing is the comeon for contact with 
customers at ringside and onstage. 
A lively youngster with thick 0oo- 
la-la, his pocket-picking hands 
come up with falsies, ties, shirts 
and undershirts along with watches 
and wallets. A novelty fun riot. 
Rusty Draper returns to top the 
show opening March 28, _— Koll. 





Blinstrub’s, Boston 
Boston, March 13. 
Frankie Laine, Jimmy King, Nor- 
ton & Patricia, Fredianis (4), Moro 
Landis Line (10), Michael Gaylord 
Orch (10), Lou Weir; $4 minimum. 





With screams from the femmes 
and solid mitting by the rest of the 
denizens of Stanley Blinstrub’s 
1,700-seat boite, Frankie Laine 
Tings up the curtain for what has 
all the earmarks of a record break- 
ing 11-day stint. The free-wheel- 
ing piper tears through a set of his 
w.k. items, highlighted by “Jeze- 
bel, y “I Believe,” “Moonlight Gam- 
bler,” “High Noon” and “Granada” 
in an hour-long songalog in which 
he dons his eyeglasses with a 
flourish and_ kibitzes with the 
femme ringsiders. 


With an upped minimum to $4 
for Laine, the big spot looks to re- 
coup from some thin weeks with 
this booking. 

Jimmy King opens the show with 
some unusual acro work. Atop a 
pyramid of platforms, he wins with 
a straight arm horizontal plunge. 
In blaek toreador outfit; working 





with’ white -props, the’ single al- 


ancing stylist is terrifico sight act 
and nabs big mitting. 

Norton & Patricia are slick with 
fancy terping and get big returns 
with their “figures on the clock” 
routine. The Fredianis, European 


Old Romanian, N. Y. 

Lenny Kent, Eileen Barton, Avon | 
Long, Margaret Tynes, La Vern’ 
Hutchinson, Jimmy Roma, Robert | 
Brooks, Boots McKenna’s Guys & 


acro act, score with varied routine | Dolls (11), Mae Pollack Orch (12); 


of lifts, jumps and stands to shoul- | 
ders. Using no props, except them- 
selves, the four, three lads and} 
father, amaze and with intricate | 
human pyramiding and stands on 
crossed wrists. 

Moro Landis line, with some new 
additions of lookers, stomps out 
terp routines in two slickly cos- 
tumed production numbers. Mike 
Gaylord backs the show in fine 
fashion; Lou Weir is nice at the| 
organ in the dance interludes. | 
This layout holds through March | 

3 Guy. 


Flaminge, Las Vegas 
Las Vegas, March 18. 
Vic Damone, Jackie Kannon, Lit- | 
tle Buck, Don Kirk, Flamingoettes | 
(12), Jack Cathcart Orch (13); $3 | 
minimum, 





Vic Damone, whose voice and 
mannerisms seem to improve with 
age, is in at the Flamingo Room for 

12-day stand. Damone injects 
topflight showmanship into his 
dancing skit which he calls “Two 
Left Feet,” and is also especially 
effective in his song-savvy on 
“September Song.” Other num- 
bers include “Lulu’s Back In 
Town,” “Bewitched, Bothered and 
Bewildered,” “Cheek to Cheek,” 
“I've Got You Under My Skin,” 
“Our Love Affair,” a Gershwin 
medley and his disclick “On The 
Street Where You Live.” Pianist 
Ian Bernard, drummer Arthur An- 
ton, and guitarist Bob Morgan lend 
solid assistance, augmenting the 
orch (13), smoothly led by Jack 
Cathcart. 

Jackie Kannon, long a Vegas 
fave, is comedy star of the show, 
and brings in some very funny new 
material to add to his w.k. one- 
liners—some of which are classic 
here—and his trademark egg-in- 
the-sack sketch. Kannon gags re- 
gistered consistently with first- 
nighters, who rewarded him with 
loud yocks and mitting. 

Little Buck, one of the better 
technicians of the tap, is highly ef- 
fective with his terping which in- 
cludes some spectacular acrobatic 
footwork. Buck makes the psychol- 
ogical mistake of asking for ap- 
plause—he doesn’t need this ges- 
ture because he’s good enough to 
get the mitting without solicitation. 

Production numbers with pig- 
time pipery by Don Kirk, backed 
by the Flamingoettes, are held over 
from previous show. Duke. 





Crescendo, Hollywood 
Hollywood, March 11. 
Billy Daniels, Benny Payne, Lan- 
cers (4), with Slick Slavin, Dave 
Pell Orch (8); $2-$2.50 cover. 





In his current Crescendo stand, 
Billy Daniels scores solidly with a 
well-concocted potion of whispers 
and wails, weaving his magic with 
a potent style. His appeal is com- 
pounded by a superbly selected 
repertoire ranging from the witty 
“The Masculine Touch” to the 
haunting “My Yiddishe Mama.” 

The Sunset Strip’s opening show 
was an excessive 90 minutes but 
with careful scissoring should be 
able to sustain its effervescence. A 
shorted microphone further com- 
plicated matters with the opening 
acts—comic Slick Slavin and the 
Lancers. 

Daniels is rather passive about 
his between-songs patter but prop- 
erly comes to life when belting one 
song after another. His change of 
pace adds the kind of spice that 
makes for a well-seasoned show, 
with the vocalist concentrating on 
standards, dropping in a new pop) 
tune or two and rounding out with | 
an offbeat offering. 

An integral part of Daniels’ act 
is accormpanist Benny Payne who 
chit-chats cleverly with the singer, 
then rates his own rewards with 
“Lover Come Back To Me” and 
“St. James Infirm Blues.” 

If one can consider three acts, 
all male, as a well conceived show, 
then this is it. The Lancers, one of 
the better sounding quartets, brin 
out with pleasurable material. 
Their impersonations of the Ink 
Spots, the Mills Bros., the Dia- 


|ton’s there for those 


$4.50 minimum, $5.50 weekends. 





There’s somethin; for everybody 
in Jack Silverman’s current layout 
at his Old Romanian. Lenny 


|Kent’s there to sew up the strictly 


kosher clientele and Eileen Bar- 
who don't 
know kreplach from crepe suzettes. 
The show banks on these two head- 


| liners and they pull it off, 


Funnyman Kent knows his Cat- 


| skill-Miami axis and he plays the | 


Yiddishisms to the hilt. It’s tough 
going for a tabler outside the 
tribe but Kent knows who fills the 
Romanian, especially on a Friday | 
night when show was caught, and 
he gets maximum response. He 
works fast with a brash touch that | 
never gets out of bounds and he! 
seems to keep everyone happy. 
And even when he gets a little 
naughty, the more sensitive ring- 
siders blush in an amiable manner. 
However, some of the throwaways 
about Harry Belafonte and Tallu- 
lah Bankhead are not in good taste 
and won't hurt his stint any if 
done away with altogether. 

Miss Barton could have copped a 
plea before she went on because of 
a “cold bug” that was affecting her 
throat. It was noticeable but it | 
didn’t detract. Thrush has a savvy 
manner and she sells in a captivat- 
ing way. Her clincher, of course, 
is the Jolson takeoff at the wind in 
which she touches on “Swanee,” 
“Mammy,” “Toot, Toot Tootsie, 
Goodbye” and the like in black- 
face and it’s a surefire begoff. 

Preceding is a salute to Harold 
Arlen. It’s a solid idea but lacks 
cohesion. The songs are sock but, 
the interspersed patter on who, 
sang ‘em and who's grateful to! 
Arlen for them seems to confuse 
the issue. Her opener, “Take Me 
Back To Manhattan,” sets the pace | 
for the solid songfest that’s to) 
come and her workover of the! 
current pop click, “Witchcraft,” | 
warms ‘em up for the big stuff that 
follows. 

Avon Long, Margaret Tynes and 
La Vern Hutchinson close the show 
with a medley from “Porgy and 
Bess.” Miss Tynes is the big 
scorer with “Summertime” and in 
duet with Hutchinson on “Bless 
You Is My Woman Now.” Long 
and “It Ain’t Necessarily So’ have | 
been together for a long time but 
some of the old spark seems to be | 
missing. 

Trumpeter Jimmy Roma starts 
the show rolling with some flashy 
lip-work on “The Man That Got 
Away” and “An American In 
Paris.” It’s just a filler but he 
gets hmself heard. 

Boots McKenna’s cuties fil! the 
stage attractively during the pro- 
duction numbers, while Robert 
Brooks handles the songs in a 
serviceable way, It’s all backed by 
Mac Pollack’s crew and it’s a 
standout job. Gros. 


Cave, Vancouver 
Vancouver, March 18. 
Paris Sisters with Ken Brown, 
Lennie Gale, Ray Park & Canucks, 
Fraser McPherson Orch (6), Ken 
Cooper; $1.50-$2 cover. 





Cave wicket trade is fair, and 
bistro’s package this fortnight is a 
winner. Billtopping Paris Sisters, 
on their second time around in 18 
months, have obviously hit both 
style and stride in the interim. 

Sightwise, youthful trio is a can- 
dyfloss festival, in apple chiffon 
over leotard white top. Femmes’ 
tuneflights emerge this date as 
lyrical and clicko as chordetters 
ever come. They now give a mere 
nod to r&r numbers, serve up very 
potent upbeat, and schmaltz, and 
tending-to-boppish cleffings, for 
which Norman Haws rates a big 
hand. Group merits the heavy 
mitting received. Backstopping the 
sisters is Ken Brown on bongos, 
with a touch that tells with~tab- 
lifters. 

Group makes full use of stop- 
beat stuff, instrumental-style, and 
does some pretty and graphic ges- 
tures with gams and hands, with 


for-rain armwork. Deft emcees, 
they intro each other. 
Formal closer spotlights bongo 


ling homebase, 


\“You Are Always In My Heart” 


| baritone 


| Lita’s beauty—a face of class and 


Murrow. Churchill's woofing locu- 
tions get spoofe 

Gable, Grant, Godfrey, Devine, 
Jimmy Stewart and Eleanor Roose- 
velt takeoffs evoke the heavier 
palm-pounding. Gale is one of the 
best-equipped boffo - copp&s to | 
play this favorite echo chamber. 

Ray Park & The Canucks, pre- 
viously the Rocketunes, and play- 
merit New Act 
treatment. Act's a modified rock | 
‘n’ roll sesh, with some socko side- 
lights. 

Fraser Mci werson orch, a near- 
new crew, is groovy and top-deck 
support to shows, and easy-to-take 
for dansapation. "oms, 


The Seville. ”* A. 
Los Angeles March 14. 
Lecuona Cuban Boys (11), Daisy 
Guzman, Steven Peck & Lita; 3- 
drink minimum, 





Unrelenting zest on the part of 
the Lecuona Cuban Boys, most of 
whom left their boyhood long ago, 
currently is running wild at the | 
Seville in a 35-minute show that} 
stacks up as good sound and 
rhythm for the Latin lovers. The 
heavily pounded bongos still don't | 
drown out Steven Peck & Lita, a 
pair of terpers who glide smoothly | 
and shuffle quickly in two beauti-| 
fully executed routines on their | 
home floor. | 

The Cuban group, founded by) 
and named after Ernesto Lecuona, 
honors the island composer with 
arrangements of his “Malaguena,” 





and “Andalucia,” then moves on 
to highlighting its talented mem-| 
bers. Raul Martel scores with a fine 
voice; Olito Castellano 
stands out instrumentally with 
some spectacular trumpet work; 
and Daisy Guzman, the “Cuban Cy- 
clone,” whirls and grinds with sexy 
satisfaction. 

The full sound that comes from 
the 1l-piece orch is rich and re- 
plete with many inducements for 
toe tapping. For the mambo- 
rhumba-samba devotee, the group 
comes up with topnotch dancing 
music. 

Peck & Lita make an impressive 
looking pair, the footwork of both | 
shining on the Seville boards. | 





an appealing, curvaceous figure—| 
goes well with the act and the male 
patrons. 

The Lecuona Boys are signed for 
three more weeks at the Seville, 
with indications they'll stay five 
to seven more. Ron. | 


Adolphus, Dallas 
Dallas, March 14. 
Lou Nelson, Arlene Fontana, Jo@ 
Reichman Orch (7); $1.50-$2 
cover, 





Twin bills continue to be popular 
in the plush Century Room, and the 
current duo's fortnight should reap 
a neat b.o., judging from opening 
(13) reception. 

Comedian Lou Nelson gets off 
fast with fresh one-liners and 
throwaways, subject specialties be- 
ing dogs, doctors and television. 
He grabs hefty mitting with his 
steady pitchihg and the laughs pile 
up. After 20 minutes he could 
leave ‘em begging for more; in- 
stead, he drives through a few sag- 
ging minutes, holds on to build his 


| 15-minute stint into a yock finish, 


Flashy finale is a ‘ast dance rou- 
tine, abetted by deft use of straw- 
hat and cane, and it’s a click closer, 

Lovely Arlene Fontana, opening, 
offers visual assets sufficient to 
sustain her portion of the show, 
She has fancy framework fetch- 
ingly covered in a minimized satin 
sheath. Husky-voiced brunet scores 
with her 20-minute songalog and 
show savvy. 

Smart song selections include a 
brace of standards, a suggestive 
“What Every Young Girl Should 
Know,” a rock 'n’ roll bit and a 
sock calypso vocal, “Woman Is 
Smarter Than Man.” Stage strolling 
with handmike, friendly banter, 
etcetera, plus a fabulous figure, 
cadge the customers and she’s way 
ahead. Surprise windup finds Miss 
Fontana at the piano for self- 
accomp, while she sings “Breezin 
Along With the Breeze” for a nea 
bow. 

Joe Reichman orch, per usual, 
offers top assist at showiime. 

Bark. 


Fack’s Il, San Franciseoe 
San Francisco, March 11. 
Vagabonds (4), Lord Buckley, 
Herb Barman Orch (5) with Frank 
Lenall; $1-$1.50 admission. 





Vagabonds are pros—solid musi- 
cians building a good, funny act 


}on slapstick comedy. But the real 


surprise package of this 55-minute 
show is Lord Buckley, vet, night 
club performer who fractures the 
customers with a bit in which he 
lines up the Vagabonds and a 
pretty girl from the audience on 
chairs and throws his voice to each 
in turn. This is a fairly bewhisk- 
ered trick, but done by an expert 
it goes over big—and Buckley is an 
expert. 

Vagabonds come on with a cou- 





ee eee ae ae 
. |such as “Waitin’ for the Robert E, 
Society, London | Lee,” then go into fine dialect nov- 
; London, March 11. elties like “Salt,” an Italian “Me- 
Jill Day, with Ted Taylor Trio|Namara’s Band,” a _ slow-motion 
& Gypsy Adam’s Tzigane Players | prizefight a la tv and takeoffs on 
(5); $3.50 minimum. |Arthur Godfrey and, inevitably, 
[Elvis Presley. They're smoothl 
The silky Society restaurant is Tehearsed, sharp in timing wit 
noted for its flatteringly dim il-|both musical and sight gags and 
lumination. But even the candles | &et a heavy ratio of Jaughs and ap- 
are scarcely needed during Jill | Plause. ; 
Day’s radiant act. She bounces into| Herb Barman’s orch, under di- 
the room like a health cure, with | rection of the Vagabonds’ musical 
her blonde hair and 1,000-candle- | director, Frank Lenall, ‘does a nice 
power smile offsetting her black, | job and the Vagabonds themselves, 
figure-revealing gown. Miss Day,|0n two guitars, bass and accordion 
a wellknown tv songstress and together with occasional excursions 
|comedy actress, is an exuberant into the horns, add plenty of music 
/young person who bubbles over |to this highly satisfying potpourri. 
| with zest. Hers is not a restful act,| Show runs through March 23. 
| but it is calculated to put a little | Stef. 
life into the party. 
| She offers about 25 minutes of 
| song, slipping in some neat special 
| material amid a few pops. Opening | 
|on a lively note with “Sugar Can-| 
dy,” the blonde warbler goes into | 
“I've Taken a Fancy To You” 
which she sings with e hip wiggle 
direct at some unsuspecting come- 
hither attack. “Tenderly” changes 
the mood, but even then Miss Day's 








Unit Review 





Vienna Boys’ Choir 
(ST. ANDREW’S HALL, 
GLASGOW) 
Glasgow, March 6. 
Anglo-Austrian Society and 


restless energy and sense of com- 
edy take over the gentle song. She 
then successfully essays an orig- 
inal and slightly naughty calypso, 
“Tick, Tick, Tick,” concerning a 
young woman who tries to smuggle 
a clock through the Customs by 
hiding it in a somewhat inaccessi- | 


| Anglo-Austrian Music Society Ltd, 
| present Die Wiener Saengerkna- 
|ben (Vienna Boys’ Choir), under 
| musical direction of Gerhard 
Lang; $1 top. 


Die Wiener Saengerknaben (Vi- 


none of the inevitable checking- | 


ble spot. Played for yocks by Miss enna Boys’ Choir), talented Euro- 
Day, the double meaning is by no pean song group, enhance their in- 
means offensive. ternational reputation with this 
Next comes “I'm a Red Hot latest performance at Glasgow civie 
Mama” from “Pal Joey,” in which! auditorium. Songsters, all boy 
she has a colored handkerchef gim-| choristers, give out in items by 
mick which neatly rounds off the; Purcell, Ingegneri, Scariatti and 
ditty. Following another quiet|Cesar Franck, and garner solid 
love song, “Let Me Love You,” | mitting from outfronters for clarity 
| Miss Day tackles a gay medley in-| of tone and beauty of vocalizing. 
|eluding “The Lady is a Tramp,” | Juves have lively expression, too. 





Brown, and some Afro-Cuban dan-| “It’s Love at Last” and “Just One 
sapation in leotards, which cops a|of Those Things,” tidying up the 





monds and the Four Lads are) 


brace of encores. Starry-aspected | act with “Without You” as a finale 


riceless. chicks should capture the kudos in | in which she pays tribute to the 
Slick Slavin trods the boards | most anybody’s room. 


first with the intent of warming up 


cooperation of the audience. 


Main fault of layout is that in- 
tervals are too lengthy. Show 


| caught had large quota of moppets 


in audience, all restless during in- 
termission and destroying atmos- 


Lennie Gale is a veteran wit who 


his audience. He's a happy. clever | knows it and shows it with a stand- 
0 


comic who unfortunately bore the 
brunt of the shrill public address 
system. 


Dave Pell’s octet handles back- | 


ing and dancing with good sound. 


The Daniles show continues for 10! quits there. Gale is his own storm and the only complaint is 


days, with Louis Armstrong bring- 
ing in his trumpet and hankie on 
the 20th. Ron. - 


out 20 minutes of howlgain. Some 
\is too fast for the faraway people, 
| and, like Scatman Crothers, he 
mugs a multitude of initasheries, 
warbles a gusty song. Likeness 


and a gusty buffoon, raising a riot 
|with impreshes of stateside news- 


J easters» such: as ‘Heatter, ‘Winchell, 


phere of concert. Besides, lighting 
of auditorium should have been 
lowered during show to concen- 
trate spotlighting on faces of cho- 
risters onstage. 

Between two sections of concert 


Unobtrusively backed by the 
/Ted Taylor Trio, Miss Day has a 
|brisk and vitally alive act which 
}could perhaps do with an occa- 
sional change of mood. Gypsy 
Adam & His Tzigane Players share 





he dancing stint with Taylor's trio,| (the latter segment included 
: : that Strauss, Schubert, Schumann and 
there is overmuch noise when! Mozart), the choristers staged | a 
hr players serenade individual one-act comic opera, “Cure tor 


‘tables at close range. Rich. ./ Quacks,"’ by: Johann Schenk. o-+ 
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| House Reviews 








Patachou-‘Intl.’ Soiree — 
In Legit-House Try At 
A Tco Tall $7.50 Tariff 


Arthur Lesser, who put Maurice 
Chevalier into one-man shows and 
has imported a myriad of Continen- 
tal attractiors for presentation in 
legit, has put together a variegated 
package comprising pleasant and 
talented performers. As its fulerum 
his “International Soiree” has 
Patachou doing the entire second 
half of the evening as a solo can- 
cert. The first half has the format 
of a variety show with three tul- 
ented acts, consisting of the Bel- 
gian Marcel Cornelis, the French 
novelty George La Faye & Co., and 
the Spanish flamenco dencers 
Caracolillo & Maria Rosa. It’s’ a 
pleasant and entertaining blend of 
ingredients, but the combined 
product doesn’t measure up to the 
legit price level. 


International Soiree | 
(BIJOU, N. Y¥.) ; 
Arthur Lesser production § ster- 
ring Patachou. Features Hiram 
Sherman, Marcel Cornelis, Georgys 
La Faye & Co. (4), Caracolillo:& 
Maria Rosa (with Rogelio Regu- 
era', Jo Basile Orch. At Bijou, 
N.Y., March 12, 58; $7.50 top. — 


Lesser has reversed the usual 
procedure. For example, the late 
Clifford C. Fischer introed a lot of 
Continental tunes in a legit house, 
but the layout didn’t work out. Two 


acts, however, became majors en | 
the supper club circuit. In this 
instance, Patachou already has 


made good in the U.S. on the nitery 
circuits. For the hard-ticket trade, 
Patachou needs considerably more 
stamina. Although an attractive 
woman with beaucoup Gallic charin 
and savoir-faire, she still needs the 
saloon atmosphere to get her 
over the hurdles. Miss Patachou 
has an extremely pleasant way with 
a song. It's easy to take, she touches 
likely over the peaks and there 
are some shallow valleys of sorrow. 
Bul for a deep variety of emotioa 
that can move audiences and whica 
would round her out as a performer 


of stature, she doesn't make it. 
Some of her tunes make some al- 
tempt in this direction, but she 
doesn't delve too deeply into the 
facts of life. She gives the cus- 
tomers the tourists’ view of Paris 
and not the deluxe excursion that 


shows the seamy side of that town. 

Patachou, dressed in her trade- 
marked blue skirt and white shirt- 
waist, makes an attractive picture. 
She's resttul on the orbs, has a fat 
of charm and is a skil_ed performe 
but didn’t show enough facets of 
herself in this situation. 

One of the surprises of the bill 
is the urbane charm of conferenciet | 
iliram Sherman. He sets the scene 
tor the various performers in ¢ 
witty manner. His lines are ger- 
inate to the acts and to the situa- 


tions, and help provide easy bridge 
for the talents to hurdle. The high- 
light of his turn comes with a 
savvy dissertation on castanets just 
before his intro of Caracolillo & 
Maria Rosa. 

The tirst half is one of the sharp- 
est variety displays seen here since, 


perhaps, the Palace went off the 
two-a-day siandard. Marcel Cor- 
nelis is an expressive and impish 


mime who portrays a lion tamer, 
a juggler and a magician without 
the aid of props. He has a keen 
sense of projection in making this 


gallery of characters come alive. 
As his encore, he does a piano bit 
with (Irving Actman at the 88) in 
Which he depicts a performer work- 
ing at an ultra-modern composition 
for the first time. He comes off 
well despite the fact that he’s not 
the ideal kind of opening act. 
Caracolitlo & Maria Rosa are a 


first-line flamenco team who give 
off the brand of excitement that 
New York saw years ago with the 
bow of Rosario & Antonio. This 


youthful duo endow their dancing 
with a sense of humor as seen in 
iheir opennsg dialog in castan- 
ets Their flamenco work has 
the. excitement of the gypsy 
campfire. Their change of costum- 
ing gives them toe country finery 


o: the peasant in their opening 
number, ard they change to the. 
more colovful garb. They are ac- 


companied by the skilled guitar of. 
Rogelio Reguera, who provides’ 
s0me intricate musical patterns 
a ong with backboarding and other 
gimmicks thet belong to the gypsy 
String school, 

George La Faye & Co. (4) have 
previously exhib! ‘. in New York 
at the Blue Angel. This troupe has: 
a novelty turn in which the audi- 


| ence 


sees unsupported objects 
floating in space by virtue of tricky 
lighting and the dead-black cos- 
tumes worn by the manipulators 
They portray an abstract ballet, a 
misbehaving cello and a player, and 
a sexy “John & Marsha” in which 
a tophat and a boa charm each 
other. 

The musical backing is by the 
orch conducted by Jo Basile who 
plays an expressive and coloriu! 
accordion. ose 


Apollo, N. Y. 

Evelyn Robinson, Deltones (4), 
Pastels (4), Willie John, Bill Dog 
gett Quintet The Upsetters (11); 
“Houston Story” (Col), 


The Hariem vaude flagship con- 
tinues iis rock ’n’ roll session this 
week and brings back Bill Dov 
and his quintet to head a pleaser. 
With Doggett at the organ, the 
quintet gives out with some ho! 
and mellow tunes which add up to 
good listening. Doggett geis able 
support from a sax, drums and a 
guitar, all blending well together 

Since Doggett’s last appearance 
af this house he has added ofay 
singer Val Martinez who belts out 
“I Won't Cry Anymore" and 
“You'll Never Walk Alone.” Mar- 
tinez, Doggett’'s find in Mexico, can 
belt out a tune with the best of! 
them and rates repeated encores 
and much mittings. 

The maestro’s keyboard work is 
tip-top, reflecting keen 
ship. He gives out with “Honky- 
tonk” and winds up with “Leaps 
and Bounds.” 

The Apollo spread is billed as 
the Evelyn Robinson Rhythm & 
Blues Revue. Miss Robinson is a 
real looker but adds nothing to the 
fare, her sole contribution being to 
intro the acts. She might learn a 
few lines to hold house together 
while acts are preparing to come 
onstage. 

Rest of Apollo bill is heavi'y 
laden with r&r. Deltones open the 
bill and don’t particularly registar 
well. Even on hot lick numbers 
Ivrics should be understandab!> 
There is nothing to differentiate 
this quartet of girls from othe 
so-so groups that have played the 
house 


Pastels foursome comes off a 
little better with singing that’s 
reasonably good. Group could bet- 


ter itself with something fresh and 
original. Does a nice job on “Been 
So Long.” 

Willie John holds down the 
semi-windup slot and belts qui in 
okay fashion “Fever” and “Don’ 
You Know.” John is built for this 
house, being strictly a rock ‘I 
roller. He would probably do well 
to try some mellow stuff that 
vould widen his horizons for the 
cafe circuit, 

The Upsetfers, billed 
Richard's former band, 
in fine style. 

Pavilion, Glasgow 
Glasgow, March 14 

“Disc Doubles,” with Denny Den 
nis, Peggy Desmond, Harry Rowson 
& Sylvia Ross, Ted Gilbert, June 
Haynes, Teddy Wayne, Candy Ross, 
Dean Perelli. 


as Liitle 
showback 
Bern. 








Denny Dennis, billed as the 
voice of Bing Crosby, score in this 
so-so layout, based on gimmick of 

each per former representing a fa- 
mous voice from the land of disks 
Once a fast-rising song star with 
N : bookings, Dennis registers in 

“Man on Fire” and also in the cur- 
rent hit “Magic Moments.” He has 
pose and experience, plus the 
know-how to belt over a tune. 


Remainder of performers are 
largely unknowns, apart from 
Peggy Desmond, | who imitate 


Winifred Atwell In ivory-tinkling 
and also offers her own fairly 
bright piano act. Harry Rowson & 
Sylvia Ross are nis.g. crosstalk 
comedy pair, Rowson emceeing the 


show in breezy but indigo-tinged 
style. 

Teddy Wayne, a pleasantly re- 
laxed performer, makes passable 


stab at impersonating Mel Torme. 
giving out, naturally, with “Moun- 
tain Greenery.” June Haynes, in 
—. tight- -fitting gown, is a sex 
yarbler as Patti 


posing Page in 
“Lady Is A Tramp” and “Sugar- 
time.” Ted Gilbert has a strong 


ee to represent David Whitfield. 
English tenor, and Candy Ross 
ell pep into her imitation of Kay 
St 

Other disk Stars represented in 
“doubling” include Judy Garland, 
Mario Lanza and Elvis Presley 

Bill adds up to adequate enter- 
tainment fodder, with main appeal! 
to young disk fans. Show caught 
had extremely small audience ow- 
ing to current cold spell, and re- 
action was weak. Gord. 


musician- | 


| Empire, Glasgow 
Glasgow, March 12. 


Robert Wilson & White Heather 


Group (Gordon MacKenzie, Will 
Starr, Jimmy Fletcher, Bill Crot- 
chet & Dizzy, Sidney Devine, Denis 
Woolford), Jack Anthony, with 
Rertha Ricardo, Bond Rowell; 
& Allan Haynes, Ann & Val Shel 
ey; Clyde Valley Stompers 
vith Mary McGowan, Bobby Dowds 
Orch. 

tobert Wilson, fave Scot tenor, 
scores here with his White Heath- 
er Group, combo of comedy and 
vocal artists. Singer, who has won 
solid popularity over the years 
wth his jaunty vocalizing of Auld 
Lang Syne ballads, has built up a 
group of entertainers for unit 
tours, and mixes a merry songalog 
spiced with zaniness on part of 
rubber-mouthed Jimmy 
and musical clown Billy Crotchet, 
with femme partner Dizzy. 

Wilson garners’ mitting for 
“Hlighlandman’s Umbrella” and, 
with Gordon Mackenzie, “Wedding 
of Sandy Mac.” Mackenzie, stock- 
ily-built warbler, registers with 
“Bonnie Lass o’ Ballochmyle.” Sid- 
ney Devine adds a modern flavor 
on the guitar, and Denis Woolford 
handles the ivories. 

Jack Anthony, 
comedian, is aided 


in comedy 


sketches by his longtime foils Ber-| 


tha Ricardo, a blonde looker, and | 
30nd Rowell. Scores most in “Rest 


and Be Thankful,” a bedroom skit. | 


Ken & Allan Haynes give out 


briskly in tunes at the piano, rang-| 
ing through current hits, including | 


‘Put A Light in the Window.’ 
Ann & Val Shelley fill the dance 
routine slotting prettily. 
is accordion maestro, though his 
act in first segment is overlong. 

Clyde Valley Stompers garner 
strong reaction from younger out- 
fronters with jazz offerings, but 
tend to be too noisy at times. Their 
leader’s announcing lacks profes-| 
sional touch, and was inaudible at 
times at show caught. 
Gowan, their resident thrush, 
bles lustily in such tunes as 
He’s Making Eyes At Me” 
“Freight Train.” 

Billy Crotchet, as well as aiding 
the White Heather Group antics, 
provides his own comedy act with 
partner Dizzy; it rates well on mitt- 


“Ma, 
and 


meter. Bobby Dowds resident orch 
showbacks. 

Mainly Auld Lang Syne in flav- 
oring, layout suffers from slowish 


opening scene, which is too con- 
cert-party in style, but perks up in 
iater stages. For the record, it’s 
currently touring a number of U.K 
vauderies both in Scotland and 
England. Gord, 











| New Acts 





PATTI JONES 
Organ-Piano 
30 Min. 
Sheraton-Fontenelle Hotel, Omaha 
Strong in the looks department 
and also boasting considerable tal- 
ent, Patti Jones is one of the top 
pianist-organists to invade Omaha 
in recent semesters. Sharply clad 
brunet, in a low-cut formal, is gen- 
erous with the smiles as she shifts 
back and forth from the 88 to the 
organ and has no trouble getting 
plenty of requests from the drink- 
ers 
At the 30-minute set caught 
Thursday (13), high spots were 
novel arrangements of “Rain or 
Shine,” “Tea for Two” and “Laura.” 
No dancing in the Bombay Room 
of the Sheraton-Fontenelle Hotel, 
so all eyes are on her. Trump, 





RAY PARK & THE CANUCKS (4) | M! 


Vocal-Instrumental Quintet 
Cave, Vancouver 

Around some two years, with | 
six months of stateside club lounge 
dates 
& The Canucks (4) currently fledge 


for the nitery circuit at home base. | 


They rate it. 

Quintet, in early twenties, 
dominantly rock 'n’ roll. 
is on accordion and vocals; Ben 
Wiebe, bass; Red Lewis, traps; 
Johnny Faas, guitar; and Glen 
McDonald, tenor sax. Group disk 
for ABC Paramount. 

Act looks good and sounds ex- 
cellent. There are some rough spots 
on vocal backstopping to Ray Park 
lead. Saxman McDonald weaves 
standout counterpoint behind 
opener, “Saints Marching In,” and 
en solo “Consideration” he belts 
the horn with some Bostic. Lewis 
projects plenty personability from 
behind neat drummery, and emcee 
Park chatters well between takes. | 
Bass and guitar men could use| 
energy, though tunewise rate fair. 

Pipes-wise there’s a sameness to | 
tunefest, and some upbeat inser- | 
tions would assist. Group’s a good | 
staple and needs only sprucing to | 
rate second billing on the bistre 
beat. hom, 


Ken 


(7), | 


Fietcher | 


established Scot | 


Will Starr | 


Mary Me-| 
war- |, 


under their belts, Ray Park | 


are. 
Ray Parks | 





| VARIETY BILLS 


WEEK OF MARCH i9 
Numerals in connection with bills below indicate opening dey of show. 





NEW YORK CITY 
Melini 
Music Hall 20 Rockettes 
Corps de Ballet Glee Club 
AUSTRALIA 
MELBOURNE Reg Priestman 
Tivoli 24 Norman Thorpe 
Shirley Bassey SYDNEY 
Vic Hyde Tivoli 24 
Lili Berde Larry Griswold 
Clifford Guest Jehnny Lockwood 
Curibas (4) Eagle & Man 
George Holmes A Robins 
Neal & Newton Rayes & Faye 
| Eleanor Gunter Anny Berryer 
| Joe Martin Medlock & Marlowe 
13 Winds Winnetou & Squaw 
| Jimmy Jeff B & D Stuchberry 
David Sterile Jimmy Parkinson 
Irene Bevans Edit Juhasz 
Rae Morgan Frank Ward 
BRITAIN 
ASTON Chas. McDevitt Gp. 
Hippodrome 17 Andy Stewart 
Roxy & Glenda Gitsom Sis 
Diane D’Orsay Hollander & Hart 
Alec Pleon Jeanne & Jon 
A & C Laverne Ds 
Del & Dorrien Empire 17 


Pauline Mee 
Andree’s Girls 
BIRMINGHAM 
Hippodrome 17 
Jimmie Wheeler 
Murray & Maidie 
Bruce Forsyth 
Suzi Miller 
Ric Richards 
Murray Campbell 
| Francois & Zandra 
Royal Command 
Girls 
BRADFORD 
Alhambra 17 
Johnny Duncan Co. 
© | Candy Sis 
Southlanders 
Carlo Sis 
P & P Page 
Smoothey & Layton | 
Freddie Earle 


BRIGHTON 
Hippodrome 17 
Billy Cotton Orc 
| McAndrews & Mills 
Davy Daye 
Les Brazillianos 
|} Archie Glen 
Zodias 
Ladringlos 
EDINBURGH 
Empire 17 
Russ Homilton 
Horler Twins 
| Betty Driver 
Joe Henderson 
| Duo Russmar 
Johnny Luck 
N & C Carta 
Don Arroll & Ptnr. 
FINSBURY PARK 
Empire 17 
David Hughes 
Martinis 
King Bros. 
Skylons 
Bill Maynard 
| Harry Worth 
Audrey Jeans 
Tommy Locky 
LASGOW 
Empire 17 
Marty Wilde Co. 
Margo & John 


| 


Alma Cogan 

Lane Twins 

Terry Wayne 

Der Kordas 

Billy Siutt 

Patsy Sylva 

Gordon & Colville 
LONDON 


Metropolitan 17 
Red Peppers 
Harmonica Jackpots 
Bill Kent 
Devine & Barbara 
Gillian & June 
a Riley & 


Kit 
NORTHAMPTON 
New 17 


Dave Gray 








Mum & Dad 

| Toni Kaye 

J & P Sharrap 
Peter Small 
Jack Roxy 


| Jean Broidey 


Andres Lovelies 
NOTTINGHAM 
Empire 17 

Eddie Calvert 
Jean & Julie 
Rebert Earl 
David DeMott 
Dennis Spicer 
Barbara Law 
Tilibs Bros 
Garth Meade 
SOUTHAMPTON 
Grand 17 
Johnny Silver 
Jane, Beryl Catlin 
George Neaden 
3 Botands 
Margaret West 
Nat Willis 
Dennis Bros. 
SUNDERLAND 
Empire 17 
Jack Anthony 
Bertha Ricardo 
Clyde Valley Co 
Robert Wilson Grp. 
Billy Crotchet 
K & A Haynes 
Jimmy Fletcher 
A & V Shelley 








Cabaret Bills 








Bive Angel 
George Lafaye 
Evelyn Knight 
Shelley Berman 
Dorothy Loudon 
Bart Howard 
Jimmie Lyon 

Bon Soir 
| Sylvia Syms 
Phil Leeds 
Jorie Remus 
Three Flames 
Jimmie Daniels 

Casanova 
Donna Dunn 
Margrit & Adrienne 

Chateau Madria 
Carmen Torres 
Donay & Winters 
Candi Cortez 
Ralph Font Ore 
Panchito Orc 

Copacabana 
Myron Cohen 
Sam Cooke 
aye Sis 
| Ted Morrell 


Trio 


mi 

D & G Prior 
Michael Durso Gre 
frank Marti Ore 
Downstairs Room 

| Julius Monk 

Ronny Graham 


Ellen Hanley 
|Jean Arnold 
Gerry Matthews 
| Stan Keen 
El Chico 

Marisa Terol 
Lucerite Tena 
Carlos & Myrna 
Mellitas Del Campo 

No. 1 Fifth Ave. 
Cedrone & Mitchell 
Bob Downey 
Harold Fonville 
Joan Bishop 

Hotel Pierre 
Stanley Melba Ore 
Joe Ricardei Ore 
Betty Benee 

Hotel Plaza 
Jane Morgan 
Ted Straeter Ore 
Mark Monte Ore 

Hote! Roosevelt 


Black Orchia 
Orson Bean 
| Diahann Carroll 
| Joe Parnello (3) 
Bive Angei 
Princess Abilia & 
King Christian 
” rd Christo 
Mighty Dictator 
Antonio Jiminez & 
} Pepita Martinez 
Bive Note 
Earl Bostic (5) 





NEW YORK CITY 


Guy Lombardo Ore 
Hotel Statier 
Xavier Cugat Ore 
Hote! Taft 
Vincent Lopez Ore 
Hotel St. Regis 

Ginny Simms 
Milt Shaw Ore 
Ray Bari Ore 
Latin Quarter 
Kirby Stone 4 
Beverlee Dennis 
Bernard Bros. 
Peiro Bros. 
Chandra Kaly 
Martha Ann Bentley 
Jamel Twins 
India Adams 
Bob Kennedy 
Jo Lombardi Ore 
Harlowe Orc 
Le Cupidon 
Juanita Hall 
Old Romanian 
Lenny Kent 
Eileen Barton 
McKenna Line 
Avon Long 
Margaret Tynes 
Laverne Hutchinson 
Jimmy Roma 
Town & Country 
Judy Garland 
by Van 
Dave Barry 
Ned Harvey Ore 
Sicaris Ore 
Viennese Lantern 
Janine Caire 
Virginia Craig 
Ernest Schoen Ore 
Paul Mann 
Village Barn 
Billy K 
Mae 
Larry McMahon 
Irving Harris 
Belle Carroll 
Piute Pete 
Bobby Meyers Ore 
Village Vanguard 
Langston Hughes 
Irwin Corey 
Charlie Mingus 
Waldorf-Astoria 
Varel & Bailly 
Chanteurs De Paris 
Emil Coleman Orc 
Bela Babai Orc 


CHICAGO 


— Hotel 
Pat O 
faew | Blade Ore 
Gate of Horn 
P Amaya & 
C. Torres 
Stan Wilson 
London House 
Carmen Cavallaro 4 
noes ne, inn 
e Higgins Trio 
Beverly Kelly 
Ramsey lows Trio 


Conrad Hilton 
“Big Top” 
Glenn & Coleen 
Menchassys 
Luparescos 
| Paul Castle 
| Darlene Sellik 
| Jo Ann McGowan 
' Fred Napier 
Adrian Swan 


Forme Crider 


nn Roberts 

— & Frigo 

Paimer House 
Carol Channin 
Chiquita & Johnson 
Ben Arden Ore 


LOS ANGELES 


Avante Garde 
Matt Dennis Trio 
Jacqueline Fontaine 

Ben Bive's 
Ben Blue 
Kay Cee Jones 
Barbara Heller 
Sammy Wolf 
Joan Kayne 
Dick Bernie 
Ivan Lane Ore 

Coconut Grove 
Sephie Tucker 
Frances Brunn 
Freddy Martin Ore 

Crescendo 
Billy Daniels 
The Lancers 
Slick Slavin 
Dave Pell Orc 

Club 
Annette Warren 
Johnny Walsh 
interiude 
George Shearing 
Quintet 
Large 
Frances Faye 
Peter Wood 
Eddie Grady Ore 
Larry Potter's 


Capri 


| Margarita Sierra 


Tony Martin 


M. Alverez Mera 
Luisa Chorens 
Somavilla Ore 
Calvet Ore 
Nacional 
Parisien Dners 
Dancing Waters 
W. Reves Orc 
Riviera 
Ted Lewis 
Eddie Chester 
Cathy Basic 
Beverly Marshall 
Sol Klein Ore 
Elena Del Cueto 
Manolo Torrente 
Lasker Steinberg 
Mercedes Valdes 
Arminda Martinez 
Maria Magdalena 


Desert tnn 
“Newcomers, 1928” 
Paul Whiteman 
Karry Richman 
Rudy Vallee 
Buster Keaton 
Fifi D’Orsay 
eee Hayes Ore 

es 


un 
“Minsky’s Folies 
International” 
Irv Benson 
Dorian Dennis 
Paul White 








Sid Fields 
Boubouka 
Carol King 
Cee Davidson Ore 
rtez 
Dubonnet Trio 
Dick Saunders 
Marcie Miller 
Deedy & Bill 
El Rancho Vegas 
Eartha Kitt 
Morey Amsterdam 
Barry Ashton Dners 
Dick Rice Orch 
Flamingo 
Vie Damone 
Jackie Kannon 
Little Buck 
Flamingoettes 
Jack Cathcart Ore 
Fremont Hotei 


Chere Boyer 

L & F Maynard 
Riviera 

Dennis Day 

De Castro Sisters 

Novelites 

Cavanaughs 

Ray Sinatra Orc 


| Pat 


Supper Club 
King’s Four 
Phyllis Inez 


Miyoshi Yumeki 
Keigo Imperial 
apanese Dncs 
Frankie Sands Trie 
Pau! Hebert Orc 
Moulin Rouge 
Ella Fitzgerald 
Toni Dalli 
Donn Arden Line 
Royal Guards 
Eddie O’Neill Ore 
Slate Bros. 
Jimmy Ames 
Ann Hathaway 
Gil Bernal 4 
Statier Hotel 


Lecuona Cubaa 
ys 
at a - & Lita 
Ye ie Club 


Careline I michier” 
Randy Sparks 


HAVANA 


Guzman Singers 
Rivera Orc 
Sans Souci 
Tony Foster 
Gloria & Rolande 
Victor Alverez 
Miriam Barreras 
Elena Burice 
Raquel Mata 
Kary Russi 
La Serie Ore 
Ortega Ore 
Tropicana 
Nat King Cole 
Erlinda Cortes 
Alberto Rochi 
Blanca Varela 
Gladys & Freddy 
Riveros 
Guaracheros 
Monica Castel 
Tropicana Ballet 
S Suarez Orq 





| 
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LAS VEGAS 


Sahara 
Dan Dailey 
Collins Kids 
Camille Williams 
Louis Basil Ore 
Beachcombers 


Sands 

Nat Kine Cole 
Allen & DeWood 
Copa Girls 
Antonio Morelli Ore 

San Souci 
“Midnight in Paris” 
Bobby Morris 
Moreno 
Ray Parsons 
Sherry Shone 
Cindy & Alberte 
Jeanne Masson 


Mile. Zabuda 
Bobby Blue Ore 
Showboat 


Hank Penny 


Showboat Girls 
Vie Artese Ore 
Silver Slipper 
Hank Henry 
Annie Maloney 
peasy yaaa 
mmy Cavanaugh 
Sparky Kaye 
Mac Dennison 
Geo. Redman Ore 
Thunderbird 
Frank Gusto 
Joe Fornaro 
Tropicana 
Jayne Mansfield 
Mickey Hargitay 
Elaine Dunn 
Cathy Crosby 
cow Puleo & 
armonica Ga 
Dante D’Paulo “= 
George Chakiris 
Lizanne Truex 
Sean Garrison 
Jack Ackerman 
Nat Brandywynne 


MIAMI-MIAMI BEACH 


Americana 
Julie Wilson 
Senor Wences 
Bert Michaels 
Jackie Heller 
Lee Martin Ore 
Maya Orc 

—_ 
Rip Tay 
Bobby Dukoft Ore 
Anita Boyar 
Red Smith 3 

Balmoral 
Charlie Farrell 
ane Fields 3 


afe De Paris 
George Matson 

e Szonys 
Wiere Bros. : 


Pir 
Billy Fellows 
Jet MacDonald 
Dick Estes 
Ilona Nagy 
Chickie James 
Doug Scott 
Croft Twins 
Tinker Bell 
Sherry Britton 
Kingpins 
Lyda Fairbanks 
Freddie Bell Bell- 
hops 

Deauville 
McGuire Sisters 
Al Mack Orc 
Red Caps 
Tito Puente Ore 
Damita Jo 

Di Lido 
Eddie Bernard 
Bea Kalmus 
Bobby Escoto 
Bernie Sager 





Caney Orc 


Ella Fitzgerald 

Jonah Jones 

Rascha Rodell 

Ma! Malkin 

Sonny Kendis Ore 

Louis Varona Ore 
nebi 


Betty George 
Metropolitans 
Dunhills 
Mitsuoko 


Tony & 
Juan Romero 

David Tyler Ore 
Luis Varona Ore 
jayan 


Hawaiian Revue 
hama Mama 

Calyp® Revue 
Murray Franklin's 

Terry ven 

Dick Havilland 


(Continued on’ page 95) 
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Why Not Jack Up the Lecturers 
And Put a New Theatre Under ‘Em? 


Chicago, March 18. 

A spiritual renaissance would be 
the salvation of the theatre, and 
that rebirth must extend to all 
elements—actors, playwrights, pro- 
ducers, directors—and audience. 
That’s the view of Harold Clurman. 

“I think we have to cleanse, to 
renew ourselves in the theatre. 
Plays today are viewed as a com- 
modity rather than artistic expres- 
sion.” The director-producer-critic 
guestspoke at Chi’s Goodman The- 
atre last Friday (14). He con- 
trasted the esthetic courage of 
Eugene O'Neill with contemporary 
playwrights, spearing the latter as 
the “most intimidated group I’ve 
ever met. They're shivering in their 
boots” losing their identities and 
articulation in a frantic desire to 
woo the public. 

Clurman spoke of playwrights 
who are “geniuses for a season,” 
faltering when public acclaim sub- 


sides, and turning to “agents and | 


psychoanalysts for their spiritual 
guidance.” They are burdened, he 
said, by fright—the fear of eco- 
nomic disaster and loss of ego 
stimuli 

Shifting his focus to actors, he 
referred to many famous actors 
“in show business, but not in the 
theatre.” Not in the sense, he ex- 
plained, that Olivier belongs to the 
theatre, essaying divergent roles 
or divergent size and toiling over 
extended periods for _ pittance 
wages with such repertory groups 
as Old Vic. 

Clurman blistered the star fat on 
picture loot and mass worship who 
comes down from the olympian 
Hollywood hills every few years or 
so to spend a few weeks on Broad- 
way—usually in a romp. An actor 
of merit, he feels, should have 
some trouble, and not a romp, 
when he takes a role. The film, 
“Sayonara,” for example, was hard- 
ly a test for Marlon Brando. “I 
felt,’ Clurman asserted, “he could 
have done it between cocktails.” 

Critics were also on the pan. 
Most of the aisle-sitters said Clur- 
man, no longer are “fully attuned” 
to what they see. He asserted, 
they ought not be swayed by pub- 
lic tastes. They should lead, not 

Continued on page 92) 


Catholic Univ. Group 
Revives ‘Bernadette’ As 
Warmup for Latino Tour 


Washington, March 18. 

Current production of “Song of 
Bernadette,” at Catholic U’s camp- 
us theatre, is serving as a dry run 
for a 10-week tour of the religious 
drama through South America this 
coming summer. The 18-member 
cast, directed by Rev. Gilbert 
Hartke, head of university's famed 
School of Speech and Drama, will 
make the Latin American trek at 
invitation of Drama Panel of 
ANTA, under aegis of the Presi- 
dent's Special International Pro- 
gram for Cultural Presentations. 

Opus first saw the light of day 
on this same campus in 1944, when 
Walter Kerr, then on faculty of 
school, and Jean Kerr, a drama stu- 
dent, adapted it for the stage from 
Franz Werfel’s novel. “Bernadette” 
not only launched the Kerrs in 
professional theatre when it went 
on to Broadway, but later sky- 
rocketed Jennifer Jones to stardom 
va the film version. Father Hartke 
~ directed the original produc- 
10n. 

; Production of play has been spe- 
cially tailored for touring. Set de- 
signer James Waring has created 
a series of compact, collapsible 
setiings for easy air transport, and 
cast members double as stagehands 
and technical crew. One set of 
wooden frames carries two sets of 
canvas, so that even the sets do 
double duty. Entire operation will 
act as a model for similar touring 
companies in countries visited. 

The Kerrs’ drama was chosen in 
commemoration of the apparitions 
at Lourdes, and because of its spe- 
cial appeal for the Catholic coun- 
tries of South America. Father 

Hartke, who has made many over- 
seas jaunts with both student and 
graduate troupes, will not goon 
the Latin American junket, be- 
cause of the demands of the camp- 
us summer schedule, as well as the 
strawhat season at Olney Theatre, 
which is operated by Players Inc., 
a professional group of CU alumni. 





4 
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Equity Donates $5,000 
To Hypo Brussels Fund 


Actors Equity is spearheading a 
fund-raising drive to bolster U.S. 
participation in the live performing 
| arts at the Brussels Fair this sum- 
mer. The union is contributing 
$5,000 for that purpose and hopes 
its move will cue similar action by 
other organizations and individuals. 

Equity recently joined with the 

| American Guild of Musical Artists 
|and a number of prominent indi- 
| viduals in issuing a statemen* pro- 
| testing the limited funds allotted 
| by Congress for the arts phase of 
the Brussels program. The state- 
| ment scored the degree of U.S. 
participation in comparison with 
| other countries, with particular 
|}emphasis placed on the estimated 
$60,000,000 Russia is spending cn 
| its own programs. 
| The total U.S. expenditure is 
estimated between $12,000,000-$14,- 
000,000. 


‘Body Beautiful 
Took 3506 Loss 


“Body Beautiful,” which folded 
last Saturday (15), is figured to 
have dropped around $350,000 on 
its 60-performance run at _ the 
Broadway Theatre, N. Y. 

The loss involves most of the 
350,000 invested in the produc- 











listed on the show's initial account- 
ing as a general partner's con- 
tribution. It was presumably put 
up by Albert Selden, who co-pro- 
duced the musical with Richard 
Kollmar. Aiso figured in the loss 
is an additional $18,000 raised for 
an intensive ad-publicity cam- 
paign. 

During its eight weeks on Broad- 
way, the tuner failed to hit as 
| much as half its potential $74,000 
| weekly capacity gross. The musical 
lost $76,997 on its four-week 
Philadelphia tryout. That, plus a 
$220,858 production cost and $30,- 
603 pre-opening expenses brought 
the total tab on opening the show 
in New York to $328,458. 

The musical earned $6,052 op- 


formances in New York and pos- 
sibly a little more en some cof the 
| subsequent stanzas. Incidentally, 
j the grosses on the Philadelphia 
stand were overquoted in VARIETY. 


LITTLER & BEAUMONT’S 
NEW STOLZ MUSICAL 


London, March 18. 

A London production of “/ittle 
Hoax in Paris,” which debuted in 
Vienna in December, 1957, is now 
| planned for late next fall by Prince 
Littler and Hugh Beaumont. The 
tuner, with music by Robert Stolz, 
has been retitied “Lady on the 
Loose.” Arthur Macrae is adapting 
the book, originally written by 
Robert Gilbert and Rudolf Weys. 

William Chappell, who s‘aged 











of “Where’s Charley?”, will prob- 





chael, currently appearing at Her 
| Majesty’s Theatre here in “Tunnel 
| of Love,” is being sought for a 
| starring role in the production. 


| Stolz, incidentally, is currently | 
| represented in Vienna by a new) 


| musical, “Hallo This Is Love.’ 
| 


Tilla Durieux Returns 
In Swiss ‘Potting Shed’ 


Lucerne, March 11. 

Actress Tilla Durieux, who was 
‘a personality in the legendary Max 
| Reinhardt era, is making a come- 
back in the Stadttheatre produc- 
tion of “The Potting Shed.” The 
German-language presentation of 
the Graham Greene play, adapted 
by Peter Sandberg, caught on after 
a slow start, with excellent word- 
of-mouth helping. 

The newspapers gave extensive 
coverage to Mme. Durieux’s legit 
return, with the publicity also fig- 
ured a b. o. aid. The 70-year-old 
actress gives an accomplished per- 
formance of quiet dignity. 








tion. Of that amount, $50,000 was, 


erating profit on its initial five per-| 


the current West End production | 


ably ditto on “Lady.” Ian Carmi- | 


‘Seeks $35,750 Damages 
For Backstage Injury 


Houston, March 18. 

Damage suit for $35,750 has been 
filed in Federal Court here against 
the city of Houston. Plaintiff in 
the action is Andreas Nomikos, of 
New York, who claims he received 
a compound fracture of his right 
leg and other injuries when he 
fell through an unlatched stage 
trap door of the Music Hall while 
supervising the erection of scenery 
for the Houston Grand Opera 
| Assn., which had rented the muni- 
| cipal house in January, 1957. 

Nomikos alleges he was disabled 
|for 28 weeks, and asks $35,750 
damages and $750 for medical ex 
penses. 











“Jane Eyre’ Cost 
300G—So Far 


“Jane Eyre,’ which closed in 
Philadelphia last Saturday night. 
(15) for renovations, has already | 
become the most costly straight 
| play production in recent legit his- 
tory. By comparison, the Broadway | 
production of “Auntie Mame,” | 
| proviauaty rated the champ in that 
division, is a shoestring venture. 
“Eyre” has cost around +300,000 
|thus far as compared to . $179.- 
|307 eapitalization on “Mame.” 
| Huntington Hartford, who adapied 
wg from Charlotte Bronte’s 
novel, is reportedly financing the 
|presentation himself. The drama, 
produced by Courtney Burr, in as- 
sociation with Sterling Produc- 
tions, dropped around $20,000 
weekly on its tour, which began 
five weeks ago. Sterling, incident- 
ally, is a firm headed by Al de 
Lynn, an agent involved in the pro- 
duction. 

The play is scheduled to reopen 
late next month with Eric Portman 
starring in the role originally 
handled by Errol Flynn and subse- 
quently by John Emery. Flynn 
withdrew from the production fol- 
lowing the first two tryout weeks 
and after publiciy panning the play. 
His actions resulted in Burr and 
Hartford filing charges against him 
with Actors Equity. No action has 
been taken on the case yet. It's 
understood that besides the $300.- 
000 involved in the production, 
Hartford also payed Flynn over 
$100,000 to appear in the presenta- 
tion. 

The management, meanwhile, 
has to get an okay from Equity to 
employ Portman. That’s in accord- 
ance with the union’s rules cover- 
ing aliens. However, because of a 
|March 27 television commitment 
in “A Tale of Two Cities,” Port- 
|man will be unable to begin re- 
| hearsing his “Eyre” assignment un- 
til the end of March. 
| The present sked calls for the 
show to rehearse the first fortnight | 
in April, then play a tryout stanza | 
in Washington Apri! 21 for a limit- 
;ed run, Hartford, reportedly, has 
agreed to accept script revisions 
suggested by Portman, who caught 
the show several times during its 
tryout run. 


ST. L. MUNY RETAINS 
| TAX EXEMPT STATUS 








St. Louis, March 18. 

Municipal Opera is breathing 
easier after a ruling from the In- 
ternal Revenue Service that Mu- 
nicipal Opera tickets will be ex- 
empt from federal excise taxes 
again this summer. Otherwise the 
Opera would have had to pass on 
the taxes to patrons or absorb the 
loss to keep from raising prices. 
| Muny Opera tickets have been 
exempt in previous seasons, but 
last year the Internal Revenue 
Service tried to apply a narrow 
interpretation of “opera” in the 
law providing for exemption of 
non-profit organizations. If “opera” 
were restricted in meaning to 
grand or light opera, a good many 
of Muny Opera’s musicals would 
have been subject to tax. 





Dorothy Bennett’s dramatization 
of St. Clair McKelway’s New 
Yorker story, “The Burglar With 
the Notebooks,” is planned for 
Broadway presentation next sea- 
|/son by Jay Julien, whose produc- 
tion sked also includes Michael 
Gazzo’s “Dance With the Baby,’ 
Steve Hill's “A Little Sex in the 
Family,” Frank Corsaro’s “The 
Squirrel Cage” and Ira and Jane 
| Avery’s “Walking on Air.” 


‘Arena Theatres Could Save Road, 


Philly's Park Playhouse Mgr. Figures 


+ 





Frances Hyland Leaving 
‘Angel’ for Motherhood 


Stratford, Ont., March 18. 

Frances Hyland, currently fea- 
tured on Broadway in “Look Home- 
ward, Angel,” will not appear at 
the Stratford Shakespeare Festival 
here this summer. Her intended 
roles of Hermione in “Winter's 
Tale’ and Lady Percy in “Henry 
IV,” Part I,” will be taken over by 
Charmion King. 

Miss Hyland will leave the cast 
of “Look Homeward, Angel” some 
time during April because of ap- 
proaching motherhood. It will be 
the second child for the Canadian- 
born actress and her husband, actor 
William Hutt, 


Pidgeon to St 
As ‘Millionaire 
Walter Pidgeon is apparently 
happy as “The Happiest Million- 
aire.” Last summer, he delayed 
vacationing from his starring stint 
in order to keep the Kyle Crichton- 
Cordelia Drexel Biddle comedy 
running on Broadway. Now, he's 
agreed to remain with the show 
five weeks past its scheduled 
April 12 closing in Philadelphia. 
That depends on the postpone- 
ment of a commitment to make a 
pilot film, however. 


Meanwhile, the Howard Erskine- 
Joseph Hayes production is edging 





linto the black after 13 months of 


operation. As of a March 1 ac- 
counting, the comedy had a deficit 
of $14,400 on its $99,000 invest- 
ment. The show had actually 
earned back that amount, plus an 
additional $600 as of the audit. 
However, $15,000 of the receipts 
represents an advance to the pro- 
ducers against their 1!2% share 
of net profits on payoff stanzas. 

The production has thus far dis- 
tributed $63,000 to the backers, 
and even if the unrecouped coin 
isn’t earned back on the tour, it’s 
figured likely that subsidiary in- 
come, particularly from stock, will 
eventually push the show into the 
payoff bracket. 
ducers point out in a letter to the 
backers, there is siill a possibility 
of a film sale. 

If the tour is extended as 
planned it will take in southern 
bookings through May 17. 


LEROY & CHAS. VIDOR 
READY B’WAY ‘STATION’ 


Warner LeRoy, who broke into 
the managerial ranks this season 
as co-producer of the off-Broadway 
presentation of Tennessee Wil- 
liams’ “Garden District.” now has 
his eye on Broadway. He and film 
director Charles Vidor have ac- 
quired Erich Maria Remarque’s 
“The Last Stations” for production 
next fall. 

Vidor's association with the play, 
which was previously under option 
to William Wyler and Robert 
Whitehead, will mark his debut as 
a legit producer. LeRoy, who's in 
his early 20s, also has a longterm 
option on Waldemar Hansen and 
Richard Astor’s version of Henri 
de Montherlant’s “Queen After 
Death.” In addition, he’s negotiat- 
ing for the rights to Nigel Dennis’ 
dramatization of his book, “Cards 
of Identity.” 

Besides his production activity, 
LeRoy operates the York Theatre, 
where “Garden” is berthed. His 
producing partner on the Williams 
double bill is John C. Wilson. 


Plan Equity Strawhat 

Season at Poultney, Vt. 
Hartford, March 18 

The Green Mountain Theatre, a 
strawhatter of Poultney, Vt., has 
; been taken over by Ward William- 
son of this city and Saul Elkin of 
New York. Williamson, 
teaches drama and directs plays at 
| the Hartford branch of the U. of 
| Connecticut, will direct. An Equity 


| company wiil be maintained 
theatre will 





| The summer get 
underway in mid June for a nine 
| weeks season. 


* Theatres-in-the-round 


And, as the pro- | 


who | 


could re- 
| vitalize the road. That's the belief 
|of Sam Handelsman, managing di- 
rector of the Playhouse in the Park, 
Philadelphia. A circuit of hard-top 
arena houses in principal legit 
cities would not only cut expenses 
for touring shows, but would pro- 
vide great intimacy of performance 
and add audience excitement, he 
| figures. 

The success of Philly’s Park 
| Playhouse and other in-the-round 
theatres demonstrates the value of 
similarly-styled hard-top arenas 
capable of year-around operation 
and suitable for either touring show 
bookings or stock operation. Espe- 
cially if located in suburban areas 
away from the congestion and in- 
flated realty rates of downtown 
sites, the arenas have enormous 
possibilities, Handelsman contends. 

The stock producer notes that 
the minimum scenery required by 
in-the-round presentations would 
reduce railroad, hauling and setting 
up costs. He also feels that shows 
could be directed for both proscen- 
ium and in-the-round presentation 
as was the case with “Saint Joan,” 
starring Siobhan McKenna and 
“Witness for the Prosecution,” 
which was booked in proscenium 
| houses after being presented at the 
Playhouse. 

Meanwhile, the Playhouse is be- 
ing converted into a hardtop opera- 
| tion after six years as a canvastop. 

The cost of cons*-ucting the new 
| showcase will come to about $190,- 
000, while the initial expenditure 
for the tent was around $60,000. 
Equipment from the teepee will be 
utilized in the new setup. 


Coward Seconds Hayes’ 
Theatre Party Squawk; 
Suggests Baseball Bat 


Noel Coward has joined the con- 
troversy about theatre parties. 
“Never again will I play so long in 
New York,” the actor-author told 
an interviewer last week in Holly- 
wood, where he is currently star- 
jring in alternate performances of 
his two comedies, “Nude with Vio- 
lin” and “Present Laughter.” He 
indicated that theatre parties are 
the reason for his decision. 

“I suppose they are considered 
economically necessary,” Coward 
;}commented, “but the parties are 
killing the theatre. Peopie come to 
| see plays because of charity, not to 
see a good show. And there is no 
enjoyment for actors to play be- 
fore cold, rude audiences. 

“In three months in New York, 
I had only six or eight audiences 
|that I considered good,” he was 
| quoted by AP staff writer Bob 
| Thomas as saying. “You can’t play 
| light comedy to people who resent 
| paying $50 for a pair of tickets to 
|see you. They defy you to be fun- 
| my. 

“I went to a matinee of ‘Time 
Remembered’ and saw the magnifi- 
jeent Helen Hayes pulling every 
trick she knew to get laughs. She 
got nothing. I felt like wandering 
among the audience with a base- 
ball bat. 
| “At another party matinee of 
\‘Look Homeward, Angel’ the au- 
|dience was absolutely rude in the 
| face of the anguished efforts of the 
actors. One woman came in during 
the second act and sat down with 
her paper bags and talked about 
shopping. I shook her as a terrier 
would a rat and said, ‘Madam, will 
you please be quiet!” 

The British star's views are much 
more extreme than opinions on the 
same subject recently expressed 
by Miss Hayes, in an interview with 
| Ward Morehouse, of the Newark 
| Star-Ledger and the North Ameri- 
can Newspaper Alliance. A letter 
to the editor, by Ivy Larric, presi- 
dent of the Assn. of Theatrical 
Benefit Agents, rebutting Miss 
Haves’ statements, appeared in last 
week's issue of VARIETY. 


Kramer-Singer Set Own 
Talent Management Ofc. 
Milton Kramer and Ron Singer 

have left the Hillard Elkins office 

to form their own operation 
The new outfit, tagged Kramer 

Associates, will concentrate on the 

/management and development of 

} new scripting-composing talent. 
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Road Biz Generally 


Tapers a Bit; 


‘Darling’ 47146, Phila.; ‘Love’ 236, Hub; 
Pidgeon 276, Pitt; Fella’ 206, Chi 


Zusiness was generally a trifle | 
down on the road last week. There 
were 23 shows on tour, Philly be- | 
ing the most active city with four | 
entries on the boards, and ‘San 
Francisco next with three. : | 

Of the Broadway-bound tryouts, 
“Love Me Little” got a split press 
and passable business on subsc rip- 
tion in Boston, “Say, Darling” had | 
a satisfactory week in Philly and 
“Back to Methuselah” did well in| 
another split-week. The Strat’ord 
(Ont.) Festival had slim pickings 
in Montreal, Joyce Grenfell had a 
favorable reception in Toronto and 
“Jane Eyre” closed in Philly for a 


complete overhaul, | 
Estimates for Last Week - } 


Parenthetic designations for out- 
of-town shows are the same as: for 
Broadway, except that hyphenated 
T with show classification indicates 
Tryou Also, prices on 
shou includes 10% Federal ‘tar 
and 
Brocdway, grosses are net; 
clusive of taxes. 


PHILADELPHIA 

Jane Eyre, Walnut (D-T) (1st wk) 
($4.80; 1,340; $30,000). Opened to 
unanimous pans 
Bulletin; Gaghan, News; Murdéck, 
Inquirer). Just topped $5,500. 
Folded Saturday night (15), but is 
to be revised for Broadway. FPre- 
vious week, $5,700 in seven per- 
formances, Wilbur, Boston. 

Long Day’s Journey Into Night, 
Locust (D) (2d wk) ($4.80; 1,580; 
$43,000) (Fay Bainter, Anew Mc- 
Master). Around $18,500. Previous 
week, $19,300. 

No Time for Sergeants, Forrest 
(C) (2d wk) ($4.80; 1,760; $48,042). 
Over $35,600 on subscription. Pre- 
vious week, $40,100. 

Say, Darling, Shubert (MC-T) ‘2d 
wk) ($5.40-$4.80; 1,870; $52,500) 
(David Wayne, Vivian Blaine, John- 
ny Desmond). Over $47,700. Pre- 
vious week, $40,600 in seven per- 
formances. 


1.e.,; ex- 


SAN FRANCISCO 

Middle of the Night, Curran ‘D) 
(Ist wk) ($4.95-$4.40; 1,758; $47,- 
500! (Edward G. Robinson), Over 
$26,700 on subscription. Previous 
week, $47,600 in nine performances, 
Biltmore, Los Angeles. 

Tunnel of Love, Alcazar ‘C) 
(23d wk) ($4.40; 1,147; $32,000) 
(Russell Nype, William Bishop). 
About $8,400. Previous week, 
$8100. ‘Tours weeknights and 
plays weekends here for the néxt 
two weeks, then goes to Los An- 
geles 

Marcel Marceau, Geary (Panto.) 
(Ist wk) ($4.40;, 1,147; $34,000). 
Opened Tuesday (11) and got $14,- 
000 in seven performances. Pre- 
vious week, $27,300, Great North- 
ern, Chicago. \ 


$ 


CHICAGO 
Happy Fella, Blackstone 
6th wk) ($7;; 1,425; $58,700). 


Most 
(MD) 





Under $20,000. Previous weék, 
$20,300 

My Fair Lady, Shubert (MC) 
(19th wk) (37; 2,100; $72,979) (Brian 
Aherne, Anne Rogers). Nearly $638,- | 
300. Previous week, $69,100. 

BOSTON ; 

Love Me Little, Wilbur (C-T) (1st 
wk $4.95; 1,241; $32,699) (Joan 
Bennett, Donald Cook). Drew two |! 


atfirmative reviews (Durgin, Globe; 
Maloney, Traveler), to fairish 
(Doyle, American; Hughes, Herald), 
one yes-and-no (Norton, Record) 
and one pan (Melvin, Monito#); 


grossed nearly $23,000 on subscrib- | 


tion Previous week, $14,000 In 
five performances, Shubert, New 
Haven. ; 


MONTREAL { 

Broken Jug, Her Majesty's (C-T) 
(Ist wk) ($4.50; 1,704; $33,000). 
Stratford ‘Ont.) Festival Co. prod- 
duction got $7,500. Previous week, 
Same group's revival of “Two Get- 
tlemen of Verona,” $12,000, 
LOS ANGELES 


Nude with Violin-Present Laugh- 


ter, Hartford (C-Rep.) (1st wk) ($4; | 


1,024; $34,000) (Noel Coward). Al-| 
ternate-performance  presentaticn 
of two plays by the actor-authér 
drew $33,700. Previous week, ' 
$35,500, Curran, San Francisco. : 
PITTSBURGH ‘ 


Happiest Millionaire, Nixon (@) 
‘single wk) ($4.95-$4.50; 1,760; 
$40,000) (Walter Pidgeon). Over 


‘ 


| (Constance Bennett). 


touring | 


vcal tar, if any; but ays; on! 


(deSchauensee, | 


$27,200 on subscription. Previous 
week, $17,500, Harris, Chicago, 


DETROIT 
Tunnel of Love, Shubert (C) (3d 
wk) ($3.50; 2,050; $25,000) (‘Larry 
Parks, Marsha Hunt). 
$17,500 on subscription. Previous 
week, $16,000. Folded last Satur- 
day (15). 








COLUMBUS 
Auntie Mame, Hartman (C) (sin- 
gle week) ($5.50-$5; 1,443; $42,000) 
Over $41,300 
on subscription. Previous week, 
$47,200, National, Washington. 


BALTIMORE 

' Visit to a Small Planet, Ford's 
(C) (single wk) ($4.98; 1,819; $47,- 
000) (Cyril Ritchard). Over $24,700 








on subscription; previous week, 
$30,600, Shubert, Washington. 
MILWAUKEE 





Almost | 


| Memorial Aud., Wichita Falls, Tex. 


Touring Shows 


(March 17-29) 

Auntie Mame (2d Co.) (Constance Ben- 
nett)—-American, St. Louis (17-29). 

Back to Methuselah (tryout (Tyrone 
Power, Faye Emerson, Arthur Treacher) 
—Locust, Philly (17-22) moves to N.Y.) 
(Reviewed in VARIETY, Jan. 23, °58). 

Cat on a Hot Tin Roof (Victor Jory)— 
Murat, Indpls. (17-19); State, Toledo (20- 
22); Memorial Hall, Dayton (24-25); RKO 
Orpheum, Davenport, Ia. (26); KRNT, Des 
Moines (27); Victoria, K.C. (28-29), 

Damn Yankees—Dade County Aud., 
Miami (17-22); Municipal Aud., Sarasota 
(25); Municipal Aud., Orlando (26); U. 
Aud., Tallahassee (27); Murphy Aud., Mo- 
bile, Ala. (28-29). 

Diary of Anne Frank (Francis Lederer) 

Royal Alexandra, Toronto (17-22); Her 
Majesty’s, Montreal (24-29) 

Happiest Millionaire (Walter Pidgeon)— 
Her Majesty’s, Montreal (17-22); Shubert, 
New Haven (24-29). 


| 
Long Day’s Journey Into Night (2d Co.) | 


(Fay Bainter, Anew McMaster)—National, 
Wash. (17-22); Ford’s Balto (24-29) 

Love Me Little (tryout) (Donald Cook, 
Joan Bennett)— Wilbur, Boston (17-22); 
Walnut, Philly (24-29) (Reviewed in VARI- 
ETY, March 12, ’58) 

Marcel Marceau—Geary, S.F. (17-22); 
Aud., Denver (29) 


Curran, S.F 
Happy 
(17-29) 


My Fair Lady (2d Co.) (Brian Aherne, 
Anne Rogers)—Shubert, Chi (17-29). 

No Time for Sergeants (N.Y. Co)— 
Municipal Aud., Oklahoma City ore 

9); 
Gregory Gymnasium, Austin, Tex. (20); 
Municipal Aud., San Antonio (21-22); 
Municipal Aud., San Angelo, Tex. (24-25); 
H.S. Aud., Midland, Tex. (26-27); Munici- 
pal Aud., Lubbock, Tex. (28-29) 

No Time for Sergeants (Nat'l Co.}—For- 
rest, Philly (17-22); National, Wash. (24-29). 

Nude With Violin & Present Laughter 


| (Noel Coward)—Hartford, L.A. (17-22, 
| closes) ; 
Say Darling (tryout) (avid Wayne, 


| Sacramento (24-25); 


Cat on a Hot Tin Roof, Pabst (D) 

(single wk) ($4.75; 1,623; $36,000) 

, (Victor Jory). Under $22.000. Pre- | 
vious week, not reported. 
SPLIT-WEEKS 

Back to Methuselah, (CD-T) (Ty- 


rone Power, Faye Emerson, Arthur 
Treacher). Totaled $37,100 in 
seven performances, as_ follows: 
three, Monday-Wednesday (10-12), 
Constitution Hall, Washington, 
| $16,600; four, Thursday-Saturday 
| (13-15), /iayhouse, Wilmington, 
$20,500. «wrevious week, $41,000 in 
six performances. 

Damn Yankees (MC). 
$28,100 in seven performances, as 


Totaled | 


1: follows: single, Monday (10), Lan- | 


ier H.S., Montgomery, Ala., $4,190; 


Vivian Blaine, Johnny Desmond)—Shubert, | 


Philly (17-29) (Reviewed in VARIETY, Feb. 
26, °58) 

Tunnel of Love (Coast s 
Nype, William Bishop)—Civic Aud., San 
Jose (17); Sunset Aud., Carmel (18-19); 
Alcazar, S.F, (20-23); Junior College Aud., 


27); Alcazar, S.F. (28-30) 
Visit to a Smali Planet (Cyril Ritchard) 
—Hanna, Cleve. (17-22); Cass, Det, (24-29). 


British Shows 


(Figures denote opening dates) 


LONDON 
At Drop of Hat, Fortune 11-24-57), 
Bells Ringing, Coliseum (11-14-57). 
Boy Friend, Wyndnam’‘s (12-1-53) 
Bride & Bachelor, Duchess (12-19-50 
Cat on Hot Tin Roof, Comedy (1-30,58). 
*Dear Delinquent, Aldwych (6-5-57). 
Dinner With Family, New (12-10-57). 
Flowering Cherry, Haymarket (11-21-57). 
Free As Air, Savoy (6-6-57). 








Middle of the Night (Edward G. Robin- 
; (17-29) | 
Fella—-Blackstone, Chi 


Co.) (Russell | 


Pacific Stockton (26- | 


'B'way Up; ‘Story’ $52,900, ‘Girl’ 346 
‘Captain’ $58,200, ‘Romanoff’ $21,900, 
‘Denim’ $21,300 Toreadors’ $15,900 


week, $35,300, with parties; last 
week, over $36,400. 





Broadway climbed last week. 
Receipts jumped substantially for 


most shows, while the previous Time Remembered, Morosco (C) 
week’s powerhouse entries held | (18th wk; 143 p) ($9.60; 946; $43,- 
|steady. There were 25 productions | 000) (Helen Hayes, Richard Burton, 
on tap. Susan Strasberg). Previous week, 


$39,900; last week, nearly $38,800. 

Two for the Seesaw, Booth (CD) 
(9th wk; 68 p) ($6.90; 780; $31,700) 
(Henry Fonda). Previous week, 
$31,700, with parties; last week, al- 


The lineup of sellouts and vir- 
‘tual capacity entries included 
|*Dark at the Top of the Stairs,” 
“Entertainer,” “Look Homeward, 


Angel,” “Music Man,” “My Fair 

| Lady,” “Oh Captain,” “Sunrise at malta of the Toreadors, Coronet 
|Campobello” and “Two for the (C) (2d wk: 15 p) ($6.90: 1.101: $35.< 
Seesaw.” wk; lo p 3U; I, ; J 


040) (Melvyn Douglas, Betty Field, 
Lili Darvas). Previous week, $10,- 
900 for first seven performances; 
last week, over $15,900. 

West Side Story, Winter Garden 
(MD) (25th wk; 196 p) ($805, 1,- 
404; $63,203). Previous week, $51,- 


Estimates for Last Week 
Keys: C (Comedy), D (Drama), 
|CD (Comedy-Drama), R (Revue), 
| MC (Musical-Comedy), MD (Musi- 
| cal-Drama ), O (Opera), OP (Op- 


| eretta, , “ 9 
| Other parenthetic designations 7 Se wok, nee ee You 
| refer, respectively, to weeks played, With? Beck (C) (2d wk: 16 po 


|}number of performances through 
| last Saturday, top prices (where 
| two prices are given, the higher is 
for Friday-Saturday nights and the 
|}lower for weeknights), number} 
of seats, capacity gross and stars. 
| Price includes 10% Federal and 
{5° City tax, but grosses are net; 


($6.90; 1,280; $47,000) (Peter Lind 
Hayes, Mary Healy, Ray Walston). 
Previous week, $34,300 for first 
eight performances; last week, over 
$39,800. 
Closed Last Week 

Body Beautiful, Broadway (MC) 

(8th wk; 60 p) ($8.05; 1,900; $74,- 





i.e., exclusive of taxes. | 000). Previous week, oe ers 
' = . + ( week, over $31,700. Closed last 
Auntie Mame, Broadhurst C) | Saturday (15) at an approximate 


(66th wk; 517 p) ($6.90; 1,214; $46-| 

500) (Greer Garson). Previous| 

week, $41,800; last week, nearly | 
$43,300. r : 

| $61,812) (Naney Walker). Previous 

Bells Are Ringing, Shubert (MC) | week, $42,400 for first eight per- 

(68th wk; 540 p) ($8.05; 1,453; $58,- | formances; last week, over $52,700. 


$350,000 loss (see separate story). 
Wonderful Town, City Center 
(MC) (2d wk: 16 p) ($3.80; 3,090; 





101) (Judy Holliday). Previous | Ended limited two-week stand last 
week, $52,000; last week, almost! Sunday (16). 
$56,200. Opening This Week 

Blue Denim, Playhouse (D) (3d| Oklahoma, City Center (MC) 


wk; 20 p) ($5.75-$6.90; 996; $31,-| ($3.80; 3,090; $61,812) (Helen Gal- 
| 500). Previous week, inadvertently | lagher, Gene Nelson, Harvey Lem- 
overquoted, was $20,700, with par-| beck, Betty Garde, Douglas F. Rod- 


two, Tuesday (11) Jordan Aud., Co- 
lumbus, Ga., $6,900; single, Thurs- 
day (13), Munic, Aud., Savannah, 
| $4,600; three, Friday-Saturday (14- 
15), Peabody Aud., Daytona Beach, 
Fla., $12,500. Previous week, $32,- | 
009 in eight performances. | 

Diary of Anne Frank (D) (Fran- 


Grab Me a Gondola, Lyric (12-26-56). 
Hopniest Mill., Combridve (11-15-57). 
Kidders, St. Martin’s (3-18-58). 

Lady at Wheel, Westminster (2-19-58). 
Lysistrata, York’s (2-18-58) 

Mousetrap, Ambassadors (11-25-52) 
New Crazy Gang, Vic. Pal. (12-18-56) 
Paddie Own Canoe, Criterion (12-4-57). 
Piaisirs De Paris, Wales (4-20-57), 


| Potting Shed, Globe (2-5-58) 


|cis Lederer). Totaled $14,500 in | es . on nau 

| eight performances, as follows: Sate Ue & Gece Giocais O25-8P. 

four, Monday-Wednesday (10-12), $atee Deve, Vaudeville 85-50). we 

|Community, Hershey, Pa., $6,000 *Share My Lettuce, Garrick (9-25-57). 
wh A eg Touch If Light, Strand (2-27-58). 

three, Friday-Saturday (14-15),| ouch of Sun, Saville (1-31-58). 


Aud., Rochester, $8,500 on a guar-| Tunnel of Love, Majesty’s (12-3-57). 


{antee. Previous week, $27,700, psa 8 Rn aaa Palace (2-20-58). 

| Ford’s, Baltimore. SCHEDULED OPENINGS 

| Joyce Grenfell (Mono.). Three Simate Spymon. Whsehell (3-19-58), 
> . oe ‘Tridav - S “dav eth, Apollo (3-20-58) 

performances, _ Friday Saturday Catalyst’ Arts (3-25-58), 

(14-15), at $3.75 top at the 1,275- 


Breath of Spring, Cambridge (3-26-58). 
seat Eaton Aud., Toronto, $9,000 adilees CLOSED LAST WEEK 

| No Time for Sergeants ‘C). To- c ’ c a 

|taled over $40,900" in seven per- Ory Soh Weenes 650-08. 
|formances, as follows: three, Sun- 
day-Monday (9-10), Munic. Aud., 
New Orleans, $20,800; single, Tues- 
day (1!), Post Theatre, Ft Polk, | 
La., $2,200; single, Wednesday (12), 





ON TOUR 
Breath of Spring 
Chalk Garden 
Desert Song 
Dry Rot 
Duel of Angels 


. ‘ a House By the Lake 
College Aud., Texarkana, Tex., | Odd Man in 
(14- | Reluctant Debutante 


$3.400; two, Friday-Saturday 
| 15), Munic., Tulsa, OKla., $14,500. | 
| Previous week, $30,100 in seven 
| performances. i 


Svilor Beware 

Separate Rooms 
Summer of the 17th Doll 
Waltz of the Toreadors 


| Levit Payoffs 


Current financial status of New York and touring productions, 
including closed operations on which payment has recently been 
made. Investment figures include overcall, if any. (R) designates 
amount of original investment repaid to the backers. (P) designates 
amount of profit distributed to the backers. Unless otherwise indi- 
cated, the backers’ share is 50° of the total profit, with the man- 

















agement getting all or most of the remaining 50°%. 
Show Title Investment Backers’ 
Return 
To Date 
Auntie Mame (N.Y. Co.) $179,307 (a) $92,337 (P) 
| Auntie Mame (2d Co.) ..... 130,000 13,000 (R) 
oe ee 360,000 150,000 (P) 
Damn Yankees . pene ed . 250,600 437,500 (P) 
Ee ee er 100,000 (b) 4,000 (P) 
| Diary of Anne Frank ..... 75,000 99,300 (P) 
| Entertainer ir Nerg ee Hae ndrecw wears rll 60,000 30,000 (R) 
| Happiest Millionaire ................- 99.000 63,000 (R) 
Jamaica : ia Chek ronan ceo 300,000 120,000 (R) 
| Long Day’s Journey Into Night......... 80,000 45,500 (P) 
Look Homeward, Angel .............. 125,000 112,500 (R) 
Look Back in Anger 40,000 4,000 (P) 
Middle of the Night . 100,000 87,500 (P) 
| Most Happy Fella ........ .. 375,000 176,000 (P) 
Ce 2 eae . 300,000 135,000 (R) 
| My Fair Lady (2 Cos.)...... 300,000 = (b)(c)680,000 (P) 
New Girl in Town ... 300,000 45,000 (P) 
No Time for Sergeants (2 Cos.) ........ 100,000 545,965 (P) 
Romanoff and Juliet 80,000 48,000 (R) 
Sunrise at Campobello................ 110,000 20,000 (R) 
| ~ Tunnel of Love .......00650. 60,000 120,000 (P) 
West Side Story ...... ‘ , . 300,000 300,000 (R) 

} CLOSED SHOWS 

Moon Is Blue (3 Cos.) . 185,000 156,250(P) 


Note: (a) Backers receive 34.471°% of the profits. 
| (b) Backers receive 40°> of the profits. 
(c) Figure is estimated. 


($5.75-$6.90; 1,010; $33,000). Pre- | 
vious week, $33,600 with parties; | 


jlast week, nearly $33,400, with | 
| parties. | 

Entertainer, Royale (CD) (5th| 
wk; 38 p) ($7.50; 1,050; $43,500) | 


(Laurence Olivier, George Relph, | 
Brenda de Banzie, Joan Plow- 
right). Previous week, $43,600; last 
week, same. 

Fair Game, Longacre (C) (19th 
wk; 153 p) ($5.75-$6.90; 1,101; $32.- | 
000) (Sam Levene). Previous week, 
$18,300; last week, almost $18,500. 

Jamaica, Imperial (MC) (20th 
wk; 156 p) ($8.35; 1,427; $63,000) | 
(Lena Horne, Ricardo Montalban). 
Previous week, $59,200; last week, 
over $59,600. 

Li’l Abner, St. James (MC) (70th 
wk; 556 p) ($8.05; 1,615: $58,100). 
Previous week, $28,000; last week, | 
around $27,800. 

Long Day’s Journey Into Night, 
Hayes (D) (63d wk; 380 p) ($6.90; 
1,039; $30,000) (Fredric March, 
Florence Eldridge). Previous week, 
$17,600 on twofers; last week, over 
— on twofers. Closes March 

Look Back In Anger, Lyceum (D) 
(24th wk; 191 p) ($5.75; 995: $26,- 
400) (Mary Ure, Kenneth Haigh). 
Previous week, underquoted, was | 
over $12,600; last week, over $14,- 
400. Moved last Monday (17) to 
the Golden Theatre, 

Look Homeward, Angel, Barry- 
more (D) (16th wk; 124 p) ($6.90; | 
1,076; $40,716) (Anthony Perkins, 
Jo Van Fleet, Hugh Griffith), Pre- 
vious week, $41,000; last week, 
same. 

Music Man, Majestic (MC) (13th 
wk; 100 p) ($8.05; 1,626; $68,658). 
Previous week, $69,000; last week, 
same. 

My Fair Lady, Hellinger (MC) 
(105th wk; 835 p) ($8.05. + 
$68,210) (Edward Mulhare, Sally 
Ann Howes). Steady at $69,200. 
Show is selling 20 balcony seats at 
each performance to students at 
baat samy 5 ticket. 

New Girl in Town, 46th St. ( 
(44th wk; 351 p) ($8.06-$9.20; or 
$59,085) (Gwen Verdon, Thelina 
Ritter). Previous week, $29,300: 
last week, almost $34.000. 7 

Oh Captain, Alvin (MC) (6th wk; 
47 p) ($8.35-$9.20; 1,331: $60,000) 
(Tony Randall). Previous week 
$55,000, with parties; last week’ 
nearly $58,200, with parties. : 
_ Romanoff and Juiiet, Plymouth 
(C) (23d wk; 180 p) ($5.75-$6.25- 
1,062; | $36,625) | (Peter Ustinov). 

revious week, $21,100: y 
almost $21,900 a 

Ropé Dancers, Miller’s (D) (17th 
wk; 133 p) ($5.75-$6.90; 944; $27.- 
850) (Siobhan McKenna, Art Car- 
ney). Previous week, $11,400; last 
week, almost $11,600. 

Sunrise at Campobello, Cort (D) 
\(7th wk; 52 p) ($6.90; 1,155; $36,- 
'000) (Ralph Bellamy), Previous4 














ties; last week, nearly $21,300. gers, Michael Maule, Gemze de 
Dark at the Top of the Stairs,| Lappe, George Church, Owen Mar- 
Music Box (D) (15th wk; 116 p)|tin, Sheppard Kerman, Herbert 


Banke, Lois O’Brien). Last in a se- 
ries of three N. Y. City Center 
Light Opera Co. revivals; opens a 
limited two-week stand tonight 
(Wed.). 

Two Gentlemen of Verona, Phoe- 
nix (C) ($4.60; 1,150; $29,382). Re- 
vival of William Shakespeare play, 
the first of two Stratford Festival 
Co. of Canada productions, opened 
last night (Tues.) for a two-week 
run and then alternates with Don- 
ald Harron’s “The Broken Jug,” 
based on Heinrich von Kleist’s 
comedy. The company is booked at 
the house through April 20. 





Off-Broadway Shows 

Boy Friend, Downtown (1-25-58). 
. Brothers Karamazov, Gate (12- 
-57), 

Children of Darkness, Circle in 
the Square (2-28-58). 

Clerambard, Rooftop (11-7-57). 

Courageous One, Greenwich 
Mews (1-20-58). 

Crucible, Martinique (3-11-58). | 

Dark of the Moon, Carnegie 
Playhouse (2-26-58). 

Endgame, Cherry Lane (1-28-58). 

Garden District, York (1-7-58). 

King’s Standards, Blackfriars (2- 
12-58; closes April 1. 

Power of Dreams, Sullivan St. 
(3-10-58). 

Threepenny Opera, de Lys (9-25- 


55). 
Closed Last Week 
Long Gallery, RNA (3-6-58). 





O’Casey Bars Plays 
In Native Ireland 


Dublin, March 11. 

Dublin-born playwright Sean 
O’Casey, now living in England, 
who would not allow cuts to be 
made in his latest, “The Drums of 
Father Ned,” which had been 
skedded for International Theatre 
Festival here, has now nixed proe 
duction of his “Juno and the Pay- 
cock” which had been set for ma- 
jor presentation by Radio Eireann, 
state-owned radio setup. 

“Father Ned” incident was one 
of series which led to postpone- 
ment of the Theatre Festival. 


SCHEDULED N.Y. OPENINGS 
BROADWAY 


(Theatres Set) 
Methusaleh, Ambassador (3-26-58), 
Say Darling, ANTA (4-3-58). 

Joyce Grenfell, Lyceum (4-7-58), 
Love Me Littie, Hayes (4-9-58). 
Jane Eyre, Belasco (wk. 4-21-58), 
Visit, Lune-Fontanne (5-5-58). 

(Theatres Not Set) 
Firstborn (4-29-53). 


ye OFF-BROADWAY ° 
smodee, Theatre 74 (3-25-58). 
Blood Wedding, Actors’ (3-31-58). 
Legitimate Steal, 4th St. (4-1-58), 
Bed Time, Royal (4-2-58). 
Fools Passing, Jan Hus (4-2-58). 
els ig oad (4-8-58). 
nchanted, Renata (4-22-58). 
Nouveau. Monde, Phoenix. 
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THE THEATRE GUILD Presents , 
THE NATIONAL COMPANY More Than Sixteen 


Months on Broadway! 


Over $3,500,000 





Gross to Date! 





@ BOOK AND LYRICS BY 
BETTY COMDEN and ADOLPH GREEN 
@ MUSIC BY 
JULE STYNE 
@ ENTIRE PRODUCTION DIRECTED BY 


JEROME ROBBINS London Co. Now 
@ SETS AND COSTUMES BY 


RAOUL PENE DU BOIS 20th Big Week, London! 


@ DANCES AND MUSICAL NUMBERS STAGED BY 
JEROME ROBBINS and BOB FOSSE 


“A Sweetheart of a Musical Comedy.” 


SBIG BAITS cooxn 
BOOKING! 


Playing in 20 Subscription Cities WRITE OR WIRE: 
‘AMERICA INDEPENDENT BOOKING OFFICE, INC. 


THE THEATRE GUILD-AMERICAN THEATRE SOCIETY 
1501 BROADWAY, NEW YORK CITY 


















Under the Auspices of 
THE COUNCIL OF THE LIVING THEATRE 


11 Additional Cities — 120 Playing Weeks 


Over $1,800,000 
¥ Gross on Broadway! 
24th Big Week 
San Francisco! 
15th Big Week 
London! 


Grossed a Record 











THE THEATRE GUILD Presents 
THE NATIONAL COMPANY of the 


COMEDY SUCCESS 


STUNNEL o LQ VE " 


ee  , 


@ BY 
JOSEPH FIELDS and PETER DE VRIES 
@ DIRECTED BY 
JOSEPH FIELDS 
@ PRODUCTION DESIGNED AND LIGHTED BY 
RALPH ALSWANG 

















“Hits the box office target smack in the middle of the bulls-eye!” 


—TOM DONNELLY, N. Y. World-Telegram and Sun 


16 WEEK FALL TOUR 
NOW BOOKING! 


















THE THEATRE GUILD in Association 
with ARNOLD MOSS presents 














Breaking , > 
$400,000 in BERNARD SHAW’S Parable in Comedy 
First 10 Week 
a ea ‘i “BACK 10 METHUSELAH’’ Johnson City (1). $9,786 
Miami $16.47 
Hervted (2) . ‘318766 
Season ! Atlanta (3) ....$16,825 









IN THE ARNOLD MOSS VERSION 
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LEGITIMATE 


Patricia Ripley has withdrawn 
from the off-Broadway production 
of “Threepenny Opera” to appear 
in the Tennessee Williams drama, 
“Orpheus Descending,” 
Cocoanut Grove Playhouse, Miami. 

Alan Green has resigned as ‘cast- 
ing director for the N. Y.! City 
Center to join the Gus Schirmer 
Jr. talent agency. 

The Theatre Guild wil) celebrate 
its 40th anni May 11 with a difiner- 
show party at the Hotel Flaza, 
N. Y 


to raise $1,000,000 for a five+year 
fund for the N. Y. Shakespeare 
Festival, which operates on a cuffo- 
admission policy. : 
Lee Blattner has exited as stage 


Legit Bits 


at: the 


| 
| 


| 


| 


For the World To See,” is planned 
for Broadway production next sea- 
son by Martin Gabel and Henry 
Margolis, with Axelrod directing 

Designer Robert Soule is keep- 
ing busy off-Broadway. Already 
represented by “Garden District” 
and “Long Gallery,” he’s now 
working on “The Enchanted,” 
which opens April 15 at the Renata 


| Theatre. 


A campaign has been launched | 


| 


Souvenir program salesman Sam 
Saul is out of the hospital after 
undergoing surgery, 

“You Touched Me,” by Tennes- 
see Williams and Donald Wind- 
ham, is being presented by Equity 
Library Theatre today (Wed.) 
through next Sunday (23) at the| 


| Lenox Hill Playhouse, N. Y. The! 


manager of the N. Y. comparty of | 


“Tunnel of Love” to join the ‘pro- 
duction staff of the Greek Theatre, 
Los Angeles. ' 


Deirdre Owen has been added to | 


the cast of “Back to Methuselah” to 


play a role written into the serond | was inadvertently referred to 
act of the Bernard Shaw play by| Marjorie Spear in last 


adaptor Arnold Moss. 

Joshua Shelley has 
Robert Wilson’s drama, “Hayride,” 
which he plans to produce ; and 
direct next season. 

Barbara Wolferman and James 
Hammerstein have acquired, the 
legit rights to two books, Margery 
Sharp’s “The Eye of Love,” ; and 
Stringfellow Barr’s “Purely Aca- 
demic.” Miss Sharp is adapting: her 
own novel for pre-Broadway ‘pro- 
duction this summer in Lonzlon. 
No adaptor has been set yet; for 
the Barr novel. } 

Robert Griffith, Harold Prince 
and Shirley Ayers are planning a 
tryout of Jess Gregg’s “A Sea 
Shell,” starring Peggy Wood,’ for 
the week of April 21 at Roflins 
College, Winter Park, Fla. , 

“My Jean,” a musical play based 


on the life of Robert 


house 
26 - 30) 


group's production at the 
next Wednesday - Sunday 


|v ill be Arthur Laurents’ “Time of 
| the Cuckoo.” 


optioned | 


Burnq, is | fonse ' 
scheduled for Broadway profiuc-|Casa” (“Heaven 1 
tion next season by Showwbrid| been purchased by Reginald Den- | 


Productions. Broadway condurtor | ham, who plans co-producing the | P° 


Katherine Spear, exec-secretary 
the Seven Arts Center, N. Y., 
as 
week's 


of 


VARIETY, 

Uta Hagen and E. G. Marshall 
are planning to appear in their 
own production next season of 
Gilbert Perlman’s adaptation of 
Ugo Betti’s “The Queen and the 
| Rebels.” 
| Judith Anderson has been set to 
| Star in Speed Lamkin’s “Comes a 
Day,” which Cheryl Crawford and 
Alan Pakula plan for Broadway 
production next November. 

“The Heart’s a Wonder,” a musi- | 
cal version of J. M. Synge’s “Play- | 
boy of the Western World,” is 
scheduled for overseas production, 
first in Dublin and then in London, 
by Winifred Comstock. The tuner 
was originally presented in Dublin 





by the National U. Dramatic} 
Group. 
Alfonso Paso’s “Cielo Dentro de 


Is Home") has 


Max Meth is a partner in the pro-| Play, which he'll adapt and direct | 


ducing firm. The script written by 
the late Warren P. Munsell Jr. -and 
subsequently worked over by 
Stephen deBaun, was originally 
tilled “Comin’ Thro’ the Rye.’ 

A London production of “Siniply 
Heavenly” is planned by Laurence 
Hervey and Jack Hylton. i 

The rights to present Ronald 
Alexander's “Holiday for Lovers” 
in G¥rman-speaking countries Have 
been acquired by literary agent 


Mrs. Lies! Frank Mittler, with the | vacation. 
Germany | 


initial production § in 
scheduled for early next season at 
the Thalia Theatre, Hamburg. 

“Bells Are Ringing” hasn't 
sued a statement to backers since 
the week ending Dec. 28. 


An off-Broadway edition of the| evening performances and 


longrun British musical, “S¢lad 


Days,” is scheduled for a late Sep- | 
opening at the Barbizon-/ nounced for two members of the|tempt and not in deed, 


tember 


Plaza Theatre hy Nicholas Benton | “Waltz of the Toreadors” company. | cast reading of H. 
Stanley Fink in association | John Stewart, featured in the com-|“The Common Wind,” a one-act 
vith William Freedman and Barry | edy, will wed Nancy Travis, a pro- | re-evocation of the career of Tous- 
Morse, who produced a Toronto! fessional ice skater, May 1 


and 


edition of the show last year. 


is- | 


| himself. 
The second annual Eastern Col- | 
| lege Undergraduate Play Festival | 
will be held March 28-30 at Yale U. 
John S. Rodell’s “Crazy Old 
Owl,” with Stuart Erwin in a co- 
| starring role, is planned for Broad- 
'way production next season by 
Shepard Traube. 
| Peter Davis, Theatre Guild gen- 
eral manager, and his wife, Fred- 
die, are on a two-week Barbados 


j 
The Australian rights to “Auntie 
|Mame” have been purchased by 
| Garnet H. Carroll. 

“Li'l Abner” will start Sunday 
afternoon and evening perform- 
lances April 13 in lieu of Monday 
Wed- 
nesday matinees. | 

Marriage dates have been an- 


while 
| Frances Stridinger, a standby for | 


| adaptation 


The N. Y, City Center is making | costar Betty Field, and scenic de- | 
its “Showease,” a program of Px-!| signer Robert Barnes will be mar- | 


‘ 


CAREFREE HEART’ WAS 
$283,155 TRYOUT DUD 


“Carefree Heart,” which folded | 
during its pre-Broadway tryout | 
earlier this season, rang up a four- 


| week operational loss of $72,324. 


That represented a little more than | 
25% of the $283,155 dropped on| 
the Lynn Loesser-Shamus Locke | 
production. The venture was| 
financed at $287,500, including 
15% overcall. 

The financial status of the Rob- | 
ert Wright-George Forrest musical | 
of Moliere’s “Doctor” 
stories, as revealed in a post-clos- 
ing Dec. 31 audit, also listed the | 
production cost at $199,676. An-}| 
other $12,404 went down the drain | 
in expenses incurred after the 
show's Oct. 26 wrapup in Cleve- | 
land. Income on the project was 
$1,250 from the of souvenir 
programs 

The weekly operating expense 
on the production, which costarred 
Jack Carter, Susan Johnson and 
Melville Cooper, ranged from $23,- 
205-$26.324, with the performer nut 
levelling off the final fortnight at | 
$7,125. The weekly with | 
respective losses listed parentheti- 
cally, were as follows 

Cass Theatré, Detroit, first week, 








1 
saie 


gross, 


| $18,447 ($14,077). 

Cass Theatre, Detroit, second 
week, $17,206 ($14,713). 

Hanna Theatre, Cleveland, first 
week, $17,127 ($14,805). 

Hanna Theatre, Cleveland, sec- 


ond week, $10,534 $18.670). 











Off-B’way Review 








The Common Wind 

Poetry Center of the YM-YWHA pres- 
entation of one-act concert reading by 
. A. L. Craig Stars Max AGrian and 
Frank Silvera; features Frederick O'Neal, 
Martin Wolfson, Ned Wright, Neil Vi- 
ond Produced by Paul Lewis; staged 
y Sidney Gecker; lighting, Perry Wat- 
kins: drum effects, Cyril Jackson; George 
McClain chorale At Kaufmann Concert 
Hall, N. Y., March 8, ’58; $2.50 top 

Cast: Godfrey Cambridge, Frank Sil- 
vera, Richard Ward, Frederick O'Neal, 
Ned Wright, Phelps William 
Hindman, Neil Vipond, Max Adrian, Jona- 
than Morris, Jim Colby, Martin Wolfson 








Manning, 


Music effects Ned Wright, George 
McClain, George Da Costa. 
Drummers: Cyril Jackson, Michael Ar- 


quette, Manuel Ramos, George Da Costa. 

The Kaufmann Auditorium, at 
the Lexington Avenue branch of 
the YM-YWHA, has been the seed- 
bed of several distinguished con- 
cert readings. Dylan Thomas’ “Un- 
der Miik Wood,” and _ Sean! 
O’Casey’s “I Knock At the Door” | 
ard “Pictures In the Hallway,” 
each of which subsequently had 
commercial mountings, started 
there. 

The latest to make the attempt, 
although it is only notable in at- 
is a well- 
L. Craig’s 


| 


A. 


saint Louverture, the Haitian Ne- 
gro martyr of the late 18th centuy. 

Despite a generally sympathetic 
reading, staging that includes off- 


So They Say 


“If the writing is honest it cannot be separated from the man 
who wrote it. It isn’t so much his mirror as it is the distillation, 


the essence, of what is strongest 
that be gentleness or anger, sere 


and purest in his nature, whether 
nity or torment, light or dark.”— 


Tennessee Williams, excerpted by the N.Y. Times from the preface 
to the forthcoming Random House published edition of William 
Inge’s play, “The Dark at the Top of the Stairs.” 





“Terrific! A row like this is just what I've been hoping for. Car- 
ry on! Terrific!—British playwright John Osborne, referring to a 
brawl in a London pub, following the one-night production of “The 
Tenth Chance,” by Stuart Holyroyd, at the Royal Court Theatre, 


London, as quoted by the AP. 





“T hated the play, but I loved 


all this excitement.”—British au- 


thor-composer Sandy Wilson, referring to the same scuffle, as 
quoted in the same AP dispatch. 





“Nobody ever won an interview 


columnist Leonard Lyons in the N.Y. Post. 


.’—Laurence Olivier, as quoted by 











Engage Pino Donati For 
Chicago’s Lyric Opera; 
Cuild President Quits 


Chicago, March 18. 
Carol Fox, general manager of 


| Chicago’s Lyric Opera Co., has ap-| 


pointed Pino Donati, of Rome, as 
her musical assistant for the 1958 
fall season. Her action follows 
criticism in the local press last sea- 


!son that she had taken too many 


administrative duties upon herself. 
Donati, a composer and in recent 


| years a director of operatic produc- 
| tions on the Continent, is due here 


in June to start his new job. Also 
already set for return engagements 
next season are singers Renata 
Tebaldi, Giuseppe di Stefano and 
Tito Gobbi all notable successes 
with the company last year, and 
conductors Tullio Serafin and Ar- 
turo Rodzinski, the former another 
returnee from 1957. 

Latest financial statement from 
the non-profit civic enterprise re- 
veals that the Lyric finished $12,- 
000 in the red last season, as an- 
ticipated, but actually wound up 
with a $11,190 surplus for the year, 
owing to a refund from city tax 
collections, following a ruling giv- 
ing it tax exemption. The refund 
was applied to back deficits, reduc- 
ing the total debt to $67,246. 

Mary Waggoner, president of the 
Lyric Guild, the fund-raising arm 
of the Lyric Opera, resigned yes- 


|terday (Mon.) after two years as 
}one of its most active members. | 


She explained, “I simply have too 
many other things to do.” The 
Guild is a voluntary group. 

Miss Waggoner’s regular job is 
to arrange secial functions for the 
Sheraton-Blackstone Hotel here. 
She was formerly editor-publisher 
of Playbill, program publisher for 
local legit, ballet and concert of- 
ferings, but sold it about a year 
ago. 











Equity Council Selects 
| Nominating Comm. Rens 


Actors Equity has started the 
| machinery for its June 6 election 
|of all officers and 15 councillors, 
The union's council yesterday 
| (Tues.) appointed its segment of 
|/the nominating committee, which 
will select candidates for the regu- 
| lar ticket. The council will be rep- 
resented by five members, while 
another 10 will be elected at the 
next membership meeting March 
28. 

Of the councillors, three are 
principals and two are chorus. Of 
those selected by the membership, 
seven will be principals and three 
chorus. The five members already 
| set are Stanley Tackney, Ruth Gil- 
lette, Lucia Victor, Jack Lee and 
Mary Roche. The last two are 
chorus. Tackney is chairman of 
the committee. 

Alternates for principals and 
|chorus, respectively, are Staats 
| Cottsworth and Paul Brown. 


——___-_ | 

















| Lecturers 





Continued from page 89 Sees 


follow. Critics have become in- 
| fluenced by the public’s craving for 
new hits, hence they appear to 
|Clurman as “shoppers” for play- 
goers, “a sort of consumer's union.” 
(The speaker is also a critic, for 
| The Nation mag.—Ed.) ‘ 
| Directors? Why don’t they do 


| good older plays, more works by 
| Shaw, Wilde, Pirandello, Gira- 
|doux? Clurman sees the theatre 


| plagued with an imbalance of view- 
| point and content, a condition he 
{likened to the art gallery with 
nothing but moderns, nothing to 
| show us the genius and viewpoint 
| of the past. 
What Clurman called a “diffu- 
| Sion of goals” by the theatre was 





cerpts from productions presented | ried April 20. 
the theatre, an annual event, | 


|and on-stage drumming, an eight- 


Show Abroad 


| berated as trying to satisfy every- 
one, “and if you do that, it’s pub- 
#' lic relations and not the theatre,” 











al | Patricia Jessel, who had a long 
with the next one scheduled for)}run in London and then on Broad-| 
next Monday (24). | way and on tour with Agatha! 


person chorale, and such capable 
performers as Max Adrian, Frank | 
Silvera, Frederick O'Neal and 


Francis Curtis has purchased jhe | Christie’s “Witness for the Prose-| Martin Wolfson, the attempt to re- | 
rights to Peggy Mann’s dramatiza- | cution,” will star in the same au-| create the life and times of Tous- | 
tion of her novel, “A Room . in| thor’s new meller, “Verdict,” to be | Saint remains in a distant literary 


Paris,” 
on Broadway next fall. 


|a premiere scheduled for March 31 


George Axelrod’s dramatization | at the King’s Theatre, Edinburgh. | 





of Alfred Hayes’ novel, “My Face | 





FOR SALE. 


BRAE MANOR THEATRE | 
Knowlton, Quebec, Canada 


21 Successful Seasons under one 
management. Playhouse and 20. 
room house fully equipped. Would 
sell theotre separately if desired. 


ERNEST PITT & CO. INC. 
5157 Sherbrooke St. West, 
Montreal, Que., Canada 











Michael Evans playing Henry 
| “My Fair Lady,” currently at the 
Shubert in Chicago, while Brian | 
Aherne vacations for two weeks. 


“The Duchess of Washoe,” a! 


new musical with music by Emil | His exchanges with Frank Silvera, | Co 


Martin and book by Cass Stevens 
ard Madilyn Safanov, will open 
March 28 at the Encore Theatre, 
Frisco. | 
Marcel Marceau will appear with 
{the San Francisco Symphony at | 
| the Frisco Opera House in a single | 
' performance for the symphony’s 
| pension fund. 
Legit and ballet produter-backer 
| Blevins Davis was tagged with a 
| $2,317 judgment in N. Y. Supreme | 
Court last week by Suburban Land- | 
| scaping Corp. 
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| stage presence, 


which he plans to produce | presented by Peter Saunders,:with |Tealm rather than in the area of 


theatrical immediacy. | 
This is graphically illustrated 
each time Max Adrian reads the 


Higgins in the second company of | Part of the Frenchman Sonthonax. | Aunt Vera Davenport... 


By virtue of his incisiveness, his 
preparation, and his affimative 
the actor invests | 
his scenes with attention and life. 


as Toussaint, are the closest the| 
reading comes to living and 
breathing. 

This is not to reflect adversely 
upon the efforts of Frederick 
O'Neal, who is directly vigorous as 
a freed one-eyed slave, Martin 
Wolfson as a sadistic French cap- 
tor and jailer, or Godfrey Cam- 
bridge, who gives an extremely 
sympathet’: reading as Billy Bap- | 
tiste, 

What it all gets back to is that 
Craig’s dramatic, poetic biography 
cf Toussaint is more for the lib- 
t It says less | 
than it states, it describes without 
portraying, it is literary rather 
than dramatic. | 

The mounting at Kaufmann Poe- | 
try Center has been thorough and , 
thoughtful. Drums are used to! 
good effect atmospherically and 
the George McClain Chorale is 
used well for mood, although 
sometimes at the cost of clarity. | 
But Toussaint remains locked away | 
in history rather than being 
brought to useful stage life. 

Geor, 





“Sunrise at Campobello” will be 


| Published by Random House this 
—~——__———~— | spring, 


l 


Open Verdict 
Glasgow, Feb. 4. 


Rutherglen Repertory ‘‘heatre presenta- 
tion of three-act (six scenes) melodrama 
by Ronald Adam. Staged by Charles 
Baptiste; settings, Peter Wilson. At 
Rutherglen, Scotland, Jan. 25, °58. 

Mrs. Curtis -+++++ Margaret McMath 


DL: Gnivadetentectetehe John Falconer 
ally dees Revegeense de Christine Taylor 

Charles Curtis - Bill Young 
. Isabel Mcintyre 


Sgt. Thrale George Smith 





Coroner - Hugh McGuire 
Mrs. Ogshaw es Sheila Peate 
Dr. Strachan ... - McNab Robertson 
Bee, WOE vcecccnckes George Steele 


Mrs. Benton 
urt Officer 


Margaret Watson 
Robert Stewart 





New whodunit by English actor- 
author Ronald Adam tends to be 
slow, repetitive, and obviously con- 
trived. The play's appeal is mostly 
local. 

Bill Young is good as the central 
figure, a respectable middleclass 
London banker trying to give a 
good start in life to his son and 
daughter. Suspicion falls on him 
after a spinsterish family friend is 
found dead after calling on the 
banker to settle up her financial 
affairs. 


Judging by the bursts of ap- 
| plause and laughter, Clurman reg- 


isters socko as a one-man show, 
with good prospects especially for 
sophisticated urban areas. He’s 
a vet on the lectern circuit, and 
shows it with welcome animation 
and gusto of delivery. 








Young, like others in cast, is in- 
clined to mumble his lines, and 
John Falconér is particularly 
guilty of the same fault. The char- 
acters are shrewedly conceived and | 
written, especially a chattering 
charlady played by Sheila Peate | 
and a shifty nervous odd-job car- 
penter acted by George Steele. 

Gord. 





William B. Pinson, a stockholder 
in Theatrical Interests Plan, Inc., 
1s a stage buff whose hobby is col- | 
lecting legit scripts. He has an ex- 
tensive library of them and seeks 


additional ones. His address is| 
1011 New Hampshire Ave., N.W.,| 
Washington, | 


b 


HOTEL PRESIDEN 


48th St., West of Bway 
Circle 6-8800 

















PROFESSIONAL CARDS HONORED 
Theatrical and TV Make Up e All 
Leading Cosmetic Lines @ imported 
& Domestic Perfumes @ Distinctive 
Fountain Service. 
FREE DELIVERY OPEN SUNDAYS 
The Drug Store of the Stars” 
HADLEY REXALL DRUGS 
1181 6th Ave., Cor. 46 St., NEW YORK 
Telephone PLaza 7-0023 
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Lewis Coakley, straight biog of the 
bandleader, due in May; Herb (S.F. 
Chronicle) Caen’s “New Guide to 
San Francisco (And The _ Bay 
Area)”; and book publication of 
Herman Wouk’'s third Broadway 
play, ““Nature’s Way.” An anthol- 
ogy of American humor edited and 
with foreword and notes by Ken- 
neth S. Lynn is a Doubleday item 
for April under the title, “The 
Comic Tradition In America.” 


Clear ‘Playboy’ Publisher 

Charges against Hugh Hefner, 
publisher of Playboy mag, of con- 
tributing to the delinquency of a 
minor were dismissed last week, 
while the teenage girl who allowed | 
herself to be photographed nude! 
for the magazine was sentenced to 
15 days in Cook County Jail for 
contempt of court. The girl, Eliza- 
beth Ann Roberts, refused to an- 
swer questions regarding her age. 

Illinois state had brought the 
charges against Hefner and the 
girl's mother, Mrs. Cathy Darnell, | 
whe professes to be a nightc!ub en- 
tertainer, when detectives received 
information that the girl was only 
16 at the time the photo was made. 
Hefner stated he was informed the 
girl was 18. 


| 


Movieland’s New Editor, Also TV | 

James Gregory appointed editor 
of Movieland by Alex L. Hillman, 
publisher. Gregory was formerly | 
an account executive in tv and ra- 
dio publicity at Brandt Public Rela- 
tions. Prior to this he was asso- 
ciated with the J. Walter Thomp- 
son Co. as editor of the RKO 
Radio pressbooks, with Columbia | 
Pictures as a publicist, and with 
Michigan newspapers as a reporter. 
In addition, he has written for film 
magazines. 

Movieland plans a dramatic 
change in its editorial appeal to in- | 
clude television news, features and 
services. 


Author On The Lam 

Ted Pratit’s new house in the 
Delray Beach environs “is out in | 
the. piney woods, distant enough | 
from the tourist-trap Florida gold 
coast .. . can only be reached by 
secret directions.” Author of “The 
Barefoot Mailman” (10th printing | 
sold out pre-Xmas and an 11th | 
just off the press) and “The Flame 
Three” (third printing) will see | 
the third of the Florida trilogy, 
“The Big Bubble,” due via a Pop- 
ular Library reissue in September. 

“These Florida books,” says 
Pratt, “made me such a mark at_| 
our other house in Boca Raton} 


that people used to drop in unan- | 
nounced just to see a live author | 
it seems. One couple one Sunday | 
morning came walking right into 
the house and it drove both 
wife and me slightly nerts.” 


Pearson Salutes WW, Pegler | 

Drew Pearson's “Washington | 
Merry-Go-Round” syndicated col- | 
umn last week saluted Walter) 
Winchell and Westbrook Pegler 
under the caption, “Newsmen Led | 
Struggle Against Crime, Cancer.” 

While all three columnists ap- 
pear in many Hearst dailies it was | 
not long ago when all three were | 
engaged in strong political and | 
other differences although, at one 
time, Winchell and Pearson were 
quite frendly. Pegler’s ercck 
about “gents’ room journalism” is 
also recalled. Since then all con- 


cerned have made their columnar 
peace. 
Pearson utilized the Florida 


Southern College honorary degree 
to Winchell as Doctor of Human- 
ities as the peg for reaccenting 


Wincheil’s Damon Runyon Cancer | 


Fund work, Pegler’s 


‘American language, such 


ing” 





with matters pertaining to the Bye, Y 


clients. 


Zolotow’s 2d Novel 
Maurice Zolotow, who nas been 
veering away from “profiles” and 
interviews of show biz personali- 


ties into fiction, has just completed | 
Careless 


his second novel, “Oh 
Love.” It has not been placed as 
yet. Random House published his 
first, “The Great Balsamo,” thinly 
disguised version of a Houdini 
magician. 

Zolotow’s short stories have been 
prolifically published in the popu- 
lar mags this past year. 


Mrs. Jack van Urk’s 2d Novel 

Virginia van Urk, wife of ad exec 
J. Blan van Urk (veepee of Calkins 
& Holden), has authored her sec- 
ond whodunit, “Grounds For Mur- 
der,” which Arcadia House is pub- 
lishing. . 

Ex-Harper’s Bazaar staffer and 
formerly p.r. director for Norman 
Bel Geddes previously 
“Speaking of Murder” which has 


been translated into French, Italian | 


and Portugese since its original 
U. S. publication in 1952. 
The American Language 
Press release from Louise Thom- 
as’ flackerv at Doubleday, herald- 
ing the new Thorndike-Barnhart 
dictionary, rings in via pseudo- 
dialog some new additions to the 
as: 
Drag race, holding ac‘ion, re- 
cording, Taipeh, beat up, flameout, 
Asian flu, Strontium, fuel injection, 
merengue, calypso, cha-cha, bird- 


'dog, free-piston engine, seoff-law, 
tweeter and woofer, bikini 


benny, 
airburst, boendocks, among others. 


Samm Baker’s Green Thumb 

Samm S. Baker has temporarily 
put aside murders, in the mystery 
books he writes, along with tele- 
vision and advertising material, to 
produce a new “Miracle Garden- 
book just published by Ban- 
tam. “Miracle Gardening” was se- 
lected as the title of the new book 
in spite of urging by friends who 
are mystery fans to name the vol- 
ume “Blood From A Turnip” or 
“The Poisoned Ivy” 

Baker is on the executive staff 
of Donahue & Coe. Up to several 
years ago, as President of Kiese- 
wetter, Baker. Hagedorn & Smith, 
he had worked extensively on 
leading accounts in the gardening 


the “miracle gardening” trend. In 
on the beginnings of a number of 
miracle gardening products, and 
experienced in the agricultural 
area also, it was a natural that he 
should write a gardening book. 


Biog On Jean Giraudoux 
“Jean Giraudoux” by Donald In- 
skip (Oxford; $4.75) traces the life 
of the late French dramatist from 
his native Bellac to his death in 
Paris Jan. 31, 1944. In addition 
to analyzing the writer's plays, 
much space is given to Giraudoux’s 
brilliant association with Louis 
Jouvet. A _ chronological 
the author’s plays is included; also 
a list of his works published in 
English, and a thorough bibliog- 
raphy. 

Inskip, who prepared this excel- 
lent reference work, is professor 
of English Language and 
ture at the University of 
Town. R 


Cape 
0. 





Book on Nonsense in Show Biz 

A new hardcovered book by Rob- 
ert Benayoun, published by Jean- 
Jacques Pauvert, “L'’Anthologie Du 


wrote} 


list of J 


Litera- | 


Rowan had spent a year in New 


before he came to the Chi bureau. 
Midwest office covers 13 states for 
Time, Life, Fortune and Sports 
| Ilustrated. 


New Teenage Monthly 
New month.y mag aimed at teen- 
agers is being readied for June 
publication by Fred W. McDarrah 


and Edward J. Widmayer of Har- | 


{rad Publications Inc. It'll be titled 
|Cheer (“reflecting tastes and 
trends of modern young Ameri- 
cans”). 
Priced at 25c, Cheer will have 
@ circulation guarantee of 125,000. 
Frank C. Beckert named to handle 
promotion and advertising. 


Red Cross Honors 
Gen, Alfred M. Gruenther, prexy 
of American Red Cross, recently 
presented to Roy Popkin, vet news- 
man and publicist, who is now as- 
sistant executive director of Brook- 
lyn Red Cross chapter, special cita- 
tion for creating better understand- 
ing of ARC relief work. 
Citation was one of two, the 
other going to Roscoe Drummond 
of N. Y. Herald-Tribune, who had 
covered Red Cross operations fol- 
lowing Louisiana-Texas hurricane 
| last summer, 


Reader’s Digest’s Peak Run 

Presses of the McCall Corp., 
Dayton, have been rolling day and 
night, seven days a week, to turn 
out a record number of copies of 
|the March Reader's Digest, a com- 
|; pany spokesman revealed. Term- 
ing it “the greatest print order in 
the history of printing,” the spokes- 
;man said 13,724,897 copies were 
| turned out for March. Previous 
records were set in printing both 


| The spokesman said much of the 
increase represents new sales of 
| the magazines in supermarkets. 


| CHATTER 

Lippincott lunchfesting Catherine 
Gaskin, author of soon-due “Blake's 
| Reach,” at a “21” shindig. 
| Archibald MacLeish’s new play 
in verse, “J. B.,” which Houghton 
| Mifflin has just published, will be 
produced at the Salzburg Festival 
July 25. 

Comedian-author Steve Allen’s 








| “The Girls on the 10th Floor (And 


| field and was a prime creator of | Other Stories)’ which Holt will 


| publish in April. 

| Actress Ruth Chatterton’s new 
novel, “The Southern Wild,” for 
June publication by Doubleday, 

| deals with white and Negro rela- 

| tions in the south of today. 

| Yank author Robert Faherty, 

| who resides in Paris, finds that h's 


Florida novel, “Big Old Sun,” is | 


being reprinted in the U. S. by 
Crest Books under the title of 
|“Swamp Babe.” 

Meredith Willson’s click Broad- 
| way musical, “The Music Man,” 
being published in book form by 
Putnam next month which has also 
just brought out William Saroyan’s 
“The Cave Dwellers.” 

David Weiss, eastern story edi- 
tor for David O. Selznick, is author 
| of a thinly disguised novel based 
on the life of Isadora Duncan 
which he calls “Sacred and Pro- 
|fane.” Putnam is publishing. 

Tv producer Harry Olesker has 
utilized the video medium as back- 
|ground for his latest whodunit, 
“Now Will You Try For Murder?,” 
which Simon & Schuster (Inner 
/Sanctum Mysteries) is publishing. 
| French Embassy press and in- 
\formation officer Roger Vaurs 


crusade | Nonsense,” has a good deal of it| “pouring” for Mrs. Enid Annen- 


ork as an assistant editor on Lile , 


|the January and February issues. | 


new book of short stories is titled | 


if they'd just say so 

To be a little more serious about 
this agent-writer relationship—and 
it is serious—although I have never 
seen it stated as frankly, the afier- 
acceptance attitude seems to be 
quite prevalent. The neophyate 
writer is caught in a never-never 
land. It simply is not worthwhile 
for the agent to do the necessary 
contact work to “sell” an unknown 
writer. Most good agents will not 
even take on a new writer, let 
alone sell his work. The dilemma 
is particularly evident in televi- 
sion. A good agent will hardly ever 
find it worthwhile to handle in- 
dividual scripts—even of well-es- 
tablished writers—and many tv 
| producers will not accept scripts 
lunless they are submitted by 
agents. I have found that the on'y 
way out was to sell my own work, 
but always let the producers to 
whom I submitted scripts know 
who my agents were. This ap- 
parently made it respectable for 
producers to read—and qui'‘e ofien 
—buy my scripts. And thus, I 
guess, my agent “earned” his 10°; 


berg Haupt, editor and publisher 
of Seventeen, on the occasion of 
the mag’s “You Go To France” spe- 
cial April issue. 

Coward-McCann publishing Jean 
| Anouilh’s play, “Time Remem- 
bered,” his seventh on Broadway. 
It is current on Broadway starring 
Helen Hayes, Richard Burton and 
| Susan Strasberg. English version 
is by Patricia Moyes. 

TV scripter Elick Moll, whose 
“Seidman and Son” has been given 
; two Playhouse 90 productions (first 


| with Eddie Cantor, later with Wal- 
with Be Cc ~ ‘for the Book of Knowledge annual, 


ter Slezak), publishing the novel 
|}in book form via Putnam. It was 


|Book is a Reader's Digest Con- 
| densed Book Club section selection 
| in June. 

K. S. Giniger, v.p. and g.m. of 


agent’s advice, help and encourage- 
ment more than the neophyte? 
Who needs more to learn where his 
work might find publication, how 
to read a contract, what to expect? 
It is a perplexing dilemma, and, 
to be fair to all sides, only one 
suggestion can be made Let 
agents be frank about this! Let 
them admit that they don't con- 
sider themselves salesmen of the 
writer's work. Let them stop kid- 
ding about being interested in the 
writer and all his work. They are 
not—they are simply trying to in- 
sure themselves by taking out a 
claim in the desert. If oil is struck 
(accidentally, or by someone else) 
they'll reap the harvest. They do 
not wish to invest in drilling ex- 
penses. That's all right—they cer- 
tainly cannot be forced into specu- 
lation. But—it seems to me—-10% 
on nothing but gilt-edged, sure-fire, 
blue-chip investments is a lot more 
then any other business expects to 
get—even without the self-created 
halo of aiding the artist! 
Alice Mary Hilton. 


— 


assignment of Sigmund Gottlober, 


lexecutive secreta’y of the Foreign 


serialized in part in Cosmopolitan. | 


| Hawthorn Books, left Saturday (8) | 


for a month’s European biz trip, 
| London, Paris, Frauikfurt, Milan 
'and Rome publishers and authors. 
; In Rome, he will join with editors 
| of the new Catholic family Bible, 
|to be published by Hawthorn this 
fall, in presentation of first copy 
off the press to the Pope. 

Lewis Broad, whose “Winston 
| Churchill” is in its 14th edition in 
|England, and who has authored 


| biogs of Sir Anthony Eden, G. Ber- |, 


nard Shaw and other important 
contemporary British figures, 
done a two-volume definitive biog- 
raphy of Sir Winston Churchill! 
| The first of the two volumes will 
be published next fall by Haw- 
thorn. 

Almost coincidentally Putnam's 
is reissuing Frank Graham's “The 
N.Y. Yankees” in revised edition 


has | 


| (originally sold 40,000 copies) and | 


Frank Graham Jr., also a sports 
writer, has authorized “Casey 
Stengel: His Half-Century in Base- 
ball” for John Day. Graham Jr. was 
p.a. for the Brooklyn Dodgers in 
| 1952 and latterly assistant manag- 
ing editor of Sport mag. 

Arvis Chalmers, Capito! reporter 
for the Albany 
News, won a bonus of $500 from 
Gannett Newspapers for his recent 


series of articles on legislative pay- | 


| rolls; a day later, received the an- 
nual $100 prize of the N. Y. State 
| Legislative Correspondents Associ- 
| ation—for all-around excellence in 
covering State government and 
| politics, particularly the series on 
legislative salaries and payrolls. 
Getting the Red Cross story told 
iin 22 different languages is the 


Language Press Film Critics Cir- 
cle, as chairman of the division of 
the foreign language newspapers of 
the public information committee 
of the Greater New York Red 
Cross campaign for $6,000,000. 
Gottlober serves as Red Cross lia- 
ison for 21 dailies and 27 weeklies 
printed in foreign languages with 
an estimated 1,000,000 foreign-born 
readers. 

Paul Gardner of Young & Rubi- 
cam has written the sports review 


just issued 

John Pieretti, N. Y 
ed prexy of National 
Society for second term 


Post, reelect- 
Cartoonists 
Tom Gill, 


comic book artist, named veepee 
and Bill Crawford, Newark News 
editorial cartoonist, retained office 
of second veepee; Ben Roth re- 
elected treasurer; George Wolfe, 
This Week cartoonist, secretary; 
and Al Smith, who draws “Mutt 


and Jeff,” general membership re- 
spectively. Nationa] Cartoonist So- 
ciety plans exhibition of members’ 
work at Brussels Fail 

Look Magazine’s S. O. (“Schap"’) 
Shapiro, v.p. and circulation direc- 
tor, will be honored by the publish- 
ing industry at a March 26 Waldorf 
(N. Y.) dinner sponsored by the 
Joint Defense Appeal 


Texas Opera Tops Self 


San Antonio, March 18. 

San Antonio’s Symphony's 14th 
annual Grand Opera Festival was 
a success both artistically and fi- 
nancially. 

Early returns, still incomplete, 
show box office receipts of at least 
$85,000. a good $5,000 more than 
the previous high water mark of 
about $80,000. The good return 


| promises a profit of some $12,000 


Knickerbocker | 


on the production cost of $73,000, 
and it represents practically capa- 
city crowds of 6,000 at three of the 
four operas. 

The one that fell short, drawing 
only some 4,000 people, was “The 
Marriage of Figaro” on Sunday, 
March 2. The others were “Car- 
men” on March 1, “La Boheme” 
last Saturday and “Lakme” last 
Sunday afternoon, which was play- 
ed bere for the first time with Lily 
Pons. 
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Broadway 

Former bandleader George Hall | 
in St. Barnabas’ Hosp in the 
Bronx for Parkinson's Disease. 

Patricia Collinge en route to 
Rome for a role in Warners’ Italo 
locationer, “The Nun’s Story.” 
Publicist Ed Weiner’s daughter, 
italie Jane Weiner, engaged to 
Wall Streeter Robert H. Levy. Wed- 
ding in June. 

On the eve of his Gallagher's 
chophouse being slated to mark its 
25th anniversary on May 23, prop. | 


ny 


Jack Solomon is entering the Roos- 
evelt' Hospital. 

laurice Barett is editing The 
Script, bi-monthly club organ of; 


lye Lambs, and also supervising 
editorial matter for the spring 
Lambs’ Gambol Journal. 

liarold P. Bock, new manager of 


Sheraton-East (nee Ambassa- 
4) open-housed the press at the 
; Seize suite ($200 per-day) of | 
» hotel on St. Patrick’s Day. 

Maurice Winnick, London band- 
ider turned tv producer and 
f back today (Wed.) by 
vat following a fortnight’s U.S. 
scouting new properties for | 
sritish video, | 
Hollywoed agent Irving Pau! La- 


ay ger, 
) 


ee 


zar, Wao isn’t—as witness his fre- 
quent hops to London, Paris, Rome, 
Madrid on properties and client re- 
Jations—has “Lazy” for his cable 


adaress 

Robin Moore, author of “The 
Pitchman” and son of the chairman 
of the board of the Sheraton Hotel : 
chain, back from a two-month stay 
in Jamaica recuperating from ma-, 
jor chest surgery. 

Claude Sullivan, vet newscaster | 
and traveler, is conducting a tour | 
of Holy Land and Mediterranean 
countries starting July 3. Sullivan 


who is with Station WVLK, Lex-% 
ington, Ky., will be accompanied | 
by his wife, Alyce. This marks, 


third annual tour. 
Frank Folsom, chairman of the 
executive committee of the board 


of RCA, has been named the Lae-} 
tare Medalist for 1958 according! 


to communiques from Rev. Theo- | 
dore M. Hesburgh, president of 
Notre Dame. He and Folsom were 
the Vatican ambassadors to the/ 
Atoms-for-Peace Conference in! 
Vienna last fall. 

This is Redgers & Hammerstein 
week on Broadway with the “South | 
Pacific’ film preem in Todd-AO 
at the Criterion, the City Center's 
revival of “Oklahoma!,” and Juan- 


ita Hall, the original “Bloody 
Mary” of the original stage produc- 
tion of “SP” and also in the film 
version, bowing into Le Cupidon 
nitery 

artha Kitt purchased the top 
prize-winning painting by Frank 
Ashley trom the recent “Art: USA} 

8° exhibition at Madison 
Square Garden. Backers of the 
Garden show hope to stage next 
year’s exhibition at the Colosseum. | 
Despite sale of $45,000 worth of | 


art at Garden, exhibition ended in 
the red 


Gene Murphy, press chief of | 
Wilbur Clark's Desert Inn, will 
have Walter Winchell on the scene 
April 24-27 for the annual golf | 
tournament, and Ed Sullivan is due |! 
July 1 for four weeks which, he 
observes, “reminds me of the days | 
When L was p.a. at Loew's State 
and we had Nick Kenny, Ted | 


riend and others emceeing the! 
Vaudeville,” 


Palm Beach, Fla. 


By Ralph Lycett 
(Rox 231; Phone TE 3-8541) 
\nn Leonardo, Capitol record- 
fr irtist, a hit at the Patio. 
l.os Chavales opening for week’s 


frame March 20 in Poinciana Room 
of Palm Beach Towers, | 

Marion Marlowe and = Danny 
Scholl planed in for “Roberta” re- 
hearsals, opening at Royal Poin- 


clana Playhouse Monday (24). 

\lexis Smith and Craig Stevens 
planed back to Hollywood Monday 
(I7' after week's stanza at Play- 
house in “King of Hearts.” Co-star 
pes iy Matheson returned to New 

or 

Bil ic’ 
dent 
starre 
tree's 
House,’ 
features 


Enid 


Burke, a Palm Beach resi- 
for several years, current 
at Playhouse in Paul Crab- 
new comedy, “Lady of 
a Broadway try-out. Cast 

Addison Richards and 
\larkey. 


Palm Springs 
By A. P. Scully 
(Fairview 4-1828) 


Record rain to date well-spaced. | 


Goons riddled Liberace’s mail- 
box with buckshot. 

Leo Carillo emceed masked ball 
for Rose Bowl float funds. j 

Jerry Lewis golfing at Tamarisk 
beween shows 

Kirk Douglas and femme in their 
cottage for a spell. 

Mike ,Todd and family in villa 
leased from widow of Leo Spitz. 

Joe Pine now managing Signa- 
ture Room of Milton F. Kreis. 


; rama installations at World’s 


| grated the 


-ingstar”’ 
| Theatre. 





Millie Considine queened for a 


week by Roi Ray Ryan. 


[ 
Mel Torme sang at Jane Rus- 


sell’s benny for WAIFS. 
Lily Pons has bought acreage on 


Salton Sea. 

Leo Carillo goes Navajo-Ha- 
waiian wearing lei with beaded 
Indian belt. 

First time in 13 years hubby 


3urt McGuire has not hit the road 
with Lillian Roth. 

Stars piling in to sign for Police 
Show March 29—Cantor, Har 
Crosby, Marx among 'em. Coin is 
for Boys Club. 

Village fighting to annex North 
Palm Springs before Bobby Gar- 
cia’s group can incorporate it for 
their poker parlor. 

Robert Stack and femme Rose- 
mary Bowe toafed at Ocolillo 
Lodge before he hopped oversea 
for “John Paul Jones” pi 

Sir Francis Scully talked to 
Writers Guild on “Who Isnt A 
Writer?” and was paid off in a d 
iuxe, leather-bound five-vol edi- 
tion of history of California 


Brussels 


By John Florquin 

Spyros Skouras visited 
20!h-Fox branch. 

Chinese singer Liu-Li-Fei adding 
true Oriental flavor to “Madame 
Butterfly” at the Monnaie. 

All Brussels night clubs prep- 
ping brand-new shows to coincide 
with opening of World's Fait 

German Hardy Kruger in town 
to bally his first English film, 
“The One That Got Away.” 

Local press invited to visit Cine- 
Fair 
where “Seven Wonders of the 
World,” will preem next month 

Billed “the fabulous Johnrie 
Ray,” the American singer received 
rapturous welcome during one 
night stint at Ancienne Belgique 

Presentation by Madeleine Re- 
naud & Jean-Louis Barrault Co. of 
“Le Misanthrope” will, on eve of 
Expo opening, start International 
Theatre Festival. 

Audrey Hepburn, just back from 
the Belgian Congo, expected here 
from Rome for final location work. 
It will be her prodigal daughter's 
return to the city where she was 
born. 

Organizers of International Ex- 
perimental Film Competition, to be 
staged by Cinematheque de Bel- 
gique April 21-27 wading through 
miles of film. Hundreds of entries 
have been duly registered. 

Complete with “explanatory fore- 
word,” “Paths of Glory” reinte- 
cinema where it re- 
cently preemed, only to be taken 


local 


| off in a hurry following public pro- 


test from indignant pro-French 


sympathizers. 


. * 
Miami Beach 
By Lary Solloway 
(1755 Calais Dr.; Union 5-5389) 
Barry Gray set to aircast from 
the Capri in Havana next month 


| following stay at the Seville here 


Natalie Wood and Herman Wouk 
in for preem of “Marjorie Morn- 
at Florida State’s Beach 
the 


Milton Berle partied by 


| Footlighters, local performers club 


at their oceanfront layout Sunday 
afternoon. 

Al and Walter Jacobs “officially” 
opened their new DuPont Tarleton 
Sunday (16), with cocktail bash for 
bigwigs and press. 

Sneldon Reynold’s associate pro- 
ducer Nicole Milinair in from 
‘Paris and visiting with Ruth and 
Milton Berle at the Roney. 

Julie Wilson plays first date here 


|'since decade ago discovery by man- 
| ager 
Kelly's. 


Barron Polan at old Mother 
She'll top the Americana 
dill beginning March 19. 

“South Pacific” will replace long 
run “80 Days” at the Sheridan, 
with preem performance proceeds 
to the Variety Children’s Hospital 
and Miami Herald’s Lend A Hand 
Fund. 

Walter Winchell organized show 


| and emceed proceedings at first an- 


nual Turf Writers dinner at Le- 
one’s; will do same for the posh 
Palm Beach Polo Ball for charity 
which has Duke and Duchess of 
Windsor as honor-chairmen. 





San Francisco 


Bob Hall, Call-Bulletin drama 
editor, back on the job after a siege 
of illness. 

Emilia Hodel, News’ drama edi- 
ior, was elected president of the 
Frisco Critics Council; Paine 
Knickerbocker, Chronicle drama 
éditor, secretary-treasurer. 

Alan Rich, KPFA music director, 
did a piece on the Frisco Film Fes- 
tival for Frontier, liberal Los .An- 
geles monthly, but forgot to men- 
tion the laughter that punctuated 
the showing of “Senso.” 

C. V. Whitney, here with bride 
Mary Hosford to plug “Missouri 
Traveler,” remarked: “Theatres 
must spruce themselves up and 
modernize. I think some will have 
to relocate because of the parking 


‘7 


problem on ‘main street’, 


London 


(COVent Garden 0135/6/7) 

British actor Leslie Henson, who 
died last September, left about 
$45,000. 

N. K. Dewes, assistant sales man- 
ager of the Rank Film Distributors 
setup, has quit 

3allet dancer-actor Robert Help- 
manr learning to skate following 
an offer to produce an ice-show. 

The Emlyn Williams’ new play, 
“Beth,” bows in at the Apollo 
March 20, with Robert Flemyng and 
Irene Browne in leads 

Ann Todd mulling over proposi- 
tion to star in “Lady of Camelias,” 
in West End and on Broadway, fol- 
lowing her recent tv hit in the role 


Starlet Jackie Col.ins changed 
her monicker to Jackie Douglas to 
aveid confusion with ner Star sis- 
ter, Joan Collins 

Tv commentators Michael In- 


grams and Chris Chaitaway guests 
of honor at Variety Ciub lencheon 
yesterday (Tues ! 


Bride on River Kwai” opens at 
the Ritz March 13, ‘thurs.), its 
third West End run within six 


months. 

Veteran 82-year old vaude come- 
dian Albert Whelan in St. Bart's 
Hospital following a leg amputa- 
tion 

The Ukrainian Cossack Dancers 
returned to London for a new West 
End season at the Princes Theatre 
beginning March 19 

Eric Chisman named Warner 
Bros. publicity director by Arthur 
S. Abeles Jr. He was formerly with 
the Rank Organization 

Curt Jurgens in to take up his 
role in “Inn of Sixth Happiness” 
which will roll on location in North 
Wales. 

Sabrina returned to the cast of 
“Pleasures of Paris” at Prince of 
Wales last Monday (17) following 
her recent visit to America. 

Eric Goodhead to New York and 
Hollywood to launch Janet Munro 
who has been signed by Walt Dis- 
ney for “Darby O’Gill and the Lit- 
tle People.” 

Kenneth More, Dame Ninette de 
Valois, Joan Cross and Henry 
Sherek lined up as orators at the 
Critics’ Circle annual dinner March 


17. 
Tokyo 
By Dave Jampel 
(Press Club—27-0161) 
Chicago American columnist 
Nate Gross here on last leg of 
Australia and Southeast Asia news- 
gathering tour. 
Mr. and Mrs. Jack Cutting due 
here April 9 to supervise dubbing 
| for “Cinderella” and “Peter Pan,” 
} slated for reissue 
The Meiji-za 
Tokyo's oldest, 


one of 
fire 


Theatre, 
destroyed by 


last April, reopened after remod- | 


eling. | 
Kabuki actor Kuroemon, who 
spent two years in the U. S. study- 


ing at the Pasedena Plavhouse, 
left for a three-month revisit. 

Finance Ministry has turned 
thumbs down on exhibition of USIS 
film concerts that the Marunochi 
Shoechiku Theatre was showing free 
to lure early patrons. 

Shaw & Son Co., affiliated with 
Shaw Bros. of Hong Kong, opening 
a Japanese office. Shaw outfit has 
made several co-productions with 
Japanese studios. 

Allied Artists division manager 
William W. Osborne here to ce- 
ment renewal of co-distribution 
agreement with Eihai. Pact ex- 
pires end of this month. 

Indie producer Steve Parker 
here. Expects to go to Hong Kong 
and return to work, with actress- 
wife Shirley MacLaine joining 
shortly, 

The 110-member Leningrad State 
Philharmonic Symphony to make 
extended Japan concert tour in 
April and May under baton of Eu- 
gene Mvravinsky. 


Madrid: 
By Ramsay Ames 
(Castellana Hilton 57-22-00) 

Tino Rossi due in any day. 

Metro scouting for actors and 
technicians for “Ben Hur.” 

Caterina Valente in to ballyhoo 
her pie ‘Du Bist Musik” (You Are 
Music) which opens this week 

Ana Maria Iriarto will sing lead 
in perennial operetta “Dona Fran- 
cisquita” in Vienna this season. 

Classic quartet of Radio Nacional 
is off for a series of concerts in 
England. 

Italy's Amedeo Nazzari and 
Yvonne Sanson in to start “Cafe de 
Puerto” (Port Cafe). 

Kathryn Nelson of New York's 
Radio City Music Hall doing a sin- 
gle here at York Club. 

Germany's new star Erika Rem- 
berg in for presentation of her 
“Tyrolean Castles.” 

Gustavo Rojo off to Rome to film 
“Afrodite, the Goddess of Love” 
with Gianna Maria Canale. 

Sonia Kelly and Eddy Georgia 

| terping at Morocco. They've just 


| arrived from Musie Hall Parisien. 
| Actress Elisa Montes doing a 
new tv show every Monday night, 
a drama in which she costars op- 
posite Antonio Ozores. 

Cy Endfield started 
English - American - Italian 
duction “Sea Fury” in Barcelona. 
His stars: Victor MacLaglen, Stan- 
ley Baker and Luciana Paolucci. 

Director Antonio Roman started 
rolling on ‘Clarines de Miedo” 


(Bugles of Fear) which stars Fran- | 


cisco Rabal and matador Pace 
Madrid 

Carmen DeLirio, Spanish pic- 
ture and revue star who clicked in 
Mexican tv last year, putting to- 
gether a new revue which she 


plans to preem in Madrid within a 


few weeks 

Jose Tamayo preparing Piran- 
dello's “Henry IV” with Manuel 
Dicenta in the title role. Show 


goes into Teatro Espanol! following 
“Requiem for a Nun” which stars 
Aurera Bautista 


Paris 


By Gene Moskowitz 
(28 R Huchette; Odeon 49-44) 
Alan Jay Lerner in to visit his 


new in-laws 

Czech (Karlovy Vary) Film Fest 
to unspool July 12-27 

Jack Wiener, Col pub rep here, 
off with William Holden on a Con- 
tinental tour to hypo “River Kwai.” 


Pierre Vaneck and Nicole Berger | 
John | 
Anger” | 


will play scrapping pair in 
Osborne’s “Look Back in 
which opens at the Theatre Mathu- 
rins in April. 

3obino Musichall goes legit next 
month for operetta ‘The Hardware 
Woman of Chicago” which will 
run until September when the 
house reverts to vaude bills. 

Next season Claude Dauphin wiil 
make a legit Paris comeback at 
the Maceline Theatre in Terence 
Rattigan’s “Separate Tables.” An- 
dre Roussin adapts. 

Deborah Kerr in for the opening 
of “Bonjour Tristesse” (Col), then 
heading for Vienna where she stars 
opposite Yul Brynner in “The Jour- 
ney” (M-G). Anatole Litvak directs. 

According to Olympia Music 
| Hall prexy Bruno Coquatrix, Judy 
| Garland will finally play the Olym- 
pia next September. She heads for 
Berlin first this summer for a film 
stint and will also sing at a local 
| nitery there 

Yves Montand 
U.S. visa but will not visit 
States until early next year 
does a one-man show here 
| early next season. Montand will 
probably do his one man show on 
Broadway in '59. 


| Ireland 


| ty Maxwell Sweeney 

(22 Farney Pk: Dublin 684506) 
Mario Lanza concert at Belfast 

postponed until March 29 


his 
the 
He 


finally has 


Sir John Barbirolli and Halle 
Orch set for fall tour here. 
BBC Symphony to play one- 


nighter at Theatre Royal, Dublin, 
May 24. 

Irish Actors’ Equity clapped 
levies on all members for current 
quarter to meet increased operat- 
ing costs 

Trade Union Studio Committee, 
repping eight unions, set to handle 
labor relations with new Ardmore 
Studios 

As of Nov 


30, 7% of entertain- 


ment industry workers insured un- | the entertainment side at 


der Social Welfare laws here were 
unemployed, according to official | 


return. } 
Sam Wanamaker has | 
Cyril Cusack’s production of | 


“Roger Casement,” which opened | 
jat Theatre Royal, Waterford, last | 
week, for his New Shakespeare | 
Theatre, Liverpool. 


Toronto 


By Bob McStay 

Fred (Tivoli) Trebilcock holiday- 
ing in San Juan. 

Margaret Ann Smith off to join 
“Iee-Capades” in Detroit. 

Lady Kilmuir, sister of Rex Har- 
rison, holidaying here with her | 
husband, 

Leonid Kipnis here to plan im- 
mediate indie-film shooting on 
“The Hunter,” to be directed by 
Tyrone Guthrie 

Peter Donat, nephew of Robert 
Donat, signed for summer roles at 
Stratford (Ontario) Shakespearean 
Festival. 

Col. David Niven and his wife to 
journey from Hollywood to attend 
jannual ball of Imperial Officers 





Assn. of ‘Canada at Park- Plaza 
Hotel. 

| Nat Cohen, drama commentator 
for CBC, rated the “toughest 


critic’ in Canada, commencing a 
|Saturday column in the Toronto 
| Telegram. 

| Lois Marshall, soprano for Co- 
| lumbia Artists, to tour Russia in 
| September, following concert se- 
ries in U. S., Britain, Holland and 
| Western Germany, 





first} 


} 
| 
| 


} 


| tigan’s “Separate 


| 
| 


Hollywood 


Norman Vane in from London. 
Gerd Oswald down with chicken 


| BOX. 
shooting} Frances Farmer granted divorce 
copro-;| from Alfred Lobley in Seattle. 


Clark Gable will tour to bally 
“Teacher’s Pet.” 

Joe Ellis joined Screen Directors’ 
Guild as assistant to Joe Younger- 
man. 

Virgil E. “Buzz” Ellsworth ankled 
MGM.-TY post of commercial-indus- 
trial division director. 

Adrian will design costumes for 
L. A. Civic Light Opera’s “Grand 
Hotel” musical. 

Robert L. Sande and Larry 
Greene resigned from prexy and 
veepee posts of Songs Ads Inc. 

Kitty Davis and Jean Fadely dis- 


solved their pub relations firm, 
J & K Agency. after three monts, 
Danny Thomas and Phil Silvers 


will share emcee honors for “Emmy 


Awards Program” April 15 over 
NBC-TV 

Bobby Helfer will be music co- 
ordinator and Murray Gerson his 


assistant for Academy's upcoming 
Oscar derby 

Mike Todd spoke before UCLA 
on “Cultural Exchange—or Propa- 
ganda?” discussion of his recent 
Russian visit. 

Hollywood Ministerial Assn. will 
sponsor free screenings of “King 
of Kings’ during Holy Week at 
Hollywood Paramount. 


Barcelona 
By Joaquina C. Vidal-Gomis 
(Angli, 43; Tel., 30-89-20) 

Palacio de la Musica celebrating 
its 50th anni. 

Pilar Lopez and her Ballet Espa- 
no! at the Comedia. 

South American comedian Ver- 
daguer at Rigat nitery. 

Rosario (ex H & Antonio) at the 
Calderon, with her ballet, for six 
performances. 

Italian actor Umberto Spadaro 
in town for Spanish-Italian copro- 
duction, “We Already Have a Car.” 

First pic presented by RKO 
under its new Spanish management 
is “Beyond All Reasonable Doubt” 
starring Dana Andrews and Joan 
Fontaine. It’s being advertised as a 
new RKO distribution activity. 


- Milan 


American soprano Luella Sansing 
a hit with her concert at the Con- 
servatoire 

At Nuovo theatre legit actor- 
manager Renzo Ricci and Eva Mag- 
ni a hit in new Diego Fabbri play, 
“Delirious.” 

Vittorio De Sica and Gino Cervi 
(now at the Manzoni in Tennessee 
Williams’ “Cat on Hot Tin Roof’) 
lead an exceptionally good cast. 

Prospects are that Terence Rat- 
Tables” starring 
Olga and Gianni Santuccio 
will continue at Odeon theatre well 
after Carnival season. 

French composer Francis Poulene 
here to deliver lecture series on 
the twentieth anniversary of Maue 
rice Ravel’s death. Commemora- 
tions comprise presentation, at La 
Scala, of three one act operas and 
ballets by Ravel. 








Vin 


Chicago 
(Delaware 7-4984) 
Jazz singer Lucy Reed topping 
Cafe 
Continental. 
Theatre First doing “Teahouse 
of August Moon” April 11-12, at 


booked | $1.50 per seat. 


Legit pressagent Bev Kelly 
stopped off a few days before re- 
joining Ringling Bros. circus in 
Charlotte, N.C. 

Two oldtime vaudevillians are 
playing niteries here currently, 
Billy Carr at the Embers on Deare 
born and Gus Van at Club Hollye 
wood. 

Tom Dowd’s recently organized 
Central Film _ distribution has 
moved to larger space here. He 
represents Times Film Corp, in the 
midwest. 

Frankie Masters, whose orch 
played for the Conrad Hilton shows 
po Wg opens at Tony De 
antis' Martinique in Evergreen 
Park March 19. . — 

Legit producer Noel Behn in 
town for powwows with attorney 
Art Morse, head of the Edgewater 
Beach Playhouse anent the coming 
strawhat season. 

Max Miller, who once operated 
his own jazz club in Chicago, now 
keyboarding at the Brass Rail jn 
the Loop in relief of Buddy Greco 
and Lurlean Hunter, 

Ed Buckley, manager of the 
Edgewater Beach Hotel, planing 
down to Cuba with his wife (Con- 
rad Hilton’s sister) for opening of 
the new Hilton-Havana. 

Bev Younger, Charles Grunwell 
and Dorothy Conrad taking princi- 
pal roles in Goodman Theatre’s 
production of “Camino Real,” 
which opens Friday (21), Company 
is doing Tennessee Williams’ re- 
vised version of the play. 
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Wednesday, March 19, 1958 VARIETY 95 
| March 15 after a long illness. He 9 


OBITUARIES 


JAMES A. SAUTER 

James A. Sauter, 56, former 
president of USO-Camp shows and 
former president of Air "catures 
Inc. which cast the daytime serials 
for Dancer-Fitzgerald-Sample, un- 
til CBS absorbed the firm, diea 
March 18 in New York of a cere- 
bral hemorrhage. 

Details on Page 2. 


DOUGLAS L. GRAHAME 
Douglas L. Grahame, 64, who 
was VARIETY’s correspondent in 
Mexico City for about 30 years, 





having been appointed by founder- | 


editor Sime Silverman, died in the 
Mexican capital on March 14 of a 
heart attack. 

A Canadian he had worked on 
various Dominion and American 
papers and news services before 
drifting to Mexico where he settled 
down and married a Mexican wife. 


Grahame had been briefly in the | 


insurance business in Mexico but 
essentially worked as a correspon- 


Irene Bordoni 


March [9th, 1953 





dent for various publications. Lat- 
terly he divided tween VARIETY 
and the London Daily Mail. 


RUDOLPH F, ELIE 

Rudolph F. Elie, 48, longtime 
columnist and music critic for the 
Boston Herald, died on assignment 
in Los Angeles March 11 of a 
heart attack. Elie, who was 
VaRIETY correspondent from Bos- 
ton from 1942 to 1955, was a mem- 
ber of a party of newsmen in San 
Francisco to view new electrical 
devices of the Hughes Co., owned 
by former film maker, Howard 
Hughes. He joined the Herald in 
1939 as assistant to the music and 
drama critics. Previously he had 
worked as a script writer for Con- 
cord Productions and other indie 
film studios in Hollywood. 

Three years after joining the 
Herald, Elie became music critic 
and assistant drama critic, posts 
he held until 1945, when he was as- 
signed as Herald war correspon- 
dent in the Pacific. He was presi- 
dent of the Boston Press Club in 
1953 and 1954. His column, “The 
Roving Eye,” which ranged from 
show biz to rare wines, appeared 
daily in the Herald. He received a 
Navy citation in 1946 for his work 


ack 


aS war correspondent. In 1957, his 
stories on the Boston Symphony’s 
Russian trip, were judged best 
writing in any Boston paper and 
won him the Amasa Howe Award 
at the anni Boston Press Club din- 
ner, 

Elie, who studied music first 
with his mother and father, then 
with Alan Hohvaness, played the 
piano and the viol da gamba. He 
was an amateur painter, a composer 
and a playwright. He had written 
a play about Simon Bolivar which 
was produced by the Federal Thea- 
tre Project. He was a native of 
Somerville, Mass. 

Surviving his wife, a brother, 
Curtis, Hub musician, three chil- 
dren, and a sister. 





KARL L. DIEHL 
Karl Ludwig Diehl, 61, German 
stage and film actor, died March 9 
in Oberbayern, West Germany. Son 
of a university professor in Halle, 
he started his stage career in a 
production of “Old Hejdelberg” in 
1922, and continued in utstanding 

roles for the next 36 years. 
In 1929 Diehl] toured America 
with the ensemble of the Lessing 


| helped found the Maurice H. Need- 


| Theatre of Berlin. Starting in silent 
| films, he created more than 70 
roles. He played 12 top parts in pix 
| since the end of World War II, 
|including appearances in “Des 
Teufels General” (The Devil's Gen- | 
eral) and “Maedchenjahre einer 
Koenigin” (Gorlhood of a Queen). 


DONALD E. GLENN 
| Donald E. Glenn, assistant man- 
ager and publicity head of the Shu- | 
bert Theatre, New Haven, died of 
cancer March 12 in that city. A 
staff member of the Shubert since 
1950, he also was resident press 
representative at the Shakespeare 
Festival Theatre in Stratford, Conn. 
Previously, he had served as press | 
rep ard boxoffice man a® the West- | 
port (Conn.) Country Playhouse. 
Glenn was a familiar figure to 
names and personnel on both sides 
of the footlights. Prior to entering 
management side of show business, 
| he appeared briefly in Hollywood 
film roles and Broadway stage pro- 





| 
| 
| 


ductions. He was a native of Kiowa, 
| Kan. 


| Surviving are a sister and a 
niece. 





ERICH MORAWSKY 

- Erich Morawsky, 67, German 
film industry pioneer who pro- 
duced many silent pictures and 
later became a writer, died March 
3 in Ascona, Switzerland. After 
starting in the business as distribu- 
tion chief for Terra films, he pro- 
| duced a number of silent features. 

Morawsky, who was credited 
| with having turned out the first 
| film version of “The Marriage of 
|Figaro,” also produced “Letzte 
| Liebe” (Last Love) with Rudolfo 
| Lowenthal in Vienna. Shortly be- 
fore his death he completed a play, 
“Das Spiel Ist Aus” (The Play Is 
Over). 








PATRIC DOONAN 

Patric Doonan, 31, actor was 
found dead March 10 in his gas- 
filled London apartment. He ap- 
peared for three-and-half years as 
a detective-sergeant in Agatha 
Christie’s “The Mousetrap,” which 
is currently playing at the Ambas- 
sadors Theatre, London. Doonan 
left the cast last year, and had 





Kapp 


since appeared in “All Kinds of 
Men,” at the Arts Theatre, and 
more recently in “Roseland,” 
which came off after four per- 
formances at the St. Martin's 
Theatre. 

He also appeared in several pic- 
tures, including “The Blue Lamp,” 
————— With Venus,” “Sea- 

Over Sorrento,” and “The 
entle Gunman.” 


JAMES C. SHANKLIN 

James C. Shanklin, 74, longtime 
theatre owner and exhibitor leader 
in West Virginia, died March 7 in 
Ronceverte, W. Va., after a long 
illness. He operated the Grand 
there and until a few years ago 
owned the Greenbrier in Charles- 
ton and the Lewis in Lewisburg. 

Shanklin was a constant cham- 
pion of the small-town theatre 
owners and headed their cause as 

resident of the West Virginia 

heatre Managers Assn. 

His wife survives. 


OTTO R. STADELMAN 
Otto Robert Stadelman, 64, 
; senior v.p. and media director of 
|Needham, Louis & Brorby ad 
agency, Chicago, died in that city 











j}ham agency in 1925, and when the 


agency was reorganized under its 
present name in’ 1929, he was 
elected secretary-treasurer. 

Survived by wife and two broth- 
ers. 





OCTAVIO BOBONE 

Octavio Bobone, 69, noted cam- 
eraman and photographer, died 
March 8 in Lisbon. Son of an Ital- 
igen photographer long established 
in Portugal. he became that coun- 
try’s top cinema lensman. He won 
first prize for camerawork at the 
1942 Venice Film Festival and pro- 
duced more than 100 documenta- 
ries. He aloo did extensive news- 
reel work. 

His wif2 and two sisters su: vive. 


EMILIO G. LINO 

Emilio Gomez Lino, 41, scenic 
designer and architect, died of 
cancer March 4 in Lisbon. He was 
scenic designer of all English and 
American plays produced at Lis- 
bon’s Teatro Nacional over the last 
2U years, 

Lino was wed to Portugese legit 
star Mariana Ray Monteiro, daugh- 
ter of Amelia Rey Colaco and 
Robles Monteiro, impresarios of 
the Teatro Nacional. His wife and 
four children survive. 


JOHN FULCO 

John Fulco, 65, former singer 
and actor and most recently with 
ABC, died March 12 in Red Bank, 
N. J. He appeared in shows pro- 
duced by Ziegfeld, George M, 
Cohan and Sam Harris and at the 
Chicago and New York World's 
Fairs. 

His wife survives. 


JOHN NELSON 

John Nelson, 25, former Holly- 
wood flack, died March 7 in Palmo, 
Majorca, of complications follow- 
ing major surgery. He had press 
agented at Metro, Rogers & Cowan, 
and for past 10 months had been 
handling publicity on various films 
in Europe. 

Surviving is his mother, Lillian, 
in _— studio publicity depart- 
men 











HI PESKAY 
Hi Peskay, 57, associated with 
Fox West Coast Theatres from 1933 
to 1947 and onetime manager of the 
Egyptian Theatre, Hollywood, died 


IN MEMORIAM 


IRENE BORDONI 


March 19, 1953 
L. J. W. 





March 13 in Hollywood after a 
nine-year illness. 

Surviving are a son, daughter, 
and brother, Ben, indie exhibitor- 
distributor. 


HARRY KANE 

Harry Kane, 43, singer-come- 
dian, died March 12 in Brooklyn, 
N. Y., following an operation for a 
brain tumor. During his vaude and 
nitery career, he had been straight 
man to comics including Red But- 
tons and Phil Silvers. 

Survived by wife, 
brother and sister. 


OSCAR DA SILVA 

Oscar Da Silva, 88, Portuguese 
composer and concert pianist, died 
March 6 in Oporto. A child prod- 
igy, he toured Europe and the 
Americas. He composed a number 
of operas and symphonic works. 

Da Silva, who retired in 1950, 
left no survivors. 





daughter, 





John M. Scadding, 24, announcer 
at radio station CFJB; Brampton, 
Ont., died March following ar auto 
accident near Toronto. Surviving 
are his father, mother and sister. 








Mildred Metz, 50, a director with 
Central Casting for past 25 years, 
died of a heart attack March 8 in 
Hollywood. Mother and brother 
survive. 


Jimmy Goldman, 58, in Colum- 
bia Pictures studio grips dept. for 
past 20 years, died of a heart attack 
March 12 in Hollywood. His wife 
and mother survive. 


Sydney P. Summers, 67, IATSE 
member and longtime stagehand 
with the Pantages Theatre, Van- 
couver, died recently in that city. 


Mrs. Tommy Handley, 59, widow 
of the British comedian, died 
March 11 in London. 


Father, 70, of Bill Waddington, 
English stage comedian, died re- 
cently in Oldham, Eng. 


Dr. Leigh Vaughan Henry, 68 
British composer and conductor, 














| died March 8 in England. 


William Edward ‘Berge, 72, for- 


and Irene Castle, died March 12 in 
Manistique, Michigan. 





MARRIAGES 


Rita Sullivan to Ben Coleman, | 
Little Falls, N. Y., Feb. 15. He's} 
| buyer-booker for Carman Drive-in, 
Guilderland, N. Y. 

Sigrid Heine to Bernie Winters, | 
London, Eng., recently. Bride’s a 
dancer; he’s a comedian (of Mike 
& Bernie Winters). 

Patsy Green to 
| Newcastle, Eng., March _7. 
a dancer, 

Fay Lenore to Jay Scott, Kil-| 
maronock, Loch Lomond, Scotland. | 
|March 17. Bride’s a singer and} 
| pantomime Principal Boy. | 

Mary Enck to Robert K. Doerr, | 
Ashland, O., March 8. Bride is} 
editor, Cleveland TV Guide; he's 
publicity director of station WEWS. 

Ronnie Mehlich to Darrell Ed- 
wards, Winchester, Va., March 13. 
He's all-night deejay at KDKA,| 
Pittsburgh. 

Susan Levine to Jordan E. Lou- 
rie, New York, March 18. Bride is | 
daughter of Martin Levine, execu- 
tive v.p. of Brandt Theatres. 

Norah Kaye to Jerry Gold, New 
York, March 9. She is a fashion 
model; he’s a free lance film di- 
rector. 

Francoise Sagan to Guy Schoel- 
ler, Paris, March 13. She is an 
author; he’s a publisher. 

Ann Berstein to Arnold Archer, 
Boston, March 16. He’s with an 
act called “The Two Chords.” 

Geraldine Brooks to Herbert 
Sargent, March 8, N. Y. Bride is 
an actress and daughter of James 
E. Stroock, president of Brooks Cos- 
tume Co.; groom is a writer for the 
Steve Allen television show. 


Donald Mutch, 
Bride's 





BIRTHS 


Mr. and Mrs. Jim Raser, son, 
Burbank, Cal., March 8. Father is 
KNX writer-director. 

Mr. and Mrs. Edward Andrews, 
daughter, Darien, Conn., Jan. 17. 
Father is an actor. 

Mr. and Mrs. Johnny Janis, 
daughter, Chicago, March 10. Par- 
ents are pop singers; mother’s pro- 
fessional name is Dianne Davis. 

Mr. and Mrs. John Conte, son, 
Beverly Hills, March 9. Mother is 
actress Ruth Conte; father hosts 
“NBC Matinee Theatre.” 

Mr. and Mrs. Jerome L. Doff, 
daughter, Hollywood, March 13 | 
| Father is vp of Skiatron TV Inc. 


Mr. and Mrs. George Condon, 
daughter, Cleveland, Feb. 22. 
Father is Plain Dealer radio-tv 


editor. 

Mr. and Mrs. Johnny Western, 
daughter, Encino, Cal., March 14. 
Father is an actor. 

Mr. and Mrs. Sterling E. John- 
son, son, Pasadena, Cal., March 11. 
Father is assistant film editor at 
ABC-TV. 

Prince Rainier and Princess 
Grace, son, Monaco, March 14. 
Mother is former film actress Grace 
Kelly. 

Mr. and Mrs. Robert Hogan, son, 
Philadelphia, March 12. Mother, 
the former Sharon Harper, is a 
commercial artist; father is an ac- 
tor in national company of “No 
Time for Sergeants.” 

Mr. and Mrs. Richard Wendley, 
son, Lindenhurst, L. IL, March 9. 
Mother is actress Vera Marshall; 
father is a tv author. 

Mr. and Mrs. Bill Badger, daugh- 
ter, Philadelphia, March 2, Father 
is WFIL, WFIL-TV deejay. 

Mr. and Mrs. John Newton 
Reeds, son, March 17, N. Y. Father 
is an actor, using the stage name 
John Newton; mother is an actress- 
designer, Dusty Reeds. 


~ Gaslight’ Ruling 


=e Continued from page 2 eee 


first time whether a parody and 
burlesque are covered by the copy- 
right law, so that nobody could 
parody a work without permission 
of the copyright owner of the orig- 
inal 











Attorneys for Loew's argued 
that “Autolite” was an infringe- 
ment on Loew's copyright of “Gas- 
light.” Attorneys for Jack Benny 
and CBS contended that by long 
tradition and use, the art of parody 
and burlesque was recognized as 
something outside the coverage of 
the copyright statute. 

But what actually came out of it 
was a tie vote. It will take at least 
one more case, in which no judge 
remains away, to settle the ques- 
tion. There is, for example, no 
indication of how Douglas would 
have voted, and he might have tip- 
| ped the scale the other way. 
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$100-Mil Vidpix 


=a Continued from page 1 mm 


wise here, with something like 
$30,000,000 in production a likely 
possibility for the MCA subsid this 
year. Revue, which on-the-record 
admits to around 10 pilots, will 
probably be shooting closer to 20, 
but since it usually tosses its pilots 
into one of several anthology series 
it produces, doesn’t have to worry 
about taking a loss Sponsor of 


the series involved will foot most 
of the bill for the pilot, and reruns 
will more than pay off the rest of 
the load 

Desilu, No, 2 in the production- 
parade, is also plotting and shoot- 
ing quite a few pilots. with Desi 
Arnaz planning a minimum of 
eight. Four Star Productions, Ziv, 
Screen Gems, TCF-TV, Metro TV, 
Warner Bros. TV, Hal Roach Jr., 
NBC, CBS and ABC are among 


others readying pilots for next sea- 
son. One thing they all seem to 
agree on is that there will be an 
upheaval such as has never been 
seen before come next September 
and a new season 

Syndication field has dropped 
off, however, with stations showing 
resistance to higher prices sought 
by syndicators as talent and labor 
costs soar. Those brave but fool- 
hardy producers who shoot series 
without any sponsor or distribu- 
tion setup are also diminishing in 
number, many having been burned 
badly in such investments. 

Past year has seen a hike in the 
number of hour-long vidseries, and 
the longies are currently in pro- 
duction at Revue (which has three 


such series) and TCF-TV, where 
CBS’ “Perry Mason” series is 
filmed. Most important longie of 


the new semester appears to be the 
“Desilu Playhouse,” currently in 
preparation for production as an 
hour-long series, with six of them 
to be 90-minute films. Metro TV is 
also considering an _ hour-long 
show. 

Because the element of risk is 
still so strong in vidpix, the num- 
ber of telefilmeries is waning, with 
only about 40 in existence today 
as compared to around 70 just a 
few years ago. Tradesters predict 
these 40 will be prured to some- 
thing like eight or 10 before the 
shrinking precess is over, uppoint- 
ing the fact the pattern is follow- 
ing that of the theatrical film in- 
dustry, with only the giants able 
to survive. 

It wasn't at all unusual a few 
years ago for a self-styled pro- 
ducer to somehow scrounge up the 
coin for a cheap pilot, hang up his 
shingle, hire a press egent and be 
“in business.” But as more and 
more shoestringers died with pilots 
that couldn't get off the ground, 
their species is all but eradicated 
these days. 

But the pot of gold in tv film is 
there for the knowledgeable, the 
ones with savvy and understanding. 


——____] 








Variety Bills 


Continued from page 88 Sas 








—_— 
Roy Sedley Tong Bros 
Linda Bishop Kabouki Dncrs, 
Sue Lawton Ruth Wallis 
Nautilus Charles & Faye 
Rose Hardaway Henry Levene Ore 
Frank Scott Sevitte 
Holly Warren Don Rickles 
Carlos & Yvonne Barry Gray 
Syd Stanley Ore Dolores Leigh 
Sans Souci Pete Brady 3 
Dick Hall Marty Franklin 3 
Freddy Calo Ore Bob Sennett 
mony Murri_ & Ruth 
Geisha Girl Revue Shelborne 
Ming & Ling Cappiellos 
Toy & Wing Leonard Young 
Florence Ahn | Len Dawson Ore 
Tony Toyada ‘Lord Flea Calypse 
RENO 
Harolds Club - Holiday 
| arons 
Jodimars | Eddie Bush 
Knox & Korral | "Mapes Skyreom 
y os Kay Martin 
wee Woo Woo Stevens 
King Pins | Jack Melick 3 


| Rive 


LeFave 
Carmen Mills Bros. 


Lou Styles & 
Stylists 
Jan Stewart 4 


SAN FRANCISCO 


Hangover 

Fatha Hines 

rr 

Mugegsy Spanier 
Hungry | 


Starlets 
| Bill Clifford Ore 


Ann's 440 Club 
Patsy Kelly 
Inez Torres 


Earl 
0 


Marsh Bros. | 
Don Adams 
Backstage | Gateway Singers 
Joanne Beretta |Jo Ryder 
Bernard Brags Tom O'Horgan 
Blackhawk Jack's Waterfront 
Billy Taylor 3 Ernestine Anderson 
Anita O'Day Memry Midgett 
Easy Street Pat Paulsen 
Turk Murphy Ore Jazz Showcase 
Fack’s tl Paul Bley 4 


Purple Onion 
Lil Greenwood 
Lou Gottheb 


Vagabonds 
Lord Buckley 
Fairmont Hotel 


Johnny Mathis Jim Shaw's Puppets 
E. Heckscher Ore | 365 Club 
Gay 90's Jeannie Johnson 
Bee, Ray & Ray K. | Allen Col 
Goman | Dorot? Dorben 
Joy Healy Dners 6 Ders (10) 
Wally Rose Orc i) Alex Dushin Ore 











SERIES: 

CASEY JONES 

RANCH PARTY 
SHOWCASE 39 

77th BENGAL LANCERS 
ALL STAR THEATRE 
BIG PLAYBACK 
CELEBRITY PLAYHOUSE 
CRUSADE IN EUROPE 


DAMON RUNYON 
THEATRE 


JET JACKSON 
JUNGLE JIM 
PATTI PAGE 


TALES OF THE 
TEXAS RANGERS 


TOP PLAYS OF 1958 


«@ 

FEATURES; 

MOVIE PARADE 
MYSTERY PARADE’ 
PREMIERE PARADE 


. SHOCK 


TRIPLE CROWN 
LIBRARY 300 
WESTERNS 

a 

SERIALS 

e 

CARTOONS 

cs 

2-REEL COMEDIES 
& 

SHORT SUBJECTS 


Wednesday, March 19, 1958 
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You get 

a lot 

of sparkle 

at SCREEN GEMS 
when it comes 
cob eateleieistet 

a TV film show 
that’s a dazzler. 


TS ARE YOUR ASSETS! 


Take programming. 
Whether it’s half-hours, 
or features, 

re) wr or- 0h 010) Ohta 

Poletume Letja-) eres es lelieu— 

is worth its 

weight in carats. 

s 

Take'marketing. 

Olt at otohig-e-tu-m slat) lestreels 
icoMelom-Molalttr-tel 

job in selling 

sponsors’ products. 

. 

Take budgeting. 

We offer you 

a glistening glitter 

fo} ane bt-Dealejelett-taeu-leia loser 

at rhinestone prices. 

¥ 

mem Colt lmatetemer: 

just gem-dandy 

come lomoleljbel- smi aiael 

Why not try us 

for an appraisal 

of your needs? 

é * 
Remember... 

; ® TO) 510) Bb 4 


\ ‘ IN TV FILMS 
a % OUTSHINES 
SCREEN ‘«h 5 =e Re nt oe 


TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORP. 
Ses Fa " 


DEWELS by TIFFANY * DESIGN by K/S|¥ 





